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Table 1Q75. Sample source

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1573 502 200 - 101 - 100 - 220 201 249 - - - - - - - - - - - - - -
26% 100% 100% - 100% - 100% - 100% 100% 100% - - - - - - - - - - - - - - 

DFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY ADFHLMNOPQRSTUVWXY

HPOL

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
Novatris

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Toluna

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

AIP

4570 - - 223 - 102 - 112 - - - 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
74% - - 100% - 100% - 100% - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

BCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK ABCEGIJK

Survey Router Federated

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 2Q616. COUNTRY

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

502 502 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

US

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTWY ABDEFGHIJKLMNOPQRSTUVWXY

CANADA

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
4% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCHIJKLNOPQRSTUVWXY ABCEFGHIJKLMNOPQRSTUVWXY

MEXICO

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

ITALY

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
2% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEGHIJKLMNOPQRSTUVWXY

TURKEY

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
2% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

SPAIN

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BDIKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

POLAND

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
4% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDHJKLNOPQRSTUWXY ABCDEFGHJKLMNOPQRSTUVWXY

UK

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTWY ABCDEFGHIKLMNOPQRSTUVWXY

FRANCE

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

GERMANY

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
18% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

CHINA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BKLOQRY ABCDEFGHIJKLNOPQRSTUVWXY

VIETNAM

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDHIJKLOPQRSTWY ABCDEFGHIJKLMOPQRSTUVWXY

PHILIPPINES

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
6% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

JAPAN

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDHIJKLNOQRSTWY ABCDEFGHIJKLMNOQRSTUVWXY

SOUTH KOREA

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

RUSSIA

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 2Q616. COUNTRY

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
687 - - - - - - - - - - - - - - - - 687 - - - - - - -

11% - - - - - - - - - - - - - - - - 100% - - - - - - - 
BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

INDIA

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDHIJKLNOPQRTWY ABCDEFGHIJKLMNOPQRTUVWXY

INDONESIA

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
3% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDIJKLNOPQRSWY ABCDEFGHIJKLMNOPQRSUVWXY

NIGERIA

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
2% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BDKLOQRY ABCDEFGHIJKLMNOPQRSTVWXY

SOUTH AFRICA

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
2% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUWXY

EGYPT

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
2% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDIJKLNOPQRSTY ABCDEFGHIJKLMNOPQRSTUVXY

COLOMBIA

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
2% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BDIKLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

ARGENTINA

370 - - - - - - - - - - - - - - - - - - - - - - - 370
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

BRAZIL

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 3Q620. LANGUAGE

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

502 502 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

AMERICAN ENGLISH

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
2% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

SPAIN_SPANISH

370 - - - - - - - - - - - - - - - - - - - - - - - 370
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

PORTUGUESE (BRAZIL)

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
18% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

SIMPLIFIED CHINESE

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTWY ABCDEFGHIKLMNOPQRSTUVWXY

FRENCH (FRANCE)

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

GERMAN

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

ITALIAN

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
6% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

JAPANESE

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDHIJKLNOQRSTWY ABCDEFGHIJKLMNOQRSTUVWXY

KOREAN

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

RUSSIAN

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
2% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUWXY

ARABIC

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BKLOQRY ABCDEFGHIJKLNOPQRSTUVWXY

VIETNAMESE

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDHIJKLOPQRSTWY ABCDEFGHIJKLMOPQRSTUVWXY

TAGALOG

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
2% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEGHIJKLMNOPQRSTUVWXY

TURKISH

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BDIKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

POLISH

452 - - 223 - - - - - - - - - - - - - - - - - - 119 110 -
7% - - 100% - - - - - - - - - - - - - - - - - - 100% 100% - 

BCEFGHIJKLMNOPQRSTUVY ABCEFGHIJKLMNOPQRSTUVY ABCEFGHIJKLMNOPQRSTUVY ABCEFGHIJKLMNOPQRSTUVY

LATAM_SPANISH

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 3Q620. LANGUAGE

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
1413 - 200 - - - - - 220 - - - - - - - - 687 - 201 105 - - - -

23% - 100% - - - - - 100% - - - - - - - - 100% - 100% 100% - - - - 
BDEFGHJKLMNOPQSVWXY ABDEFGHJKLMNOPQSVWXY ABDEFGHJKLMNOPQSVWXY ABDEFGHJKLMNOPQSVWXY ABDEFGHJKLMNOPQSVWXY ABDEFGHJKLMNOPQSVWXY

BRITISH ENGLISH

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDHIJKLNOPQRTWY ABCDEFGHIJKLMNOPQRTUVWXY

BAHASA

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
2% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BDIKLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

Argentina

370 - - - - - - - - - - - - - - - - - - - - - - - 370
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

Brazil

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTWY ABDEFGHIJKLMNOPQRSTUVWXY

Canada

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
18% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

China

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
2% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDIJKLNOPQRSTY ABCDEFGHIJKLMNOPQRSTUVXY

Colombia

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
2% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUWXY

Egypt

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTWY ABCDEFGHIKLMNOPQRSTUVWXY

France

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

Germany

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
11% - - - - - - - - - - - - - - - - 100% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

India

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDHIJKLNOPQRTWY ABCDEFGHIJKLMNOPQRTUVWXY

Indonesia

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

Italy

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
6% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

Japan

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
4% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCHIJKLNOPQRSTUVWXY ABCEFGHIJKLMNOPQRSTUVWXY

Mexico

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
3% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDIJKLNOPQRSWY ABCDEFGHIJKLMNOPQRSUVWXY

Nigeria

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDHIJKLOPQRSTWY ABCDEFGHIJKLMOPQRSTUVWXY

Philippines

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BDIKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

Poland

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
105 - - - - - - - - - - - - - - - - - - - 105 - - - -

2% - - - - - - - - - - - - - - - - - - - 100% - - - - 
BDKLOQRY ABCDEFGHIJKLMNOPQRSTVWXY

South Africa

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

Russian Federation

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDHIJKLNOQRSTWY ABCDEFGHIJKLMNOQRSTUVWXY

South Korea

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
2% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

Spain

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
2% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEGHIJKLMNOPQRSTUVWXY

Turkey

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
4% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDHJKLNOPQRSTUWXY ABCDEFGHJKLMNOPQRSTUVWXY

United Kingdom

502 502 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

United States

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BKLOQRY ABCDEFGHIJKLNOPQRSTUVWXY

Vietnam

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 5Q268. Are you...?

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3402 198 99 126 60 61 63 54 125 82 159 664 59 95 215 115 114 401 115 162 43 86 65 49 192
55% 39% 50% 57% 59% 60% 63% 48% 57% 41% 64% 60% 59% 46% 60% 56% 45% 58% 56% 81% 41% 83% 55% 45% 52%

BJNQUX B BJNQUX BJNQUX BJNQUX BCHJNQUXY BJNQUX ABCHJNQUXY ABCHJNQUXY BJNQUX BCHJNQUXY BJNQUX BCHJNQUXY BJQU ABCDEFGHIJKLMNOPQRSUWXY ABCDEFGHIJKLMNOPQRSUWXY BJU BJU
Male

2742 304 101 97 41 41 37 58 95 119 91 446 41 111 143 89 139 286 92 39 62 17 54 61 178
45% 61% 51% 43% 41% 40% 37% 52% 43% 59% 36% 40% 41% 54% 40% 44% 55% 42% 44% 19% 59% 17% 45% 55% 48%

KLTV ACDEFGIKLMOPRSTVWY GKLORTV TV TV TV TV GKLORTV TV ADEFGIKLMOPRSTVWY TV TV TV ADEFGIKLMOPRTV TV TV ADEFGIKLMOPRSTV TV TV ADEFGIKLMOPRSTVWY TV ADEFGIKLMOPRTV GKLORTV

Female

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 6Q280. Respondent Age.

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

146 4 6 5 1 3 - 4 5 - - 6 9 7 7 4 7 26 12 3 3 6 2 6 20
2% 1% 3% 2% 1% 3% - 4% 2% - - 1% 9% 3% 2% 2% 3% 4% 6% 1% 3% 6% 2% 5% 5%

BJKL BJKL JKL JKL BJKL JKL ABCDEGIJKLNOPQRTW BJKL JKL JKL BJKL ABGJKL ABGJKLOPT JKL ABGJKLOT K ABGJKLT ABGJKLOPT

18 - 19

699 31 13 36 2 19 1 18 28 7 2 51 49 39 39 21 35 130 43 27 20 21 6 6 55
11% 6% 7% 16% 2% 19% 1% 16% 13% 3% 1% 5% 49% 19% 11% 10% 14% 19% 21% 13% 19% 20% 5% 5% 15%

BCEGJKLWX GK GK ABCEGJKLWX ABCEGJKLOPWX BCEGJKLWX BCEGJKLWX K K ABCDEFGHIJKLNOPQRSTUVWXY ABCEGJKLOPWX BEGJKL EGJKL BCEGJKLWX ABCEGIJKLOPWX ABCEGIJKLOPQWX BCEGJKLWX ABCEGJKLOPWX ABCEGJKLOPWX K K ABCEGJKLWX

20 - 24

842 37 18 44 10 21 7 12 22 7 7 138 28 36 35 31 41 127 45 52 14 26 11 8 65
14% 7% 9% 20% 10% 21% 7% 11% 10% 3% 3% 12% 28% 17% 10% 15% 16% 18% 22% 26% 13% 25% 9% 7% 18%

BCGJKOX K JK ABCEGHIJKLOWX JK ABCEGHIJKLOWX JK JK BJK ABCEGHIJKLNOPQRUWXY BCGIJKLOWX JK BGJKX BCGIJKOX ABCEGHIJKLOWX ABCEGHIJKLOWX ABCEGHIJKLNOPQRUWXY BJK ABCEGHIJKLOPQUWX JK ABCGIJKLOWX

25 - 29

928 66 21 29 9 19 9 10 21 20 9 220 6 36 35 43 53 107 34 56 21 14 11 11 68
15% 13% 11% 13% 9% 19% 9% 9% 10% 10% 4% 20% 6% 17% 10% 21% 21% 16% 16% 28% 20% 14% 9% 10% 18%

IJKMO KM K K K EGHIJKMOW K K K K ABCDEGHIJKMORWX CEHIJKMOW K ABCDEGHIJKMOWX ABCDEGHIJKMOWX IJKMO IKMO ABCDEGHIJKLMNORSVWXY CEGHIJKMOWX K K K BCEGHIJKMOWX

30 - 34

848 60 16 28 16 19 25 20 24 24 21 182 4 35 36 29 40 113 25 26 16 11 12 14 52
14% 12% 8% 13% 16% 19% 25% 18% 11% 12% 8% 16% 4% 17% 10% 14% 16% 16% 12% 13% 15% 11% 10% 13% 14%

CKMO M M CKM CKMO ABCDIJKLMOPQRSTVWXY CKMO M M ABCIKMO CKMO CKM CKMO ABCIKMO M M M M CKM
35 - 39

687 41 16 29 16 6 25 14 20 31 34 145 3 16 32 35 36 65 20 19 7 12 11 19 35
11% 8% 8% 13% 16% 6% 25% 13% 9% 15% 14% 13% 3% 8% 9% 17% 14% 9% 10% 9% 7% 12% 9% 17% 9%

BM BM BCFMNORU ABCDFHIJKLMNOQRSTUVWY M BCFIMNORUY BFMN ABCFMNOR M ABCFIMNORSTUY BCFMNORU M M M M ABCFIMNORTUY M
40 - 44

592 56 18 20 15 8 11 6 21 21 40 121 1 14 56 17 19 41 18 10 12 4 17 12 34
10% 11% 9% 9% 15% 8% 11% 5% 10% 10% 16% 11% 1% 7% 16% 8% 8% 6% 9% 5% 11% 4% 14% 11% 9%

MRTV MRTV M M HMNQRTV M M M MRTV ACDFHILMNPQRSTVY MRTV M ACDFHILMNPQRSTVY M M M M MRTV HMNQRTV M M
45 - 49

417 34 21 16 11 2 10 9 27 24 36 67 - 10 47 8 12 24 6 4 5 5 14 15 10
7% 7% 11% 7% 11% 2% 10% 8% 12% 12% 14% 6% - 5% 13% 4% 5% 3% 3% 2% 5% 5% 12% 14% 3%

FMRSTY MRSTY AFLMNPQRSTY MRSTY FMPQRSTY FMPRSTY FMRSTY ABFLMNPQRSTUVY ABFLMNPQRSTUVY ABDFLMNPQRSTUVY MRTY M ABDFLMNPQRSTUVY M M M M AFLMNPQRSTY ABFLMNPQRSTUVY

50 - 54

394 44 23 8 5 3 4 9 16 16 44 91 - 7 27 11 5 29 3 2 1 4 18 9 15
6% 9% 12% 4% 5% 3% 4% 8% 7% 8% 18% 8% - 3% 8% 5% 2% 4% 1% 1% 1% 4% 15% 8% 4%

MQRSTU ADFMNQRSTUY ADFGMNPQRSTUVY MT M MQSTU MQSTU MNQRSTUY ABDEFGHIJLMNOPQRSTUVXY ADMNQRSTUY MNQRSTUY MQST MT M ABDEFGIJLMNOPQRSTUVY MQSTU MT
55 - 59

287 41 21 5 8 2 5 7 12 25 31 63 - 5 13 2 4 17 1 1 5 - 10 5 4
5% 8% 11% 2% 8% 2% 5% 6% 5% 12% 12% 6% - 2% 4% 1% 2% 2% * * 5% - 8% 5% 1%

MPQRSTVY ADFMNOPQRSTVY ADFLMNOPQRSTVY DMNPQRSTVY MPSTVY MPQRSTVY MPQRSTVY ADFGILMNOPQRSTUVXY ADFGILMNOPQRSTUVXY DMPQRSTVY STY MPSTVY DFMNOPQRSTVY MPSTVY
60 - 64

304 88 27 3 8 - 3 3 24 26 26 26 - 1 31 3 1 8 - 1 1 - 7 5 12
5% 18% 14% 1% 8% - 3% 3% 11% 13% 10% 2% - * 9% 1% * 1% - * 1% - 6% 5% 3%

DFLMNPQRSTV ADEFGHIKLMNOPQRSTUVWXY ADFGHLMNPQRSTUVWXY DFLMNPQRSTUVY QS S ADFGHLMNPQRSTUVY ADFGHLMNPQRSTUVWXY ADFGHLMNPQRSTUVY QS ADFHLMNPQRSTUVY DFLMNPQRSTUV FMNQRSTV NQRST

65 and over

39.4 47.0 46.4 36.0 44.4 33.1 42.5 38.6 43.0 48.0 50.9 40.4 25.1 34.4 42.8 36.6 34.7 34.3 32.1 32.4 35.2 32.1 45.1 42.3 35.1
DFMNPQRSTUVY ADFGHILMNOPQRSTUVXY ADFGHILMNOPQRSTUVXY FMSTV ADFHLMNPQRSTUVY M ADFHMNPQRSTUVY FMNQRSTUVY ADFHLMNPQRSTUVY ADEFGHILMNOPQRSTUVXY ABCDEFGHIJLMNOPQRSTUVWXY ADFMNPQRSTUVY MST ADFHLMNPQRSTUVY FMNRSTV MSTV MST M M MSTV M ADFHLMNPQRSTUVY ADFHMNPQRSTUVY MSTV

MEAN

13.51 15.96 15.69 11.74 12.36 9.84 10.06 13.49 15.87 13.31 10.99 11.60 5.80 10.88 14.12 10.77 10.08 11.45 9.68 8.46 11.66 10.50 13.49 13.11 12.23STD. DEV.
0.17 0.71 1.11 0.79 1.23 0.97 1.01 1.27 1.07 0.94 0.69 0.35 0.58 0.76 0.75 0.75 0.63 0.44 0.67 0.60 1.14 1.03 1.24 1.25 0.64STD. ERR.

37 46 48 34 43 32 40 38 42 47 52 38 24 33 44 35 33 32 30 31 33 29 46 42 33MEDIAN
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 7Q600. How many hours per week do you spend using the Internet?

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

0 hours to less than 1
hour

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

1-4 hours

1180 94 41 45 21 18 22 35 37 39 48 118 21 59 62 38 40 135 53 57 25 13 40 27 92
19% 19% 21% 20% 21% 18% 22% 31% 17% 19% 19% 11% 21% 29% 17% 19% 16% 20% 26% 28% 24% 13% 34% 25% 25%

L L L L L L L ABCDFIJKLOPQRV L L L L ABDFIJKLOPQRV L L L L ABILOQV ABFIJKLOPQRV LV ABCDEFIJKLMOPQRV LQV ABILOQRV

5-10 hours

911 89 34 40 10 11 20 14 46 38 50 129 18 29 54 32 31 103 30 28 16 9 23 19 38
15% 18% 17% 18% 10% 11% 20% 13% 21% 19% 20% 12% 18% 14% 15% 16% 12% 15% 14% 14% 15% 9% 19% 17% 10%
LY LVY LY LVY ELVY AEFLQRVY ELVY AEFLQVY Y LY LVY Y

11-15 hours

929 91 37 50 19 9 16 14 38 44 48 148 12 27 54 35 30 94 34 26 13 9 21 10 50
15% 18% 19% 22% 19% 9% 16% 13% 17% 22% 19% 13% 12% 13% 15% 17% 12% 14% 16% 13% 12% 9% 18% 9% 14%

FLQRVX FQVX AFHLMNOQRTUVXY FVX FVX AFHLMNOQRTUVXY FLQRVX V
16-20 hours

3124 228 88 88 51 64 42 49 99 80 104 715 49 91 188 99 152 355 90 90 51 72 35 54 190
51% 45% 44% 39% 50% 63% 42% 44% 45% 40% 42% 64% 49% 44% 53% 49% 60% 52% 43% 45% 49% 70% 29% 49% 51%

BCDJKSW W W W ABCDGHIJKNPRSTUWXY W W W ABCDEGHIJKMNOPRSTUWXY W W BDJKSW W ABCDGHIJKNPRSTUWY BDJKSW W W W ABCDEGHIJKMNOPRSTUWXY W DJKW
More than 20 hours

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t Know

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 8Q640. COUNTRY QUOTAS

Base: All Qualified

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

502 502 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

US

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTWY ABDEFGHIJKLMNOPQRSTUVWXY

CANADA

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
4% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCHIJKLNOPQRSTUVWXY ABCEFGHIJKLMNOPQRSTUVWXY

MEXICO

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

ITALY

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
2% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEGHIJKLMNOPQRSTUVWXY

TURKEY

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
2% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

SPAIN

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BDIKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

POLAND

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
4% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDHJKLNOPQRSTUWXY ABCDEFGHJKLMNOPQRSTUVWXY

UNITED KINGDOM

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTWY ABCDEFGHIKLMNOPQRSTUVWXY

FRANCE

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

GERMANY

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
18% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

CHINA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BKLOQRY ABCDEFGHIJKLNOPQRSTUVWXY

VIETNAM

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDHIJKLOPQRSTWY ABCDEFGHIJKLMOPQRSTUVWXY

PHILIPPINES

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
6% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

JAPAN

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDHIJKLNOQRSTWY ABCDEFGHIJKLMNOQRSTUVWXY

SOUTH KOREA

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

RUSSIA

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 8Q640. COUNTRY QUOTAS

Base: All Qualified

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
687 - - - - - - - - - - - - - - - - 687 - - - - - - -

11% - - - - - - - - - - - - - - - - 100% - - - - - - - 
BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

INDIA

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDHIJKLNOPQRTWY ABCDEFGHIJKLMNOPQRTUVWXY

INDONESIA

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
3% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDIJKLNOPQRSWY ABCDEFGHIJKLMNOPQRSUVWXY

NIGERIA

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
2% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BDKLOQRY ABCDEFGHIJKLMNOPQRSTVWXY

SOUTH AFRICA

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
2% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUWXY

EGYPT

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
2% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDIJKLNOPQRSTY ABCDEFGHIJKLMNOPQRSTUVXY

COLOMBIA

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
2% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BDIKLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

ARGENTINA

370 - - - - - - - - - - - - - - - - - - - - - - - 370
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

BRAZIL

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 9Q605. Have you ever registered a domain name?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2369 73 47 90 32 26 25 48 48 24 78 458 43 91 135 108 143 327 127 96 45 59 49 44 153
39% 15% 24% 40% 32% 25% 25% 43% 22% 12% 31% 41% 43% 44% 38% 53% 57% 48% 61% 48% 43% 57% 41% 40% 41%

BCFGIJK BJ BCFGIJK BJ BJ BJ BCFGIJK BJ BIJ ABCFGIJK BCFGIJK BCEFGIJK BCFGIJ ABCDEFGIJKLOWXY ABCDEFGHIJKLMNORUWXY ABCEFGIJKLO ABCDEFGHIJKLMNORTUWXY ABCEFGIJKO BCFGIJK ABCDEFGHIJKLMNOUWXY BCFGIJ BCFGIJ BCFGIJK

Yes

3775 429 153 133 69 76 75 64 172 177 172 652 57 115 223 96 110 360 80 105 60 44 70 66 217
61% 85% 77% 60% 68% 75% 75% 57% 78% 88% 69% 59% 57% 56% 62% 47% 43% 52% 39% 52% 57% 43% 59% 60% 59%

LPQRSTV ACDEFGHIKLMNOPQRSTUVWXY ADHLMNOPQRSTUVWXY PQSV NPQRSTV ADHLMNOPQRSTUVWXY ADHLMNOPQRSTUVWXY QSV ADHKLMNOPQRSTUVWXY ACDEFGHIKLMNOPQRSTUVWXY ADHLMNPQRSTUVY PQRSV QSV QSV PQRSTV QS S QSV PQSV PQSV PQSV
No

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 10Q610. Do you plan to register a domain name in the next 6-12 months?

Base: Haven’t Registered A Domain Name

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3775 429 153 133 69* 76* 75* 64* 172 177 172 652 57* 115 223 96* 110 360 80* 105 60* 44* 70* 66* 217Unweighted Base
3775 429 153 133 69* 76* 75* 64* 172 177 172 652 57* 115 223 96* 110 360 80* 105 60* 44* 70* 66* 217Weighted Base

1365 28 16 77 14 48 16 31 15 19 11 262 31 76 14 33 63 245 55 73 26 31 38 32 111
36% 7% 10% 58% 20% 63% 21% 48% 9% 11% 6% 40% 54% 66% 6% 34% 57% 68% 69% 70% 43% 70% 54% 48% 51%

BCEGIJKO ABCEGIJKLOP BCIJKO ABCEGIJKLOPU BCIJKO ABCEGIJKO ABCEGIJKO ABCEGIJKLOP ABCEGHIJKLOPUXY BCIJKO ABCEGIJKLOP ABCDEGHIJKLMOPQUWXY ABCEGHIJKLOPUXY ABCEGHIJKLOPUWXY BCEGIJKO ABCEGHIJKLOPUXY ABCEGIJKLOP ABCEGIJKO ABCEGIJKLOP

Yes

2410 401 137 56 55 28 59 33 157 158 161 390 26 39 209 63 47 115 25 32 34 13 32 34 106
64% 93% 90% 42% 80% 37% 79% 52% 91% 89% 94% 60% 46% 34% 94% 66% 43% 32% 31% 30% 57% 30% 46% 52% 49%

DFHLMNQRSTVWXY ADEFGHLMNPQRSTUVWXY ADEFGHLMNPQRSTUVWXY R ADFHLMNQRSTUVWXY ADFHLMNQRSTUVWXY NRSTV ADEFGHLMNPQRSTUVWXY ADEFGHLMNPQRSTUVWXY ADEFGHLMNPQRSTUVWXY DFMNQRSTVWY R ADEFGHLMNPQRSTUVWXY DFMNQRSTVWY R FNRSTV RT NRSTV NRSTV
No

3775 429 153 133 69 76 75 64 172 177 172 652 57 115 223 96 110 360 80 105 60 44 70 66 217
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 11Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5481 466 189 193 89 92 91 103 209 166 219 993 87 187 311 191 225 574 186 190 94 89 112 104 321
89% 93% 95% 87% 88% 90% 91% 92% 95% 83% 88% 89% 87% 91% 87% 94% 89% 84% 90% 95% 90% 86% 94% 95% 87%
JR ADJKLORVY ADJKLMOQRVY JR ADEJKLMOQRSVY JR JR ADJKORVY R JR ADEJKLMOQRVY DJORY DJKORVY

.com

4759 434 178 174 83 84 82 88 189 153 193 793 74 153 247 181 203 489 149 161 84 76 101 97 293
77% 86% 89% 78% 82% 82% 82% 79% 86% 76% 77% 71% 74% 74% 69% 89% 80% 71% 72% 80% 80% 74% 85% 88% 79%

LOR ADHJKLMNOQRSTVY ADHJKLMNOQRSTUVY LOR LOR LORS LOR ADJKLMNORSVY O ADHJKLMNOQRSTUVY LORS LOR O LMNORSV ADJKLMNORSVY LOR
.net

4387 456 182 187 84 79 87 88 193 143 180 594 79 139 175 137 179 477 136 162 82 66 101 94 287
71% 91% 91% 84% 83% 77% 87% 79% 88% 71% 72% 54% 79% 67% 49% 67% 71% 69% 66% 81% 78% 64% 85% 85% 78%
LO ADEFHJKLMNOPQRSTUVY ADEFHJKLMNOPQRSTUVY AJKLNOPQRSV AJKLNOPQRSV LOSV AJKLNOPQRSVY LNOPRSV AFHJKLMNOPQRSTUVY LO LO LNOPSV LO LO LO LO LO AJKLNOPQRSV LOPSV LO AJKLNOPQRSV AJKLNOPQRSV ALNOPRSV

.org

2542 147 69 85 59 59 57 71 88 52 134 323 70 79 157 77 156 331 61 126 31 46 64 50 150
41% 29% 35% 38% 58% 58% 57% 63% 40% 26% 54% 29% 70% 38% 44% 38% 62% 48% 29% 63% 30% 45% 54% 45% 41%

BCJLSU BJL ABCDIJLNOPSUY ABCDIJLNOPSUY ABCDIJLNOPSUY ABCDIJLNOPRSUVXY BJLS ABCDIJLNOPSUY ABCDIJKLNOPRSUVWXY BJL BCJLSU BJL ABCDIJLNOPRSUVXY ABCDIJLNPSUY ABCDIJLNOPRSUVXY BJLSU ABCDIJLNPSUY BJLSU BJLSU
.info

1890 195 78 33 54 36 24 55 89 41 93 160 45 83 127 80 110 246 70 100 45 21 20 40 45
31% 39% 39% 15% 53% 35% 24% 49% 40% 20% 37% 14% 45% 40% 35% 39% 43% 36% 34% 50% 43% 20% 17% 36% 12%

DJLVWY ADGJLVWY ADGJLVWY ABCDFGIJKLNOPRSVWXY DJLVWY DLY ABDFGJKLORSVWY ADGJLVWY LY ADGJLVWY ADGJLVWY ADGJLVWY ADGJLVWY ADGJLVWY ADGJLORSVWY ADGJLVWY DJLVWY ABCDFGJKLOPRSVWXY ADGJLVWY Y DJLVWY
.biz

909 - - - - - - - - - - 909 - - - - - - - - - - - - -
15% - - - - - - - - - - 82% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

.cn

866 33 23 17 11 16 14 18 40 11 21 112 26 21 35 16 59 145 29 81 76 8 10 10 34
14% 7% 12% 8% 11% 16% 14% 16% 18% 5% 8% 10% 26% 10% 10% 8% 23% 21% 14% 40% 72% 8% 8% 9% 9%

BDJKLOPY BJ BDJKP BJ BDJKPY BDJKLNOPVWXY BJ ABCDEGJKLNOPSVWXY ABCDEJKLNOPSVWXY ABCDEJKLNOPSVWXY BDJP ABCDEFGHIJKLMNOPQRSVWXY ABCDEFGHIJKLMNOPQRSTVWXY

.mobi

587 17 15 13 7 10 2 20 15 22 9 134 20 7 25 26 86 82 14 10 2 2 9 12 28
10% 3% 8% 6% 7% 10% 2% 18% 7% 11% 4% 12% 20% 3% 7% 13% 34% 12% 7% 5% 2% 2% 8% 11% 8%

BGKNTUV BUV BGKNUV ABCDEGIKNOSTUVWY B BGKNTUV ABDGIKNOSTUVY ABCDEFGIJKLNORSTUVWY B BDGIKNOSTUVY ABCDEFGHIJKLMNOPRSTUVWXY ABDGIKNOSTUVY B B BGKNUV BGKNUV

.pro

563 29 27 19 10 16 3 8 21 10 19 124 4 8 11 21 30 86 18 21 5 3 17 11 42
9% 6% 14% 9% 10% 16% 3% 7% 10% 5% 8% 11% 4% 4% 3% 10% 12% 13% 9% 10% 5% 3% 14% 10% 11%

BGJNOV ABGJKMNOUV NO GNOV ABGHJKMNOUV GNOV O ABGJMNOUV BGJNOV BGJMNOUV ABGJKMNOUV NO BGJNOV BGJKMNOUV GNOV BGJMNOUV

.tel

558 - - - - - - - - - - - - - - - - 558 - - - - - - -
9% - - - - - - - - - - - - - - - - 81% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

.in

533 15 7 3 5 8 3 7 20 9 12 111 19 22 34 22 27 120 34 15 6 3 8 3 20
9% 3% 4% 1% 5% 8% 3% 6% 9% 4% 5% 10% 19% 11% 9% 11% 11% 17% 16% 7% 6% 3% 7% 3% 5%

BCDGJKVXY BD D BCDVX D BCDGJKVXY ABCDEFGHIJKLNOQTUVWXY BCDGJKVXY BCDGJKVXY BCDGJKVXY BCDGJKVXY ABCDEFGHIJKLNOPQTUVWXY ABCDEFGHIJKLOTUVWXY BD D D D
.asia

330 - - - - - - - - - - - - - 330 - - - - - - - - - -
5% - - - - - - - - - - - - - 92% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

.jp

319 12 6 6 6 3 3 3 17 4 10 71 4 6 17 20 21 47 7 6 - 1 14 11 24
5% 2% 3% 3% 6% 3% 3% 3% 8% 2% 4% 6% 4% 3% 5% 10% 8% 7% 3% 3% - 1% 12% 10% 6%

BJU U BCDJNTUV U ABDJUV U U ABCDFGHJKNOSTUV ABCDHJKNSTUV ABCDJNTUV ABCDFGHJKLMNOSTUV ABCDFGHJKNOSTUV BDJUV
.coop

311 - - - - - - - - - - - - - - - - - - - - - - - 311
5% - - - - - - - - - - - - - - - - - - - - - - - 84%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

.br

261 261 - - - - - - - - - - - - - - - - - - - - - - -
4% 52% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

.us

237 - - - - - - - - - - - - - - - 237 - - - - - - - -
4% - - - - - - - - - - - - - - - 94% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

.ru

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 11Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
234 - - - - - - - - - 234 - - - - - - - - - - - - - -

4% - - - - - - - - - 94% - - - - - - - - - - - - - - 
BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

.de

203 - - - - - - - 203 - - - - - - - - - - - - - - - -
3% - - - - - - - 92% - - - - - - - - - - - - - - - - 

BCDJKLNOPQRSTWY ABCDEFGHJKLMNOPQRSTUVWXY

.uk

201 - - 201 - - - - - - - - - - - - - - - - - - - - -
3% - - 90% - - - - - - - - - - - - - - - - - - - - - 

BCIJKLNOPQRSTWY ABCEFGHIJKLMNOPQRSTUVWXY

.mx

190 - 190 - - - - - - - - - - - - - - - - - - - - - -
3% - 95% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTY ABDEFGHIJKLMNOPQRSTUVWXY

.ca

179 - - - - - - - - - - - - - - 179 - - - - - - - - -
3% - - - - - - - - - - - - - - 88% - - - - - - - - - 

BCDIJKLNOQRSTY ABCDEFGHIJKLMNOQRSTUVWXY

.kr

179 - - - - - - - - 179 - - - - - - - - - - - - - - -
3% - - - - - - - - 89% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTY ABCDEFGHIKLMNOPQRSTUVWXY

.fr

166 - - - - - - - - - - - - 166 - - - - - - - - - - -
3% - - - - - - - - - - - - 81% - - - - - - - - - - - 

BCDIJKLOPQRSTY ABCDEFGHIJKLMOPQRSTUVWXY

.ph

165 - - - - - - - - - - - - - - - - - - 165 - - - - -
3% - - - - - - - - - - - - - - - - - - 82% - - - - - 

BCDIJKLNOPQRSY ABCDEFGHIJKLMNOPQRSUVWXY

.ng

165 - - - - - - - - - - - - - - - - - 165 - - - - - -
3% - - - - - - - - - - - - - - - - - 80% - - - - - - 

BCDIJKLNOPQRTY ABCDEFGHIJKLMNOPQRTUVWXY

.id

108 - - - - - - - - - - - - - - - - - - - - - 108 - -
2% - - - - - - - - - - - - - - - - - - - - - 91% - - 

BDIKLOQRY ABCDEFGHIJKLMNOPQRSTUVXY

.co

102 - - - - - - 102 - - - - - - - - - - - - - - - - -
2% - - - - - - 91% - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

.pl

96 - - - - - - - - - - - - - - - - - - - - - - 96 -
2% - - - - - - - - - - - - - - - - - - - - - - 87% - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

.ar

95 - - - - - - - - - - - - - - - - - - - 95 - - - -
2% - - - - - - - - - - - - - - - - - - - 90% - - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTVWXY

.za

94 - - - - - 94 - - - - - - - - - - - - - - - - - -
2% - - - - - 94% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

.es

94 - - - 94 - - - - - - - - - - - - - - - - - - - -
2% - - - 93% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

.it

87 - - - - - - - - - - - 87 - - - - - - - - - - - -
1% - - - - - - - - - - - 87% - - - - - - - - - - - - 

BLORY ABCDEFGHIJKLNOPQRSTUVWXY

.vn

83 - - - - 83 - - - - - - - - - - - - - - - - - - -
1% - - - - 81% - - - - - - - - - - - - - - - - - - - 

BLORY ABCDEGHIJKLMNOPQRSTUVWXY

.tr

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 11Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
66 - - - - - - - - - - - - - - - - - - - - 66 - - -

1% - - - - - - - - - - - - - - - - - - - - 64% - - - 
BLORY ABCDEFGHIJKLMNOPQRSTUWXY

.eg

121 18 2 1 1 2 2 - 2 13 9 28 2 2 9 1 1 13 3 - - 8 1 1 2
2% 4% 1% * 1% 2% 2% - 1% 6% 4% 3% 2% 1% 3% * * 2% 1% - - 8% 1% 1% 1%

TY ADHIPQTUY T T ACDEHILNOPQRSTUWXY DHPQTY QTY T QTY T ACDEHILNOPQRSTUWXY

I am not aware of any of
these

27161 2083 966 932 503 488 462 563 1086 803 1133 4352 517 873 1478 951 1334 3168 872 1037 520 389 565 529 1557
442% 415% 483% 418% 498% 478% 462% 503% 494% 400% 453% 392% 517% 424% 413% 466% 527% 461% 421% 516% 495% 378% 475% 481% 421%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 12Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6023 484 198 222 100 100 98* 112 218 188 241 1082 98* 204 349 203 252 674 204 201 105 95* 118 109 368Unweighted Base
6023 484 198 222 100 100 98* 112 218 188 241 1082 98* 204 349 203 252 674 204 201 105 95* 118 109 368Weighted Base

5290 451 185 190 85 89 90 94 200 150 204 971 84 182 275 185 221 560 182 189 92 85 108 102 316
88% 93% 93% 86% 85% 89% 92% 84% 92% 80% 85% 90% 86% 89% 79% 91% 88% 83% 89% 94% 88% 89% 92% 94% 86%

JOR ADEHJKLMOQRY ADEHJKMOQRY O JO JOR DHJKORY AJKORY JOR JKOR JO JOR ADEHJKMOQRY O JO JOR DEHJKORY O
.com

3904 366 136 137 67 79 67 61 148 107 142 693 69 123 176 160 185 401 120 141 70 72 87 76 221
65% 76% 69% 62% 67% 79% 68% 54% 68% 57% 59% 64% 70% 60% 50% 79% 73% 59% 59% 70% 67% 76% 74% 70% 60%

HJORY ADHIJKLNORSY HJKORSY O O ADHIJKLNORSUY HO HJKOR O HO HJKOR O ACDEGHIJKLNORSTUY ADHJKLNORSY O HJKNORSY O ADHJKLNORSY ADHJKLNORSY HJOR O
.net

3646 403 153 163 73 72 70 70 171 101 121 485 72 109 105 91 156 408 99 154 77 57 98 85 253
61% 83% 77% 73% 73% 72% 71% 63% 78% 54% 50% 45% 73% 53% 30% 45% 62% 61% 49% 77% 73% 60% 83% 78% 69%

KLNOPS ADEFGHJKLMNOPQRSTUVY AHJKLNOPQRSVY AHJKLNOPQRSV AJKLNOPRS AJKLNOPRS AJKLNOPRS KLOPS AHJKLNOPQRSVY LO O O AJKLNOPQRSV LO O KLOPS KLOPS O AHJKLNOPQRSVY AJKLNOPQRSV LOP ADGHJKLNOPQRSVY AHJKLNOPQRSV AJKLNOPRS

.org

1622 69 35 54 41 41 39 49 59 28 99 194 65 54 85 40 124 214 39 90 22 30 36 24 91
27% 14% 18% 24% 41% 41% 40% 44% 27% 15% 41% 18% 66% 26% 24% 20% 49% 32% 19% 45% 21% 32% 31% 22% 25%

BCJLPS BJL ABCDIJLNOPSUXY ABCDIJLNOPSUXY ABCDIJLNOPSUXY ABCDIJLNOPRSUWXY BCJL ABCDIJLNOPRSUXY ABCDEFGHIJKLNOPQRSTUVWXY BCJL BJL ABCDIJLNOPRSUVWXY ABCDJLOPSUXY ABCDIJLNOPRSUVWXY BCJLPS BCJLPS B BJL
.info

1038 67 28 20 28 27 14 34 44 24 59 93 30 51 51 40 89 135 43 71 27 11 9 18 25
17% 14% 14% 9% 28% 27% 14% 30% 20% 13% 24% 9% 31% 25% 15% 20% 35% 20% 21% 35% 26% 12% 8% 17% 7%

BDLWY LY LY ABCDGJLOVWXY ABCDGJLOVWY Y ABCDGIJLOPRVWXY BDJLWY Y ABCDGJLOVWY ABCDGIJLOPRVWXY ABCDGJLOVWY DLY DLWY ABCDGIJKLNOPRSVWXY ABDJLOVWY BDJLVWY ABCDGIJKLNOPRSVWXY ABCDGJLOVWY DLWY
.biz

846 - - - - - - - - - - 846 - - - - - - - - - - - - -
14% - - - - - - - - - - 78% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

.cn

517 - - - - - - - - - - - - - - - - 517 - - - - - - -
9% - - - - - - - - - - - - - - - - 77% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

.in

481 9 11 9 5 9 7 8 23 4 8 65 16 15 16 10 29 77 18 64 56 5 2 4 11
8% 2% 6% 4% 5% 9% 7% 7% 11% 2% 3% 6% 16% 7% 5% 5% 12% 11% 9% 32% 53% 5% 2% 4% 3%

BDJKLOWY B BJKWY BJW BJWY BDJKLOPWXY BJY ABCDEGHJKLNOPVWXY BJWY B B ABCDJKLOPWXY ABCDJKLOPWXY BDJKOWY ABCDEFGHIJKLMNOPQRSVWXY ABCDEFGHIJKLMNOPQRSTVWXY B
.mobi

300 - - - - - - - - - - - - - 300 - - - - - - - - - -
5% - - - - - - - - - - - - - 86% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

.jp

296 - - - - - - - - - - - - - - - - - - - - - - - 296
5% - - - - - - - - - - - - - - - - - - - - - - - 80%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

.br

241 6 5 7 3 3 1 10 6 4 3 58 6 3 7 12 58 25 3 3 - 1 2 4 11
4% 1% 3% 3% 3% 3% 1% 9% 3% 2% 1% 5% 6% 1% 2% 6% 23% 4% 1% 1% - 1% 2% 4% 3%

BKOU ABCDGIJKNORSTUVWY ABKNOSTU BKNOSTU BKNOSTU ABCDEFGHIJKLMNOPRSTUVWXY BU U
.pro

236 - - - - - - - - - - - - - - - 236 - - - - - - - -
4% - - - - - - - - - - - - - - - 94% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

.ru

230 3 2 1 2 2 1 5 8 1 3 59 5 10 14 10 13 54 17 5 - 1 4 1 9
4% 1% 1% * 2% 2% 1% 4% 4% 1% 1% 5% 5% 5% 4% 5% 5% 8% 8% 2% - 1% 3% 1% 2%

BCDJKU BDJU BDJU ABCDJKUXY BCDJKU BCDJKU BCDJKU BCDJKU BCDJKU ABCDEFGIJKLOTUVXY ABCDEFGIJKOTUVXY B BD B
.asia

227 - - - - - - - - - 227 - - - - - - - - - - - - - -
4% - - - - - - - - - 94% - - - - - - - - - - - - - - 

BCDEFHIJLNOPQRSTUWXY ABCDEFGHIJLMNOPQRSTUVWXY

.de

217 4 3 10 5 6 1 7 10 3 4 52 1 5 5 10 16 38 3 6 2 1 4 2 19
4% 1% 2% 5% 5% 6% 1% 6% 5% 2% 2% 5% 1% 2% 1% 5% 6% 6% 1% 3% 2% 1% 3% 2% 5%

BO BO BO BCJKOS BCJKOS BO ABCJKOS BOS ABCGJKMNOSV ABCJKOS B B BCJKOS

.tel

191 - - - - - - - 191 - - - - - - - - - - - - - - - -
3% - - - - - - - 88% - - - - - - - - - - - - - - - - 

BCDJKLNOPQRSTWY ABCDEFGHJKLMNOPQRSTUVWXY

.uk

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 12Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6023 484 198 222 100 100 98* 112 218 188 241 1082 98* 204 349 203 252 674 204 201 105 95* 118 109 368Weighted Base
188 - - 188 - - - - - - - - - - - - - - - - - - - - -

3% - - 85% - - - - - - - - - - - - - - - - - - - - - 
BCIJKLNOPQRSTY ABCEFGHIJKLMNOPQRSTUVWXY

.mx

185 - 185 - - - - - - - - - - - - - - - - - - - - - -
3% - 93% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTY ABDEFGHIJKLMNOPQRSTUVWXY

.ca

168 - - - - - - - - 168 - - - - - - - - - - - - - - -
3% - - - - - - - - 89% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTY ABCDEFGHIKLMNOPQRSTUVWXY

.fr

161 - - - - - - - - - - - - - - 161 - - - - - - - - -
3% - - - - - - - - - - - - - - 79% - - - - - - - - - 

BCDIJKLNOQRSTY ABCDEFGHIJKLMNOQRSTUVWXY

.kr

157 - - - - - - - - - - - - - - - - - - 157 - - - - -
3% - - - - - - - - - - - - - - - - - - 78% - - - - - 

BCDIJKLNOPQRSY ABCDEFGHIJKLMNOPQRSUVWXY

.ng

151 - - - - - - - - - - - - 151 - - - - - - - - - - -
3% - - - - - - - - - - - - 74% - - - - - - - - - - - 

BCDIJKLOPQRSTY ABCDEFGHIJKLMOPQRSTUVWXY

.ph

150 - - - - - - - - - - - - - - - - - 150 - - - - - -
2% - - - - - - - - - - - - - - - - - 74% - - - - - - 

BCDIJKLNOPQRTY ABCDEFGHIJKLMNOPQRTUVWXY

.id

149 149 - - - - - - - - - - - - - - - - - - - - - - -
2% 31% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTY ACDEFGHIJKLMNOPQRSTUVWXY

.us

140 3 1 1 4 1 1 2 7 2 3 36 2 3 5 7 10 17 5 2 - - 8 7 13
2% 1% 1% * 4% 1% 1% 2% 3% 1% 1% 3% 2% 1% 1% 3% 4% 3% 2% 1% - - 7% 6% 4%
B BCDU BCD ABCD BCD BCDOUV B B ABCDFGJKNORTUV ABCDFGJKNORTUV BCD

.coop

100 - - - - - - - - - - - - - - - - - - - - - 100 - -
2% - - - - - - - - - - - - - - - - - - - - - 85% - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUVXY

.co

99 - - - - - - 99 - - - - - - - - - - - - - - - - -
2% - - - - - - 88% - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

.pl

93 - - - 93 - - - - - - - - - - - - - - - - - - - -
2% - - - 93% - - - - - - - - - - - - - - - - - - - - 

BLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

.it

91 - - - - - 91 - - - - - - - - - - - - - - - - - -
2% - - - - - 93% - - - - - - - - - - - - - - - - - - 

BLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

.es

91 - - - - - - - - - - - - - - - - - - - - - - 91 -
2% - - - - - - - - - - - - - - - - - - - - - - 83% - 

BLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

.ar

90 - - - - - - - - - - - - - - - - - - - 90 - - - -
1% - - - - - - - - - - - - - - - - - - - 86% - - - - 

BLORY ABCDEFGHIJKLMNOPQRSTVWXY

.za

82 - - - - - - - - - - - 82 - - - - - - - - - - - -
1% - - - - - - - - - - - 84% - - - - - - - - - - - - 

BLORY ABCDEFGHIJKLNOPQRSTUVWXY

.vn

80 - - - - 80 - - - - - - - - - - - - - - - - - - -
1% - - - - 80% - - - - - - - - - - - - - - - - - - - 

BLORY ABCDEGHIJKLMNOPQRSTUVWXY

.tr

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 12Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6023 484 198 222 100 100 98* 112 218 188 241 1082 98* 204 349 203 252 674 204 201 105 95* 118 109 368Weighted Base
57 - - - - - - - - - - - - - - - - - - - - 57 - - -

1% - - - - - - - - - - - - - - - - - - - - 60% - - - 
BLR ABCDEFGHIJKLMNOPQRSTUWXY

.eg

89 11 4 - 1 1 2 2 2 8 4 19 - 2 20 3 - 2 1 1 1 1 1 1 2
1% 2% 2% - 1% 1% 2% 2% 1% 4% 2% 2% - 1% 6% 1% - * * * 1% 1% 1% 1% 1%
R DQRY DQR DQR DQR ADILMNQRSTY QR DQR ABCDEFIKLMNPQRSTUWXY

None of these above

21603 1541 748 780 407 410 384 441 869 600 877 3571 432 708 1059 729 1137 2448 680 883 437 321 459 415 1267
359% 318% 378% 351% 407% 410% 392% 394% 399% 319% 364% 330% 441% 347% 303% 359% 451% 363% 333% 439% 416% 338% 389% 381% 344%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 13Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

107 - - - - - - 107 - - - - - - - - - - - - - - - - -
96% - - - - - - 96% - - - - - - - - - - - - - - - - - 

.pl

192 - - - - - - - - - - - - - - - - - 192 - - - - - -
93% - - - - - - - - - - - - - - - - - 93% - - - - - - 

.id

232 - - - - - - - - - - - - - - - 232 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

.ru

96 - - - - - - - - - - - - - - - - - - - 96 - - - -
91% - - - - - - - - - - - - - - - - - - - 91% - - - - 

.za

182 - - - - - - - - - - - - - - - - - - 182 - - - - -
91% - - - - - - - - - - - - - - - - - - 91% - - - - - 

.ng

181 - 181 - - - - - - - - - - - - - - - - - - - - - -
91% - 91% - - - - - - - - - - - - - - - - - - - - - - 

.ca

184 - - - - - - - - - - - - - - 184 - - - - - - - - -
90% - - - - - - - - - - - - - - 90% - - - - - - - - - 

.kr

92 - - - - 92 - - - - - - - - - - - - - - - - - - -
90% - - - - 90% - - - - - - - - - - - - - - - - - - - 

.tr

89 - - - - - 89 - - - - - - - - - - - - - - - - - -
89% - - - - - 89% - - - - - - - - - - - - - - - - - - 

.es

198 - - 198 - - - - - - - - - - - - - - - - - - - - -
89% - - 89% - - - - - - - - - - - - - - - - - - - - - 

.mx

91 - - - - - - - - - - - - - - - - - - - - 91 - - -
88% - - - - - - - - - - - - - - - - - - - - 88% - - - 

.eg

5425 445 183 199 84 95 89 102 190 156 202 1005 91 173 287 189 233 612 197 189 100 98 96 92 318
88% 89% 92% 89% 83% 93% 89% 91% 86% 78% 81% 91% 91% 84% 80% 93% 92% 89% 95% 94% 95% 95% 81% 84% 86%

JKOW JKOW EJKNOWX JKOW EJKNOWX JO JKOW J AEJKNOWXY JKOW AEIJKNOWXY EIJKNOWXY JKNOW ABDEGIJKLNORWXY ABEIJKNORWXY ABEIJKNOWXY ABEIJKNOWXY JO
.com

979 - - - - - - - - - - 979 - - - - - - - - - - - - -
88% - - - - - - - - - - 88% - - - - - - - - - - - - - 

.cn

602 - - - - - - - - - - - - - - - - 602 - - - - - - -
88% - - - - - - - - - - - - - - - - 88% - - - - - - - 

.in

87 - - - - - - - - - - - 87 - - - - - - - - - - - -
87% - - - - - - - - - - - 87% - - - - - - - - - - - - 

.vn

317 - - - - - - - - - - - - - - - - - - - - - - - 317
86% - - - - - - - - - - - - - - - - - - - - - - - 86%

.br

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 13Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
214 - - - - - - - - - 214 - - - - - - - - - - - - - -

86% - - - - - - - - - 86% - - - - - - - - - - - - - - 
.de

188 - - - - - - - 188 - - - - - - - - - - - - - - - -
85% - - - - - - - 85% - - - - - - - - - - - - - - - - 

.uk

90 - - - - - - - - - - - - - - - - - - - - - - 90 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

.ar

292 - - - - - - - - - - - - - 292 - - - - - - - - - -
82% - - - - - - - - - - - - - 82% - - - - - - - - - - 

.jp

168 - - - - - - - - - - - - 168 - - - - - - - - - - -
82% - - - - - - - - - - - - 82% - - - - - - - - - - - 

.ph

97 - - - - - - - - - - - - - - - - - - - - - 97 - -
82% - - - - - - - - - - - - - - - - - - - - - 82% - - 

.co

163 - - - - - - - - 163 - - - - - - - - - - - - - - -
81% - - - - - - - - 81% - - - - - - - - - - - - - - - 

.fr

4928 395 148 190 78 95 76 98 161 145 159 905 85 155 216 184 219 594 188 182 93 93 96 83 290
80% 79% 74% 85% 77% 93% 76% 88% 73% 72% 64% 82% 85% 75% 60% 90% 87% 86% 91% 91% 89% 90% 81% 75% 78%

CIJKO KO KO BCGIJKNOXY KO ABCDEGIJKLNOWXY KO BCEGIJKNOXY KO O CIJKNO CIJKO KO ABCEGIJKLNOWXY ABCEGIJKNOXY ABCEGIJKLNOXY ABCEGIJKLNOWXY ABCEGIJKLNOWXY ABCEGIJKNOXY ABCEGIJKLNOWXY KO KO KO
.net

81 - - - 81 - - - - - - - - - - - - - - - - - - - -
80% - - - 80% - - - - - - - - - - - - - - - - - - - - 

.it

4570 431 161 189 76 91 75 93 176 131 130 709 83 152 136 130 204 577 175 184 96 88 95 87 301
74% 86% 81% 85% 75% 89% 75% 83% 80% 65% 52% 64% 83% 74% 38% 64% 81% 84% 85% 92% 91% 85% 80% 79% 81%

JKLOP AEGIJKLNOP AJKLOP AEGJKLNOP KLOP AEGIJKLNOPX KLO AJKLOP JKLOP KO O KO AJKLOP KLOP KO AJKLOP AEGJKLNOP AEGJKLNOP ABCDEGHIJKLMNOPQRSWXY ACEGIJKLNOPQRWXY AJKLNOP JKLOP JKLOP AJKLNOP

.org

3305 164 66 153 64 70 58 82 98 77 104 515 74 131 137 87 195 484 148 142 55 69 62 60 210
54% 33% 33% 69% 63% 69% 58% 73% 45% 38% 42% 46% 74% 64% 38% 43% 77% 70% 71% 71% 52% 67% 52% 55% 57%

BCIJKLOP ABCIJKLOPUWXY BCIJKLOP ABCIJKLOPUWXY BCIJKLOP ABCGIJKLOPUWXY BC B BCJO ABCGIJKLOPUWXY ABCIJKLOPW BC ABCDEGIJKLNOPRUVWXY ABCGIJKLOPUWXY ABCGIJKLOPUWXY ABCGIJKLOPUWXY BCJO ABCIJKLOPUW BCJO BCJKOP BCIJKLOP

.info

202 202 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

.us

2362 116 58 85 38 57 25 58 66 35 54 400 52 108 90 71 144 380 121 108 48 41 31 41 135
38% 23% 29% 38% 38% 56% 25% 52% 30% 17% 22% 36% 52% 52% 25% 35% 57% 55% 58% 54% 46% 40% 26% 37% 36%

BCGIJKOW J BCGJKOW BJKO ABCDEGIJKLOPVWXY ABCDEGIJKLOPWXY JK BGJKOW ABCDEGIJKLOPWXY ABCDEGIJKLOPVWXY J BJKO ABCDEGIJKLOPVWXY ABCDEGIJKLOPVWXY ABCDEGIJKLOPUVWXY ABCDEGIJKLOPVWXY BCGIJKLOW BGJKOW BJKO BGJKOW

.biz

1957 56 23 75 23 44 20 40 50 24 32 404 42 63 58 56 121 334 92 100 82 36 32 33 117
32% 11% 12% 34% 23% 43% 20% 36% 23% 12% 13% 36% 42% 31% 16% 27% 48% 49% 44% 50% 78% 35% 27% 30% 32%

BCEGIJKO BCEGIJKO BCJK ABCEGIJKNOPWXY BC BCEGIJKO BCJK ABCEGIJKOPW ABCEGIJKNOPW BCJKO B BCJKO ABCDEGHIJKLNOPVWXY ABCDEGHIJKLNOPVWXY ABCDEGIJKLNOPWXY ABCDEGHIJKLNOPVWXY ABCDEFGHIJKLMNOPQRSTVWXY BCGIJKO BCJKO BCJKO BCGIJKO

.mobi

1736 60 26 81 23 42 18 42 40 28 31 414 27 55 51 51 103 277 79 48 19 25 37 29 130
28% 12% 13% 36% 23% 41% 18% 38% 18% 14% 12% 37% 27% 27% 14% 25% 41% 40% 38% 24% 18% 24% 31% 26% 35%

BCGIJKOU ABCEGIJKNOPTUV BCKO ABCEGIJKMNOPTUVX ABCEGIJKNOPTUV B ABCEGIJKMNOPTUVX BCJKO BCIJKO BCJKO ABCEGIJKMNOPTUVX ABCEGIJKMNOPTUVX ABCEGIJKNOPTUVX BCJKO BCJKO BCGIJKOU BCJKO ABCEGIJKNOPTUV

.tel

1708 51 25 65 21 46 16 43 33 47 27 384 33 60 55 55 135 264 78 40 19 30 32 29 120
28% 10% 13% 29% 21% 45% 16% 38% 15% 23% 11% 35% 33% 29% 15% 27% 53% 38% 38% 20% 18% 29% 27% 26% 32%

BCGIKOTU BCGIKOTU BK ABCDEGIJKLNOPTUVWXY ABCEGIJKOPTU BCIKO ABCEGIJKOPTU BCGIKOTU BCGIKOTU B BCGIKO ABCDEGHIJKLMNOPRSTUVWXY ABCDEGIJKNOPTUWX ABCEGIJKOPTUWX BCK B BCGIKO BCIKO BCIKO ABCEGIJKOTU

.pro

1626 36 13 49 14 36 12 32 33 23 24 400 29 75 57 51 93 316 108 33 8 23 30 22 109
26% 7% 7% 22% 14% 35% 12% 29% 15% 11% 10% 36% 29% 36% 16% 25% 37% 46% 52% 16% 8% 22% 25% 20% 29%

BCEGIJKOTU BCGJKU BC ABCDEGIJKOTUVX BCEGIJKOTU BC ABCDEGIJKOPTUVWXY BCEGIJKOTU ABCDEGIJKOPTUVWX BCKU BCEGIJKOTU ABCDEGIJKOPTUVWX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY BCKU BCJKU BCEGIJKOU BCJKU BCDEGIJKOTU

.asia

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 13Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
1511 46 18 58 23 36 19 31 30 25 24 360 26 59 55 50 95 246 66 29 10 22 35 33 115

25% 9% 9% 26% 23% 35% 19% 28% 14% 12% 10% 32% 26% 29% 15% 25% 38% 36% 32% 14% 10% 21% 29% 30% 31%
BCIJKOTU BCIJKOTU BCIJKU ABCGIJKOPTUV BCK BCIJKOTU ABCEGIJKOPTUV BCIJKOTU BCIJKOTU BCK BCIJKOTU ABCDEGIJKMNOPTUV ABCDEGIJKOPTUV ABCGIJKOTU B BCJKU BCIJKOTU BCIJKOTU ABCGIJKOTU

.coop

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 14Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2773 304 120 103 40 41 54 55 132 102 146 446 44 83 148 91 103 213 50 95 67 60 53 51 172
45% 61% 60% 46% 40% 40% 54% 49% 60% 51% 58% 40% 44% 40% 41% 45% 41% 31% 24% 47% 64% 58% 45% 46% 46%

LRS ADEFHJLMNOPQRSTWXY ADEFLMNOPQRSTWXY RS S S ELNOQRS RS ADEFLMNOPQRSTWXY LNOQRS ADEFLMNOPQRSTWXY RS RS RS RS RS RS RS ADEFHJLMNOPQRSTWXY ADEFLMNOPQRSWY RS RS LRS
.asia

2755 263 98 97 33 46 47 52 124 94 132 492 40 98 142 92 94 252 78 97 67 62 47 43 165
45% 52% 49% 43% 33% 45% 47% 46% 56% 47% 53% 44% 40% 48% 40% 45% 37% 37% 38% 48% 64% 60% 39% 39% 45%

EOQRS ADELMOQRSWXY EOQRS ER ER ADEJLMOPQRSWXY EQR ADELMOQRSWXY EQR EQRS ER EOQRS ABCDEFGHJLMNOPQRSTWXY ADEFHJLMNOPQRSTWXY ER
.coop

2598 261 89 95 33 36 49 43 122 83 132 455 44 91 139 91 66 245 69 94 57 54 47 45 158
42% 52% 45% 43% 33% 35% 49% 38% 55% 41% 53% 41% 44% 44% 39% 45% 26% 36% 33% 47% 54% 52% 39% 41% 43%

EQRS ADEFHJLOQRSWXY EQRS QS EQRS Q ACDEFHJLNOPQRSWXY Q ADEFHJLOQRSWXY QRS Q QRS Q EQRS Q EQRS ADEFHJLOQRSWY AEFHLOQRS Q Q QRS
.pro

2596 257 89 85 33 40 46 46 118 94 133 439 45 97 140 88 94 246 68 86 60 53 46 43 150
42% 51% 45% 38% 33% 39% 46% 41% 54% 47% 53% 40% 45% 47% 39% 43% 37% 36% 33% 43% 57% 51% 39% 39% 41%

ELRS ADEFLOQRSTWXY ERS RS ADEFHLOPQRSTWXY EQRS ADEFHLOPQRSTWXY S ELQRS S S ACDEFHLOPQRSTWXY DELOQRSY

.tel

2472 265 93 82 31 37 42 46 113 104 128 438 38 91 143 87 83 211 62 61 16 52 47 44 158
40% 53% 47% 37% 31% 36% 42% 41% 51% 52% 51% 39% 38% 44% 40% 43% 33% 31% 30% 30% 15% 50% 39% 40% 43%

EQRSTU ADEFGHLMNOPQRSTUWXY DEQRSTU U U U RSTU RSU ADEFLMOQRSTUWY ADEFLMOQRSTUWXY ADEFLMOQRSTUWY QRSTU U EQRSTU RSTU EQRSTU U U U U ADEFLQRSTU U U EQRSTU

.mobi

2233 236 77 84 25 27 37 36 95 91 116 446 27 64 118 77 71 186 43 59 41 45 49 37 146
36% 47% 39% 38% 25% 26% 37% 32% 43% 45% 46% 40% 27% 31% 33% 38% 28% 27% 21% 29% 39% 44% 41% 34% 39%

EFQRST ACDEFHLMNOPQRSTXY EFMQRS EFQRS RS S AEFMNOQRST AEFHMNOQRSTX AEFHMNOQRSTX AEFMNOQRST S RS EQRS S EQRS EFMNOQRST EFMQRST S EFMNQRST

.biz

170 170 - - - - - - - - - - - - - - - - - - - - - - -
34% 34% - - - - - - - - - - - - - - - - - - - - - - - 

.us

1600 193 66 38 18 21 22 17 71 63 76 346 15 43 94 64 34 124 29 40 31 25 39 33 98
26% 38% 33% 17% 18% 21% 22% 15% 32% 31% 30% 31% 15% 21% 26% 31% 13% 18% 14% 20% 30% 24% 33% 30% 26%

DHMQRST ADEFGHKLMNOQRSTVY ADEFGHMNQRST Q ADEFHMNQRST DEFHMNQRST DEHMNQRST ADEFHMNQRST Q DHMQRS DEFHMNQRST DHMQRS QS DEFHMNQRST DEHMQRST DHMQRS

.info

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

.co

15 - - - 15 - - - - - - - - - - - - - - - - - - - -
15% - - - 15% - - - - - - - - - - - - - - - - - - - - 

.it

16 - - - - - - - - - - - - - - - - - - - - - - 16 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

.ar

892 36 17 23 14 7 17 13 24 36 54 241 11 33 101 40 30 70 24 11 5 6 20 18 41
15% 7% 9% 10% 14% 7% 17% 12% 11% 18% 22% 22% 11% 16% 28% 20% 12% 10% 12% 5% 5% 6% 17% 16% 11%

BCFRTUV BTU BCFRTUV T BCDFIRTUVY ABCDFHIMQRSTUVY ABCDFHIMQRSTUVY BCFRTUV ABCDEFGHIJLMNPQRSTUVWXY ABCDFIQRSTUVY BTU T T BCFRTUV BCFTUV BT
.org

23 - - - - - - - - - - - - 23 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

.ph

659 49 23 19 13 2 14 9 33 30 47 124 7 30 53 8 18 55 14 16 7 3 17 22 46
11% 10% 12% 9% 13% 2% 14% 8% 15% 15% 19% 11% 7% 15% 15% 4% 7% 8% 7% 8% 7% 3% 14% 20% 12%

FPRV FPV FPV F FPV FPQRSV F ABDFMPQRSTUV DFMPQRSTUV ABCDFHLMPQRSTUVY FPRV FPQRSTUV ABDFMPQRSTUV FP F FPQRSV ABCDFHLMPQRSTUVY FPQRSV

.net

21 - - - - - - - - 21 - - - - - - - - - - - - - - -
10% - - - - - - - - 10% - - - - - - - - - - - - - - - 

.fr

33 - - - - - - - - - - - - - - - - - - - - - - - 33
9% - - - - - - - - - - - - - - - - - - - - - - - 9%

.br

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 14Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
55 - - - - - - - - - - - - - - - - 55 - - - - - - -

8% - - - - - - - - - - - - - - - - 8% - - - - - - - 
.in

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

.vn

16 - - - - - - - - - - - - - - - - - - 16 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

.ng

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
8% - - - - - - - - - - - - - - - - - - - - 8% - - - 

.eg

27 - - - - - - - - - - - - - 27 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

.jp

15 - - - - - - - 15 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

.uk

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

.ca

387 29 11 15 12 4 6 6 14 26 20 45 3 20 26 4 10 48 7 8 3 - 21 16 33
6% 6% 6% 7% 12% 4% 6% 5% 6% 13% 8% 4% 3% 10% 7% 2% 4% 7% 3% 4% 3% - 18% 15% 9%

LPV PV V PV ABFLMPQSTUV V V V PV ABCDFHILMOPQRSTUV LPSV V ALMPQSTUV LPV V LPV V ABCDFGHIKLMNOPQRSTUVY ABCDFGHILMOPQRSTUV ALMPQSTUV

.com

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

.mx

6 - - - - - 6 - - - - - - - - - - - - - - - - - -
6% - - - - - 6% - - - - - - - - - - - - - - - - - - 

.es

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
6% - - - - 6% - - - - - - - - - - - - - - - - - - - 

.tr

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

.de

61 - - - - - - - - - - 61 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

.cn

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
5% - - - - - - - - - - - - - - - - - - - 5% - - - - 

.za

8 - - - - - - - - - - - - - - - - - 8 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

.id

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

.pl

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

.ru

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 14Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
7 - - - - - - - - - - - - - - 7 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

.kr

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 15Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5806 465 189 214 90 100 92 111 205 174 224 1072 97 199 307 196 249 665 203 197 105 102 112 100 338
94% 93% 95% 96% 89% 98% 92% 99% 93% 87% 90% 97% 97% 97% 86% 96% 98% 97% 98% 98% 100% 99% 94% 91% 91%

EJKOY JO JO EJKOY BEGJKOXY ABCEGIJKOWXY JO ABEGIJKOXY EJKO BEJKOXY EJKOY ABCEGIJKOWXY ABEGIJKOXY ABEGIJKOXY ABEGIJKOXY ABCDEGIJKOPWXY ABEGIJKOXY JO O
Respondent 3 or 4

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 16Q711_1. How likely are you to visit websites with the following domain name extensions in the next 6 months?

1. .biz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2362 116 58 85 38 57 25 58 66 35 54 400 52 108 90 71 144 380 121 108 48 41 31 41 135
38% 23% 29% 38% 38% 56% 25% 52% 30% 17% 22% 36% 52% 52% 25% 35% 57% 55% 58% 54% 46% 40% 26% 37% 36%

BCGIJKOW J BCGJKOW BJKO ABCDEGIJKLOPVWXY ABCDEGIJKLOPWXY JK BGJKOW ABCDEGIJKLOPWXY ABCDEGIJKLOPVWXY J BJKO ABCDEGIJKLOPVWXY ABCDEGIJKLOPVWXY ABCDEGIJKLOPUVWXY ABCDEGIJKLOPVWXY BCGIJKLOW BGJKOW BJKO BGJKOW

TOP 2 BOX (NET)

879 37 18 29 15 26 4 17 24 16 24 129 23 34 23 18 78 161 36 65 23 10 8 14 47
14% 7% 9% 13% 15% 25% 4% 15% 11% 8% 10% 12% 23% 17% 6% 9% 31% 23% 17% 32% 22% 10% 7% 13% 13%

BCGJKLOPW BGO BGO ABCDGIJKLOPVWXY BGJOW G BGO ABCDGIJKLOPVWY BCGJKOPW ABCDEGHIJKLNOPRSVWXY ABCDGIJKLNOPVWXY BCGJKLOPW ABCDEGHIJKLNOPRSVWXY ABCDGIJKLOPVWY GO BGO
  Very likely

1483 79 40 56 23 31 21 41 42 19 30 271 29 74 67 53 66 219 85 43 25 31 23 27 88
24% 16% 20% 25% 23% 30% 21% 37% 19% 9% 12% 24% 29% 36% 19% 26% 26% 32% 41% 21% 24% 30% 19% 25% 24%

BJKO J JK BJK JK BCIJKO JK ABCDEGIJKLOPQTUWY JK BJKO BIJKO ABCDEGIJKLOPQTUWXY JK BJKO BJKO ABCGIJKLOTWY ABCDEGIJKLMOPQRTUWXY JK BJK BIJKO J BJK BJK
  Somewhat likely

2233 236 77 84 25 27 37 36 95 91 116 446 27 64 118 77 71 186 43 59 41 45 49 37 146
36% 47% 39% 38% 25% 26% 37% 32% 43% 45% 46% 40% 27% 31% 33% 38% 28% 27% 21% 29% 39% 44% 41% 34% 39%

EFQRST ACDEFHLMNOPQRSTXY EFMQRS EFQRS RS S AEFMNOQRST AEFHMNOQRSTX AEFHMNOQRSTX AEFMNOQRST S RS EQRS S EQRS EFMNOQRST EFMQRST S EFMNQRST

BOTTOM 2 BOX (NET)

1082 89 28 54 15 14 16 23 42 39 41 239 15 39 57 42 31 95 26 30 20 23 22 15 67
18% 18% 14% 24% 15% 14% 16% 21% 19% 19% 16% 22% 15% 19% 16% 21% 12% 14% 13% 15% 19% 22% 18% 14% 18%

QR ABCFKOQRSTX Q Q Q ACOQRST Q QRS QRS Q
  Somewhat unlikely

1151 147 49 30 10 13 21 13 53 52 75 207 12 25 61 35 40 91 17 29 21 22 27 22 79
19% 29% 25% 13% 10% 13% 21% 12% 24% 26% 30% 19% 12% 12% 17% 17% 16% 13% 8% 14% 20% 21% 23% 20% 21%

DENRS ADEFHLMNOPQRSTXY ADEFHMNOQRST ENRS ADEFHMNOQRST ADEFHLMNOPQRST ADEFHLMNOPQRSTXY ENRS S S S S ES ENRS DEHMNRS ES DEHMNRST

  Very unlikely

1549 150 65 54 38 18 38 18 59 75 80 264 21 34 150 56 38 121 43 34 16 17 39 32 89
25% 30% 33% 24% 38% 18% 38% 16% 27% 37% 32% 24% 21% 17% 42% 27% 15% 18% 21% 17% 15% 17% 33% 29% 24%

HNQRTUV AFHLNQRSTUV AFHLMNQRSTUVY NQR ADFHLMNQRSTUVY ADFHILMNQRSTUVY HNQRTUV ADFHILMNPQRSTUVY AFHLMNQRSTUVY NQRTU ABCDFHIKLMNPQRSTUVXY HNQRTUV FHLNQRSTUV HNQRTUV NQRT
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 17Q711_2. How likely are you to visit websites with the following domain name extensions in the next 6 months?

2. .com
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5425 445 183 199 84 95 89 102 190 156 202 1005 91 173 287 189 233 612 197 189 100 98 96 92 318
88% 89% 92% 89% 83% 93% 89% 91% 86% 78% 81% 91% 91% 84% 80% 93% 92% 89% 95% 94% 95% 95% 81% 84% 86%

JKOW JKOW EJKNOWX JKOW EJKNOWX JO JKOW J AEJKNOWXY JKOW AEIJKNOWXY EIJKNOWXY JKNOW ABDEGIJKLNORWXY ABEIJKNORWXY ABEIJKNOWXY ABEIJKNOWXY JO
TOP 2 BOX (NET)

4904 412 175 183 73 81 77 83 173 135 165 901 80 149 215 179 217 564 188 186 95 94 94 84 301
80% 82% 88% 82% 72% 79% 77% 74% 79% 67% 66% 81% 80% 72% 60% 88% 86% 82% 91% 93% 90% 91% 79% 76% 81%

JKNO EJKNO AEGHIJKLNOWX EJKNO O JKO KO O JKO EJKNO JKO O AEGHIJKLNOWXY AEGHIJKNOX EHJKNO ABDEFGHIJKLMNORWXY ABDEFGHIJKLMNOQRWXY ABDEFGHIJKLMNORWXY ABDEFGHIJKLMNORWXY JKO O EJKNO
  Very likely

521 33 8 16 11 14 12 19 17 21 37 104 11 24 72 10 16 48 9 3 5 4 2 8 17
8% 7% 4% 7% 11% 14% 12% 17% 8% 10% 15% 9% 11% 12% 20% 5% 6% 7% 4% 1% 5% 4% 2% 7% 5%

CSTWY TW TW CSTWY BCPQRSTUVWY CPSTVWY ABCDILPQRSTUVWXY TW CPSTVWY ABCDILPQRSTUVWXY CPSTWY CSTWY BCPQRSTUVWY ABCDEIJLMNPQRSTUVWXY T TW TW
  Somewhat likely

387 29 11 15 12 4 6 6 14 26 20 45 3 20 26 4 10 48 7 8 3 - 21 16 33
6% 6% 6% 7% 12% 4% 6% 5% 6% 13% 8% 4% 3% 10% 7% 2% 4% 7% 3% 4% 3% - 18% 15% 9%

LPV PV V PV ABFLMPQSTUV V V V PV ABCDFHILMOPQRSTUV LPSV V ALMPQSTUV LPV V LPV V ABCDFGHIKLMNOPQRSTUVY ABCDFGHILMOPQRSTUV ALMPQSTUV

BOTTOM 2 BOX (NET)

115 4 - 1 3 3 1 4 4 11 6 26 3 6 11 3 4 9 3 1 - - 2 3 7
2% 1% - * 3% 3% 1% 4% 2% 5% 2% 2% 3% 3% 3% 1% 2% 1% 1% * - - 2% 3% 2%

C C BCDT ABCDILPQRSTUVY C BC C BCD BCDRT C
  Somewhat unlikely

272 25 11 14 9 1 5 2 10 15 14 19 - 14 15 1 6 39 4 7 3 - 19 13 26
4% 5% 6% 6% 9% 1% 5% 2% 5% 7% 6% 2% - 7% 4% * 2% 6% 2% 3% 3% - 16% 12% 7%

LMPV LMPV LMPV FLMPQSV AFHLMPQSTV LMPV LMPV AFHLMPQSV LMPSV FLMPQSV LMPV FLMPQSV P ABCDFGHIJKLMNOPQRSTUVY ABCFHIKLMOPQRSTUV AFHLMPQSV

  Very unlikely

332 28 6 9 5 3 5 4 16 19 28 60 6 13 45 11 10 27 3 4 2 5 2 2 19
5% 6% 3% 4% 5% 3% 5% 4% 7% 9% 11% 5% 6% 6% 13% 5% 4% 4% 1% 2% 2% 5% 2% 2% 5%

ST ST RSTUWX ACDFLQRSTUWXY ABCDFHLPQRSTUWXY ST S ST ABCDEFGHILNPQRSTUVWXY S S
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 18Q711_3. How likely are you to visit websites with the following domain name extensions in the next 6 months?

3. .info
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3305 164 66 153 64 70 58 82 98 77 104 515 74 131 137 87 195 484 148 142 55 69 62 60 210
54% 33% 33% 69% 63% 69% 58% 73% 45% 38% 42% 46% 74% 64% 38% 43% 77% 70% 71% 71% 52% 67% 52% 55% 57%

BCIJKLOP ABCIJKLOPUWXY BCIJKLOP ABCIJKLOPUWXY BCIJKLOP ABCGIJKLOPUWXY BC B BCJO ABCGIJKLOPUWXY ABCIJKLOPW BC ABCDEGIJKLNOPRUVWXY ABCGIJKLOPUWXY ABCGIJKLOPUWXY ABCGIJKLOPUWXY BCJO ABCIJKLOPUW BCJO BCJKOP BCIJKLOP

TOP 2 BOX (NET)

1534 48 30 74 30 35 31 40 42 34 40 207 48 44 41 25 126 269 61 81 32 30 35 30 101
25% 10% 15% 33% 30% 34% 31% 36% 19% 17% 16% 19% 48% 21% 11% 12% 50% 39% 29% 40% 30% 29% 29% 27% 27%

BCIJKLOP B ABCIJKLNOP BCIJKLOP ABCIJKLNOP BCIJKLOP ABCIJKLNOP BO B B BOP ABCDEGIJKLNOPSUVWXY BOP ABCDEFGHIJKLNOPRSTUVWXY ABCIJKLNOPSWXY BCIJKLOP ABCIJKLNOPSXY BCIJKLOP BCIJKLOP BCIJKLOP BCJKLOP BCIJKLOP

  Very likely

1771 116 36 79 34 35 27 42 56 43 64 308 26 87 96 62 69 215 87 61 23 39 27 30 109
29% 23% 18% 35% 34% 34% 27% 38% 25% 21% 26% 28% 26% 42% 27% 30% 27% 31% 42% 30% 22% 38% 23% 27% 29%

BCJ ABCIJKLOUW BCJ BCJU ABCIJKLOUW C ABCGIJKLMOPQRTUWXY C BCJ C BCJ ABCGIJKLMOPQRTUWXY BCJ ABCIJKLOQUW BCJ
  Somewhat likely

1600 193 66 38 18 21 22 17 71 63 76 346 15 43 94 64 34 124 29 40 31 25 39 33 98
26% 38% 33% 17% 18% 21% 22% 15% 32% 31% 30% 31% 15% 21% 26% 31% 13% 18% 14% 20% 30% 24% 33% 30% 26%

DHMQRST ADEFGHKLMNOQRSTVY ADEFGHMNQRST Q ADEFHMNQRST DEFHMNQRST DEHMNQRST ADEFHMNQRST Q DHMQRS DEFHMNQRST DHMQRS QS DEFHMNQRST DEHMQRST DHMQRS

BOTTOM 2 BOX (NET)

860 81 31 23 13 18 9 12 32 39 38 190 13 26 47 39 18 71 17 24 17 16 18 20 48
14% 16% 16% 10% 13% 18% 9% 11% 15% 19% 15% 17% 13% 13% 13% 19% 7% 10% 8% 12% 16% 16% 15% 18% 13%

QRS DQRS QRS QRS QS ADGHOQRSTY QRS ADGQRS Q Q ADGQRST QS Q Q DQRS Q
  Somewhat unlikely

740 112 35 15 5 3 13 5 39 24 38 156 2 17 47 25 16 53 12 16 14 9 21 13 50
12% 22% 18% 7% 5% 3% 13% 4% 18% 12% 15% 14% 2% 8% 13% 12% 6% 8% 6% 8% 13% 9% 18% 12% 14%

DEFHMQRS ADEFGHJKLMNOPQRSTUVXY ADEFHMNQRSTV EFHMQS ADEFHMNQRSTV FHMQS DEFHMNQRST ADEFHMNQRST M DEFHMQRS EFHMQRS M M EFHMQS M DEFHMNQRST FHM DEFHMQRST

  Very unlikely

1239 145 68 32 19 11 20 13 51 61 70 249 11 32 127 53 24 79 30 19 19 9 18 17 62
20% 29% 34% 14% 19% 11% 20% 12% 23% 30% 28% 22% 11% 16% 35% 26% 9% 11% 14% 9% 18% 9% 15% 15% 17%

DFHMQRSTV ADEFHLMNQRSTUVWXY ADEFGHILMNQRSTUVWXY QRTV QRTV DFHMNQRSTV ADEFHLMNQRSTUVWXY ADFHMNQRSTVWXY ADFHMNQRSTVY Q ABDEFGHILMNPQRSTUVWXY ADFHMNQRSTVWXY QTV QRTV
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 19Q711_4. How likely are you to visit websites with the following domain name extensions in the next 6 months?

4. .mobi
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1957 56 23 75 23 44 20 40 50 24 32 404 42 63 58 56 121 334 92 100 82 36 32 33 117
32% 11% 12% 34% 23% 43% 20% 36% 23% 12% 13% 36% 42% 31% 16% 27% 48% 49% 44% 50% 78% 35% 27% 30% 32%

BCEGIJKO BCEGIJKO BCJK ABCEGIJKNOPWXY BC BCEGIJKO BCJK ABCEGIJKOPW ABCEGIJKNOPW BCJKO B BCJKO ABCDEGHIJKLNOPVWXY ABCDEGHIJKLNOPVWXY ABCDEGIJKLNOPWXY ABCDEGHIJKLNOPVWXY ABCDEFGHIJKLMNOPQRSTVWXY BCGIJKO BCJKO BCJKO BCGIJKO

TOP 2 BOX (NET)

702 18 6 21 7 18 4 11 19 7 12 134 18 13 12 13 57 122 32 48 54 9 8 9 50
11% 4% 3% 9% 7% 18% 4% 10% 9% 3% 5% 12% 18% 6% 3% 6% 23% 18% 15% 24% 51% 9% 7% 8% 14%

BCGJKNOP BCJKO ABCDEGIJKNOPWX BCJO BCJO BCGJKNOP ABCDEGIJKNOPWX ABCDEGHIJKLNOPVWXY ABCDEGHIJKLNOPVWX BCEGIJKNOPW ABCDEGHIJKLNOPSVWXY ABCDEFGHIJKLMNOPQRSTVWXY BCO BCO BCGJKNOPW

  Very likely

1255 38 17 54 16 26 16 29 31 17 20 270 24 50 46 43 64 212 60 52 28 27 24 24 67
20% 8% 9% 24% 16% 25% 16% 26% 14% 8% 8% 24% 24% 24% 13% 21% 25% 31% 29% 26% 27% 26% 20% 22% 18%

BCIJKO BCIJKO BK BCIJKO BJK BCIJKO BK ABCIJKOY BCIJKO BCIJKO B BCJKO BCIJKOY ABCEGIJKLOPWY ABCEGIJKOY BCIJKOY BCIJKO BCIJKO BCJK BCJKO BCJK
  Somewhat likely

2472 265 93 82 31 37 42 46 113 104 128 438 38 91 143 87 83 211 62 61 16 52 47 44 158
40% 53% 47% 37% 31% 36% 42% 41% 51% 52% 51% 39% 38% 44% 40% 43% 33% 31% 30% 30% 15% 50% 39% 40% 43%

EQRSTU ADEFGHLMNOPQRSTUWXY DEQRSTU U U U RSTU RSU ADEFLMOQRSTUWY ADEFLMOQRSTUWXY ADEFLMOQRSTUWY QRSTU U EQRSTU RSTU EQRSTU U U U U ADEFLQRSTU U U EQRSTU

BOTTOM 2 BOX (NET)

1168 70 30 53 16 21 23 25 42 47 36 242 17 55 66 44 42 117 37 28 8 25 20 23 81
19% 14% 15% 24% 16% 21% 23% 22% 19% 23% 14% 22% 17% 27% 18% 22% 17% 17% 18% 14% 8% 24% 17% 21% 22%
BU BCKRTU U BTU BU U BCKRTU ABCKRTU U ABCEKOQRSTUW U BKTU U U U BCKTU U U BCKTU

  Somewhat unlikely

1304 195 63 29 15 16 19 21 71 57 92 196 21 36 77 43 41 94 25 33 8 27 27 21 77
21% 39% 32% 13% 15% 16% 19% 19% 32% 28% 37% 18% 21% 17% 22% 21% 16% 14% 12% 16% 8% 26% 23% 19% 21%

DLQRSU ADEFGHJLMNOPQRSTUVWXY ADEFGHLNOPQRSTUXY U U ADEFGHLMNOPQRSTUXY ADEFLNQRSTUY ADEFGHLMNOPQRSTUWXY RSU SU U DRSU DRSU U U DELQRSTU DRSU U DRSU
  Very unlikely

1715 181 84 66 47 21 38 26 57 73 90 268 20 52 157 61 49 142 53 40 7 15 40 33 95
28% 36% 42% 30% 47% 21% 38% 23% 26% 36% 36% 24% 20% 25% 44% 30% 19% 21% 26% 20% 7% 15% 34% 30% 26%

LQRTUV AFHILMNQRSTUVY ADFHILMNPQRSTUVXY QRTUV ABDFHILMNPQRSTUVXY U AFHILMNQRSTUVY U UV AFHILMNQRSTUVY AFHILMNQRSTUVY UV U UV ABDFHILMNPQRSTUVXY QRTUV U U UV U FLMQRTUV QRTUV UV
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 20Q711_5. How likely are you to visit websites with the following domain name extensions in the next 6 months?

5. .net
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4928 395 148 190 78 95 76 98 161 145 159 905 85 155 216 184 219 594 188 182 93 93 96 83 290
80% 79% 74% 85% 77% 93% 76% 88% 73% 72% 64% 82% 85% 75% 60% 90% 87% 86% 91% 91% 89% 90% 81% 75% 78%

CIJKO KO KO BCGIJKNOXY KO ABCDEGIJKLNOWXY KO BCEGIJKNOXY KO O CIJKNO CIJKO KO ABCEGIJKLNOWXY ABCEGIJKNOXY ABCEGIJKLNOXY ABCEGIJKLNOWXY ABCEGIJKLNOWXY ABCEGIJKNOXY ABCEGIJKLNOWXY KO KO KO
TOP 2 BOX (NET)

3437 281 94 126 51 69 44 52 104 90 83 642 74 100 125 158 176 423 132 138 67 77 71 55 205
56% 56% 47% 57% 50% 68% 44% 46% 47% 45% 33% 58% 74% 49% 35% 77% 70% 62% 64% 69% 64% 75% 60% 50% 55%

CGHIJKNO CGIJKO KO GJKO KO ABCEGHIJKNOXY KO KO KO CGHIJKNO ABCDEGHIJKLNORWXY KO ABCDEGHIJKLNORSTUWXY ABCDEGHIJKLNORXY ACEGHIJKNOX ACEGHIJKNOX ABCDEGHIJKLNOXY CGHIJKNOX ABCDEGHIJKLNORWXY CGHIJKO KO GJKO
  Very likely

1491 114 54 64 27 26 32 46 57 55 76 263 11 55 91 26 43 171 56 44 26 16 25 28 85
24% 23% 27% 29% 27% 25% 32% 41% 26% 27% 30% 24% 11% 27% 25% 13% 17% 25% 27% 22% 25% 16% 21% 25% 23%

MPQV MP MPQV MPQV MPQ MP BMPQV ABCDEFIJKLMNOPQRSTUVWXY MPQV MPQV ABLMPQTVY MPQ MPQV MPQV MPQV MPQV MP MP M MP MP
  Somewhat likely

659 49 23 19 13 2 14 9 33 30 47 124 7 30 53 8 18 55 14 16 7 3 17 22 46
11% 10% 12% 9% 13% 2% 14% 8% 15% 15% 19% 11% 7% 15% 15% 4% 7% 8% 7% 8% 7% 3% 14% 20% 12%

FPRV FPV FPV F FPV FPQRSV F ABDFMPQRSTUV DFMPQRSTUV ABCDFHLMPQRSTUVY FPRV FPQRSTUV ABDFMPQRSTUV FP F FPQRSV ABCDFHLMPQRSTUVY FPQRSV

BOTTOM 2 BOX (NET)

342 24 9 9 10 1 5 6 17 12 26 82 4 13 29 4 8 24 8 6 5 2 5 12 21
6% 5% 5% 4% 10% 1% 5% 5% 8% 6% 10% 7% 4% 6% 8% 2% 3% 3% 4% 3% 5% 2% 4% 11% 6%

FPR BDFPQRSTV FPQRTV FP ABCDFPQRSTVWY AFPQRTV FP ABFPQRTV ABCDFPQRSTV FP
  Somewhat unlikely

317 25 14 10 3 1 9 3 16 18 21 42 3 17 24 4 10 31 6 10 2 1 12 10 25
5% 5% 7% 4% 3% 1% 9% 3% 7% 9% 8% 4% 3% 8% 7% 2% 4% 5% 3% 5% 2% 1% 10% 9% 7%

LP FLPV FHLPSUV FLPSUV ABFHLPQRSUV AFHLPQRSUV AFLPRSUV FLPV ABDEFHLMPQRSUV FHLPQRSUV FLPSV
  Very unlikely

557 58 29 14 10 5 10 5 26 26 44 81 8 21 89 12 16 38 5 3 5 7 6 5 34
9% 12% 15% 6% 10% 5% 10% 4% 12% 13% 18% 7% 8% 10% 25% 6% 6% 6% 2% 1% 5% 7% 5% 5% 9%

LRST ADFHLPQRSTUWX ADFHLPQRSTUWX T ST ST DHLPQRSTUWX DFHLPQRSTUWX ABDFHLMNPQRSTUVWXY ST ST RST ABCDEFGHIJKLMNPQRSTUVWXY T ST T T RST
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 21Q711_6. How likely are you to visit websites with the following domain name extensions in the next 6 months?

6. .org
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4570 431 161 189 76 91 75 93 176 131 130 709 83 152 136 130 204 577 175 184 96 88 95 87 301
74% 86% 81% 85% 75% 89% 75% 83% 80% 65% 52% 64% 83% 74% 38% 64% 81% 84% 85% 92% 91% 85% 80% 79% 81%

JKLOP AEGIJKLNOP AJKLOP AEGJKLNOP KLOP AEGIJKLNOPX KLO AJKLOP JKLOP KO O KO AJKLOP KLOP KO AJKLOP AEGJKLNOP AEGJKLNOP ABCDEGHIJKLMNOPQRSWXY ACEGIJKLNOPQRWXY AJKLNOP JKLOP JKLOP AJKLNOP

TOP 2 BOX (NET)

3082 319 116 141 46 69 50 60 120 90 54 394 57 80 53 68 157 437 102 159 68 55 79 65 243
50% 64% 58% 63% 46% 68% 50% 54% 55% 45% 22% 35% 57% 39% 15% 33% 62% 64% 49% 79% 65% 53% 66% 59% 66%

KLNOP AEGIJKLNOPS AEJKLNOP AEGJKLNOPS KLOP AEGHIJKLNOPSV KLOP KLNOP JKLNOP KLOP O KO JKLNOP KO KO AEGJKLNOPS AEGHIJKLNOPSV KLNOP ABCDEFGHIJKLMNOPQRSUVWXY AEGJKLNOPS KLNOP AEGHIJKLNOPS JKLNOP AEGHIJKLNOPSV

  Very likely

1488 112 45 48 30 22 25 33 56 41 76 315 26 72 83 62 47 140 73 25 28 33 16 22 58
24% 22% 23% 22% 30% 22% 25% 29% 25% 20% 30% 28% 26% 35% 23% 30% 19% 20% 35% 12% 27% 32% 13% 20% 16%

QRTWY TWY TWY T QRTWY T TWY QRTWY TWY T ABDJOQRTWXY ABDJQRTWY TWY ABCDFIJOQRTWXY TWY ABDJQRTWXY T ABCDFIJLOQRTWXY TWY BDJQRTWXY

  Somewhat likely

892 36 17 23 14 7 17 13 24 36 54 241 11 33 101 40 30 70 24 11 5 6 20 18 41
15% 7% 9% 10% 14% 7% 17% 12% 11% 18% 22% 22% 11% 16% 28% 20% 12% 10% 12% 5% 5% 6% 17% 16% 11%

BCFRTUV BTU BCFRTUV T BCDFIRTUVY ABCDFHIMQRSTUVY ABCDFHIMQRSTUVY BCFRTUV ABCDEFGHIJLMNPQRSTUVWXY ABCDFIQRSTUVY BTU T T BCFRTUV BCFTUV BT
BOTTOM 2 BOX (NET)

455 12 7 10 11 3 9 8 13 22 21 139 7 19 54 27 14 33 16 2 3 3 3 4 15
7% 2% 4% 4% 11% 3% 9% 7% 6% 11% 8% 13% 7% 9% 15% 13% 6% 5% 8% 1% 3% 3% 3% 4% 4%

BCRTWY T BCDFRTUVWXY BCTWY BT BT BCDFQRTUVWXY BCRTWY ABCDFIQRSTUVWXY BT BCFRTUVWY ABCDFHIKMNQRSTUVWXY ABCDFIQRTUVWXY BT BT BT T
  Somewhat unlikely

437 24 10 13 3 4 8 5 11 14 33 102 4 14 47 13 16 37 8 9 2 3 17 14 26
7% 5% 5% 6% 3% 4% 8% 4% 5% 7% 13% 9% 4% 7% 13% 6% 6% 5% 4% 4% 2% 3% 14% 13% 7%

BU U ABCDEFHIJMNPQRSTUVY ABEIRSTUV ABCDEFHIJLMNPQRSTUVY ABCDEFHIJMNPQRSTUVY ABCDEFHIMQRSTUV

  Very unlikely

682 35 22 11 11 4 8 6 20 34 66 160 6 21 121 34 19 40 8 6 4 9 4 5 28
11% 7% 11% 5% 11% 4% 8% 5% 9% 17% 26% 14% 6% 10% 34% 17% 8% 6% 4% 3% 4% 9% 3% 5% 8%

BDFHRSTUWXY T DFRSTUW DSTW ST ABDFGHIMNQRSTUWXY ABCDEFGHIJLMNPQRSTUVWXY ABDFHIMQRSTUWXY DRSTW ABCDEFGHIJLMNPQRSTUVWXY ABDFGHIMQRSTUWXY T T T
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 22Q711_7. How likely are you to visit websites with the following domain name extensions in the next 6 months?

7. .tel
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1736 60 26 81 23 42 18 42 40 28 31 414 27 55 51 51 103 277 79 48 19 25 37 29 130
28% 12% 13% 36% 23% 41% 18% 38% 18% 14% 12% 37% 27% 27% 14% 25% 41% 40% 38% 24% 18% 24% 31% 26% 35%

BCGIJKOU ABCEGIJKNOPTUV BCKO ABCEGIJKMNOPTUVX ABCEGIJKNOPTUV B ABCEGIJKMNOPTUVX BCJKO BCIJKO BCJKO ABCEGIJKMNOPTUVX ABCEGIJKMNOPTUVX ABCEGIJKNOPTUVX BCJKO BCJKO BCGIJKOU BCJKO ABCEGIJKNOPTUV

TOP 2 BOX (NET)

541 17 7 30 9 14 3 11 12 6 11 137 9 12 9 13 42 89 20 11 4 4 13 8 50
9% 3% 4% 13% 9% 14% 3% 10% 5% 3% 4% 12% 9% 6% 3% 6% 17% 13% 10% 5% 4% 4% 11% 7% 14%

BCGJKO ABCGIJKNOPTUV BCJO BCGIJKNOPTUV BCGJKO ABCGIJKNOPTUV BCJO O O ABCGIJKNOPSTUVX ABCGIJKNOPTUV BCGJKO BCGJKOU O ABCGIJKNOPTUV

  Very likely

1195 43 19 51 14 28 15 31 28 22 20 277 18 43 42 38 61 188 59 37 15 21 24 21 80
19% 9% 10% 23% 14% 27% 15% 28% 13% 11% 8% 25% 18% 21% 12% 19% 24% 27% 29% 18% 14% 20% 20% 19% 22%

BCIJKO BCIJKO ABCEGIJKOU BK ABCEGIJKOU ABCEGIJKOTU BCK BCIJKO BCJKO BCEIJKOU ABCEGIJKMOPTUY ABCEGIJKMOPTU BCJKO BCJKO BCJKO BCJKO BCIJKO

  Somewhat likely

2596 257 89 85 33 40 46 46 118 94 133 439 45 97 140 88 94 246 68 86 60 53 46 43 150
42% 51% 45% 38% 33% 39% 46% 41% 54% 47% 53% 40% 45% 47% 39% 43% 37% 36% 33% 43% 57% 51% 39% 39% 41%

ELRS ADEFLOQRSTWXY ERS RS ADEFHLOPQRSTWXY EQRS ADEFHLOPQRSTWXY S ELQRS S S ACDEFHLOPQRSTWXY DELOQRSY

BOTTOM 2 BOX (NET)

1250 87 33 53 17 21 29 27 45 47 45 243 19 53 57 45 45 136 42 34 25 25 17 28 77
20% 17% 17% 24% 17% 21% 29% 24% 20% 23% 18% 22% 19% 26% 16% 22% 18% 20% 20% 17% 24% 24% 14% 25% 21%
O BOW ABCEKOQRTW O O BO BCKOQTW BOW

  Somewhat unlikely

1346 170 56 32 16 19 17 19 73 47 88 196 26 44 83 43 49 110 26 52 35 28 29 15 73
22% 34% 28% 14% 16% 19% 17% 17% 33% 23% 35% 18% 26% 21% 23% 21% 19% 16% 13% 26% 33% 27% 24% 14% 20%

DLRSX ADEFGHJLNOPQRSTWXY ADEGHLQRSXY ADEFGHJLNOPQRSXY DRSX ADEFGHJLNOPQRSTWXY DLRSX S DLRSX S DLRSX ADEFGHLNOPQRSXY DLRSX DRSX S
  Very unlikely

1812 185 85 57 45 20 36 24 62 79 86 257 28 54 167 65 56 164 60 67 26 25 36 38 90
29% 37% 43% 26% 45% 20% 36% 21% 28% 39% 34% 23% 28% 26% 47% 32% 22% 24% 29% 33% 25% 24% 30% 35% 24%

FLQRY ADFHILNQRSUVY ADFHILMNPQRSUVWY ADFHILMNPQRSUVWY FHLQRY ADFHILNQRSUVY DFHLQRY ABDFHIKLMNPQRSTUVWXY FHLQR FHLQRY FHLQRY
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 23Q711_8. How likely are you to visit websites with the following domain name extensions in the next 6 months?

8. .asia
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1626 36 13 49 14 36 12 32 33 23 24 400 29 75 57 51 93 316 108 33 8 23 30 22 109
26% 7% 7% 22% 14% 35% 12% 29% 15% 11% 10% 36% 29% 36% 16% 25% 37% 46% 52% 16% 8% 22% 25% 20% 29%

BCEGIJKOTU BCGJKU BC ABCDEGIJKOTUVX BCEGIJKOTU BC ABCDEGIJKOPTUVWXY BCEGIJKOTU ABCDEGIJKOPTUVWX BCKU BCEGIJKOTU ABCDEGIJKOPTUVWX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY BCKU BCJKU BCEGIJKOU BCJKU BCDEGIJKOTU

TOP 2 BOX (NET)

511 9 4 10 6 14 2 8 15 5 10 131 15 20 14 9 34 114 33 4 2 2 8 7 35
8% 2% 2% 4% 6% 14% 2% 7% 7% 2% 4% 12% 15% 10% 4% 4% 13% 17% 16% 2% 2% 2% 7% 6% 9%

BCDGJKOPTUV B B ABCDGIJKOPTUV BCJT BCJT ABCDGIJKOPTUV ABCDEGIJKOPTUVWX BCDGJKOPTUV B ABCDEGIJKOPTUV ABCDEGHIJKLNOPTUVWXY ABCDEGHIJKOPTUVWXY BCT BCT BCDGJKOPTUV

  Very likely

1115 27 9 39 8 22 10 24 18 18 14 269 14 55 43 42 59 202 75 29 6 21 22 15 74
18% 5% 5% 17% 8% 22% 10% 21% 8% 9% 6% 24% 14% 27% 12% 21% 23% 29% 36% 14% 6% 20% 18% 14% 20%

BCEGIJKOU BCEIJKU BCEGIJKOU BCEGIJKOU ABCDEGIJKMOTUX BCKU ABCDEGIJKMOTUX BCK BCEGIJKOU ABCEGIJKOTUX ABCDEGIJKLMOPTUWXY ABCDEFGHIJKLMNOPQTUVWXY BCIKU BCEGIJKOU BCEIJKU BCK BCEGIJKOU

  Somewhat likely

2773 304 120 103 40 41 54 55 132 102 146 446 44 83 148 91 103 213 50 95 67 60 53 51 172
45% 61% 60% 46% 40% 40% 54% 49% 60% 51% 58% 40% 44% 40% 41% 45% 41% 31% 24% 47% 64% 58% 45% 46% 46%

LRS ADEFHJLMNOPQRSTWXY ADEFLMNOPQRSTWXY RS S S ELNOQRS RS ADEFLMNOPQRSTWXY LNOQRS ADEFLMNOPQRSTWXY RS RS RS RS RS RS RS ADEFHJLMNOPQRSTWXY ADEFLMNOPQRSWY RS RS LRS
BOTTOM 2 BOX (NET)

1175 80 35 60 16 18 28 19 31 41 30 249 18 42 65 50 45 128 32 27 22 24 17 24 74
19% 16% 18% 27% 16% 18% 28% 17% 14% 20% 12% 22% 18% 20% 18% 25% 18% 19% 15% 13% 21% 23% 14% 22% 20%
KT ABCEHIKOQRSTW ABCEIKOQRSTW K ABIKSTW K K ABIKSTW K K IKT K K

  Somewhat unlikely

1598 224 85 43 24 23 26 36 101 61 116 197 26 41 83 41 58 85 18 68 45 36 36 27 98
26% 45% 43% 19% 24% 23% 26% 32% 46% 30% 46% 18% 26% 20% 23% 20% 23% 12% 9% 34% 43% 35% 30% 25% 26%

DLNPRS ADEFGHJLMNOPQRSTWXY ADEFGJLMNOPQRSWXY RS RS RS LRS DLNPRS ADEFGHJLMNOPQRSTWXY DLNPRS ADEFGHJLMNOPQRSTVWXY RS LRS RS LRS RS RS ADFLNOPQRS ADEFGJLMNOPQRSXY ADLNOPQRS DLNPRS RS DLRS
  Very unlikely

1745 162 67 71 47 25 34 25 55 76 80 264 27 48 153 62 57 158 49 73 30 20 36 37 89
28% 32% 34% 32% 47% 25% 34% 22% 25% 38% 32% 24% 27% 23% 43% 30% 23% 23% 24% 36% 29% 19% 30% 34% 24%

LQRV AHLNQRSVY HLNQRSVY LNQRVY ABCDFHIKLMNPQRSUVWY LNQRVY AFHILNQRSVY LNQRSVY ABCDFHIKLMNPQRSUVWY LRV AFHILNQRSVY LNQRVY
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 24Q711_9. How likely are you to visit websites with the following domain name extensions in the next 6 months?

9. .pro
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1708 51 25 65 21 46 16 43 33 47 27 384 33 60 55 55 135 264 78 40 19 30 32 29 120
28% 10% 13% 29% 21% 45% 16% 38% 15% 23% 11% 35% 33% 29% 15% 27% 53% 38% 38% 20% 18% 29% 27% 26% 32%

BCGIKOTU BCGIKOTU BK ABCDEGIJKLNOPTUVWXY ABCEGIJKOPTU BCIKO ABCEGIJKOPTU BCGIKOTU BCGIKOTU B BCGIKO ABCDEGHIJKLMNOPRSTUVWXY ABCDEGIJKNOPTUWX ABCEGIJKOPTUWX BCK B BCGIKO BCIKO BCIKO ABCEGIJKOTU

TOP 2 BOX (NET)

551 16 5 19 8 17 1 13 16 17 11 128 17 12 11 12 71 80 20 6 6 6 7 7 45
9% 3% 3% 9% 8% 17% 1% 12% 7% 8% 4% 12% 17% 6% 3% 6% 28% 12% 10% 3% 6% 6% 6% 6% 12%

BCGKOT BCGOT BCGO ABCDGIJKNOPTUVWX BCGKOT BCGOT BCGOT ABCGKNOPT ABCDGIJKNOPTUVWX G ABCDEFGHIJKLMNOPRSTUVWXY ABCGKNOPT BCGKOT G ABCGKNOPT

  Very likely

1157 35 20 46 13 29 15 30 17 30 16 256 16 48 44 43 64 184 58 34 13 24 25 22 75
19% 7% 10% 21% 13% 28% 15% 27% 8% 15% 6% 23% 16% 23% 12% 21% 25% 27% 28% 17% 12% 23% 21% 20% 20%

BCIKO BCIKO BK ABCEGIJKMOTU BIK ABCEGIJKOTU BIK ABCEIJKOU BIK BCEIJKOU BK BCIKO ABCEGIJKOTU ABCEGIJKMOTUY ABCEGIJKMOTUY BCIK BCIKOU BCIKO BCIKO BCIKO
  Somewhat likely

2598 261 89 95 33 36 49 43 122 83 132 455 44 91 139 91 66 245 69 94 57 54 47 45 158
42% 52% 45% 43% 33% 35% 49% 38% 55% 41% 53% 41% 44% 44% 39% 45% 26% 36% 33% 47% 54% 52% 39% 41% 43%

EQRS ADEFHJLOQRSWXY EQRS QS EQRS Q ACDEFHJLNOPQRSWXY Q ADEFHJLOQRSWXY QRS Q QRS Q EQRS Q EQRS ADEFHJLOQRSWY AEFHLOQRS Q Q QRS
BOTTOM 2 BOX (NET)

1231 88 31 61 17 17 24 24 51 45 34 247 22 47 58 42 35 137 41 38 17 26 22 27 80
20% 18% 16% 27% 17% 17% 24% 21% 23% 22% 14% 22% 22% 23% 16% 21% 14% 20% 20% 19% 16% 25% 18% 25% 22%

KQ ABCEFKOQRTU KQ CKOQ KQ ABCKOQ KQ K KQ CKOQ KOQ KQ
  Somewhat unlikely

1367 173 58 34 16 19 25 19 71 38 98 208 22 44 81 49 31 108 28 56 40 28 25 18 78
22% 34% 29% 15% 16% 19% 25% 17% 32% 19% 39% 19% 22% 21% 23% 24% 12% 16% 14% 28% 38% 27% 21% 16% 21%

DLQRS ADEFHJLMNOPQRSWXY ADEHJLQRSXY DQRS ADEFHJLNOQRSWXY ACDEFGHJLMNOPQRSTVWXY Q Q QS DQRS DQRS DEHJLQRSX ADEFGHJLMNOPQRSWXY DLQRS Q QRS
  Very unlikely

1838 190 86 63 47 20 35 26 65 71 91 271 23 55 164 58 52 178 60 67 29 19 40 36 92
30% 38% 43% 28% 47% 20% 35% 23% 30% 35% 36% 24% 23% 27% 46% 28% 21% 26% 29% 33% 28% 18% 34% 33% 25%

FLQRVY ADFHILMNPQRSUVY ADFHILMNPQRSTUVY ADFHILMNPQRSTUVXY FLQVY QV FHLMQRVY AFHLMNQRVY ABDFHIJKLMNPQRSTUVWXY QV FLQRVY FLQV FQV
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 25Q711_10. How likely are you to visit websites with the following domain name extensions in the next 6 months?

10. .coop
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1511 46 18 58 23 36 19 31 30 25 24 360 26 59 55 50 95 246 66 29 10 22 35 33 115
25% 9% 9% 26% 23% 35% 19% 28% 14% 12% 10% 32% 26% 29% 15% 25% 38% 36% 32% 14% 10% 21% 29% 30% 31%

BCIJKOTU BCIJKOTU BCIJKU ABCGIJKOPTUV BCK BCIJKOTU ABCEGIJKOPTUV BCIJKOTU BCIJKOTU BCK BCIJKOTU ABCDEGIJKMNOPTUV ABCDEGIJKOPTUV ABCGIJKOTU B BCJKU BCIJKOTU BCIJKOTU ABCGIJKOTU

TOP 2 BOX (NET)

459 10 4 15 8 12 2 9 13 5 12 105 11 13 13 13 36 82 20 5 3 4 7 13 44
7% 2% 2% 7% 8% 12% 2% 8% 6% 2% 5% 9% 11% 6% 4% 6% 14% 12% 10% 2% 3% 4% 6% 12% 12%

BCGJOT BCJT BCJT BCGJKOTUV BCGJT BC B ABCGJKOTU BCGJKOTU BC BC ABCDGIJKLNOPTUVW ABCDGIJKNOPTUV BCGJKOTU B BCGJKOTUV ABCDGIJKNOPTUV

  Very likely

1052 36 14 43 15 24 17 22 17 20 12 255 15 46 42 37 59 164 46 24 7 18 28 20 71
17% 7% 7% 19% 15% 24% 17% 20% 8% 10% 5% 23% 15% 22% 12% 18% 23% 24% 22% 12% 7% 17% 24% 18% 19%

BCIJKOTU BCIJKOTU BCIK BCIJKOTU BCIKU BCIJKOU K ABCIJKOTU BCIK ABCIJKOTU BK BCIJKOU ABCIJKOTU ABCEIJKMOTU ABCIJKOTU BK BCIKU BCIJKOTU BCIJKU BCIJKOTU

  Somewhat likely

2755 263 98 97 33 46 47 52 124 94 132 492 40 98 142 92 94 252 78 97 67 62 47 43 165
45% 52% 49% 43% 33% 45% 47% 46% 56% 47% 53% 44% 40% 48% 40% 45% 37% 37% 38% 48% 64% 60% 39% 39% 45%

EOQRS ADELMOQRSWXY EOQRS ER ER ADEJLMOPQRSWXY EQR ADELMOQRSWXY EQR EQRS ER EOQRS ABCDEFGHJLMNOPQRSTWXY ADEFHJLMNOPQRSTWXY ER
BOTTOM 2 BOX (NET)

1218 67 25 56 18 25 22 20 39 42 28 282 17 47 57 42 35 138 48 39 16 24 26 23 82
20% 13% 13% 25% 18% 25% 22% 18% 18% 21% 11% 25% 17% 23% 16% 21% 14% 20% 23% 19% 15% 23% 22% 21% 22%

BCKQ ABCKOQU BCKOQ BCK K BCKQ ABCIKOQRU BCKOQ BCK BCKQ BCKOQ BK BCKQ BCK BK BCKOQ

  Somewhat unlikely

1537 196 73 41 15 21 25 32 85 52 104 210 23 51 85 50 59 114 30 58 51 38 21 20 83
25% 39% 37% 18% 15% 21% 25% 29% 39% 26% 42% 19% 23% 25% 24% 25% 23% 17% 14% 29% 49% 37% 18% 18% 22%

DELRS ADEFGHJLMNOPQRSTWXY ADEFGJLMNOPQRSWXY RS DELRS ADEFGJLMNOPQRSTWXY ELRS ADEFGHJLMNOPQRSTWXY ERS LRS RS RS DELRSWX ACDEFGHJLMNOPQRSTWXY ADEFJLMNOPQRSWXY RS
  Very unlikely

1878 193 84 68 45 20 34 29 66 82 94 258 34 49 161 62 64 189 63 75 28 19 37 34 90
31% 38% 42% 30% 45% 20% 34% 26% 30% 41% 38% 23% 34% 24% 45% 30% 25% 28% 30% 37% 27% 18% 31% 31% 24%

FLNVY ADFHILNPQRSUVY ADFHILNPQRSUVY FLV ADFHILNPQRSUVWXY FLV LV ADFHILNPQRSUVY AFHLNQRUVY FLV ADFHILNPQRSUVWXY FLV L FLV AFHLNQRVY V V
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 26Q711_11. How likely are you to visit websites with the following domain name extensions in the next 6 months?

11. .cn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

979 - - - - - - - - - - 979 - - - - - - - - - - - - -
88% - - - - - - - - - - 88% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

815 - - - - - - - - - - 815 - - - - - - - - - - - - -
73% - - - - - - - - - - 73% - - - - - - - - - - - - - 

  Very likely

164 - - - - - - - - - - 164 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

  Somewhat likely

61 - - - - - - - - - - 61 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

35 - - - - - - - - - - 35 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Somewhat unlikely

26 - - - - - - - - - - 26 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Very unlikely

70 - - - - - - - - - - 70 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 27Q711_12. How likely are you to visit websites with the following domain name extensions in the next 6 months?

12. .vn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

87 - - - - - - - - - - - 87 - - - - - - - - - - - -
87% - - - - - - - - - - - 87% - - - - - - - - - - - - 

TOP 2 BOX (NET)

76 - - - - - - - - - - - 76 - - - - - - - - - - - -
76% - - - - - - - - - - - 76% - - - - - - - - - - - - 

  Very likely

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

  Somewhat likely

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

  Somewhat unlikely

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

  Very unlikely

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

Not sure

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 28Q711_13. How likely are you to visit websites with the following domain name extensions in the next 6 months?

13. .ph
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

168 - - - - - - - - - - - - 168 - - - - - - - - - - -
82% - - - - - - - - - - - - 82% - - - - - - - - - - - 

TOP 2 BOX (NET)

120 - - - - - - - - - - - - 120 - - - - - - - - - - -
58% - - - - - - - - - - - - 58% - - - - - - - - - - - 

  Very likely

48 - - - - - - - - - - - - 48 - - - - - - - - - - -
23% - - - - - - - - - - - - 23% - - - - - - - - - - - 

  Somewhat likely

23 - - - - - - - - - - - - 23 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Somewhat unlikely

11 - - - - - - - - - - - - 11 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Very unlikely

15 - - - - - - - - - - - - 15 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

Not sure

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 29Q711_14. How likely are you to visit websites with the following domain name extensions in the next 6 months?

14. .jp
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Unweighted Base
358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Weighted Base

292 - - - - - - - - - - - - - 292 - - - - - - - - - -
82% - - - - - - - - - - - - - 82% - - - - - - - - - - 

TOP 2 BOX (NET)

234 - - - - - - - - - - - - - 234 - - - - - - - - - -
65% - - - - - - - - - - - - - 65% - - - - - - - - - - 

  Very likely

58 - - - - - - - - - - - - - 58 - - - - - - - - - -
16% - - - - - - - - - - - - - 16% - - - - - - - - - - 

  Somewhat likely

27 - - - - - - - - - - - - - 27 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

9 - - - - - - - - - - - - - 9 - - - - - - - - - -
3% - - - - - - - - - - - - - 3% - - - - - - - - - - 

  Somewhat unlikely

18 - - - - - - - - - - - - - 18 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

  Very unlikely

39 - - - - - - - - - - - - - 39 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

Not sure

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 30Q711_15. How likely are you to visit websites with the following domain name extensions in the next 6 months?

15. .kr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

184 - - - - - - - - - - - - - - 184 - - - - - - - - -
90% - - - - - - - - - - - - - - 90% - - - - - - - - - 

TOP 2 BOX (NET)

151 - - - - - - - - - - - - - - 151 - - - - - - - - -
74% - - - - - - - - - - - - - - 74% - - - - - - - - - 

  Very likely

33 - - - - - - - - - - - - - - 33 - - - - - - - - -
16% - - - - - - - - - - - - - - 16% - - - - - - - - - 

  Somewhat likely

7 - - - - - - - - - - - - - - 7 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Very unlikely

13 - - - - - - - - - - - - - - 13 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

Not sure

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 31Q711_16. How likely are you to visit websites with the following domain name extensions in the next 6 months?

16. .ru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Unweighted Base
253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Weighted Base

232 - - - - - - - - - - - - - - - 232 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

TOP 2 BOX (NET)

222 - - - - - - - - - - - - - - - 222 - - - - - - - -
88% - - - - - - - - - - - - - - - 88% - - - - - - - - 

  Very likely

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Somewhat likely

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Somewhat unlikely

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Very unlikely

12 - - - - - - - - - - - - - - - 12 - - - - - - - -
5% - - - - - - - - - - - - - - - 5% - - - - - - - - 

Not sure

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 32Q711_17. How likely are you to visit websites with the following domain name extensions in the next 6 months?

17. .in
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

602 - - - - - - - - - - - - - - - - 602 - - - - - - -
88% - - - - - - - - - - - - - - - - 88% - - - - - - - 

TOP 2 BOX (NET)

516 - - - - - - - - - - - - - - - - 516 - - - - - - -
75% - - - - - - - - - - - - - - - - 75% - - - - - - - 

  Very likely

86 - - - - - - - - - - - - - - - - 86 - - - - - - -
13% - - - - - - - - - - - - - - - - 13% - - - - - - - 

  Somewhat likely

55 - - - - - - - - - - - - - - - - 55 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

BOTTOM 2 BOX (NET)

21 - - - - - - - - - - - - - - - - 21 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Somewhat unlikely

34 - - - - - - - - - - - - - - - - 34 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Very unlikely

30 - - - - - - - - - - - - - - - - 30 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

Not sure

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 33Q711_18. How likely are you to visit websites with the following domain name extensions in the next 6 months?

18. .id
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

192 - - - - - - - - - - - - - - - - - 192 - - - - - -
93% - - - - - - - - - - - - - - - - - 93% - - - - - - 

TOP 2 BOX (NET)

168 - - - - - - - - - - - - - - - - - 168 - - - - - -
81% - - - - - - - - - - - - - - - - - 81% - - - - - - 

  Very likely

24 - - - - - - - - - - - - - - - - - 24 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

  Somewhat likely

8 - - - - - - - - - - - - - - - - - 8 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Very unlikely

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Not sure

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 34Q711_19. How likely are you to visit websites with the following domain name extensions in the next 6 months?

19. .ng
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

182 - - - - - - - - - - - - - - - - - - 182 - - - - -
91% - - - - - - - - - - - - - - - - - - 91% - - - - - 

TOP 2 BOX (NET)

165 - - - - - - - - - - - - - - - - - - 165 - - - - -
82% - - - - - - - - - - - - - - - - - - 82% - - - - - 

  Very likely

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

  Somewhat likely

16 - - - - - - - - - - - - - - - - - - 16 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

BOTTOM 2 BOX (NET)

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Somewhat unlikely

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Very unlikely

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Not sure

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 35Q711_20. How likely are you to visit websites with the following domain name extensions in the next 6 months?

20. .za
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Unweighted Base
105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base

96 - - - - - - - - - - - - - - - - - - - 96 - - - -
91% - - - - - - - - - - - - - - - - - - - 91% - - - - 

TOP 2 BOX (NET)

90 - - - - - - - - - - - - - - - - - - - 90 - - - -
86% - - - - - - - - - - - - - - - - - - - 86% - - - - 

  Very likely

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Somewhat likely

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
5% - - - - - - - - - - - - - - - - - - - 5% - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

  Somewhat unlikely

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Very unlikely

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

Not sure

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 36Q711_21. How likely are you to visit websites with the following domain name extensions in the next 6 months?

21. .eg
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

91 - - - - - - - - - - - - - - - - - - - - 91 - - -
88% - - - - - - - - - - - - - - - - - - - - 88% - - - 

TOP 2 BOX (NET)

65 - - - - - - - - - - - - - - - - - - - - 65 - - -
63% - - - - - - - - - - - - - - - - - - - - 63% - - - 

  Very likely

26 - - - - - - - - - - - - - - - - - - - - 26 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

  Somewhat likely

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
8% - - - - - - - - - - - - - - - - - - - - 8% - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

  Very unlikely

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Not sure

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 37Q711_22. How likely are you to visit websites with the following domain name extensions in the next 6 months?

22. .co
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

97 - - - - - - - - - - - - - - - - - - - - - 97 - -
82% - - - - - - - - - - - - - - - - - - - - - 82% - - 

TOP 2 BOX (NET)

88 - - - - - - - - - - - - - - - - - - - - - 88 - -
74% - - - - - - - - - - - - - - - - - - - - - 74% - - 

  Very likely

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

  Somewhat likely

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

  Somewhat unlikely

19 - - - - - - - - - - - - - - - - - - - - - 19 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

  Very unlikely

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Not sure

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 38Q711_23. How likely are you to visit websites with the following domain name extensions in the next 6 months?

23. .ar
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Unweighted Base
110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Weighted Base

90 - - - - - - - - - - - - - - - - - - - - - - 90 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

TOP 2 BOX (NET)

79 - - - - - - - - - - - - - - - - - - - - - - 79 -
72% - - - - - - - - - - - - - - - - - - - - - - 72% - 

  Very likely

11 - - - - - - - - - - - - - - - - - - - - - - 11 -
10% - - - - - - - - - - - - - - - - - - - - - - 10% - 

  Somewhat likely

16 - - - - - - - - - - - - - - - - - - - - - - 16 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

  Somewhat unlikely

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
12% - - - - - - - - - - - - - - - - - - - - - - 12% - 

  Very unlikely

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

Not sure

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 39Q711_24. How likely are you to visit websites with the following domain name extensions in the next 6 months?

24. .br
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Unweighted Base
370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Weighted Base

317 - - - - - - - - - - - - - - - - - - - - - - - 317
86% - - - - - - - - - - - - - - - - - - - - - - - 86%

TOP 2 BOX (NET)

292 - - - - - - - - - - - - - - - - - - - - - - - 292
79% - - - - - - - - - - - - - - - - - - - - - - - 79%

  Very likely

25 - - - - - - - - - - - - - - - - - - - - - - - 25
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

  Somewhat likely

33 - - - - - - - - - - - - - - - - - - - - - - - 33
9% - - - - - - - - - - - - - - - - - - - - - - - 9%

BOTTOM 2 BOX (NET)

5 - - - - - - - - - - - - - - - - - - - - - - - 5
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Somewhat unlikely

28 - - - - - - - - - - - - - - - - - - - - - - - 28
8% - - - - - - - - - - - - - - - - - - - - - - - 8%

  Very unlikely

20 - - - - - - - - - - - - - - - - - - - - - - - 20
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

Not sure

370 - - - - - - - - - - - - - - - - - - - - - - - 370
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 40Q711_25. How likely are you to visit websites with the following domain name extensions in the next 6 months?

25. .it
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

81 - - - 81 - - - - - - - - - - - - - - - - - - - -
80% - - - 80% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

75 - - - 75 - - - - - - - - - - - - - - - - - - - -
74% - - - 74% - - - - - - - - - - - - - - - - - - - - 

  Very likely

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

15 - - - 15 - - - - - - - - - - - - - - - - - - - -
15% - - - 15% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

9 - - - 9 - - - - - - - - - - - - - - - - - - - -
9% - - - 9% - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
5% - - - 5% - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 41Q711_26. How likely are you to visit websites with the following domain name extensions in the next 6 months?

26. .tr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

92 - - - - 92 - - - - - - - - - - - - - - - - - - -
90% - - - - 90% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

77 - - - - 77 - - - - - - - - - - - - - - - - - - -
75% - - - - 75% - - - - - - - - - - - - - - - - - - - 

  Very likely

15 - - - - 15 - - - - - - - - - - - - - - - - - - -
15% - - - - 15% - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
6% - - - - 6% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Very unlikely

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

Not sure

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 42Q711_27. How likely are you to visit websites with the following domain name extensions in the next 6 months?

27. .es
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

89 - - - - - 89 - - - - - - - - - - - - - - - - - -
89% - - - - - 89% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

78 - - - - - 78 - - - - - - - - - - - - - - - - - -
78% - - - - - 78% - - - - - - - - - - - - - - - - - - 

  Very likely

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
11% - - - - - 11% - - - - - - - - - - - - - - - - - - 

  Somewhat likely

6 - - - - - 6 - - - - - - - - - - - - - - - - - -
6% - - - - - 6% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
5% - - - - - 5% - - - - - - - - - - - - - - - - - - 

  Very unlikely

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
5% - - - - - 5% - - - - - - - - - - - - - - - - - - 

Not sure

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 43Q711_28. How likely are you to visit websites with the following domain name extensions in the next 6 months?

28. .pl
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

107 - - - - - - 107 - - - - - - - - - - - - - - - - -
96% - - - - - - 96% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

88 - - - - - - 88 - - - - - - - - - - - - - - - - -
79% - - - - - - 79% - - - - - - - - - - - - - - - - - 

  Very likely

19 - - - - - - 19 - - - - - - - - - - - - - - - - -
17% - - - - - - 17% - - - - - - - - - - - - - - - - - 

  Somewhat likely

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
3% - - - - - - 3% - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

  Very unlikely

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Not sure

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 44Q711_29. How likely are you to visit websites with the following domain name extensions in the next 6 months?

29. .uk
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

188 - - - - - - - 188 - - - - - - - - - - - - - - - -
85% - - - - - - - 85% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

163 - - - - - - - 163 - - - - - - - - - - - - - - - -
74% - - - - - - - 74% - - - - - - - - - - - - - - - - 

  Very likely

25 - - - - - - - 25 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

  Somewhat likely

15 - - - - - - - 15 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Somewhat unlikely

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Very unlikely

17 - - - - - - - 17 - - - - - - - - - - - - - - - -
8% - - - - - - - 8% - - - - - - - - - - - - - - - - 

Not sure

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 45Q711_30. How likely are you to visit websites with the following domain name extensions in the next 6 months?

30. .fr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

163 - - - - - - - - 163 - - - - - - - - - - - - - - -
81% - - - - - - - - 81% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

148 - - - - - - - - 148 - - - - - - - - - - - - - - -
74% - - - - - - - - 74% - - - - - - - - - - - - - - - 

  Very likely

15 - - - - - - - - 15 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

  Somewhat likely

21 - - - - - - - - 21 - - - - - - - - - - - - - - -
10% - - - - - - - - 10% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Somewhat unlikely

15 - - - - - - - - 15 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

  Very unlikely

17 - - - - - - - - 17 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

Not sure

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 46Q711_31. How likely are you to visit websites with the following domain name extensions in the next 6 months?

31. .de
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

214 - - - - - - - - - 214 - - - - - - - - - - - - - -
86% - - - - - - - - - 86% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

198 - - - - - - - - - 198 - - - - - - - - - - - - - -
79% - - - - - - - - - 79% - - - - - - - - - - - - - - 

  Very likely

16 - - - - - - - - - 16 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Somewhat likely

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Very unlikely

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 47Q711_32. How likely are you to visit websites with the following domain name extensions in the next 6 months?

32. .us
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

202 202 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

74 74 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

128 128 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

170 170 - - - - - - - - - - - - - - - - - - - - - - -
34% 34% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

79 79 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

91 91 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

130 130 - - - - - - - - - - - - - - - - - - - - - - -
26% 26% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 48Q711_33. How likely are you to visit websites with the following domain name extensions in the next 6 months?

33. .ca
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

181 - 181 - - - - - - - - - - - - - - - - - - - - - -
91% - 91% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

172 - 172 - - - - - - - - - - - - - - - - - - - - - -
86% - 86% - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 49Q711_34. How likely are you to visit websites with the following domain name extensions in the next 6 months?

34. .mx
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

198 - - 198 - - - - - - - - - - - - - - - - - - - - -
89% - - 89% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

173 - - 173 - - - - - - - - - - - - - - - - - - - - -
78% - - 78% - - - - - - - - - - - - - - - - - - - - - 

  Very likely

25 - - 25 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

11 - - 11 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

Not sure

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 50Q716_1. Why are you very likely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

879 37* 18** 29** 15** 26** 4** 17** 24** 16** 24** 129 23** 34* 23** 18** 78* 161 36* 65* 23** 10** 8** 14** 47*Unweighted Base
879 37* 18** 29** 15** 26** 4** 17** 24** 16** 24** 129 23** 34* 23** 18** 78* 161 36* 65* 23** 10** 8** 14** 47*Weighted Base

336 15 9 7 6 9 2 10 11 8 13 34 11 19 8 7 35 56 14 24 12 2 2 4 18
38% 41% 50% 24% 40% 35% 50% 59% 46% 50% 54% 26% 48% 56% 35% 39% 45% 35% 39% 37% 52% 20% 25% 29% 38%

L ALR L
I’ve been to this type of
website before

271 8 11 2 6 8 2 6 4 1 8 37 8 18 8 6 20 52 15 19 10 4 2 4 12
31% 22% 61% 7% 40% 31% 50% 35% 17% 6% 33% 29% 35% 53% 35% 33% 26% 32% 42% 29% 43% 40% 25% 29% 26%

ABLQRTY

It has information I’m
seeking

257 8 8 5 1 9 1 4 12 5 7 43 5 14 2 7 18 52 13 12 5 2 3 5 16
29% 22% 44% 17% 7% 35% 25% 24% 50% 31% 29% 33% 22% 41% 9% 39% 23% 32% 36% 18% 22% 20% 38% 36% 34%
T T T T

It seems legitimate

256 10 7 7 4 7 1 5 6 2 5 38 4 12 2 5 24 69 10 14 6 - 2 3 13
29% 27% 39% 24% 27% 27% 25% 29% 25% 13% 21% 29% 17% 35% 9% 28% 31% 43% 28% 22% 26% - 25% 21% 28%

ALT
I trust this extension

240 6 4 8 5 10 2 3 3 3 5 35 6 13 7 7 12 54 7 23 9 2 1 4 11
27% 16% 22% 28% 33% 38% 50% 18% 13% 19% 21% 27% 26% 38% 30% 39% 15% 34% 19% 35% 39% 20% 13% 29% 23%
Q BQ BQ BQ

It’s where you go for
specific information

155 5 4 3 2 6 - 2 2 2 4 23 5 6 2 5 23 35 4 6 3 - 1 2 10
18% 14% 22% 10% 13% 23% - 12% 8% 13% 17% 18% 22% 18% 9% 28% 29% 22% 11% 9% 13% - 13% 14% 21%

AST T
I’m not afraid of my
information being  stolen if
I go here

12 2 - - 1 - - 1 - - - - - 2 1 - 1 4 - - - - - - -
1% 5% - - 7% - - 6% - - - - - 6% 4% - 1% 2% - - - - - - - 

AL AL
For business use

3 - - - - - - 1 - - - - - - - - - - - 2 - - - - -
* - - - - - - 6% - - - - - - - - - - - 3% - - - - - 

ALR
Most popular/common
domain name

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 2%

A
Good/Like site

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Need based/necessity

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Never visited such
website

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 10% - - - 

Out of curiosity

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Safe/Secured

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 50Q716_1. Why are you very likely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

879 37* 18** 29** 15** 26** 4** 17** 24** 16** 24** 129 23** 34* 23** 18** 78* 161 36* 65* 23** 10** 8** 14** 47*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 50Q716_1. Why are you very likely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

879 37* 18** 29** 15** 26** 4** 17** 24** 16** 24** 129 23** 34* 23** 18** 78* 161 36* 65* 23** 10** 8** 14** 47*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

48 3 1 4 - 2 1 - 1 - 1 6 2 - 4 1 3 8 1 5 1 1 1 1 1
5% 8% 6% 14% - 8% 25% - 4% - 4% 5% 9% - 17% 6% 4% 5% 3% 8% 4% 10% 13% 7% 2%

Not sure

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1588 57 44 36 26 51 9 32 39 21 43 218 41 84 34 38 136 333 64 105 46 12 12 23 84
181% 154% 244% 124% 173% 196% 225% 188% 163% 131% 179% 169% 178% 247% 148% 211% 174% 207% 178% 162% 200% 120% 150% 164% 179%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 51Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4904 412 175 183 73* 81* 77* 83* 173 135 165 901 80* 149 215 179 217 564 188 186 95* 94* 94* 84* 301Unweighted Base
4904 412 175 183 73* 81* 77* 83* 173 135 165 901 80* 149 215 179 217 564 188 186 95* 94* 94* 84* 301Weighted Base

2758 299 131 99 26 34 56 59 108 90 110 512 54 72 122 93 116 230 103 78 54 43 56 56 157
56% 73% 75% 54% 36% 42% 73% 71% 62% 67% 67% 57% 68% 48% 57% 52% 53% 41% 55% 42% 57% 46% 60% 67% 52%

EFNRTV ADEFILNOPQRSTUVWY ADEFILNOPQRSTUVWY ERT ADEFLNOPQRSTUVY ADEFLNOPQRSTVY EFNPRTVY ADEFLNPQRSTVY ADEFLNPQRSTVY EFRTV ADEFNPQRTVY EFRT ER ERT ERT ERT EFRT EFNPQRTVY ERT
I’ve been to this type of
website before

2170 159 87 80 31 40 29 31 72 50 48 412 41 76 50 81 113 312 104 67 39 54 38 36 120
44% 39% 50% 44% 42% 49% 38% 37% 42% 37% 29% 46% 51% 51% 23% 45% 52% 55% 55% 36% 41% 57% 40% 43% 40%

BKOT KO BJKOTY KO KO KOT O O KO O BKOT BJKOT BHJKOTY KO ABGHIJKOTY ABDEGHIJKLOPTUWXY ABDGHIJKLOTUWY O O ABDGHIJKLOTUWY O KO KO
I trust this extension

2113 181 94 76 32 27 30 43 63 46 66 400 46 76 84 82 108 216 107 80 36 39 36 36 109
43% 44% 54% 42% 44% 33% 39% 52% 36% 34% 40% 44% 58% 51% 39% 46% 50% 38% 57% 43% 38% 41% 38% 43% 36%

JRY JY ABDFGIJKLORTUWY FIJORY JRY ABDFGIJKLORTUVWY AFIJORUY JY AFIJORY ABDFGIJKLOPRTUVWXY

It has information I’m
seeking

1677 137 74 43 19 29 21 38 64 51 45 358 35 55 37 78 79 201 76 48 25 34 21 29 80
34% 33% 42% 23% 26% 36% 27% 46% 37% 38% 27% 40% 44% 37% 17% 44% 36% 36% 40% 26% 26% 36% 22% 35% 27%

DOTWY DOW ABDEGKOTUWY DO ABDEGKOTUWY DOTWY DOTWY O ABDEGKOTUWY DEGKOTUWY DOTWY ABDEGKOTUWY DOTWY DKOTWY DEGKOTUWY O DOW O O
It seems legitimate

1603 137 73 66 24 26 23 37 50 36 22 303 34 68 54 69 76 192 60 65 29 26 34 27 72
33% 33% 42% 36% 33% 32% 30% 45% 29% 27% 13% 34% 43% 46% 25% 39% 35% 34% 32% 35% 31% 28% 36% 32% 24%

KOY KOY AIJKLOVY KOY K K K ABIJKLOSVY K K KOY IJKOVY ABFGIJKLOQRSTUVXY K JKOY KOY KOY K KOY K K KOY K K
It’s where you go for
specific information

813 50 42 21 5 11 8 18 20 20 38 149 23 30 9 15 64 117 41 27 12 18 15 15 45
17% 12% 24% 11% 7% 14% 10% 22% 12% 15% 23% 17% 29% 20% 4% 8% 29% 21% 22% 15% 13% 19% 16% 18% 15%

BEOP O ABDEGIJLOPTUY O O O BDEIOP O O ABDEGILOPTUY BEOP ABDEFGIJLOPTUWY BDEIOP ABDEFGIJLNOPRTUWXY ABDEGILOPY BDEGIOP O O EOP O EOP OP
I’m not afraid of my
information being  stolen if
I go here

49 8 3 1 1 - - 2 1 2 2 2 2 3 - 1 2 3 5 4 1 3 - - 3
1% 2% 2% 1% 1% - - 2% 1% 1% 1% * 3% 2% - 1% 1% 1% 3% 2% 1% 3% - - 1%
L LOR L LO L LO LO ALOR LOR ALOR

Most popular/common
domain name

6 - - - - - - 1 - - - - - - - - - 3 1 - - - - - 1
* - - - - - - 1% - - - - - - - - - 1% 1% - - - - - * 

ABL AL L
Good/Like site

5 - 1 - 1 - - - 1 - - 1 - 1 - - - - - - - - - - -
* - 1% - 1% - - - 1% - - * - 1% - - - - - - - - - - - 

ABLRY A
For business use

5 - - - - - - - - - - 1 - - - - 1 2 - - - 1 - - -
* - - - - - - - - - - * - - - - * * - - - 1% - - - 

AB
Pioneer/First domain
name used on internet

4 - - - - - - 1 - - - 2 - - - - - 1 - - - - - - -
* - - - - - - 1% - - - * - - - - - * - - - - - - - 

AB
Global/Universal

3 - - - - - - - - - 1 - - - - - 1 - - 1 - - - - -
* - - - - - - - - - 1% - - - - - * - - 1% - - - - - 

AL AL AL
Need based/necessity

3 - - - - - - 1 - - - - - - - - 1 1 - - - - - - -
* - - - - - - 1% - - - - - - - - * * - - - - - - - 

ABL AL
Good/Like name

3 - 1 1 - - - - - - - - - - - - 1 - - - - - - - -
* - 1% 1% - - - - - - - - - - - - * - - - - - - - - 

AL AL AL
Root domain/Main source
for a group of
domains/sites

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

A
Site name (spec.)

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - * - - - - - * - - - - - - - 

Easy to use/navigate

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 51Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4904 412 175 183 73* 81* 77* 83* 173 135 165 901 80* 149 215 179 217 564 188 186 95* 94* 94* 84* 301Weighted Base
2 - - - - - - - - 1 - - 1 - - - - - - - - - - - -
* - - - - - - - - 1% - - 1% - - - - - - - - - - - - 

ALR ABLR
Out of curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

High speed/fast

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Never visited such
website

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 1% - - - - - - - - - 

AL
Informative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Professional/Professional
image

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

AL
Safe/Secured

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

A
Shopping

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

AL
It’s an organization site

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 1% - - - - - - - - - 

AL
Easy to access

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 51Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4904 412 175 183 73* 81* 77* 83* 173 135 165 901 80* 149 215 179 217 564 188 186 95* 94* 94* 84* 301Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

AL
Other

2 - - - - - - - - - - - - - 1 - - 1 - - - - - - -
* - - - - - - - - - - - - - * - - * - - - - - - - 

AL
None

62 10 1 2 - 2 3 - 3 4 5 11 - 1 11 2 5 - - - 1 - - 1 -
1% 2% 1% 1% - 2% 4% - 2% 3% 3% 1% - 1% 5% 1% 2% - - - 1% - - 1% - 

RY ARSTY R RSTY ARSTY RY RSTY ARSTY R ACDHLMNPRSTVWY R RSTY R R
Not sure

2 - - - 1 - - - - - 1 - - - - - - - - - - - - - -
* - - - 1% - - - - - 1% - - - - - - - - - - - - - - 

ABLRY AL
Declined to answer

11294 981 509 389 140 169 170 231 382 300 338 2156 236 382 368 423 567 1283 498 370 197 218 200 200 587
230% 238% 291% 213% 192% 209% 221% 278% 221% 222% 205% 239% 295% 256% 171% 236% 261% 227% 265% 199% 207% 232% 213% 238% 195%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 52Q716_3. Why are you very likely to visit a website with each of these extensions in the future?

3. .info
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1534 48* 30* 74* 30* 35* 31* 40* 42* 34* 40* 207 48* 44* 41* 25** 126 269 61* 81* 32* 30* 35* 30* 101Unweighted Base
1534 48* 30* 74* 30* 35* 31* 40* 42* 34* 40* 207 48* 44* 41* 25** 126 269 61* 81* 32* 30* 35* 30* 101Weighted Base

647 19 15 29 11 10 19 25 18 16 22 87 18 21 20 13 61 94 24 25 17 13 15 9 46
42% 40% 50% 39% 37% 29% 61% 63% 43% 47% 55% 42% 38% 48% 49% 52% 48% 35% 39% 31% 53% 43% 43% 30% 46%
RT ADFLMRTX ABDEFLMRSTX FRTX FRT FRT T

I’ve been to this type of
website before

567 17 17 31 12 8 16 20 15 9 12 63 16 18 21 8 54 89 26 33 14 9 15 12 32
37% 35% 57% 42% 40% 23% 52% 50% 36% 26% 30% 30% 33% 41% 51% 32% 43% 33% 43% 41% 44% 30% 43% 40% 32%

L AFJKLMRVY FJLRY FJLRY FJLRY FL
It has information I’m
seeking

505 12 12 25 7 13 15 20 12 10 9 71 13 9 13 12 36 90 16 35 10 15 12 12 26
33% 25% 40% 34% 23% 37% 48% 50% 29% 29% 23% 34% 27% 20% 32% 48% 29% 33% 26% 43% 31% 50% 34% 40% 26%

BEKNQSY ABEKMNQRSY ABKNQSY ABEKMNQSY

It’s where you go for
specific information

471 10 13 21 10 13 10 15 12 10 17 64 15 9 8 5 47 99 18 17 6 8 7 7 30
31% 21% 43% 28% 33% 37% 32% 38% 29% 29% 43% 31% 31% 20% 20% 20% 37% 37% 30% 21% 19% 27% 20% 23% 30%

BNOTUW BNOTUW BNOTU ABNOTU

I trust this extension

423 16 15 15 8 14 11 15 12 14 15 60 8 11 7 4 35 78 14 10 8 7 4 7 35
28% 33% 50% 20% 27% 40% 35% 38% 29% 41% 38% 29% 17% 25% 17% 16% 28% 29% 23% 12% 25% 23% 11% 23% 35%

TW TW ADLMNOQRSTUVWX DMOTW TW DMOTW T DMOTW DMOTW TW TW TW DMOTW

It seems legitimate

265 5 10 7 2 6 5 12 5 6 9 42 10 4 5 4 34 49 4 8 3 6 5 5 19
17% 10% 33% 9% 7% 17% 16% 30% 12% 18% 23% 20% 21% 9% 12% 16% 27% 18% 7% 10% 9% 20% 14% 17% 19%
S ABDEINORSTU ABDEINSTU S DST S ABDEINRSTU S S

I’m not afraid of my
information being  stolen if
I go here

5 - - - - - - 1 - - - - - - - - 1 - 1 1 - - - - 1
* - - - - - - 3% - - - - - - - - 1% - 2% 1% - - - - 1%

ALR R
Most popular/common
domain name

2 - - - - - - - - - - - - - - 1 - - - - - - - - 1
* - - - - - - - - - - - - - - 4% - - - - - - - - 1%

A
Easy to use/navigate

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

A
Good/Like site

2 - - - - - - - - - - - - - - 1 - - - 1 - - - - -
* - - - - - - - - - - - - - - 4% - - - 1% - - - - - 

A
Easy to access

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

ALQR
Informative

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Site name (spec.)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

A
Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 52Q716_3. Why are you very likely to visit a website with each of these extensions in the future?

3. .info
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1534 48* 30* 74* 30* 35* 31* 40* 42* 34* 40* 207 48* 44* 41* 25** 126 269 61* 81* 32* 30* 35* 30* 101Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 52Q716_3. Why are you very likely to visit a website with each of these extensions in the future?

3. .info
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1534 48* 30* 74* 30* 35* 31* 40* 42* 34* 40* 207 48* 44* 41* 25** 126 269 61* 81* 32* 30* 35* 30* 101Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

ALR
Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

59 6 2 2 1 4 1 - 3 2 2 8 2 1 4 - 4 6 3 1 - 1 3 2 1
4% 13% 7% 3% 3% 11% 3% - 7% 6% 5% 4% 4% 2% 10% - 3% 2% 5% 1% - 3% 9% 7% 1%

ADHLQRTUY AHQRTY Y HRTY RY
Not sure

2 - - - 1 - - - 1 - - - - - - - - - - - - - - - -
* - - - 3% - - - 2% - - - - - - - - - - - - - - - - 

ALQR ALR
Declined to answer

2954 85 84 130 53 68 77 108 78 67 86 395 82 73 79 48 273 508 106 131 58 59 61 54 191
193% 177% 280% 176% 177% 194% 248% 270% 186% 197% 215% 191% 171% 166% 193% 192% 217% 189% 174% 162% 181% 197% 174% 180% 189%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 53Q716_4. Why are you very likely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

702 18** 6** 21** 7** 18** 4** 11** 19** 7** 12** 134 18** 13** 12** 13** 57* 122 32* 48* 54* 9** 8** 9** 50*Unweighted Base
702 18** 6** 21** 7** 18** 4** 11** 19** 7** 12** 134 18** 13** 12** 13** 57* 122 32* 48* 54* 9** 8** 9** 50*Weighted Base

242 7 3 2 2 - 2 4 11 1 4 44 7 5 4 4 21 42 10 20 29 5 - 2 13
34% 39% 50% 10% 29% - 50% 36% 58% 14% 33% 33% 39% 38% 33% 31% 37% 34% 31% 42% 54% 56% - 22% 26%

ALRSY
I’ve been to this type of
website before

198 4 3 1 - 5 2 2 5 1 3 37 5 5 4 7 16 34 8 14 21 3 2 3 13
28% 22% 50% 5% - 28% 50% 18% 26% 14% 25% 28% 28% 38% 33% 54% 28% 28% 25% 29% 39% 33% 25% 33% 26%

It has information I’m
seeking

188 2 - 7 1 2 3 3 10 1 - 34 6 3 1 3 14 45 7 11 21 1 1 1 11
27% 11% - 33% 14% 11% 75% 27% 53% 14% - 25% 33% 23% 8% 23% 25% 37% 22% 23% 39% 11% 13% 11% 22%

AL A
I trust this extension

179 4 1 4 - 6 3 3 7 2 - 38 6 3 2 5 14 27 13 4 14 2 3 2 16
25% 22% 17% 19% - 33% 75% 27% 37% 29% - 28% 33% 23% 17% 38% 25% 22% 41% 8% 26% 22% 38% 22% 32%
T T T T ART T T

It seems legitimate

172 3 - 5 1 9 2 4 5 3 1 44 4 3 1 6 5 30 7 9 15 3 - - 12
25% 17% - 24% 14% 50% 50% 36% 26% 43% 8% 33% 22% 23% 8% 46% 9% 25% 22% 19% 28% 33% - - 24%
Q AQ Q Q Q

It’s where you go for
specific information

114 2 1 1 1 1 1 1 2 1 2 29 3 1 1 2 9 25 6 2 7 - 1 4 11
16% 11% 17% 5% 14% 6% 25% 9% 11% 14% 17% 22% 17% 8% 8% 15% 16% 20% 19% 4% 13% - 13% 44% 22%
T T T T T

I’m not afraid of my
information being  stolen if
I go here

8 2 - 1 - - - - - - - 1 - - - - - 3 - 1 - - - - -
1% 11% - 5% - - - - - - - 1% - - - - - 2% - 2% - - - - - 

Mobile device use

5 - - - - - - - - - - - - - - - 1 2 1 - - - - - 1
1% - - - - - - - - - - - - - - - 2% 2% 3% - - - - - 2%

L
Good/Like site

3 - - - - - - 1 - - - - - - - - - - 1 1 - - - - -
* - - - - - - 9% - - - - - - - - - - 3% 2% - - - - - 

AL
Most popular/common
domain name

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 14% - - - - - - - - - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Good/Like name

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

A
Easy to use/navigate

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

A
High speed/fast

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 8% - - - - - - - - - - - - - - 

Out of curiosity

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 53Q716_4. Why are you very likely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

702 18** 6** 21** 7** 18** 4** 11** 19** 7** 12** 134 18** 13** 12** 13** 57* 122 32* 48* 54* 9** 8** 9** 50*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 53Q716_4. Why are you very likely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

702 18** 6** 21** 7** 18** 4** 11** 19** 7** 12** 134 18** 13** 12** 13** 57* 122 32* 48* 54* 9** 8** 9** 50*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 14% - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

51 1 1 2 - 2 1 - - - 3 5 2 1 5 - 7 7 1 2 1 1 3 2 4
7% 6% 17% 10% - 11% 25% - - - 25% 4% 11% 8% 42% - 12% 6% 3% 4% 2% 11% 38% 22% 8%

LU
Not sure

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 14% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1168 25 9 23 7 25 14 18 40 10 14 232 33 21 18 27 89 216 54 64 108 15 10 14 82
166% 139% 150% 110% 100% 139% 350% 164% 211% 143% 117% 173% 183% 162% 150% 208% 156% 177% 169% 133% 200% 167% 125% 156% 164%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 54Q716_5. Why are you very likely to visit a website with each of these extensions in the future?

5. .net
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3437 281 94* 126 51* 69* 44* 52* 104 90* 83* 642 74* 100 125 158 176 423 132 138 67* 77* 71* 55* 205Unweighted Base
3437 281 94* 126 51* 69* 44* 52* 104 90* 83* 642 74* 100 125 158 176 423 132 138 67* 77* 71* 55* 205Weighted Base

1815 201 64 61 22 25 31 32 59 58 50 349 38 53 71 80 85 172 64 53 37 35 43 26 106
53% 72% 68% 48% 43% 36% 70% 62% 57% 64% 60% 54% 51% 53% 57% 51% 48% 41% 48% 38% 55% 45% 61% 47% 52%

FRT ADEFILMNOPQRSTUVXY ADEFLMNPQRSTVXY ADEFLMPQRSTVXY FRT FRT ADEFPQRSTVXY FRT FRT FRT FRT FRT FRT FRT FRT
I’ve been to this type of
website before

1340 99 39 51 13 26 17 11 44 29 31 288 26 40 24 62 80 193 60 39 25 36 27 13 67
39% 35% 41% 40% 25% 38% 39% 21% 42% 32% 37% 45% 35% 40% 19% 39% 45% 46% 45% 28% 37% 47% 38% 24% 33%

EHOTX HO HOTX HOTX O O EHOTX O O ABEHJOTXY O HOX HOTX BEHJOTXY ABEHJOTXY BEHOTXY O EHOTXY HO O
I trust this extension

1320 117 42 42 23 19 18 27 34 27 28 261 35 53 47 66 75 137 64 54 23 30 30 17 51
38% 42% 45% 33% 45% 28% 41% 52% 33% 30% 34% 41% 47% 53% 38% 42% 43% 32% 48% 39% 34% 39% 42% 31% 25%
RY FJRY FJRY FY Y ADFIJKRXY FRY FJRY ADFIJKLORTUXY Y FRY FJRY ADFIJKRXY Y Y Y

It has information I’m
seeking

1124 93 35 29 14 22 14 17 36 22 27 261 25 31 22 63 47 145 51 30 18 22 16 21 63
33% 33% 37% 23% 27% 32% 32% 33% 35% 24% 33% 41% 34% 31% 18% 40% 27% 34% 39% 22% 27% 29% 23% 38% 31%

DOT DOT DOTW O O O OT O ABDJOQRTUVWY O O ADJOQTW DOT DJOQTW DOT O
It seems legitimate

957 72 31 39 11 23 15 20 35 17 11 196 26 31 29 62 35 115 40 42 20 25 16 12 34
28% 26% 33% 31% 22% 33% 34% 38% 34% 19% 13% 31% 35% 31% 23% 39% 20% 27% 30% 30% 30% 32% 23% 22% 17%

KQY KY JKQY JKQY JKQY KQY JKOQY JKQY JKQY JKQY KQY ABEJKLOQRWXY KY KQY KQY KY JKQY
It’s where you go for
specific information

511 36 22 15 2 8 7 7 12 13 19 106 14 14 3 9 43 67 26 13 9 14 15 10 27
15% 13% 23% 12% 4% 12% 16% 13% 12% 14% 23% 17% 19% 14% 2% 6% 24% 16% 20% 9% 13% 18% 21% 18% 13%

EOP OP ABDEIOPTY O O OP O O OP ABDEIOPTY EOPT EOPT OP ABDEFILNOPRTY EOP EOPT O O EOP EOPT EOP OP
I’m not afraid of my
information being  stolen if
I go here

18 4 - - - - - 1 1 1 - 1 - - - - 3 - 2 1 - 1 - - 3
1% 1% - - - - - 2% 1% 1% - * - - - - 2% - 2% 1% - 1% - - 1%

ALR LR R R ALR LR R LR
Most popular/common
domain name

5 - - - - - - - 1 - - - - - - - - 2 - - - - - - 2
* - - - - - - - 1% - - - - - - - - * - - - - - - 1%

AL AL
Good/Like site

4 - - - - - - - - - - 1 - - - - 1 2 - - - - - - -
* - - - - - - - - - - * - - - - 1% * - - - - - - - 

A
Good/Like name

4 - - - - - - - - - - - 2 - - 1 - - - - - - - - 1
* - - - - - - - - - - - 3% - - 1% - - - - - - - - * 

ABLQR L
Easy to use/navigate

3 - 1 - - - - - - - - 1 - - - - - - 1 - - - - - -
* - 1% - - - - - - - - * - - - - - - 1% - - - - - - 

AR A
Global/Universal

3 - - - 1 - - - - - - - - 1 - - - 1 - - - - - - -
* - - - 2% - - - - - - - - 1% - - - * - - - - - - - 

ABLY AL
Informative

3 - - - - - - - - - - - - 1 - - 1 1 - - - - - - -
* - - - - - - - - - - - - 1% - - 1% * - - - - - - - 

AL A
Root domain/Main source
for a group of
domains/sites

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
* - - - - - - - - - - * - - - - 1% - - - - - - - - 

A
Easy to remember name

2 - 1 - - - - - - - - - - - - - 1 - - - - - - - -
* - 1% - - - - - - - - - - - - - 1% - - - - - - - - 

ALR A
Need based/necessity

2 - - - - - - - - - 1 - - - - - - 1 - - - - - - -
* - - - - - - - - - 1% - - - - - - * - - - - - - - 

AL
Site name (spec.)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 54Q716_5. Why are you very likely to visit a website with each of these extensions in the future?

5. .net
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3437 281 94* 126 51* 69* 44* 52* 104 90* 83* 642 74* 100 125 158 176 423 132 138 67* 77* 71* 55* 205Weighted Base
2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
* - 1% - - - - - 1% - - - - - - - - - - - - - - - - 

ALR ALR
For business use

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Never visited such
website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
Non-Profit site

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

ALR
Out of curiosity

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

A
Safe/Secured

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
It’s an organization site

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 1% - - - - - - - - - 

AL
Pioneer/First domain
name used on internet

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

AL
High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 54Q716_5. Why are you very likely to visit a website with each of these extensions in the future?

5. .net
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3437 281 94* 126 51* 69* 44* 52* 104 90* 83* 642 74* 100 125 158 176 423 132 138 67* 77* 71* 55* 205Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

A
Other

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

ALR
None

69 11 - 2 1 3 1 - 3 5 4 9 3 1 9 2 6 4 - - - - - 2 3
2% 4% - 2% 2% 4% 2% - 3% 6% 5% 1% 4% 1% 7% 1% 3% 1% - - - - - 4% 1%

ALRST CRST T ACLRSTVWY CLRST RST ACDHLNPRSTUVWY RST ST
Not sure

3 - - - 1 - - - 1 - - - - - - - - - - 1 - - - - -
* - - - 2% - - - 1% - - - - - - - - - - 1% - - - - - 

ABLRY ALR AL
Declined to answer

7197 635 237 239 88 126 103 115 227 173 171 1477 169 225 205 346 378 840 308 234 132 163 147 101 358
209% 226% 252% 190% 173% 183% 234% 221% 218% 192% 206% 230% 228% 225% 164% 219% 215% 199% 233% 170% 197% 212% 207% 184% 175%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 55Q716_6. Why are you very likely to visit a website with each of these extensions in the future?

6. .org
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3082 319 116 141 46* 69* 50* 60* 120 90* 54* 394 57* 80* 53* 68* 157 437 102 159 68* 55* 79* 65* 243Unweighted Base
3082 319 116 141 46* 69* 50* 60* 120 90* 54* 394 57* 80* 53* 68* 157 437 102 159 68* 55* 79* 65* 243Weighted Base

1662 236 83 68 20 23 30 41 68 58 38 213 28 43 30 34 80 186 55 60 33 28 46 36 125
54% 74% 72% 48% 43% 33% 60% 68% 57% 64% 70% 54% 49% 54% 57% 50% 51% 43% 54% 38% 49% 51% 58% 55% 51%

FRT ADEFGILMNOPQRSTUVWXY ADEFILMNPQRSTUVXY F FRT ADEFLMPQRTUY FRT ADEFQRTUY ADEFLMPQRSTUVY FRT FT FT FT FRT FRT FT FRT
I’ve been to this type of
website before

1262 130 51 59 13 33 16 21 46 36 17 178 22 33 11 38 64 204 43 51 29 20 27 22 98
41% 41% 44% 42% 28% 48% 32% 35% 38% 40% 31% 45% 39% 41% 21% 56% 41% 47% 42% 32% 43% 36% 34% 34% 40%
OT O OT O EOT O O EOT O O ABEGHIKOQTVWXY O AEGKOTW O O O

I trust this extension

1241 148 63 50 15 19 20 25 45 31 19 162 28 44 24 34 59 157 47 62 26 25 32 24 82
40% 46% 54% 35% 33% 28% 40% 42% 38% 34% 35% 41% 49% 55% 45% 50% 38% 36% 46% 39% 38% 45% 41% 37% 34%

FRY ADFJRY ADEFIJKLQRTUXY F FY ADEFIJKLQRTUXY F DFRY FY F
It has information I’m
seeking

1053 127 51 40 10 26 14 19 40 33 15 163 23 33 8 34 41 143 42 33 18 23 18 26 73
34% 40% 44% 28% 22% 38% 28% 32% 33% 37% 28% 41% 40% 41% 15% 50% 26% 33% 41% 21% 26% 42% 23% 40% 30%

OQTW ADEOQRTUWY ADEKOQRTUWY OT O OT OT ADEOQRTUWY EOQTW EOQTW ADEGHIKOQRTUWY OT DEOQTWY EOQTW EOQTW OT
It seems legitimate

1028 112 49 59 12 22 21 30 44 28 9 145 19 29 13 34 32 128 40 51 24 18 29 19 61
33% 35% 42% 42% 26% 32% 42% 50% 37% 31% 17% 37% 33% 36% 25% 50% 20% 29% 39% 32% 35% 33% 37% 29% 25%

KQY KQY AKOQRY AKOQRY KQY ABEFJKOQRTXY KQY KQRY K KQ ABEFJKLOQRTXY Q KQY KQ KQ KQY
It’s where you go for
specific information

583 59 28 23 4 12 6 13 16 17 9 96 9 14 3 13 38 87 26 19 9 13 21 11 37
19% 18% 24% 16% 9% 17% 12% 22% 13% 19% 17% 24% 16% 18% 6% 19% 24% 20% 25% 12% 13% 24% 27% 17% 15%
OT O EIOTY O O ADEIOTUY O O EIOTY OT EIOTY EOT EIOTUY

I’m not afraid of my
information being  stolen if
I go here

13 2 1 - 1 - - 1 1 2 - 1 - - - - 2 - - 1 - - - - 1
* 1% 1% - 2% - - 2% 1% 2% - * - - - - 1% - - 1% - - - - * 

R R ALR R
Most popular/common
domain name

11 2 2 - - 1 - - - - - - - 1 - - 1 3 - 1 - - - - -
* 1% 2% - - 1% - - - - - - - 1% - - 1% 1% - 1% - - - - - 

ALY L L
It’s an organization site

4 1 - - - - - - - - - - - 1 - - - - 1 1 - - - - -
* * - - - - - - - - - - - 1% - - - - 1% 1% - - - - - 

ALR ALR
Government site/usage

4 - 1 - - - - 1 1 - - 1 - - - - - - - - - - - - -
* - 1% - - - - 2% 1% - - * - - - - - - - - - - - - - 

A ABRY A
Non-Profit site

3 1 - - - - - - - - 1 - - - - - - - - - - - - - 1
* * - - - - - - - - 2% - - - - - - - - - - - - - * 

ALR
For business use

3 - - - - - - - - - - - - - - - - 2 - - - - - - 1
* - - - - - - - - - - - - - - - - * - - - - - - * 

A
Good/Like site

3 - - - - - - - - - - - - - - - - - - - - - - 1 2
* - - - - - - - - - - - - - - - - - - - - - - 2% 1%

ABLR A
Safe/Secured

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
* - - - - - - - - - - * - - - - - - - - - - - - * 

Easy to use/navigate

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - * - - - - - - * 

Professional/Professional
image

2 - - - 1 - - - - - - 1 - - - - - - - - - - - - -
* - - - 2% - - - - - - * - - - - - - - - - - - - - 

ABRY
Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base



Page 78J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 55Q716_6. Why are you very likely to visit a website with each of these extensions in the future?

6. .org
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3082 319 116 141 46* 69* 50* 60* 120 90* 54* 394 57* 80* 53* 68* 157 437 102 159 68* 55* 79* 65* 243Weighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Global/Universal

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ABLRY
Out of curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

A
Easy to remember name

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

A
Need based/necessity

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

A
Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 55Q716_6. Why are you very likely to visit a website with each of these extensions in the future?

6. .org
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3082 319 116 141 46* 69* 50* 60* 120 90* 54* 394 57* 80* 53* 68* 157 437 102 159 68* 55* 79* 65* 243Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

ALR
Other

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

ALR
None

42 4 - - - 3 2 1 3 4 1 6 - - 4 1 7 3 - - - - - 2 1
1% 1% - - - 4% 4% 2% 3% 4% 2% 2% - - 8% 1% 4% 1% - - - - - 3% * 

ACDRSTY CDRSTY T ACDRSTY ABCDLMNRSTUVWY ABCDLRSTY DT
Not sure

3 - - - 1 - - - 1 - - - - - - - - 1 - - - - - - -
* - - - 2% - - - 1% - - - - - - - - * - - - - - - - 

ABLY A
Declined to answer

6928 822 330 299 78 139 109 152 265 211 109 968 129 198 93 188 325 916 254 279 139 127 173 141 484
225% 258% 284% 212% 170% 201% 218% 253% 221% 234% 202% 246% 226% 248% 175% 276% 207% 210% 249% 175% 204% 231% 219% 217% 199%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base



Page 80J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 56Q716_7. Why are you very likely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 17** 7** 30* 9** 14** 3** 11** 12** 6** 11** 137 9** 12** 9** 13** 42* 89* 20** 11** 4** 4** 13** 8** 50*Unweighted Base
541 17** 7** 30* 9** 14** 3** 11** 12** 6** 11** 137 9** 12** 9** 13** 42* 89* 20** 11** 4** 4** 13** 8** 50*Weighted Base

163 4 3 8 1 5 - 5 6 2 1 47 4 3 - 5 12 22 8 2 2 2 3 3 15
30% 24% 43% 27% 11% 36% - 45% 50% 33% 9% 34% 44% 25% - 38% 29% 25% 40% 18% 50% 50% 23% 38% 30%

It seems legitimate

140 6 2 6 2 3 - 3 2 1 1 42 3 4 2 6 11 18 3 4 - 2 2 3 14
26% 35% 29% 20% 22% 21% - 27% 17% 17% 9% 31% 33% 33% 22% 46% 26% 20% 15% 36% - 50% 15% 38% 28%

I’ve been to this type of
website before

140 1 1 8 1 - - 3 5 1 1 33 3 4 - 4 11 41 3 1 1 - - - 18
26% 6% 14% 27% 11% - - 27% 42% 17% 9% 24% 33% 33% - 31% 26% 46% 15% 9% 25% - - - 36%

ALQ
I trust this extension

136 1 3 12 2 2 - 6 2 2 3 35 3 4 3 4 5 15 8 4 1 1 4 - 16
25% 6% 43% 40% 22% 14% - 55% 17% 33% 27% 26% 33% 33% 33% 31% 12% 17% 40% 36% 25% 25% 31% - 32%

QR QR QR
It has information I’m
seeking

122 3 - 11 1 3 - 2 - 2 4 34 2 3 4 5 8 22 2 1 - 1 2 1 11
23% 18% - 37% 11% 21% - 18% - 33% 36% 25% 22% 25% 44% 38% 19% 25% 10% 9% - 25% 15% 13% 22%

It’s where you go for
specific information

90 1 1 5 - 2 - 1 1 1 3 27 2 2 - 3 11 15 1 2 1 - - 1 10
17% 6% 14% 17% - 14% - 9% 8% 17% 27% 20% 22% 17% - 23% 26% 17% 5% 18% 25% - - 13% 20%

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - 1 1 - - - - - - 1
1% - - - - - - - - - - - - - - - 2% 1% - - - - - - 2%

Good/Like site

2 - - - - - - 1 - - - 1 - - - - - - - - - - - - -
* - - - - - - 9% - - - 1% - - - - - - - - - - - - - 

Most popular/common
domain name

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

Never visited such
website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Easy to remember name

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 11% - - - - - - - - - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 9% - - - - - 

Out of curiosity

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Safe/Secured

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 81J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 56Q716_7. Why are you very likely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 17** 7** 30* 9** 14** 3** 11** 12** 6** 11** 137 9** 12** 9** 13** 42* 89* 20** 11** 4** 4** 13** 8** 50*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 56Q716_7. Why are you very likely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 17** 7** 30* 9** 14** 3** 11** 12** 6** 11** 137 9** 12** 9** 13** 42* 89* 20** 11** 4** 4** 13** 8** 50*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
* - - - - - - - - - - - - - - - 2% - - - - - - - 2%

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

48 5 1 - - 1 3 - 2 - 2 5 2 2 4 - 5 5 1 4 - - 5 1 -
9% 29% 14% - - 7% 100% - 17% - 18% 4% 22% 17% 44% - 12% 6% 5% 36% - - 38% 13% - 

LY LY
Not sure

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 11% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

854 21 11 50 9 16 3 21 18 9 15 226 19 22 13 27 65 140 26 19 5 6 16 9 88
158% 124% 157% 167% 100% 114% 100% 191% 150% 150% 136% 165% 211% 183% 144% 208% 155% 157% 130% 173% 125% 150% 123% 113% 176%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 57Q716_8. Why are you very likely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

511 9** 4** 10** 6** 14** 2** 8** 15** 5** 10** 131 15** 20** 14** 9** 34* 114 33* 4** 2** 2** 8** 7** 35*Unweighted Base
511 9** 4** 10** 6** 14** 2** 8** 15** 5** 10** 131 15** 20** 14** 9** 34* 114 33* 4** 2** 2** 8** 7** 35*Weighted Base

169 3 2 2 - 5 - 4 8 2 2 45 7 8 1 2 7 40 11 1 - 1 4 2 12
33% 33% 50% 20% - 36% - 50% 53% 40% 20% 34% 47% 40% 7% 22% 21% 35% 33% 25% - 50% 50% 29% 34%

It seems legitimate

147 2 1 2 2 4 - 5 2 - 1 39 6 12 3 4 10 30 12 - - 1 2 1 8
29% 22% 25% 20% 33% 29% - 63% 13% - 10% 30% 40% 60% 21% 44% 29% 26% 36% - - 50% 25% 14% 23%

I’ve been to this type of
website before

146 - 1 1 1 2 - 3 4 1 2 34 3 8 1 2 10 47 15 1 1 - 1 1 7
29% - 25% 10% 17% 14% - 38% 27% 20% 20% 26% 20% 40% 7% 22% 29% 41% 45% 25% 50% - 13% 14% 20%

ALY ALY
I trust this extension

143 2 1 1 1 5 - 4 2 - 2 29 6 10 6 3 5 34 13 2 1 - 2 1 13
28% 22% 25% 10% 17% 36% - 50% 13% - 20% 22% 40% 50% 43% 33% 15% 30% 39% 50% 50% - 25% 14% 37%

LQ Q
It has information I’m
seeking

135 1 1 4 - 6 1 2 2 3 3 39 3 8 2 6 3 31 8 - - - - 1 11
26% 11% 25% 40% - 43% 50% 25% 13% 60% 30% 30% 20% 40% 14% 67% 9% 27% 24% - - - - 14% 31%
Q Q Q Q

It’s where you go for
specific information

111 1 1 1 - 4 - 1 2 1 2 34 3 3 2 3 11 27 5 - - - - - 10
22% 11% 25% 10% - 29% - 13% 13% 20% 20% 26% 20% 15% 14% 33% 32% 24% 15% - - - - - 29%

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 3%

A
Good/Like site

2 - - - - - - 1 - - - 1 - - - - - - - - - - - - -
* - - - - - - 13% - - - 1% - - - - - - - - - - - - - 

Most popular/common
domain name

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
* - - - - - - - - - - 1% - - - - - - - - - - - - 3%

A
Safe/Secured

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 17% - - - - - - - - - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Easy to remember name

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Never visited such
website

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Out of curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

High speed/fast

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 5% - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 84J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 57Q716_8. Why are you very likely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

511 9** 4** 10** 6** 14** 2** 8** 15** 5** 10** 131 15** 20** 14** 9** 34* 114 33* 4** 2** 2** 8** 7** 35*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 57Q716_8. Why are you very likely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

511 9** 4** 10** 6** 14** 2** 8** 15** 5** 10** 131 15** 20** 14** 9** 34* 114 33* 4** 2** 2** 8** 7** 35*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

41 4 1 3 1 2 1 - 2 - 1 8 1 - 4 - 2 4 2 - - - 4 1 -
8% 44% 25% 30% 17% 14% 50% - 13% - 10% 6% 7% - 29% - 6% 4% 6% - - - 50% 14% - 
R

Not sure

2 - - - 1 - - - - - - 1 - - - - - - - - - - - - -
* - - - 17% - - - - - - 1% - - - - - - - - - - - - - 

Declined to answer

907 13 8 14 7 28 2 20 22 7 13 234 29 50 19 20 48 216 66 4 2 2 13 7 63
177% 144% 200% 140% 117% 200% 100% 250% 147% 140% 130% 179% 193% 250% 136% 222% 141% 189% 200% 100% 100% 100% 163% 100% 180%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 58Q716_9. Why are you very likely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

551 16** 5** 19** 8** 17** 1** 13** 16** 17** 11** 128 17** 12** 11** 12** 71* 80* 20** 6** 6** 6** 7** 7** 45*Unweighted Base
551 16** 5** 19** 8** 17** 1** 13** 16** 17** 11** 128 17** 12** 11** 12** 71* 80* 20** 6** 6** 6** 7** 7** 45*Weighted Base

175 3 1 7 2 7 - 4 11 4 3 43 7 4 4 5 18 21 6 2 1 2 4 3 13
32% 19% 20% 37% 25% 41% - 31% 69% 24% 27% 34% 41% 33% 36% 42% 25% 26% 30% 33% 17% 33% 57% 43% 29%

It seems legitimate

147 2 1 4 2 4 - 5 6 5 1 31 3 3 - 5 26 32 5 - - 1 - - 11
27% 13% 20% 21% 25% 24% - 38% 38% 29% 9% 24% 18% 25% - 42% 37% 40% 25% - - 17% - - 24%

A AL
I trust this extension

138 4 4 2 2 7 - 2 3 6 1 34 6 4 1 3 15 23 7 1 1 - 1 2 9
25% 25% 80% 11% 25% 41% - 15% 19% 35% 9% 27% 35% 33% 9% 25% 21% 29% 35% 17% 17% - 14% 29% 20%

It has information I’m
seeking

137 4 1 3 3 4 - 4 3 4 1 39 4 2 - 5 22 21 2 - - 2 - 1 12
25% 25% 20% 16% 38% 24% - 31% 19% 24% 9% 30% 24% 17% - 42% 31% 26% 10% - - 33% - 14% 27%

I’ve been to this type of
website before

128 3 1 7 1 9 - 3 4 4 1 32 3 3 2 5 8 21 4 2 1 - - 1 13
23% 19% 20% 37% 13% 53% - 23% 25% 24% 9% 25% 18% 25% 18% 42% 11% 26% 20% 33% 17% - - 14% 29%
Q Q Q Q

It’s where you go for
specific information

105 1 3 2 1 3 - 2 1 3 4 29 3 1 1 3 20 16 1 - 1 - - - 10
19% 6% 60% 11% 13% 18% - 15% 6% 18% 36% 23% 18% 8% 9% 25% 28% 20% 5% - 17% - - - 22%

A
I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - 1 1 - - 1 - - - - - - -
1% - - - - - - - - - - - - 8% 9% - - 1% - - - - - - - 

Professional/Professional
image

2 - - - 1 - - - - - - - - - - - - - - - - - - - 1
* - - - 13% - - - - - - - - - - - - - - - - - - - 2%

Informative

2 - - - - - - 1 - - - - - - - - 1 - - - - - - - -
* - - - - - - 8% - - - - - - - - 1% - - - - - - - - 

Most popular/common
domain name

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

Never visited such
website

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 2%

Good/Like site

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Need based/necessity

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

For business use

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 6% - - - - - - - - - - - - - - - - - - - 

Easy to access

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Site name (spec.)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 6% - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 58Q716_9. Why are you very likely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

551 16** 5** 19** 8** 17** 1** 13** 16** 17** 11** 128 17** 12** 11** 12** 71* 80* 20** 6** 6** 6** 7** 7** 45*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 58Q716_9. Why are you very likely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

551 16** 5** 19** 8** 17** 1** 13** 16** 17** 11** 128 17** 12** 11** 12** 71* 80* 20** 6** 6** 6** 7** 7** 45*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

3 - - - - - - - 1 - - 1 1 - - - - - - - - - - - -
1% - - - - - - - 6% - - 1% 6% - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

45 5 - 2 - 1 1 - - 4 2 5 2 2 4 - 4 3 1 1 2 2 3 1 -
8% 31% - 11% - 6% 100% - - 24% 18% 4% 12% 17% 36% - 6% 4% 5% 17% 33% 33% 43% 14% - 

LY
Not sure

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 13% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

895 22 11 27 13 36 1 22 30 30 13 216 29 20 13 26 114 141 26 6 6 7 8 8 70
162% 138% 220% 142% 163% 212% 100% 169% 188% 176% 118% 169% 171% 167% 118% 217% 161% 176% 130% 100% 100% 117% 114% 114% 156%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 59Q716_10. Why are you very likely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

459 10** 4** 15** 8** 12** 2** 9** 13** 5** 12** 105 11** 13** 13** 13** 36* 82* 20** 5** 3** 4** 7** 13** 44*Unweighted Base
459 10** 4** 15** 8** 12** 2** 9** 13** 5** 12** 105 11** 13** 13** 13** 36* 82* 20** 5** 3** 4** 7** 13** 44*Weighted Base

132 3 1 4 1 5 - 3 7 1 - 30 5 2 3 4 6 21 10 1 2 1 3 5 14
29% 30% 25% 27% 13% 42% - 33% 54% 20% - 29% 45% 15% 23% 31% 17% 26% 50% 20% 67% 25% 43% 38% 32%

It seems legitimate

127 1 1 4 2 4 1 2 8 - 2 30 2 2 1 6 12 31 6 1 - 1 - 1 9
28% 10% 25% 27% 25% 33% 50% 22% 62% - 17% 29% 18% 15% 8% 46% 33% 38% 30% 20% - 25% - 8% 20%

AY
I trust this extension

121 1 2 2 2 2 - 2 2 2 5 28 3 8 4 5 7 19 7 1 1 - 2 2 14
26% 10% 50% 13% 25% 17% - 22% 15% 40% 42% 27% 27% 62% 31% 38% 19% 23% 35% 20% 33% - 29% 15% 32%

It has information I’m
seeking

102 1 1 3 - 1 - 1 4 - 2 29 3 2 2 6 9 14 4 - - 2 1 5 12
22% 10% 25% 20% - 8% - 11% 31% - 17% 28% 27% 15% 15% 46% 25% 17% 20% - - 50% 14% 38% 27%

I’ve been to this type of
website before

98 - 2 5 1 5 - 3 3 1 1 30 2 3 2 5 3 15 3 1 - - 1 1 11
21% - 50% 33% 13% 42% - 33% 23% 20% 8% 29% 18% 23% 15% 38% 8% 18% 15% 20% - - 14% 8% 25%
Q AQ

It’s where you go for
specific information

77 2 1 2 1 1 - - 2 1 2 24 3 2 1 3 8 11 2 1 1 - - - 9
17% 20% 25% 13% 13% 8% - - 15% 20% 17% 23% 27% 15% 8% 23% 22% 13% 10% 20% 33% - - - 20%

I’m not afraid of my
information being  stolen if
I go here

4 - - - 1 - - - - - - - - - - - - 2 - - - - - - 1
1% - - - 13% - - - - - - - - - - - - 2% - - - - - - 2%

Good/Like site

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 13% - - - - - - - - - - - - - - - - - - - - 

Informative

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 11% - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Never visited such
website

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Safe/Secured

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 59Q716_10. Why are you very likely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

459 10** 4** 15** 8** 12** 2** 9** 13** 5** 12** 105 11** 13** 13** 13** 36* 82* 20** 5** 3** 4** 7** 13** 44*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 59Q716_10. Why are you very likely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

459 10** 4** 15** 8** 12** 2** 9** 13** 5** 12** 105 11** 13** 13** 13** 36* 82* 20** 5** 3** 4** 7** 13** 44*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

A
Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

43 3 1 5 - 2 1 1 1 - 3 6 3 1 4 - 3 5 1 - - - 1 1 1
9% 30% 25% 33% - 17% 50% 11% 8% - 25% 6% 27% 8% 31% - 8% 6% 5% - - - 14% 8% 2%

Not sure

2 - - - 1 - - - - - - - - - - - - 1 - - - - - - -
* - - - 13% - - - - - - - - - - - - 1% - - - - - - - 

Declined to answer

714 11 9 25 10 20 2 13 27 5 15 177 21 20 17 29 48 123 33 5 4 4 8 15 73
156% 110% 225% 167% 125% 167% 100% 144% 208% 100% 125% 169% 191% 154% 131% 223% 133% 150% 165% 100% 133% 100% 114% 115% 166%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 60Q716_11. Why are you very likely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

815 -** -** -** -** -** -** -** -** -** -** 815 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
815 -** -** -** -** -** -** -** -** -** -** 815 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

462 - - - - - - - - - - 462 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

I’ve been to this type of
website before

388 - - - - - - - - - - 388 - - - - - - - - - - - - -
48% - - - - - - - - - - 48% - - - - - - - - - - - - - 

I trust this extension

350 - - - - - - - - - - 350 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

It seems legitimate

320 - - - - - - - - - - 320 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

It has information I’m
seeking

257 - - - - - - - - - - 257 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

It’s where you go for
specific information

143 - - - - - - - - - - 143 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Most popular/common
domain name

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Government site/usage

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Easy to remember name

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Good/Like site

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 60Q716_11. Why are you very likely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

815 -** -** -** -** -** -** -** -** -** -** 815 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 60Q716_11. Why are you very likely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

815 -** -** -** -** -** -** -** -** -** -** 815 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1941 - - - - - - - - - - 1941 - - - - - - - - - - - - -
238% - - - - - - - - - - 238% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 61Q716_12. Why are you very likely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

76* -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
76* -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

41 - - - - - - - - - - - 41 - - - - - - - - - - - -
54% - - - - - - - - - - - 54% - - - - - - - - - - - - 

I’ve been to this type of
website before

39 - - - - - - - - - - - 39 - - - - - - - - - - - -
51% - - - - - - - - - - - 51% - - - - - - - - - - - - 

It seems legitimate

39 - - - - - - - - - - - 39 - - - - - - - - - - - -
51% - - - - - - - - - - - 51% - - - - - - - - - - - - 

It has information I’m
seeking

34 - - - - - - - - - - - 34 - - - - - - - - - - - -
45% - - - - - - - - - - - 45% - - - - - - - - - - - - 

I trust this extension

30 - - - - - - - - - - - 30 - - - - - - - - - - - -
39% - - - - - - - - - - - 39% - - - - - - - - - - - - 

It’s where you go for
specific information

20 - - - - - - - - - - - 20 - - - - - - - - - - - -
26% - - - - - - - - - - - 26% - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 61Q716_12. Why are you very likely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

76* -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 61Q716_12. Why are you very likely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

76* -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

205 - - - - - - - - - - - 205 - - - - - - - - - - - -
270% - - - - - - - - - - - 270% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 62Q716_13. Why are you very likely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

120 -** -** -** -** -** -** -** -** -** -** -** -** 120 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
120 -** -** -** -** -** -** -** -** -** -** -** -** 120 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

63 - - - - - - - - - - - - 63 - - - - - - - - - - -
53% - - - - - - - - - - - - 53% - - - - - - - - - - - 

I trust this extension

62 - - - - - - - - - - - - 62 - - - - - - - - - - -
52% - - - - - - - - - - - - 52% - - - - - - - - - - - 

It has information I’m
seeking

58 - - - - - - - - - - - - 58 - - - - - - - - - - -
48% - - - - - - - - - - - - 48% - - - - - - - - - - - 

I’ve been to this type of
website before

50 - - - - - - - - - - - - 50 - - - - - - - - - - -
42% - - - - - - - - - - - - 42% - - - - - - - - - - - 

It’s where you go for
specific information

40 - - - - - - - - - - - - 40 - - - - - - - - - - -
33% - - - - - - - - - - - - 33% - - - - - - - - - - - 

It seems legitimate

25 - - - - - - - - - - - - 25 - - - - - - - - - - -
21% - - - - - - - - - - - - 21% - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Government site/usage

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 99J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 62Q716_13. Why are you very likely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

120 -** -** -** -** -** -** -** -** -** -** -** -** 120 -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 100J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 62Q716_13. Why are you very likely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

120 -** -** -** -** -** -** -** -** -** -** -** -** 120 -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

302 - - - - - - - - - - - - 302 - - - - - - - - - - -
252% - - - - - - - - - - - - 252% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 101J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 63Q716_14. Why are you very likely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

234 -** -** -** -** -** -** -** -** -** -** -** -** -** 234 -** -** -** -** -** -** -** -** -** -**Unweighted Base
234 -** -** -** -** -** -** -** -** -** -** -** -** -** 234 -** -** -** -** -** -** -** -** -** -**Weighted Base

125 - - - - - - - - - - - - - 125 - - - - - - - - - -
53% - - - - - - - - - - - - - 53% - - - - - - - - - - 

I’ve been to this type of
website before

94 - - - - - - - - - - - - - 94 - - - - - - - - - -
40% - - - - - - - - - - - - - 40% - - - - - - - - - - 

It has information I’m
seeking

61 - - - - - - - - - - - - - 61 - - - - - - - - - -
26% - - - - - - - - - - - - - 26% - - - - - - - - - - 

It’s where you go for
specific information

56 - - - - - - - - - - - - - 56 - - - - - - - - - -
24% - - - - - - - - - - - - - 24% - - - - - - - - - - 

I trust this extension

47 - - - - - - - - - - - - - 47 - - - - - - - - - -
20% - - - - - - - - - - - - - 20% - - - - - - - - - - 

It seems legitimate

11 - - - - - - - - - - - - - 11 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 102J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 63Q716_14. Why are you very likely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

234 -** -** -** -** -** -** -** -** -** -** -** -** -** 234 -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 103J45961a - ICANN Global Study - Consumers
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Banner 1

14 Mar 2015
Table 63Q716_14. Why are you very likely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

234 -** -** -** -** -** -** -** -** -** -** -** -** -** 234 -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

None

11 - - - - - - - - - - - - - 11 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

406 - - - - - - - - - - - - - 406 - - - - - - - - - -
174% - - - - - - - - - - - - - 174% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 104J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 64Q716_15. Why are you very likely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

151 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -**Unweighted Base
151 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -**Weighted Base

77 - - - - - - - - - - - - - - 77 - - - - - - - - -
51% - - - - - - - - - - - - - - 51% - - - - - - - - - 

I’ve been to this type of
website before

67 - - - - - - - - - - - - - - 67 - - - - - - - - -
44% - - - - - - - - - - - - - - 44% - - - - - - - - - 

It seems legitimate

67 - - - - - - - - - - - - - - 67 - - - - - - - - -
44% - - - - - - - - - - - - - - 44% - - - - - - - - - 

It has information I’m
seeking

61 - - - - - - - - - - - - - - 61 - - - - - - - - -
40% - - - - - - - - - - - - - - 40% - - - - - - - - - 

I trust this extension

61 - - - - - - - - - - - - - - 61 - - - - - - - - -
40% - - - - - - - - - - - - - - 40% - - - - - - - - - 

It’s where you go for
specific information

14 - - - - - - - - - - - - - - 14 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Most popular/common
domain name

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 105J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 64Q716_15. Why are you very likely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

151 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 64Q716_15. Why are you very likely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

151 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

352 - - - - - - - - - - - - - - 352 - - - - - - - - -
233% - - - - - - - - - - - - - - 233% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 65Q716_16. Why are you very likely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

222 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 222 -** -** -** -** -** -** -** -**Unweighted Base
222 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 222 -** -** -** -** -** -** -** -**Weighted Base

125 - - - - - - - - - - - - - - - 125 - - - - - - - -
56% - - - - - - - - - - - - - - - 56% - - - - - - - - 

I trust this extension

118 - - - - - - - - - - - - - - - 118 - - - - - - - -
53% - - - - - - - - - - - - - - - 53% - - - - - - - - 

It has information I’m
seeking

112 - - - - - - - - - - - - - - - 112 - - - - - - - -
50% - - - - - - - - - - - - - - - 50% - - - - - - - - 

I’ve been to this type of
website before

92 - - - - - - - - - - - - - - - 92 - - - - - - - -
41% - - - - - - - - - - - - - - - 41% - - - - - - - - 

It’s where you go for
specific information

76 - - - - - - - - - - - - - - - 76 - - - - - - - -
34% - - - - - - - - - - - - - - - 34% - - - - - - - - 

It seems legitimate

62 - - - - - - - - - - - - - - - 62 - - - - - - - -
28% - - - - - - - - - - - - - - - 28% - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Easy to remember name

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

High speed/fast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Need based/necessity

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 108J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 65Q716_16. Why are you very likely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

222 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 222 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 65Q716_16. Why are you very likely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

222 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 222 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

595 - - - - - - - - - - - - - - - 595 - - - - - - - -
268% - - - - - - - - - - - - - - - 268% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 66Q716_17. Why are you very likely to visit a website with each of these extensions in the future?

17. .in
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

516 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 516 -** -** -** -** -** -** -**Unweighted Base
516 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 516 -** -** -** -** -** -** -**Weighted Base

267 - - - - - - - - - - - - - - - - 267 - - - - - - -
52% - - - - - - - - - - - - - - - - 52% - - - - - - - 

I trust this extension

224 - - - - - - - - - - - - - - - - 224 - - - - - - -
43% - - - - - - - - - - - - - - - - 43% - - - - - - - 

I’ve been to this type of
website before

184 - - - - - - - - - - - - - - - - 184 - - - - - - -
36% - - - - - - - - - - - - - - - - 36% - - - - - - - 

It seems legitimate

174 - - - - - - - - - - - - - - - - 174 - - - - - - -
34% - - - - - - - - - - - - - - - - 34% - - - - - - - 

It has information I’m
seeking

128 - - - - - - - - - - - - - - - - 128 - - - - - - -
25% - - - - - - - - - - - - - - - - 25% - - - - - - - 

It’s where you go for
specific information

96 - - - - - - - - - - - - - - - - 96 - - - - - - -
19% - - - - - - - - - - - - - - - - 19% - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Good/Like site

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Site name (spec.)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Shopping

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 66Q716_17. Why are you very likely to visit a website with each of these extensions in the future?

17. .in
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

516 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 516 -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 66Q716_17. Why are you very likely to visit a website with each of these extensions in the future?

17. .in
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

516 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 516 -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1085 - - - - - - - - - - - - - - - - 1085 - - - - - - -
210% - - - - - - - - - - - - - - - - 210% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 67Q716_18. Why are you very likely to visit a website with each of these extensions in the future?

18. .id
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -**Unweighted Base
168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -**Weighted Base

93 - - - - - - - - - - - - - - - - - 93 - - - - - -
55% - - - - - - - - - - - - - - - - - 55% - - - - - - 

I’ve been to this type of
website before

91 - - - - - - - - - - - - - - - - - 91 - - - - - -
54% - - - - - - - - - - - - - - - - - 54% - - - - - - 

I trust this extension

78 - - - - - - - - - - - - - - - - - 78 - - - - - -
46% - - - - - - - - - - - - - - - - - 46% - - - - - - 

It has information I’m
seeking

68 - - - - - - - - - - - - - - - - - 68 - - - - - -
40% - - - - - - - - - - - - - - - - - 40% - - - - - - 

It seems legitimate

52 - - - - - - - - - - - - - - - - - 52 - - - - - -
31% - - - - - - - - - - - - - - - - - 31% - - - - - - 

It’s where you go for
specific information

46 - - - - - - - - - - - - - - - - - 46 - - - - - -
27% - - - - - - - - - - - - - - - - - 27% - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Specific to my
country/state

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 67Q716_18. Why are you very likely to visit a website with each of these extensions in the future?

18. .id
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 67Q716_18. Why are you very likely to visit a website with each of these extensions in the future?

18. .id
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

437 - - - - - - - - - - - - - - - - - 437 - - - - - -
260% - - - - - - - - - - - - - - - - - 260% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 68Q716_19. Why are you very likely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

165 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 165 -** -** -** -** -**Unweighted Base
165 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 165 -** -** -** -** -**Weighted Base

70 - - - - - - - - - - - - - - - - - - 70 - - - - -
42% - - - - - - - - - - - - - - - - - - 42% - - - - - 

I’ve been to this type of
website before

60 - - - - - - - - - - - - - - - - - - 60 - - - - -
36% - - - - - - - - - - - - - - - - - - 36% - - - - - 

It has information I’m
seeking

56 - - - - - - - - - - - - - - - - - - 56 - - - - -
34% - - - - - - - - - - - - - - - - - - 34% - - - - - 

It’s where you go for
specific information

46 - - - - - - - - - - - - - - - - - - 46 - - - - -
28% - - - - - - - - - - - - - - - - - - 28% - - - - - 

I trust this extension

37 - - - - - - - - - - - - - - - - - - 37 - - - - -
22% - - - - - - - - - - - - - - - - - - 22% - - - - - 

It seems legitimate

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
10% - - - - - - - - - - - - - - - - - - 10% - - - - - 

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Specific to my
country/state

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Government site/usage

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 68Q716_19. Why are you very likely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

165 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 165 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 68Q716_19. Why are you very likely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

165 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 165 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

293 - - - - - - - - - - - - - - - - - - 293 - - - - -
178% - - - - - - - - - - - - - - - - - - 178% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 69Q716_20. Why are you very likely to visit a website with each of these extensions in the future?

20. .za
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Unweighted Base
90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Weighted Base

49 - - - - - - - - - - - - - - - - - - - 49 - - - -
54% - - - - - - - - - - - - - - - - - - - 54% - - - - 

I’ve been to this type of
website before

35 - - - - - - - - - - - - - - - - - - - 35 - - - -
39% - - - - - - - - - - - - - - - - - - - 39% - - - - 

I trust this extension

33 - - - - - - - - - - - - - - - - - - - 33 - - - -
37% - - - - - - - - - - - - - - - - - - - 37% - - - - 

It’s where you go for
specific information

32 - - - - - - - - - - - - - - - - - - - 32 - - - -
36% - - - - - - - - - - - - - - - - - - - 36% - - - - 

It has information I’m
seeking

21 - - - - - - - - - - - - - - - - - - - 21 - - - -
23% - - - - - - - - - - - - - - - - - - - 23% - - - - 

It seems legitimate

10 - - - - - - - - - - - - - - - - - - - 10 - - - -
11% - - - - - - - - - - - - - - - - - - - 11% - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

Specific to my
country/state

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

Shopping

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 120J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 69Q716_20. Why are you very likely to visit a website with each of these extensions in the future?

20. .za
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 69Q716_20. Why are you very likely to visit a website with each of these extensions in the future?

20. .za
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

184 - - - - - - - - - - - - - - - - - - - 184 - - - -
204% - - - - - - - - - - - - - - - - - - - 204% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 70Q716_21. Why are you very likely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -** -** -**Unweighted Base
65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -** -** -**Weighted Base

34 - - - - - - - - - - - - - - - - - - - - 34 - - -
52% - - - - - - - - - - - - - - - - - - - - 52% - - - 

I’ve been to this type of
website before

29 - - - - - - - - - - - - - - - - - - - - 29 - - -
45% - - - - - - - - - - - - - - - - - - - - 45% - - - 

It seems legitimate

26 - - - - - - - - - - - - - - - - - - - - 26 - - -
40% - - - - - - - - - - - - - - - - - - - - 40% - - - 

I trust this extension

25 - - - - - - - - - - - - - - - - - - - - 25 - - -
38% - - - - - - - - - - - - - - - - - - - - 38% - - - 

It has information I’m
seeking

24 - - - - - - - - - - - - - - - - - - - - 24 - - -
37% - - - - - - - - - - - - - - - - - - - - 37% - - - 

It’s where you go for
specific information

11 - - - - - - - - - - - - - - - - - - - - 11 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Specific to my
country/state

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 70Q716_21. Why are you very likely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 70Q716_21. Why are you very likely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

152 - - - - - - - - - - - - - - - - - - - - 152 - - -
234% - - - - - - - - - - - - - - - - - - - - 234% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 71Q716_22. Why are you very likely to visit a website with each of these extensions in the future?

22. .co
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 88* -** -**Unweighted Base
88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 88* -** -**Weighted Base

54 - - - - - - - - - - - - - - - - - - - - - 54 - -
61% - - - - - - - - - - - - - - - - - - - - - 61% - - 

I’ve been to this type of
website before

33 - - - - - - - - - - - - - - - - - - - - - 33 - -
38% - - - - - - - - - - - - - - - - - - - - - 38% - - 

It has information I’m
seeking

32 - - - - - - - - - - - - - - - - - - - - - 32 - -
36% - - - - - - - - - - - - - - - - - - - - - 36% - - 

I trust this extension

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
24% - - - - - - - - - - - - - - - - - - - - - 24% - - 

It’s where you go for
specific information

16 - - - - - - - - - - - - - - - - - - - - - 16 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

It seems legitimate

13 - - - - - - - - - - - - - - - - - - - - - 13 - -
15% - - - - - - - - - - - - - - - - - - - - - 15% - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 71Q716_22. Why are you very likely to visit a website with each of these extensions in the future?

22. .co
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 88* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 71Q716_22. Why are you very likely to visit a website with each of these extensions in the future?

22. .co
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 88* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

171 - - - - - - - - - - - - - - - - - - - - - 171 - -
194% - - - - - - - - - - - - - - - - - - - - - 194% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 72Q716_23. Why are you very likely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -**Unweighted Base
79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -**Weighted Base

48 - - - - - - - - - - - - - - - - - - - - - - 48 -
61% - - - - - - - - - - - - - - - - - - - - - - 61% - 

I’ve been to this type of
website before

37 - - - - - - - - - - - - - - - - - - - - - - 37 -
47% - - - - - - - - - - - - - - - - - - - - - - 47% - 

It has information I’m
seeking

30 - - - - - - - - - - - - - - - - - - - - - - 30 -
38% - - - - - - - - - - - - - - - - - - - - - - 38% - 

I trust this extension

24 - - - - - - - - - - - - - - - - - - - - - - 24 -
30% - - - - - - - - - - - - - - - - - - - - - - 30% - 

It seems legitimate

20 - - - - - - - - - - - - - - - - - - - - - - 20 -
25% - - - - - - - - - - - - - - - - - - - - - - 25% - 

It’s where you go for
specific information

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 72Q716_23. Why are you very likely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 72Q716_23. Why are you very likely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 1% - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

169 - - - - - - - - - - - - - - - - - - - - - - 169 -
214% - - - - - - - - - - - - - - - - - - - - - - 214% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 73Q716_24. Why are you very likely to visit a website with each of these extensions in the future?

24. .br
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

292 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 292Unweighted Base
292 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 292Weighted Base

156 - - - - - - - - - - - - - - - - - - - - - - - 156
53% - - - - - - - - - - - - - - - - - - - - - - - 53%

I’ve been to this type of
website before

115 - - - - - - - - - - - - - - - - - - - - - - - 115
39% - - - - - - - - - - - - - - - - - - - - - - - 39%

I trust this extension

98 - - - - - - - - - - - - - - - - - - - - - - - 98
34% - - - - - - - - - - - - - - - - - - - - - - - 34%

It has information I’m
seeking

79 - - - - - - - - - - - - - - - - - - - - - - - 79
27% - - - - - - - - - - - - - - - - - - - - - - - 27%

It seems legitimate

59 - - - - - - - - - - - - - - - - - - - - - - - 59
20% - - - - - - - - - - - - - - - - - - - - - - - 20%

It’s where you go for
specific information

45 - - - - - - - - - - - - - - - - - - - - - - - 45
15% - - - - - - - - - - - - - - - - - - - - - - - 15%

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Most popular/common
domain name

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Specific to my
country/state

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Safe/Secured

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 73Q716_24. Why are you very likely to visit a website with each of these extensions in the future?

24. .br
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

292 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 292Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 73Q716_24. Why are you very likely to visit a website with each of these extensions in the future?

24. .br
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

292 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 292Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

560 - - - - - - - - - - - - - - - - - - - - - - - 560
192% - - - - - - - - - - - - - - - - - - - - - - - 192%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 74Q716_25. Why are you very likely to visit a website with each of these extensions in the future?

25. .it
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** 75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
75* -** -** -** 75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

33 - - - 33 - - - - - - - - - - - - - - - - - - - -
44% - - - 44% - - - - - - - - - - - - - - - - - - - - 

I trust this extension

30 - - - 30 - - - - - - - - - - - - - - - - - - - -
40% - - - 40% - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

27 - - - 27 - - - - - - - - - - - - - - - - - - - -
36% - - - 36% - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

24 - - - 24 - - - - - - - - - - - - - - - - - - - -
32% - - - 32% - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

19 - - - 19 - - - - - - - - - - - - - - - - - - - -
25% - - - 25% - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 1% - - - - - - - - - - - - - - - - - - - - 

Informative

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 1% - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 1% - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 74Q716_25. Why are you very likely to visit a website with each of these extensions in the future?

25. .it
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** 75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 74Q716_25. Why are you very likely to visit a website with each of these extensions in the future?

25. .it
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** 75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 1% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

143 - - - 143 - - - - - - - - - - - - - - - - - - - -
191% - - - 191% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 75Q716_26. Why are you very likely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* -** -** -** -** 77* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
77* -** -** -** -** 77* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

38 - - - - 38 - - - - - - - - - - - - - - - - - - -
49% - - - - 49% - - - - - - - - - - - - - - - - - - - 

I trust this extension

30 - - - - 30 - - - - - - - - - - - - - - - - - - -
39% - - - - 39% - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

28 - - - - 28 - - - - - - - - - - - - - - - - - - -
36% - - - - 36% - - - - - - - - - - - - - - - - - - - 

It seems legitimate

24 - - - - 24 - - - - - - - - - - - - - - - - - - -
31% - - - - 31% - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

23 - - - - 23 - - - - - - - - - - - - - - - - - - -
30% - - - - 30% - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

11 - - - - 11 - - - - - - - - - - - - - - - - - - -
14% - - - - 14% - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 1% - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 75Q716_26. Why are you very likely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* -** -** -** -** 77* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 75Q716_26. Why are you very likely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* -** -** -** -** 77* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

157 - - - - 157 - - - - - - - - - - - - - - - - - - -
204% - - - - 204% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 140J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 76Q716_27. Why are you very likely to visit a website with each of these extensions in the future?

27. .es
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

78* -** -** -** -** -** 78* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
78* -** -** -** -** -** 78* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

55 - - - - - 55 - - - - - - - - - - - - - - - - - -
71% - - - - - 71% - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

33 - - - - - 33 - - - - - - - - - - - - - - - - - -
42% - - - - - 42% - - - - - - - - - - - - - - - - - - 

I trust this extension

32 - - - - - 32 - - - - - - - - - - - - - - - - - -
41% - - - - - 41% - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

24 - - - - - 24 - - - - - - - - - - - - - - - - - -
31% - - - - - 31% - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

22 - - - - - 22 - - - - - - - - - - - - - - - - - -
28% - - - - - 28% - - - - - - - - - - - - - - - - - - 

It seems legitimate

9 - - - - - 9 - - - - - - - - - - - - - - - - - -
12% - - - - - 12% - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 76Q716_27. Why are you very likely to visit a website with each of these extensions in the future?

27. .es
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

78* -** -** -** -** -** 78* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 76Q716_27. Why are you very likely to visit a website with each of these extensions in the future?

27. .es
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

78* -** -** -** -** -** 78* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

178 - - - - - 178 - - - - - - - - - - - - - - - - - -
228% - - - - - 228% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 77Q716_28. Why are you very likely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** 88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
88* -** -** -** -** -** -** 88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

59 - - - - - - 59 - - - - - - - - - - - - - - - - -
67% - - - - - - 67% - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

47 - - - - - - 47 - - - - - - - - - - - - - - - - -
53% - - - - - - 53% - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

44 - - - - - - 44 - - - - - - - - - - - - - - - - -
50% - - - - - - 50% - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

37 - - - - - - 37 - - - - - - - - - - - - - - - - -
42% - - - - - - 42% - - - - - - - - - - - - - - - - - 

It seems legitimate

34 - - - - - - 34 - - - - - - - - - - - - - - - - -
39% - - - - - - 39% - - - - - - - - - - - - - - - - - 

I trust this extension

23 - - - - - - 23 - - - - - - - - - - - - - - - - -
26% - - - - - - 26% - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

Easy to use/navigate

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Good/Like name

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

For business use

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 77Q716_28. Why are you very likely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** 88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 77Q716_28. Why are you very likely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

88* -** -** -** -** -** -** 88* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Not sure

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Declined to answer

253 - - - - - - 253 - - - - - - - - - - - - - - - - -
288% - - - - - - 288% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 78Q716_29. Why are you very likely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** 163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
163 -** -** -** -** -** -** -** 163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

103 - - - - - - - 103 - - - - - - - - - - - - - - - -
63% - - - - - - - 63% - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

70 - - - - - - - 70 - - - - - - - - - - - - - - - -
43% - - - - - - - 43% - - - - - - - - - - - - - - - - 

I trust this extension

60 - - - - - - - 60 - - - - - - - - - - - - - - - -
37% - - - - - - - 37% - - - - - - - - - - - - - - - - 

It seems legitimate

56 - - - - - - - 56 - - - - - - - - - - - - - - - -
34% - - - - - - - 34% - - - - - - - - - - - - - - - - 

It has information I’m
seeking

56 - - - - - - - 56 - - - - - - - - - - - - - - - -
34% - - - - - - - 34% - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

22 - - - - - - - 22 - - - - - - - - - - - - - - - -
13% - - - - - - - 13% - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 78Q716_29. Why are you very likely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** 163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 78Q716_29. Why are you very likely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** 163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Not sure

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Declined to answer

371 - - - - - - - 371 - - - - - - - - - - - - - - - -
228% - - - - - - - 228% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 79Q716_30. Why are you very likely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

148 -** -** -** -** -** -** -** -** 148 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
148 -** -** -** -** -** -** -** -** 148 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

96 - - - - - - - - 96 - - - - - - - - - - - - - - -
65% - - - - - - - - 65% - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

63 - - - - - - - - 63 - - - - - - - - - - - - - - -
43% - - - - - - - - 43% - - - - - - - - - - - - - - - 

I trust this extension

60 - - - - - - - - 60 - - - - - - - - - - - - - - -
41% - - - - - - - - 41% - - - - - - - - - - - - - - - 

It seems legitimate

57 - - - - - - - - 57 - - - - - - - - - - - - - - -
39% - - - - - - - - 39% - - - - - - - - - - - - - - - 

It has information I’m
seeking

37 - - - - - - - - 37 - - - - - - - - - - - - - - -
25% - - - - - - - - 25% - - - - - - - - - - - - - - - 

It’s where you go for
specific information

21 - - - - - - - - 21 - - - - - - - - - - - - - - -
14% - - - - - - - - 14% - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

Safe/Secured

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 79Q716_30. Why are you very likely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

148 -** -** -** -** -** -** -** -** 148 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 79Q716_30. Why are you very likely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

148 -** -** -** -** -** -** -** -** 148 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

None

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

344 - - - - - - - - 344 - - - - - - - - - - - - - - -
232% - - - - - - - - 232% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 80Q716_31. Why are you very likely to visit a website with each of these extensions in the future?

31. .de
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

198 -** -** -** -** -** -** -** -** -** 198 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
198 -** -** -** -** -** -** -** -** -** 198 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
63% - - - - - - - - - 63% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

83 - - - - - - - - - 83 - - - - - - - - - - - - - -
42% - - - - - - - - - 42% - - - - - - - - - - - - - - 

It has information I’m
seeking

69 - - - - - - - - - 69 - - - - - - - - - - - - - -
35% - - - - - - - - - 35% - - - - - - - - - - - - - - 

I trust this extension

60 - - - - - - - - - 60 - - - - - - - - - - - - - -
30% - - - - - - - - - 30% - - - - - - - - - - - - - - 

It seems legitimate

47 - - - - - - - - - 47 - - - - - - - - - - - - - -
24% - - - - - - - - - 24% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

26 - - - - - - - - - 26 - - - - - - - - - - - - - -
13% - - - - - - - - - 13% - - - - - - - - - - - - - - 

It’s where you go for
specific information

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Most popular/common
domain name

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 80Q716_31. Why are you very likely to visit a website with each of these extensions in the future?

31. .de
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

198 -** -** -** -** -** -** -** -** -** 198 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 80Q716_31. Why are you very likely to visit a website with each of these extensions in the future?

31. .de
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

198 -** -** -** -** -** -** -** -** -** 198 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

Not sure

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Declined to answer

422 - - - - - - - - - 422 - - - - - - - - - - - - - -
213% - - - - - - - - - 213% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 81Q716_32. Why are you very likely to visit a website with each of these extensions in the future?

32. .us
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 74* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
74* 74* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

48 48 - - - - - - - - - - - - - - - - - - - - - - -
65% 65% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

24 24 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

24 24 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

21 21 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

20 20 - - - - - - - - - - - - - - - - - - - - - - -
27% 27% - - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

10 10 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 81Q716_32. Why are you very likely to visit a website with each of these extensions in the future?

32. .us
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 74* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 81Q716_32. Why are you very likely to visit a website with each of these extensions in the future?

32. .us
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 74* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 3 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

152 152 - - - - - - - - - - - - - - - - - - - - - - -
205% 205% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 82Q716_33. Why are you very likely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

172 -** 172 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
172 -** 172 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

129 - 129 - - - - - - - - - - - - - - - - - - - - - -
75% - 75% - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

93 - 93 - - - - - - - - - - - - - - - - - - - - - -
54% - 54% - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

91 - 91 - - - - - - - - - - - - - - - - - - - - - -
53% - 53% - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

81 - 81 - - - - - - - - - - - - - - - - - - - - - -
47% - 47% - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

77 - 77 - - - - - - - - - - - - - - - - - - - - - -
45% - 45% - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

45 - 45 - - - - - - - - - - - - - - - - - - - - - -
26% - 26% - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 82Q716_33. Why are you very likely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

172 -** 172 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 82Q716_33. Why are you very likely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

172 -** 172 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

526 - 526 - - - - - - - - - - - - - - - - - - - - - -
306% - 306% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 83Q716_34. Why are you very likely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
173 -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

96 - - 96 - - - - - - - - - - - - - - - - - - - - -
55% - - 55% - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

70 - - 70 - - - - - - - - - - - - - - - - - - - - -
40% - - 40% - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

63 - - 63 - - - - - - - - - - - - - - - - - - - - -
36% - - 36% - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

58 - - 58 - - - - - - - - - - - - - - - - - - - - -
34% - - 34% - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

43 - - 43 - - - - - - - - - - - - - - - - - - - - -
25% - - 25% - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

26 - - 26 - - - - - - - - - - - - - - - - - - - - -
15% - - 15% - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For business use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Global/Universal

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Government site/usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

High speed/fast

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s an organization site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 83Q716_34. Why are you very likely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Mobile device use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based/necessity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Never visited such
website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Non-Profit site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Out of curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Professional/Professional
image

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secured

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shopping

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site name (spec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pioneer/First domain
name used on internet

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Root domain/Main source
for a group of
domains/sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Updated

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would not visit this type of
website/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extention

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 83Q716_34. Why are you very likely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

357 - - 357 - - - - - - - - - - - - - - - - - - - - -
206% - - 206% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 84Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1151 147 49* 30* 10** 13** 21** 13** 53* 52* 75* 207 12** 25** 61* 35* 40* 91* 17** 29** 21** 22** 27** 22** 79*Unweighted Base
1151 147 49* 30* 10** 13** 21** 13** 53* 52* 75* 207 12** 25** 61* 35* 40* 91* 17** 29** 21** 22** 27** 22** 79*Weighted Base

506 55 24 15 5 3 8 5 20 18 28 117 6 12 19 17 18 29 5 15 10 9 16 10 42
44% 37% 49% 50% 50% 23% 38% 38% 38% 35% 37% 57% 50% 48% 31% 49% 45% 32% 29% 52% 48% 41% 59% 45% 53%

OR R ABIJKOR BJOR
I’ve never been to this
type of website before

435 81 28 8 4 9 7 5 25 27 21 51 3 7 27 16 15 27 5 11 8 13 5 7 25
38% 55% 57% 27% 40% 69% 33% 38% 47% 52% 28% 25% 25% 28% 44% 46% 38% 30% 29% 38% 38% 59% 19% 32% 32%

L ADKLRY ADKLRY KLR ADKLRY L L
I have no reason to go
there

167 19 7 6 - - 6 4 7 10 12 22 2 - 9 5 3 19 3 4 2 5 9 4 9
15% 13% 14% 20% - - 29% 31% 13% 19% 16% 11% 17% - 15% 14% 8% 21% 18% 14% 10% 23% 33% 18% 11%

L
I don’t trust this extension

131 20 5 8 - 1 4 - 4 6 12 16 3 3 6 2 4 15 2 3 - - 4 4 9
11% 14% 10% 27% - 8% 19% - 8% 12% 16% 8% 25% 12% 10% 6% 10% 16% 12% 10% - - 15% 18% 11%

AILOP L L
It doesn’t seem legitimate

113 10 4 3 1 - 2 - 5 4 8 21 2 4 3 3 3 17 2 4 2 1 3 2 9
10% 7% 8% 10% 10% - 10% - 9% 8% 11% 10% 17% 16% 5% 9% 8% 19% 12% 14% 10% 5% 11% 9% 11%

ABLO
I’m afraid of my
information being stolen if
I go here

6 1 - 1 - - - - 1 - - 2 - - - 1 - - - - - - - - -
1% 1% - 3% - - - - 2% - - 1% - - - 3% - - - - - - - - - 

A
Not familiar with this type
of domain/Don’t know
enough about it

5 - - - - - - - - - 1 - - - - - - 2 - - - - - - 2
* - - - - - - - - - 1% - - - - - - 2% - - - - - - 3%

AL AL
Have used/likely to
visit/Positive mentions

3 - - - - - - - - - - 1 1 - - - - - 1 - - - - - -
* - - - - - - - - - - * 8% - - - - - 6% - - - - - - 

Rarely Visit

3 - - - - - - - - - 1 - - - - - - - - 1 - - - - 1
* - - - - - - - - - 1% - - - - - - - - 3% - - - - 1%

Site is not a
common/popular domain
name

2 - - - - - - - - - - - - - 1 - - - - 1 - - - - -
* - - - - - - - - - - - - - 2% - - - - 3% - - - - - 

A
Because of
harkers/surname

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 6% - - - - - - 

Spam

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Not interesting

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 84Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1151 147 49* 30* 10** 13** 21** 13** 53* 52* 75* 207 12** 25** 61* 35* 40* 91* 17** 29** 21** 22** 27** 22** 79*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

5 - - - - - - - - - - 1 - - - - - 1 1 2 - - - - -
* - - - - - - - - - - * - - - - - 1% 6% 7% - - - - - 

Other

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 1%

A
None

127 16 4 1 2 1 4 - 7 6 16 22 2 2 9 1 6 10 4 2 1 - 2 6 3
11% 11% 8% 3% 20% 8% 19% - 13% 12% 21% 11% 17% 8% 15% 3% 15% 11% 24% 7% 5% - 7% 27% 4%
Y Y ABDLPY Y Y

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1508 202 72 42 12 14 31 14 69 71 99 253 19 28 74 45 49 121 24 43 23 28 41 33 101
131% 137% 147% 140% 120% 108% 148% 108% 130% 137% 132% 122% 158% 112% 121% 129% 123% 133% 141% 148% 110% 127% 152% 150% 128%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 85Q718_2. Why are you very unlikely to visit a website with each of these extensions in the future?

2. .com
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

272 25** 11** 14** 9** 1** 5** 2** 10** 15** 14** 19** -** 14** 15** 1** 6** 39* 4** 7** 3** -** 19** 13** 26**Unweighted Base
272 25** 11** 14** 9** 1** 5** 2** 10** 15** 14** 19** -** 14** 15** 1** 6** 39* 4** 7** 3** -** 19** 13** 26**Weighted Base

46 9 1 1 - 1 - - 2 1 3 5 - 1 6 - 1 9 1 - - - 2 1 2
17% 36% 9% 7% - 100% - - 20% 7% 21% 26% - 7% 40% - 17% 23% 25% - - - 11% 8% 8%

I have no reason to go
there

30 2 3 3 - - - - 1 - 1 - - 2 - - - 5 - - - - 4 2 7
11% 8% 27% 21% - - - - 10% - 7% - - 14% - - - 13% - - - - 21% 15% 27%

Have used/likely to
visit/Positive mentions

29 2 - 1 1 - 1 - - - 3 2 - 4 - - 1 8 - 1 - - 1 - 4
11% 8% - 7% 11% - 20% - - - 21% 11% - 29% - - 17% 21% - 14% - - 5% - 15%

A
I’m afraid of my
information being stolen if
I go here

24 2 - 2 - - 1 - - 2 1 4 - 1 - - - 6 - 2 - - 1 1 1
9% 8% - 14% - - 20% - - 13% 7% 21% - 7% - - - 15% - 29% - - 5% 8% 4%

I’ve never been to this
type of website before

19 - - - 1 - 1 1 - 1 1 2 - 2 - - 1 4 - - 2 - - 1 2
7% - - - 11% - 20% 50% - 7% 7% 11% - 14% - - 17% 10% - - 67% - - 8% 8%

I don’t trust this extension

12 - 1 1 - - - - 1 - - 1 - 1 - - - 3 1 - - - 1 1 1
4% - 9% 7% - - - - 10% - - 5% - 7% - - - 8% 25% - - - 5% 8% 4%

It doesn’t seem legitimate

4 - - - - - - - - - - 1 - - - 1 - 1 - - - - - 1 -
1% - - - - - - - - - - 5% - - - 100% - 3% - - - - - 8% - 

Not familiar with this type
of domain/Don’t know
enough about it

2 - - 1 - - - - - - - - - - - - - - - 1 - - - - -
1% - - 7% - - - - - - - - - - - - - - - 14% - - - - - 

Spam

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 14% - - - - - 

Because of
harkers/surname

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 85Q718_2. Why are you very unlikely to visit a website with each of these extensions in the future?

2. .com
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

272 25** 11** 14** 9** 1** 5** 2** 10** 15** 14** 19** -** 14** 15** 1** 6** 39* 4** 7** 3** -** 19** 13** 26**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

4 1 - - - - - - - - - 1 - - 1 - - 1 - - - - - - -
1% 4% - - - - - - - - - 5% - - 7% - - 3% - - - - - - - 

Other

2 - - - - - - - - - - - - 1 - - - - - - - - - - 1
1% - - - - - - - - - - - - 7% - - - - - - - - - - 4%

None

98 7 6 5 6 - 2 1 5 9 5 5 - 2 8 - 3 7 2 2 1 - 10 6 6
36% 28% 55% 36% 67% - 40% 50% 50% 60% 36% 26% - 14% 53% - 50% 18% 50% 29% 33% - 53% 46% 23%
R

Not sure

7 2 - - 1 - - - 1 2 - - - - - - - - - - - - 1 - -
3% 8% - - 11% - - - 10% 13% - - - - - - - - - - - - 5% - - 

Declined to answer

280 25 11 14 9 1 5 2 10 15 14 21 - 14 15 1 6 44 4 7 3 - 20 13 26
103% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 111% - 100% 100% 100% 100% 113% 100% 100% 100% - 105% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 86Q718_3. Why are you very unlikely to visit a website with each of these extensions in the future?

3. .info
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

740 112 35* 15** 5** 3** 13** 5** 39* 24** 38* 156 2** 17** 47* 25** 16** 53* 12** 16** 14** 9** 21** 13** 50*Unweighted Base
740 112 35* 15** 5** 3** 13** 5** 39* 24** 38* 156 2** 17** 47* 25** 16** 53* 12** 16** 14** 9** 21** 13** 50*Weighted Base

275 41 14 3 - - 3 1 10 6 17 74 - 8 13 13 7 14 4 4 8 5 8 4 18
37% 37% 40% 20% - - 23% 20% 26% 25% 45% 47% - 47% 28% 52% 44% 26% 33% 25% 57% 56% 38% 31% 36%

AIOR
I’ve never been to this
type of website before

265 51 24 1 - 3 2 1 21 11 8 42 - 4 22 13 7 17 3 4 6 5 5 3 12
36% 46% 69% 7% - 100% 15% 20% 54% 46% 21% 27% - 24% 47% 52% 44% 32% 25% 25% 43% 56% 24% 23% 24%

L AKLY ABKLRY AKLRY KLY
I have no reason to go
there

82 7 4 1 2 - 2 1 6 1 4 14 - 3 7 3 - 10 3 2 1 2 3 - 6
11% 6% 11% 7% 40% - 15% 20% 15% 4% 11% 9% - 18% 15% 12% - 19% 25% 13% 7% 22% 14% - 12%

B
I don’t trust this extension

61 11 3 3 - - 3 1 - 1 3 9 - 1 3 1 1 8 3 1 1 - - 2 6
8% 10% 9% 20% - - 23% 20% - 4% 8% 6% - 6% 6% 4% 6% 15% 25% 6% 7% - - 15% 12%

I IL I
It doesn’t seem legitimate

60 4 1 3 - - 1 - 4 1 2 20 - 3 3 1 - 6 - 1 2 1 1 1 5
8% 4% 3% 20% - - 8% - 10% 4% 5% 13% - 18% 6% 4% - 11% - 6% 14% 11% 5% 8% 10%
B AB

I’m afraid of my
information being stolen if
I go here

9 - - 1 - - - - - - 1 - - - - - - 3 - - - - - 1 3
1% - - 7% - - - - - - 3% - - - - - - 6% - - - - - 8% 6%

L ABL ABL
Have used/likely to
visit/Positive mentions

4 - - - - - - - - - - 2 1 - - - - - - - - - 1 - -
1% - - - - - - - - - - 1% 50% - - - - - - - - - 5% - - 

Rarely Visit

3 - - - - - - - - - - 1 - - - 1 - - - 1 - - - - -
* - - - - - - - - - - 1% - - - 4% - - - 6% - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 7% - - - - - - - - - - - - - - - - - - - - - 

Spam

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 6% - - - - - 

Because of
harkers/surname

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

A
Viruses

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 86Q718_3. Why are you very unlikely to visit a website with each of these extensions in the future?

3. .info
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

740 112 35* 15** 5** 3** 13** 5** 39* 24** 38* 156 2** 17** 47* 25** 16** 53* 12** 16** 14** 9** 21** 13** 50*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 8% - - - - - - 

Other

3 - - - - - - - - - - 1 - - - - - - - - - - - - 2
* - - - - - - - - - - 1% - - - - - - - - - - - - 4%

AB
None

121 20 3 3 3 - 5 1 6 4 7 19 1 2 7 2 4 10 3 2 - - 9 4 6
16% 18% 9% 20% 60% - 38% 20% 15% 17% 18% 12% 50% 12% 15% 8% 25% 19% 25% 13% - - 43% 31% 12%

Not sure

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

A
Declined to answer

890 137 49 16 5 3 16 5 47 24 42 182 2 21 55 34 19 69 17 16 18 13 27 15 58
120% 122% 140% 107% 100% 100% 123% 100% 121% 100% 111% 117% 100% 124% 117% 136% 119% 130% 142% 100% 129% 144% 129% 115% 116%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 87Q718_4. Why are you very unlikely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1304 195 63* 29** 15** 16** 19** 21** 71* 57* 92* 196 21** 36* 77* 43* 41* 94* 25** 33* 8** 27** 27** 21** 77*Unweighted Base
1304 195 63* 29** 15** 16** 19** 21** 71* 57* 92* 196 21** 36* 77* 43* 41* 94* 25** 33* 8** 27** 27** 21** 77*Weighted Base

617 85 33 12 8 7 9 13 30 21 40 108 9 22 29 21 18 37 12 15 5 14 15 12 42
47% 44% 52% 41% 53% 44% 47% 62% 42% 37% 43% 55% 43% 61% 38% 49% 44% 39% 48% 45% 63% 52% 56% 57% 55%

ABJOR JOR JOR
I’ve never been to this
type of website before

529 102 35 13 7 10 5 11 37 33 26 52 3 12 39 21 17 36 6 15 2 11 5 7 24
41% 52% 56% 45% 47% 63% 26% 52% 52% 58% 28% 27% 14% 33% 51% 49% 41% 38% 24% 45% 25% 41% 19% 33% 31%
KL AKLNRY AKLNRY AKLY AKLNRY KLY KL L L

I have no reason to go
there

184 22 9 7 1 4 5 4 10 8 13 23 3 2 8 7 7 18 4 3 - 7 8 3 8
14% 11% 14% 24% 7% 25% 26% 19% 14% 14% 14% 12% 14% 6% 10% 16% 17% 19% 16% 9% - 26% 30% 14% 10%

I don’t trust this extension

172 34 9 5 3 1 3 1 8 4 14 12 2 6 6 11 6 18 3 4 2 1 6 2 11
13% 17% 14% 17% 20% 6% 16% 5% 11% 7% 15% 6% 10% 17% 8% 26% 15% 19% 12% 12% 25% 4% 22% 10% 14%

L LO L L L AJLO JLO L
It doesn’t seem legitimate

127 18 6 4 1 2 2 1 8 2 6 23 8 9 2 4 2 11 5 - 1 2 2 1 7
10% 9% 10% 14% 7% 13% 11% 5% 11% 4% 7% 12% 38% 25% 3% 9% 5% 12% 20% - 13% 7% 7% 5% 9%
O OT OT ABCJKLOQTY OT

I’m afraid of my
information being stolen if
I go here

10 2 2 - - - - - - - 2 2 - - - 1 - - - - - - - 1 -
1% 1% 3% - - - - - - - 2% 1% - - - 2% - - - - - - - 5% - 

A
Not familiar with this type
of domain/Don’t know
enough about it

4 - - - - - - - - - 2 - - - - - 1 - - 1 - - - - -
* - - - - - - - - - 2% - - - - - 2% - - 3% - - - - - 

ABL ABL ABL
Site is not a
common/popular domain
name

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
* - - - - - - - - - - - - - - - - 1% - - - - - - 3%

ABL
Have used/likely to
visit/Positive mentions

2 - - - - - - - - - 1 - - - - - - - - - - - 1 - -
* - - - - - - - - - 1% - - - - - - - - - - - 4% - - 

A
Not interesting

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Rarely Visit

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 5% - - - - - - - - - - - - 

Viruses

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 5% - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 87Q718_4. Why are you very unlikely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1304 195 63* 29** 15** 16** 19** 21** 71* 57* 92* 196 21** 36* 77* 43* 41* 94* 25** 33* 8** 27** 27** 21** 77*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

3 1 1 - - - - - - - - 1 - - - - - - - - - - - - -
* 1% 2% - - - - - - - - 1% - - - - - - - - - - - - - 

A
Other

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
None

127 21 4 3 - 1 4 - 6 6 16 22 4 2 8 2 4 7 6 3 1 1 3 2 1
10% 11% 6% 10% - 6% 21% - 8% 11% 17% 11% 19% 6% 10% 5% 10% 7% 24% 9% 13% 4% 11% 10% 1%
Y Y Y Y ACPRY Y Y Y Y

Not sure

3 2 - - 1 - - - - - - - - - - - - - - - - - - - -
* 1% - - 7% - - - - - - - - - - - - - - - - - - - - 

A
Declined to answer

1785 287 99 44 21 25 28 30 99 74 120 244 31 53 92 67 55 128 36 41 11 36 40 28 96
137% 147% 157% 152% 140% 156% 147% 143% 139% 130% 130% 124% 148% 147% 119% 156% 134% 136% 144% 124% 138% 133% 148% 133% 125%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 88Q718_5. Why are you very unlikely to visit a website with each of these extensions in the future?

5. .net
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

317 25** 14** 10** 3** 1** 9** 3** 16** 18** 21** 42* 3** 17** 24** 4** 10** 31* 6** 10** 2** 1** 12** 10** 25**Unweighted Base
317 25** 14** 10** 3** 1** 9** 3** 16** 18** 21** 42* 3** 17** 24** 4** 10** 31* 6** 10** 2** 1** 12** 10** 25**Weighted Base

85 12 3 2 - 1 - 1 7 4 3 11 - 3 9 3 6 8 1 1 1 - 2 2 5
27% 48% 21% 20% - 100% - 33% 44% 22% 14% 26% - 18% 38% 75% 60% 26% 17% 10% 50% - 17% 20% 20%

I have no reason to go
there

62 2 4 - - - 2 1 4 4 5 15 - 4 7 - 1 6 - 2 1 1 1 1 1
20% 8% 29% - - - 22% 33% 25% 22% 24% 36% - 24% 29% - 10% 19% - 20% 50% 100% 8% 10% 4%

A
I’ve never been to this
type of website before

30 1 2 1 - - 1 - - 1 2 6 - 6 2 - 2 2 - - - - 1 - 3
9% 4% 14% 10% - - 11% - - 6% 10% 14% - 35% 8% - 20% 6% - - - - 8% - 12%

I’m afraid of my
information being stolen if
I go here

22 1 - - - - - - 1 1 3 5 - 1 1 1 - 5 - - - - - - 3
7% 4% - - - - - - 6% 6% 14% 12% - 6% 4% 25% - 16% - - - - - - 12%

A
I don’t trust this extension

20 - - 1 - - - - - 1 1 1 1 1 2 1 - 6 2 - - - 1 - 2
6% - - 10% - - - - - 6% 5% 2% 33% 6% 8% 25% - 19% 33% - - - 8% - 8%

AL
It doesn’t seem legitimate

15 1 2 2 - - - - - - 1 - - - - - - 1 - 1 - - 1 1 5
5% 4% 14% 20% - - - - - - 5% - - - - - - 3% - 10% - - 8% 10% 20%

Have used/likely to
visit/Positive mentions

3 - - - - - - - - 1 - - - - - 1 - - - 1 - - - - -
1% - - - - - - - - 6% - - - - - 25% - - - 10% - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
1% - - - - - - - - - - 2% 33% - - - - - - - - - - - - 

Rarely Visit

2 - - - - - - - - - - - - - 1 - - - - 1 - - - - -
1% - - - - - - - - - - - - - 4% - - - - 10% - - - - - 

Because of
harkers/surname

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Site is not a
common/popular domain
name

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 10% - - - - - - - - - - - - - - - - - - - - - 

Spam

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Lack of information

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 6% - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 88Q718_5. Why are you very unlikely to visit a website with each of these extensions in the future?

5. .net
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

317 25** 14** 10** 3** 1** 9** 3** 16** 18** 21** 42* 3** 17** 24** 4** 10** 31* 6** 10** 2** 1** 12** 10** 25**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

3 - - - - - - - - - - - - - - - - 1 - 1 - - - 1 -
1% - - - - - - - - - - - - - - - - 3% - 10% - - - 10% - 

Other

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 8%

None

89 7 4 3 3 - 6 1 4 6 8 7 1 3 6 - 2 6 3 3 1 - 6 5 4
28% 28% 29% 30% 100% - 67% 33% 25% 33% 38% 17% 33% 18% 25% - 20% 19% 50% 30% 50% - 50% 50% 16%

Not sure

3 2 - - - - - - - - - - - - - - - - - - - - 1 - -
1% 8% - - - - - - - - - - - - - - - - - - - - 8% - - 

Declined to answer

342 26 15 10 3 1 9 3 16 18 23 46 3 19 28 6 11 35 6 10 3 1 13 10 27
108% 104% 107% 100% 100% 100% 100% 100% 100% 100% 110% 110% 100% 112% 117% 150% 110% 113% 100% 100% 150% 100% 108% 100% 108%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 89Q718_6. Why are you very unlikely to visit a website with each of these extensions in the future?

6. .org
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

437 24** 10** 13** 3** 4** 8** 5** 11** 14** 33* 102 4** 14** 47* 13** 16** 37* 8** 9** 2** 3** 17** 14** 26**Unweighted Base
437 24** 10** 13** 3** 4** 8** 5** 11** 14** 33* 102 4** 14** 47* 13** 16** 37* 8** 9** 2** 3** 17** 14** 26**Weighted Base

121 11 4 - - 4 1 3 5 6 11 23 - 5 21 6 5 7 2 1 - 1 2 1 2
28% 46% 40% - - 100% 13% 60% 45% 43% 33% 23% - 36% 45% 46% 31% 19% 25% 11% - 33% 12% 7% 8%

ALR
I have no reason to go
there

105 - 3 2 - - - - 2 3 13 41 - 3 13 8 4 4 1 1 - 1 1 2 3
24% - 30% 15% - - - - 18% 21% 39% 40% - 21% 28% 62% 25% 11% 13% 11% - 33% 6% 14% 12%
R AR AR

I’ve never been to this
type of website before

43 2 - 2 - - 1 - - - 1 12 1 2 2 2 1 8 1 1 - 1 1 - 5
10% 8% - 15% - - 13% - - - 3% 12% 25% 14% 4% 15% 6% 22% 13% 11% - 33% 6% - 19%

AKO
I’m afraid of my
information being stolen if
I go here

32 - 1 2 - - - 1 1 - 2 9 1 1 1 1 1 7 2 - - - 1 1 -
7% - 10% 15% - - - 20% 9% - 6% 9% 25% 7% 2% 8% 6% 19% 25% - - - 6% 7% - 

AO
It doesn’t seem legitimate

27 - - - - - - - - 1 4 7 - 1 2 2 2 5 - - 1 - - 1 1
6% - - - - - - - - 7% 12% 7% - 7% 4% 15% 13% 14% - - 50% - - 7% 4%

I don’t trust this extension

25 2 2 2 - - - - 1 - 1 - - 1 - - - 4 - - - - 3 3 6
6% 8% 20% 15% - - - - 9% - 3% - - 7% - - - 11% - - - - 18% 21% 23%
L LO

Have used/likely to
visit/Positive mentions

7 - - - - - - - - - - 5 1 - - - - - - - - - - - 1
2% - - - - - - - - - - 5% 25% - - - - - - - - - - - 4%

A
Rarely Visit

3 - - - - - - - - - - - - - - 1 - - - 1 - - 1 - -
1% - - - - - - - - - - - - - - 8% - - - 11% - - 6% - - 

Not familiar with this type
of domain/Don’t know
enough about it

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
* - - - - - - - - - - 1% - - - - - - - - - - - - 4%

Lack of information

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 7% - - - - - - - - - - - 

Site is not a
common/popular domain
name

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

Spam

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 11% - - - - - 

Because of
harkers/surname

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 3% - - - - - - - 

A
Viruses

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 89Q718_6. Why are you very unlikely to visit a website with each of these extensions in the future?

6. .org
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

437 24** 10** 13** 3** 4** 8** 5** 11** 14** 33* 102 4** 14** 47* 13** 16** 37* 8** 9** 2** 3** 17** 14** 26**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

9 - - 1 - - - - - 1 - 1 - 1 1 - - 1 1 1 - - 1 - -
2% - - 8% - - - - - 7% - 1% - 7% 2% - - 3% 13% 11% - - 6% - - 

Other

3 - - - - - - - - - - 1 - - - - - - - - - - - - 2
1% - - - - - - - - - - 1% - - - - - - - - - - - - 8%

None

100 6 2 3 3 - 6 1 3 4 6 13 2 1 10 1 5 9 4 3 1 - 7 6 4
23% 25% 20% 23% 100% - 75% 20% 27% 29% 18% 13% 50% 7% 21% 8% 31% 24% 50% 33% 50% - 41% 43% 15%

L
Not sure

4 3 - - - - - - - - - - - - - - - - - - - - 1 - -
1% 13% - - - - - - - - - - - - - - - - - - - - 6% - - 

Declined to answer

486 24 12 13 3 4 8 5 12 15 38 113 5 16 50 21 18 46 11 9 2 3 18 14 26
111% 100% 120% 100% 100% 100% 100% 100% 109% 107% 115% 111% 125% 114% 106% 162% 113% 124% 138% 100% 100% 100% 106% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 90Q718_7. Why are you very unlikely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1346 170 56* 32* 16** 19** 17** 19** 73* 47* 88* 196 26** 44* 83* 43* 49* 110 26** 52* 35* 28** 29** 15** 73*Unweighted Base
1346 170 56* 32* 16** 19** 17** 19** 73* 47* 88* 196 26** 44* 83* 43* 49* 110 26** 52* 35* 28** 29** 15** 73*Weighted Base

613 69 28 18 7 8 5 11 29 20 40 102 13 26 32 19 22 36 11 25 18 14 18 7 35
46% 41% 50% 56% 44% 42% 29% 58% 40% 43% 45% 52% 50% 59% 39% 44% 45% 33% 42% 48% 51% 50% 62% 47% 48%
R R R ABOR BIOR R R

I’ve never been to this
type of website before

534 88 35 11 9 13 4 10 34 22 26 51 7 15 42 20 15 40 6 26 12 12 5 6 25
40% 52% 63% 34% 56% 68% 24% 53% 47% 47% 30% 26% 27% 34% 51% 47% 31% 36% 23% 50% 34% 43% 17% 40% 34%
KL AKLNQRY ADKLNQRUY KL KL AKLQRY L KL

I have no reason to go
there

188 15 6 5 1 4 2 3 8 5 13 25 8 4 10 9 8 21 4 9 4 4 10 1 9
14% 9% 11% 16% 6% 21% 12% 16% 11% 11% 15% 13% 31% 9% 12% 21% 16% 19% 15% 17% 11% 14% 34% 7% 12%
B B B

I don’t trust this extension

154 21 9 7 2 1 3 - 4 4 6 15 7 5 4 7 6 26 4 3 3 1 5 1 10
11% 12% 16% 22% 13% 5% 18% - 5% 9% 7% 8% 27% 11% 5% 16% 12% 24% 15% 6% 9% 4% 17% 7% 14%
O O IKLOT O ABIJKLOT

It doesn’t seem legitimate

132 11 5 4 2 1 2 1 4 3 5 23 6 6 3 6 5 17 4 2 4 3 4 3 8
10% 6% 9% 13% 13% 5% 12% 5% 5% 6% 6% 12% 23% 14% 4% 14% 10% 15% 15% 4% 11% 11% 14% 20% 11%
O O O O ABIKOT

I’m afraid of my
information being stolen if
I go here

5 - - - - - - - - - 1 2 1 - - - - - - - - - - 1 -
* - - - - - - - - - 1% 1% 4% - - - - - - - - - - 7% - 

Not familiar with this type
of domain/Don’t know
enough about it

2 - - - - - - - - - 1 - - - - - - - - - - - 1 - -
* - - - - - - - - - 1% - - - - - - - - - - - 3% - - 

A
Not interesting

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
* - - - - - - - - - - 1% - - - - - - - 2% - - - - - 

A
Rarely Visit

2 - - - - - - - - - - - - - - - - - - - - - - - 2
* - - - - - - - - - - - - - - - - - - - - - - - 3%

ABL
Have used/likely to
visit/Positive mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

A
Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 90Q718_7. Why are you very unlikely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1346 170 56* 32* 16** 19** 17** 19** 73* 47* 88* 196 26** 44* 83* 43* 49* 110 26** 52* 35* 28** 29** 15** 73*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

3 1 - - - - - - - - - 1 - - - - - - - - - - - - 1
* 1% - - - - - - - - - 1% - - - - - - - - - - - - 1%

None

143 22 3 3 - - 4 - 11 6 16 20 2 2 10 3 7 11 6 4 2 2 3 2 4
11% 13% 5% 9% - - 24% - 15% 13% 18% 10% 8% 5% 12% 7% 14% 10% 23% 8% 6% 7% 10% 13% 5%

ACNY
Not sure

2 1 - - - - - - 1 - - - - - - - - - - - - - - - -
* 1% - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Declined to answer

1781 228 86 48 21 27 20 25 91 60 109 240 44 58 101 64 63 151 35 70 43 36 46 21 94
132% 134% 154% 150% 131% 142% 118% 132% 125% 128% 124% 122% 169% 132% 122% 149% 129% 137% 135% 135% 123% 129% 159% 140% 129%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 91Q718_8. Why are you very unlikely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1598 224 85* 43* 24** 23** 26** 36* 101 61* 116 197 26** 41* 83* 41* 58* 85* 18** 68* 45* 36* 36* 27** 98*Unweighted Base
1598 224 85* 43* 24** 23** 26** 36* 101 61* 116 197 26** 41* 83* 41* 58* 85* 18** 68* 45* 36* 36* 27** 98*Weighted Base

766 100 44 23 11 10 11 23 43 24 49 106 15 21 34 22 30 31 3 41 21 17 24 14 49
48% 45% 52% 53% 46% 43% 42% 64% 43% 39% 42% 54% 58% 51% 41% 54% 52% 36% 17% 60% 47% 47% 67% 52% 50%
R R BIJKOR JKR ABIJKOR ABIJKOR

I’ve never been to this
type of website before

669 126 51 13 11 14 5 15 56 33 36 45 11 16 38 23 21 34 9 30 18 17 8 8 31
42% 56% 60% 30% 46% 61% 19% 42% 55% 54% 31% 23% 42% 39% 46% 56% 36% 40% 50% 44% 40% 47% 22% 30% 32%

KLWY ADKLNQRUWY ADKLNQRUWY L ADKLQRWY ADKLWY L KLW DKLWY L L LW L LW
I have no reason to go
there

265 35 16 13 5 4 6 14 15 15 23 21 7 2 9 9 7 11 2 12 8 8 8 1 14
17% 16% 19% 30% 21% 17% 23% 39% 15% 25% 20% 11% 27% 5% 11% 22% 12% 13% 11% 18% 18% 22% 22% 4% 14%
LN N ABILNOQRY ABCIKLNOQRTUY LNO LN LN N N

I don’t trust this extension

212 35 13 9 - 1 6 2 14 7 20 16 5 4 3 9 11 16 3 6 4 1 8 4 15
13% 16% 15% 21% - 4% 23% 6% 14% 11% 17% 8% 19% 10% 4% 22% 19% 19% 17% 9% 9% 3% 22% 15% 15%
LO LOV O LOV O LOV HLOV LOV LOV HLOV O

It doesn’t seem legitimate

174 30 12 8 1 1 2 7 10 4 11 14 4 4 6 8 3 16 2 5 6 2 4 2 12
11% 13% 14% 19% 4% 4% 8% 19% 10% 7% 9% 7% 15% 10% 7% 20% 5% 19% 11% 7% 13% 6% 11% 7% 12%

L LQ LQ LOQ AJLOQT

I’m afraid of my
information being stolen if
I go here

10 - 2 1 - - - - - - 2 1 1 - - 2 - - - - - - - 1 -
1% - 2% 2% - - - - - - 2% 1% 4% - - 5% - - - - - - - 4% - 

B B B ABILORY

Not familiar with this type
of domain/Don’t know
enough about it

4 - - - - - - - - 1 1 - - - - - - 1 - - - - 1 - -
* - - - - - - - - 2% 1% - - - - - - 1% - - - - 3% - - 

A ABL
Not interesting

3 - 2 - - - - - - - - - - - - - - - - - 1 - - - -
* - 2% - - - - - - - - - - - - - - - - - 2% - - - - 

ABL ABL
Foreign/Not in preferred
language

3 - - - - - - - - - - - - - - - - - - - - - - - 3
* - - - - - - - - - - - - - - - - - - - - - - - 3%

ABL
Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
* - - - - - - - - - - 1% - - - - - - - 1% - - - - - 

A
Rarely Visit

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

A
Lack of information

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

ABL
Site doesn’t have what I
am looking for

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

A
Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 91Q718_8. Why are you very unlikely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1598 224 85* 43* 24** 23** 26** 36* 101 61* 116 197 26** 41* 83* 41* 58* 85* 18** 68* 45* 36* 36* 27** 98*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* * - - - - - - - - - - - - - - - - - - - - - - 1%

A
None

147 19 3 1 1 1 6 - 8 6 18 26 1 5 10 2 5 10 6 5 2 2 2 3 5
9% 8% 4% 2% 4% 4% 23% - 8% 10% 16% 13% 4% 12% 12% 5% 9% 12% 33% 7% 4% 6% 6% 11% 5%

ABCDHY ACDHY H CH CH
Not sure

3 2 - - - - - - 1 - - - - - - - - - - - - - - - -
* 1% - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Declined to answer

2263 348 143 68 29 31 36 61 147 90 161 230 44 52 100 75 77 119 25 101 61 47 55 33 130
142% 155% 168% 158% 121% 135% 138% 169% 146% 148% 139% 117% 169% 127% 120% 183% 133% 140% 139% 149% 136% 131% 153% 122% 133%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 92Q718_9. Why are you very unlikely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1367 173 58* 34* 16** 19** 25** 19** 71* 38* 98* 208 22** 44* 81* 49* 31* 108 28** 56* 40* 28** 25** 18** 78*Unweighted Base
1367 173 58* 34* 16** 19** 25** 19** 71* 38* 98* 208 22** 44* 81* 49* 31* 108 28** 56* 40* 28** 25** 18** 78*Weighted Base

659 72 29 14 10 8 12 12 30 12 44 114 11 27 35 28 15 48 12 29 21 16 13 11 36
48% 42% 50% 41% 63% 42% 48% 63% 42% 32% 45% 55% 50% 61% 43% 57% 48% 44% 43% 52% 53% 57% 52% 61% 46%

J ABJ BIJ J
I’ve never been to this
type of website before

501 84 36 11 6 9 5 7 35 18 27 44 5 13 39 25 8 36 9 25 12 14 6 6 21
37% 49% 62% 32% 38% 47% 20% 37% 49% 47% 28% 21% 23% 30% 48% 51% 26% 33% 32% 45% 30% 50% 24% 33% 27%

L AKLNQRUY ADKLNQRUY AKLNQRY KLY AKLNQRY AKLNQRUY L KLY
I have no reason to go
there

204 16 8 13 1 3 6 4 9 4 14 27 7 4 6 11 4 23 4 12 6 5 7 - 10
15% 9% 14% 38% 6% 16% 24% 21% 13% 11% 14% 13% 32% 9% 7% 22% 13% 21% 14% 21% 15% 18% 28% - 13%

BO ABCIJKLNOQUY BO BO BO
I don’t trust this extension

157 24 9 9 3 1 5 1 6 3 11 16 1 5 2 9 5 20 6 4 2 1 5 - 9
11% 14% 16% 26% 19% 5% 20% 5% 8% 8% 11% 8% 5% 11% 2% 18% 16% 19% 21% 7% 5% 4% 20% - 12%
O O O AIJKLOTU O O LO O ALOU O

It doesn’t seem legitimate

127 10 5 4 - - 2 1 4 2 5 28 3 7 4 5 4 16 6 3 4 4 1 1 8
9% 6% 9% 12% - - 8% 5% 6% 5% 5% 13% 14% 16% 5% 10% 13% 15% 21% 5% 10% 14% 4% 6% 10%

ABKO BKO ABKO
I’m afraid of my
information being stolen if
I go here

9 - 1 - - - - - - - 1 2 - - - 1 - 2 - 1 - - - 1 -
1% - 2% - - - - - - - 1% 1% - - - 2% - 2% - 2% - - - 6% - 

Not familiar with this type
of domain/Don’t know
enough about it

4 - - - - - - - - - - - - - - - - 1 - - - - - - 3
* - - - - - - - - - - - - - - - - 1% - - - - - - 4%

ABL
Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
* - - - - - - - - - - * - - - - - - - 2% - - - - - 

A
Rarely Visit

2 - - - - - - - - - 1 - - - - - - - - - - - 1 - -
* - - - - - - - - - 1% - - - - - - - - - - - 4% - - 

A
Not interesting

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

A
Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 92Q718_9. Why are you very unlikely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1367 173 58* 34* 16** 19** 25** 19** 71* 38* 98* 208 22** 44* 81* 49* 31* 108 28** 56* 40* 28** 25** 18** 78*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Other

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 1% - - - - - - - - - - - - - - - - - - - - - - 1%

A
None

137 23 3 1 - 1 5 - 7 7 16 23 3 3 8 3 5 6 5 4 3 2 3 2 4
10% 13% 5% 3% - 5% 20% - 10% 18% 16% 11% 14% 7% 10% 6% 16% 6% 18% 7% 8% 7% 12% 11% 5%

R CDRY ACDRY
Not sure

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Declined to answer

1808 232 91 52 20 22 35 25 92 46 120 255 30 59 94 82 41 152 42 79 48 42 36 21 92
132% 134% 157% 153% 125% 116% 140% 132% 130% 121% 122% 123% 136% 134% 116% 167% 132% 141% 150% 141% 120% 150% 144% 117% 118%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 93Q718_10. Why are you very unlikely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1537 196 73* 41* 15** 21** 25** 32* 85* 52* 104 210 23** 51* 85* 50* 59* 114 30* 58* 51* 38* 21** 20** 83*Unweighted Base
1537 196 73* 41* 15** 21** 25** 32* 85* 52* 104 210 23** 51* 85* 50* 59* 114 30* 58* 51* 38* 21** 20** 83*Weighted Base

754 84 39 18 7 8 12 20 38 21 44 122 14 28 32 26 29 51 16 28 28 23 13 9 44
49% 43% 53% 44% 47% 38% 48% 63% 45% 40% 42% 58% 61% 55% 38% 52% 49% 45% 53% 48% 55% 61% 62% 45% 53%
O O BKO ABIJKOR BO O

I’ve never been to this
type of website before

610 104 41 14 7 13 5 12 40 28 36 50 4 16 42 19 19 44 9 30 19 19 7 8 24
40% 53% 56% 34% 47% 62% 20% 38% 47% 54% 35% 24% 17% 31% 49% 38% 32% 39% 30% 52% 37% 50% 33% 40% 29%
LY ADKLNQRSUY ADKLNQRSUY LY AKLNQSY L KLNQY L L KLNQY LY

I have no reason to go
there

229 22 12 13 3 5 4 8 10 6 14 23 6 3 9 9 12 19 5 12 9 6 5 1 13
15% 11% 16% 32% 20% 24% 16% 25% 12% 12% 13% 11% 26% 6% 11% 18% 20% 17% 17% 21% 18% 16% 24% 5% 16%

ABIJKLNORY BLN N N
I don’t trust this extension

198 34 14 12 3 1 3 - 8 4 11 20 5 4 4 12 7 22 4 8 5 2 1 2 12
13% 17% 19% 29% 20% 5% 12% - 9% 8% 11% 10% 22% 8% 5% 24% 12% 19% 13% 14% 10% 5% 5% 10% 14%

HO AHLO HLO AHIJKLNOQUV AHIJKLNOV H AHLOV H H HO
It doesn’t seem legitimate

154 19 7 7 - 1 2 4 7 3 7 24 5 8 3 6 6 18 3 3 4 7 2 1 7
10% 10% 10% 17% - 5% 8% 13% 8% 6% 7% 11% 22% 16% 4% 12% 10% 16% 10% 5% 8% 18% 10% 5% 8%
O O O O AKOT KOT

I’m afraid of my
information being stolen if
I go here

15 - 1 1 - - - - - - 2 4 1 - - 1 1 2 - - 1 - - 1 -
1% - 1% 2% - - - - - - 2% 2% 4% - - 2% 2% 2% - - 2% - - 5% - 

B B
Not familiar with this type
of domain/Don’t know
enough about it

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
* - - - - - - - - - - - - - - - - 1% - - - - - - 2%

ABL
Have used/likely to
visit/Positive mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

A
Rarely Visit

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 93Q718_10. Why are you very unlikely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1537 196 73* 41* 15** 21** 25** 32* 85* 52* 104 210 23** 51* 85* 50* 59* 114 30* 58* 51* 38* 21** 20** 83*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

3 - - - - - - - - - - 1 1 - - - - 1 - - - - - - -
* - - - - - - - - - - * 4% - - - - 1% - - - - - - - 

Other

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 1% - - - - - - - - - - - - - - - - - - - - - - 1%

A
None

134 20 3 1 1 - 5 - 10 6 16 20 2 5 10 3 5 8 5 3 1 1 3 4 2
9% 10% 4% 2% 7% - 20% - 12% 12% 15% 10% 9% 10% 12% 6% 8% 7% 17% 5% 2% 3% 14% 20% 2%
Y Y HUY Y ACDHUVY Y HUY CDHUVY

Not sure

3 2 - - - - - - 1 - - - - - - - - - - - - - - - -
* 1% - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Declined to answer

2107 286 117 66 21 28 31 44 114 68 130 264 38 64 100 76 79 166 42 85 67 58 31 26 106
137% 146% 160% 161% 140% 133% 124% 138% 134% 131% 125% 126% 165% 125% 118% 152% 134% 146% 140% 147% 131% 153% 148% 130% 128%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 94Q718_11. Why are you very unlikely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

I have no reason to go
there

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

I don’t trust this extension

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

Rarely Visit

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 94Q718_11. Why are you very unlikely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
104% - - - - - - - - - - 104% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 95Q718_12. Why are you very unlikely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 95Q718_12. Why are you very unlikely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 188J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 96Q718_13. Why are you very unlikely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** -** -** -** -** -** -** -** -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
11** -** -** -** -** -** -** -** -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
36% - - - - - - - - - - - - 36% - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
18% - - - - - - - - - - - - 18% - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 96Q718_13. Why are you very unlikely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** -** -** -** -** -** -** -** -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

None

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
18% - - - - - - - - - - - - 18% - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

11 - - - - - - - - - - - - 11 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 97Q718_14. Why are you very unlikely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18** -** -** -** -** -** -** -** -** -** -** -** -** -** 18** -** -** -** -** -** -** -** -** -** -**Unweighted Base
18** -** -** -** -** -** -** -** -** -** -** -** -** -** 18** -** -** -** -** -** -** -** -** -** -**Weighted Base

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
33% - - - - - - - - - - - - - 33% - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 97Q718_14. Why are you very unlikely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18** -** -** -** -** -** -** -** -** -** -** -** -** -** 18** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
56% - - - - - - - - - - - - - 56% - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

18 - - - - - - - - - - - - - 18 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 98Q718_15. Why are you very unlikely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -**Unweighted Base
4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

It doesn’t seem legitimate

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 98Q718_15. Why are you very unlikely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 99Q718_16. Why are you very unlikely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -** -** -** -**Unweighted Base
7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -** -** -** -**Weighted Base

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
29% - - - - - - - - - - - - - - - 29% - - - - - - - - 

I don’t trust this extension

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
29% - - - - - - - - - - - - - - - 29% - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
14% - - - - - - - - - - - - - - - 14% - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
14% - - - - - - - - - - - - - - - 14% - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 99Q718_16. Why are you very unlikely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
14% - - - - - - - - - - - - - - - 14% - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
29% - - - - - - - - - - - - - - - 29% - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
129% - - - - - - - - - - - - - - - 129% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 100Q718_17. Why are you very unlikely to visit a website with each of these extensions in the future?

17. .in
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

34* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 34* -** -** -** -** -** -** -**Unweighted Base
34* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 34* -** -** -** -** -** -** -**Weighted Base

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
24% - - - - - - - - - - - - - - - - 24% - - - - - - - 

I’m afraid of my
information being stolen if
I go here

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
15% - - - - - - - - - - - - - - - - 15% - - - - - - - 

I’ve never been to this
type of website before

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
15% - - - - - - - - - - - - - - - - 15% - - - - - - - 

I have no reason to go
there

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
12% - - - - - - - - - - - - - - - - 12% - - - - - - - 

It doesn’t seem legitimate

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
12% - - - - - - - - - - - - - - - - 12% - - - - - - - 

Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 100Q718_17. Why are you very unlikely to visit a website with each of these extensions in the future?

17. .in
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

34* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 34* -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
24% - - - - - - - - - - - - - - - - 24% - - - - - - - 

Not sure

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

Declined to answer

37 - - - - - - - - - - - - - - - - 37 - - - - - - -
109% - - - - - - - - - - - - - - - - 109% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 101Q718_18. Why are you very unlikely to visit a website with each of these extensions in the future?

18. .id
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -**Unweighted Base
4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
25% - - - - - - - - - - - - - - - - - 25% - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 101Q718_18. Why are you very unlikely to visit a website with each of these extensions in the future?

18. .id
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
75% - - - - - - - - - - - - - - - - - 75% - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 102Q718_19. Why are you very unlikely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -**Unweighted Base
7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -**Weighted Base

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
29% - - - - - - - - - - - - - - - - - - 29% - - - - - 

I’ve never been to this
type of website before

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
29% - - - - - - - - - - - - - - - - - - 29% - - - - - 

Because of
harkers/surname

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
14% - - - - - - - - - - - - - - - - - - 14% - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
14% - - - - - - - - - - - - - - - - - - 14% - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 102Q718_19. Why are you very unlikely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 7** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
29% - - - - - - - - - - - - - - - - - - 29% - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
114% - - - - - - - - - - - - - - - - - - 114% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 103Q718_20. Why are you very unlikely to visit a website with each of these extensions in the future?

20. .za
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -**Unweighted Base
3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -**Weighted Base

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
67% - - - - - - - - - - - - - - - - - - - 67% - - - - 

I don’t trust this extension

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 103Q718_20. Why are you very unlikely to visit a website with each of these extensions in the future?

20. .za
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 104Q718_21. Why are you very unlikely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -**Unweighted Base
4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -**Weighted Base

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
50% - - - - - - - - - - - - - - - - - - - - 50% - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

I don’t trust this extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 104Q718_21. Why are you very unlikely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 105Q718_22. Why are you very unlikely to visit a website with each of these extensions in the future?

22. .co
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 19** -** -**Unweighted Base
19** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 19** -** -**Weighted Base

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

I have no reason to go
there

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

It doesn’t seem legitimate

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Foreign/Not in preferred
language

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 207J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 105Q718_22. Why are you very unlikely to visit a website with each of these extensions in the future?

22. .co
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 19** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
42% - - - - - - - - - - - - - - - - - - - - - 42% - - 

Not sure

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Declined to answer

20 - - - - - - - - - - - - - - - - - - - - - 20 - -
105% - - - - - - - - - - - - - - - - - - - - - 105% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 208J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 106Q718_23. Why are you very unlikely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 13** -**Unweighted Base
13** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 13** -**Weighted Base

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
23% - - - - - - - - - - - - - - - - - - - - - - 23% - 

I don’t trust this extension

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

It doesn’t seem legitimate

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

Have used/likely to
visit/Positive mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
8% - - - - - - - - - - - - - - - - - - - - - - 8% - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 209J45961a - ICANN Global Study - Consumers
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Banner 1
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Table 106Q718_23. Why are you very unlikely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 13** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
46% - - - - - - - - - - - - - - - - - - - - - - 46% - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

14 - - - - - - - - - - - - - - - - - - - - - - 14 -
108% - - - - - - - - - - - - - - - - - - - - - - 108% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 210J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 107Q718_24. Why are you very unlikely to visit a website with each of these extensions in the future?

24. .br
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

28** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 28**Unweighted Base
28** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 28**Weighted Base

8 - - - - - - - - - - - - - - - - - - - - - - - 8
29% - - - - - - - - - - - - - - - - - - - - - - - 29%

Have used/likely to
visit/Positive mentions

4 - - - - - - - - - - - - - - - - - - - - - - - 4
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

I’m afraid of my
information being stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - - - - - 2
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

I have no reason to go
there

2 - - - - - - - - - - - - - - - - - - - - - - - 2
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

I don’t trust this extension

1 - - - - - - - - - - - - - - - - - - - - - - - 1
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

Lack of information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

Rarely Visit

1 - - - - - - - - - - - - - - - - - - - - - - - 1
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 211J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 107Q718_24. Why are you very unlikely to visit a website with each of these extensions in the future?

24. .br
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

28** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 28**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

2 - - - - - - - - - - - - - - - - - - - - - - - 2
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

None

7 - - - - - - - - - - - - - - - - - - - - - - - 7
25% - - - - - - - - - - - - - - - - - - - - - - - 25%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

28 - - - - - - - - - - - - - - - - - - - - - - - 28
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 212J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 108Q718_25. Why are you very unlikely to visit a website with each of these extensions in the future?

25. .it
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
9** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
11% - - - 11% - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 108Q718_25. Why are you very unlikely to visit a website with each of these extensions in the future?

25. .it
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
67% - - - 67% - - - - - - - - - - - - - - - - - - - - 

Not sure

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
22% - - - 22% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

9 - - - 9 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 214J45961a - ICANN Global Study - Consumers
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Table 109Q718_26. Why are you very unlikely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 109Q718_26. Why are you very unlikely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 110Q718_27. Why are you very unlikely to visit a website with each of these extensions in the future?

27. .es
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
5** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
20% - - - - - 20% - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
20% - - - - - 20% - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 110Q718_27. Why are you very unlikely to visit a website with each of these extensions in the future?

27. .es
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
60% - - - - - 60% - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 111Q718_28. Why are you very unlikely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 111Q718_28. Why are you very unlikely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 112Q718_29. Why are you very unlikely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
9** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
44% - - - - - - - 44% - - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 112Q718_29. Why are you very unlikely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
44% - - - - - - - 44% - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 113Q718_30. Why are you very unlikely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

15** -** -** -** -** -** -** -** -** 15** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
15** -** -** -** -** -** -** -** -** 15** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
13% - - - - - - - - 13% - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
13% - - - - - - - - 13% - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 113Q718_30. Why are you very unlikely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

15** -** -** -** -** -** -** -** -** 15** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

8 - - - - - - - - 8 - - - - - - - - - - - - - - -
53% - - - - - - - - 53% - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

15 - - - - - - - - 15 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 114Q718_31. Why are you very unlikely to visit a website with each of these extensions in the future?

31. .de
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

14** -** -** -** -** -** -** -** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
14** -** -** -** -** -** -** -** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
29% - - - - - - - - - 29% - - - - - - - - - - - - - - 

I have no reason to go
there

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 114Q718_31. Why are you very unlikely to visit a website with each of these extensions in the future?

31. .de
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

14** -** -** -** -** -** -** -** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

Not sure

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

Declined to answer

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 115Q718_32. Why are you very unlikely to visit a website with each of these extensions in the future?

32. .us
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* 91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
91* 91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

45 45 - - - - - - - - - - - - - - - - - - - - - - -
49% 49% - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

31 31 - - - - - - - - - - - - - - - - - - - - - - -
34% 34% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

11 11 - - - - - - - - - - - - - - - - - - - - - - -
12% 12% - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

7 7 - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

4 4 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 115Q718_32. Why are you very unlikely to visit a website with each of these extensions in the future?

32. .us
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* 91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

16 16 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

2 2 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

117 117 - - - - - - - - - - - - - - - - - - - - - - -
129% 129% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 116Q718_33. Why are you very unlikely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

12** -** 12** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
12** -** 12** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 116Q718_33. Why are you very unlikely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

12** -** 12** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
42% - 42% - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
42% - 42% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 117Q718_34. Why are you very unlikely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

14** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
14** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
21% - - 21% - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
14% - - 14% - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
14% - - 14% - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

Spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Content/Information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Lack of information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Foreign/Not in preferred
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Rarely Visit

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 117Q718_34. Why are you very unlikely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

14** -** -** 14** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Because of
harkers/surname

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Would be in foreign
language

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
36% - - 36% - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

15 - - 15 - - - - - - - - - - - - - - - - - - - - -
107% - - 107% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 118Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

233 - - - - - - - - - - - - - - - 233 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

.ru

201 - - 201 - - - - - - - - - - - - - - - - - - - - -
90% - - 90% - - - - - - - - - - - - - - - - - - - - - 

.mx

612 - - - - - - - - - - - - - - - - 612 - - - - - - -
89% - - - - - - - - - - - - - - - - 89% - - - - - - - 

.in

106 - - - - - - - - - - - - - - - - - - - - - 106 - -
89% - - - - - - - - - - - - - - - - - - - - - 89% - - 

.co

178 - - - - - - - - - - - - - - - - - - 178 - - - - -
89% - - - - - - - - - - - - - - - - - - 89% - - - - - 

.ng

92 - - - - - - - - - - - - - - - - - - - 92 - - - -
88% - - - - - - - - - - - - - - - - - - - 88% - - - - 

.za

98 - - - - - - 98 - - - - - - - - - - - - - - - - -
88% - - - - - - 88% - - - - - - - - - - - - - - - - - 

.pl

180 - - - - - - - - - - - - - - - - - 180 - - - - - -
87% - - - - - - - - - - - - - - - - - 87% - - - - - - 

.id

87 - - - - 87 - - - - - - - - - - - - - - - - - - -
85% - - - - 85% - - - - - - - - - - - - - - - - - - - 

.tr

308 - - - - - - - - - - - - - - - - - - - - - - - 308
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

.br

91 - - - - - - - - - - - - - - - - - - - - - - 91 -
83% - - - - - - - - - - - - - - - - - - - - - - 83% - 

.ar

81 - - - - - - - - - - - 81 - - - - - - - - - - - -
81% - - - - - - - - - - - 81% - - - - - - - - - - - - 

.vn

162 - 162 - - - - - - - - - - - - - - - - - - - - - -
81% - 81% - - - - - - - - - - - - - - - - - - - - - - 

.ca

81 - - - - - 81 - - - - - - - - - - - - - - - - - -
81% - - - - - 81% - - - - - - - - - - - - - - - - - - 

.es

165 - - - - - - - - - - - - 165 - - - - - - - - - - -
80% - - - - - - - - - - - - 80% - - - - - - - - - - - 

.ph

4852 371 154 210 67 94 77 97 152 123 115 863 87 175 187 164 206 622 194 193 84 99 111 96 311
79% 74% 77% 94% 66% 92% 77% 87% 69% 61% 46% 78% 87% 85% 52% 80% 81% 91% 94% 96% 80% 96% 93% 87% 84%

BEIJKO JKO EJKO ABCEGHIJKLMNOPQUXY KO ABCEGIJKLOPQUY JKO ABCEIJKLO KO KO EIJKO ABCEIJKLO ABCEIJKLO EIJKO BEIJKO ABCEGIJKLNOPQUY ABCEGHIJKLMNOPQUY ABCEGHIJKLMNOPQRUXY EIJKO ABCEGHIJKLMNOPQUXY ABCEGIJKLNOPQUY ABCEIJKLO ABCEIJKLO

.com

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 118Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
79 - - - 79 - - - - - - - - - - - - - - - - - - - -
78% - - - 78% - - - - - - - - - - - - - - - - - - - - 

.it

169 - - - - - - - 169 - - - - - - - - - - - - - - - -
77% - - - - - - - 77% - - - - - - - - - - - - - - - - 

.uk

156 - - - - - - - - - - - - - - 156 - - - - - - - - -
76% - - - - - - - - - - - - - - 76% - - - - - - - - - 

.kr

190 - - - - - - - - - 190 - - - - - - - - - - - - - -
76% - - - - - - - - - 76% - - - - - - - - - - - - - - 

.de

76 - - - - - - - - - - - - - - - - - - - - 76 - - -
74% - - - - - - - - - - - - - - - - - - - - 74% - - - 

.eg

805 - - - - - - - - - - 805 - - - - - - - - - - - - -
73% - - - - - - - - - - 73% - - - - - - - - - - - - - 

.cn

144 - - - - - - - - 144 - - - - - - - - - - - - - - -
72% - - - - - - - - 72% - - - - - - - - - - - - - - - 

.fr

3731 276 80 161 47 80 51 66 102 98 77 661 72 146 138 151 161 528 164 162 52 86 81 62 229
61% 55% 40% 72% 47% 78% 51% 59% 46% 49% 31% 60% 72% 71% 39% 74% 64% 77% 79% 81% 50% 83% 68% 56% 62%

BCEGIJKOU CIKO K ABCEGHIJKLOQUXY K ABCEGHIJKLOQUXY KO CIKO K KO CEIJKOU ABCEGHIJKLOUX ABCEGHIJKLOUXY K ABCEGHIJKLOQUXY BCEGIJKOU ABCEGHIJKLOQUWXY ABCEGHIJKLOQUWXY ABCDEGHIJKLNOQUWXY KO ABCDEGHIJKLNOQUWXY BCEGIJKOU CKO BCEGIJKOU

.net

217 - - - - - - - - - - - - - 217 - - - - - - - - - -
61% - - - - - - - - - - - - - 61% - - - - - - - - - - 

.jp

2973 211 80 136 37 77 32 58 107 77 44 396 56 119 68 77 136 521 135 169 57 68 73 53 186
48% 42% 40% 61% 37% 75% 32% 52% 49% 38% 18% 36% 56% 58% 19% 38% 54% 76% 65% 84% 54% 66% 61% 48% 50%

BCEGJKLOP KLO KO ABCEGIJKLOPXY KO ABCDEGHIJKLMNOPQUWXY KO CEGJKLOP EGJKLOP KO KO BCEGJKLOP ABCEGJKLOP KO BCEGJKLOP ABCDEGHIJKLMNOPQSUVWXY ABCEGHIJKLOPQXY ABCDEGHIJKLMNOPQRSUVWXY BCEGJKLOP ABCEGHIJKLOPQXY ABCEGIJKLOPXY GKLO BCEGJKLOP

.org

2285 84 32 96 37 60 24 56 61 36 47 369 54 109 76 67 136 410 102 109 30 53 51 48 138
37% 17% 16% 43% 37% 59% 24% 50% 28% 18% 19% 33% 54% 53% 21% 33% 54% 60% 49% 54% 29% 51% 43% 44% 37%

BCGIJKLO BCGIJKLOPU BCJKO ABCDEGIJKLOPUWXY ABCGIJKLOPUY BCJK BCJKO ABCEGIJKLOPUY ABCDEGIJKLOPUY BCJKO ABCDEGIJKLOPUY ABCDEGIJKLOPSUWXY ABCEGIJKLOPUY ABCDEGIJKLOPUY BCJK ABCEGIJKLOPUY BCGIJKLOU BCGIJKLOU BCGIJKO

.info

1601 81 27 47 13 42 14 24 39 22 20 280 29 77 57 59 84 321 82 103 28 25 17 18 92
26% 16% 14% 21% 13% 41% 14% 21% 18% 11% 8% 25% 29% 37% 16% 29% 33% 47% 40% 51% 27% 24% 14% 16% 25%

BCEGIJKOWX K CJK ABCDEGHIJKLOPUVWXY JK JK BCEGIJKOWX BCEGIJKOWX ABCDEGHIJKLOVWXY K BCEGIJKOWX ABCDEGHIJKLOWXY ABCDEGHIJKLMNOPQUVWXY ABCDEGHIJKLOPUVWXY ABCDEGHIJKLMNOPQSUVWXY BCEGJKOW BCEJK K BCEGIJKOW

.biz

1331 50 27 46 10 29 14 31 30 34 17 295 25 50 42 46 90 254 55 31 8 21 18 12 96
22% 10% 14% 21% 10% 28% 14% 28% 14% 17% 7% 27% 25% 24% 12% 23% 36% 37% 27% 15% 8% 20% 15% 11% 26%

BCEIKOTUX K BEKOUX BCEGIJKOTUWX K BCEGIJKOTUWX K BKU ABCEGIJKOTUWX BCEIKOTUX BCEGIKOTUX K BCEIKOUX ABCDEGIJKLNOPSTUVWXY ABCDEGIJKLMNOPSTUVWXY BCEGIJKOTUWX BK BEKOU K ABCEGIJKOTUWX

.pro

1322 36 11 40 8 28 14 25 30 19 15 291 29 47 40 44 70 256 63 60 52 23 22 13 86
22% 7% 6% 18% 8% 27% 14% 22% 14% 9% 6% 26% 29% 23% 11% 22% 28% 37% 30% 30% 50% 22% 18% 12% 23%

BCEIJKOX BCEJKO BCEGIJKOX BCK BCEIJKOX BCK ABCDEGIJKOX BCDEGIJKOX BCEIJKOX BCK BCEIJKOX ABCDEGIJKOX ABCDEGHIJKLNOPQVWXY ABCDEGIJKOPWX ABCDEGIJKOWX ABCDEFGHIJKLMNOPQRSTVWXY BCEJKOX BCEJKO C BCEGIJKOX

.mobi

1226 35 14 48 9 28 14 25 31 25 15 303 22 41 38 44 61 234 55 29 8 18 25 13 91
20% 7% 7% 22% 9% 27% 14% 22% 14% 12% 6% 27% 22% 20% 11% 22% 24% 34% 27% 14% 8% 17% 21% 12% 25%

BCEIJKOTUX BCEIJKOUX BCEGIJKOTUX BK BCEJKOUX BCK BK ABCEGIJKNOTUVX BCEJKOUX BCEJKOU K BCEIJKOUX BCEGIJKOTUX ABCDEGHIJKLMNOPQSTUVWXY ABCEGIJKOTUX BCK BCKU BCEJKOU ABCEGIJKOTUX

.tel

1183 23 11 28 7 24 12 22 20 12 10 294 19 68 41 45 52 295 65 14 4 14 16 6 81
19% 5% 6% 13% 7% 24% 12% 20% 9% 6% 4% 26% 19% 33% 11% 22% 21% 43% 31% 7% 4% 14% 13% 5% 22%

BCDEIJKOTUX BCJKUX BCDEGIJKOTUX BCKU BCEIJKOTUX BK ABCDEGIJKOTUVWX BCEIJKOTUX ABCDEGHIJKMOPQTUVWXY BCJKU BCDEGIJKOTUX BCDEIJKOTUX ABCDEFGHIJKLMNOPQSTUVWXY ABCDEGHIJKMOPQTUVWXY BCJKUX BCJKUX BCDEGIJKOTUWX

.asia

93 93 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

.us

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 118Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
1121 31 13 33 9 25 12 22 29 12 14 275 21 42 37 48 58 208 47 23 6 19 23 24 90

18% 6% 7% 15% 9% 25% 12% 20% 13% 6% 6% 25% 21% 20% 10% 24% 23% 30% 23% 11% 6% 18% 19% 22% 24%
BCEIJKOTU BCJKU BCDEGIJKOTU BK BCEJKOTU BCJKU ABCDEGIJKOTU BCEJKOTU BCEIJKOTU BK ABCDEGIJKOTU BCDEGIJKOTU ABCDEGHIJKLNOQSTUVWY BCDEGIJKOTU BK BCEJKOU BCEJKOU BCEIJKOTU ABCDEGIJKOTU

.coop

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 119Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3562 358 151 151 61 63 60 69 151 132 184 587 62 93 199 111 156 245 87 129 81 69 81 71 211
58% 71% 76% 68% 60% 62% 60% 62% 69% 66% 74% 53% 62% 45% 56% 54% 62% 36% 42% 64% 77% 67% 68% 65% 57%

LNRS AEGHLNOPQRSY AEFGHJLMNOPQRSTXY ALNOPRSY NRS NRS NRS NRS ALNOPRSY ALNOPRSY AEFGHLMNOPQRSTY NRS NRS R NRS RS LNRS LNOPRS AEFGHJLMNOPQRSTXY LNOPRS ALNOPRSY LNRS NRS
.asia

3539 337 146 144 58 60 59 71 136 126 177 605 57 106 198 105 148 312 99 123 81 62 73 56 200
58% 67% 73% 65% 57% 59% 59% 63% 62% 63% 71% 55% 57% 51% 55% 51% 58% 45% 48% 61% 77% 60% 61% 51% 54%

LRS ALNOPQRSXY AEFGIJLMNOPQRSTVWXY ALNOPRSXY R R R NPRS LNPRS LNPRSXY AEFGILMNOPQRSTXY R R R RS NPRS ABDEFGHIJLMNOPQRSTVWXY RS RS R
.coop

285 285 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

.us

3469 331 147 132 54 54 57 67 136 116 176 582 60 110 200 113 146 295 96 121 77 61 70 66 202
56% 66% 74% 59% 53% 53% 57% 60% 62% 58% 70% 52% 60% 53% 56% 55% 58% 43% 46% 60% 73% 59% 59% 60% 55%

LRS AEFJLNOPQRSY ADEFGHIJLMNOPQRSTVWXY RS R R RS LRS RS ADEFGHJLNOPQRSTVWY R RS R RS R RS LRS ADEFGHIJLMNOPQRSTVWXY RS RS RS R
.tel

3373 334 142 136 58 57 55 69 135 122 175 587 52 103 199 110 137 281 91 91 43 60 70 67 199
55% 67% 71% 61% 57% 56% 55% 62% 61% 61% 70% 53% 52% 50% 56% 54% 54% 41% 44% 45% 41% 58% 59% 61% 54%

RSTU AFGLMNOPQRSTUY ADEFGIJLMNOPQRSTUVWY LNRSTU RSTU RSU RU NRSTU ALNRSTU LNRSTU ADEFGIJLMNOPQRSTUVWY RSTU R R RSTU RSU RSU RSTU RSTU RSTU RSU
.mobi

3364 315 133 134 56 53 55 65 135 109 176 583 55 100 198 107 120 280 97 121 77 63 75 64 193
55% 63% 67% 60% 55% 52% 55% 58% 61% 54% 70% 53% 55% 49% 55% 52% 47% 41% 47% 60% 73% 61% 63% 58% 52%

QRS AFJLNOPQRSY AFJLNOPQRSY LNQRS R R R R ALNQRSY R ABDEFGHIJLMNOPQRSTXY R R R R R LNQRS ABDEFGHIJLMNOPQRSTXY NQRS LNQRSY R R
.pro

3159 299 129 135 54 43 55 67 123 120 171 592 53 88 186 95 128 233 75 64 59 58 75 59 198
51% 60% 65% 61% 53% 42% 55% 60% 56% 60% 68% 53% 53% 43% 52% 47% 51% 34% 36% 32% 56% 56% 63% 54% 54%

NRST AFLNOPQRST AFLNOPQRSTY AFLNOPQRST RST NRST FNPRST FNRST AFNPRST ABEFGILMNOPQRSTUVXY FNRST RST RT NRST RST RST FNRST FNRST AFLNOPQRST RST FNRST
.biz

2615 295 124 92 38 30 50 45 109 108 143 517 30 61 172 88 80 165 63 63 60 36 48 38 160
43% 59% 62% 41% 38% 29% 50% 40% 50% 54% 57% 47% 30% 30% 48% 43% 32% 24% 30% 31% 57% 35% 40% 35% 43%

FMNQRST ADEFHILMNOPQRSTVWXY ADEFGHILMNOPQRSTVWXY FNQRST R FMNQRSTVX R AEFMNQRSTVX ADEFHMNPQRSTVWXY ADEFHLMNOPQRSTVWXY AFMNQRSTVX AFMNQRSTVX FMNQRST R R ADEFHLMNPQRSTVWXY R NR R FMNQRST

.info

2177 199 83 67 40 14 43 42 81 81 146 509 31 51 180 90 86 100 36 21 40 22 42 42 131
35% 40% 42% 30% 40% 14% 43% 38% 37% 40% 58% 46% 31% 25% 50% 44% 34% 15% 17% 10% 38% 21% 35% 38% 35%

FNRSTV ADFNRSTV DFNRSTV FRST FNRSTV DFNRSTV FNRSTV FNRSTV DFNRSTV ABCDEFGHIJLMNOPQRSTUVWXY ABDFIMNQRSTVWY FRST FRT ABCDFHIJMNQRSTUVWXY ADFMNQRSTVY FNRSTV T FNRSTV T FNRSTV FNRSTV FNRSTV

.org

1485 123 84 39 29 13 28 35 75 61 114 284 16 36 119 30 70 91 22 24 40 11 26 26 89
24% 25% 42% 17% 29% 13% 28% 31% 34% 30% 46% 26% 16% 17% 33% 15% 28% 13% 11% 12% 38% 11% 22% 24% 24%

DFNPRSTV DFNPRSTV ABDEFGJLMNOPQRSTVWXY S DFMNPRSTV DFMNPRSTV DFMNPRSTV ABDFLMNPRSTVWY ADFMNPRSTV ABDEFGHIJLMNOPQRSTVWXY DFMNPRSTV S ABDFLMNPRSTVWY DFMNPRSTV ABDFLMNPRSTVWXY RSTV FPRSTV FPRSTV

.net

19 - - - - - - - - - - - - - - - - - - - - 19 - - -
18% - - - - - - - - - - - - - - - - - - - - 18% - - - 

.eg

63 - - - - - - - - - - - - - 63 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

.jp

181 - - - - - - - - - - 181 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

.cn

24 - - - - - - - - - - - - - - 24 - - - - - - - - -
12% - - - - - - - - - - - - - - 12% - - - - - - - - - 

.kr

23 - - - - - - - - 23 - - - - - - - - - - - - - - -
11% - - - - - - - - 11% - - - - - - - - - - - - - - - 

.fr

679 47 23 7 20 2 4 11 33 44 84 144 7 18 90 22 29 31 4 4 15 3 8 7 22
11% 9% 12% 3% 20% 2% 4% 10% 15% 22% 34% 13% 7% 9% 25% 11% 11% 5% 2% 2% 14% 3% 7% 6% 6%

DFGRSTVY DFRSTV DFGRSTVY ABDFGHMNPQRSTVWXY DFRSTV BDFGMNRSTVWXY ABCDFGHLMNPQRSTVWXY ABCDEFGHIJLMNOPQRSTUVWXY ABDFGRSTVWXY ST DFRST ABCDFGHILMNPQRSTUVWXY DFGRSTVY DFGRSTVY DFGRSTVY ST ST ST
.com

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 119Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
11 - - - - - - - - - - - 11 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

.vn

22 - - - - - - - - - - - - 22 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

.ph

21 - - - - - - - 21 - - - - - - - - - - - - - - - -
10% - - - - - - - 10% - - - - - - - - - - - - - - - - 

.uk

10 - - - - - - - - - - - - - - - - - - - 10 - - - -
10% - - - - - - - - - - - - - - - - - - - 10% - - - - 

.za

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
8% - - - - - - - - - - - - - - - - - - - - - - 8% - 

.ar

9 - - - - - - 9 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

.pl

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
8% - - - - - - - - - 8% - - - - - - - - - - - - - - 

.de

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

.it

29 - - - - - - - - - - - - - - - - - - - - - - - 29
8% - - - - - - - - - - - - - - - - - - - - - - - 8%

.br

15 - - - - - - - - - - - - - - - - - 15 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

.id

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

.ca

14 - - - - - - - - - - - - - - - - - - 14 - - - - -
7% - - - - - - - - - - - - - - - - - - 7% - - - - - 

.ng

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

.co

13 - - 13 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

.mx

39 - - - - - - - - - - - - - - - - 39 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

.in

5 - - - - 5 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

.tr

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

.es

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 119Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
6 - - - - - - - - - - - - - - - 6 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

.ru

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 120Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5409 393 177 217 87 97 85 108 183 152 198 943 93 193 235 178 245 672 199 197 100 103 114 106 334
88% 78% 89% 97% 86% 95% 85% 96% 83% 76% 79% 85% 93% 94% 66% 87% 97% 98% 96% 98% 95% 100% 96% 96% 90%

BIJKLO O BJKO ABCEGIJKLOPY JO ABEGIJKLOP O ABCEGIJKLOPY O O O BJKO BIJKLO ABEGIJKLOP BJKO ABCEGIJKLOPY ABCEGIJKLMNOPY ABCEGIJKLOPY ABCEGIJKLMNOPY ABEGIJKLOP ABCEFGIJKLMNOPSUWY ABCEGIJKLOP ABCEGIJKLOPY BIJKLO
Respondent 3 or 4

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 121Q721_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

1. .biz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1601 81 27 47 13 42 14 24 39 22 20 280 29 77 57 59 84 321 82 103 28 25 17 18 92
26% 16% 14% 21% 13% 41% 14% 21% 18% 11% 8% 25% 29% 37% 16% 29% 33% 47% 40% 51% 27% 24% 14% 16% 25%

BCEGIJKOWX K CJK ABCDEGHIJKLOPUVWXY JK JK BCEGIJKOWX BCEGIJKOWX ABCDEGHIJKLOVWXY K BCEGIJKOWX ABCDEGHIJKLOWXY ABCDEGHIJKLMNOPQUVWXY ABCDEGHIJKLOPUVWXY ABCDEGHIJKLMNOPQSUVWXY BCEGJKOW BCEJK K BCEGIJKOW

TOP 2 BOX (NET)

501 20 9 10 6 11 1 6 8 6 6 70 9 18 12 13 33 133 22 50 8 5 3 6 36
8% 4% 5% 4% 6% 11% 1% 5% 4% 3% 2% 6% 9% 9% 3% 6% 13% 19% 11% 25% 8% 5% 3% 5% 10%

BDGIJKLOW BCDGIJKOW GKO BGIJKOW BGIJKOW GK ABCDGHIJKLOPVWX ABCDEFGHIJKLMNOPQSUVWXY BCDGIJKLOW ABCDEFGHIJKLMNOPQSUVWXY GK BCDGIJKLOW

  Very likely

1100 61 18 37 7 31 13 18 31 16 14 210 20 59 45 46 51 188 60 53 20 20 14 12 56
18% 12% 9% 17% 7% 30% 13% 16% 14% 8% 6% 19% 20% 29% 13% 23% 20% 27% 29% 26% 19% 19% 12% 11% 15%

BCEJKO K CEJK ABCDEGHIJKLOQWXY K EJK JK BCEJKOX BCEJK ABCDEGHIJKLOQWXY K BCEGIJKOWXY BCEJKOWX ABCDEGHIJKLOQWXY ABCDEGHIJKLOQWXY ABCDEGHIJKLOWXY CEJK BCEJK K CEJK
  Somewhat likely

3159 299 129 135 54 43 55 67 123 120 171 592 53 88 186 95 128 233 75 64 59 58 75 59 198
51% 60% 65% 61% 53% 42% 55% 60% 56% 60% 68% 53% 53% 43% 52% 47% 51% 34% 36% 32% 56% 56% 63% 54% 54%

NRST AFLNOPQRST AFLNOPQRSTY AFLNOPQRST RST NRST FNPRST FNRST AFNPRST ABEFGILMNOPQRSTUVXY FNRST RST RT NRST RST RST FNRST FNRST AFLNOPQRST RST FNRST
BOTTOM 2 BOX (NET)

1288 69 31 68 23 24 24 34 35 43 22 318 22 47 67 45 37 127 51 27 19 24 30 24 77
21% 14% 16% 30% 23% 24% 24% 30% 16% 21% 9% 29% 22% 23% 19% 22% 15% 18% 25% 13% 18% 23% 25% 22% 21%

BKQT K ABCIJKOPQRTUY BKT BKQT BKQT ABCIKOQRTUY K BKT ABCIJKOQRTUY BK BKQT BK BKQT K BK BCIKQT K BKQT BCIKQT BK BKT
  Somewhat unlikely

1871 230 98 67 31 19 31 33 88 77 149 274 31 41 119 50 91 106 24 37 40 34 45 35 121
30% 46% 49% 30% 31% 19% 31% 29% 40% 38% 60% 25% 31% 20% 33% 25% 36% 15% 12% 18% 38% 33% 38% 32% 33%

FLNRST ADEFGHLMNOPQRSTVXY ADEFGHJLMNOPQRSTVXY FNRST FNRST FNRST RST ADFLNPRST AFLNPRST ABCDEFGHIJLMNOPQRSTUVWXY RS FNRST S FLNPRST RS FLNPRST FLNPRST FNRST FLNPRST FNRST FLNPRST

  Very unlikely

1384 122 44 41 34 17 31 21 58 59 59 238 18 41 115 50 41 133 50 34 18 20 27 33 80
23% 24% 22% 18% 34% 17% 31% 19% 26% 29% 24% 21% 18% 20% 32% 25% 16% 19% 24% 17% 17% 19% 23% 30% 22%

QR QRT ACDFHLMNQRTUVY ADFHLMNQRTU DQRT ADFHLMNQRTUY Q ABCDFHKLMNQRSTUVY Q Q DFLMNQRTU

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 122Q721_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

2. .com
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4852 371 154 210 67 94 77 97 152 123 115 863 87 175 187 164 206 622 194 193 84 99 111 96 311
79% 74% 77% 94% 66% 92% 77% 87% 69% 61% 46% 78% 87% 85% 52% 80% 81% 91% 94% 96% 80% 96% 93% 87% 84%

BEIJKO JKO EJKO ABCEGHIJKLMNOPQUXY KO ABCEGIJKLOPQUY JKO ABCEIJKLO KO KO EIJKO ABCEIJKLO ABCEIJKLO EIJKO BEIJKO ABCEGIJKLNOPQUY ABCEGHIJKLMNOPQUY ABCEGHIJKLMNOPQRUXY EIJKO ABCEGHIJKLMNOPQUXY ABCEGIJKLNOPQUY ABCEIJKLO ABCEIJKLO

TOP 2 BOX (NET)

3695 288 115 169 35 80 43 48 103 69 47 637 70 124 105 131 161 531 158 183 67 88 100 79 264
60% 57% 58% 76% 35% 78% 43% 43% 47% 34% 19% 57% 70% 60% 29% 64% 64% 77% 76% 91% 64% 85% 84% 72% 71%

EGHIJKLO EGHIJKO EGHIJKO ABCEGHIJKLNOPQU K ABCEGHIJKLNOPQU KO KO EJKO K EGHIJKO ABCEGHIJKLO EGHIJKO K EGHIJKO EGHIJKO ABCEGHIJKLNOPQUY ABCEGHIJKLNOPQU ABCDEFGHIJKLMNOPQRSUXY EGHIJKO ABCDEGHIJKLMNOPQUXY ABCEGHIJKLMNOPQUXY ABCEGHIJKLNO ABCEGHIJKLNOQ

  Very likely

1157 83 39 41 32 14 34 49 49 54 68 226 17 51 82 33 45 91 36 10 17 11 11 17 47
19% 17% 20% 18% 32% 14% 34% 44% 22% 27% 27% 20% 17% 25% 23% 16% 18% 13% 17% 5% 16% 11% 9% 15% 13%

RTVWY TW RTWY TW ABCDFLMPQRSTUVWXY T ABCDFILMOPQRSTUVWXY ABCDFIJKLMNOPQRSTUVWXY RTVWY ABDFLPQRSTUVWXY ABDFLMPQRSTUVWXY RTVWY T ABFPRTVWY ABFRTVWY T TW T TW T T T
  Somewhat likely

679 47 23 7 20 2 4 11 33 44 84 144 7 18 90 22 29 31 4 4 15 3 8 7 22
11% 9% 12% 3% 20% 2% 4% 10% 15% 22% 34% 13% 7% 9% 25% 11% 11% 5% 2% 2% 14% 3% 7% 6% 6%

DFGRSTVY DFRSTV DFGRSTVY ABDFGHMNPQRSTVWXY DFRSTV BDFGMNRSTVWXY ABCDFGHLMNPQRSTVWXY ABCDEFGHIJLMNOPQRSTUVWXY ABDFGRSTVWXY ST DFRST ABCDFGHILMNPQRSTUVWXY DFGRSTVY DFGRSTVY DFGRSTVY ST ST ST
BOTTOM 2 BOX (NET)

277 16 12 2 8 1 2 8 14 13 28 70 6 7 40 8 9 14 2 2 4 1 - 2 8
5% 3% 6% 1% 8% 1% 2% 7% 6% 6% 11% 6% 6% 3% 11% 4% 4% 2% 1% 1% 4% 1% - 2% 2%

DRSTWY W DFRSTVWY BDFRSTVWXY DFRSTVWY BDFRSTVWY BDFRSTVWY ABDFGLNPQRSTUVWXY ABDFRSTVWY DRSTWY W ABCDFGLNPQRSTUVWXY DW W W
  Somewhat unlikely

402 31 11 5 12 1 2 3 19 31 56 74 1 11 50 14 20 17 2 2 11 2 8 5 14
7% 6% 6% 2% 12% 1% 2% 3% 9% 15% 22% 7% 1% 5% 14% 7% 8% 2% 1% 1% 10% 2% 7% 5% 4%

DFMRSTY DFMRST RST ABDFGHMNRSTVY DFGHMRSTVY ABCDFGHILMNPQRSTVWXY ABCDEFGHILMNOPQRSTUVWXY DFMRSTY RST ABCDFGHLMNPQRSTVWXY DFMRST DFGMRSTVY DFGHMRSTVY DFMRST ST S
  Very unlikely

613 84 23 6 14 6 19 4 35 34 51 103 6 13 81 18 18 34 9 4 6 1 - 7 37
10% 17% 12% 3% 14% 6% 19% 4% 16% 17% 20% 9% 6% 6% 23% 9% 7% 5% 4% 2% 6% 1% - 6% 10%

DHRSTVW ADFHLMNPQRSTUVWXY DHRSTVW DHNQRSTVW W ADFHLMNPQRSTUVWXY W ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ACDFHLMNPQRSTUVWXY DHRSTVW W TVW ABCDFHLMNPQRSTUVWXY DRTVW DTVW W W W TVW DHRSTVW

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 123Q721_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

3. .info
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2285 84 32 96 37 60 24 56 61 36 47 369 54 109 76 67 136 410 102 109 30 53 51 48 138
37% 17% 16% 43% 37% 59% 24% 50% 28% 18% 19% 33% 54% 53% 21% 33% 54% 60% 49% 54% 29% 51% 43% 44% 37%

BCGIJKLO BCGIJKLOPU BCJKO ABCDEGIJKLOPUWXY ABCGIJKLOPUY BCJK BCJKO ABCEGIJKLOPUY ABCDEGIJKLOPUY BCJKO ABCDEGIJKLOPUY ABCDEGIJKLOPSUWXY ABCEGIJKLOPUY ABCDEGIJKLOPUY BCJK ABCEGIJKLOPUY BCGIJKLOU BCGIJKLOU BCGIJKO

TOP 2 BOX (NET)

786 21 8 35 9 23 6 18 17 9 16 101 21 30 21 15 60 185 34 49 14 19 14 14 47
13% 4% 4% 16% 9% 23% 6% 16% 8% 4% 6% 9% 21% 15% 6% 7% 24% 27% 16% 24% 13% 18% 12% 13% 13%

BCGIJKLOP BCGIJKLOP B ABCEGIJKLOPWY BCGIJKLOP BCJ ABCEGIJKLOPY BCGIJKLOP ABCDEGIJKLNOPUWXY ABCDEGHIJKLNOPSUWXY BCGIJKLOP ABCDEGIJKLNOPSUWXY BCJKO BCEGIJKLOP BCJO BCJKO BCJKLOP

  Very likely

1499 63 24 61 28 37 18 38 44 27 31 268 33 79 55 52 76 225 68 60 16 34 37 34 91
24% 13% 12% 27% 28% 36% 18% 34% 20% 13% 12% 24% 33% 38% 15% 25% 30% 33% 33% 30% 15% 33% 31% 31% 25%

BCJKOU BCJKOU BCJKOU ABCGIJKLOUY ABCGIJKLOU BCK BCJKOU ABCGIJKOU ABCDGIJKLOPUY BCJKOU ABCGIJKOU ABCGIJKLOPUY ABCGIJKLOUY BCGIJKOU ABCGIJKLOU BCGIJKOU BCGIJKOU BCJKOU

  Somewhat likely

2615 295 124 92 38 30 50 45 109 108 143 517 30 61 172 88 80 165 63 63 60 36 48 38 160
43% 59% 62% 41% 38% 29% 50% 40% 50% 54% 57% 47% 30% 30% 48% 43% 32% 24% 30% 31% 57% 35% 40% 35% 43%

FMNQRST ADEFHILMNOPQRSTVWXY ADEFGHILMNOPQRSTVWXY FNQRST R FMNQRSTVX R AEFMNQRSTVX ADEFHMNPQRSTVWXY ADEFHLMNOPQRSTVWXY AFMNQRSTVX AFMNQRSTVX FMNQRST R R ADEFHLMNPQRSTVWXY R NR R FMNQRST

BOTTOM 2 BOX (NET)

1143 98 35 52 17 16 29 29 37 41 30 281 19 33 57 43 30 87 43 34 11 18 15 19 69
19% 20% 18% 23% 17% 16% 29% 26% 17% 20% 12% 25% 19% 16% 16% 21% 12% 13% 21% 17% 10% 17% 13% 17% 19%

KQRU KQRU KOQRUW ABCEFIKNOQRTUWXY AKNOQRUW KQRU ABCFIKNOQRTUWY KQRU KQRU KQRU
  Somewhat unlikely

1472 197 89 40 21 14 21 16 72 67 113 236 11 28 115 45 50 78 20 29 49 18 33 19 91
24% 39% 45% 18% 21% 14% 21% 14% 33% 33% 45% 21% 11% 14% 32% 22% 20% 11% 10% 14% 47% 17% 28% 17% 25%

DFHLMNRST ADEFGHLMNOPQRSTVWXY ADEFGHIJLMNOPQRSTVWXY RS RS RS ADEFGHLMNPQRSTVXY ADEFGHLMNPQRSTVXY ADEFGHIJLMNOPQRSTVWXY MNRST ADEFGHLMNPQRSTVXY MNRST RS ADEFGHIJLMNOPQRSTVWXY S DFHMNRST FHMNRST

  Very unlikely

1244 123 44 35 26 12 26 11 50 57 60 224 16 36 110 49 37 112 42 29 15 14 20 24 72
20% 25% 22% 16% 26% 12% 26% 10% 23% 28% 24% 20% 16% 17% 31% 24% 15% 16% 20% 14% 14% 14% 17% 22% 19%

FHQRT ADFHNQRTUV FHQ DFHQRTUV DFHQRTUV FHQRT ADFHLMNQRTUVWY DFHQRTUV FHQR ABCDFHILMNQRSTUVWY DFHQRTUV H H H
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 124Q721_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

4. .mobi
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1322 36 11 40 8 28 14 25 30 19 15 291 29 47 40 44 70 256 63 60 52 23 22 13 86
22% 7% 6% 18% 8% 27% 14% 22% 14% 9% 6% 26% 29% 23% 11% 22% 28% 37% 30% 30% 50% 22% 18% 12% 23%

BCEIJKOX BCEJKO BCEGIJKOX BCK BCEIJKOX BCK ABCDEGIJKOX BCDEGIJKOX BCEIJKOX BCK BCEIJKOX ABCDEGIJKOX ABCDEGHIJKLNOPQVWXY ABCDEGIJKOPWX ABCDEGIJKOWX ABCDEFGHIJKLMNOPQRSTVWXY BCEJKOX BCEJKO C BCEGIJKOX

TOP 2 BOX (NET)

390 8 4 9 2 6 2 5 9 5 5 82 12 11 3 12 22 95 13 21 21 7 5 2 29
6% 2% 2% 4% 2% 6% 2% 4% 4% 2% 2% 7% 12% 5% 1% 6% 9% 14% 6% 10% 20% 7% 4% 2% 8%

BCJKOX BO BO O BO BCEGJKOX ABCDEGHIJKNOWX BO BCKO BCDEGIJKOX ABCDEFGHIJKLNOPQSVWXY BCKO ABCDEGIJKOWX ABCDEFGHIJKLNOPQSTVWXY BCKO O BCEGJKOX

  Very likely

932 28 7 31 6 22 12 20 21 14 10 209 17 36 37 32 48 161 50 39 31 16 17 11 57
15% 6% 4% 14% 6% 22% 12% 18% 10% 7% 4% 19% 17% 17% 10% 16% 19% 23% 24% 19% 30% 16% 14% 10% 15%

BCEIJKO BCEJK BCEIJKOX BCK BCEIJKO CK ABCEIJKOX BCEJK BCEIJKO BCK BCEJK BCEIJKOX ABCDEGIJKLOPWXY ABCDEGIJKOPWXY BCEIJKOX ABCDEGHIJKLMNOPQTVWXY BCEJK BCEJK CK BCEIJKO

  Somewhat likely

3373 334 142 136 58 57 55 69 135 122 175 587 52 103 199 110 137 281 91 91 43 60 70 67 199
55% 67% 71% 61% 57% 56% 55% 62% 61% 61% 70% 53% 52% 50% 56% 54% 54% 41% 44% 45% 41% 58% 59% 61% 54%

RSTU AFGLMNOPQRSTUY ADEFGIJLMNOPQRSTUVWY LNRSTU RSTU RSU RU NRSTU ALNRSTU LNRSTU ADEFGIJLMNOPQRSTUVWY RSTU R R RSTU RSU RSU RSTU RSTU RSTU RSU
BOTTOM 2 BOX (NET)

1287 53 32 69 18 30 23 31 30 34 24 312 28 53 66 47 46 139 54 31 16 27 28 28 68
21% 11% 16% 31% 18% 29% 23% 28% 14% 17% 10% 28% 28% 26% 18% 23% 18% 20% 26% 15% 15% 26% 24% 25% 18%

BIKT BK ABCEIJKOQRTUY BK ABCIJKOQRTUY BIK BCIJKOQTUY BK ABCEIJKOQRTUY BCIJKOQTUY BCIJKOTUY BK BIK BK BIK BCIJKOQTUY BCIKT BIK BCIKT BK
  Somewhat unlikely

2086 281 110 67 40 27 32 38 105 88 151 275 24 50 133 63 91 142 37 60 27 33 42 39 131
34% 56% 55% 30% 40% 26% 32% 34% 48% 44% 60% 25% 24% 24% 37% 31% 36% 21% 18% 30% 26% 32% 35% 35% 35%

LMNRS ADEFGHIJLMNOPQRSTUVWXY ADEFGHJLMNOPQRSTUVWXY RS FLMNRSU RS LRS ADFGHLMNOPQRSTUVWXY ADFLMNPRSTUV ADEFGHIJLMNOPQRSTUVWXY RS FLMNRSU RS LMNRS RS RS LNRS LNRS LMNRS

  Very unlikely

1449 132 47 47 35 17 31 18 55 60 60 232 19 56 119 50 46 150 53 50 10 20 27 30 85
24% 26% 24% 21% 35% 17% 31% 16% 25% 30% 24% 21% 19% 27% 33% 25% 18% 22% 26% 25% 10% 19% 23% 27% 23%

LQU FHLQU U U ACDFHKLMQRUVY FHLQRU U ADFHLMQRU U U FHLQU ABCDFHIKLMPQRTUVWY U U U U U U U HU U
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 125Q721_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

5. .net
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3731 276 80 161 47 80 51 66 102 98 77 661 72 146 138 151 161 528 164 162 52 86 81 62 229
61% 55% 40% 72% 47% 78% 51% 59% 46% 49% 31% 60% 72% 71% 39% 74% 64% 77% 79% 81% 50% 83% 68% 56% 62%

BCEGIJKOU CIKO K ABCEGHIJKLOQUXY K ABCEGHIJKLOQUXY KO CIKO K KO CEIJKOU ABCEGHIJKLOUX ABCEGHIJKLOUXY K ABCEGHIJKLOQUXY BCEGIJKOU ABCEGHIJKLOQUWXY ABCEGHIJKLOQUWXY ABCDEGHIJKLNOQUWXY KO ABCDEGHIJKLNOQUWXY BCEGIJKOU CKO BCEGIJKOU

TOP 2 BOX (NET)

1935 125 37 86 13 54 12 27 41 45 28 344 41 63 56 98 100 317 72 94 27 56 51 32 116
31% 25% 19% 39% 13% 53% 12% 24% 19% 22% 11% 31% 41% 31% 16% 48% 40% 46% 35% 47% 26% 54% 43% 29% 31%

BCEGIJKO EGKO K ABCEGHIJKLOU ABCDEGHIJKLNOQSUXY EGKO K EGKO BCEGIJKO ABCEGHIJKLOU CEGIKO ABCDEGHIJKLNOSUXY ABCEGHIJKLNOUY ABCDEGHIJKLNOSUXY BCEGIJKO ABCEGHIJKLNOSUXY EGKO ABCDEGHIJKLNOQSUXY ABCEGHIJKLNOUXY CEGIKO BCEGIJKO

  Very likely

1796 151 43 75 34 26 39 39 61 53 49 317 31 83 82 53 61 211 92 68 25 30 30 30 113
29% 30% 22% 34% 34% 25% 39% 35% 28% 26% 20% 29% 31% 40% 23% 26% 24% 31% 44% 34% 24% 29% 25% 27% 31%

CKO CKO CKOQ CKO ACFIJKLOPQUW CKOQ K CKO K ABCFIJKLOPQRUWXY CKOQ ABCDFIJKLMOPQRTUVWXY CKOQ CKO
  Somewhat likely

1485 123 84 39 29 13 28 35 75 61 114 284 16 36 119 30 70 91 22 24 40 11 26 26 89
24% 25% 42% 17% 29% 13% 28% 31% 34% 30% 46% 26% 16% 17% 33% 15% 28% 13% 11% 12% 38% 11% 22% 24% 24%

DFNPRSTV DFNPRSTV ABDEFGJLMNOPQRSTVWXY S DFMNPRSTV DFMNPRSTV DFMNPRSTV ABDFLMNPRSTVWY ADFMNPRSTV ABDEFGHIJLMNOPQRSTVWXY DFMNPRSTV S ABDFLMNPRSTVWY DFMNPRSTV ABDFLMNPRSTVWXY RSTV FPRSTV FPRSTV

BOTTOM 2 BOX (NET)

677 49 27 15 16 4 13 23 35 26 28 155 11 18 44 15 31 51 15 15 14 6 10 13 43
11% 10% 14% 7% 16% 4% 13% 21% 16% 13% 11% 14% 11% 9% 12% 7% 12% 7% 7% 7% 13% 6% 8% 12% 12%

DFR DFPRSTV DFPRSTV F ABDFKNOPQRSTVWY ABDFNPRSTV DFR F ABDFNPRSTV DFR DFR FR F FR
  Somewhat unlikely

808 74 57 24 13 9 15 12 40 35 86 129 5 18 75 15 39 40 7 9 26 5 16 13 46
13% 15% 29% 11% 13% 9% 15% 11% 18% 17% 34% 12% 5% 9% 21% 7% 15% 6% 3% 4% 25% 5% 13% 12% 12%

MPRSTV MNPRSTV ABDEFGHIJLMNOPQRSTVWXY RST RSTV S MPRSTV ST ADFLMNPRSTV DFLMNPRSTV ABDEFGHIJLMNOPQRSTVWXY MRSTV S ABDFHLMNPRSTVXY MNPRSTV ABDEFHLMNPQRSTVWXY MRSTV RST MRSTV

  Very unlikely

928 103 36 23 25 9 21 11 43 42 59 165 12 24 101 23 22 68 21 15 13 6 12 22 52
15% 21% 18% 10% 25% 9% 21% 10% 20% 21% 24% 15% 12% 12% 28% 11% 9% 10% 10% 7% 12% 6% 10% 20% 14%

DQRSTV ADFHLMNPQRSTVWY DFQRSTV ADFHLMNPQRSTUVWY DFHNPQRSTVW DFHNPQRSTVW ADFHLNPQRSTVWY ADFHLMNPQRSTUVWY QRTV ABCDFHILMNPQRSTUVWY DFHNPQRSTVW QRTV
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 126Q721_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

6. .org
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2973 211 80 136 37 77 32 58 107 77 44 396 56 119 68 77 136 521 135 169 57 68 73 53 186
48% 42% 40% 61% 37% 75% 32% 52% 49% 38% 18% 36% 56% 58% 19% 38% 54% 76% 65% 84% 54% 66% 61% 48% 50%

BCEGJKLOP KLO KO ABCEGIJKLOPXY KO ABCDEGHIJKLMNOPQUWXY KO CEGJKLOP EGJKLOP KO KO BCEGJKLOP ABCEGJKLOP KO BCEGJKLOP ABCDEGHIJKLMNOPQSUVWXY ABCEGHIJKLOPQXY ABCDEGHIJKLMNOPQRSUVWXY BCEGJKLOP ABCEGHIJKLOPQXY ABCEGIJKLOPXY GKLO BCEGJKLOP

TOP 2 BOX (NET)

1415 89 43 63 9 48 9 23 49 32 12 139 29 48 16 23 78 303 51 119 31 32 40 28 101
23% 18% 22% 28% 9% 47% 9% 21% 22% 16% 5% 13% 29% 23% 4% 11% 31% 44% 25% 59% 30% 31% 34% 25% 27%

BEGJKLOP EGKLOP EGKLOP BEGJKLOP ABCDEGHIJKLMNOPQSUVWXY EGKLOP EGKLOP KO KO BEGJKLOP EGKLOP KO ABCEGHIJKLOP ABCDEGHIJKLMNOPQSUVWXY BEGJKLOP ABCDEFGHIJKLMNOPQRSUVWXY BEGJKLOP BEGJKLOP ABCEGHIJKLNOP EGJKLOP ABEGJKLOP

  Very likely

1558 122 37 73 28 29 23 35 58 45 32 257 27 71 52 54 58 218 84 50 26 36 33 25 85
25% 24% 19% 33% 28% 28% 23% 31% 26% 22% 13% 23% 27% 34% 15% 26% 23% 32% 41% 25% 25% 35% 28% 23% 23%

CKO KO ABCJKLOQY KO CKO KO CKO KO KO KO KO ABCGJKLOQTXY KO KO ABCJKLOQY ABCEFGIJKLMOPQRTUWXY KO KO ABCJKLOQY KO KO KO
  Somewhat likely

2177 199 83 67 40 14 43 42 81 81 146 509 31 51 180 90 86 100 36 21 40 22 42 42 131
35% 40% 42% 30% 40% 14% 43% 38% 37% 40% 58% 46% 31% 25% 50% 44% 34% 15% 17% 10% 38% 21% 35% 38% 35%

FNRSTV ADFNRSTV DFNRSTV FRST FNRSTV DFNRSTV FNRSTV FNRSTV DFNRSTV ABCDEFGHIJLMNOPQRSTUVWXY ABDFIMNQRSTVWY FRST FRT ABCDFHIJMNQRSTUVWXY ADFMNQRSTVY FNRSTV T FNRSTV T FNRSTV FNRSTV FNRSTV

BOTTOM 2 BOX (NET)

999 75 28 38 22 6 22 29 39 28 33 279 19 32 66 43 37 53 24 12 14 12 19 19 50
16% 15% 14% 17% 22% 6% 22% 26% 18% 14% 13% 25% 19% 16% 18% 21% 15% 8% 12% 6% 13% 12% 16% 17% 14%

FRT FRT FRT FRT FKRSTY FKRSTY ABCFJKNQRSTUVY FRT FRT FRT ABCDFIJKNOQRSTUVWY FRT FRT FRST BFKRSTVY FRT T T FRT FRT FRT
  Somewhat unlikely

1178 124 55 29 18 8 21 13 42 53 113 230 12 19 114 47 49 47 12 9 26 10 23 23 81
19% 25% 28% 13% 18% 8% 21% 12% 19% 26% 45% 21% 12% 9% 32% 23% 19% 7% 6% 4% 25% 10% 19% 21% 22%

DFHNRSTV ADFHMNRSTV ADFHILMNQRSTV RST FNRST FNRSTV T FNRSTV ADFHMNRSTV ABCDEFGHIJLMNOPQRSTUVWXY DFHMNRSTV T ABDEFGHILMNPQRSTVWXY DFHMNRSTV FNRSTV DFHMNRSTV FNRSTV FNRSTV DFHMNRSTV

  Very unlikely

994 92 37 20 24 11 25 12 32 43 60 205 13 36 110 37 31 66 36 11 8 13 4 15 53
16% 18% 19% 9% 24% 11% 25% 11% 15% 21% 24% 18% 13% 17% 31% 18% 12% 10% 17% 5% 8% 13% 3% 14% 14%

DRTUW DQRTUW DRTUW ADFHIQRTUVWY W ADFHIMQRTUVWXY W RTW ADFHQRTUWY ADFHILMQRTUVWXY ADHQRTUW TW DRTUW ABCDFHIJLMNPQRSTUVWXY DRTUW TW W DRTUW TW TW RTW
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 127Q721_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

7. .tel
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1226 35 14 48 9 28 14 25 31 25 15 303 22 41 38 44 61 234 55 29 8 18 25 13 91
20% 7% 7% 22% 9% 27% 14% 22% 14% 12% 6% 27% 22% 20% 11% 22% 24% 34% 27% 14% 8% 17% 21% 12% 25%

BCEIJKOTUX BCEIJKOUX BCEGIJKOTUX BK BCEJKOUX BCK BK ABCEGIJKNOTUVX BCEJKOUX BCEJKOU K BCEIJKOUX BCEGIJKOTUX ABCDEGHIJKLMNOPQSTUVWXY ABCEGIJKOTUX BCK BCKU BCEJKOU ABCEGIJKOTUX

TOP 2 BOX (NET)

351 9 4 13 2 5 2 9 5 6 3 83 11 5 7 6 21 97 10 6 2 1 6 4 34
6% 2% 2% 6% 2% 5% 2% 8% 2% 3% 1% 7% 11% 2% 2% 3% 8% 14% 5% 3% 2% 1% 5% 4% 9%

BCIKNOV BCKOV K BCEGIJKNOPTUV ABCEGIJKNOPTUV ABCEGIJKNOPSTUVX BCEGIJKNOPTUV ABCDEFGIJKLNOPQSTUVWXY BK BK ABCEGIJKNOPTUV

  Very likely

875 26 10 35 7 23 12 16 26 19 12 220 11 36 31 38 40 137 45 23 6 17 19 9 57
14% 5% 5% 16% 7% 23% 12% 14% 12% 9% 5% 20% 11% 17% 9% 19% 16% 20% 22% 11% 6% 17% 16% 8% 15%

BCEJKOU BCEKOU ABCEGIJKMOTUX BCK BCKU BCK B ABCEIJKMOTUX BK BCEJKOUX B BCEJKOTUX BCEJKOU ABCEIJKMOTUX ABCEGIJKMOTUX BCK BCEKOU BCEKOU BCEJKOU

  Somewhat likely

3469 331 147 132 54 54 57 67 136 116 176 582 60 110 200 113 146 295 96 121 77 61 70 66 202
56% 66% 74% 59% 53% 53% 57% 60% 62% 58% 70% 52% 60% 53% 56% 55% 58% 43% 46% 60% 73% 59% 59% 60% 55%

LRS AEFJLNOPQRSY ADEFGHIJLMNOPQRSTVWXY RS R R RS LRS RS ADEFGHJLNOPQRSTVWY R RS R RS R RS LRS ADEFGHIJLMNOPQRSTVWXY RS RS RS R
BOTTOM 2 BOX (NET)

1295 63 35 65 22 23 20 29 32 32 17 308 22 50 68 44 53 146 62 36 17 25 23 26 77
21% 13% 18% 29% 22% 23% 20% 26% 15% 16% 7% 28% 22% 24% 19% 22% 21% 21% 30% 18% 16% 24% 19% 24% 21%

BIK K K ABCIJKOQRTUWY BK BK BK BIJK K K ABCIJKOQRTUWY BK BIJK BK BK BK BIK ABCIJKOQRTUWY K K BIK K BIK BK
  Somewhat unlikely

2174 268 112 67 32 31 37 38 104 84 159 274 38 60 132 69 93 149 34 85 60 36 47 40 125
35% 53% 56% 30% 32% 30% 37% 34% 47% 42% 64% 25% 38% 29% 37% 34% 37% 22% 16% 42% 57% 35% 39% 36% 34%

LRS ADEFGHJLMNOPQRSTVWXY ADEFGHJLMNOPQRSTVWXY RS RS S LRS LRS ADEFHLNOPQRSVY DLNRS ABDEFGHIJLMNOPQRSTVWXY S LRS RS LRS LRS LRS ADFLNRSY ADEFGHJLMNOPQRSTVWXY LRS LRS LRS LRS
  Very unlikely

1449 136 39 43 38 20 29 20 53 60 59 225 18 55 120 47 46 158 56 51 20 24 24 31 77
24% 27% 20% 19% 38% 20% 29% 18% 24% 30% 24% 20% 18% 27% 34% 23% 18% 23% 27% 25% 19% 23% 20% 28% 21%
LQ CDHLQY ABCDFHIKLMPQRTUVWY LQ ACDHLMQRUY LQ ABCDFHIKLMPQRTUVWY LQ Q

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 128Q721_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

8. .asia
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1183 23 11 28 7 24 12 22 20 12 10 294 19 68 41 45 52 295 65 14 4 14 16 6 81
19% 5% 6% 13% 7% 24% 12% 20% 9% 6% 4% 26% 19% 33% 11% 22% 21% 43% 31% 7% 4% 14% 13% 5% 22%

BCDEIJKOTUX BCJKUX BCDEGIJKOTUX BCKU BCEIJKOTUX BK ABCDEGIJKOTUVWX BCEIJKOTUX ABCDEGHIJKMOPQTUVWXY BCJKU BCDEGIJKOTUX BCDEIJKOTUX ABCDEFGHIJKLMNOPQSTUVWXY ABCDEGHIJKMOPQTUVWXY BCJKUX BCJKUX BCDEGIJKOTUWX

TOP 2 BOX (NET)

344 8 5 6 1 5 1 6 5 3 5 89 9 14 4 8 19 104 18 2 1 - 4 2 25
6% 2% 3% 3% 1% 5% 1% 5% 2% 1% 2% 8% 9% 7% 1% 4% 8% 15% 9% 1% 1% - 3% 2% 7%

BEGIJKOTUV BOTV BOTV ABCDEGIJKOPTUVX BCDEGIJKOTUVX BCDEGIJKOTUV OV BCDEGIJKOTUVX ABCDEFGHIJKLNOPQSTUVWXY BCDEGIJKOPTUVX BCDEGIJKOTUVX

  Very likely

839 15 6 22 6 19 11 16 15 9 5 205 10 54 37 37 33 191 47 12 3 14 12 4 56
14% 3% 3% 10% 6% 19% 11% 14% 7% 4% 2% 18% 10% 26% 10% 18% 13% 28% 23% 6% 3% 14% 10% 4% 15%

BCEIJKTUX BCJKUX BCDEIJKOTUX BCJKUX BCEIJKTUX BK ABCDEIJKMOQTUWX BCKU ABCDEGHIJKLMOQTUVWXY BCJKUX BCDEIJKOTUX BCIJKTUX ABCDEGHIJKLMOPQTUVWXY ABCDEGIJKMOQTUWXY K BCIJKTUX BCKU BCEIJKTUX

  Somewhat likely

3562 358 151 151 61 63 60 69 151 132 184 587 62 93 199 111 156 245 87 129 81 69 81 71 211
58% 71% 76% 68% 60% 62% 60% 62% 69% 66% 74% 53% 62% 45% 56% 54% 62% 36% 42% 64% 77% 67% 68% 65% 57%

LNRS AEGHLNOPQRSY AEFGHJLMNOPQRSTXY ALNOPRSY NRS NRS NRS NRS ALNOPRSY ALNOPRSY AEFGHLMNOPQRSTY NRS NRS R NRS RS LNRS LNOPRS AEFGHJLMNOPQRSTXY LNOPRS ALNOPRSY LNRS NRS
BOTTOM 2 BOX (NET)

1164 45 19 64 18 30 16 21 21 31 17 304 28 49 64 43 41 122 60 27 14 25 20 23 62
19% 9% 10% 29% 18% 29% 16% 19% 10% 15% 7% 27% 28% 24% 18% 21% 16% 18% 29% 13% 13% 24% 17% 21% 17%

BCIKT ABCEGHIJKOQRTUWY BCIK ABCGIJKOQRTUWY BK BCIK BK ABCEGHIJKOQRTUWY ABCGIJKOQRTUWY BCIJKQTUY BCIK BCIKT BCIK BCIK ABCEGHIJKOQRTUWY K K BCIKTU BK BCIK BCIK
  Somewhat unlikely

2398 313 132 87 43 33 44 48 130 101 167 283 34 44 135 68 115 123 27 102 67 44 61 48 149
39% 62% 66% 39% 43% 32% 44% 43% 59% 50% 67% 25% 34% 21% 38% 33% 45% 18% 13% 51% 64% 43% 51% 44% 40%

LNRS ADEFGHJLMNOPQRSTVWXY ADEFGHJLMNOPQRSTVWXY LNRS LNRS NRS LNRS LNRS ADEFGHLMNOPQRSVXY ADFLMNOPRSY ADEFGHJLMNOPQRSTVWXY RS NRS S LNRS LNRS AFLNPRS ADFLMNOPRSY ADEFGHJLMNOPQRSTVXY LNRS ADFLMNOPRSY LNRS LNRS
  Very unlikely

1399 121 38 44 33 15 28 21 49 57 56 229 19 45 118 48 45 147 55 58 20 20 22 33 78
23% 24% 19% 20% 33% 15% 28% 19% 22% 28% 22% 21% 19% 22% 33% 24% 18% 21% 27% 29% 19% 19% 18% 30% 21%
F FQ ACDFHIKLMNQRUVWY FQ CDFLQRW ABCDFHIKLMNPQRUVWY FQ ACDFHLQRWY CDFLQRW

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 129Q721_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

9. .pro
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1331 50 27 46 10 29 14 31 30 34 17 295 25 50 42 46 90 254 55 31 8 21 18 12 96
22% 10% 14% 21% 10% 28% 14% 28% 14% 17% 7% 27% 25% 24% 12% 23% 36% 37% 27% 15% 8% 20% 15% 11% 26%

BCEIKOTUX K BEKOUX BCEGIJKOTUWX K BCEGIJKOTUWX K BKU ABCEGIJKOTUWX BCEIKOTUX BCEGIKOTUX K BCEIKOUX ABCDEGIJKLNOPSTUVWXY ABCDEGIJKLMNOPSTUVWXY BCEGIJKOTUWX BK BEKOU K ABCEGIJKOTUWX

TOP 2 BOX (NET)

352 16 5 12 2 5 2 7 7 13 2 74 8 5 4 9 33 81 16 9 2 4 3 2 31
6% 3% 3% 5% 2% 5% 2% 6% 3% 6% 1% 7% 8% 2% 1% 4% 13% 12% 8% 4% 2% 4% 3% 2% 8%

BCKNO KO KO KO KO BKNO BCIKNOX BCKNOUX KO ABCDEFGIJKLNOPTUVWX ABCDEFGIJKLNOPTUVWX BCEGIKNOUX KO K ABCEGIKNOUWX

  Very likely

979 34 22 34 8 24 12 24 23 21 15 221 17 45 38 37 57 173 39 22 6 17 15 10 65
16% 7% 11% 15% 8% 24% 12% 21% 10% 10% 6% 20% 17% 22% 11% 18% 23% 25% 19% 11% 6% 17% 13% 9% 18%

BEIJKOTUX BKU ABCEGIJKOTUWX BCEIJKOTUX ABCEIJKOTUX BKU ABCEGIJKOTUWX BK BCEIJKOTUX ABCDEGIJKOTUWX ABCDEGIJKLOPTUWXY BCEIJKOTUX BKU BK BCEIJKOTUX

  Somewhat likely

3364 315 133 134 56 53 55 65 135 109 176 583 55 100 198 107 120 280 97 121 77 63 75 64 193
55% 63% 67% 60% 55% 52% 55% 58% 61% 54% 70% 53% 55% 49% 55% 52% 47% 41% 47% 60% 73% 61% 63% 58% 52%

QRS AFJLNOPQRSY AFJLNOPQRSY LNQRS R R R R ALNQRSY R ABDEFGHIJLMNOPQRSTXY R R R R R LNQRS ABDEFGHIJLMNOPQRSTXY NQRS LNQRSY R R
BOTTOM 2 BOX (NET)

1330 65 31 68 20 25 23 28 41 38 23 323 24 50 63 48 50 149 58 35 17 23 32 24 72
22% 13% 16% 30% 20% 25% 23% 25% 19% 19% 9% 29% 24% 24% 18% 24% 20% 22% 28% 17% 16% 22% 27% 22% 19%

BCK K ABCEIJKOQRTUY K BK BK BCK BK BK ABCEIJKOQRTUY BK BCK K BCK BK BK ABCIJKOQTUY K BK BCKOT BK BK
  Somewhat unlikely

2034 250 102 66 36 28 32 37 94 71 153 260 31 50 135 59 70 131 39 86 60 40 43 40 121
33% 50% 51% 30% 36% 27% 32% 33% 43% 35% 61% 23% 31% 24% 38% 29% 28% 19% 19% 43% 57% 39% 36% 36% 33%

LNRS ADEFGHJLMNOPQRSVWXY ADEFGHJLMNOPQRSVWXY RS LNRS R RS LRS ADFLMNPQRSY LNRS ABCDEFGHIJLMNOPQRSTVWXY R RS DLNPQRS RS RS ADFLMNPQRSY ADEFGHIJLMNOPQRSTVWXY LNQRS LNRS LNRS LNRS
  Very unlikely

1449 137 40 43 35 20 31 16 55 58 57 232 20 56 118 51 43 153 55 49 20 19 26 34 81
24% 27% 20% 19% 35% 20% 31% 14% 25% 29% 23% 21% 20% 27% 33% 25% 17% 22% 27% 24% 19% 18% 22% 31% 22%

HLQ ACDHLQR ACDFHKLMQRUVWY CDHLQUV HQ CDHLQV HLQ ACDFHIKLMPQRTUVWY HQ HQ H CDHLQRUV

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 130Q721_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

10. .coop
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1121 31 13 33 9 25 12 22 29 12 14 275 21 42 37 48 58 208 47 23 6 19 23 24 90
18% 6% 7% 15% 9% 25% 12% 20% 13% 6% 6% 25% 21% 20% 10% 24% 23% 30% 23% 11% 6% 18% 19% 22% 24%

BCEIJKOTU BCJKU BCDEGIJKOTU BK BCEJKOTU BCJKU ABCDEGIJKOTU BCEJKOTU BCEIJKOTU BK ABCDEGIJKOTU BCDEGIJKOTU ABCDEGHIJKLNOQSTUVWY BCDEGIJKOTU BK BCEJKOU BCEJKOU BCEIJKOTU ABCDEGIJKOTU

TOP 2 BOX (NET)

298 8 4 8 1 4 2 7 10 5 3 61 8 4 3 11 18 83 11 3 3 1 3 7 30
5% 2% 2% 4% 1% 4% 2% 6% 5% 2% 1% 5% 8% 2% 1% 5% 7% 12% 5% 1% 3% 1% 3% 6% 8%

BKNOT O O BEKNOTV BKO BCEKNOTV BCEJKNOTV BKOT BCEJKNOTV ABCDEFGIJKLNOPQSTUVWY BKOT BCEKNOTV ABCDEGJKNOTVW

  Very likely

823 23 9 25 8 21 10 15 19 7 11 214 13 38 34 37 40 125 36 20 3 18 20 17 60
13% 5% 5% 11% 8% 21% 10% 13% 9% 3% 4% 19% 13% 18% 9% 18% 16% 18% 17% 10% 3% 17% 17% 15% 16%

BCIJKOU BCJKU ABCDEGIJKOTU BJKU BCJKU BJ ABCDEGIJKOTU BCJKU ABCDEIJKOTU BCJKU ABCDEIJKOTU BCIJKOU ABCDEGIJKOTU BCEIJKOTU BCJKU BCEIJKOU BCIJKOU BCJKU BCEIJKOTU

  Somewhat likely

3539 337 146 144 58 60 59 71 136 126 177 605 57 106 198 105 148 312 99 123 81 62 73 56 200
58% 67% 73% 65% 57% 59% 59% 63% 62% 63% 71% 55% 57% 51% 55% 51% 58% 45% 48% 61% 77% 60% 61% 51% 54%

LRS ALNOPQRSXY AEFGIJLMNOPQRSTVWXY ALNOPRSXY R R R NPRS LNPRS LNPRSXY AEFGILMNOPQRSTXY R R R RS NPRS ABDEFGHIJLMNOPQRSTVWXY RS RS R
BOTTOM 2 BOX (NET)

1298 62 31 72 19 27 23 23 32 42 19 322 19 47 62 37 47 152 61 36 19 22 26 22 76
21% 12% 16% 32% 19% 26% 23% 21% 15% 21% 8% 29% 19% 23% 17% 18% 19% 22% 29% 18% 18% 21% 22% 20% 21%

BCIK K K ABCEHIJKMNOPQRTUVWXY K BCIKO BK BK K BK ABCEIJKMOPQRTUXY K BIK BK BK BK BCIK ABCEIJKOPQRTUY K K BK BK BK BK
  Somewhat unlikely

2241 275 115 72 39 33 36 48 104 84 158 283 38 59 136 68 101 160 38 87 62 40 47 34 124
36% 55% 58% 32% 39% 32% 36% 43% 47% 42% 63% 25% 38% 29% 38% 33% 40% 23% 18% 43% 59% 39% 39% 31% 34%

LNRS ADEFGHJLMNOPQRSTVWXY ADEFGHIJLMNOPQRSTVWXY LRS LRS RS LRS LNRS ADFLNOPRSXY DLNRS ABDEFGHIJLMNOPQRSTVWXY S LRS S LNRS LRS LNRS ADLNPRSXY ADEFGHIJLMNOPQRSTVWXY LRS LNRS S LRS
  Very unlikely

1484 134 41 46 34 17 29 19 55 63 59 230 22 58 123 51 47 167 61 55 18 22 23 30 80
24% 27% 21% 21% 34% 17% 29% 17% 25% 31% 24% 21% 22% 28% 34% 25% 19% 24% 29% 27% 17% 21% 19% 27% 22%
LQ FHLQU ACDFHLQRUWY FHQU ACDFHLQRUWY FHLQU ABCDFHIKLMPQRUVWY CDFHLQUWY FHLQU

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 131Q721_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

11. .cn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

805 - - - - - - - - - - 805 - - - - - - - - - - - - -
73% - - - - - - - - - - 73% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

524 - - - - - - - - - - 524 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Very likely

281 - - - - - - - - - - 281 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

  Somewhat likely

181 - - - - - - - - - - 181 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

94 - - - - - - - - - - 94 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Somewhat unlikely

87 - - - - - - - - - - 87 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Very unlikely

124 - - - - - - - - - - 124 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 132Q721_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

12. .vn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

81 - - - - - - - - - - - 81 - - - - - - - - - - - -
81% - - - - - - - - - - - 81% - - - - - - - - - - - - 

TOP 2 BOX (NET)

60 - - - - - - - - - - - 60 - - - - - - - - - - - -
60% - - - - - - - - - - - 60% - - - - - - - - - - - - 

  Very likely

21 - - - - - - - - - - - 21 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

  Somewhat likely

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Very unlikely

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

Not sure

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 133Q721_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

13. .ph
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

165 - - - - - - - - - - - - 165 - - - - - - - - - - -
80% - - - - - - - - - - - - 80% - - - - - - - - - - - 

TOP 2 BOX (NET)

87 - - - - - - - - - - - - 87 - - - - - - - - - - -
42% - - - - - - - - - - - - 42% - - - - - - - - - - - 

  Very likely

78 - - - - - - - - - - - - 78 - - - - - - - - - - -
38% - - - - - - - - - - - - 38% - - - - - - - - - - - 

  Somewhat likely

22 - - - - - - - - - - - - 22 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Somewhat unlikely

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Very unlikely

19 - - - - - - - - - - - - 19 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

Not sure

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 134Q721_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

14. .jp
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Unweighted Base
358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Weighted Base

217 - - - - - - - - - - - - - 217 - - - - - - - - - -
61% - - - - - - - - - - - - - 61% - - - - - - - - - - 

TOP 2 BOX (NET)

127 - - - - - - - - - - - - - 127 - - - - - - - - - -
35% - - - - - - - - - - - - - 35% - - - - - - - - - - 

  Very likely

90 - - - - - - - - - - - - - 90 - - - - - - - - - -
25% - - - - - - - - - - - - - 25% - - - - - - - - - - 

  Somewhat likely

63 - - - - - - - - - - - - - 63 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

28 - - - - - - - - - - - - - 28 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

  Somewhat unlikely

35 - - - - - - - - - - - - - 35 - - - - - - - - - -
10% - - - - - - - - - - - - - 10% - - - - - - - - - - 

  Very unlikely

78 - - - - - - - - - - - - - 78 - - - - - - - - - -
22% - - - - - - - - - - - - - 22% - - - - - - - - - - 

Not sure

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 135Q721_15. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

15. .kr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

156 - - - - - - - - - - - - - - 156 - - - - - - - - -
76% - - - - - - - - - - - - - - 76% - - - - - - - - - 

TOP 2 BOX (NET)

105 - - - - - - - - - - - - - - 105 - - - - - - - - -
51% - - - - - - - - - - - - - - 51% - - - - - - - - - 

  Very likely

51 - - - - - - - - - - - - - - 51 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

  Somewhat likely

24 - - - - - - - - - - - - - - 24 - - - - - - - - -
12% - - - - - - - - - - - - - - 12% - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  Somewhat unlikely

16 - - - - - - - - - - - - - - 16 - - - - - - - - -
8% - - - - - - - - - - - - - - 8% - - - - - - - - - 

  Very unlikely

24 - - - - - - - - - - - - - - 24 - - - - - - - - -
12% - - - - - - - - - - - - - - 12% - - - - - - - - - 

Not sure

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 136Q721_16. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

16. .ru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Unweighted Base
253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Weighted Base

233 - - - - - - - - - - - - - - - 233 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

TOP 2 BOX (NET)

204 - - - - - - - - - - - - - - - 204 - - - - - - - -
81% - - - - - - - - - - - - - - - 81% - - - - - - - - 

  Very likely

29 - - - - - - - - - - - - - - - 29 - - - - - - - -
11% - - - - - - - - - - - - - - - 11% - - - - - - - - 

  Somewhat likely

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Very unlikely

14 - - - - - - - - - - - - - - - 14 - - - - - - - -
6% - - - - - - - - - - - - - - - 6% - - - - - - - - 

Not sure

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 137Q721_17. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

17. .in
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

612 - - - - - - - - - - - - - - - - 612 - - - - - - -
89% - - - - - - - - - - - - - - - - 89% - - - - - - - 

TOP 2 BOX (NET)

460 - - - - - - - - - - - - - - - - 460 - - - - - - -
67% - - - - - - - - - - - - - - - - 67% - - - - - - - 

  Very likely

152 - - - - - - - - - - - - - - - - 152 - - - - - - -
22% - - - - - - - - - - - - - - - - 22% - - - - - - - 

  Somewhat likely

39 - - - - - - - - - - - - - - - - 39 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

BOTTOM 2 BOX (NET)

17 - - - - - - - - - - - - - - - - 17 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Somewhat unlikely

22 - - - - - - - - - - - - - - - - 22 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Very unlikely

36 - - - - - - - - - - - - - - - - 36 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

Not sure

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 138Q721_18. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

18. .id
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

180 - - - - - - - - - - - - - - - - - 180 - - - - - -
87% - - - - - - - - - - - - - - - - - 87% - - - - - - 

TOP 2 BOX (NET)

131 - - - - - - - - - - - - - - - - - 131 - - - - - -
63% - - - - - - - - - - - - - - - - - 63% - - - - - - 

  Very likely

49 - - - - - - - - - - - - - - - - - 49 - - - - - -
24% - - - - - - - - - - - - - - - - - 24% - - - - - - 

  Somewhat likely

15 - - - - - - - - - - - - - - - - - 15 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

BOTTOM 2 BOX (NET)

11 - - - - - - - - - - - - - - - - - 11 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Very unlikely

12 - - - - - - - - - - - - - - - - - 12 - - - - - -
6% - - - - - - - - - - - - - - - - - 6% - - - - - - 

Not sure

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 139Q721_19. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

19. .ng
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

178 - - - - - - - - - - - - - - - - - - 178 - - - - -
89% - - - - - - - - - - - - - - - - - - 89% - - - - - 

TOP 2 BOX (NET)

119 - - - - - - - - - - - - - - - - - - 119 - - - - -
59% - - - - - - - - - - - - - - - - - - 59% - - - - - 

  Very likely

59 - - - - - - - - - - - - - - - - - - 59 - - - - -
29% - - - - - - - - - - - - - - - - - - 29% - - - - - 

  Somewhat likely

14 - - - - - - - - - - - - - - - - - - 14 - - - - -
7% - - - - - - - - - - - - - - - - - - 7% - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Somewhat unlikely

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Very unlikely

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Not sure

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 140Q721_20. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

20. .za
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Unweighted Base
105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base

92 - - - - - - - - - - - - - - - - - - - 92 - - - -
88% - - - - - - - - - - - - - - - - - - - 88% - - - - 

TOP 2 BOX (NET)

75 - - - - - - - - - - - - - - - - - - - 75 - - - -
71% - - - - - - - - - - - - - - - - - - - 71% - - - - 

  Very likely

17 - - - - - - - - - - - - - - - - - - - 17 - - - -
16% - - - - - - - - - - - - - - - - - - - 16% - - - - 

  Somewhat likely

10 - - - - - - - - - - - - - - - - - - - 10 - - - -
10% - - - - - - - - - - - - - - - - - - - 10% - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Somewhat unlikely

7 - - - - - - - - - - - - - - - - - - - 7 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

  Very unlikely

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

Not sure

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 141Q721_21. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

21. .eg
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

76 - - - - - - - - - - - - - - - - - - - - 76 - - -
74% - - - - - - - - - - - - - - - - - - - - 74% - - - 

TOP 2 BOX (NET)

45 - - - - - - - - - - - - - - - - - - - - 45 - - -
44% - - - - - - - - - - - - - - - - - - - - 44% - - - 

  Very likely

31 - - - - - - - - - - - - - - - - - - - - 31 - - -
30% - - - - - - - - - - - - - - - - - - - - 30% - - - 

  Somewhat likely

19 - - - - - - - - - - - - - - - - - - - - 19 - - -
18% - - - - - - - - - - - - - - - - - - - - 18% - - - 

BOTTOM 2 BOX (NET)

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

  Somewhat unlikely

9 - - - - - - - - - - - - - - - - - - - - 9 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

  Very unlikely

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
8% - - - - - - - - - - - - - - - - - - - - 8% - - - 

Not sure

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 142Q721_22. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

22. .co
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

106 - - - - - - - - - - - - - - - - - - - - - 106 - -
89% - - - - - - - - - - - - - - - - - - - - - 89% - - 

TOP 2 BOX (NET)

83 - - - - - - - - - - - - - - - - - - - - - 83 - -
70% - - - - - - - - - - - - - - - - - - - - - 70% - - 

  Very likely

23 - - - - - - - - - - - - - - - - - - - - - 23 - -
19% - - - - - - - - - - - - - - - - - - - - - 19% - - 

  Somewhat likely

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

  Very unlikely

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

Not sure

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 143Q721_23. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

23. .ar
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Unweighted Base
110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Weighted Base

91 - - - - - - - - - - - - - - - - - - - - - - 91 -
83% - - - - - - - - - - - - - - - - - - - - - - 83% - 

TOP 2 BOX (NET)

72 - - - - - - - - - - - - - - - - - - - - - - 72 -
65% - - - - - - - - - - - - - - - - - - - - - - 65% - 

  Very likely

19 - - - - - - - - - - - - - - - - - - - - - - 19 -
17% - - - - - - - - - - - - - - - - - - - - - - 17% - 

  Somewhat likely

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
8% - - - - - - - - - - - - - - - - - - - - - - 8% - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

  Somewhat unlikely

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

  Very unlikely

10 - - - - - - - - - - - - - - - - - - - - - - 10 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

Not sure

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 144Q721_24. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

24. .br
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Unweighted Base
370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Weighted Base

308 - - - - - - - - - - - - - - - - - - - - - - - 308
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

TOP 2 BOX (NET)

255 - - - - - - - - - - - - - - - - - - - - - - - 255
69% - - - - - - - - - - - - - - - - - - - - - - - 69%

  Very likely

53 - - - - - - - - - - - - - - - - - - - - - - - 53
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

  Somewhat likely

29 - - - - - - - - - - - - - - - - - - - - - - - 29
8% - - - - - - - - - - - - - - - - - - - - - - - 8%

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - - - - - - - - - - - - - - 6
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Somewhat unlikely

23 - - - - - - - - - - - - - - - - - - - - - - - 23
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

  Very unlikely

33 - - - - - - - - - - - - - - - - - - - - - - - 33
9% - - - - - - - - - - - - - - - - - - - - - - - 9%

Not sure

370 - - - - - - - - - - - - - - - - - - - - - - - 370
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 145Q721_25. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

25. .it
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

79 - - - 79 - - - - - - - - - - - - - - - - - - - -
78% - - - 78% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

56 - - - 56 - - - - - - - - - - - - - - - - - - - -
55% - - - 55% - - - - - - - - - - - - - - - - - - - - 

  Very likely

23 - - - 23 - - - - - - - - - - - - - - - - - - - -
23% - - - 23% - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
5% - - - 5% - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

14 - - - 14 - - - - - - - - - - - - - - - - - - - -
14% - - - 14% - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 146Q721_26. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

26. .tr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

87 - - - - 87 - - - - - - - - - - - - - - - - - - -
85% - - - - 85% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

66 - - - - 66 - - - - - - - - - - - - - - - - - - -
65% - - - - 65% - - - - - - - - - - - - - - - - - - - 

  Very likely

21 - - - - 21 - - - - - - - - - - - - - - - - - - -
21% - - - - 21% - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

5 - - - - 5 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Very unlikely

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
10% - - - - 10% - - - - - - - - - - - - - - - - - - - 

Not sure

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 147Q721_27. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

27. .es
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

81 - - - - - 81 - - - - - - - - - - - - - - - - - -
81% - - - - - 81% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

47 - - - - - 47 - - - - - - - - - - - - - - - - - -
47% - - - - - 47% - - - - - - - - - - - - - - - - - - 

  Very likely

34 - - - - - 34 - - - - - - - - - - - - - - - - - -
34% - - - - - 34% - - - - - - - - - - - - - - - - - - 

  Somewhat likely

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

  Very unlikely

15 - - - - - 15 - - - - - - - - - - - - - - - - - -
15% - - - - - 15% - - - - - - - - - - - - - - - - - - 

Not sure

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 148Q721_28. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

28. .pl
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

98 - - - - - - 98 - - - - - - - - - - - - - - - - -
88% - - - - - - 88% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

67 - - - - - - 67 - - - - - - - - - - - - - - - - -
60% - - - - - - 60% - - - - - - - - - - - - - - - - - 

  Very likely

31 - - - - - - 31 - - - - - - - - - - - - - - - - -
28% - - - - - - 28% - - - - - - - - - - - - - - - - - 

  Somewhat likely

9 - - - - - - 9 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - 8 - - - - - - - - - - - - - - - - -
7% - - - - - - 7% - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

  Very unlikely

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Not sure

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 149Q721_29. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

29. .uk
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

169 - - - - - - - 169 - - - - - - - - - - - - - - - -
77% - - - - - - - 77% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

124 - - - - - - - 124 - - - - - - - - - - - - - - - -
56% - - - - - - - 56% - - - - - - - - - - - - - - - - 

  Very likely

45 - - - - - - - 45 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

  Somewhat likely

21 - - - - - - - 21 - - - - - - - - - - - - - - - -
10% - - - - - - - 10% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Somewhat unlikely

14 - - - - - - - 14 - - - - - - - - - - - - - - - -
6% - - - - - - - 6% - - - - - - - - - - - - - - - - 

  Very unlikely

30 - - - - - - - 30 - - - - - - - - - - - - - - - -
14% - - - - - - - 14% - - - - - - - - - - - - - - - - 

Not sure

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 150Q721_30. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

30. .fr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

144 - - - - - - - - 144 - - - - - - - - - - - - - - -
72% - - - - - - - - 72% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

114 - - - - - - - - 114 - - - - - - - - - - - - - - -
57% - - - - - - - - 57% - - - - - - - - - - - - - - - 

  Very likely

30 - - - - - - - - 30 - - - - - - - - - - - - - - -
15% - - - - - - - - 15% - - - - - - - - - - - - - - - 

  Somewhat likely

23 - - - - - - - - 23 - - - - - - - - - - - - - - -
11% - - - - - - - - 11% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Somewhat unlikely

17 - - - - - - - - 17 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

  Very unlikely

34 - - - - - - - - 34 - - - - - - - - - - - - - - -
17% - - - - - - - - 17% - - - - - - - - - - - - - - - 

Not sure

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 151Q721_31. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

31. .de
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

190 - - - - - - - - - 190 - - - - - - - - - - - - - -
76% - - - - - - - - - 76% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

147 - - - - - - - - - 147 - - - - - - - - - - - - - -
59% - - - - - - - - - 59% - - - - - - - - - - - - - - 

  Very likely

43 - - - - - - - - - 43 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

  Somewhat likely

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
8% - - - - - - - - - 8% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Somewhat unlikely

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

  Very unlikely

40 - - - - - - - - - 40 - - - - - - - - - - - - - -
16% - - - - - - - - - 16% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 152Q721_32. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

32. .us
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

93 93 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

27 27 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

66 66 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

285 285 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

86 86 - - - - - - - - - - - - - - - - - - - - - - -
17% 17% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

199 199 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

124 124 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 153Q721_33. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

33. .ca
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

162 - 162 - - - - - - - - - - - - - - - - - - - - - -
81% - 81% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

136 - 136 - - - - - - - - - - - - - - - - - - - - - -
68% - 68% - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

26 - 26 - - - - - - - - - - - - - - - - - - - - - -
13% - 13% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

24 - 24 - - - - - - - - - - - - - - - - - - - - - -
12% - 12% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 154Q721_34. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

34. .mx
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

201 - - 201 - - - - - - - - - - - - - - - - - - - - -
90% - - 90% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

153 - - 153 - - - - - - - - - - - - - - - - - - - - -
69% - - 69% - - - - - - - - - - - - - - - - - - - - - 

  Very likely

48 - - 48 - - - - - - - - - - - - - - - - - - - - -
22% - - 22% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

13 - - 13 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

11 - - 11 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

Not sure

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 155Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

110 - - - - - - 110 - - - - - - - - - - - - - - - - -
98% - - - - - - 98% - - - - - - - - - - - - - - - - - 

.pl

108 - - - - - - - - - - - - - - - - - - - - - - 108 -
98% - - - - - - - - - - - - - - - - - - - - - - 98% - 

.ar

202 - - - - - - - - - - - - - - - - - 202 - - - - - -
98% - - - - - - - - - - - - - - - - - 98% - - - - - - 

.id

217 - - 217 - - - - - - - - - - - - - - - - - - - - -
97% - - 97% - - - - - - - - - - - - - - - - - - - - - 

.mx

243 - - - - - - - - - 243 - - - - - - - - - - - - - -
97% - - - - - - - - - 97% - - - - - - - - - - - - - - 

.de

98 - - - 98 - - - - - - - - - - - - - - - - - - - -
97% - - - 97% - - - - - - - - - - - - - - - - - - - - 

.it

195 - - - - - - - - 195 - - - - - - - - - - - - - - -
97% - - - - - - - - 97% - - - - - - - - - - - - - - - 

.fr

97 - - - - - 97 - - - - - - - - - - - - - - - - - -
97% - - - - - 97% - - - - - - - - - - - - - - - - - - 

.es

115 - - - - - - - - - - - - - - - - - - - - - 115 - -
97% - - - - - - - - - - - - - - - - - - - - - 97% - - 

.co

199 - - - - - - - - - - - - 199 - - - - - - - - - - -
97% - - - - - - - - - - - - 97% - - - - - - - - - - - 

.ph

194 - - - - - - - - - - - - - - - - - - 194 - - - - -
97% - - - - - - - - - - - - - - - - - - 97% - - - - - 

.ng

662 - - - - - - - - - - - - - - - - 662 - - - - - - -
96% - - - - - - - - - - - - - - - - 96% - - - - - - - 

.in

243 - - - - - - - - - - - - - - - 243 - - - - - - - -
96% - - - - - - - - - - - - - - - 96% - - - - - - - - 

.ru

192 - 192 - - - - - - - - - - - - - - - - - - - - - -
96% - 96% - - - - - - - - - - - - - - - - - - - - - - 

.ca

210 - - - - - - - 210 - - - - - - - - - - - - - - - -
95% - - - - - - - 95% - - - - - - - - - - - - - - - - 

.uk

5857 471 190 218 99 95 93 104 214 192 229 1059 94 200 324 189 244 659 204 198 103 100 118 108 352
95% 94% 95% 98% 98% 93% 93% 93% 97% 96% 92% 95% 94% 97% 91% 93% 96% 96% 99% 99% 98% 97% 99% 98% 95%

KO BFGHKOP KO KOP O KO KOP KO KO ABCFGHKLMOPY ABCFGHKLMOPY KOP O ABFGHKMOPY KOP O
.com

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 155Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
99 - - - - - - - - - - - - - - - - - - - 99 - - - -
94% - - - - - - - - - - - - - - - - - - - 94% - - - - 

.za

94 - - - - - - - - - - - 94 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

.vn

1042 - - - - - - - - - - 1042 - - - - - - - - - - - - -
94% - - - - - - - - - - 94% - - - - - - - - - - - - - 

.cn

344 - - - - - - - - - - - - - - - - - - - - - - - 344
93% - - - - - - - - - - - - - - - - - - - - - - - 93%

.br

332 - - - - - - - - - - - - - 332 - - - - - - - - - -
93% - - - - - - - - - - - - - 93% - - - - - - - - - - 

.jp

93 - - - - 93 - - - - - - - - - - - - - - - - - - -
91% - - - - 91% - - - - - - - - - - - - - - - - - - - 

.tr

186 - - - - - - - - - - - - - - 186 - - - - - - - - -
91% - - - - - - - - - - - - - - 91% - - - - - - - - - 

.kr

5443 457 176 193 90 93 91 91 195 177 204 988 85 196 267 180 224 629 204 192 96 99 108 97 311
89% 91% 88% 87% 89% 91% 91% 81% 89% 88% 82% 89% 85% 95% 75% 88% 89% 92% 99% 96% 91% 96% 91% 88% 84%

HKOY HKOY O O O HKO HKO KO O O HKOY O ACDHIJKLMOPQXY O KO ADHKMOY ABCDEFGHIJKLMNOPQRUWXY ABCDEHIJKLMOPQXY HKO ACDHIJKLMOPQXY HKO O O
.net

90 - - - - - - - - - - - - - - - - - - - - 90 - - -
87% - - - - - - - - - - - - - - - - - - - - 87% - - - 

.eg

5288 473 191 212 93 92 93 94 209 174 198 860 86 185 195 136 204 643 197 199 102 89 113 104 346
86% 94% 96% 95% 92% 90% 93% 84% 95% 87% 79% 77% 86% 90% 54% 67% 81% 94% 95% 99% 97% 86% 95% 95% 94%

KLOPQ AHJKLMNOPQV AHJKLMNOPQV AHJKLMNOPQV KLOPQ KLOPQ AHKLOPQ OP AHJKLMNOPQV KLOP OP OP LOP KLOPQ O OP AHJKLMOPQV AHJKLMNOPQV ABCDEFGHIJKLMNOPQRSVWXY AFHJKLMNOPQV LOP AHJKLMOPQV AHJKLMOPQV AHJKLMOPQV

.org

375 375 - - - - - - - - - - - - - - - - - - - - - - -
75% 75% - - - - - - - - - - - - - - - - - - - - - - - 

.us

4492 346 142 163 88 78 80 86 164 145 191 704 76 173 200 97 199 576 191 177 90 84 81 75 286
73% 69% 71% 73% 87% 76% 80% 77% 75% 72% 76% 63% 76% 84% 56% 48% 79% 84% 92% 88% 86% 82% 68% 68% 77%

BLOP LOP LOP LOP ABCDIJKLMOPWXY LOP BLOPW LOP LOP LOP BLOP OP LOP ABCDIJKLOPWX ABLOPWX ABCDIJKLOPWXY ABCDFGHIJKLMNOPQRVWXY ABCDFHIJKLMOPQWXY ABCDIJKLOPWX BCLOPWX OP OP BLOPW

.info

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 156Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1652 156 58 60 13 24 20 26 56 56 59 406 24 33 158 107 54 111 16 24 15 19 38 35 84
27% 31% 29% 27% 13% 24% 20% 23% 25% 28% 24% 37% 24% 16% 44% 52% 21% 16% 8% 12% 14% 18% 32% 32% 23%

ENQRSTU AEGKNQRSTUVY ENRSTUV ENRSTU ST S ST ENRSTU ENRSTU ENRSTU ABCDEFGHIJKMNQRSTUVY EST S ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY ST S S EGNQRSTUVY ENQRSTUV ERST
.info

127 127 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

.us

856 29 9 11 8 10 7 18 11 27 52 250 14 21 163 68 49 44 10 2 3 14 6 6 24
14% 6% 5% 5% 8% 10% 7% 16% 5% 13% 21% 23% 14% 10% 46% 33% 19% 6% 5% 1% 3% 14% 5% 5% 6%

BCDGIRSTUWXY T T T T TU T BCDGIRSTUWXY T BCDIRSTUWXY ABCDEFGIJNRSTUWXY ABCDEFGIJMNRSTUVWXY BCDIRSTUWXY BCDISTU ABCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGINRSTUWXY T T BCDIRSTUWXY T T T
.org

13 - - - - - - - - - - - - - - - - - - - - 13 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

.eg

701 45 24 30 11 9 9 21 25 24 46 122 15 10 91 24 29 58 3 9 9 4 11 13 59
11% 9% 12% 13% 11% 9% 9% 19% 11% 12% 18% 11% 15% 5% 25% 12% 11% 8% 1% 4% 9% 4% 9% 12% 16%

NRSTV ST NSTV NRSTV ST S S ABFGLNRSTUVW NSTV NSTV ABFGILNQRSTUVW NSTV NRSTV S ABCDEFGIJKLMNPQRSTUVWXY NSTV NSTV S S S NSTV ABLNRSTV

.net

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

.tr

18 - - - - - - - - - - - - - - 18 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

.kr

26 - - - - - - - - - - - - - 26 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

.jp

26 - - - - - - - - - - - - - - - - - - - - - - - 26
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

.br

68 - - - - - - - - - - 68 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

.cn

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

.vn

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

.za

287 31 10 5 2 7 7 8 6 9 21 51 6 6 34 15 9 28 3 3 2 3 1 2 18
5% 6% 5% 2% 2% 7% 7% 7% 3% 4% 8% 5% 6% 3% 9% 7% 4% 4% 1% 1% 2% 3% 1% 2% 5%

STW DSTW ST DSTW DSTW DSTW ADEILNQRSTUWX ST STW ADEIJLNQRSTUVWXY DINSTUWX STW
.com

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

.uk

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

.ca

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

.ru

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 156Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
25 - - - - - - - - - - - - - - - - 25 - - - - - - -

4% - - - - - - - - - - - - - - - - 4% - - - - - - - 
.in

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

.ng

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

.ph

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

.co

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

.es

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

.fr

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

.it

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

.de

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

.mx

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

.id

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

.ar

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

.pl

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 157Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.

1. .com
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5857 471 190 218 99 95 93 104 214 192 229 1059 94 200 324 189 244 659 204 198 103 100 118 108 352
95% 94% 95% 98% 98% 93% 93% 93% 97% 96% 92% 95% 94% 97% 91% 93% 96% 96% 99% 99% 98% 97% 99% 98% 95%

KO BFGHKOP KO KOP O KO KOP KO KO ABCFGHKLMOPY ABCFGHKLMOPY KOP O ABFGHKMOPY KOP O
TOP 2 BOX (NET)

3534 248 129 130 42 62 27 50 123 60 75 620 60 156 72 102 180 503 177 165 71 84 94 80 224
58% 49% 65% 58% 42% 61% 27% 45% 56% 30% 30% 56% 60% 76% 20% 50% 71% 73% 86% 82% 68% 82% 79% 73% 61%

BEGHJKOP GJKO ABEGHJKLOP BEGHJKO GJKO BEGHJKO GJKO EGJKO O O BEGHJKO EGHJKO ABCDEFGHIJKLMOPY GJKO ABDEGHIJKLMOPY ABCDEFGHIJKLMOPY ABCDEFGHIJKLMNOPQRUXY ABCDEFGHIJKLMOPQRUY ABEGHIJKLOP ABCDEFGHIJKLMOPQUY ABCDEFGHIJKLMOPY ABDEGHIJKLOPY BEGHJKOP

  Very trustworthy

2323 223 61 88 57 33 66 54 91 132 154 439 34 44 252 87 64 156 27 33 32 16 24 28 128
38% 44% 31% 39% 56% 32% 66% 48% 41% 66% 62% 40% 34% 21% 70% 43% 25% 23% 13% 16% 30% 16% 20% 25% 35%

CNQRSTVWX ACFNQRSTUVWXY NRSTVW NQRSTVWX ABCDFILMNPQRSTUVWXY NRSTVW ABCDFHILMNPQRSTUVWXY ACFMNQRSTUVWXY CNQRSTVWX ABCDFHILMNPQRSTUVWXY ABCDFHILMNPQRSTUVWXY CNQRSTVWX NRSTVW S ABCDEFHIKLMNPQRSTUVWXY CNQRSTUVWX STV S STV S NQRSTVW

  Somewhat trustworthy

287 31 10 5 2 7 7 8 6 9 21 51 6 6 34 15 9 28 3 3 2 3 1 2 18
5% 6% 5% 2% 2% 7% 7% 7% 3% 4% 8% 5% 6% 3% 9% 7% 4% 4% 1% 1% 2% 3% 1% 2% 5%

STW DSTW ST DSTW DSTW DSTW ADEILNQRSTUWX ST STW ADEIJLNQRSTUVWXY DINSTUWX STW
BOTTOM 2 BOX (NET)

230 23 8 5 2 7 5 7 4 7 15 42 4 4 30 15 6 23 3 2 2 2 1 1 12
4% 5% 4% 2% 2% 7% 5% 6% 2% 3% 6% 4% 4% 2% 8% 7% 2% 3% 1% 1% 2% 2% 1% 1% 3%
T ST DINQSTWX T INSTWX DINQSTWX T ABCDEIJLNQRSTUVWXY ADILNQRSTUWXY

  Not very trustworthy

57 8 2 - - - 2 1 2 2 6 9 2 2 4 - 3 5 - 1 - 1 - 1 6
1% 2% 1% - - - 2% 1% 1% 1% 2% 1% 2% 1% 1% - 1% 1% - * - 1% - 1% 2%

DPS ADLPRS DPS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 158Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.

2. .net
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5443 457 176 193 90 93 91 91 195 177 204 988 85 196 267 180 224 629 204 192 96 99 108 97 311
89% 91% 88% 87% 89% 91% 91% 81% 89% 88% 82% 89% 85% 95% 75% 88% 89% 92% 99% 96% 91% 96% 91% 88% 84%

HKOY HKOY O O O HKO HKO KO O O HKOY O ACDHIJKLMOPQXY O KO ADHKMOY ABCDEFGHIJKLMNOPQRUWXY ABCDEHIJKLMOPQXY HKO ACDHIJKLMOPQXY HKO O O
TOP 2 BOX (NET)

2200 197 71 77 21 43 15 24 68 39 46 368 39 94 41 66 110 327 107 114 44 65 61 37 126
36% 39% 36% 35% 21% 42% 15% 21% 31% 19% 18% 33% 39% 46% 11% 32% 43% 48% 52% 57% 42% 63% 51% 34% 34%

EGHJKLO EGHIJKLO EGHJKO EGHJKO O EGHIJKO O GJKO O O EGHJKO EGHJKO ACDEGHIJKLOPXY EGHJKO ADEGHIJKLOPY ABCDEGHIJKLOPXY ABCDEGHIJKLMOPXY ABCDEFGHIJKLMNOPQRUXY EGHJKO ABCDEFGHIJKLMNOPQRUXY ABCDEGHIJKLOPXY EGHJKO EGHJKO

  Very trustworthy

3243 260 105 116 69 50 76 67 127 138 158 620 46 102 226 114 114 302 97 78 52 34 47 60 185
53% 52% 53% 52% 68% 49% 76% 60% 58% 69% 63% 56% 46% 50% 63% 56% 45% 44% 47% 39% 50% 33% 39% 55% 50%

QRTVW RTVW RTVW RTVW ABCDFLMNPQRSTUVWXY V ABCDFHIKLMNOPQRSTUVWXY MQRSTVW QRSTVW ABCDFILMNPQRSTUVWXY ABCDFLMNQRSTUVWY AQRSTVW TV ABCDFLMNQRSTUVWY QRTVW V V V V RTVW TVW
  Somewhat trustworthy

701 45 24 30 11 9 9 21 25 24 46 122 15 10 91 24 29 58 3 9 9 4 11 13 59
11% 9% 12% 13% 11% 9% 9% 19% 11% 12% 18% 11% 15% 5% 25% 12% 11% 8% 1% 4% 9% 4% 9% 12% 16%

NRSTV ST NSTV NRSTV ST S S ABFGLNRSTUVW NSTV NSTV ABFGILNQRSTUVW NSTV NRSTV S ABCDEFGIJKLMNPQRSTUVWXY NSTV NSTV S S S NSTV ABLNRSTV

BOTTOM 2 BOX (NET)

602 31 19 28 11 8 9 20 22 21 35 108 12 9 82 23 22 51 3 8 9 3 9 9 50
10% 6% 10% 13% 11% 8% 9% 18% 10% 10% 14% 10% 12% 4% 23% 11% 9% 7% 1% 4% 9% 3% 8% 8% 14%

BNRSTV S NSTV BNRSTV NSTV S S ABCFILNQRSTUVWX NSTV NSTV ABLNRSTV BNSTV BNSTV ABCDEFGIJKLMNPQRSTUVWXY BNSTV ST S S S S ABLNRSTV

  Not very trustworthy

99 14 5 2 - 1 - 1 3 3 11 14 3 1 9 1 7 7 - 1 - 1 2 4 9
2% 3% 3% 1% - 1% - 1% 1% 1% 4% 1% 3% * 3% * 3% 1% - * - 1% 2% 4% 2%

ALRS S ADEGLNPRSTU S S S LNPRST S
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 159Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.

3. .info
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4492 346 142 163 88 78 80 86 164 145 191 704 76 173 200 97 199 576 191 177 90 84 81 75 286
73% 69% 71% 73% 87% 76% 80% 77% 75% 72% 76% 63% 76% 84% 56% 48% 79% 84% 92% 88% 86% 82% 68% 68% 77%

BLOP LOP LOP LOP ABCDIJKLMOPWXY LOP BLOPW LOP LOP LOP BLOP OP LOP ABCDIJKLOPWX ABLOPWX ABCDIJKLOPWXY ABCDFGHIJKLMNOPQRVWXY ABCDFHIJKLMOPQWXY ABCDIJKLOPWX BCLOPWX OP OP BLOPW

TOP 2 BOX (NET)

1109 58 37 41 12 28 15 23 52 16 29 102 19 54 15 12 67 214 54 59 29 20 28 28 97
18% 12% 19% 18% 12% 27% 15% 21% 24% 8% 12% 9% 19% 26% 4% 6% 26% 31% 26% 29% 28% 19% 24% 25% 26%

BJKLOP OP BJKLOP BJKLOP O ABEGJKLOP OP BJKLOP ABEJKLOP OP O BJLOP ABEGJKLOP ABCDEGJKLOP ABCDEGHIJKLMOPV ABEGJKLOP ABCDEGJKLOP ABEGJKLOP BJLOP BEJKLOP ABEJKLOP ABCDEGJKLOP

  Very trustworthy

3383 288 105 122 76 50 65 63 112 129 162 602 57 119 185 85 132 362 137 118 61 64 53 47 189
55% 57% 53% 55% 75% 49% 65% 56% 51% 64% 65% 54% 57% 58% 52% 42% 52% 53% 66% 59% 58% 62% 45% 43% 51%

PWX PWX P PX ABCDFHILMNOPQRTUVWXY ACFILOPQRWXY PX ACDFILOPQRWXY ACDFILOPQRWXY PWX PX PWX P P P ABCDFILOPQRWXY PWX PWX PWXY P
  Somewhat trustworthy

1652 156 58 60 13 24 20 26 56 56 59 406 24 33 158 107 54 111 16 24 15 19 38 35 84
27% 31% 29% 27% 13% 24% 20% 23% 25% 28% 24% 37% 24% 16% 44% 52% 21% 16% 8% 12% 14% 18% 32% 32% 23%

ENQRSTU AEGKNQRSTUVY ENRSTUV ENRSTU ST S ST ENRSTU ENRSTU ENRSTU ABCDEFGHIJKMNQRSTUVY EST S ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY ST S S EGNQRSTUVY ENQRSTUV ERST
BOTTOM 2 BOX (NET)

1433 128 46 52 13 21 20 24 47 46 46 367 21 30 141 96 44 95 14 23 14 16 28 30 71
23% 25% 23% 23% 13% 21% 20% 21% 21% 23% 18% 33% 21% 15% 39% 47% 17% 14% 7% 11% 13% 16% 24% 27% 19%

ENQRSTU EKNQRSTUVY ENRSTU ENRSTU ST ST RST RST ENRSTU ST ABCDEFGHIJKMNQRSTUVWY ST S ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY S S S ENRST ENQRSTUV RST
  Not very trustworthy

219 28 12 8 - 3 - 2 9 10 13 39 3 3 17 11 10 16 2 1 1 3 10 5 13
4% 6% 6% 4% - 3% - 2% 4% 5% 5% 4% 3% 1% 5% 5% 4% 2% 1% * 1% 3% 8% 5% 4%

ST AEGNRSTU EGNRSTU T EGST EGNST EGNRST T EGNRST EGNRST EGST AEGHLNRSTUY EGST T
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 160Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.

4. .org
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5288 473 191 212 93 92 93 94 209 174 198 860 86 185 195 136 204 643 197 199 102 89 113 104 346
86% 94% 96% 95% 92% 90% 93% 84% 95% 87% 79% 77% 86% 90% 54% 67% 81% 94% 95% 99% 97% 86% 95% 95% 94%

KLOPQ AHJKLMNOPQV AHJKLMNOPQV AHJKLMNOPQV KLOPQ KLOPQ AHKLOPQ OP AHJKLMNOPQV KLOP OP OP LOP KLOPQ O OP AHJKLMOPQV AHJKLMNOPQV ABCDEFGHIJKLMNOPQRSVWXY AFHJKLMNOPQV LOP AHJKLMOPQV AHJKLMOPQV AHJKLMOPQV

TOP 2 BOX (NET)

2547 275 106 118 28 60 20 39 111 54 39 323 40 82 27 53 80 376 106 144 65 45 78 68 210
41% 55% 53% 53% 28% 59% 20% 35% 50% 27% 16% 29% 40% 40% 8% 26% 32% 55% 51% 72% 62% 44% 66% 62% 57%

EGJKLOPQ AEGHJKLMNOPQV AEGHJKLMNOPQ AEGHJKLMNOPQ KO AEGHJKLMNOPQV O GKO AEGHJKLNOPQ KO O KO GJKLOP EGJKLOP KO GKO AEGHJKLMNOPQV AEGHJKLNOPQ ABCDEFGHIJKLMNOPQRSVY AEGHJKLMNOPQV EGJKLOPQ ABCDEGHIJKLMNOPQRSV AEGHJKLMNOPQV AEGHJKLMNOPQV

  Very trustworthy

2741 198 85 94 65 32 73 55 98 120 159 537 46 103 168 83 124 267 91 55 37 44 35 36 136
45% 39% 43% 42% 64% 31% 73% 49% 45% 60% 64% 48% 46% 50% 47% 41% 49% 39% 44% 27% 35% 43% 29% 33% 37%

BFRTWXY TW TW TW ABCDFHILMNOPQRSTUVWXY ABCDFHIJLMNOPQRSTUVWXY FRTUWXY FTWX ABCDFILMOPQRSTUVWXY ABCDFHILMNOPQRSTUVWXY ABFPRTUWXY FTW BFRTUWXY BFRTUWXY TW BFRTUWXY TW FTW TW T
  Somewhat trustworthy

856 29 9 11 8 10 7 18 11 27 52 250 14 21 163 68 49 44 10 2 3 14 6 6 24
14% 6% 5% 5% 8% 10% 7% 16% 5% 13% 21% 23% 14% 10% 46% 33% 19% 6% 5% 1% 3% 14% 5% 5% 6%

BCDGIRSTUWXY T T T T TU T BCDGIRSTUWXY T BCDIRSTUWXY ABCDEFGIJNRSTUWXY ABCDEFGIJMNRSTUVWXY BCDIRSTUWXY BCDISTU ABCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGINRSTUWXY T T BCDIRSTUWXY T T T
BOTTOM 2 BOX (NET)

730 14 7 10 6 9 7 18 7 22 38 228 12 17 146 61 38 37 9 2 3 13 4 3 19
12% 3% 4% 4% 6% 9% 7% 16% 3% 11% 15% 21% 12% 8% 41% 30% 15% 5% 4% 1% 3% 13% 3% 3% 5%

BCDIRSTUWXY T T BIT BT BCDEGINRSTUWXY BCDIRSTUWXY BCDEGINRSTUWXY ABCDEFGIJMNQRSTUWXY BCDIRSTUWXY BCIT ABCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY BCDEGINRSTUWXY BT T BCDIRSTUWXY T
  Not very trustworthy

126 15 2 1 2 1 - - 4 5 14 22 2 4 17 7 11 7 1 - - 1 2 3 5
2% 3% 1% * 2% 1% - - 2% 2% 6% 2% 2% 2% 5% 3% 4% 1% * - - 1% 2% 3% 1%

RT DRST T T ACDGHILNRSTUY T T T ACDGHLRSTUY DHRST ACDGHLRSTUY T
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 161Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.

5. .cn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1042 - - - - - - - - - - 1042 - - - - - - - - - - - - -
94% - - - - - - - - - - 94% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

538 - - - - - - - - - - 538 - - - - - - - - - - - - -
48% - - - - - - - - - - 48% - - - - - - - - - - - - - 

  Very trustworthy

504 - - - - - - - - - - 504 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

  Somewhat trustworthy

68 - - - - - - - - - - 68 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

56 - - - - - - - - - - 56 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Not very trustworthy

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Not at all trustworthy

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 162Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.

6. .vn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

94 - - - - - - - - - - - 94 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

TOP 2 BOX (NET)

71 - - - - - - - - - - - 71 - - - - - - - - - - - -
71% - - - - - - - - - - - 71% - - - - - - - - - - - - 

  Very trustworthy

23 - - - - - - - - - - - 23 - - - - - - - - - - - -
23% - - - - - - - - - - - 23% - - - - - - - - - - - - 

  Somewhat trustworthy

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Not at all trustworthy

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 163Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.

7. .ph
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

199 - - - - - - - - - - - - 199 - - - - - - - - - - -
97% - - - - - - - - - - - - 97% - - - - - - - - - - - 

TOP 2 BOX (NET)

138 - - - - - - - - - - - - 138 - - - - - - - - - - -
67% - - - - - - - - - - - - 67% - - - - - - - - - - - 

  Very trustworthy

61 - - - - - - - - - - - - 61 - - - - - - - - - - -
30% - - - - - - - - - - - - 30% - - - - - - - - - - - 

  Somewhat trustworthy

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

  Not at all trustworthy

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 164Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.

8. .jp
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Unweighted Base
358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Weighted Base

332 - - - - - - - - - - - - - 332 - - - - - - - - - -
93% - - - - - - - - - - - - - 93% - - - - - - - - - - 

TOP 2 BOX (NET)

95 - - - - - - - - - - - - - 95 - - - - - - - - - -
27% - - - - - - - - - - - - - 27% - - - - - - - - - - 

  Very trustworthy

237 - - - - - - - - - - - - - 237 - - - - - - - - - -
66% - - - - - - - - - - - - - 66% - - - - - - - - - - 

  Somewhat trustworthy

26 - - - - - - - - - - - - - 26 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

24 - - - - - - - - - - - - - 24 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  Not at all trustworthy

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 165Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.

9. .kr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

186 - - - - - - - - - - - - - - 186 - - - - - - - - -
91% - - - - - - - - - - - - - - 91% - - - - - - - - - 

TOP 2 BOX (NET)

85 - - - - - - - - - - - - - - 85 - - - - - - - - -
42% - - - - - - - - - - - - - - 42% - - - - - - - - - 

  Very trustworthy

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
50% - - - - - - - - - - - - - - 50% - - - - - - - - - 

  Somewhat trustworthy

18 - - - - - - - - - - - - - - 18 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

BOTTOM 2 BOX (NET)

18 - - - - - - - - - - - - - - 18 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 166Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.

10. .ru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Unweighted Base
253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Weighted Base

243 - - - - - - - - - - - - - - - 243 - - - - - - - -
96% - - - - - - - - - - - - - - - 96% - - - - - - - - 

TOP 2 BOX (NET)

197 - - - - - - - - - - - - - - - 197 - - - - - - - -
78% - - - - - - - - - - - - - - - 78% - - - - - - - - 

  Very trustworthy

46 - - - - - - - - - - - - - - - 46 - - - - - - - -
18% - - - - - - - - - - - - - - - 18% - - - - - - - - 

  Somewhat trustworthy

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Not very trustworthy

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Not at all trustworthy

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 167Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.

11. .in
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

662 - - - - - - - - - - - - - - - - 662 - - - - - - -
96% - - - - - - - - - - - - - - - - 96% - - - - - - - 

TOP 2 BOX (NET)

449 - - - - - - - - - - - - - - - - 449 - - - - - - -
65% - - - - - - - - - - - - - - - - 65% - - - - - - - 

  Very trustworthy

213 - - - - - - - - - - - - - - - - 213 - - - - - - -
31% - - - - - - - - - - - - - - - - 31% - - - - - - - 

  Somewhat trustworthy

25 - - - - - - - - - - - - - - - - 25 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

BOTTOM 2 BOX (NET)

21 - - - - - - - - - - - - - - - - 21 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Not very trustworthy

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Not at all trustworthy

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 168Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.

12. .id
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

202 - - - - - - - - - - - - - - - - - 202 - - - - - -
98% - - - - - - - - - - - - - - - - - 98% - - - - - - 

TOP 2 BOX (NET)

161 - - - - - - - - - - - - - - - - - 161 - - - - - -
78% - - - - - - - - - - - - - - - - - 78% - - - - - - 

  Very trustworthy

41 - - - - - - - - - - - - - - - - - 41 - - - - - -
20% - - - - - - - - - - - - - - - - - 20% - - - - - - 

  Somewhat trustworthy

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Not very trustworthy

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Not at all trustworthy

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 289J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 169Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.

13. .ng
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

194 - - - - - - - - - - - - - - - - - - 194 - - - - -
97% - - - - - - - - - - - - - - - - - - 97% - - - - - 

TOP 2 BOX (NET)

116 - - - - - - - - - - - - - - - - - - 116 - - - - -
58% - - - - - - - - - - - - - - - - - - 58% - - - - - 

  Very trustworthy

78 - - - - - - - - - - - - - - - - - - 78 - - - - -
39% - - - - - - - - - - - - - - - - - - 39% - - - - - 

  Somewhat trustworthy

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 170Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.

14. .za
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Unweighted Base
105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base

99 - - - - - - - - - - - - - - - - - - - 99 - - - -
94% - - - - - - - - - - - - - - - - - - - 94% - - - - 

TOP 2 BOX (NET)

64 - - - - - - - - - - - - - - - - - - - 64 - - - -
61% - - - - - - - - - - - - - - - - - - - 61% - - - - 

  Very trustworthy

35 - - - - - - - - - - - - - - - - - - - 35 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

  Somewhat trustworthy

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 171Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.

15. .eg
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

90 - - - - - - - - - - - - - - - - - - - - 90 - - -
87% - - - - - - - - - - - - - - - - - - - - 87% - - - 

TOP 2 BOX (NET)

47 - - - - - - - - - - - - - - - - - - - - 47 - - -
46% - - - - - - - - - - - - - - - - - - - - 46% - - - 

  Very trustworthy

43 - - - - - - - - - - - - - - - - - - - - 43 - - -
42% - - - - - - - - - - - - - - - - - - - - 42% - - - 

  Somewhat trustworthy

13 - - - - - - - - - - - - - - - - - - - - 13 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

BOTTOM 2 BOX (NET)

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

  Not very trustworthy

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Not at all trustworthy

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 172Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.

16. .co
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

115 - - - - - - - - - - - - - - - - - - - - - 115 - -
97% - - - - - - - - - - - - - - - - - - - - - 97% - - 

TOP 2 BOX (NET)

89 - - - - - - - - - - - - - - - - - - - - - 89 - -
75% - - - - - - - - - - - - - - - - - - - - - 75% - - 

  Very trustworthy

26 - - - - - - - - - - - - - - - - - - - - - 26 - -
22% - - - - - - - - - - - - - - - - - - - - - 22% - - 

  Somewhat trustworthy

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 173Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.

17. .ar
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Unweighted Base
110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Weighted Base

108 - - - - - - - - - - - - - - - - - - - - - - 108 -
98% - - - - - - - - - - - - - - - - - - - - - - 98% - 

TOP 2 BOX (NET)

69 - - - - - - - - - - - - - - - - - - - - - - 69 -
63% - - - - - - - - - - - - - - - - - - - - - - 63% - 

  Very trustworthy

39 - - - - - - - - - - - - - - - - - - - - - - 39 -
35% - - - - - - - - - - - - - - - - - - - - - - 35% - 

  Somewhat trustworthy

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 174Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.

18. .br
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Unweighted Base
370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Weighted Base

344 - - - - - - - - - - - - - - - - - - - - - - - 344
93% - - - - - - - - - - - - - - - - - - - - - - - 93%

TOP 2 BOX (NET)

221 - - - - - - - - - - - - - - - - - - - - - - - 221
60% - - - - - - - - - - - - - - - - - - - - - - - 60%

  Very trustworthy

123 - - - - - - - - - - - - - - - - - - - - - - - 123
33% - - - - - - - - - - - - - - - - - - - - - - - 33%

  Somewhat trustworthy

26 - - - - - - - - - - - - - - - - - - - - - - - 26
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

BOTTOM 2 BOX (NET)

19 - - - - - - - - - - - - - - - - - - - - - - - 19
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

  Not very trustworthy

7 - - - - - - - - - - - - - - - - - - - - - - - 7
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Not at all trustworthy

370 - - - - - - - - - - - - - - - - - - - - - - - 370
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 175Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.

19. .it
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

98 - - - 98 - - - - - - - - - - - - - - - - - - - -
97% - - - 97% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

53 - - - 53 - - - - - - - - - - - - - - - - - - - -
52% - - - 52% - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

45 - - - 45 - - - - - - - - - - - - - - - - - - - -
45% - - - 45% - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 176Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.

20. .tr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

93 - - - - 93 - - - - - - - - - - - - - - - - - - -
91% - - - - 91% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

64 - - - - 64 - - - - - - - - - - - - - - - - - - -
63% - - - - 63% - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

29 - - - - 29 - - - - - - - - - - - - - - - - - - -
28% - - - - 28% - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - 8 - - - - - - - - - - - - - - - - - - -
8% - - - - 8% - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 1% - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 177Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.

21. .es
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

97 - - - - - 97 - - - - - - - - - - - - - - - - - -
97% - - - - - 97% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

29 - - - - - 29 - - - - - - - - - - - - - - - - - -
29% - - - - - 29% - - - - - - - - - - - - - - - - - - 

  Very trustworthy

68 - - - - - 68 - - - - - - - - - - - - - - - - - -
68% - - - - - 68% - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 178Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.

22. .pl
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

110 - - - - - - 110 - - - - - - - - - - - - - - - - -
98% - - - - - - 98% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

63 - - - - - - 63 - - - - - - - - - - - - - - - - -
56% - - - - - - 56% - - - - - - - - - - - - - - - - - 

  Very trustworthy

47 - - - - - - 47 - - - - - - - - - - - - - - - - -
42% - - - - - - 42% - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 179Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.

23. .uk
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

210 - - - - - - - 210 - - - - - - - - - - - - - - - -
95% - - - - - - - 95% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

126 - - - - - - - 126 - - - - - - - - - - - - - - - -
57% - - - - - - - 57% - - - - - - - - - - - - - - - - 

  Very trustworthy

84 - - - - - - - 84 - - - - - - - - - - - - - - - -
38% - - - - - - - 38% - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Not at all trustworthy

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 180Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.

24. .fr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

195 - - - - - - - - 195 - - - - - - - - - - - - - - -
97% - - - - - - - - 97% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

80 - - - - - - - - 80 - - - - - - - - - - - - - - -
40% - - - - - - - - 40% - - - - - - - - - - - - - - - 

  Very trustworthy

115 - - - - - - - - 115 - - - - - - - - - - - - - - -
57% - - - - - - - - 57% - - - - - - - - - - - - - - - 

  Somewhat trustworthy

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
2% - - - - - - - - 2% - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Not at all trustworthy

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 181Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.

25. .de
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

243 - - - - - - - - - 243 - - - - - - - - - - - - - -
97% - - - - - - - - - 97% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

118 - - - - - - - - - 118 - - - - - - - - - - - - - -
47% - - - - - - - - - 47% - - - - - - - - - - - - - - 

  Very trustworthy

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  Somewhat trustworthy

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Not very trustworthy

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Not at all trustworthy

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 182Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.

26. .us
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

375 375 - - - - - - - - - - - - - - - - - - - - - - -
75% 75% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

89 89 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

286 286 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

127 127 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

98 98 - - - - - - - - - - - - - - - - - - - - - - -
20% 20% - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

29 29 - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 183Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.

27. .ca
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

192 - 192 - - - - - - - - - - - - - - - - - - - - - -
96% - 96% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

140 - 140 - - - - - - - - - - - - - - - - - - - - - -
70% - 70% - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

52 - 52 - - - - - - - - - - - - - - - - - - - - - -
26% - 26% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 184Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.

28. .mx
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

217 - - 217 - - - - - - - - - - - - - - - - - - - - -
97% - - 97% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

117 - - 117 - - - - - - - - - - - - - - - - - - - - -
52% - - 52% - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

100 - - 100 - - - - - - - - - - - - - - - - - - - - -
45% - - 45% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 185Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2623 203 119 139 37 38 47 31 114 58 114 381 40 105 118 38 131 335 86 86 73 40 65 51 174
43% 40% 60% 62% 37% 37% 47% 28% 52% 29% 46% 34% 40% 51% 33% 19% 52% 49% 42% 43% 70% 39% 55% 46% 47%

HJLOP HJLOP ABEFGHJKLMOPRSTVXY ABEFGHIJKLMNOPQRSTVXY P P HJLOP ABEFHJLOPSV P HJLOP P P ABEFHJLOPV P ABEFHJLMOPSV ABEFHJLOP HJLOP HJLOP ABEFGHIJKLMNOPQRSTVWXY P ABEFHJLMOPSTV HJLOP HJLOP
IDENTIFICATION (NET)

1608 155 55 96 11 25 23 18 54 23 48 272 21 72 85 27 46 219 54 56 39 26 41 35 107
26% 31% 28% 43% 11% 25% 23% 16% 25% 11% 19% 25% 21% 35% 24% 13% 18% 32% 26% 28% 37% 25% 34% 32% 29%

EHJKPQ AEHJKLMOPQ EHJKPQ ABCEFGHIJKLMOPQRSTVXY EJP EJP EJP J EHJPQ J AEGHIJKLMOPQ EJP J AEHIJKLMOPQ EHJPQ EHJKPQ AEGHIJKLMOPQS EJP AEHJKLMOPQ EHJKPQ EHJKPQ

  CLASSIFICATION
  (SUB-NET)

691 50 20 41 6 9 10 13 14 13 25 88 12 43 29 17 26 87 37 21 10 18 19 19 64
11% 10% 10% 18% 6% 9% 10% 12% 6% 6% 10% 8% 12% 21% 8% 8% 10% 13% 18% 10% 10% 17% 16% 17% 17%
IJL ABCEFIJKLOPQRTU ABCEFGHIJKLOPQRTU IJLO ABCEFIJKLOPQT ABEIJLOP EIJLOP ABEIJLOP ABCEFIJKLOPQRT

    To differentiate
    between other
    sites/domains

648 89 27 36 3 11 10 3 37 7 16 100 7 14 39 2 12 94 10 30 25 8 17 10 41
11% 18% 14% 16% 3% 11% 10% 3% 17% 3% 6% 9% 7% 7% 11% 1% 5% 14% 5% 15% 24% 8% 14% 9% 11%

EHJKPQS AEHJKLMNOPQSVXY EHJKLNPQS AEHJKLMNPQSV EHJPQ EHJP AEHJKLMNOPQSVY P EHJPQS P P EHJPQS P AEHJKLNPQS P AEHJKLMNPQS ACEFGHJKLMNOPQRSVXY P EHJKNPQS HJP EHJKPQS

    To
    differentiate/Determine
    type of business/work/o
    rganization/fields

195 16 7 11 3 6 - - 3 3 7 65 2 9 11 1 4 30 1 3 1 - 1 5 6
3% 3% 4% 5% 3% 6% - - 1% 1% 3% 6% 2% 4% 3% * 2% 4% * 1% 1% - 1% 5% 2%

PS PS HPS GHIJPQSTVY GHIJPQSTVWY ABGHIJOPQSTUVWY GHPSVY PS GHIPQSVY GHPSV
    To determine
    categories/groupings
    (Unspec)

108 4 2 8 - - 3 2 1 1 - 25 - 8 8 6 4 14 7 3 3 2 2 2 3
2% 1% 1% 4% - - 3% 2% * * - 2% - 4% 2% 3% 2% 2% 3% 1% 3% 2% 2% 2% 1%
K ABIJKY K K BK ABEFIJKMY K BIKY K K BIJKY K K K K

    To determine
    classification/status

15 1 - 1 - - - - 1 - 2 2 - 1 - 1 1 2 - - - - 3 - -
* * - * - - - - * - 1% * - * - * * * - - - - 3% - - 

ABCJLORSTY

    Other classification
    mentions

1091 35 94 53 23 11 33 12 79 42 72 113 14 26 49 6 86 110 29 35 49 12 27 18 63
18% 7% 47% 24% 23% 11% 33% 11% 36% 21% 29% 10% 14% 13% 14% 3% 34% 16% 14% 17% 47% 12% 23% 16% 17%

BHLNOP P ABDEFGHIJKLMNOPQRSTVWXY ABFHLMNOPRSVY BFHLNOPV P ABFHJLMNOPRSTVXY P ABDEFHJLMNOPRSTVWXY BFHLNOPV ABFHLMNOPRSTVXY BP BP BP BP ABDEFHJLMNOPRSTVWXY BLP BP BLP ABDEFGHJKLMNOPQRSTVWXY P BFHLNOPSV BLP BLP
  LOCATION (SUB-NET)

650 23 65 34 15 9 28 11 44 27 57 35 6 12 37 6 51 66 16 17 25 3 15 14 34
11% 5% 33% 15% 15% 9% 28% 10% 20% 13% 23% 3% 6% 6% 10% 3% 20% 10% 8% 8% 24% 3% 13% 13% 9%

BLNPV ABDEFHIJKLMNOPQRSTVWXY ABLMNPRSTVY BLMNPV LP ABDEFHJLMNOPRSTVWXY BLPV ABFHLMNOPRSTVY BLNPV ABDFHJLMNOPRSTVWXY BLPV ABFHLMNOPRSTVY BLPV LP BLP ABFHJLMNOPRSTVWXY BLNPV BLNPV BLPV
    To indicate
    country/different
    countries

309 12 24 10 6 1 4 - 29 11 6 30 3 15 5 - 27 33 12 20 22 6 8 3 22
5% 2% 12% 4% 6% 1% 4% - 13% 5% 2% 3% 3% 7% 1% - 11% 5% 6% 10% 21% 6% 7% 3% 6%

BHKLOP P ABDFGHJKLMOPRSXY HOP HOP HP ABDFGHJKLMNOPRSVXY BHLOP P P P BFHKLOP ABDFGHJKLMOPRXY BHLOP BFHLOP ABDFHKLMOPRX ABCDEFGHJKLMNOPQRSTVWXY HOP BFHKLOP P BFHKLOP

    To indicate
    location/area
    extensions

157 1 7 12 1 1 1 1 7 4 7 47 6 1 7 - 13 18 1 2 4 1 4 1 10
3% * 4% 5% 1% 1% 1% 1% 3% 2% 3% 4% 6% * 2% - 5% 3% * 1% 4% 1% 3% 1% 3%

BP BNPS ABHNOPRSTX BNPS BP BP ABNOPST ABHNOPSTX BP ABNOPST BP BNPS BNPS BP
    To indicate
    region/different regions

30 1 - 1 1 2 - - 2 - 2 11 1 - 1 - 1 3 - 1 1 2 - - -
* * - * 1% 2% - - 1% - 1% 1% 1% - * - * * - * 1% 2% - - - 

ABCJNPSY A ABCJNPSY

    Other location mentions

288 58 15 14 5 6 1 2 10 1 8 31 2 12 3 2 4 50 7 10 4 7 4 4 28
5% 12% 8% 6% 5% 6% 1% 2% 5% * 3% 3% 2% 6% 1% 1% 2% 7% 3% 5% 4% 7% 3% 4% 8%

JLOPQ ADEGHIJKLMNOPQRSTUWX GHJKLOPQ GJLOPQ JOP JOPQ JOP JO O JLOPQ AGHJKLMOPQS JO JOPQ JO GJLOPQ JO JO AGHJKLMOPQS

  TYPES OF
  EXTENSIONS
  (SUB-NET)

108 31 11 4 2 1 - - 3 1 - 6 1 5 - - - 16 6 4 1 2 1 3 10
2% 6% 6% 2% 2% 1% - - 1% * - 1% 1% 2% - - - 2% 3% 2% 1% 2% 1% 3% 3%

KLOQ ADFGHIJKLMNOPQRTUWY ADGHIJKLOPQRW KLOQ KOPQ O KLOPQ KLOPQ KLOPQ KLOPQ KOPQ KLOPQ KLOPQ
    Profit Vs. Non profit

91 14 5 4 3 2 - - - 1 3 11 1 4 - - 1 20 5 4 2 1 2 - 8
1% 3% 3% 2% 3% 2% - - - * 1% 1% 1% 2% - - * 3% 2% 2% 2% 1% 2% - 2%
O AILOPQ IOP IO IOPQ IOP O IOP AIJLOPQ IOP IOP IOP O IOP

    Business/Commercial

82 21 3 4 - 1 - - 5 - 1 10 1 - - 1 1 8 - 1 2 3 2 1 17
1% 4% 2% 2% - 1% - - 2% - * 1% 1% - - * * 1% - * 2% 3% 2% 1% 5%
O AEGHJKLNOPQRST O O JNOS O NOS JKNOQS O AEGHJKLNOPQRST

    Government extension

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 185Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
40 12 2 2 - 1 - - 1 - 1 4 - 1 - - - 9 - 4 - - - - 3

1% 2% 1% 1% - 1% - - * - * * - * - - - 1% - 2% - - - - 1%
AJKLOPQS ALO AJLOPQS

    Education extension

16 3 1 1 - 1 - - - - 1 1 1 - - - - 4 1 - - - 1 - 1
* 1% 1% * - 1% - - - - * * 1% - - - - 1% * - - - 1% - * 

L L
    Network

94 11 2 5 - 3 1 2 3 - 3 15 1 7 3 1 2 17 1 4 1 4 1 1 6
2% 2% 1% 2% - 3% 1% 2% 1% - 1% 1% 1% 3% 1% * 1% 2% * 2% 1% 4% 1% 1% 2%

J J J AJLOPQS AJ J EJLOPQS

    Other type of extension
    mentions

107 3 1 3 3 2 2 3 4 2 3 16 4 12 3 3 5 18 6 4 - - 5 - 5
2% 1% 1% 1% 3% 2% 2% 3% 2% 1% 1% 1% 4% 6% 1% 1% 2% 3% 3% 2% - - 4% - 1%
B B B BCOUVX ABCDIJKLOPQRTUVXY B B ABCLOUVX

  MISCELLANEOUS
  IDENTIFICATION
  (SUB-NET)

63 3 - 1 1 - 1 2 2 1 1 6 1 12 - - - 16 5 4 - - 4 - 3
1% 1% - * 1% - 1% 2% 1% * * 1% 1% 6% - - - 2% 2% 2% - - 3% - 1%

OQ ABCDEFIJKLOPQRTUVXY ABCLOPQ ABCLOPQ CLOPQ ABCDJKLOPQY

    Form of
    identity/indentification
    (Unspec.)

17 - - 2 - 1 - 1 - - 1 5 - - - 3 3 - - - - - 1 - -
* - - 1% - 1% - 1% - - * * - - - 1% 1% - - - - - 1% - - 

BR BR BR ABORY ABORY BR
    Due to
    language/different
    languages

27 - 1 - 2 1 1 - 2 1 1 5 3 - 3 - 2 2 1 - - - - - 2
* - 1% - 2% 1% 1% - 1% * * * 3% - 1% - 1% * * - - - - - 1%

ABDNPRT B B B ABDKLNPRTY B B
    Other identification
    mentions

1207 82 35 78 27 14 24 18 26 24 16 196 23 48 18 27 50 151 76 66 18 20 45 36 89
20% 16% 18% 35% 27% 14% 24% 16% 12% 12% 6% 18% 23% 23% 5% 13% 20% 22% 37% 33% 17% 19% 38% 33% 24%

IJKOP KO KO ABCFHIJKLMNOPQRUVY BFIJKLOP KO IJKOP KO KO KO IJKO IJKOP BFIJKOP KO IJKO BIJKLOP ABCFGHIJKLMNOPQRUVY ABCFHIJKLNOPQRUVY KO KO ABCFGHIJKLMNOPQRUVY ABCFHIJKLOPQRUV ABFIJKLOP

CONTENT (NET)

890 57 24 47 22 13 18 13 18 14 8 189 17 31 17 19 32 97 62 41 10 10 27 24 80
14% 11% 12% 21% 22% 13% 18% 12% 8% 7% 3% 17% 17% 15% 5% 9% 13% 14% 30% 20% 10% 10% 23% 22% 22%

BIJKOP KO KO ABCHIJKOPQRUV ABCHIJKOPQRUV KO IJKOP KO K ABIJKOPU IJKO IJKO KO JKO IJKO ABCDFGHIJKLMNOPQRTUVY ABCHIJKOPQRUV K K ABCHIJKOPQRUV ABCHIJKOPQRUV ABCFHIJKLOPQRUV

  Different purposes/conte
  nt/features of website

266 25 10 28 5 1 6 3 4 10 7 2 5 14 1 5 19 46 13 16 6 7 16 10 7
4% 5% 5% 13% 5% 1% 6% 3% 2% 5% 3% * 5% 7% * 2% 8% 7% 6% 8% 6% 7% 13% 9% 2%

LOY ILOY LOY ABCEFHIJKLMNOPRSY LO ILOY LO L LOY LO LO FIKLOPY LO AFIKLOPY AFIKLOPY FILOY AFIKLOPY LOY FILOY ABCEFHIJKLMNOPRSY AFHIKLOPY LO
  Based on the type of
  information they provide

58 3 - 4 1 - 1 - 5 1 1 3 - 3 - - - 9 1 10 1 4 5 4 2
1% 1% - 2% 1% - 1% - 2% * * * - 1% - - - 1% * 5% 1% 4% 4% 4% 1%
L LOQ ABCLOPQ LO LO ABCFHJKLMNOPQRSY ABCFHJKLMOPQSY ABCFHJKLMOPQRSY ABCHJKLOPQSY

  Based on the type of
  service they provide

22 - 1 1 - - - 2 - - - 4 1 1 - 3 1 5 2 - 1 - - - -
* - 1% * - - - 2% - - - * 1% * - 1% * 1% 1% - 1% - - - - 

ABIKLOY B ABLOY B B
  Other content mentions

337 21 8 8 1 9 6 12 10 7 9 57 11 7 12 17 22 55 19 13 3 6 6 2 16
5% 4% 4% 4% 1% 9% 6% 11% 5% 3% 4% 5% 11% 3% 3% 8% 9% 8% 9% 6% 3% 6% 5% 2% 4%
E BEKNOX ABCDEIJKLNOUXY ABCDEIJKLNOUXY BDEJKNOXY ABCDEJKLNOUXY ABDEJKLNOXY ABCDEJKLNOUXY E

MISCELLANEOUS (NET)

104 6 5 3 1 5 4 5 5 2 2 5 6 2 3 6 10 13 6 5 - 2 - - 8
2% 1% 3% 1% 1% 5% 4% 4% 2% 1% 1% * 6% 1% 1% 3% 4% 2% 3% 2% - 2% - - 2%
L L ABJKLNOUWX BKLOUWX ABJKLNOUWX L ABDJKLNORUWXY L ABKLNOUWX L L L L

  Costs/Different costs

57 7 - 2 - 2 - 1 - - 3 15 - 2 1 1 1 11 5 2 1 - 1 - 2
1% 1% - 1% - 2% - 1% - - 1% 1% - 1% * * * 2% 2% 1% 1% - 1% - 1%

CIJ ACIJOY
  Rules/Regulations

10 - - - - - - - - - - 5 - - - - - 4 - - - - - - 1
* - - - - - - - - - - * - - - - - 1% - - - - - - * 

A A
  Specific website names

175 10 3 3 - 3 2 6 5 5 4 35 5 3 9 10 11 29 8 6 2 4 5 2 5
3% 2% 2% 1% - 3% 2% 5% 2% 2% 2% 3% 5% 1% 3% 5% 4% 4% 4% 3% 2% 4% 4% 2% 1%

BDEKNY EY BDEKNY EY ABDEY E E E
  Other mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 185Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
188 31 16 2 3 5 - 4 15 3 10 13 1 2 10 16 5 28 4 4 2 9 2 2 1

3% 6% 8% 1% 3% 5% - 4% 7% 1% 4% 1% 1% 1% 3% 8% 2% 4% 2% 2% 2% 9% 2% 2% * 
LY ADGJLMNOQSTY ADGJLMNOQRSTUWXY Y DGLNY LY ADGJLMNOQSTWY DGLNY LY ADGJLMNOQRSTUWXY Y DGLNY Y Y ADGJLMNOQRSTUWXY

SITE/STORAGE SIZE
(NET)

166 29 16 1 3 4 - 3 14 1 8 11 1 2 9 15 5 24 3 4 2 7 1 2 1
3% 6% 8% * 3% 4% - 3% 6% * 3% 1% 1% 1% 3% 7% 2% 3% 1% 2% 2% 7% 1% 2% * 

DJLY ADGJLMNOQSTWY ADGJKLMNOQRSTUWXY Y DGJLY Y ADGJLMNOQSTWY DJLY LY ADGJKLMNOQRSTUWXY Y DJLY Y ADGJLMNOQSTWY

  Ran out of space on the
  other
  domains/extensions

20 1 - 1 - 1 - 1 1 2 2 2 - - 1 1 - 3 1 - - 2 1 - -
* * - * - 1% - 1% * 1% 1% * - - * * - * * - - 2% 1% - - 

ABCLNQTY

  Size of site

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - * - - - - - - - 

  Other site/storage size
  mentions

177 6 7 6 3 3 - 7 1 5 1 30 5 10 8 6 7 22 19 8 6 6 2 3 6
3% 1% 4% 3% 3% 3% - 6% * 2% * 3% 5% 5% 2% 3% 3% 3% 9% 4% 6% 6% 2% 3% 2%

BIK BIK K K K ABGIKLOY IK BGIKY BGIKY IK K BIK ABCDEFGIJKLOPQRTWXY BGIK BGIKY BGIKY
INCREASE
TRAFFIC/ATTRACT
CUSTOMERS (NET)

60 - 1 1 - 2 - 4 - 4 - 14 1 2 3 5 3 8 2 3 1 4 2 - -
1% - 1% * - 2% - 4% - 2% - 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 4% 2% - - 
B BIKY ABCDIKOXY BIKY BY B B B ABIKY BY BY B BY B ABCDEGIKLORXY BKY

  To attract
  customers/increase
  traffic

52 3 5 2 3 - - 2 - 1 1 8 - 3 1 - 3 1 7 4 2 - - 2 4
1% 1% 3% 1% 3% - - 2% - * * 1% - 1% * - 1% * 3% 2% 2% - - 2% 1%
R ABILOPR ABIKLOPR IR R R ABIJKLOPRW IOPR IPR IR R

  Attract a variety/different
  target audience(s)

32 2 - 2 - - - 1 1 - - 5 2 1 - 1 2 6 4 1 1 2 - - 1
1% * - 1% - - - 1% * - - * 2% * - * 1% 1% 2% * 1% 2% - - * 

ACJKO ABCJKLOY ACJKO
  Popularity of site

25 - - 1 - 1 - - - - - 2 2 4 1 - - 5 6 - 2 - - - 1
* - - * - 1% - - - - - * 2% 2% * - - 1% 3% - 2% - - - * 

B ABCIJKLPQT ABCIJKLOPQTY ABCDIJKLOPQRTY ABIKLPQ

  To make it easy to
  remember

10 1 1 - - - - - - - - 1 - - 3 - - 2 - - - 1 - 1 -
* * 1% - - - - - - - - * - - 1% - - * - - - 1% - 1% - 

AL AL L
  Other increase
  traffic/attract customers
  mentions

164 2 3 6 1 3 1 1 3 5 5 22 6 12 5 23 6 36 3 4 2 3 4 3 5
3% * 2% 3% 1% 3% 1% 1% 1% 2% 2% 2% 6% 6% 1% 11% 2% 5% 1% 2% 2% 3% 3% 3% 1%
B B B B B B ABCHILOSY ABCEHIKLOSTY ABCDEFGHIJKLNOQRSTUVWXY B ABCHIKLOSY B B B B

SITE
CHARACTERISTICS
(NET)

129 1 2 1 1 2 1 - 3 4 5 19 5 8 3 20 6 32 3 3 1 2 3 1 3
2% * 1% * 1% 2% 1% - 1% 2% 2% 2% 5% 4% 1% 10% 2% 5% 1% 1% 1% 2% 3% 1% 1%
B B B B B ABCDHLOY BDHLOY ABCDEFGHIJKLNOQRSTUVWXY B ABCDHILOSTY B B B B

  To be different/unique

35 1 1 5 - 1 - 1 - 1 - 3 1 4 2 3 - 4 - 1 1 1 1 2 2
1% * 1% 2% - 1% - 1% - * - * 1% 2% 1% 1% - 1% - * 1% 1% 1% 2% 1%

ABIKLQRS ABIKLQS BL BIKLQ
  Other site characteristics
  mentions

163 4 1 2 - 1 - 1 1 2 2 33 11 18 4 17 9 21 8 14 3 2 5 - 4
3% 1% 1% 1% - 1% - 1% * 1% 1% 3% 11% 9% 1% 8% 4% 3% 4% 7% 3% 2% 4% - 1%

BIY BCIY ABCDEFGHIJKLOQRSUVXY ABCDEFGHIJKLOQRSVXY ABCDEFGHIJKLOQRVXY BCIKOXY BCIKY BCDEGIKOXY ABCDEFGHIJKLORXY BCDEGIKOXY

ACCESSIBILITY (NET)

60 2 1 - - 1 - 1 1 - - 5 5 11 1 4 - 7 4 11 1 2 1 - 2
1% * 1% - - 1% - 1% * - - * 5% 5% * 2% - 1% 2% 5% 1% 2% 1% - 1%
L ABCDEGIJKLOQRXY ABCDEGHIJKLOQRWXY BDJKLOQ BDJKLOQ ABCDEGHIJKLOQRWXY DJKQ

  For easy/quick
  accessibility

48 - - 1 - - - - - 2 2 6 5 9 1 6 3 5 3 1 2 - 1 - 1
1% - - * - - - - - 1% 1% 1% 5% 4% * 3% 1% 1% 1% * 2% - 1% - * 
B B B ABCDEFGHIJKLOQRTVXY ABCDEFGHIJKLOQRTVXY ABCDILORY B B BI B

  To simplify search/easy
  to use

45 - - - - - - - - - - 23 1 - 2 8 6 3 1 - - - 1 - -
1% - - - - - - - - - - 2% 1% - 1% 4% 2% * * - - - 1% - - 

ABCDIJKNRTY B ABCDEFGHIJKNORSTUVXY ABCDIJKNRTY B
  Convenience

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 308J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 185Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
19 2 - 1 - - - - - - - 1 1 - - 1 - 7 - 3 - - 2 - 1

* * - * - - - - - - - * 1% - - * - 1% - 1% - - 2% - * 
L AL ALO AKLOQ

  Other accessibility
  mentions

149 4 3 2 1 2 2 8 - - 4 41 7 3 9 4 6 12 10 5 4 3 3 3 13
2% 1% 2% 1% 1% 2% 2% 7% - - 2% 4% 7% 1% 3% 2% 2% 2% 5% 2% 4% 3% 3% 3% 4%

BIJ IJ IJ ABCDEIJKNOPQRT ABDIJR ABCDEIJKNOPQR BIJ IJ IJ I ABDIJKR IJ BIJ IJ IJ IJ BDIJ
TECHNOLOGY DRIVEN
(NET)

68 2 2 2 1 1 2 7 - - 1 16 2 1 2 2 3 4 4 - 3 1 3 2 7
1% * 1% 1% 1% 1% 2% 6% - - * 1% 2% * 1% 1% 1% 1% 2% - 3% 1% 3% 2% 2%

IJT ABCDEFIJKLNOPQRSTVY IJT BIJT BIJKORT BIJRT I BIR
  Different servers

32 2 - - - - - 1 - - 3 9 4 1 2 - - 2 4 1 - 1 - - 2
1% * - - - - - 1% - - 1% 1% 4% * 1% - - * 2% * - 1% - - 1%

ABCDEFGIJLNOPQRTUWXY ABCDIJPQR

  Different network/service
  providers

51 - 1 - - 1 - - - - - 17 2 1 5 2 3 6 2 4 1 1 - 1 4
1% - 1% - - 1% - - - - - 2% 2% * 1% 1% 1% 1% 1% 2% 1% 1% - 1% 1%
B B ABK BDIJK B B B B B BDIJK B B B B

  Other technology driven
  mentions

138 6 3 3 - 8 - 1 2 7 3 19 4 10 4 11 - 17 6 11 1 7 6 4 5
2% 1% 2% 1% - 8% - 1% 1% 3% 1% 2% 4% 5% 1% 5% - 2% 3% 5% 1% 7% 5% 4% 1%
Q ABCDEGHIKLOQRUY BQ Q BEGQ ABDEGIKLOQY ABCDEGHIKLOQRY Q Q ABCDEGHIKLOQRY ABCDEGHIKLOQRUY ABDEGIKLOQY Q

SECURITY (NET)

107 4 1 3 - 7 - 1 2 5 3 11 4 8 2 9 - 13 5 10 - 5 6 4 4
2% 1% 1% 1% - 7% - 1% 1% 2% 1% 1% 4% 4% 1% 4% - 2% 2% 5% - 5% 5% 4% 1%

LQ ABCDEGHIKLOQRUY OQ BCEGLOQUY ABCEGILOQUY ABCEGIKLOQRUY Q Q ABCDEGIKLOQRUY ABCEGIKLOQUY ABCDEGIKLOQRUY BCLOQ
  Safety/Security reasons

31 2 2 - - 1 - - - 2 - 8 - 2 2 2 - 4 1 1 1 2 - - 1
1% * 1% - - 1% - - - 1% - 1% - 1% 1% 1% - 1% * * 1% 2% - - * 

ADIKQ
  Other security mentions

124 10 1 3 - 1 1 5 4 2 11 9 3 6 3 7 9 10 10 16 1 2 4 3 3
2% 2% 1% 1% - 1% 1% 4% 2% 1% 4% 1% 3% 3% 1% 3% 4% 1% 5% 8% 1% 2% 3% 3% 1%
L L CEJLORY ACEJLORY L L CLOY CLORY ABCDEJLORY ABCDEFGIJLNOPQRUVY CLOY

DECISION MAKING
(NET)

114 9 1 3 - 1 1 5 3 2 11 6 3 6 3 7 7 9 10 14 1 2 4 3 3
2% 2% 1% 1% - 1% 1% 4% 1% 1% 4% 1% 3% 3% 1% 3% 3% 1% 5% 7% 1% 2% 3% 3% 1%
L L ACEJLORY ABCEJLORY L L CLORY L ABCDEIJLORY ABCDEFGIJLOQRUY CLOY L

  Depends on/determined
  by the owner

10 1 - - - - - - 1 - - 3 - - - - 2 1 - 2 - - - - -
* * - - - - - - * - - * - - - - 1% * - 1% - - - - - 

A A
  Other decision making
  mentions

97 5 1 5 3 1 3 - 4 5 6 32 - - 15 6 1 6 1 - - 1 - - 2
2% 1% 1% 2% 3% 1% 3% - 2% 2% 2% 3% - - 4% 3% * 1% * - - 1% - - 1%

NT NQTY NQTY NTY NTY ABCNQRSTY ABCHMNQRSTUWXY NQRTY

None

1347 155 47 19 32 28 33 36 58 100 66 249 15 19 151 49 44 79 14 19 13 20 4 21 76
22% 31% 24% 9% 32% 27% 33% 32% 26% 50% 26% 22% 15% 9% 42% 24% 17% 11% 7% 9% 12% 19% 3% 19% 21%

DNRSTUW ADLMNQRSTUVWXY DNRSTUW ADLMNQRSTUVWXY DMNQRSTUW ADLMNQRSTUVWXY ADLMNQRSTUVWXY DMNQRSTUW ABCDEFGHIKLMNPQRSTUVWXY DMNQRSTUW DNRSTUW SW W ABCDFIKLMNPQRSTUVWXY DNRSTUW DNRSTW W W W DNRSTW DNRSTW DNRSTW

Don’t know

293 21 5 2 6 2 1 7 12 3 31 101 4 5 8 5 10 38 4 1 - 3 1 4 19
5% 4% 3% 1% 6% 2% 1% 6% 5% 1% 12% 9% 4% 2% 2% 2% 4% 6% 2% * - 3% 1% 4% 5%

DJOSTUW DTU DJTUW DGJOSTUW DJOTUW ABCDFGIJMNOPQRSTUVWXY ABCDFGJNOPQRSTUVWY TU DTU DJOSTUW T DJOTUW

Declined to answer

7776 644 307 315 121 128 131 135 291 234 298 1276 138 275 391 228 320 923 279 281 150 134 166 142 469
127% 128% 154% 141% 120% 125% 131% 121% 132% 116% 119% 115% 138% 133% 109% 112% 126% 134% 135% 140% 143% 130% 139% 129% 127%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 186Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Unweighted Base
5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base

90 - - - - - - - - - - - - - - - - - - - 90 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

.za

57 - - - - - - - - - - - - - - - - - - - - 57 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

.eg

100 - - - - - - - - - - - - - - - - - - - - - 100 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

.co

93 - - - 93 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

.it

80 - - - - 80 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

.tr

227 - - - - - - - - - 227 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

.de

188 - - 188 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

.mx

150 - - - - - - - - - - - - 150 - - - - - - - - - - -
99% - - - - - - - - - - - - 99% - - - - - - - - - - - 

.ph

149 - - - - - - - - - - - - - - - - - 149 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

.id

98 - - - - - - 98 - - - - - - - - - - - - - - - - -
99% - - - - - - 99% - - - - - - - - - - - - - - - - - 

.pl

189 - - - - - - - 189 - - - - - - - - - - - - - - - -
99% - - - - - - - 99% - - - - - - - - - - - - - - - - 

.uk

90 - - - - - 90 - - - - - - - - - - - - - - - - - -
99% - - - - - 99% - - - - - - - - - - - - - - - - - - 

.es

166 - - - - - - - - 166 - - - - - - - - - - - - - - -
99% - - - - - - - - 99% - - - - - - - - - - - - - - - 

.fr

81 - - - - - - - - - - - 81 - - - - - - - - - - - -
99% - - - - - - - - - - - 99% - - - - - - - - - - - - 

.vn

159 - - - - - - - - - - - - - - 159 - - - - - - - - -
99% - - - - - - - - - - - - - - 99% - - - - - - - - - 

.kr

182 - 182 - - - - - - - - - - - - - - - - - - - - - -
98% - 98% - - - - - - - - - - - - - - - - - - - - - - 

.ca

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 186Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base
232 - - - - - - - - - - - - - - - 232 - - - - - - - -

98% - - - - - - - - - - - - - - - 98% - - - - - - - - 
.ru

508 - - - - - - - - - - - - - - - - 508 - - - - - - -
98% - - - - - - - - - - - - - - - - 98% - - - - - - - 

.in

5189 443 181 189 85 89 89 92 198 149 200 933 81 180 270 180 221 551 177 187 92 85 107 102 308
98% 98% 98% 99% 100% 100% 99% 98% 99% 99% 98% 96% 96% 99% 98% 97% 100% 98% 97% 99% 100% 100% 99% 100% 97%

L L L L L ABCHKLMOPSY L L L
.com

154 - - - - - - - - - - - - - - - - - - 154 - - - - -
98% - - - - - - - - - - - - - - - - - - 98% - - - - - 

.ng

294 - - - - - - - - - - - - - 294 - - - - - - - - - -
98% - - - - - - - - - - - - - 98% - - - - - - - - - - 

.jp

290 - - - - - - - - - - - - - - - - - - - - - - - 290
98% - - - - - - - - - - - - - - - - - - - - - - - 98%

.br

89 - - - - - - - - - - - - - - - - - - - - - - 89 -
98% - - - - - - - - - - - - - - - - - - - - - - 98% - 

.ar

3546 398 152 163 73 70 69 70 169 99 114 461 65 106 97 85 145 400 96 153 77 56 97 85 246
97% 99% 99% 100% 100% 97% 99% 100% 99% 98% 94% 95% 90% 97% 92% 93% 93% 98% 97% 99% 100% 98% 99% 100% 97%

KLMOPQ AKLMOPQ KLMOPQ AFKLMNOPQSY KMOPQ M KMOPQ KLMOPQ M M KLMOPQ KLMOPQ KLMOPQ MOPQ KLMOPQ MOQ
.org

3739 355 132 133 67 77 67 59 143 106 137 651 65 117 160 150 178 387 114 138 66 72 85 71 209
96% 97% 97% 97% 100% 97% 100% 97% 97% 99% 96% 94% 94% 95% 91% 94% 96% 97% 95% 98% 94% 100% 98% 93% 95%
LO LO O O LMOPUX LMOPUX O LOPX O O O O LMOPUXY O

.net

809 - - - - - - - - - - 809 - - - - - - - - - - - - -
96% - - - - - - - - - - 96% - - - - - - - - - - - - - 

.cn

138 138 - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - 

.us

1485 63 33 52 41 37 38 49 51 26 94 157 59 51 70 30 117 206 39 83 22 27 34 23 83
92% 91% 94% 96% 100% 90% 97% 100% 86% 93% 95% 81% 91% 94% 82% 75% 94% 96% 100% 92% 100% 90% 94% 96% 91%

LOP LP P LOP FILMOPV LOP ABFILMOPTVY LOP P LOP LOP AILOP ILOPV LP LP LP
.info

124 2 1 1 4 1 1 2 6 2 2 33 1 2 4 6 8 16 4 1 - - 7 7 13
89% 67% 100% 100% 100% 100% 100% 100% 86% 100% 67% 92% 50% 67% 80% 86% 80% 94% 80% 50% - - 88% 100% 100%

.coop

189 4 3 9 5 3 1 7 9 2 3 47 1 3 3 8 14 36 3 5 2 - 3 2 16
87% 100% 100% 90% 100% 50% 100% 100% 90% 67% 75% 90% 100% 60% 60% 80% 88% 95% 100% 83% 100% - 75% 100% 84%

.tel

199 2 1 1 2 2 1 5 7 1 2 54 4 7 10 8 9 51 16 3 - - 3 1 9
87% 67% 50% 100% 100% 100% 100% 100% 88% 100% 67% 92% 80% 70% 71% 80% 69% 94% 94% 60% - - 75% 100% 100%

A
.asia

204 5 5 6 2 2 1 9 5 4 3 50 6 2 4 10 52 21 3 1 - - 1 2 10
85% 83% 100% 86% 67% 67% 100% 90% 83% 100% 100% 86% 100% 67% 57% 83% 90% 84% 100% 33% - - 50% 50% 91%

.pro

405 8 8 7 4 8 7 5 14 2 8 61 12 12 10 8 27 63 16 56 51 5 1 2 10
84% 89% 73% 78% 80% 89% 100% 63% 61% 50% 100% 94% 75% 80% 63% 80% 93% 82% 89% 88% 91% 100% 50% 50% 91%

AR
.mobi

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 186Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base
857 54 23 19 24 20 12 29 34 19 48 81 20 45 38 23 73 114 38 66 24 10 7 18 18

83% 81% 82% 95% 86% 74% 86% 85% 77% 79% 81% 87% 67% 88% 75% 58% 82% 84% 88% 93% 89% 91% 78% 100% 72%
MP P P P MP MP P MP MP ABIKMOPQ

.biz

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 187Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Unweighted Base
5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base

181 13 5 1 4 7 2 5 10 5 11 12 10 6 13 17 16 21 5 5 3 1 2 - 7
17% 19% 18% 5% 14% 26% 14% 15% 23% 21% 19% 13% 33% 12% 25% 43% 18% 16% 12% 7% 11% 9% 22% - 28%
T T T T ALNRST T ABHKLNQRST T

.biz

76 1 3 2 1 1 - 3 9 2 - 4 4 3 6 2 2 14 2 8 5 - 1 2 1
16% 11% 27% 22% 20% 11% - 38% 39% 50% - 6% 25% 20% 38% 20% 7% 18% 11% 13% 9% - 50% 50% 9%

L L
.mobi

37 1 - 1 1 1 - 1 1 - - 8 - 1 3 2 6 4 - 2 - 1 1 2 1
15% 17% - 14% 33% 33% - 10% 17% - - 14% - 33% 43% 17% 10% 16% - 67% - 100% 50% 50% 9%

.pro

31 1 1 - - - - - 1 - 1 5 1 3 4 2 4 3 1 2 - 1 1 - -
13% 33% 50% - - - - - 13% - 33% 8% 20% 30% 29% 20% 31% 6% 6% 40% - 100% 25% - - 
R

.asia

28 - - 1 - 3 - - 1 1 1 5 - 2 2 2 2 2 - 1 - 1 1 - 3
13% - - 10% - 50% - - 10% 33% 25% 10% - 40% 40% 20% 13% 5% - 17% - 100% 25% - 16%

.tel

16 1 - - - - - - 1 - 1 3 1 1 1 1 2 1 1 1 - - 1 - -
11% 33% - - - - - - 14% - 33% 8% 50% 33% 20% 14% 20% 6% 20% 50% - - 13% - - 

.coop

137 6 2 2 - 4 1 - 8 2 5 37 6 3 15 10 7 8 - 7 - 3 2 1 8
8% 9% 6% 4% - 10% 3% - 14% 7% 5% 19% 9% 6% 18% 25% 6% 4% - 8% - 10% 6% 4% 9%

HR H EH EHRS ABDEGHKNQRSTWY EH ADEGHKNQRS ABCDEGHKMNQRSTWY H EHS H
.info

11 11 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

.us

37 - - - - - - - - - - 37 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

.cn

165 11 4 4 - 2 - 2 5 1 5 42 4 6 16 10 7 14 6 3 4 - 2 5 12
4% 3% 3% 3% - 3% - 3% 3% 1% 4% 6% 6% 5% 9% 6% 4% 3% 5% 2% 6% - 2% 7% 5%

ABEGJV EGV ABCDEGIJKQRTVW EGJV EGV EGJV V
.net

100 5 1 - - 2 1 - 2 2 7 24 7 3 8 6 11 8 3 1 - 1 1 - 7
3% 1% 1% - - 3% 1% - 1% 2% 6% 5% 10% 3% 8% 7% 7% 2% 3% 1% - 2% 1% - 3%

BD D ABCDEHIRTUX ABCDIRTUX ABCDEGHIJNRTUWXY D ABCDEHIRTUWXY ABCDEHIRTUWX ABCDEHIRTUWXY D D
.org

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

.ar

6 - - - - - - - - - - - - - - - - - - - - - - - 6
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

.br

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

.jp

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

.ng

101 8 4 1 - - 1 2 2 1 4 38 3 2 5 5 - 9 5 2 - - 1 - 8
2% 2% 2% 1% - - 1% 2% 1% 1% 2% 4% 4% 1% 2% 3% - 2% 3% 1% - - 1% - 3%
Q Q Q Q Q ABDIJQRTX Q Q Q Q Q

.com

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 187Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base
9 - - - - - - - - - - - - - - - - 9 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

.in

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

.ru

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

.ca

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

.kr

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

.vn

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

.fr

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

.es

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

.uk

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

.pl

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

.id

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

.ph

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.za

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.eg

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.de

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.tr

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.co

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 187Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5934 473 194 222 99* 99* 96* 110 216 180 237 1063 98* 202 329 200 252 672 203 200 104 94* 117 108 366Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.mx

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 188Q736_1. What has your experience been like with websites that have the following domain name extensions?

1. .biz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1038 67* 28** 20** 28** 27** 14** 34* 44* 24** 59* 93* 30* 51* 51* 40* 89* 135 43* 71* 27** 11** 9** 18** 25**Unweighted Base
1038 67* 28** 20** 28** 27** 14** 34* 44* 24** 59* 93* 30* 51* 51* 40* 89* 135 43* 71* 27** 11** 9** 18** 25**Weighted Base

857 54 23 19 24 20 12 29 34 19 48 81 20 45 38 23 73 114 38 66 24 10 7 18 18
83% 81% 82% 95% 86% 74% 86% 85% 77% 79% 81% 87% 67% 88% 75% 58% 82% 84% 88% 93% 89% 91% 78% 100% 72%

MP P P P MP MP P MP MP ABIKMOPQ

TOP 2 BOX (NET)

254 17 9 3 5 6 1 8 6 4 7 23 3 15 7 2 20 48 19 25 11 1 1 3 10
24% 25% 32% 15% 18% 22% 7% 24% 14% 17% 12% 25% 10% 29% 14% 5% 22% 36% 44% 35% 41% 9% 11% 17% 40%
KP P P P KMP P AIKMOPQ ABIKLMOPQ AIKMOP

  Very positive

603 37 14 16 19 14 11 21 28 15 41 58 17 30 31 21 53 66 19 41 13 9 6 15 8
58% 55% 50% 80% 68% 52% 79% 62% 64% 63% 69% 62% 57% 59% 61% 53% 60% 49% 44% 58% 48% 82% 67% 83% 32%
R RS RS

  Somewhat positive

181 13 5 1 4 7 2 5 10 5 11 12 10 6 13 17 16 21 5 5 3 1 2 - 7
17% 19% 18% 5% 14% 26% 14% 15% 23% 21% 19% 13% 33% 12% 25% 43% 18% 16% 12% 7% 11% 9% 22% - 28%
T T T T ALNRST T ABHKLNQRST T

BOTTOM 2 BOX (NET)

168 11 4 1 4 6 2 5 10 5 10 12 10 6 12 16 14 20 5 4 3 - 1 - 7
16% 16% 14% 5% 14% 22% 14% 15% 23% 21% 17% 13% 33% 12% 24% 40% 16% 15% 12% 6% 11% - 11% - 28%
T T T T ALNQRST T ABHKLNQRST T

  Somewhat negative

13 2 1 - - 1 - - - - 1 - - - 1 1 2 1 - 1 - 1 1 - -
1% 3% 4% - - 4% - - - - 2% - - - 2% 3% 2% 1% - 1% - 9% 11% - - 

  Very negative

1038 67 28 20 28 27 14 34 44 24 59 93 30 51 51 40 89 135 43 71 27 11 9 18 25
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 189Q736_2. What has your experience been like with websites that have the following domain name extensions?

2. .com
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5290 451 185 190 85* 89* 90* 94* 200 150 204 971 84* 182 275 185 221 560 182 189 92* 85* 108 102 316Unweighted Base
5290 451 185 190 85* 89* 90* 94* 200 150 204 971 84* 182 275 185 221 560 182 189 92* 85* 108 102 316Weighted Base

5189 443 181 189 85 89 89 92 198 149 200 933 81 180 270 180 221 551 177 187 92 85 107 102 308
98% 98% 98% 99% 100% 100% 99% 98% 99% 99% 98% 96% 96% 99% 98% 97% 100% 98% 97% 99% 100% 100% 99% 100% 97%

L L L L L ABCHKLMOPSY L L L
TOP 2 BOX (NET)

3117 266 127 116 38 72 26 51 110 56 56 458 56 140 64 76 150 414 141 164 65 68 86 81 236
59% 59% 69% 61% 45% 81% 29% 54% 55% 37% 27% 47% 67% 77% 23% 41% 68% 74% 77% 87% 71% 80% 80% 79% 75%

EGJKLOP EGJKLOP ABEGHIJKLOP EGJKLOP GKO ABCDEGHIJKLMOPQ GJKOP GJKLOP KO GJKO EGJKLOP ABDEGHIJKLOPQ KO ABEGHIJKLOP ABDEGHIJKLOP ABDEGHIJKLOPQ ABCDEGHIJKLMNOPQRSUY ABEGHIJKLOP ABDEGHIJKLOPQ ABCDEGHIJKLMOPQ ABDEGHIJKLOPQ ABDEGHIJKLOP

  Very positive

2072 177 54 73 47 17 63 41 88 93 144 475 25 40 206 104 71 137 36 23 27 17 21 21 72
39% 39% 29% 38% 55% 19% 70% 44% 44% 62% 71% 49% 30% 22% 75% 56% 32% 24% 20% 12% 29% 20% 19% 21% 23%

CFNQRSTVWXY CFNRSTVWXY ST FNRSTVWXY ABCDFMNQRSTUVWXY ABCDEFHILMNPQRSTUVWXY CFNRSTUVWXY CFMNQRSTUVWXY ABCDFHILMNQRSTUVWXY ABCDEFHILMNPQRSTUVWXY ABCDFMNQRSTUVWXY T T ABCDEFHIJLMNPQRSTUVWXY ABCDFHIMNQRSTUVWXY FNRSTVWXY T T T T
  Somewhat positive

101 8 4 1 - - 1 2 2 1 4 38 3 2 5 5 - 9 5 2 - - 1 - 8
2% 2% 2% 1% - - 1% 2% 1% 1% 2% 4% 4% 1% 2% 3% - 2% 3% 1% - - 1% - 3%
Q Q Q Q Q ABDIJQRTX Q Q Q Q Q

BOTTOM 2 BOX (NET)

95 8 3 1 - - 1 2 1 1 4 35 2 2 5 5 - 9 5 2 - - 1 - 8
2% 2% 2% 1% - - 1% 2% 1% 1% 2% 4% 2% 1% 2% 3% - 2% 3% 1% - - 1% - 3%
Q Q Q Q ADIQR Q Q Q Q Q

  Somewhat negative

6 - 1 - - - - - 1 - - 3 1 - - - - - - - - - - - -
* - 1% - - - - - 1% - - * 1% - - - - - - - - - - - - 

ABR
  Very negative

5290 451 185 190 85 89 90 94 200 150 204 971 84 182 275 185 221 560 182 189 92 85 108 102 316
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 190Q736_3. What has your experience been like with websites that have the following domain name extensions?

3. .info
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1622 69* 35* 54* 41* 41* 39* 49* 59* 28** 99* 194 65* 54* 85* 40* 124 214 39* 90* 22** 30* 36* 24** 91*Unweighted Base
1622 69* 35* 54* 41* 41* 39* 49* 59* 28** 99* 194 65* 54* 85* 40* 124 214 39* 90* 22** 30* 36* 24** 91*Weighted Base

1485 63 33 52 41 37 38 49 51 26 94 157 59 51 70 30 117 206 39 83 22 27 34 23 83
92% 91% 94% 96% 100% 90% 97% 100% 86% 93% 95% 81% 91% 94% 82% 75% 94% 96% 100% 92% 100% 90% 94% 96% 91%

LOP LP P LOP FILMOPV LOP ABFILMOPTVY LOP P LOP LOP AILOP ILOPV LP LP LP
TOP 2 BOX (NET)

559 23 15 14 12 14 4 24 24 8 17 40 15 22 9 5 51 108 15 36 13 11 19 11 49
34% 33% 43% 26% 29% 34% 10% 49% 41% 29% 17% 21% 23% 41% 11% 13% 41% 50% 38% 40% 59% 37% 53% 46% 54%

GKLMOP GKLOP GKLMOP O GO GKOP ADGKLMOP GKLMOP O O GKLMOP GKLMOP ABDEGKLMOP GKLOP GKLMOP GKOP ADEGKLMOP ABDEFGKLMOP

  Very positive

926 40 18 38 29 23 34 25 27 18 77 117 44 29 61 25 66 98 24 47 9 16 15 12 34
57% 58% 51% 70% 71% 56% 87% 51% 46% 64% 78% 60% 68% 54% 72% 63% 53% 46% 62% 52% 41% 53% 42% 50% 37%
RY Y AHIQRTWY IRTWY Y ABCFHILMNPQRSTVWY ABCFHILNQRTVWY IRWY IRWY ACHINQRTWY Y Y Y Y

  Somewhat positive

137 6 2 2 - 4 1 - 8 2 5 37 6 3 15 10 7 8 - 7 - 3 2 1 8
8% 9% 6% 4% - 10% 3% - 14% 7% 5% 19% 9% 6% 18% 25% 6% 4% - 8% - 10% 6% 4% 9%

HR H EH EHRS ABDEGHKNQRSTWY EH ADEGHKNQRS ABCDEGHKMNQRSTWY H EHS H
BOTTOM 2 BOX (NET)

127 6 - 2 - 4 1 - 7 2 5 35 6 3 14 9 6 8 - 6 - 3 1 1 8
8% 9% - 4% - 10% 3% - 12% 7% 5% 18% 9% 6% 16% 23% 5% 4% - 7% - 10% 3% 4% 9%

HR H EH CEHRS ACDEGHKNQRSTWY EH ACDEGHKQRSTW ABCDEGHKNQRSTWY EHS H
  Somewhat negative

10 - 2 - - - - - 1 - - 2 - - 1 1 1 - - 1 - - 1 - -
1% - 6% - - - - - 2% - - 1% - - 1% 3% 1% - - 1% - - 3% - - 

ABKRY R R
  Very negative

1622 69 35 54 41 41 39 49 59 28 99 194 65 54 85 40 124 214 39 90 22 30 36 24 91
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 191Q736_4. What has your experience been like with websites that have the following domain name extensions?

4. .mobi
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

481 9** 11** 9** 5** 9** 7** 8** 23** 4** 8** 65* 16** 15** 16** 10** 29** 77* 18** 64* 56* 5** 2** 4** 11**Unweighted Base
481 9** 11** 9** 5** 9** 7** 8** 23** 4** 8** 65* 16** 15** 16** 10** 29** 77* 18** 64* 56* 5** 2** 4** 11**Weighted Base

405 8 8 7 4 8 7 5 14 2 8 61 12 12 10 8 27 63 16 56 51 5 1 2 10
84% 89% 73% 78% 80% 89% 100% 63% 61% 50% 100% 94% 75% 80% 63% 80% 93% 82% 89% 88% 91% 100% 50% 50% 91%

AR
TOP 2 BOX (NET)

128 2 5 2 2 3 1 3 4 - 1 14 3 5 3 2 7 15 7 19 22 1 - 1 6
27% 22% 45% 22% 40% 33% 14% 38% 17% - 13% 22% 19% 33% 19% 20% 24% 19% 39% 30% 39% 20% - 25% 55%

ALR
  Very positive

277 6 3 5 2 5 6 2 10 2 7 47 9 7 7 6 20 48 9 37 29 4 1 1 4
58% 67% 27% 56% 40% 56% 86% 25% 43% 50% 88% 72% 56% 47% 44% 60% 69% 62% 50% 58% 52% 80% 50% 25% 36%

AU
  Somewhat positive

76 1 3 2 1 1 - 3 9 2 - 4 4 3 6 2 2 14 2 8 5 - 1 2 1
16% 11% 27% 22% 20% 11% - 38% 39% 50% - 6% 25% 20% 38% 20% 7% 18% 11% 13% 9% - 50% 50% 9%

L L
BOTTOM 2 BOX (NET)

68 1 3 2 1 1 - 3 8 2 - 2 3 2 6 2 2 13 2 8 3 - 1 2 1
14% 11% 27% 22% 20% 11% - 38% 35% 50% - 3% 19% 13% 38% 20% 7% 17% 11% 13% 5% - 50% 50% 9%
LU LU L

  Somewhat negative

8 - - - - - - - 1 - - 2 1 1 - - - 1 - - 2 - - - -
2% - - - - - - - 4% - - 3% 6% 7% - - - 1% - - 4% - - - - 

  Very negative

481 9 11 9 5 9 7 8 23 4 8 65 16 15 16 10 29 77 18 64 56 5 2 4 11
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 319J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 192Q736_5. What has your experience been like with websites that have the following domain name extensions?

5. .net
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3904 366 136 137 67* 79* 67* 61* 148 107 142 693 69* 123 176 160 185 401 120 141 70* 72* 87* 76* 221Unweighted Base
3904 366 136 137 67* 79* 67* 61* 148 107 142 693 69* 123 176 160 185 401 120 141 70* 72* 87* 76* 221Weighted Base

3739 355 132 133 67 77 67 59 143 106 137 651 65 117 160 150 178 387 114 138 66 72 85 71 209
96% 97% 97% 97% 100% 97% 100% 97% 97% 99% 96% 94% 94% 95% 91% 94% 96% 97% 95% 98% 94% 100% 98% 93% 95%
LO LO O O LMOPUX LMOPUX O LOPX O O O O LMOPUXY O

TOP 2 BOX (NET)

1627 176 68 52 23 42 14 22 57 36 29 240 24 58 26 44 84 217 60 78 36 49 46 40 106
42% 48% 50% 38% 34% 53% 21% 36% 39% 34% 20% 35% 35% 47% 15% 28% 45% 54% 50% 55% 51% 68% 53% 53% 48%

GKLOP ADEGIJKLMOP ADEGJKLMOP GKO KO ADEGHIJKLMOP KO GKOP KO GKO KO GJKLOP O GKLOP ADEGHIJKLMOP EGJKLMOP ADEGHIJKLMOP EGJKLOP ABCDEGHIJKLMNOPQRSUY ADEGHIJKLMOP DEGIJKLMOP GJKLOP

  Very positive

2112 179 64 81 44 35 53 37 86 70 108 411 41 59 134 106 94 170 54 60 30 23 39 31 103
54% 49% 47% 59% 66% 44% 79% 61% 58% 65% 76% 59% 59% 48% 76% 66% 51% 42% 45% 43% 43% 32% 45% 41% 47%

BRSTVXY V V BCFRSTUVWXY BCFNQRSTUVWXY ABCDFHILMNQRSTUVWXY RSTUVX FRSTUVXY ABCFNQRSTUVWXY ABCDFHILMNQRSTUVWXY ABCFNQRSTUVWXY RTVX V ABCDFHILMNPQRSTUVWXY ABCFNQRSTUVWXY V V
  Somewhat positive

165 11 4 4 - 2 - 2 5 1 5 42 4 6 16 10 7 14 6 3 4 - 2 5 12
4% 3% 3% 3% - 3% - 3% 3% 1% 4% 6% 6% 5% 9% 6% 4% 3% 5% 2% 6% - 2% 7% 5%

ABEGJV EGV ABCDEGIJKQRTVW EGJV EGV EGJV V
BOTTOM 2 BOX (NET)

154 11 4 4 - 2 - 2 5 1 5 39 4 6 13 10 7 11 6 3 3 - 2 5 11
4% 3% 3% 3% - 3% - 3% 3% 1% 4% 6% 6% 5% 7% 6% 4% 3% 5% 2% 4% - 2% 7% 5%

AEGJRV EGV ABEGJRTV EGJRV EGJV
  Somewhat negative

11 - - - - - - - - - - 3 - - 3 - - 3 - - 1 - - - 1
* - - - - - - - - - - * - - 2% - - 1% - - 1% - - - * 

AB B
  Very negative

3904 366 136 137 67 79 67 61 148 107 142 693 69 123 176 160 185 401 120 141 70 72 87 76 221
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 193Q736_6. What has your experience been like with websites that have the following domain name extensions?

6. .org
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3646 403 153 163 73* 72* 70* 70* 171 101 121 485 72* 109 105 91* 156 408 99* 154 77* 57* 98* 85* 253Unweighted Base
3646 403 153 163 73* 72* 70* 70* 171 101 121 485 72* 109 105 91* 156 408 99* 154 77* 57* 98* 85* 253Weighted Base

3546 398 152 163 73 70 69 70 169 99 114 461 65 106 97 85 145 400 96 153 77 56 97 85 246
97% 99% 99% 100% 100% 97% 99% 100% 99% 98% 94% 95% 90% 97% 92% 93% 93% 98% 97% 99% 100% 98% 99% 100% 97%

KLMOPQ AKLMOPQ KLMOPQ AFKLMNOPQSY KMOPQ M KMOPQ KLMOPQ M M KLMOPQ KLMOPQ KLMOPQ MOPQ KLMOPQ MOQ
TOP 2 BOX (NET)

1905 248 99 93 20 49 12 33 89 45 27 211 34 55 21 26 55 246 53 124 46 28 71 52 168
52% 62% 65% 57% 27% 68% 17% 47% 52% 45% 22% 44% 47% 50% 20% 29% 35% 60% 54% 81% 60% 49% 72% 61% 66%

EGKLOPQ AEGHIJKLMNOPQ AEGHIJKLMNOPQV EGJKLOPQ AEGHIJKLMNOPQV EGKOP EGKOPQ EGKOP EGKOP EGKOP EGKOPQ GKO AEGHJKLMOPQ EGKOPQ ABCDEFGHIJKLMNOPQRSUVXY EGJKLOPQ EGKOP ABDEGHIJKLMNOPQRSV EGJKLOPQ AEGHIJKLMNOPQSV

  Very positive

1641 150 53 70 53 21 57 37 80 54 87 250 31 51 76 59 90 154 43 29 31 28 26 33 78
45% 37% 35% 43% 73% 29% 81% 53% 47% 53% 72% 52% 43% 47% 72% 65% 58% 38% 43% 19% 40% 49% 27% 39% 31%

BCFRTWY TW T FTWY ABCDFHIJLMNQRSTUVWXY ABCDFHIJLMNPQRSTUVWXY BCFRTWY BCFRTWY BCFRTWXY ABCDFHIJLMNQRSTUVWXY ABCFRTWXY TW CFTWY ABCDFHIJLMNQRSTUVWXY ABCDFILMNRSTUWXY ABCDFIMRSTUWXY TW TWY T FTWY T T
  Somewhat positive

100 5 1 - - 2 1 - 2 2 7 24 7 3 8 6 11 8 3 1 - 1 1 - 7
3% 1% 1% - - 3% 1% - 1% 2% 6% 5% 10% 3% 8% 7% 7% 2% 3% 1% - 2% 1% - 3%

BD D ABCDEHIRTUX ABCDIRTUX ABCDEGHIJNRTUWXY D ABCDEHIRTUWXY ABCDEHIRTUWX ABCDEHIRTUWXY D D
BOTTOM 2 BOX (NET)

95 5 - - - 2 1 - 2 2 7 23 7 3 7 6 11 8 3 1 - 1 1 - 5
3% 1% - - - 3% 1% - 1% 2% 6% 5% 10% 3% 7% 7% 7% 2% 3% 1% - 2% 1% - 2%

CD CD ABCDEHIRTUX ABCDIRTX ABCDEGHIJNRTUWXY CD ABCDEHIRTUWXY ABCDEHIRTUWXY ABCDEHIRTUWXY CD
  Somewhat negative

5 - 1 - - - - - - - - 1 - - 1 - - - - - - - - - 2
* - 1% - - - - - - - - * - - 1% - - - - - - - - - 1%

AR A
  Very negative

3646 403 153 163 73 72 70 70 171 101 121 485 72 109 105 91 156 408 99 154 77 57 98 85 253
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 194Q736_7. What has your experience been like with websites that have the following domain name extensions?

7. .tel
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

217 4** 3** 10** 5** 6** 1** 7** 10** 3** 4** 52* 1** 5** 5** 10** 16** 38* 3** 6** 2** 1** 4** 2** 19**Unweighted Base
217 4** 3** 10** 5** 6** 1** 7** 10** 3** 4** 52* 1** 5** 5** 10** 16** 38* 3** 6** 2** 1** 4** 2** 19**Weighted Base

189 4 3 9 5 3 1 7 9 2 3 47 1 3 3 8 14 36 3 5 2 - 3 2 16
87% 100% 100% 90% 100% 50% 100% 100% 90% 67% 75% 90% 100% 60% 60% 80% 88% 95% 100% 83% 100% - 75% 100% 84%

TOP 2 BOX (NET)

67 2 - 2 1 - - 3 2 - - 20 1 1 1 2 4 15 2 1 1 - - 1 8
31% 50% - 20% 20% - - 43% 20% - - 38% 100% 20% 20% 20% 25% 39% 67% 17% 50% - - 50% 42%

  Very positive

122 2 3 7 4 3 1 4 7 2 3 27 - 2 2 6 10 21 1 4 1 - 3 1 8
56% 50% 100% 70% 80% 50% 100% 57% 70% 67% 75% 52% - 40% 40% 60% 63% 55% 33% 67% 50% - 75% 50% 42%

  Somewhat positive

28 - - 1 - 3 - - 1 1 1 5 - 2 2 2 2 2 - 1 - 1 1 - 3
13% - - 10% - 50% - - 10% 33% 25% 10% - 40% 40% 20% 13% 5% - 17% - 100% 25% - 16%

BOTTOM 2 BOX (NET)

27 - - 1 - 3 - - 1 1 1 5 - 1 2 2 2 2 - 1 - 1 1 - 3
12% - - 10% - 50% - - 10% 33% 25% 10% - 20% 40% 20% 13% 5% - 17% - 100% 25% - 16%

  Somewhat negative

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 20% - - - - - - - - - - - 

  Very negative

217 4 3 10 5 6 1 7 10 3 4 52 1 5 5 10 16 38 3 6 2 1 4 2 19
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 195Q736_8. What has your experience been like with websites that have the following domain name extensions?

8. .asia
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

230 3** 2** 1** 2** 2** 1** 5** 8** 1** 3** 59* 5** 10** 14** 10** 13** 54* 17** 5** -** 1** 4** 1** 9**Unweighted Base
230 3** 2** 1** 2** 2** 1** 5** 8** 1** 3** 59* 5** 10** 14** 10** 13** 54* 17** 5** -** 1** 4** 1** 9**Weighted Base

199 2 1 1 2 2 1 5 7 1 2 54 4 7 10 8 9 51 16 3 - - 3 1 9
87% 67% 50% 100% 100% 100% 100% 100% 88% 100% 67% 92% 80% 70% 71% 80% 69% 94% 94% 60% - - 75% 100% 100%

A
TOP 2 BOX (NET)

71 1 - - 1 2 - 2 3 - - 14 1 3 4 3 3 20 8 - - - - 1 5
31% 33% - - 50% 100% - 40% 38% - - 24% 20% 30% 29% 30% 23% 37% 47% - - - - 100% 56%

  Very positive

128 1 1 1 1 - 1 3 4 1 2 40 3 4 6 5 6 31 8 3 - - 3 - 4
56% 33% 50% 100% 50% - 100% 60% 50% 100% 67% 68% 60% 40% 43% 50% 46% 57% 47% 60% - - 75% - 44%

A
  Somewhat positive

31 1 1 - - - - - 1 - 1 5 1 3 4 2 4 3 1 2 - 1 1 - -
13% 33% 50% - - - - - 13% - 33% 8% 20% 30% 29% 20% 31% 6% 6% 40% - 100% 25% - - 
R

BOTTOM 2 BOX (NET)

27 1 1 - - - - - 1 - 1 5 - 3 3 2 4 3 - 2 - - 1 - -
12% 33% 50% - - - - - 13% - 33% 8% - 30% 21% 20% 31% 6% - 40% - - 25% - - 

  Somewhat negative

4 - - - - - - - - - - - 1 - 1 - - - 1 - - 1 - - -
2% - - - - - - - - - - - 20% - 7% - - - 6% - - 100% - - - 

  Very negative

230 3 2 1 2 2 1 5 8 1 3 59 5 10 14 10 13 54 17 5 - 1 4 1 9
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 196Q736_9. What has your experience been like with websites that have the following domain name extensions?

9. .pro
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

241 6** 5** 7** 3** 3** 1** 10** 6** 4** 3** 58* 6** 3** 7** 12** 58* 25** 3** 3** -** 1** 2** 4** 11**Unweighted Base
241 6** 5** 7** 3** 3** 1** 10** 6** 4** 3** 58* 6** 3** 7** 12** 58* 25** 3** 3** -** 1** 2** 4** 11**Weighted Base

204 5 5 6 2 2 1 9 5 4 3 50 6 2 4 10 52 21 3 1 - - 1 2 10
85% 83% 100% 86% 67% 67% 100% 90% 83% 100% 100% 86% 100% 67% 57% 83% 90% 84% 100% 33% - - 50% 50% 91%

TOP 2 BOX (NET)

67 1 2 2 1 1 - 2 3 - - 14 2 - 1 4 13 11 2 1 - - - - 7
28% 17% 40% 29% 33% 33% - 20% 50% - - 24% 33% - 14% 33% 22% 44% 67% 33% - - - - 64%

  Very positive

137 4 3 4 1 1 1 7 2 4 3 36 4 2 3 6 39 10 1 - - - 1 2 3
57% 67% 60% 57% 33% 33% 100% 70% 33% 100% 100% 62% 67% 67% 43% 50% 67% 40% 33% - - - 50% 50% 27%

  Somewhat positive

37 1 - 1 1 1 - 1 1 - - 8 - 1 3 2 6 4 - 2 - 1 1 2 1
15% 17% - 14% 33% 33% - 10% 17% - - 14% - 33% 43% 17% 10% 16% - 67% - 100% 50% 50% 9%

BOTTOM 2 BOX (NET)

36 1 - 1 1 1 - 1 1 - - 7 - 1 3 2 6 4 - 2 - 1 1 2 1
15% 17% - 14% 33% 33% - 10% 17% - - 12% - 33% 43% 17% 10% 16% - 67% - 100% 50% 50% 9%

  Somewhat negative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Very negative

241 6 5 7 3 3 1 10 6 4 3 58 6 3 7 12 58 25 3 3 - 1 2 4 11
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 197Q736_10. What has your experience been like with websites that have the following domain name extensions?

10. .coop
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

140 3** 1** 1** 4** 1** 1** 2** 7** 2** 3** 36* 2** 3** 5** 7** 10** 17** 5** 2** -** -** 8** 7** 13**Unweighted Base
140 3** 1** 1** 4** 1** 1** 2** 7** 2** 3** 36* 2** 3** 5** 7** 10** 17** 5** 2** -** -** 8** 7** 13**Weighted Base

124 2 1 1 4 1 1 2 6 2 2 33 1 2 4 6 8 16 4 1 - - 7 7 13
89% 67% 100% 100% 100% 100% 100% 100% 86% 100% 67% 92% 50% 67% 80% 86% 80% 94% 80% 50% - - 88% 100% 100%

TOP 2 BOX (NET)

49 1 1 1 1 - - 2 3 1 - 8 1 1 1 2 2 7 3 - - - 2 2 10
35% 33% 100% 100% 25% - - 100% 43% 50% - 22% 50% 33% 20% 29% 20% 41% 60% - - - 25% 29% 77%

  Very positive

75 1 - - 3 1 1 - 3 1 2 25 - 1 3 4 6 9 1 1 - - 5 5 3
54% 33% - - 75% 100% 100% - 43% 50% 67% 69% - 33% 60% 57% 60% 53% 20% 50% - - 63% 71% 23%

A
  Somewhat positive

16 1 - - - - - - 1 - 1 3 1 1 1 1 2 1 1 1 - - 1 - -
11% 33% - - - - - - 14% - 33% 8% 50% 33% 20% 14% 20% 6% 20% 50% - - 13% - - 

BOTTOM 2 BOX (NET)

12 1 - - - - - - - - 1 3 - 1 - 1 1 1 1 1 - - 1 - -
9% 33% - - - - - - - - 33% 8% - 33% - 14% 10% 6% 20% 50% - - 13% - - 

  Somewhat negative

4 - - - - - - - 1 - - - 1 - 1 - 1 - - - - - - - -
3% - - - - - - - 14% - - - 50% - 20% - 10% - - - - - - - - 

  Very negative

140 3 1 1 4 1 1 2 7 2 3 36 2 3 5 7 10 17 5 2 - - 8 7 13
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 198Q736_11. What has your experience been like with websites that have the following domain name extensions?

11. .cn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

846 -** -** -** -** -** -** -** -** -** -** 846 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
846 -** -** -** -** -** -** -** -** -** -** 846 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

809 - - - - - - - - - - 809 - - - - - - - - - - - - -
96% - - - - - - - - - - 96% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

378 - - - - - - - - - - 378 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

  Very positive

431 - - - - - - - - - - 431 - - - - - - - - - - - - -
51% - - - - - - - - - - 51% - - - - - - - - - - - - - 

  Somewhat positive

37 - - - - - - - - - - 37 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

34 - - - - - - - - - - 34 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Somewhat negative

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Very negative

846 - - - - - - - - - - 846 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 199Q736_12. What has your experience been like with websites that have the following domain name extensions?

12. .vn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

82* -** -** -** -** -** -** -** -** -** -** -** 82* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
82* -** -** -** -** -** -** -** -** -** -** -** 82* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

81 - - - - - - - - - - - 81 - - - - - - - - - - - -
99% - - - - - - - - - - - 99% - - - - - - - - - - - - 

TOP 2 BOX (NET)

57 - - - - - - - - - - - 57 - - - - - - - - - - - -
70% - - - - - - - - - - - 70% - - - - - - - - - - - - 

  Very positive

24 - - - - - - - - - - - 24 - - - - - - - - - - - -
29% - - - - - - - - - - - 29% - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

82 - - - - - - - - - - - 82 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 200Q736_13. What has your experience been like with websites that have the following domain name extensions?

13. .ph
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

151 -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
151 -** -** -** -** -** -** -** -** -** -** -** -** 151 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

150 - - - - - - - - - - - - 150 - - - - - - - - - - -
99% - - - - - - - - - - - - 99% - - - - - - - - - - - 

TOP 2 BOX (NET)

96 - - - - - - - - - - - - 96 - - - - - - - - - - -
64% - - - - - - - - - - - - 64% - - - - - - - - - - - 

  Very positive

54 - - - - - - - - - - - - 54 - - - - - - - - - - -
36% - - - - - - - - - - - - 36% - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

151 - - - - - - - - - - - - 151 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 201Q736_14. What has your experience been like with websites that have the following domain name extensions?

14. .jp
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

300 -** -** -** -** -** -** -** -** -** -** -** -** -** 300 -** -** -** -** -** -** -** -** -** -**Unweighted Base
300 -** -** -** -** -** -** -** -** -** -** -** -** -** 300 -** -** -** -** -** -** -** -** -** -**Weighted Base

294 - - - - - - - - - - - - - 294 - - - - - - - - - -
98% - - - - - - - - - - - - - 98% - - - - - - - - - - 

TOP 2 BOX (NET)

89 - - - - - - - - - - - - - 89 - - - - - - - - - -
30% - - - - - - - - - - - - - 30% - - - - - - - - - - 

  Very positive

205 - - - - - - - - - - - - - 205 - - - - - - - - - -
68% - - - - - - - - - - - - - 68% - - - - - - - - - - 

  Somewhat positive

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

300 - - - - - - - - - - - - - 300 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 202Q736_15. What has your experience been like with websites that have the following domain name extensions?

15. .kr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -**Unweighted Base
161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -**Weighted Base

159 - - - - - - - - - - - - - - 159 - - - - - - - - -
99% - - - - - - - - - - - - - - 99% - - - - - - - - - 

TOP 2 BOX (NET)

54 - - - - - - - - - - - - - - 54 - - - - - - - - -
34% - - - - - - - - - - - - - - 34% - - - - - - - - - 

  Very positive

105 - - - - - - - - - - - - - - 105 - - - - - - - - -
65% - - - - - - - - - - - - - - 65% - - - - - - - - - 

  Somewhat positive

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

161 - - - - - - - - - - - - - - 161 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 330J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 203Q736_16. What has your experience been like with websites that have the following domain name extensions?

16. .ru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

236 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 236 -** -** -** -** -** -** -** -**Unweighted Base
236 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 236 -** -** -** -** -** -** -** -**Weighted Base

232 - - - - - - - - - - - - - - - 232 - - - - - - - -
98% - - - - - - - - - - - - - - - 98% - - - - - - - - 

TOP 2 BOX (NET)

170 - - - - - - - - - - - - - - - 170 - - - - - - - -
72% - - - - - - - - - - - - - - - 72% - - - - - - - - 

  Very positive

62 - - - - - - - - - - - - - - - 62 - - - - - - - -
26% - - - - - - - - - - - - - - - 26% - - - - - - - - 

  Somewhat positive

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Somewhat negative

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Very negative

236 - - - - - - - - - - - - - - - 236 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 204Q736_17. What has your experience been like with websites that have the following domain name extensions?

17. .in
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

517 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 517 -** -** -** -** -** -** -**Unweighted Base
517 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 517 -** -** -** -** -** -** -**Weighted Base

508 - - - - - - - - - - - - - - - - 508 - - - - - - -
98% - - - - - - - - - - - - - - - - 98% - - - - - - - 

TOP 2 BOX (NET)

345 - - - - - - - - - - - - - - - - 345 - - - - - - -
67% - - - - - - - - - - - - - - - - 67% - - - - - - - 

  Very positive

163 - - - - - - - - - - - - - - - - 163 - - - - - - -
32% - - - - - - - - - - - - - - - - 32% - - - - - - - 

  Somewhat positive

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

BOTTOM 2 BOX (NET)

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

517 - - - - - - - - - - - - - - - - 517 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 205Q736_18. What has your experience been like with websites that have the following domain name extensions?

18. .id
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

150 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 150 -** -** -** -** -** -**Unweighted Base
150 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 150 -** -** -** -** -** -**Weighted Base

149 - - - - - - - - - - - - - - - - - 149 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

TOP 2 BOX (NET)

112 - - - - - - - - - - - - - - - - - 112 - - - - - -
75% - - - - - - - - - - - - - - - - - 75% - - - - - - 

  Very positive

37 - - - - - - - - - - - - - - - - - 37 - - - - - -
25% - - - - - - - - - - - - - - - - - 25% - - - - - - 

  Somewhat positive

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Very negative

150 - - - - - - - - - - - - - - - - - 150 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 206Q736_19. What has your experience been like with websites that have the following domain name extensions?

19. .ng
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

157 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 157 -** -** -** -** -**Unweighted Base
157 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 157 -** -** -** -** -**Weighted Base

154 - - - - - - - - - - - - - - - - - - 154 - - - - -
98% - - - - - - - - - - - - - - - - - - 98% - - - - - 

TOP 2 BOX (NET)

108 - - - - - - - - - - - - - - - - - - 108 - - - - -
69% - - - - - - - - - - - - - - - - - - 69% - - - - - 

  Very positive

46 - - - - - - - - - - - - - - - - - - 46 - - - - -
29% - - - - - - - - - - - - - - - - - - 29% - - - - - 

  Somewhat positive

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

157 - - - - - - - - - - - - - - - - - - 157 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 207Q736_20. What has your experience been like with websites that have the following domain name extensions?

20. .za
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Unweighted Base
90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 90* -** -** -** -**Weighted Base

90 - - - - - - - - - - - - - - - - - - - 90 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

TOP 2 BOX (NET)

69 - - - - - - - - - - - - - - - - - - - 69 - - - -
77% - - - - - - - - - - - - - - - - - - - 77% - - - - 

  Very positive

21 - - - - - - - - - - - - - - - - - - - 21 - - - -
23% - - - - - - - - - - - - - - - - - - - 23% - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

90 - - - - - - - - - - - - - - - - - - - 90 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 208Q736_21. What has your experience been like with websites that have the following domain name extensions?

21. .eg
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -**Unweighted Base
57* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -**Weighted Base

57 - - - - - - - - - - - - - - - - - - - - 57 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

TOP 2 BOX (NET)

30 - - - - - - - - - - - - - - - - - - - - 30 - - -
53% - - - - - - - - - - - - - - - - - - - - 53% - - - 

  Very positive

27 - - - - - - - - - - - - - - - - - - - - 27 - - -
47% - - - - - - - - - - - - - - - - - - - - 47% - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

57 - - - - - - - - - - - - - - - - - - - - 57 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 209Q736_22. What has your experience been like with websites that have the following domain name extensions?

22. .co
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -** -**Weighted Base

100 - - - - - - - - - - - - - - - - - - - - - 100 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

TOP 2 BOX (NET)

73 - - - - - - - - - - - - - - - - - - - - - 73 - -
73% - - - - - - - - - - - - - - - - - - - - - 73% - - 

  Very positive

27 - - - - - - - - - - - - - - - - - - - - - 27 - -
27% - - - - - - - - - - - - - - - - - - - - - 27% - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

100 - - - - - - - - - - - - - - - - - - - - - 100 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 210Q736_23. What has your experience been like with websites that have the following domain name extensions?

23. .ar
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 91* -**Unweighted Base
91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 91* -**Weighted Base

89 - - - - - - - - - - - - - - - - - - - - - - 89 -
98% - - - - - - - - - - - - - - - - - - - - - - 98% - 

TOP 2 BOX (NET)

65 - - - - - - - - - - - - - - - - - - - - - - 65 -
71% - - - - - - - - - - - - - - - - - - - - - - 71% - 

  Very positive

24 - - - - - - - - - - - - - - - - - - - - - - 24 -
26% - - - - - - - - - - - - - - - - - - - - - - 26% - 

  Somewhat positive

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 1% - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 1% - 

  Very negative

91 - - - - - - - - - - - - - - - - - - - - - - 91 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 211Q736_24. What has your experience been like with websites that have the following domain name extensions?

24. .br
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

296 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 296Unweighted Base
296 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 296Weighted Base

290 - - - - - - - - - - - - - - - - - - - - - - - 290
98% - - - - - - - - - - - - - - - - - - - - - - - 98%

TOP 2 BOX (NET)

216 - - - - - - - - - - - - - - - - - - - - - - - 216
73% - - - - - - - - - - - - - - - - - - - - - - - 73%

  Very positive

74 - - - - - - - - - - - - - - - - - - - - - - - 74
25% - - - - - - - - - - - - - - - - - - - - - - - 25%

  Somewhat positive

6 - - - - - - - - - - - - - - - - - - - - - - - 6
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - - - - - - - - - - - - - - 6
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

296 - - - - - - - - - - - - - - - - - - - - - - - 296
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 212Q736_25. What has your experience been like with websites that have the following domain name extensions?

25. .it
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

93* -** -** -** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
93* -** -** -** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

93 - - - 93 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

46 - - - 46 - - - - - - - - - - - - - - - - - - - -
49% - - - 49% - - - - - - - - - - - - - - - - - - - - 

  Very positive

47 - - - 47 - - - - - - - - - - - - - - - - - - - -
51% - - - 51% - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

93 - - - 93 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 213Q736_26. What has your experience been like with websites that have the following domain name extensions?

26. .tr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

80* -** -** -** -** 80* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
80* -** -** -** -** 80* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

80 - - - - 80 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

58 - - - - 58 - - - - - - - - - - - - - - - - - - -
73% - - - - 73% - - - - - - - - - - - - - - - - - - - 

  Very positive

22 - - - - 22 - - - - - - - - - - - - - - - - - - -
28% - - - - 28% - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

80 - - - - 80 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 214Q736_27. What has your experience been like with websites that have the following domain name extensions?

27. .es
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** -** -** 91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
91* -** -** -** -** -** 91* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

90 - - - - - 90 - - - - - - - - - - - - - - - - - -
99% - - - - - 99% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

23 - - - - - 23 - - - - - - - - - - - - - - - - - -
25% - - - - - 25% - - - - - - - - - - - - - - - - - - 

  Very positive

67 - - - - - 67 - - - - - - - - - - - - - - - - - -
74% - - - - - 74% - - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

91 - - - - - 91 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 215Q736_28. What has your experience been like with websites that have the following domain name extensions?

28. .pl
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

99* -** -** -** -** -** -** 99* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
99* -** -** -** -** -** -** 99* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

98 - - - - - - 98 - - - - - - - - - - - - - - - - -
99% - - - - - - 99% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
54% - - - - - - 54% - - - - - - - - - - - - - - - - - 

  Very positive

45 - - - - - - 45 - - - - - - - - - - - - - - - - -
45% - - - - - - 45% - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

99 - - - - - - 99 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 343J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 216Q736_29. What has your experience been like with websites that have the following domain name extensions?

29. .uk
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

191 -** -** -** -** -** -** -** 191 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
191 -** -** -** -** -** -** -** 191 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

189 - - - - - - - 189 - - - - - - - - - - - - - - - -
99% - - - - - - - 99% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

111 - - - - - - - 111 - - - - - - - - - - - - - - - -
58% - - - - - - - 58% - - - - - - - - - - - - - - - - 

  Very positive

78 - - - - - - - 78 - - - - - - - - - - - - - - - -
41% - - - - - - - 41% - - - - - - - - - - - - - - - - 

  Somewhat positive

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

191 - - - - - - - 191 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 344J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 217Q736_30. What has your experience been like with websites that have the following domain name extensions?

30. .fr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

168 -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
168 -** -** -** -** -** -** -** -** 168 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

166 - - - - - - - - 166 - - - - - - - - - - - - - - -
99% - - - - - - - - 99% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

72 - - - - - - - - 72 - - - - - - - - - - - - - - -
43% - - - - - - - - 43% - - - - - - - - - - - - - - - 

  Very positive

94 - - - - - - - - 94 - - - - - - - - - - - - - - -
56% - - - - - - - - 56% - - - - - - - - - - - - - - - 

  Somewhat positive

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

168 - - - - - - - - 168 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 218Q736_31. What has your experience been like with websites that have the following domain name extensions?

31. .de
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

227 -** -** -** -** -** -** -** -** -** 227 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
227 -** -** -** -** -** -** -** -** -** 227 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

227 - - - - - - - - - 227 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

89 - - - - - - - - - 89 - - - - - - - - - - - - - -
39% - - - - - - - - - 39% - - - - - - - - - - - - - - 

  Very positive

138 - - - - - - - - - 138 - - - - - - - - - - - - - -
61% - - - - - - - - - 61% - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

227 - - - - - - - - - 227 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 219Q736_32. What has your experience been like with websites that have the following domain name extensions?

32. .us
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

149 149 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
149 149 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

138 138 - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

46 46 - - - - - - - - - - - - - - - - - - - - - - -
31% 31% - - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

92 92 - - - - - - - - - - - - - - - - - - - - - - -
62% 62% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

11 11 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

10 10 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

149 149 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 220Q736_33. What has your experience been like with websites that have the following domain name extensions?

33. .ca
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

185 -** 185 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
185 -** 185 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

182 - 182 - - - - - - - - - - - - - - - - - - - - - -
98% - 98% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

142 - 142 - - - - - - - - - - - - - - - - - - - - - -
77% - 77% - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

40 - 40 - - - - - - - - - - - - - - - - - - - - - -
22% - 22% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

185 - 185 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 221Q736_34. What has your experience been like with websites that have the following domain name extensions?

34. .mx
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

188 -** -** 188 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
188 -** -** 188 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

188 - - 188 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

111 - - 111 - - - - - - - - - - - - - - - - - - - - -
59% - - 59% - - - - - - - - - - - - - - - - - - - - - 

  Very positive

77 - - 77 - - - - - - - - - - - - - - - - - - - - -
41% - - 41% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

188 - - 188 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Unweighted Base
254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base

74 2 1 - 1 1 - 1 3 - 1 8 1 7 5 1 4 17 4 10 5 - - 1 1
29% 12% 11% - 20% 17% - 13% 50% - 14% 35% 33% 47% 71% 50% 20% 35% 21% 40% 45% - - 33% 10%

USAGE (NET)

56 2 1 - 1 1 - - 2 - 1 6 - 5 3 - 3 14 2 10 5 - - - -
22% 12% 11% - 20% 17% - - 33% - 14% 26% - 33% 43% - 15% 29% 11% 40% 45% - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

53 1 1 - 1 - - - 2 - 1 6 - 4 3 - 3 14 2 10 5 - - - -
21% 6% 11% - 20% - - - 33% - 14% 26% - 27% 43% - 15% 29% 11% 40% 45% - - - - 

    Business/Work website
    usage

2 - - - 1 - - - - - - - - - - - 1 - - - - - - - -
1% - - - 20% - - - - - - - - - - - 5% - - - - - - - - 

    Commercial websites

2 - - - 1 - - - - - - - - 1 - - - - - - - - - - -
1% - - - 20% - - - - - - - - 7% - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 6% - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

2 - - - - 1 - - - - - - - - - - - - - 1 - - - - -
1% - - - - 17% - - - - - - - - - - - - - 4% - - - - - 

    Other businesses/organ
    izations mentions

12 1 - - - - - 1 1 - - 1 - 2 1 1 1 1 1 - - - - 1 -
5% 6% - - - - - 13% 17% - - 4% - 13% 14% 50% 5% 2% 5% - - - - 33% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

7 - - - - - - - 1 - - 1 - 2 1 1 - - 1 - - - - - -
3% - - - - - - - 17% - - 4% - 13% 14% 50% - - 5% - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

5 1 - - - - - 1 - - - - - - - - 1 1 - - - - - 1 -
2% 6% - - - - - 13% - - - - - - - - 5% 2% - - - - - 33% - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
7 - - - - - - - - - - - 1 - 1 - - 3 1 - - - - - 1
3% - - - - - - - - - - - 33% - 14% - - 6% 5% - - - - - 10%

  MISCELLANEOUS
  USAGE (SUB-NET)

3 - - - - - - - - - - - 1 - - - - 2 - - - - - - -
1% - - - - - - - - - - - 33% - - - - 4% - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

4 - - - - - - - - - - - - - 1 - - 1 1 - - - - - 1
2% - - - - - - - - - - - - - 14% - - 2% 5% - - - - - 10%

    Other usage mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 4% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 4% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

40 4 4 1 2 - 1 3 2 3 2 1 - - - - 4 1 3 1 4 - 1 1 2
16% 24% 44% 33% 40% - 100% 38% 33% 75% 29% 4% - - - - 20% 2% 16% 4% 36% - 100% 33% 20%
R

PERFORMANCE (NET)

25 2 2 - - - 1 3 2 2 2 1 - - - - 3 - 3 - 1 - 1 1 1
10% 12% 22% - - - 100% 38% 33% 50% 29% 4% - - - - 15% - 16% - 9% - 100% 33% 10%
R

  No problems/Good
  experience with website

7 2 1 - - - - - - - - - - - - - 1 1 - - 2 - - - -
3% 12% 11% - - - - - - - - - - - - - 5% 2% - - 18% - - - - 

  Worked/Effective

5 1 1 - 1 - - - - - - - - - - - - - - 1 1 - - - -
2% 6% 11% - 20% - - - - - - - - - - - - - - 4% 9% - - - - 

  Fast/Good speed

4 - - 1 1 - - - - 1 - - - - - - - - - - - - - - 1
2% - - 33% 20% - - - - 25% - - - - - - - - - - - - - - 10%

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

37 3 - 1 - - - 1 - 1 - 7 - 1 - - 3 5 7 4 2 - - - 2
15% 18% - 33% - - - 13% - 25% - 30% - 7% - - 15% 10% 37% 16% 18% - - - 20%

SITE APPEAL (NET)

18 - - 1 - - - - - - - 5 - 1 - - 2 4 3 1 - - - - 1
7% - - 33% - - - - - - - 22% - 7% - - 10% 8% 16% 4% - - - - 10%

  Everything/Good/Like
  site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
3 1 - 1 - - - - - - - - - - - - - - 1 - - - - - -
1% 6% - 33% - - - - - - - - - - - - - - 5% - - - - - - 

  It’s memorable/Easy to
  remember

3 - - - - - - 1 - - - - - - - - 1 1 - - - - - - -
1% - - - - - - 13% - - - - - - - - 5% 2% - - - - - - - 

  OK/Fine

2 - - - - - - - - - - - - - - - - - 1 1 - - - - -
1% - - - - - - - - - - - - - - - - - 5% 4% - - - - - 

  Different/Unique

2 - - - - - - - - 1 - - - - - - - - 1 - - - - - -
1% - - - - - - - - 25% - - - - - - - - 5% - - - - - - 

  Interesting websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 4% - - - - - 

  It’s professional

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

  Not a lot of ads/pop ups

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

6 1 - 1 - - - - - - - 2 - - - - - - 1 - - - - - 1
2% 6% - 33% - - - - - - - 9% - - - - - - 5% - - - - - 10%

  Other site appeal
  mentions

36 2 1 1 - 1 - 1 - - 1 - 1 4 - - 1 9 3 7 2 1 - - 1
14% 12% 11% 33% - 17% - 13% - - 14% - 33% 27% - - 5% 19% 16% 28% 18% 100% - - 10%

CONTENT (NET)

34 2 1 1 - 1 - 1 - - - - 1 3 - - 1 9 3 7 2 1 - - 1
13% 12% 11% 33% - 17% - 13% - - - - 33% 20% - - 5% 19% 16% 28% 18% 100% - - 10%

  INFORMATION
  (SUB-NET)

11 1 1 - - - - - - - - - - 2 - - - 3 1 3 - - - - -
4% 6% 11% - - - - - - - - - - 13% - - - 6% 5% 12% - - - - - 

    Comprehensive/Can
    search all information in
    one place

8 1 - 1 - - - 1 - - - - - - - - - 2 - 2 1 - - - -
3% 6% - 33% - - - 13% - - - - - - - - - 4% - 8% 9% - - - - 

    Good/Helpful
    information

8 - - - - - - - - - - - - 1 - - - 3 1 1 1 - - - 1
3% - - - - - - - - - - - - 7% - - - 6% 5% 4% 9% - - - 10%

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
5 - - - - 1 - - - - - - - - - - 1 1 1 1 - - - - -
2% - - - - 17% - - - - - - - - - - 5% 2% 5% 4% - - - - - 

    Accurate/Authentic
    information

3 - - - - - - - - - - - 1 - - - - 1 - - - 1 - - -
1% - - - - - - - - - - - 33% - - - - 2% - - - 100% - - - 

    Other information
    mentions

3 - - 1 - - - - - - 1 - - 1 - - - - - - - - - - -
1% - - 33% - - - - - - 14% - - 7% - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 33% - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 7% - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 14% - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

32 1 2 1 1 - - 2 1 - 2 2 1 1 1 - 1 10 1 - - - - - 5
13% 6% 22% 33% 20% - - 25% 17% - 29% 9% 33% 7% 14% - 5% 21% 5% - - - - - 50%

BRAND/QUALITY (NET)

11 - - 1 - - - 1 1 - 1 1 - 1 1 - 1 2 1 - - - - - -
4% - - 33% - - - 13% 17% - 14% 4% - 7% 14% - 5% 4% 5% - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

9 - 1 - 1 - - - - - - - - - - - - 6 - - - - - - 1
4% - 11% - 20% - - - - - - - - - - - - 13% - - - - - - 10%

A
  Honest/trustworthy

5 - - - - - - - - - - 1 1 - - - - - - - - - - - 3
2% - - - - - - - - - - 4% 33% - - - - - - - - - - - 30%

  Good quality
  brand/product

4 - 1 - - - - 1 - - - - - - - - - 1 - - - - - - 1
2% - 11% - - - - 13% - - - - - - - - - 2% - - - - - - 10%

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - 1 - - - - - - 1 - - - - - - -
1% - - - - - - - - - 14% - - - - - - 2% - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
19 - 1 1 - 1 - - - - 1 2 - - - - 3 4 1 4 1 - - - -

7% - 11% 33% - 17% - - - - 14% 9% - - - - 15% 8% 5% 16% 9% - - - - 
MISCELLANEOUS (NET)

6 - - - - - - - - - - - - - - - - 1 - 4 1 - - - -
2% - - - - - - - - - - - - - - - - 2% - 16% 9% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

4 - - - - - - - - - 1 - - - - - 1 2 - - - - - - -
2% - - - - - - - - - 14% - - - - - 5% 4% - - - - - - - 

  Positive/Just was

3 - - - - - - - - - - 1 - - - - 2 - - - - - - - -
1% - - - - - - - - - - 4% - - - - 10% - - - - - - - - 

  Convenient

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

5 - 1 1 - 1 - - - - - 1 - - - - - 1 - - - - - - -
2% - 11% 33% - 17% - - - - - 4% - - - - - 2% - - - - - - - 

  Other mentions

16 1 - - - 2 - - 1 - - 1 1 2 - - - 2 2 2 1 - - 1 -
6% 6% - - - 33% - - 17% - - 4% 33% 13% - - - 4% 11% 8% 9% - - 33% - 

FUNCTIONALITY (NET)

6 1 - - - 1 - - 1 - - 1 - 2 - - - - - - - - - - -
2% 6% - - - 17% - - 17% - - 4% - 13% - - - - - - - - - - - 

  Easy to use/navigate

4 - - - - - - - - - - - - - - - - 1 1 1 1 - - - -
2% - - - - - - - - - - - - - - - - 2% 5% 4% 9% - - - - 

  Accessible/Easy to
  access/find

3 - - - - 1 - - - - - - - - - - - 1 - - - - - 1 -
1% - - - - 17% - - - - - - - - - - - 2% - - - - - 33% - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

3 - - - - - - - - - - - 1 - - - - - 1 1 - - - - -
1% - - - - - - - - - - - 33% - - - - - 5% 4% - - - - - 

  Other functionality
  mentions

15 - 1 - 1 2 - - - - - - - 2 - - - 5 - 2 2 - - - -
6% - 11% - 20% 33% - - - - - - - 13% - - - 10% - 8% 18% - - - - 

SECURITY (NET)

11 - - - 1 2 - - - - - - - 1 - - - 4 - 2 1 - - - -
4% - - - 20% 33% - - - - - - - 7% - - - 8% - 8% 9% - - - - 

  Safe/Good security

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

254 17** 9** 3** 5** 6** 1** 8** 6** 4** 7** 23** 3** 15** 7** 2** 20** 48* 19** 25** 11** 1** 1** 3** 10**Weighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Private/Privacy

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

  No/Less spam

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 11% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 7% - - - - - - - - - - - 

  Other security mentions

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 13% - - - - - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 13% - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

6 1 - - 1 - - - - - - - - - 1 1 1 1 - - - - - - -
2% 6% - - 20% - - - - - - - - - 14% 50% 5% 2% - - - - - - - 

None

7 1 - - - - - - - - - - - 1 - - 3 - 1 1 - - - - -
3% 6% - - - - - - - - - - - 7% - - 15% - 5% 4% - - - - - 

Don’t know

17 3 - - - 1 - 1 - - 1 3 - - 1 - 2 3 - - 1 - - - 1
7% 18% - - - 17% - 13% - - 14% 13% - - 14% - 10% 6% - - 9% - - - 10%

Declined to answer

311 20 10 8 8 8 1 10 7 4 8 24 4 18 8 2 23 59 22 32 18 1 1 3 12
122% 118% 111% 267% 160% 133% 100% 125% 117% 100% 114% 104% 133% 120% 114% 100% 115% 123% 116% 128% 164% 100% 100% 100% 120%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Unweighted Base
3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base

1135 96 49 37 5 24 4 14 31 10 7 208 28 56 38 27 46 174 59 60 17 35 28 20 62
36% 36% 39% 32% 13% 33% 15% 27% 28% 18% 13% 45% 50% 40% 59% 36% 31% 42% 42% 37% 26% 51% 33% 25% 26%

EJKXY EJKY EJKXY EK EK K ABDEHIJKQUWXY ADEHIJKQUWXY EJKXY ABCDEFHIJKLNPQRSTUWXY EJK EK ADEHIJKQUXY EIJKQUXY EJKY ABDEFHIJKQTUWXY EK K
BRAND/QUALITY (NET)

780 77 30 31 4 15 3 10 19 5 2 152 25 42 30 18 25 107 33 39 10 24 21 17 41
25% 29% 24% 27% 11% 21% 12% 20% 17% 9% 4% 33% 45% 30% 47% 24% 17% 26% 23% 24% 15% 35% 24% 21% 17%

EJKQY EIJKQUY JK EJKQY K K K ACEFHIJKQRSTUXY ABCDEFHIJKPQRSTUWXY EIJKQUY ABCDEFHIJKLNPQRSTUWXY JK K EJKQY JK JK K AEIJKQUY JK K K
  Well
  known/Popular/Most
  commonly used domain

185 8 13 5 - 4 - 4 7 1 1 11 3 8 6 6 6 47 19 8 3 8 6 2 9
6% 3% 10% 4% - 6% - 8% 6% 2% 2% 2% 5% 6% 9% 8% 4% 11% 13% 5% 5% 12% 7% 2% 4%

BL ABEJKLQXY L L BL L ABDEJKLQTXY ABDEJKLNQTXY ABEJKLQXY L
  Honest/trustworthy

110 7 5 1 - 1 - 1 1 1 - 39 - 9 2 1 2 12 7 6 4 5 - 1 5
4% 3% 4% 1% - 1% - 2% 1% 2% - 9% - 6% 3% 1% 1% 3% 5% 4% 6% 7% - 1% 2%

ABDFIKMPQRTWXY DIQWY W DIW DIKMQWY

  It’s a legitimate/credible
  site/domain

42 3 1 2 - 2 - - 1 1 - 5 - 3 1 1 7 12 1 1 - 1 - - -
1% 1% 1% 2% - 3% - - 1% 2% - 1% - 2% 2% 1% 5% 3% 1% 1% - 1% - - - 

Y Y Y Y ABLSTWY AY
  Well established/Been
  around for a long time

36 3 3 1 - 1 - - 1 - - 5 - 1 - 1 1 9 2 6 - - - - 2
1% 1% 2% 1% - 1% - - 1% - - 1% - 1% - 1% 1% 2% 1% 4% - - - - 1%

A ALY
  Pioneer/One of the first
  website extensions

17 - 1 - - - - - 2 - 3 2 2 - - 1 2 2 - 2 - - - - -
1% - 1% - - - - - 2% - 5% * 4% - - 1% 1% * - 1% - - - - - 

BY ABDFLNRSWXY ABDLNRSY

  Reputable

14 - - - 1 1 1 - - 1 1 - - - - - 3 1 1 - - - - - 4
* - - - 3% 1% 4% - - 2% 2% - - - - - 2% * 1% - - - - - 2%

ABLRT L BL BL ABLR ABLR
  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

24 1 1 1 - - - - 2 1 - 4 1 - 1 1 3 2 - 1 - 2 1 - 2
1% * 1% 1% - - - - 2% 2% - 1% 2% - 2% 1% 2% * - 1% - 3% 1% - 1%

ABNRS
  Other brand/quality
  mentions

796 56 23 24 11 7 4 8 29 8 15 171 10 30 20 30 41 110 53 38 18 9 20 19 42
26% 21% 18% 21% 29% 10% 15% 16% 26% 14% 27% 37% 18% 21% 31% 39% 27% 27% 38% 23% 28% 13% 23% 23% 18%

CFVY F F FV F ABCDFHIJMNQRTVWXY F CFJVY ABCDFHJMNRTVWXY FVY FJVY ABCDFHJMNRTVWXY F FV F F
USAGE (NET)

341 37 12 4 3 2 - 2 13 1 4 90 2 19 10 25 18 25 21 15 4 - 8 12 14
11% 14% 9% 3% 8% 3% - 4% 12% 2% 7% 20% 4% 14% 16% 33% 12% 6% 15% 9% 6% - 9% 15% 6%

DFJRVY DFHJMRVY V V DFJRV V ACDFHJKMQRTUVWY DFJMRVY DFHJMRVY ABCDEFHIJKLMNOQRSTUVWXY DFJRVY V DFHJMRVY V V V DFJMRVY V
  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

252 31 8 2 1 2 - 2 9 1 4 59 1 15 8 19 13 21 15 10 2 - 8 10 11
8% 12% 6% 2% 3% 3% - 4% 8% 2% 7% 13% 2% 11% 13% 25% 9% 5% 11% 6% 3% - 9% 12% 5%

DRVY ADFJMRUVY V DV V ACDFJMRTUVY DFJMRVY DFJMRUVY ABCDEFHIJKLMNQRSTUVWXY DV DFJMRVY V DV DFJMRUVY

    Always use it/The one I
    use most/frequently

91 6 4 2 2 1 - - 4 - - 32 1 4 2 6 5 4 6 5 2 - - 2 3
3% 2% 3% 2% 5% 1% - - 4% - - 7% 2% 3% 3% 8% 3% 1% 4% 3% 3% - - 2% 1%
R RW R ABDJKRVWY ABDHJKRVWY R R

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
194 8 5 6 3 1 2 2 6 1 4 43 2 2 7 2 6 44 12 17 2 6 4 4 5

6% 3% 4% 5% 8% 1% 8% 4% 5% 2% 7% 9% 4% 1% 11% 3% 4% 11% 9% 10% 3% 9% 5% 5% 2%
BNY N N ABCFNQY BFJNPY ABCFJNPQY BFNY ABCFJNPQY BFNY

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

65 2 1 2 2 - 1 - 2 - - 6 1 1 - - 2 26 9 2 - 4 - 2 2
2% 1% 1% 2% 5% - 4% - 2% - - 1% 2% 1% - - 1% 6% 6% 1% - 6% - 2% 1%

BPWY ABCFLNOPQTUWY ABCFLNOPQTUWY ABCFLNPTWY

    Commercial websites

55 3 2 2 1 - - - 2 - - 22 - - 2 - - 11 1 4 1 1 1 1 1
2% 1% 2% 2% 3% - - - 2% - - 5% - - 3% - - 3% 1% 2% 2% 1% 1% 1% * 

Q ABNQSY NQ QY
    Business/Work website
    usage

51 1 1 2 - - 1 2 2 1 4 10 1 1 6 1 2 4 2 8 1 - 1 - -
2% * 1% 2% - - 4% 4% 2% 2% 7% 2% 2% 1% 9% 1% 1% 1% 1% 5% 2% - 1% - - 
Y Y BY Y Y ABCFLNQRSVXY Y Y ABCDFILNPQRSVWXY ABCNRXY

    Specific to a
    company/good/large
    companies

11 1 1 - - - - 1 - - - 1 - - - - - 2 1 3 - 1 - - -
* * 1% - - - - 2% - - - * - - - - - * 1% 2% - 1% - - - 

Y ALY
    Organization
    website/extension

5 - - - - - - - - - - 3 - - - - - 2 - - - - - - -
* - - - - - - - - - - 1% - - - - - * - - - - - - - 

A
    Government
    website/extension

5 - - - - - - - - - - 2 - - - - - 2 - - - - 1 - -
* - - - - - - - - - - * - - - - - * - - - - 1% - - 

A
    Networking companies
    usually use in extension

4 - - - - - - - - - - - - - - - 1 - - 1 - - 1 1 -
* - - - - - - - - - - - - - - - 1% - - 1% - - 1% 1% - 

ALR ALR
    Educational websites

2 - - - - 1 - - - - - - - - - - - - - 1 - - - - -
* - - - - 1% - - - - - - - - - - - - - 1% - - - - - 

ALR A
    Institutions
    websites/extensions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
    Used for non-profit
    organizations/purposes

16 - - - - - - - - - - 5 - - - 1 1 4 - 1 - 2 - - 2
1% - - - - - - - - - - 1% - - - 1% 1% 1% - 1% - 3% - - 1%

ABNS
    Other businesses/organ
    izations mentions

177 3 6 7 4 2 2 3 7 3 5 34 3 4 2 3 17 30 8 2 11 1 5 - 15
6% 1% 5% 6% 11% 3% 8% 6% 6% 5% 9% 7% 5% 3% 3% 4% 11% 7% 6% 1% 17% 1% 6% - 6%

BTX BX BTX BNTVX BX BTX BX BTX BTX BX ABCFNTVX BTX BTX ABCDFILNOPRSTVWXY BTX BTX
  COUNTRIES (SUB-NET)

148 3 4 7 4 2 2 2 2 1 5 30 2 4 1 2 12 30 8 2 11 1 4 - 9
5% 1% 3% 6% 11% 3% 8% 4% 2% 2% 9% 7% 4% 3% 2% 3% 8% 7% 6% 1% 17% 1% 5% - 4%

BTX BTX BINOTVX BITX BTX BITX ABITX BTX ABCDFHIJLMNOPRSTVWXY B
    International/Used
    worldwide/Global

6 - - - - - - - 1 - - - 1 - - - 3 - - - - - 1 - -
* - - - - - - - 1% - - - 2% - - - 2% - - - - - 1% - - 

L ABLRY ABLRY LR
    Country specific
    (Unspec.)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

A
    China based website

3 - - - - - - - 2 1 - - - - - - - - - - - - - - -
* - - - - - - - 2% 2% - - - - - - - - - - - - - - - 

ABLRY ABLRY
    UK based website

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
* - - - - - - - - - - * - 1% - - - - - - - - - - - 

A
    It’s my country’s
    extension

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
2 - - - - - - - - - - - - - - - - - - - - - - - 2
* - - - - - - - - - - - - - - - - - - - - - - - 1%

AL
    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

14 - 2 - - - - 1 2 1 - - - - 1 1 2 - - - - - - - 4
* - 2% - - - - 2% 2% 2% - - - - 2% 1% 1% - - - - - - - 2%

BLR BLR ABLR BLR BLR LR LR ABLR
    Other countries
    mentions

131 10 3 8 1 3 - 1 6 4 2 15 3 5 1 4 1 17 14 7 3 3 7 3 10
4% 4% 2% 7% 3% 4% - 2% 5% 7% 4% 3% 5% 4% 2% 5% 1% 4% 10% 4% 5% 4% 8% 4% 4%
Q Q Q Q Q Q Q ABCLNOQRY Q LQ Q

  MISCELLANEOUS
  USAGE (SUB-NET)

36 2 - 2 - 1 - - 3 2 - 1 2 2 - 1 - 4 7 1 1 1 4 2 -
1% 1% - 2% - 1% - - 3% 4% - * 4% 1% - 1% - 1% 5% 1% 2% 1% 5% 2% - 
L LY LQY CLQY CLQY ABCLQRTY ABCLQRTY LY

    Allows for
    searching/browsing

32 3 1 3 - 2 - 1 1 1 1 7 - 2 1 - - 2 1 1 2 - - 1 2
1% 1% 1% 3% - 3% - 2% 1% 2% 2% 2% - 1% 2% - - * 1% 1% 3% - - 1% 1%

QR QR QR
    Email usage

21 1 - - - - - - - - - 4 1 - - - 1 4 2 2 - - 2 - 4
1% * - - - - - - - - - 1% 2% - - - 1% 1% 1% 1% - - 2% - 2%

    Diversity/Multi-purpose
    website

8 - - - - - - - - - 1 - - - - - - 2 2 - - - 2 - 1
* - - - - - - - - - 2% - - - - - - * 1% - - - 2% - * 

ABL AL ABL
    Personal usage site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

40 5 3 3 1 - - - 2 1 - 3 - 1 - 3 - 6 2 4 - 2 1 - 3
1% 2% 2% 3% 3% - - - 2% 2% - 1% - 1% - 4% - 1% 1% 2% - 3% 1% - 1%

Q Q ALQ Q
    Other usage mentions

571 71 30 31 10 22 14 17 38 20 16 32 4 16 3 7 35 44 11 28 14 8 20 20 60
18% 27% 24% 27% 26% 31% 54% 33% 35% 36% 29% 7% 7% 11% 5% 9% 23% 11% 8% 17% 22% 12% 23% 25% 25%

LMNOPRS ALMNOPRSTV LMNOPRSV ALMNOPRSV LMNOPRS ALMNOPRSTV ALMNOPRSTV ALMNOPQRSTV ALMNOPRSTV ALMNOPRSV LMNOPRSV LORS LMOPRS LMNOPRS LMNOPRSV ALMNOPRSTV

PERFORMANCE (NET)

338 54 25 19 6 11 11 14 26 14 14 10 - 9 1 5 12 25 9 12 8 1 8 13 31
11% 20% 20% 16% 16% 15% 42% 27% 24% 25% 25% 2% - 6% 2% 7% 8% 6% 6% 7% 12% 1% 9% 16% 13%

LMORV ALMNOPQRSTVWY ALMNOPQRSTVW LMNOPQRSTV LMORV LMNORSV ALMNOPQRSTUVWY ALMNOPQRSTVWY ALMNOPQRSTVWY ALMNOPQRSTVWY L L LM L L LM LMOV LMV LMNORSTV LMNORSV

  No problems/Good
  experience with website

109 2 1 10 3 7 3 2 8 3 1 8 2 2 2 - 10 8 - 5 2 4 4 2 20
3% 1% 1% 9% 8% 10% 12% 4% 7% 5% 2% 2% 4% 1% 3% - 7% 2% - 3% 3% 6% 5% 2% 8%

BLS ABCLNPRST BCLNPRS ABCLNPRST S ABCLNPRS BPS S S ABCLNPRS S S BCLPS BS ABCLNPRST

  Reliable

67 5 1 1 1 3 - - 7 1 - 7 2 4 - 1 5 4 2 6 3 2 3 3 6
2% 2% 1% 1% 3% 4% - - 6% 2% - 2% 4% 3% - 1% 3% 1% 1% 4% 5% 3% 3% 4% 3%

R ABCDLORS R R R
  Fast/Good speed

51 9 5 1 - 1 - 1 - 3 - 1 - - - 1 8 6 - 5 2 - 3 1 4
2% 3% 4% 1% - 1% - 2% - 5% - * - - - 1% 5% 1% - 3% 3% - 3% 1% 2%
L ALNS AILNS AILNRS ADILNRSY L LNS LNS LNS L

  Worked/Effective

13 2 - 1 - - - - - - 1 1 - 1 - - - 1 - 1 - 2 2 1 -
* 1% - 1% - - - - - - 2% * - 1% - - - * - 1% - 3% 2% 1% - 

Y ALQRSY ALRY
  Good results/search
  results

7 - - - - - - - - - - 6 - - - - - - - - - - 1 - -
* - - - - - - - - - - 1% - - - - - - - - - - 1% - - 

AR R
  Other performance
  mentions

298 25 8 15 4 4 3 4 11 6 3 38 9 14 1 2 22 49 14 16 4 8 9 3 26
10% 9% 6% 13% 11% 6% 12% 8% 10% 11% 5% 8% 16% 10% 2% 3% 15% 12% 10% 10% 6% 12% 10% 4% 11%

OP O OPX O O O COPX O ACFLOPX OPX O O OP O OP
SITE APPEAL (NET)

153 14 5 7 - 1 2 1 6 1 1 20 1 4 1 - 16 31 5 10 2 5 5 1 14
5% 5% 4% 6% - 1% 8% 2% 5% 2% 2% 4% 2% 3% 2% - 11% 7% 4% 6% 3% 7% 6% 1% 6%
P P P P ABCEFJKLMNOPSX APX P P P P

  Everything/Good/Like
  site

27 3 - 1 1 - - - 1 - - 2 3 3 - - - 4 3 2 - 1 1 - 2
1% 1% - 1% 3% - - - 1% - - * 5% 2% - - - 1% 2% 1% - 1% 1% - 1%

Q ABCFLPQRXY

  It’s memorable/Easy to
  remember

16 - - 3 1 - - - - - - - - 2 - - 3 1 - 2 - - 2 - 2
1% - - 3% 3% - - - - - - - - 1% - - 2% * - 1% - - 2% - 1%

ABLR BLR L ABLR L ABLR L
  It indicates
  seriousness/that it’s
  important

14 - 1 1 1 - 1 1 - 2 - - 2 - - - - - 2 - - - - 1 2
* - 1% 1% 3% - 4% 2% - 4% - - 4% - - - - - 1% - - - - 1% 1%

L ABLQRT BLR ABILNQRT ABILNQRT LR LR L
  Interesting websites

14 3 - - - - - 2 2 - 2 3 - - - - - 1 - - - - - - 1
* 1% - - - - - 4% 2% - 4% 1% - - - - - * - - - - - - * 

ACDLNQRSTY A ACDLNQRSTY

  OK/Fine

12 - - - - 1 - - 2 1 - 3 1 1 - - 1 - 1 - 1 - - - -
* - - - - 1% - - 2% 2% - 1% 2% 1% - - 1% - 1% - 2% - - - - 

R ABRY BRY BRY BR
  It’s professional

5 - - - - - - - - - - 1 - - - - 1 3 - - - - - - -
* - - - - - - - - - - * - - - - 1% 1% - - - - - - - 

A
  Descriptive/Indicates
  what it stands for

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
5 - - - - - - - - - - - - 1 - 1 - 1 - - 1 - - - 1
* - - - - - - - - - - - - 1% - 1% - * - - 2% - - - * 

AL ABL
  Not a lot of ads/pop ups

5 - - 1 - 1 - - - - - - - - - - - 2 - 1 - - - - -
* - - 1% - 1% - - - - - - - - - - - * - 1% - - - - - 

L AL
  Different/Unique

5 - 1 - - - - - - - - - - 2 - - - - 1 - - - - - 1
* - 1% - - - - - - - - - - 1% - - - - 1% - - - - - * 

ALR
  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

43 5 1 2 1 1 - - - 2 - 9 2 1 - 1 1 7 2 1 - 2 1 1 3
1% 2% 1% 2% 3% 1% - - - 4% - 2% 4% 1% - 1% 1% 2% 1% 1% - 3% 1% 1% 1%

I I
  Other site appeal
  mentions

292 28 11 12 1 4 1 4 5 3 - 15 7 23 - 11 10 47 22 32 10 6 18 8 14
9% 11% 9% 10% 3% 6% 4% 8% 5% 5% - 3% 13% 16% - 14% 7% 11% 16% 20% 15% 9% 21% 10% 6%

KLO KLO KLO KLO KO KLO AEFIJKLOQY IKLOY KO IKLOY AEFIKLOQY ABCDEFIJKLOQRVY EIKLOQY KLO ABCDEFHIJKLOQRVY KLO O
CONTENT (NET)

266 27 10 12 1 3 1 3 5 2 - 7 5 22 - 8 10 46 20 32 10 6 18 8 10
9% 10% 8% 10% 3% 4% 4% 6% 5% 4% - 2% 9% 16% - 11% 7% 11% 14% 20% 15% 9% 21% 10% 4%

KLOY KLOY KLO KLOY L L KLO AEFIJKLOQY KLOY KLO AIKLOY AFIJKLOQY ABCDEFHIJKLOQRVY AEFIJKLOQY KLO ABCDEFHIJKLOQRVY KLO L
  INFORMATION
  (SUB-NET)

119 14 1 7 1 2 1 2 2 2 - 3 2 11 - 2 2 18 1 16 6 4 10 5 7
4% 5% 1% 6% 3% 3% 4% 4% 2% 4% - 1% 4% 8% - 3% 1% 4% 1% 10% 9% 6% 12% 6% 3%

LS CLQS CLOQS L L L ACIKLOQSY LS ACIKLOQRSY ACIKLOQSY CLS ABCFIKLOPQRSY CLOQS L
    Comprehensive/Can
    search all information in
    one place

74 6 6 2 - - - 1 2 - - 3 2 6 - 2 5 17 3 9 2 1 3 3 1
2% 2% 5% 2% - - - 2% 2% - - 1% 4% 4% - 3% 3% 4% 2% 5% 3% 1% 3% 4% * 

LY LY LY LY LY ALY AFLY LY LY
    Information/Informative

45 7 3 3 - - - - - - - - - 2 - 3 2 7 6 3 1 2 4 - 2
1% 3% 2% 3% - - - - - - - - - 1% - 4% 1% 2% 4% 2% 2% 3% 5% - 1%
L L L L L IL L L AILY L L L AILY L

    Good/Helpful
    information

29 - - 1 - 1 - - 1 - - 2 - 3 - 1 1 4 9 3 2 - - - 1
1% - - 1% - 1% - - 1% - - * - 2% - 1% 1% 1% 6% 2% 3% - - - * 

B ABCDILOQRTVWXY B BCL
    Accurate/Authentic
    information

7 - - - - - - - - - - - 1 1 - - 1 - 2 1 - - 1 - -
* - - - - - - - - - - - 2% 1% - - 1% - 1% 1% - - 1% - - 

ABLRY ALR LR
    Other information
    mentions

30 3 1 - - 1 - 1 - 1 - 9 2 1 - 3 - 1 3 - - - - - 4
1% 1% 1% - - 1% - 2% - 2% - 2% 4% 1% - 4% - * 2% - - - - - 2%

AR ADIQRT ADIQRT R R
  MISCELLANEOUS
  CONTENT (SUB-NET)

16 - 1 - - 1 - 1 - 1 - 3 1 - - 2 - - 2 - - - - - 4
1% - 1% - - 1% - 2% - 2% - 1% 2% - - 3% - - 1% - - - - - 2%

R BR BR BR ABQRT R ABR
    Good/Like the content

13 3 - - - - - - - - - 5 1 1 - 1 - 1 1 - - - - - -
* 1% - - - - - - - - - 1% 2% 1% - 1% - * 1% - - - - - - 

A Y
    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

A
    Other miscellaneous
    content mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
226 17 9 15 3 7 1 2 7 7 - 11 8 14 2 2 3 31 14 18 10 9 4 6 26

7% 6% 7% 13% 8% 10% 4% 4% 6% 13% - 2% 14% 10% 3% 3% 2% 7% 10% 11% 15% 13% 5% 7% 11%
KLQ LQ KLQ ABKLOPQW K KLQ L KLPQ ABKLOPQW KLQ KLQ KLQ KLPQ ABHKLOPQRW KLOPQ KLQ AKLPQ

FUNCTIONALITY (NET)

96 11 4 5 1 3 - - 5 1 - 4 2 7 2 - - 16 8 8 7 4 1 - 7
3% 4% 3% 4% 3% 4% - - 5% 2% - 1% 4% 5% 3% - - 4% 6% 5% 11% 6% 1% - 3%

LQ LQ Q LQ Q LQ LQ Q LPQX Q LQ LPQX LQX ABCHKLPQRWXY LPQX LQ
  Easy to use/navigate

91 3 3 7 1 4 1 2 3 3 - - - 8 - 2 1 12 4 10 2 2 3 3 17
3% 1% 2% 6% 3% 6% 4% 4% 3% 5% - - - 6% - 3% 1% 3% 3% 6% 3% 3% 3% 4% 7%
L L L ABLOQ L BLQ L L BLQ ABLQ L L L ABLOQ L L L L ABKLMOQR

  Accessible/Easy to
  access/find

31 3 3 2 1 - - - 2 2 - - 2 - - - 2 2 2 - 2 2 - 2 4
1% 1% 2% 2% 3% - - - 2% 4% - - 4% - - - 1% * 1% - 3% 3% - 2% 2%
L L LT L LT L LNRT LNRT L L LNRT LNRT LT L

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

22 - - 1 - - - 1 - 1 - 7 4 1 - - - 2 - 1 - 2 - 1 1
1% - - 1% - - - 2% - 2% - 2% 7% 1% - - - * - 1% - 3% - 1% * 

B B AB ABCDFIKLNOPQRSTUWY ABQRS

  Other functionality
  mentions

203 5 10 8 5 8 1 9 5 2 2 18 6 8 1 3 9 33 12 14 5 3 13 8 15
7% 2% 8% 7% 13% 11% 4% 18% 5% 4% 4% 4% 11% 6% 2% 4% 6% 8% 9% 9% 8% 4% 15% 10% 6%

BL B B BLO BLO ABDIJKLNOPQRVY BLO B B BL BL BL B ABIJKLNOPQRVY BLO B
SECURITY (NET)

167 4 8 7 5 7 1 7 5 2 1 14 6 6 1 3 6 29 8 13 2 3 10 8 11
5% 2% 6% 6% 13% 10% 4% 14% 5% 4% 2% 3% 11% 4% 2% 4% 4% 7% 6% 8% 3% 4% 12% 10% 5%

BL B B ABKLNOQY BLO ABIKLNOPQUY BLO BL B BL ABKLNOQY BLO B
  Safe/Good security

14 1 2 1 - - - 1 - - 1 - 1 - - - 3 - - 1 1 - 1 - 1
* * 2% 1% - - - 2% - - 2% - 2% - - - 2% - - 1% 2% - 1% - * 

LR L LR LR LR ALR LR LR
  Virus/Malware protected

12 - - - - - - 1 - - - 1 - 1 - - - 2 3 - - - - 2 2
* - - - - - - 2% - - - * - 1% - - - * 2% - - - - 2% 1%

B ABL ABLT
  Private/Privacy

6 1 - - - - - - - - - - - - - - - 1 2 - 1 - 1 - -
* * - - - - - - - - - - - - - - - * 1% - 2% - 1% - - 

AL AL L
  No/Less spam

11 - - - - 1 - 1 - - - 3 - 1 - - - 1 - 1 1 - 1 - 1
* - - - - 1% - 2% - - - 1% - 1% - - - * - 1% 2% - 1% - * 

B B
  Other security mentions

184 16 9 12 1 7 2 3 3 3 7 26 2 5 2 5 9 14 5 12 2 6 5 13 15
6% 6% 7% 10% 3% 10% 8% 6% 3% 5% 13% 6% 4% 4% 3% 7% 6% 3% 4% 7% 3% 9% 6% 16% 6%
R AINRS IR AINRS R R ABCEILMNOQRSTUWY

MISCELLANEOUS (NET)

92 11 6 10 - 5 2 3 3 3 3 - - 2 - - 1 1 1 10 2 3 5 11 10
3% 4% 5% 9% - 7% 8% 6% 3% 5% 5% - - 1% - - 1% * 1% 6% 3% 4% 6% 14% 4%

LR LQR LQRS ALMNOPQRS ALMNOPQRS LPQRS LR LPQRS LPQRS L ALNOPQRS LR LR LPQRS ABCEILMNOPQRSUY LQRS
  Meets my expectations/n
  eeds/Always find what I
  need/want

43 3 2 - 1 1 - - - - 4 12 - 2 1 2 1 9 2 1 - - - - 2
1% 1% 2% - 3% 1% - - - - 7% 3% - 1% 2% 3% 1% 2% 1% 1% - - - - 1%

ABDIJMNQRSTUVWXY A
  Positive/Just was

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 223Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3117 266 127 116 38* 72* 26** 51* 110 56* 56* 458 56* 140 64* 76* 150 414 141 164 65* 68* 86* 81* 236Weighted Base
13 - - - - - - - - - - 5 - - - 2 3 1 - 1 - 1 - - -

* - - - - - - - - - - 1% - - - 3% 2% * - 1% - 1% - - - 
A ABRY ABRY B

  Convenient

3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
* - - - - - - - - - - * - - - - 1% - - - - - - - - 

A A
  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

35 3 1 2 - 1 - - - - - 7 2 1 1 1 3 3 3 - - 2 - 2 3
1% 1% 1% 2% - 1% - - - - - 2% 4% 1% 2% 1% 2% 1% 2% - - 3% - 2% 1%

IT T T
  Other mentions

16 1 - - - - - 1 1 1 - 2 - - - - 1 1 - 2 1 1 3 - 1
1% * - - - - - 2% 1% 2% - * - - - - 1% * - 1% 2% 1% 3% - * 

ABCDLNRSY

SERVICE (NET)

12 1 - - - - - 1 1 1 - - - - - - 1 1 - 2 1 - 2 - 1
* * - - - - - 2% 1% 2% - - - - - - 1% * - 1% 2% - 2% - * 

L L L L L ALR
  Good service/customer
  service/support

4 - - - - - - - - - - 2 - - - - - - - - - 1 1 - -
* - - - - - - - - - - * - - - - - - - - - 1% 1% - - 

ABR AR
  Other service mentions

22 1 1 - - 2 - - - 5 1 6 - - 1 - - 2 - - - - - - 3
1% * 1% - - 3% - - - 9% 2% 1% - - 2% - - * - - - - - - 1%

ANQRST ABCDHILMNPQRSTUVWXY

None

43 5 1 - 3 4 - 1 2 2 3 4 1 - - - 4 4 2 1 2 - - - 4
1% 2% 1% - 8% 6% - 2% 2% 4% 5% 1% 2% - - - 3% 1% 1% 1% 3% - - - 2%

ABCDLNOPRSTVWXY ACDLNPRTWX DN ADLNPRTWX N
Don’t know

94 12 5 2 1 3 - 5 3 4 7 14 2 2 2 - 7 10 - 1 2 1 - 1 10
3% 5% 4% 2% 3% 4% - 10% 3% 7% 13% 3% 4% 1% 3% - 5% 2% - 1% 3% 1% - 1% 4%
S STW ST S ADLNPRSTVWX NPSTW ABCDILNPQRSTVWXY S S S STW S ST

Declined to answer

4081 344 168 163 44 94 30 72 146 73 61 577 81 179 73 93 192 553 203 235 90 97 127 100 286
131% 129% 132% 141% 116% 131% 115% 141% 133% 130% 109% 126% 145% 128% 114% 122% 128% 134% 144% 143% 138% 143% 148% 123% 121%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 363J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Unweighted Base
559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base

212 12 6 8 5 2 1 8 6 3 4 9 8 11 - 1 15 48 10 24 6 6 9 3 7
38% 52% 40% 57% 42% 14% 25% 33% 25% 38% 24% 23% 53% 50% - 20% 29% 44% 67% 67% 46% 55% 47% 27% 14%
LY LY ALQRY

CONTENT (NET)

205 12 6 7 4 2 1 7 6 2 4 9 7 11 - 1 15 48 10 24 6 6 9 3 5
37% 52% 40% 50% 33% 14% 25% 29% 25% 25% 24% 23% 47% 50% - 20% 29% 44% 67% 67% 46% 55% 47% 27% 10%
Y Y LY ALQRY

  INFORMATION
  (SUB-NET)

85 4 1 - 2 1 1 2 3 - 4 5 5 4 - - 8 24 3 11 1 2 1 1 2
15% 17% 7% - 17% 7% 25% 8% 13% - 24% 13% 33% 18% - - 16% 22% 20% 31% 8% 18% 5% 9% 4%
Y AY AY

    Information/Informative

64 5 2 5 1 - - 4 3 2 - - - 4 - - 2 14 2 7 2 2 7 1 1
11% 22% 13% 36% 8% - - 17% 13% 25% - - - 18% - - 4% 13% 13% 19% 15% 18% 37% 9% 2%
LY LY LQY

    Comprehensive/Can
    search all information in
    one place

36 3 3 1 1 - - 1 - - - - 2 3 - 1 3 7 3 2 1 2 1 1 1
6% 13% 20% 7% 8% - - 4% - - - - 13% 14% - 20% 6% 6% 20% 6% 8% 18% 5% 9% 2%

    Good/Helpful
    information

14 - - 1 - 1 - - - - - 1 - - - - 1 2 1 4 2 - - - 1
3% - - 7% - 7% - - - - - 3% - - - - 2% 2% 7% 11% 15% - - - 2%

AR
    Accurate/Authentic
    information

8 - - 1 - - - - - - - 3 - - - - 1 1 2 - - - - - -
1% - - 7% - - - - - - - 8% - - - - 2% 1% 13% - - - - - - 

AR
    Other information
    mentions

9 - - 1 1 - - 1 - 1 - - 1 1 - - - - - - - - - - 3
2% - - 7% 8% - - 4% - 13% - - 7% 5% - - - - - - - - - - 6%

AR
  MISCELLANEOUS
  CONTENT (SUB-NET)

5 - - - 1 - - 1 - - - - - 1 - - - - - - - - - - 2
1% - - - 8% - - 4% - - - - - 5% - - - - - - - - - - 4%

AR
    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

3 - - - - - - - - 1 - - 1 - - - - - - - - - - - 1
1% - - - - - - - - 13% - - 7% - - - - - - - - - - - 2%

    Good/Like the content

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 7% - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

89 3 4 3 3 5 1 8 5 2 3 5 1 3 - - 10 8 1 2 4 1 1 3 13
16% 13% 27% 21% 25% 36% 25% 33% 21% 25% 18% 13% 7% 14% - - 20% 7% 7% 6% 31% 9% 5% 27% 27%
R R ART

PERFORMANCE (NET)

52 3 3 1 - 3 1 8 4 2 3 1 - 1 - - 8 2 1 - 3 1 - 3 4
9% 13% 20% 7% - 21% 25% 33% 17% 25% 18% 3% - 5% - - 16% 2% 7% - 23% 9% - 27% 8%
R LRT

  No problems/Good
  experience with website

22 - 1 1 2 2 - - 1 - - - - 2 - - 2 3 - - - - 1 - 7
4% - 7% 7% 17% 14% - - 4% - - - - 9% - - 4% 3% - - - - 5% - 14%

ALRT
  Reliable

11 - - 1 1 - - - 2 - - 3 1 - - - - 2 - - - - - - 1
2% - - 7% 8% - - - 8% - - 8% 7% - - - - 2% - - - - - - 2%

A
  Fast/Good speed

10 1 1 - - - - - - 1 - 1 - - - - - 2 - 2 1 - - - 1
2% 4% 7% - - - - - - 13% - 3% - - - - - 2% - 6% 8% - - - 2%

  Worked/Effective

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
  Other performance
  mentions

73 3 - 2 2 - 1 5 3 2 2 11 1 - - 1 8 15 2 3 - 1 3 1 7
13% 13% - 14% 17% - 25% 21% 13% 25% 12% 28% 7% - - 20% 16% 14% 13% 8% - 9% 16% 9% 14%

AT
SITE APPEAL (NET)

33 1 - 1 - - 1 - 1 1 1 7 - - - 1 3 9 - 1 - 1 2 - 3
6% 4% - 7% - - 25% - 4% 13% 6% 18% - - - 20% 6% 8% - 3% - 9% 11% - 6%

AT
  Everything/Good/Like
  site

8 - - - - - - - 1 - - - - - - - 1 3 - 1 - - 1 1 -
1% - - - - - - - 4% - - - - - - - 2% 3% - 3% - - 5% 9% - 

  Descriptive/Indicates
  what it stands for

5 - - - 1 - - 2 - - - - - - - - 1 - 1 - - - - - -
1% - - - 8% - - 8% - - - - - - - - 2% - 7% - - - - - - 

  Interesting websites

5 1 - - - - - 2 - - 1 - - - - - - 1 - - - - - - -
1% 4% - - - - - 8% - - 6% - - - - - - 1% - - - - - - - 

  OK/Fine

4 1 - 1 - - - - - - - 1 1 - - - - - - - - - - - -
1% 4% - 7% - - - - - - - 3% 7% - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

3 - - - - - - - - - - 2 - - - - - - - - - - - - 1
1% - - - - - - - - - - 5% - - - - - - - - - - - - 2%

AR
  It’s professional

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
* - - - - - - - - - - - - - - - 2% 1% - - - - - - - 

  Not a lot of ads/pop ups

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
* - - - - - - - - - - - - - - - - 1% - - - - 5% - - 

  Different/Unique

2 - - - - - - - - - - 1 - - - - - - 1 - - - - - -
* - - - - - - - - - - 3% - - - - - - 7% - - - - - - 

A
  Organized/Not cluttered

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

A
  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

10 - - - 1 - - 1 1 1 - - - - - - 1 - - 1 - - - - 4
2% - - - 8% - - 4% 4% 13% - - - - - - 2% - - 3% - - - - 8%

AR
  Other site appeal
  mentions

67 - 3 1 3 2 - 4 1 - 1 4 4 - 2 1 6 16 4 2 1 3 1 - 8
12% - 20% 7% 25% 14% - 17% 4% - 6% 10% 27% - 22% 20% 12% 15% 27% 6% 8% 27% 5% - 16%

BRAND/QUALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 365J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
28 - 2 - - 2 - 2 1 - 1 1 - - - - 1 12 1 1 1 1 - - 2

5% - 13% - - 14% - 8% 4% - 6% 3% - - - - 2% 11% 7% 3% 8% 9% - - 4%
A

  Honest/trustworthy

22 - - 1 2 - - 2 - - - 2 4 - 2 - 3 1 1 1 - 1 - - 2
4% - - 7% 17% - - 8% - - - 5% 27% - 22% - 6% 1% 7% 3% - 9% - - 4%

  Well
  known/Popular/Most
  commonly used domain

8 - 1 - - - - - - - - - - - - - 1 2 2 - - 1 - - 1
1% - 7% - - - - - - - - - - - - - 2% 2% 13% - - 9% - - 2%

  It’s a legitimate/credible
  site/domain

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
1% - - - - - - - - - - - - - - - - 1% - - - - - - 4%

A
  Good quality
  brand/product

2 - - - - - - - - - - - - - - 1 1 - - - - - - - -
* - - - - - - - - - - - - - - 20% 2% - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 8% - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

3 - - - - - - - - - - 1 - - - - - - - - - - 1 - 1
1% - - - - - - - - - - 3% - - - - - - - - - - 5% - 2%

  Other brand/quality
  mentions

60 3 1 - - 2 - - 3 2 1 9 2 5 5 2 5 9 1 1 - 1 1 3 4
11% 13% 7% - - 14% - - 13% 25% 6% 23% 13% 23% 56% 40% 10% 8% 7% 3% - 9% 5% 27% 8%

ART
USAGE (NET)

25 2 - - - - - - - 2 1 4 - 2 3 1 3 2 - 1 - - 1 2 1
4% 9% - - - - - - - 25% 6% 10% - 9% 33% 20% 6% 2% - 3% - - 5% 18% 2%

R
  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

14 2 - - - - - - - 1 - 2 - - 2 - 3 1 - 1 - - 1 1 -
3% 9% - - - - - - - 13% - 5% - - 22% - 6% 1% - 3% - - 5% 9% - 

    Always use it/The one I
    use most/frequently

11 - - - - - - - - 1 1 2 - 2 1 1 - 1 - - - - - 1 1
2% - - - - - - - - 13% 6% 5% - 9% 11% 20% - 1% - - - - - 9% 2%

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

24 - 1 - - - - - 3 - - 5 - 1 1 1 1 6 1 - - - - 2 2
4% - 7% - - - - - 13% - - 13% - 5% 11% 20% 2% 6% 7% - - - - 18% 4%

AQT
  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

8 - - - - - - - - - - - - 1 - 1 - 5 - - - - - 1 -
1% - - - - - - - - - - - - 5% - 20% - 5% - - - - - 9% - 

A
    Educational websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
5 - - - - - - - - - - 2 - - 1 - - 1 - - - - - 1 -
1% - - - - - - - - - - 5% - - 11% - - 1% - - - - - 9% - 

A
    Business/Work website
    usage

4 - 1 - - - - - - - - 1 - 1 - - - - - - - - - - 1
1% - 7% - - - - - - - - 3% - 5% - - - - - - - - - - 2%

    Organization
    website/extension

3 - - - - - - - 1 - - 2 - - - - - - - - - - - - -
1% - - - - - - - 4% - - 5% - - - - - - - - - - - - - 

AR
    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

5 - - - - - - - 2 - - - - - - - 1 - 1 - - - - - 1
1% - - - - - - - 8% - - - - - - - 2% - 7% - - - - - 2%

    Other businesses/organ
    izations mentions

13 1 - - - 2 - - - - - - 2 2 1 - 1 1 - - - 1 - - 2
2% 4% - - - 14% - - - - - - 13% 9% 11% - 2% 1% - - - 9% - - 4%

  MISCELLANEOUS
  USAGE (SUB-NET)

3 1 - - - 1 - - - - - - 1 - - - - - - - - - - - -
1% 4% - - - 7% - - - - - - 7% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
    Diversity/Multi-purpose
    website

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 11% - - - - - - - - - - 

    Email usage

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 5% - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

7 - - - - 1 - - - - - - 1 1 - - 1 1 - - - 1 - - 1
1% - - - - 7% - - - - - - 7% 5% - - 2% 1% - - - 9% - - 2%

    Other usage mentions

2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
* - - - - - - - 4% - - 3% - - - - - - - - - - - - - 

A
  COUNTRIES (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 3% - - - - - - - - - - - - - 

A
    International/Used
    worldwide/Global

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
40 2 1 2 - 1 - 1 4 1 - 2 1 2 - - 3 12 - 1 - - 2 - 5

7% 9% 7% 14% - 7% - 4% 17% 13% - 5% 7% 9% - - 6% 11% - 3% - - 11% - 10%
FUNCTIONALITY (NET)

17 1 - 2 - - - - - 1 - - - 1 - - - 6 - 1 - - 1 - 4
3% 4% - 14% - - - - - 13% - - - 5% - - - 6% - 3% - - 5% - 8%

AQ
  Accessible/Easy to
  access/find

12 1 1 - - - - 1 2 - - 2 - - - - 2 2 - - - - 1 - -
2% 4% 7% - - - - 4% 8% - - 5% - - - - 4% 2% - - - - 5% - - 

  Practical/Useful/Helpful

11 - - - - 1 - - 1 - - - - 1 - - 1 4 - - - - 1 - 2
2% - - - - 7% - - 4% - - - - 5% - - 2% 4% - - - - 5% - 4%

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - - - - - - 1 - - - 1 - - - - - - - - - - - -
* - - - - - - - 4% - - - 7% - - - - - - - - - - - - 

  Other functionality
  mentions

38 - 1 1 - 1 1 1 4 - 2 2 1 1 - 1 4 5 - 5 - - 1 2 5
7% - 7% 7% - 7% 25% 4% 17% - 12% 5% 7% 5% - 20% 8% 5% - 14% - - 5% 18% 10%

MISCELLANEOUS (NET)

21 - 1 1 - - 1 1 2 - - - - 1 - - 1 2 - 5 - - 1 2 3
4% - 7% 7% - - 25% 4% 8% - - - - 5% - - 2% 2% - 14% - - 5% 18% 6%

ALQR
  Meets my expectations/n
  eeds/Always find what I
  need/want

7 - - - - - - - 1 - 2 1 - - - - - 2 - - - - - - 1
1% - - - - - - - 4% - 12% 3% - - - - - 2% - - - - - - 2%

  Positive/Just was

3 - - - - - - - - - - 1 - - - - 2 - - - - - - - -
1% - - - - - - - - - - 3% - - - - 4% - - - - - - - - 

AR
  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

7 - - - - 1 - - 1 - - - 1 - - 1 1 1 - - - - - - 1
1% - - - - 7% - - 4% - - - 7% - - 20% 2% 1% - - - - - - 2%

  Other mentions

29 - - - 2 2 - - 1 - - 1 2 1 1 - 1 7 - 3 1 - 3 2 2
5% - - - 17% 14% - - 4% - - 3% 13% 5% 11% - 2% 6% - 8% 8% - 16% 18% 4%

SECURITY (NET)

23 - - - 1 2 - - 1 - - 1 2 - 1 - 1 6 - 2 1 - 3 1 1
4% - - - 8% 14% - - 4% - - 3% 13% - 11% - 2% 6% - 6% 8% - 16% 9% 2%

  Safe/Good security

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

559 23** 15** 14** 12** 14** 4** 24** 24** 8** 17** 40* 15** 22** 9** 5** 51* 108 15** 36* 13** 11** 19** 11** 49*Weighted Base
3 - - - - - - - - - - - - - - - - 1 - - - - 1 1 -
1% - - - - - - - - - - - - - - - - 1% - - - - 5% 9% - 

  No/Less spam

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

4 - - - 1 - - - - - - - - 1 - - - - - 1 - - - 1 -
1% - - - 8% - - - - - - - - 5% - - - - - 3% - - - 9% - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

6 1 - - - - - - - - 1 - - - - - - 2 - - - - - - 2
1% 4% - - - - - - - - 6% - - - - - - 2% - - - - - - 4%

None

15 3 - - 2 1 - - - - 1 - - 1 - - 4 - - - - - - - 3
3% 13% - - 17% 7% - - - - 6% - - 5% - - 8% - - - - - - - 6%

AR R
Don’t know

24 1 1 - - 1 1 1 1 1 2 1 - - 1 - 3 5 - - 2 - - - 3
4% 4% 7% - - 7% 25% 4% 4% 13% 12% 3% - - 11% - 6% 5% - - 15% - - - 6%

Declined to answer

676 29 18 18 17 17 5 28 31 12 17 45 20 26 9 6 59 129 19 41 14 12 24 16 64
121% 126% 120% 129% 142% 121% 125% 117% 129% 150% 100% 113% 133% 118% 100% 120% 116% 119% 127% 114% 108% 109% 126% 145% 131%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Unweighted Base
128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base

35 1 3 1 - - - - 2 - - 4 2 1 1 1 2 2 1 6 7 - - 1 -
27% 50% 60% 50% - - - - 50% - - 29% 67% 20% 33% 50% 29% 13% 14% 32% 32% - - 100% - 

USAGE (NET)

24 1 3 1 - - - - - - - 3 1 1 1 1 2 1 - 4 5 - - - -
19% 50% 60% 50% - - - - - - - 21% 33% 20% 33% 50% 29% 7% - 21% 23% - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 1 - - - - - - 1 - - - - -
2% - - - - - - - - - - - 33% - - - - - - 5% - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

23 1 3 1 - - - - - - - 3 - 1 1 1 2 1 - 4 5 - - - -
18% 50% 60% 50% - - - - - - - 21% - 20% 33% 50% 29% 7% - 21% 23% - - - - 

    Other usage mentions

7 - - - - - - - 2 - - - - - - 1 - - 1 2 - - - 1 -
5% - - - - - - - 50% - - - - - - 50% - - 14% 11% - - - 100% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - 2 - - - - - - 1 - - 1 1 - - - 1 -
5% - - - - - - - 50% - - - - - - 50% - - 14% 5% - - - 100% - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 5% - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

5 - - - - - - - - - - 1 1 - - - - 1 - - 2 - - - -
4% - - - - - - - - - - 7% 33% - - - - 7% - - 9% - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - 1 - - - - - - - - 1 - - - -
2% - - - - - - - - - - 7% - - - - - - - - 5% - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - - - - 1 - - 1 - - - -
2% - - - - - - - - - - - - - - - - 7% - - 5% - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 33% - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

26 1 - 1 - 1 - - - - - 6 - 2 - - 1 1 4 3 2 1 - - 3
20% 50% - 50% - 33% - - - - - 43% - 40% - - 14% 7% 57% 16% 9% 100% - - 50%

SITE APPEAL (NET)

15 - - 1 - 1 - - - - - 4 - 2 - - 1 - 4 1 - - - - 1
12% - - 50% - 33% - - - - - 29% - 40% - - 14% - 57% 5% - - - - 17%

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - - 2 1 - - - - -
2% - - - - - - - - - - - - - - - - - 29% 5% - - - - - 

  Interesting websites

2 - - - - - - - - - - - - - - - - - - - 1 - - - 1
2% - - - - - - - - - - - - - - - - - - - 5% - - - 17%

  OK/Fine

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  It’s professional

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

6 - - - - - - - - - - 1 - - - - - 1 - 1 1 1 - - 1
5% - - - - - - - - - - 7% - - - - - 7% - 5% 5% 100% - - 17%

  Other site appeal
  mentions

26 - 1 - 2 1 1 1 1 - - 2 - 2 - 1 2 2 1 1 7 1 - - -
20% - 20% - 100% 33% 100% 33% 25% - - 14% - 40% - 50% 29% 13% 14% 5% 32% 100% - - - 

PERFORMANCE (NET)

12 - 1 - - - 1 1 1 - - 2 - - - - 1 1 - - 4 - - - -
9% - 20% - - - 100% 33% 25% - - 14% - - - - 14% 7% - - 18% - - - - 

  No problems/Good
  experience with website

7 - - - - 1 - - - - - - - 1 - 1 1 - 1 1 1 - - - -
5% - - - - 33% - - - - - - - 20% - 50% 14% - 14% 5% 5% - - - - 

  Fast/Good speed

5 - - - 1 - - - - - - - - - - - - 1 - 1 2 - - - -
4% - - - 50% - - - - - - - - - - - - 7% - 5% 9% - - - - 

  Worked/Effective

2 - - - 1 - - - - - - - - 1 - - - - - - - - - - -
2% - - - 50% - - - - - - - - 20% - - - - - - - - - - - 

  Reliable

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

22 - 2 - - - - - 3 - - 3 - 1 - - 1 2 1 3 6 - - - -
17% - 40% - - - - - 75% - - 21% - 20% - - 14% 13% 14% 16% 27% - - - - 

FUNCTIONALITY (NET)

7 - 1 - - - - - 1 - - - - - - - - - 1 3 1 - - - -
5% - 20% - - - - - 25% - - - - - - - - - 14% 16% 5% - - - - 

  Easy to use/navigate

7 - - - - - - - 2 - - - - - - - 1 1 - - 3 - - - -
5% - - - - - - - 50% - - - - - - - 14% 7% - - 14% - - - - 

  Practical/Useful/Helpful

6 - - - - - - - - - - - - - - - - 1 - 3 2 - - - -
5% - - - - - - - - - - - - - - - - 7% - 16% 9% - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

7 - 1 - - - - - 1 - - 3 - 1 - - - 1 - - - - - - -
5% - 20% - - - - - 25% - - 21% - 20% - - - 7% - - - - - - - 

  Other functionality
  mentions

18 - - - - - - 1 - - 1 1 - 1 1 - - 5 1 1 2 - - - 4
14% - - - - - - 33% - - 100% 7% - 20% 33% - - 33% 14% 5% 9% - - - 67%

BRAND/QUALITY (NET)

11 - - - - - - - - - 1 1 - 1 - - - 4 1 1 1 - - - 1
9% - - - - - - - - - 100% 7% - 20% - - - 27% 14% 5% 5% - - - 17%

  Honest/trustworthy

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
2% - - - - - - - - - - - - - - - - 7% - - - - - - 33%

  Good quality
  brand/product

3 - - - - - - - - - - - - - - - - 1 - - 1 - - - 1
2% - - - - - - - - - - - - - - - - 7% - - 5% - - - 17%

  It’s a legitimate/credible
  site/domain

2 - - - - - - 1 - - - - - - 1 - - - - - - - - - -
2% - - - - - - 33% - - - - - - 33% - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - - - - - - - - - - - - - - - 2 - 1 3 2 - - - -
6% - - - - - - - - - - - - - - - 29% - 14% 16% 9% - - - - 

MISCELLANEOUS (NET)

4 - - - - - - - - - - - - - - - - - 1 2 1 - - - -
3% - - - - - - - - - - - - - - - - - 14% 11% 5% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - - - - - - - - - - - - - 1 - - 1 1 - - - -
2% - - - - - - - - - - - - - - - 14% - - 5% 5% - - - - 

  Convenient

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 14% - - - - - - - - 

  Positive/Just was

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

6 - 1 - - - - - - - - 1 - - - 1 - 1 - 2 - - - - -
5% - 20% - - - - - - - - 7% - - - 50% - 7% - 11% - - - - - 

SECURITY (NET)

5 - - - - - - - - - - 1 - - - 1 - 1 - 2 - - - - -
4% - - - - - - - - - - 7% - - - 50% - 7% - 11% - - - - - 

  Safe/Good security

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

6 - 1 - - 1 - - - - - 1 1 - - - - 1 - 1 - - - - -
5% - 20% - - 33% - - - - - 7% 33% - - - - 7% - 5% - - - - - 

CONTENT (NET)

6 - 1 - - 1 - - - - - 1 1 - - - - 1 - 1 - - - - -
5% - 20% - - 33% - - - - - 7% 33% - - - - 7% - 5% - - - - - 

  INFORMATION
  (SUB-NET)

3 - - - - 1 - - - - - 1 - - - - - - - 1 - - - - -
2% - - - - 33% - - - - - 7% - - - - - - - 5% - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 7% - - - - - - - 

    Good/Helpful
    information

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 20% - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 33% - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

128 2** 5** 2** 2** 3** 1** 3** 4** -** 1** 14** 3** 5** 3** 2** 7** 15** 7** 19** 22** 1** -** 1** 6**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - - - - - - - - - - 1 - 1 - - - - -
2% - - - - - - - - - - - - - - - - 7% - 5% - - - - - 

Don’t know

5 - - - - - - 1 - - - 1 - - 1 - - 2 - - - - - - -
4% - - - - - - 33% - - - 7% - - 33% - - 13% - - - - - - - 

Declined to answer

165 2 8 2 2 3 1 3 7 - 1 19 3 7 3 4 8 19 11 26 26 2 - 1 7
129% 100% 160% 100% 100% 100% 100% 100% 175% - 100% 136% 100% 140% 100% 200% 114% 127% 157% 137% 118% 200% - 100% 117%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 377J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Unweighted Base
1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base

379 38 10 11 5 3 2 1 13 5 2 89 6 12 5 22 16 49 20 17 4 12 11 12 14
23% 22% 15% 21% 22% 7% 14% 5% 23% 14% 7% 37% 25% 21% 19% 50% 19% 23% 33% 22% 11% 24% 24% 30% 13%
FY F F ABCDFIJNQRTUY ABCDFIJNQRTUVWY FY CFJUY F F F FUY

USAGE (NET)

154 15 3 1 3 - - 1 6 2 2 41 3 6 5 10 6 17 7 8 1 5 2 4 6
9% 9% 4% 2% 13% - - 5% 11% 6% 7% 17% 13% 10% 19% 23% 7% 8% 12% 10% 3% 10% 4% 10% 6%
F F ABCDFQRUWY F ABCDFJQRUWY DF F F F

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

79 8 1 1 3 - - - 3 - 2 24 3 2 2 6 2 10 3 4 - - - 2 3
5% 5% 1% 2% 13% - - - 5% - 7% 10% 13% 3% 8% 14% 2% 5% 5% 5% - - - 5% 3%

ABCFJQRUVWY ABCDFJQRUVWY

    Familiar with
    website/Have
    visited/used before/in
    the past

76 7 2 - - - - 1 3 2 - 17 - 4 3 4 4 8 4 4 1 5 2 2 3
5% 4% 3% - - - - 5% 5% 6% - 7% - 7% 12% 9% 5% 4% 7% 5% 3% 10% 4% 5% 3%

D DF DF
    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

146 15 3 7 1 2 - - 2 - - 30 - 4 - 6 8 28 10 9 3 4 6 5 3
9% 9% 4% 13% 4% 5% - - 4% - - 13% - 7% - 14% 10% 13% 17% 12% 8% 8% 13% 13% 3%
Y JY AJY JY AIJY ACIJY JY JY JY

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

67 3 2 3 1 1 - - - - - 16 - 1 - 2 5 15 6 4 1 1 4 - 2
4% 2% 3% 6% 4% 2% - - - - - 7% - 2% - 5% 6% 7% 10% 5% 3% 2% 9% - 2%

ABI ABI ABIXY BI
    Networking companies
    usually use in extension

30 7 1 - - 1 - - 1 - - 3 - 1 - 1 - 6 - 4 - - 2 2 1
2% 4% 1% - - 2% - - 2% - - 1% - 2% - 2% - 3% - 5% - - 4% 5% 1%

A ALQ Q
    Business/Work website
    usage

15 1 - 3 - - - - 1 - - 2 - 1 - - 1 2 2 - 1 - - 1 -
1% 1% - 6% - - - - 2% - - 1% - 2% - - 1% 1% 3% - 3% - - 3% - 

ABCLRTY

    Specific to a
    company/good/large
    companies

10 2 - - - - - - - - - 2 - 1 - - 2 2 1 - - - - - -
1% 1% - - - - - - - - - 1% - 2% - - 2% 1% 2% - - - - - - 

A
    Organization
    website/extension

7 - - - - - - - - - - 3 - - - - - 3 1 - - - - - -
* - - - - - - - - - - 1% - - - - - 1% 2% - - - - - - 

A
    Government
    website/extension

7 1 - - - - - - - - - 3 - - - - - 2 - 1 - - - - -
* 1% - - - - - - - - - 1% - - - - - 1% - 1% - - - - - 

    Educational websites

6 - - 1 - - - - - - - - - - - - - 2 1 - - 1 - 1 -
* - - 2% - - - - - - - - - - - - - 1% 2% - - 2% - 3% - 

L L L ABL
    Commercial websites

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* 1% - 2% - - - - - - - - - - - - - - - - - - - - - 

ALR
    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

A
    Institutions
    websites/extensions

14 1 - 1 - - - - - - - 2 - - - 3 - 1 2 - 1 2 - 1 -
1% 1% - 2% - - - - - - - 1% - - - 7% - * 3% - 3% 4% - 3% - 

ABCILNQRTY A ARY
    Other businesses/organ
    izations mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
65 9 4 3 - 1 1 - 3 3 - 8 3 3 - 7 - 3 4 - 1 3 3 2 4

4% 5% 6% 6% - 2% 7% - 5% 8% - 3% 13% 5% - 16% - 1% 7% - 3% 6% 7% 5% 4%
R QRT QRT QT QT QRT QT ABFLQRTY QRT QRT QRT QT

  MISCELLANEOUS
  USAGE (SUB-NET)

18 6 2 2 - - 1 - 1 1 - 1 - - - 2 - 1 - - 1 - - - -
1% 3% 3% 4% - - 7% - 2% 3% - * - - - 5% - * - - 3% - - - - 

ALR LRY ALRY
    Email usage

10 - - - - - - - 1 - - 1 1 - - - - - 2 - - 1 1 1 2
1% - - - - - - - 2% - - * 4% - - - - - 3% - - 2% 2% 3% 2%

ABLR R R BR R
    Allows for
    searching/browsing

9 - - - - 1 - - - - - - 1 1 - 3 - - - - - 1 - 1 1
1% - - - - 2% - - - - - - 4% 2% - 7% - - - - - 2% - 3% 1%

BLR L ABCILQRSTY LR BLR
    Diversity/Multi-purpose
    website

2 1 - - - - - - - - - - - - - - - - - - - - 1 - -
* 1% - - - - - - - - - - - - - - - - - - - - 2% - - 

ALR
    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

27 2 2 1 - - - - 2 2 - 6 1 2 - 2 - 2 2 - - 1 1 - 1
2% 1% 3% 2% - - - - 4% 6% - 3% 4% 3% - 5% - 1% 3% - - 2% 2% - 1%

QRT
    Other usage mentions

30 - 1 2 1 - 1 - 2 - - 11 - - - 1 2 4 - - - - 2 2 1
2% - 1% 4% 4% - 7% - 4% - - 5% - - - 2% 2% 2% - - - - 4% 5% 1%

B B AB B B B BT
  COUNTRIES (SUB-NET)

21 - - 2 1 - 1 - 1 - - 10 - - - 1 2 1 - - - - 2 - -
1% - - 4% 4% - 7% - 2% - - 4% - - - 2% 2% * - - - - 4% - - 

BRY ABRY B B BRY
    International/Used
    worldwide/Global

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    China based website

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    India based website

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
    Brazilian/Portuguese
    based website

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    It’s my country’s
    extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

A
    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

3 - - - - - - - 1 - - - - - - - - - - - - - - 2 -
* - - - - - - - 2% - - - - - - - - - - - - - - 5% - 

AL ABLQRTY
    Other countries
    mentions

361 57 18 16 11 14 9 8 23 12 10 33 - 11 1 3 15 30 10 17 12 4 11 9 27
22% 32% 26% 31% 48% 33% 64% 36% 40% 33% 34% 14% - 19% 4% 7% 18% 14% 17% 22% 33% 8% 24% 23% 25%

LPRV ALPQRSV LPRV LPRV LPRV ALNPQRSTV LPRV PV LPRV PV P LPRV
PERFORMANCE (NET)

230 49 13 9 7 8 8 7 14 9 9 15 - 5 1 3 10 15 9 6 8 2 3 4 16
14% 28% 19% 17% 30% 19% 57% 32% 25% 25% 31% 6% - 9% 4% 7% 12% 7% 15% 8% 22% 4% 7% 10% 15%

LRV ALNPQRSTVWXY LRTV LRV LRV ALNPRTVW LNPRTVW L LRTVW LRV
  No problems/Good
  experience with website

60 1 - 5 3 4 1 - 6 3 - 9 - 4 - - 1 3 - 4 1 1 5 2 7
4% 1% - 10% 13% 10% 7% - 11% 8% - 4% - 7% - - 1% 1% - 5% 3% 2% 11% 5% 7%

BR ABCPQRS ABCPQRS ABCLPQRS BCQRS B BCRS B ABCLPQRS B BCRS
  Reliable

38 2 - 1 1 1 - 1 3 - - 5 - 1 - - 1 6 1 5 1 1 3 3 2
2% 1% - 2% 4% 2% - 5% 5% - - 2% - 2% - - 1% 3% 2% 6% 3% 2% 7% 8% 2%

ABC BC ABC
  Fast/Good speed

29 6 5 1 - - 1 1 1 1 - 1 - - - - 3 4 - 1 2 - - - 2
2% 3% 7% 2% - - 7% 5% 2% 3% - * - - - - 4% 2% - 1% 6% - - - 2%

L ALNRS L L
  Worked/Effective

6 1 - - - 1 - - - - 1 - - - - - - 2 - 1 - - - - -
* 1% - - - 2% - - - - 3% - - - - - - 1% - 1% - - - - - 

AL
  Good results/search
  results

5 - - - - - - - - - - 3 - 1 - - - - - - - - 1 - -
* - - - - - - - - - - 1% - 2% - - - - - - - - 2% - - 

A AR
  Other performance
  mentions

345 22 15 7 - 8 1 3 9 2 2 68 7 14 15 12 25 48 18 14 6 18 3 6 22
21% 13% 22% 13% - 19% 7% 14% 16% 6% 7% 28% 29% 24% 58% 27% 30% 22% 30% 18% 17% 37% 7% 15% 21%

BJW JW ABDJW BJW BJW BDJW BJW BDJW ABDIJRTUWXY JW
BRAND/QUALITY (NET)

153 12 2 4 - 4 1 2 3 - 1 32 4 7 15 9 10 15 8 5 2 8 2 2 5
9% 7% 3% 8% - 10% 7% 9% 5% - 3% 13% 17% 12% 58% 20% 12% 7% 13% 6% 6% 16% 4% 5% 5%

ABCJRY J ABCIJRTWXY CJ CJY BCJRY
  Well
  known/Popular/Most
  commonly used domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
90 3 5 1 - 5 - - 3 - - 8 1 5 - 2 6 23 5 6 1 9 1 1 5

6% 2% 7% 2% - 12% - - 5% - - 3% 4% 9% - 5% 7% 11% 8% 8% 3% 18% 2% 3% 5%
B B BJL B B ABJL B B ABDIJLPUWXY

  Honest/trustworthy

61 5 5 - - - - 1 1 - 1 21 - 2 - 1 3 7 2 2 2 3 - 1 4
4% 3% 7% - - - - 5% 2% - 3% 9% - 3% - 2% 4% 3% 3% 3% 6% 6% - 3% 4%

D ABDFRW

  It’s a legitimate/credible
  site/domain

18 - 1 - - - - - 2 1 - 4 1 1 - 2 2 2 - 1 - - - - 1
1% - 1% - - - - - 4% 3% - 2% 4% 2% - 5% 2% 1% - 1% - - - - 1%

B B AB B
  Well established/Been
  around for a long time

14 - - - - - - - - - - 2 - - - - 4 1 - - - - - 1 6
1% - - - - - - - - - - 1% - - - - 5% * - - - - - 3% 6%

ABLR B ABCLRT

  Good quality
  brand/product

12 2 1 1 - - - - - - - 2 - - - - 1 3 1 - 1 - - - -
1% 1% 1% 2% - - - - - - - 1% - - - - 1% 1% 2% - 3% - - - - 

  Reputable

7 - 1 1 - - - - - - - 1 - 1 - - 1 - 1 - - - - - 1
* - 1% 2% - - - - - - - * - 2% - - 1% - 2% - - - - - 1%

R
  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

12 1 - - - - - - - 1 - 3 3 - - - - 1 1 - - - - 2 -
1% 1% - - - - - - - 3% - 1% 13% - - - - * 2% - - - - 5% - 

ABQRTY
  Other brand/quality
  mentions

197 18 5 4 1 1 - 3 4 3 2 26 2 3 - 5 15 40 10 11 4 11 9 1 19
12% 10% 7% 8% 4% 2% - 14% 7% 8% 7% 11% 8% 5% - 11% 18% 18% 17% 14% 11% 22% 20% 3% 18%
F FNX ABCFILNX FNX F ABCDFILNX FNX FNX

SITE APPEAL (NET)

93 11 1 1 - - - - 2 1 1 9 - 2 - 1 9 25 2 6 1 8 3 - 10
6% 6% 1% 2% - - - - 4% 3% 3% 4% - 3% - 2% 11% 12% 3% 8% 3% 16% 7% - 9%

ACFLX ACDFLX ABCDFIJLNPSUX CFLX
  Everything/Good/Like
  site

18 1 - - 1 - - 2 1 - 1 3 - - - - 1 3 1 1 - 1 1 - 1
1% 1% - - 4% - - 9% 2% - 3% 1% - - - - 1% 1% 2% 1% - 2% 2% - 1%

  OK/Fine

12 1 - 1 - - - 1 - - - - 2 - - 1 - - 3 - - - 1 - 2
1% 1% - 2% - - - 5% - - - - 8% - - 2% - - 5% - - - 2% - 2%

LR LR ABLQRT LR LR
  Interesting websites

9 1 - 1 - - - - - - - 3 - - - - - 1 1 - - - 1 - 1
1% 1% - 2% - - - - - - - 1% - - - - - * 2% - - - 2% - 1%

  It’s memorable/Easy to
  remember

8 1 - - - - - - 1 - - 4 - - - - - 1 - 1 - - - - -
* 1% - - - - - - 2% - - 2% - - - - - * - 1% - - - - - 

A
  It’s professional

7 - - - - - - - - - - - - 1 - 1 1 2 - 1 1 - - - -
* - - - - - - - - - - - - 2% - 2% 1% 1% - 1% 3% - - - - 

L BL ABL
  Different/Unique

5 - - - - - - - - - - - - - - 1 1 1 - - - - 2 - -
* - - - - - - - - - - - - - - 2% 1% * - - - - 4% - - 

ABL ABLRY
  It indicates
  seriousness/that it’s
  important

5 1 2 - - - - - - - - 1 - - - - - - - - 1 - - - -
* 1% 3% - - - - - - - - * - - - - - - - - 3% - - - - 

AR AR
  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
5 1 - - - - - - - - - 1 - - - - - 2 1 - - - - - -
* 1% - - - - - - - - - * - - - - - 1% 2% - - - - - - 

  Descriptive/Indicates
  what it stands for

5 - - - - - - - - - - 1 - - - - - 1 1 - - 1 - - 1
* - - - - - - - - - - * - - - - - * 2% - - 2% - - 1%

A
  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

35 1 2 1 - 1 - - - 2 - 4 - - - 1 4 6 2 2 1 2 1 1 4
2% 1% 3% 2% - 2% - - - 6% - 2% - - - 2% 5% 3% 3% 3% 3% 4% 2% 3% 4%

B B B
  Other site appeal
  mentions

179 21 8 7 1 4 1 4 4 3 2 13 7 15 - 4 1 24 8 15 6 4 11 8 8
11% 12% 12% 13% 4% 10% 7% 18% 7% 8% 7% 5% 29% 26% - 9% 1% 11% 13% 19% 17% 8% 24% 20% 8%
LQ LQ Q LQ Q Q ABCFIJLPQRVY Q LQ LQ AILQY LQ Q ABILQRVY LQY Q

CONTENT (NET)

164 20 8 7 1 3 1 4 4 2 2 12 6 15 - 4 1 22 4 15 6 4 11 8 4
10% 11% 12% 13% 4% 7% 7% 18% 7% 6% 7% 5% 25% 26% - 9% 1% 10% 7% 19% 17% 8% 24% 20% 4%

LQY LQY LQY LQY ABCFIJLPQRSVY Q LQY AILQRSY LQY Q ABFIJLQRSVY ALQSY
  INFORMATION
  (SUB-NET)

68 12 2 4 1 2 1 2 1 1 - 3 2 4 - 1 - 7 1 9 4 2 4 4 1
4% 7% 3% 8% 4% 5% 7% 9% 2% 3% - 1% 8% 7% - 2% - 3% 2% 12% 11% 4% 9% 10% 1%
L LQY LQY Q LQY AILQRSY ALQRSY LQY LQY

    Comprehensive/Can
    search all information in
    one place

38 1 3 1 - - - - 1 - 2 4 1 6 - 1 1 6 1 2 2 1 1 1 3
2% 1% 4% 2% - - - - 2% - 7% 2% 4% 10% - 2% 1% 3% 2% 3% 6% 2% 2% 3% 3%

B ABFLQRSY B
    Information/Informative

33 6 1 2 - - - 2 2 1 - 2 1 1 - 1 - 3 - 4 - 1 5 1 -
2% 3% 1% 4% - - - 9% 4% 3% - 1% 4% 2% - 2% - 1% - 5% - 2% 11% 3% - 

Y LQY ABCFLQRSUY

    Good/Helpful
    information

21 1 1 - - 1 - - - - - 3 1 2 - 1 - 3 2 3 - - 1 2 -
1% 1% 1% - - 2% - - - - - 1% 4% 3% - 2% - 1% 3% 4% - - 2% 5% - 

AY ABQY
    Accurate/Authentic
    information

10 - 1 - - - - - - - - 3 1 2 - - - 3 - - - - - - -
1% - 1% - - - - - - - - 1% 4% 3% - - - 1% - - - - - - - 

AB
    Other information
    mentions

16 1 - - - 1 - - - 1 - 2 1 - - - - 2 4 - - - - - 4
1% 1% - - - 2% - - - 3% - 1% 4% - - - - 1% 7% - - - - - 4%

ABCLNQRT AB
  MISCELLANEOUS
  CONTENT (SUB-NET)

8 1 - - - - - - - 1 - 1 - - - - - - 1 - - - - - 4
* 1% - - - - - - - 3% - * - - - - - - 2% - - - - - 4%

R ABLR
    Good/Like the content

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

ABLQRTY

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

5 - - - - 1 - - - - - 1 1 - - - - 2 - - - - - - -
* - - - - 2% - - - - - * 4% - - - - 1% - - - - - - - 

AB
    Other miscellaneous
    content mentions

130 9 4 2 1 4 - 1 5 3 - 10 3 6 3 7 2 26 8 6 4 7 3 4 12
8% 5% 6% 4% 4% 10% - 5% 9% 8% - 4% 13% 10% 12% 16% 2% 12% 13% 8% 11% 14% 7% 10% 11%

LQ Q BDLQ ABLQ BLQ Q BLQ LQ
FUNCTIONALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
55 6 2 2 1 1 - - 1 1 - 5 - 1 1 6 1 11 2 4 2 5 - 1 2

3% 3% 3% 4% 4% 2% - - 2% 3% - 2% - 2% 4% 14% 1% 5% 3% 5% 6% 10% - 3% 2%
ABCILNQRWY ALQWY

  Easy to use/navigate

39 2 1 1 - 3 - 1 1 1 - - - 5 1 1 1 6 2 2 1 - 1 1 8
2% 1% 1% 2% - 7% - 5% 2% 3% - - - 9% 4% 2% 1% 3% 3% 3% 3% - 2% 3% 8%
L L ABL L L ABLQRV L L L L L L L ABLQR

  Accessible/Easy to
  access/find

25 - 1 - - - - - 2 - - 2 2 - 1 - 1 7 1 - 1 2 - 2 3
2% - 1% - - - - - 4% - - 1% 8% - 4% - 1% 3% 2% - 3% 4% - 5% 3%

B AB B B BLT B
  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

16 1 - - - - - - 1 1 - 4 1 - - - - 2 3 - - - 2 - 1
1% 1% - - - - - - 2% 3% - 2% 4% - - - - 1% 5% - - - 4% - 1%

ABQRT AB
  Other functionality
  mentions

114 14 4 6 1 6 1 1 4 - 4 17 - 5 1 2 7 10 - 11 1 1 4 7 7
7% 8% 6% 12% 4% 14% 7% 5% 7% - 14% 7% - 9% 4% 5% 8% 5% - 14% 3% 2% 9% 18% 7%
S S JS JRSV S S S S AJRSV S AJLRSUVY S

MISCELLANEOUS (NET)

47 8 1 6 - 2 1 - 2 - 1 - - 2 - - 2 2 - 8 - 1 3 4 4
3% 5% 1% 12% - 5% 7% - 4% - 3% - - 3% - - 2% 1% - 10% - 2% 7% 10% 4%
L LR ACJLPQRSU L L L L ACJLPQRSU L LRS ACLPRS L

  Meets my expectations/n
  eeds/Always find what I
  need/want

32 3 1 - 1 2 - 1 1 - 3 8 - 2 - - 2 6 - 2 - - - - -
2% 2% 1% - 4% 5% - 5% 2% - 10% 3% - 3% - - 2% 3% - 3% - - - - - 

Y
  Positive/Just was

6 - - - - - - - - - - 2 - - - - 2 - - - 1 - - 1 -
* - - - - - - - - - - 1% - - - - 2% - - - 3% - - 3% - 

ABR ABR ABR
  Convenient

4 1 - - - - - - 1 - - 1 - - - - - 1 - - - - - - -
* 1% - - - - - - 2% - - * - - - - - * - - - - - - - 

A
  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

25 2 2 - - 2 - - - - - 6 - 1 1 2 1 1 - 1 - - 1 2 3
2% 1% 3% - - 5% - - - - - 3% - 2% 4% 5% 1% * - 1% - - 2% 5% 3%

R R R
  Other mentions

84 4 2 4 1 6 1 1 2 - - 11 2 2 1 2 5 12 3 5 2 1 8 2 7
5% 2% 3% 8% 4% 14% 7% 5% 4% - - 5% 8% 3% 4% 5% 6% 6% 5% 6% 6% 2% 17% 5% 7%

ABCJLRV ABCIJLNQRSVY

SECURITY (NET)

70 4 1 4 1 6 1 1 2 - - 10 2 - 1 2 3 11 3 4 1 1 7 1 4
4% 2% 1% 8% 4% 14% 7% 5% 4% - - 4% 8% - 4% 5% 4% 5% 5% 5% 3% 2% 15% 3% 4%

N ABCJLNQRVY ABCIJLNQRVXY

  Safe/Good security

5 - - - - - - - - - - - - - - - 1 1 - 1 1 - - 1 -
* - - - - - - - - - - - - - - - 1% * - 1% 3% - - 3% - 

ABL ABL
  No/Less spam

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1627 176 68* 52* 23** 42* 14** 22** 57* 36* 29** 240 24** 58* 26** 44* 84* 217 60* 78* 36* 49* 46* 40* 106Weighted Base
4 - 1 - - - - - - - - - - - - - 1 - - - - - 1 - 1
* - 1% - - - - - - - - - - - - - 1% - - - - - 2% - 1%

ALR
  Virus/Malware protected

2 - - - - - - - - - - - - 1 - - - - - - - - 1 - -
* - - - - - - - - - - - - 2% - - - - - - - - 2% - - 

AL ALR
  Private/Privacy

6 - - - - - - - - - - 1 - 1 - - 1 - - - - - - 1 2
* - - - - - - - - - - * - 2% - - 1% - - - - - - 3% 2%

ABR AR
  Other security mentions

8 - - - - - - - - - - 2 - - - - - 1 1 - - 1 2 - 1
* - - - - - - - - - - 1% - - - - - * 2% - - 2% 4% - 1%

ABR
SERVICE (NET)

6 - - - - - - - - - - 1 - - - - - 1 1 - - - 2 - 1
* - - - - - - - - - - * - - - - - * 2% - - - 4% - 1%

ABLR
  Good service/customer
  service/support

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - * - - - - - - - - - 2% - - - 

AR
  Other service mentions

18 3 1 - - 1 - - - 2 2 4 - - - - - 2 - - - - - - 3
1% 2% 1% - - 2% - - - 6% 7% 2% - - - - - 1% - - - - - - 3%

AQRT
None

54 9 3 1 2 3 1 - 5 7 3 2 - - 1 - 5 4 1 - 1 - - 3 3
3% 5% 4% 2% 9% 7% 7% - 9% 19% 10% 1% - - 4% - 6% 2% 2% - 3% - - 8% 3%
L LT L LNT ALNPRTVW ABCDLNPQRSTUVWY LT LNRT

Don’t know

53 9 3 1 1 4 - 2 2 2 3 3 - - 2 - 3 8 - 1 2 1 1 - 5
3% 5% 4% 2% 4% 10% - 9% 4% 6% 10% 1% - - 8% - 4% 4% - 1% 6% 2% 2% - 5%
L L ALNPST L

Declined to answer

2002 209 74 64 24 55 17 25 73 40 30 290 29 71 29 61 99 269 84 101 43 63 67 55 130
123% 119% 109% 123% 104% 131% 121% 114% 128% 111% 103% 121% 121% 122% 112% 139% 118% 124% 140% 129% 119% 129% 146% 138% 123%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Unweighted Base
1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base

764 93 35 37 7 11 3 9 30 11 8 135 12 27 10 16 9 107 33 47 15 10 30 22 47
40% 38% 35% 40% 35% 22% 25% 27% 34% 24% 30% 64% 35% 49% 48% 62% 16% 43% 62% 38% 33% 36% 42% 42% 28%

FJQY FQY Q FQ Q ABCDFHIJMNQRTUWXY Q FHJQY FJQY ABCDFHIJMQRTUWXY Q FQY FQ
USAGE (NET)

640 78 27 34 4 8 3 6 24 8 5 125 8 20 8 14 7 90 27 39 14 9 25 18 39
34% 31% 27% 37% 20% 16% 25% 18% 27% 18% 19% 59% 24% 36% 38% 54% 13% 37% 51% 31% 30% 32% 35% 35% 23%

FJQY FQ Q FJQY Q ABCDFHIJMNQRTUWXY FJQ FHJQY ABCFHIJMQTUY FQ Q FJQ FQ
  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

235 23 11 10 3 1 2 5 2 1 1 10 2 17 4 2 4 49 21 24 8 5 8 9 13
12% 9% 11% 11% 15% 2% 17% 15% 2% 2% 4% 5% 6% 31% 19% 8% 7% 20% 40% 19% 17% 18% 11% 17% 8%

FIJL I IL I FIJL ABCDFIJLMQWY ABDFIJLMQY ABCDFHIJLMQRTUWXY ABFIJLQY FIJL I FIJLY
    Organization
    website/extension

185 8 5 13 - 3 - 1 8 1 - 81 4 - - 6 2 13 1 4 2 3 11 4 15
10% 3% 5% 14% - 6% - 3% 9% 2% - 38% 12% - - 23% 4% 5% 2% 3% 4% 11% 15% 8% 9%

BNRST BCJNQRST BN ABCDFHIJMNQRSTUWXY BNT BCJNQRST N BN
    Government
    website/extension

96 21 5 5 1 - 1 - 2 2 - 25 1 - - 5 - 10 2 5 4 - 4 - 3
5% 8% 5% 5% 5% - 8% - 2% 4% - 12% 3% - - 19% - 4% 4% 4% 9% - 6% - 2%
Y AFINQRXY AFHINQRTXY FNQXY

    Used for non-profit
    organizations/purposes

40 8 4 - - 1 - - 1 - - 6 1 2 2 - - 5 1 3 - 1 4 1 -
2% 3% 4% - - 2% - - 1% - - 3% 3% 4% 10% - - 2% 2% 2% - 4% 6% 2% - 

Y Y Y Y Y Y ADY
    Educational websites

30 6 2 2 - 2 - - 3 1 - 3 - - - 1 - 5 - 2 - 1 1 1 -
2% 2% 2% 2% - 4% - - 3% 2% - 1% - - - 4% - 2% - 2% - 4% 1% 2% - 

Y Y Y
    Business/Work website
    usage

23 - - 3 - 1 - - - 2 1 1 - - - - - 4 3 1 - - - 2 5
1% - - 3% - 2% - - - 4% 4% * - - - - - 2% 6% 1% - - - 4% 3%

B B BCIL B ABCILTW BL AB
    Institutions
    websites/extensions

18 3 1 1 - - - - 1 1 2 3 - - - - - 2 - 4 - - - - -
1% 1% 1% 1% - - - - 1% 2% 7% 1% - - - - - 1% - 3% - - - - - 

AY
    Specific to a
    company/good/large
    companies

4 - - - - - - - - - - 1 - 1 - - - 1 - 1 - - - - -
* - - - - - - - - - - * - 2% - - - * - 1% - - - - - 

AB
    Networking companies
    usually use in extension

3 - - - - - - - 1 - - - - - - - 1 1 - - - - - - -
* - - - - - - - 1% - - - - - - - 2% * - - - - - - - 

A AB
    Commercial websites

68 12 5 7 1 - - 1 6 1 1 7 1 - 2 - 1 9 - 6 1 - - 2 5
4% 5% 5% 8% 5% - - 3% 7% 2% 4% 3% 3% - 10% - 2% 4% - 5% 2% - - 4% 3%

ANSW W
    Other businesses/organ
    izations mentions

90 14 7 4 1 - - 2 4 1 2 10 2 5 2 - 2 10 4 5 - 1 4 4 6
5% 6% 7% 4% 5% - - 6% 4% 2% 7% 5% 6% 9% 10% - 4% 4% 8% 4% - 4% 6% 8% 4%

FU
  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

55 7 3 3 - - - 2 2 1 2 2 1 3 2 - 1 9 4 2 - - 3 4 4
3% 3% 3% 3% - - - 6% 2% 2% 7% 1% 3% 5% 10% - 2% 4% 8% 2% - - 4% 8% 2%

L L ALT ALT
    Always use it/The one I
    use most/frequently

35 7 4 1 1 - - - 2 - - 8 1 2 - - 1 1 - 3 - 1 1 - 2
2% 3% 4% 1% 5% - - - 2% - - 4% 3% 4% - - 2% * - 2% - 4% 1% - 1%

R R AR R
    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
47 2 3 2 1 3 - - 3 2 1 3 2 4 - 1 - 6 2 5 - - 3 1 3

2% 1% 3% 2% 5% 6% - - 3% 4% 4% 1% 6% 7% - 4% - 2% 4% 4% - - 4% 2% 2%
BL B ABLQY B B

  MISCELLANEOUS
  USAGE (SUB-NET)

12 - - 1 - 1 - - - 1 - - 1 1 - - - 1 - 2 - - 1 1 2
1% - - 1% - 2% - - - 2% - - 3% 2% - - - * - 2% - - 1% 2% 1%

BL BL BL B B BL
    Allows for
    searching/browsing

4 - - - 1 - - - - - - - - - - 1 - - - 2 - - - - -
* - - - 5% - - - - - - - - - - 4% - - - 2% - - - - - 

ABR
    Diversity/Multi-purpose
    website

4 - - - - - - - - 1 - - 1 - - - - 1 - - - - 1 - -
* - - - - - - - - 2% - - 3% - - - - * - - - - 1% - - 

ABL ABLY A
    Personal usage site

3 1 - - - - - - 1 - - - - - - - - 1 - - - - - - -
* * - - - - - - 1% - - - - - - - - * - - - - - - - 

A
    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

24 1 3 1 - 2 - - 2 - 1 3 - 3 - - - 3 2 1 - - 1 - 1
1% * 3% 1% - 4% - - 2% - 4% 1% - 5% - - - 1% 4% 1% - - 1% - 1%

B B ABRY B
    Other usage mentions

23 1 - 1 1 - - 1 3 - - - 1 1 1 2 1 3 1 1 1 1 2 - 1
1% * - 1% 5% - - 3% 3% - - - 3% 2% 5% 8% 2% 1% 2% 1% 2% 4% 3% - 1%

L BL L L L L
  COUNTRIES (SUB-NET)

14 1 - - 1 - - 1 1 - - - - 1 1 - - 3 - 1 1 - 2 - 1
1% * - - 5% - - 3% 1% - - - - 2% 5% - - 1% - 1% 2% - 3% - 1%

L L AL
    International/Used
    worldwide/Global

2 - - - - - - - 1 - - - - - - 1 - - - - - - - - -
* - - - - - - - 1% - - - - - - 4% - - - - - - - - - 

A
    It’s my country’s
    extension

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

A
    India based website

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 2% - - - - - - 

ABLR
    Indonesian based
    website

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABR
    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

6 - - 1 1 - - 1 - - - - 1 - - 1 - - - - - 1 - - -
* - - 1% 5% - - 3% - - - - 3% - - 4% - - - - - 4% - - - 

ABLRY ABLRY
    Other countries
    mentions

351 51 18 28 6 13 3 12 25 10 7 14 4 4 - 1 14 24 4 27 10 1 16 9 50
18% 21% 18% 30% 30% 27% 25% 36% 28% 22% 26% 7% 12% 7% - 4% 25% 10% 8% 22% 22% 4% 23% 17% 30%

LNRS LNRS LR ALMNRS LNRS ABCLMNRS ALNRS LNRS LNRS LNRS LNRS LNRS L ABCLMNRS

PERFORMANCE (NET)

189 40 14 6 2 7 3 9 17 6 5 8 - 3 - 1 9 11 3 6 6 1 7 5 20
10% 16% 14% 6% 10% 14% 25% 27% 19% 13% 19% 4% - 5% - 4% 16% 4% 6% 5% 13% 4% 10% 10% 12%

LRT ADLMNRST LMRT LMRT ADLMNRSTWXY ADLMNRST LMR LMRT LMR LMRT
  No problems/Good
  experience with website

108 5 - 18 3 6 - 2 7 3 1 4 4 1 - - 3 5 - 12 1 - 6 2 25
6% 2% - 19% 15% 12% - 6% 8% 7% 4% 2% 12% 2% - - 5% 2% - 10% 2% - 8% 4% 15%

BCLR ABCILNQRSTUX ABCLNRS C BCLRS C BCLRS C BCLRS BCLRS ABCLNRSUX

  Reliable

29 1 1 4 1 - - - 2 - - 2 - - - - 2 3 1 3 2 - 1 2 4
2% * 1% 4% 5% - - - 2% - - 1% - - - - 4% 1% 2% 2% 4% - 1% 4% 2%

AB B B B
  Fast/Good speed

24 6 3 - - - - 1 1 1 - - - - - - - 2 - 6 1 - - - 3
1% 2% 3% - - - - 3% 1% 2% - - - - - - - 1% - 5% 2% - - - 2%

L L L L ADLR L
  Worked/Effective

8 2 - - - - - - - - 1 - - - - - - 3 - 1 - - 1 - -
* 1% - - - - - - - - 4% - - - - - - 1% - 1% - - 1% - - 

  Good results/search
  results

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
* - - - - - - - - - - * - - - - - - - - - - 1% - - 

A
  Other performance
  mentions

320 32 26 9 1 11 1 4 11 5 3 49 7 13 9 9 9 47 12 20 5 7 4 7 19
17% 13% 26% 10% 5% 22% 8% 12% 12% 11% 11% 23% 21% 24% 43% 35% 16% 19% 23% 16% 11% 25% 6% 13% 11%

WY ABDIJUWY DWY ABDIWY W BDWY DWY DWY W
BRAND/QUALITY (NET)

134 19 12 2 1 4 - 1 6 - - 17 2 6 5 4 4 22 8 8 1 4 1 1 6
7% 8% 12% 2% 5% 8% - 3% 7% - - 8% 6% 11% 24% 15% 7% 9% 15% 6% 2% 14% 1% 2% 4%

ADJWXY W DJWY DJWY ADJUWXY

  Honest/trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
87 9 5 3 - 2 - 2 2 3 1 21 - 4 3 1 - 13 2 3 3 1 1 2 6

5% 4% 5% 3% - 4% - 6% 2% 7% 4% 10% - 7% 14% 4% - 5% 4% 2% 7% 4% 1% 4% 4%
ABDIQTWY Q

  It’s a legitimate/credible
  site/domain

70 2 4 4 - 6 - 1 3 1 1 7 3 4 1 2 3 11 2 6 1 1 1 3 3
4% 1% 4% 4% - 12% - 3% 3% 2% 4% 3% 9% 7% 5% 8% 5% 4% 4% 5% 2% 4% 1% 6% 2%
B B B ABILRWY BY BY B B B B

  Well
  known/Popular/Most
  commonly used domain

18 2 4 - - - - - - - 1 1 2 1 - - - 2 1 3 - - - 1 -
1% 1% 4% - - - - - - - 4% * 6% 2% - - - 1% 2% 2% - - - 2% - 

ABLRY ABDILRWY Y
  Reputable

11 1 1 - - - - - - - - 2 - 1 - 2 1 2 - - - 1 - - -
1% * 1% - - - - - - - - 1% - 2% - 8% 2% 1% - - - 4% - - - 

  Well established/Been
  around for a long time

7 - - 1 - - - - - - - - - - - - 1 2 1 - - - - - 2
* - - 1% - - - - - - - - - - - - 2% 1% 2% - - - - - 1%

B BL
  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

7 - - - - - 1 - - 1 - 1 - - - - - 1 - - - - 1 - 2
* - - - - - 8% - - 2% - * - - - - - * - - - - 1% - 1%

AB
  Other brand/quality
  mentions

317 54 15 19 2 5 3 5 14 4 2 6 10 14 - 3 4 42 17 33 10 6 23 13 13
17% 22% 15% 20% 10% 10% 25% 15% 16% 9% 7% 3% 29% 25% - 12% 7% 17% 32% 27% 22% 21% 32% 25% 8%
LY AJLQY L LQY L L LY AFJLQY FJLQY LY ACFIJLQRY ACFJLQRY LQY ACFIJLQRY JLQY L

CONTENT (NET)

297 53 13 19 2 5 3 4 14 3 2 5 9 14 - 3 4 40 10 33 10 6 22 13 10
16% 21% 13% 20% 10% 10% 25% 12% 16% 7% 7% 2% 26% 25% - 12% 7% 16% 19% 27% 22% 21% 31% 25% 6%
LY AJLQY LY JLQY L L LY JLQY AFJLQY LY LY ACFJLQRY JLQY ACFHIJLQRY JLQY

  INFORMATION
  (SUB-NET)

121 28 3 9 1 2 2 1 3 - - 1 - 5 - 1 1 11 1 21 6 1 13 9 2
6% 11% 3% 10% 5% 4% 17% 3% 3% - - * - 9% - 4% 2% 4% 2% 17% 13% 4% 18% 17% 1%

LY ACIJLMQRSY JLY L L JLY L ACFHIJLMQRSY CIJLMQRSY ACFHIJLMQRSY ACFIJLMQRSY

    Comprehensive/Can
    search all information in
    one place

65 8 3 4 1 1 1 1 5 2 2 3 1 5 - - - 12 3 3 2 2 1 1 4
3% 3% 3% 4% 5% 2% 8% 3% 6% 4% 7% 1% 3% 9% - - - 5% 6% 2% 4% 7% 1% 2% 2%

L ALQTWY L
    Information/Informative

56 12 5 4 - 1 - - 4 - - - 2 3 - - 1 8 3 6 - 2 4 1 -
3% 5% 5% 4% - 2% - - 4% - - - 6% 5% - - 2% 3% 6% 5% - 7% 6% 2% - 

LY LY LY LY L LY LY LY LY LY LY LY L
    Good/Helpful
    information

44 4 2 - - 1 - 1 2 1 - - 4 2 - 1 1 8 3 5 2 1 2 2 2
2% 2% 2% - - 2% - 3% 2% 2% - - 12% 4% - 4% 2% 3% 6% 4% 4% 4% 3% 4% 1%
L L L L L L ABCDILRY L L DL L DL L L

    Accurate/Authentic
    information

16 2 - 2 - - - 1 1 - - 1 2 - - 1 1 1 - - - - 2 - 2
1% 1% - 2% - - - 3% 1% - - * 6% - - 4% 2% * - - - - 3% - 1%

ABCLRT
    Other information
    mentions

24 2 2 - - - - 1 - 1 - 2 1 - - - - 2 7 - - - 2 - 4
1% 1% 2% - - - - 3% - 2% - 1% 3% - - - - 1% 13% - - - 3% - 2%

ABCDFILNQRTUWXY

  MISCELLANEOUS
  CONTENT (SUB-NET)

17 1 2 - - - - 1 - 1 - - 1 - - - - 1 5 - - - 2 - 3
1% * 2% - - - - 3% - 2% - - 3% - - - - * 9% - - - 3% - 2%

L L L L ABCDFILNQRTUXY L
    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
5 - - - - - - - - - - 2 - - - - - - 2 - - - - - 1
* - - - - - - - - - - 1% - - - - - - 4% - - - - - 1%

ABRT
    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - * - - - - - - - 

    Other miscellaneous
    content mentions

177 22 5 11 - 2 - 5 4 2 4 18 2 5 - 2 8 32 5 8 5 4 10 5 18
9% 9% 5% 12% - 4% - 15% 4% 4% 15% 9% 6% 9% - 8% 15% 13% 9% 6% 11% 14% 14% 10% 11%

I CI ACI CI
SITE APPEAL (NET)

63 11 1 1 - - - 2 2 1 1 4 - 2 - - 2 18 1 1 3 4 1 - 8
3% 4% 1% 1% - - - 6% 2% 2% 4% 2% - 4% - - 4% 7% 2% 1% 7% 14% 1% - 5%

ACDLTX T
  Everything/Good/Like
  site

17 2 1 3 - - - 1 1 - 1 - 1 - - - 1 - - - 1 - 2 1 2
1% 1% 1% 3% - - - 3% 1% - 4% - 3% - - - 2% - - - 2% - 3% 2% 1%

ALRT LR LR R LR LR LR
  Interesting websites

16 - - 3 - - - - - - - - - - - - 2 1 - - - - 5 2 3
1% - - 3% - - - - - - - - - - - - 4% * - - - - 7% 4% 2%

ABLRT ABLRT ABCILNRTY ABLRT B
  It indicates
  seriousness/that it’s
  important

13 1 - 2 - - - - - - - 1 1 1 - - - 3 - 2 - - 1 1 -
1% * - 2% - - - - - - - * 3% 2% - - - 1% - 2% - - 1% 2% - 

Y
  Descriptive/Indicates
  what it stands for

13 - - 1 - - - - - 1 - 6 - 2 - - - 1 1 - - - - - 1
1% - - 1% - - - - - 2% - 3% - 4% - - - * 2% - - - - - 1%

B ABR ABRT B
  Organized/Not cluttered

12 3 1 - - 1 - - - - - 2 - - - - 1 3 1 - - - - - -
1% 1% 1% - - 2% - - - - - 1% - - - - 2% 1% 2% - - - - - - 

  It’s professional

11 3 - - - - - 2 1 - 1 1 - - - - 1 1 - - - - - - 1
1% 1% - - - - - 6% 1% - 4% * - - - - 2% * - - - - - - 1%

ABCDLRTWY

  OK/Fine

8 - 1 - - 1 - - - - 1 1 - - - - - - - 2 1 - 1 - -
* - 1% - - 2% - - - - 4% * - - - - - - - 2% 2% - 1% - - 

BR ABR BR
  Not a lot of ads/pop ups

6 1 - - - - - - - - - 2 - - - - - - 2 - - - - - 1
* * - - - - - - - - - 1% - - - - - - 4% - - - - - 1%

ABRT
  It’s memorable/Easy to
  remember

5 - - - - - - - - - - 1 - - - - - 3 - 1 - - - - -
* - - - - - - - - - - * - - - - - 1% - 1% - - - - - 

A
  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

17 1 1 1 - - - - - - - 1 - - - 2 1 4 - 2 - - 1 1 2
1% * 1% 1% - - - - - - - * - - - 8% 2% 2% - 2% - - 1% 2% 1%

  Other site appeal
  mentions

121 7 4 6 2 8 1 2 4 5 1 4 3 3 2 2 5 14 3 8 2 2 8 7 18
6% 3% 4% 6% 10% 16% 8% 6% 4% 11% 4% 2% 9% 5% 10% 8% 9% 6% 6% 6% 4% 7% 11% 13% 11%

BL L ABCILRT BL L BL L L BL ABCLR ABL
SECURITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
95 4 2 6 2 7 1 2 4 5 - 3 3 - 1 2 3 10 2 7 - 2 7 7 15

5% 2% 2% 6% 10% 14% 8% 6% 4% 11% - 1% 9% - 5% 8% 5% 4% 4% 6% - 7% 10% 13% 9%
BL BL ABCILNRU BCLNU BLNU BL BCLNU ABCLNRU ABCLNRU

  Safe/Good security

10 3 - - - - - - - - 1 1 - 1 - - - 1 - 1 - - - - 2
1% 1% - - - - - - - - 4% * - 2% - - - * - 1% - - - - 1%

  Virus/Malware protected

5 - - - - 2 - - - - - - - - - - - - - - - - 1 - 2
* - - - - 4% - - - - - - - - - - - - - - - - 1% - 1%

ABCLRT A
  Private/Privacy

3 1 - - - - - - - - - - - - - - - 1 - - 1 - - - -
* * - - - - - - - - - - - - - - - * - - 2% - - - - 

AL
  No/Less spam

12 - 2 - - - - - - - - - - 2 1 - 2 2 1 1 1 - - - -
1% - 2% - - - - - - - - - - 4% 5% - 4% 1% 2% 1% 2% - - - - 

BL ABLY ABLY BL BL
  Other security mentions

106 12 5 6 - 3 1 1 4 1 - 2 1 3 - - 3 23 3 8 7 2 2 3 16
6% 5% 5% 6% - 6% 8% 3% 4% 2% - 1% 3% 5% - - 5% 9% 6% 6% 15% 7% 3% 6% 10%
L L L L L L L L AL L L ABCIJLW L AL

FUNCTIONALITY (NET)

43 7 2 3 - 1 - 1 2 - - 1 - 3 - - - 10 1 4 3 1 1 1 2
2% 3% 2% 3% - 2% - 3% 2% - - * - 5% - - - 4% 2% 3% 7% 4% 1% 2% 1%

L L L LY
  Easy to use/navigate

33 2 - 3 - 2 - - 2 - - - - - - - - 5 - 4 2 - 1 2 10
2% 1% - 3% - 4% - - 2% - - - - - - - - 2% - 3% 4% - 1% 4% 6%

L CL L L L CL L ABCLR
  Accessible/Easy to
  access/find

23 3 3 - - - 1 - - - - - - - - - 2 4 2 1 2 1 - - 4
1% 1% 3% - - - 8% - - - - - - - - - 4% 2% 4% 1% 4% 4% - - 2%

L L L DL L
  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

8 - - - - - - - - 1 - 1 1 - - - 1 4 - - - - - - -
* - - - - - - - - 2% - * 3% - - - 2% 2% - - - - - - - 

B ABY B AB
  Other functionality
  mentions

100 15 4 12 1 3 1 2 4 4 4 6 - 3 - 1 4 6 3 7 2 2 5 5 6
5% 6% 4% 13% 5% 6% 8% 6% 4% 9% 15% 3% - 5% - 4% 7% 2% 6% 6% 4% 7% 7% 10% 4%
R R ABCILMRY R LR

MISCELLANEOUS (NET)

57 9 2 12 - 1 1 1 1 3 2 - - 2 - - 1 2 - 5 2 1 4 3 5
3% 4% 2% 13% - 2% 8% 3% 1% 7% 7% - - 4% - - 2% 1% - 4% 4% 4% 6% 6% 3%

LR LR L ABCFILMQRSTY L L LR L LR L LR LR L
  Meets my expectations/n
  eeds/Always find what I
  need/want

27 3 - - 1 1 - 1 2 1 2 4 - 1 - - 1 2 3 1 - 1 - 2 1
1% 1% - - 5% 2% - 3% 2% 2% 7% 2% - 2% - - 2% 1% 6% 1% - 4% - 4% 1%

ABCDRTWY

  Positive/Just was

3 - - - - - - - - - - - - - - 1 1 1 - - - - - - -
* - - - - - - - - - - - - - - 4% 2% * - - - - - - - 

AB
  Negative experience
  mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1905 248 99* 93* 20** 49* 12** 33* 89* 45* 27** 211 34* 55* 21** 26** 55* 246 53* 124 46* 28** 71* 52* 168Weighted Base
1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABLR
  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

12 3 2 - - - - - 1 - - 2 - - - - 1 1 - 1 - - 1 - -
1% 1% 2% - - - - - 1% - - 1% - - - - 2% * - 1% - - 1% - - 

  Other mentions

5 - - - - - - - 1 1 - - - - - 1 - - - - - - - - 2
* - - - - - - - 1% 2% - - - - - 4% - - - - - - - - 1%

ABLR A
SERVICE (NET)

4 - - - - - - - 1 1 - - - - - 1 - - - - - - - - 1
* - - - - - - - 1% 2% - - - - - 4% - - - - - - - - 1%

ABLR
  Good service/customer
  service/support

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
  Other service mentions

15 2 2 - 1 1 - - - 3 - 2 - - 1 - - 1 - - - - - - 2
1% 1% 2% - 5% 2% - - - 7% - 1% - - 5% - - * - - - - - - 1%

ABDILRTWY

None

29 6 - - 1 2 - 1 1 2 2 5 - - - - 3 2 1 1 1 - - - 1
2% 2% - - 5% 4% - 3% 1% 4% 7% 2% - - - - 5% 1% 2% 1% 2% - - - 1%

C CD ACDRWY

Don’t know

61 13 7 - 2 3 - 2 4 3 2 2 1 - 3 - 2 7 - - 2 1 1 1 5
3% 5% 7% - 10% 6% - 6% 4% 7% 7% 1% 3% - 14% - 4% 3% - - 4% 4% 1% 2% 3%

LT DLT ADLNT DLT DLT DLT DLT T DT
Declined to answer

2507 319 129 140 25 64 13 45 109 52 33 261 42 79 26 36 63 324 85 178 60 37 108 74 205
132% 129% 130% 151% 125% 131% 108% 136% 122% 116% 122% 124% 124% 144% 124% 138% 115% 132% 160% 144% 130% 132% 152% 142% 122%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Unweighted Base
67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base

17 - - - - - - - 1 - - 10 1 - - 1 1 1 1 - - - - 1 -
25% - - - - - - - 50% - - 50% 100% - - 50% 25% 7% 50% - - - - 100% - 

USAGE (NET)

9 - - - - - - - 1 - - 6 - - - 1 - - - - - - - 1 -
13% - - - - - - - 50% - - 30% - - - 50% - - - - - - - 100% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - 1 - - 3 - - - 1 - - - - - - - 1 -
9% - - - - - - - 50% - - 15% - - - 50% - - - - - - - 100% - 

    Always use it/The one I
    use most/frequently

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
4% - - - - - - - - - - 15% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - - - - - - - 2 - - - - 1 1 - - - - - - -
6% - - - - - - - - - - 10% - - - - 25% 7% - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 10% - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
3% - - - - - - - - - - - - - - - 25% 7% - - - - - - - 

    Other businesses/organ
    izations mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 10% - - - - 25% - - - - - - - - 

  COUNTRIES (SUB-NET)

3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 10% - - - - 25% - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 393J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - - 1 - - - - - 1 - - - - - -
3% - - - - - - - - - - - 100% - - - - - 50% - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 1 - - - - - 1 - - - - - -
3% - - - - - - - - - - - 100% - - - - - 50% - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

14 1 - 1 - - - - - - - 4 - - - - 1 3 - - - - - - 4
21% 50% - 50% - - - - - - - 20% - - - - 25% 20% - - - - - - 50%

SITE APPEAL (NET)

6 - - - - - - - - - - 1 - - - - - 2 - - - - - - 3
9% - - - - - - - - - - 5% - - - - - 13% - - - - - - 38%

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
3% - - - - - - - - - - - - - - - 25% 7% - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

4 - - 1 - - - - - - - 2 - - - - - - - - - - - - 1
6% - - 50% - - - - - - - 10% - - - - - - - - - - - - 13%

  Other site appeal
  mentions

13 - - - 1 - - - - - - 2 - 1 - - - 5 - - - - - - 4
19% - - - 100% - - - - - - 10% - 100% - - - 33% - - - - - - 50%

BRAND/QUALITY (NET)

7 - - - 1 - - - - - - - - - - - - 5 - - - - - - 1
10% - - - 100% - - - - - - - - - - - - 33% - - - - - - 13%

  Honest/trustworthy

2 - - - - - - - - - - - - - - - - - - - - - - - 2
3% - - - - - - - - - - - - - - - - - - - - - - - 25%

  Good quality
  brand/product

2 - - - - - - - - - - - - 1 - - - - - - - - - - 1
3% - - - - - - - - - - - - 100% - - - - - - - - - - 13%

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - - - 1 - - - 2 - - - - - 1 2 - - - - - -
9% - - - - - - 33% - - - 10% - - - - - 7% 100% - - - - - - 

PERFORMANCE (NET)

3 - - - - - - 1 - - - 1 - - - - - 1 - - - - - - -
4% - - - - - - 33% - - - 5% - - - - - 7% - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other performance
  mentions

5 - - 1 - - - - - - - 1 - - - - - 1 1 1 - - - - -
7% - - 50% - - - - - - - 5% - - - - - 7% 50% 100% - - - - - 

CONTENT (NET)

5 - - 1 - - - - - - - 1 - - - - - 1 1 1 - - - - -
7% - - 50% - - - - - - - 5% - - - - - 7% 50% 100% - - - - - 

  INFORMATION
  (SUB-NET)

4 - - 1 - - - - - - - 1 - - - - - - 1 1 - - - - -
6% - - 50% - - - - - - - 5% - - - - - - 50% 100% - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 7% - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

4 - - - - - - - 1 - - 2 - - - 1 - - - - - - - - -
6% - - - - - - - 50% - - 10% - - - 50% - - - - - - - - - 

FUNCTIONALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
3% - - - - - - - 50% - - 5% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 50% - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

4 - - - - - - - - - - 2 - - - - 2 - - - - - - - -
6% - - - - - - - - - - 10% - - - - 50% - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
3% - - - - - - - - - - 5% - - - - 25% - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 25% - - - - - - - - 

  Other mentions

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
3% - - - - - - - - - - - - - - - - 13% - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
3% - - - - - - - - - - - - - - - - 13% - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 2** -** 2** 1** -** -** 3** 2** -** -** 20** 1** 1** 1** 2** 4** 15** 2** 1** 1** -** -** 1** 8**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 7% - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

9 1 - - - - - 2 - - - 1 - - 1 - - 2 - - 1 - - - 1
13% 50% - - - - - 67% - - - 5% - - 100% - - 13% - - 100% - - - 13%

Declined to answer

76 2 - 2 1 - - 3 2 - - 24 1 1 1 2 5 16 4 1 1 - - 1 9
113% 100% - 100% 100% - - 100% 100% - - 120% 100% 100% 100% 100% 125% 107% 200% 100% 100% - - 100% 113%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Unweighted Base
71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base

18 - - - - - - - - - - 5 1 1 - 1 1 7 2 - - - - - -
25% - - - - - - - - - - 36% 100% 33% - 33% 33% 35% 25% - - - - - - 

USAGE (NET)

14 - - - - - - - - - - 5 - 1 - - 1 5 2 - - - - - -
20% - - - - - - - - - - 36% - 33% - - 33% 25% 25% - - - - - - 

  COUNTRIES (SUB-NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 5% 13% - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 33% - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

13 - - - - - - - - - - 5 - 1 - - 1 4 2 - - - - - -
18% - - - - - - - - - - 36% - 33% - - 33% 20% 25% - - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - - 1 - 1 1 - - - - - -
4% - - - - - - - - - - - - - - 33% - 5% 13% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 5% 13% - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 33% - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
3% - - - - - - - - - - - 100% - - - - 5% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
3% - - - - - - - - - - - 100% - - - - 5% - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

14 - - - 1 - - - - - - 1 - 1 1 - - 7 - - - - - - 3
20% - - - 100% - - - - - - 7% - 33% 25% - - 35% - - - - - - 60%

BRAND/QUALITY (NET)

8 - - - 1 - - - - - - 1 - 1 - - - 5 - - - - - - -
11% - - - 100% - - - - - - 7% - 33% - - - 25% - - - - - - - 

  Honest/trustworthy

3 - - - - - - - - - - - - - 1 - - 1 - - - - - - 1
4% - - - - - - - - - - - - - 25% - - 5% - - - - - - 20%

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - - - - - - - - 2
3% - - - - - - - - - - - - - - - - - - - - - - - 40%

  Good quality
  brand/product

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

14 1 - - - - - - - - - 4 - - 2 - - 3 4 - - - - - -
20% 100% - - - - - - - - - 29% - - 50% - - 15% 50% - - - - - - 

SITE APPEAL (NET)

5 - - - - - - - - - - 3 - - 1 - - 1 - - - - - - -
7% - - - - - - - - - - 21% - - 25% - - 5% - - - - - - - 

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
4% - - - - - - - - - - - - - - - - - 38% - - - - - - 

  Interesting websites

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 100% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

3 - - - - - - - - - - 1 - - 1 - - - 1 - - - - - -
4% - - - - - - - - - - 7% - - 25% - - - 13% - - - - - - 

  Other site appeal
  mentions

10 - - - - 1 - 1 1 - - 2 - - - 1 1 1 1 - - - - 1 -
14% - - - - 50% - 50% 33% - - 14% - - - 33% 33% 5% 13% - - - - 100% - 

PERFORMANCE (NET)

7 - - - - 1 - 1 1 - - 2 - - - - - - 1 - - - - 1 -
10% - - - - 50% - 50% 33% - - 14% - - - - - - 13% - - - - 100% - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
3 - - - - - - - - - - - - - - 1 1 1 - - - - - - -
4% - - - - - - - - - - - - - - 33% 33% 5% - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

8 - - - - 1 - - - - - 1 - 1 - - 1 2 2 - - - - - -
11% - - - - 50% - - - - - 7% - 33% - - 33% 10% 25% - - - - - - 

CONTENT (NET)

7 - - - - 1 - - - - - 1 - - - - 1 2 2 - - - - - -
10% - - - - 50% - - - - - 7% - - - - 33% 10% 25% - - - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 5% 13% - - - - - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
3% - - - - - - - - - - - - - - - 33% - 13% - - - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 7% - - - - - 5% - - - - - - - 

    Information/Informative

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 50% - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - - - 1 - - - - 1 - - - - - -
3% - - - - - - - - - - - - 33% - - - - 13% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 13% - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 33% - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - - - - 1 - - - - - - 1 - 2 - - - - - - 1
7% - - - - - - - 33% - - - - - - 33% - 10% - - - - - - 20%

FUNCTIONALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
3 - - - - - - - 1 - - - - - - - - 2 - - - - - - -
4% - - - - - - - 33% - - - - - - - - 10% - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 33% - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - - - - - - 1 - - - - - - - - - - - - - - - 1
3% - - - - - - - 33% - - - - - - - - - - - - - - - 20%

  Other functionality
  mentions

3 - - - - 1 - - - - - 1 - - - - - - - - - - - - 1
4% - - - - 50% - - - - - 7% - - - - - - - - - - - - 20%

SECURITY (NET)

3 - - - - 1 - - - - - 1 - - - - - - - - - - - - 1
4% - - - - 50% - - - - - 7% - - - - - - - - - - - - 20%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
3% - - - - - - - - - - 7% - - - - 33% - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 33% - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 1** -** -** 1** 2** -** 2** 3** -** -** 14** 1** 3** 4** 3** 3** 20** 8** -** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 33% - - - - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 33% - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 33% - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 - - - - - - 1 - - - 1 - - 1 - - 1 - - - - - - -
6% - - - - - - 50% - - - 7% - - 25% - - 5% - - - - - - - 

Declined to answer

85 1 - - 1 3 - 2 5 - - 16 1 3 4 3 5 23 12 - - - - 1 5
120% 100% - - 100% 150% - 100% 167% - - 114% 100% 100% 100% 100% 167% 115% 150% - - - - 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Unweighted Base
67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base

19 1 - 1 1 1 - - 1 - - 3 - - - 1 3 3 - 1 - - - - 3
28% 100% - 50% 100% 100% - - 33% - - 21% - - - 25% 23% 27% - 100% - - - - 43%

SITE APPEAL (NET)

7 - - 1 1 1 - - - - - 1 - - - - 1 1 - 1 - - - - -
10% - - 50% 100% 100% - - - - - 7% - - - - 8% 9% - 100% - - - - - 

  It’s professional

5 - - - - - - - - - - 2 - - - - 1 1 - - - - - - 1
7% - - - - - - - - - - 14% - - - - 8% 9% - - - - - - 14%

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - 1 1 - - - - - - - -
3% - - - - - - - - - - - - - - 25% 8% - - - - - - - - 

  Not a lot of ads/pop ups

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 14%

  Interesting websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 100% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 33% - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
3% - - - - - - - - - - - - - - - - 9% - - - - - - 14%

  Other site appeal
  mentions

12 - - - - - - - - - - 1 1 - - - 1 5 1 - - - - - 3
18% - - - - - - - - - - 7% 50% - - - 8% 45% 50% - - - - - 43%

BRAND/QUALITY (NET)

7 - - - - - - - - - - 1 - - - - - 4 1 - - - - - 1
10% - - - - - - - - - - 7% - - - - - 36% 50% - - - - - 14%

  Honest/trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 406J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
3 - - - - - - - - - - 1 - - - - 1 - - - - - - - 1
4% - - - - - - - - - - 7% - - - - 8% - - - - - - - 14%

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
3% - - - - - - - - - - - - - - - - 9% - - - - - - 14%

  Good quality
  brand/product

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
3% - - - - - - - - - - 7% 50% - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

9 - - - - - - - - - - 2 1 - - 1 2 - 1 1 - - - - 1
13% - - - - - - - - - - 14% 50% - - 25% 15% - 50% 100% - - - - 14%

USAGE (NET)

5 - - - - - - - - - - 2 - - - 1 2 - - - - - - - -
7% - - - - - - - - - - 14% - - - 25% 15% - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 15% - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 7% - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 407J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

2 - - - - - - - - - - 1 - - - 1 - - - - - - - - -
3% - - - - - - - - - - 7% - - - 25% - - - - - - - - - 

    Other businesses/organ
    izations mentions

4 - - - - - - - - - - - 1 - - - - - 1 1 - - - - 1
6% - - - - - - - - - - - 50% - - - - - 50% 100% - - - - 14%

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 1 - - - - - 1 - - - - - -
3% - - - - - - - - - - - 50% - - - - - 50% - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

2 - - - - - - - - - - - - - - - - - - 1 - - - - 1
3% - - - - - - - - - - - - - - - - - - 100% - - - - 14%

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 408J45961a - ICANN Global Study - Consumers
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Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

8 - 2 - - - - 1 - - - 3 - - - - 2 - - - - - - - -
12% - 100% - - - - 50% - - - 21% - - - - 15% - - - - - - - - 

PERFORMANCE (NET)

6 - 1 - - - - 1 - - - 2 - - - - 2 - - - - - - - -
9% - 50% - - - - 50% - - - 14% - - - - 15% - - - - - - - - 

  No problems/Good
  experience with website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 409J45961a - ICANN Global Study - Consumers
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Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

6 - - 1 - - - - - - - - - - - - 2 - 2 - - - - - 1
9% - - 50% - - - - - - - - - - - - 15% - 100% - - - - - 14%

CONTENT (NET)

6 - - 1 - - - - - - - - - - - - 2 - 2 - - - - - 1
9% - - 50% - - - - - - - - - - - - 15% - 100% - - - - - 14%

  INFORMATION
  (SUB-NET)

3 - - 1 - - - - - - - - - - - - 1 - 1 - - - - - -
4% - - 50% - - - - - - - - - - - - 8% - 50% - - - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
3% - - - - - - - - - - - - - - - 8% - - - - - - - 14%

    Information/Informative

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 50% - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

6 - - - - - - - - - - 3 - - - 1 1 - - - - - - - 1
9% - - - - - - - - - - 21% - - - 25% 8% - - - - - - - 14%

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 410J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
3 - - - - - - - - - - 1 - - - 1 1 - - - - - - - -
4% - - - - - - - - - - 7% - - - 25% 8% - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 7% - - - - - - - - - - - - 14%

  Other mentions

5 - - - - - - - 1 - - 1 - - - 1 1 1 - - - - - - -
7% - - - - - - - 33% - - 7% - - - 25% 8% 9% - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - - 1 - - - - - - - - 1 - - - - - - -
3% - - - - - - - 33% - - - - - - - - 9% - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
3% - - - - - - - - - - 7% - - - - 8% - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 25% - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

4 - - - - - - - - - - 2 1 - - 1 - - - - - - - - -
6% - - - - - - - - - - 14% 50% - - 25% - - - - - - - - - 

SECURITY (NET)

3 - - - - - - - - - - 2 1 - - - - - - - - - - - -
4% - - - - - - - - - - 14% 50% - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

67* 1** 2** 2** 1** 1** -** 2** 3** -** -** 14** 2** -** 1** 4** 13** 11** 2** 1** -** -** -** -** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 25% - - - - - - - - - 

  Other security mentions

2 - - - - - - - 1 - - - - - - - - 1 - - - - - - -
3% - - - - - - - 33% - - - - - - - - 9% - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Good service/customer
  service/support

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 33% - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - - - - - - 1 - - - - 2 - - - - - - - -
4% - - - - - - - - - - 7% - - - - 15% - - - - - - - - 

Don’t know

4 - - - - - - 1 - - - 1 - - 1 - - 1 - - - - - - -
6% - - - - - - 50% - - - 7% - - 100% - - 9% - - - - - - - 

Declined to answer

81 1 2 2 1 1 - 2 3 - - 19 3 - 1 5 14 12 4 2 - - - - 9
121% 100% 100% 100% 100% 100% - 100% 100% - - 136% 150% - 100% 125% 108% 109% 200% 200% - - - - 129%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Unweighted Base
49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base

13 1 - 1 - - - - 1 - - 2 - - - - - 1 1 - - - 1 1 4
27% 100% - 100% - - - - 33% - - 25% - - - - - 14% 33% - - - 50% 50% 40%

SITE APPEAL (NET)

7 - - - - - - - 1 - - 2 - - - - - 1 - - - - - - 3
14% - - - - - - - 33% - - 25% - - - - - 14% - - - - - - 30%

  Everything/Good/Like
  site

3 - - 1 - - - - - - - - - - - - - - - - - - - 1 1
6% - - 100% - - - - - - - - - - - - - - - - - - - 50% 10%

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 33% - - - - - - 

  Interesting websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 100% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
2% - - - - - - - - - - - - - - - - - - - - - 50% - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

10 - - - - - - - - - - - - - - 1 - 5 - - - - - - 4
20% - - - - - - - - - - - - - - 50% - 71% - - - - - - 40%

BRAND/QUALITY (NET)

6 - - - - - - - - - - - - - - 1 - 4 - - - - - - 1
12% - - - - - - - - - - - - - - 50% - 57% - - - - - - 10%

  Honest/trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
6% - - - - - - - - - - - - - - - - 14% - - - - - - 20%

  Good quality
  brand/product

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
4% - - - - - - - - - - - - - - - - 14% - - - - - - 10%

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

10 - - - - - - - 1 1 - 1 1 - - 1 1 - - - - - 1 - 3
20% - - - - - - - 33% 100% - 13% 100% - - 50% 50% - - - - - 50% - 30%

USAGE (NET)

4 - - - - - - - - 1 - - - - - 1 1 - - - - - - - 1
8% - - - - - - - - 100% - - - - - 50% 50% - - - - - - - 10%

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
2% - - - - - - - - 100% - - - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
2% - - - - - - - - - - - - - - - 50% - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

2 - - - - - - - - - - - - - - 1 - - - - - - - - 1
4% - - - - - - - - - - - - - - 50% - - - - - - - - 10%

    Other businesses/organ
    izations mentions

4 - - - - - - - - - - 1 - - - - - - - - - - - - 3
8% - - - - - - - - - - 13% - - - - - - - - - - - - 30%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
4% - - - - - - - - - - 13% - - - - - - - - - - - - 10%

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - - - - - - - - - - - 2
4% - - - - - - - - - - - - - - - - - - - - - - - 20%

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

3 - - - - - - - 1 - - - 1 - - - - - - - - - 1 - -
6% - - - - - - - 33% - - - 100% - - - - - - - - - 50% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 1 - - - - - - - - - 1 - -
4% - - - - - - - - - - - 100% - - - - - - - - - 50% - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 33% - - - - - - - - - - - - - - - - 

    Other usage mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
2% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
2% - - - - - - - - - - - - - - - 50% - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

9 - 1 - - - - - - - - - - 1 - - 1 - 3 - - - 2 1 -
18% - 100% - - - - - - - - - - 100% - - 50% - 100% - - - 100% 50% - 

CONTENT (NET)

8 - 1 - - - - - - - - - - 1 - - 1 - 2 - - - 2 1 -
16% - 100% - - - - - - - - - - 100% - - 50% - 67% - - - 100% 50% - 

  INFORMATION
  (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
3 - - - - - - - - - - - - 1 - - 1 - 1 - - - - - -
6% - - - - - - - - - - - - 100% - - 50% - 33% - - - - - - 

    Good/Helpful
    information

3 - 1 - - - - - - - - - - - - - - - 1 - - - 1 - -
6% - 100% - - - - - - - - - - - - - - - 33% - - - 50% - - 

    Information/Informative

2 - - - - - - - - - - - - - - - - - - - - - 1 1 -
4% - - - - - - - - - - - - - - - - - - - - - 50% 50% - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 33% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 33% - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

6 - - - 1 - - 1 - - - 1 - - - - - - - - - - - 1 2
12% - - - 100% - - 50% - - - 13% - - - - - - - - - - - 50% 20%

PERFORMANCE (NET)

5 - - - - - - 1 - - - 1 - - - - - - - - - - - 1 2
10% - - - - - - 50% - - - 13% - - - - - - - - - - - 50% 20%

  No problems/Good
  experience with website

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
4% - - - - - - - 33% - - 13% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 417J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
4% - - - - - - - 33% - - 13% - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
4% - - - - - - - - - - - - - - - - 14% - - - - - 50% - 

SECURITY (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
2% - - - - - - - - - - - - - - - - 14% - - - - - - - 

  No/Less spam

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 50% - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 13% - - - - 50% - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
2% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 418J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 231Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

49* 1** 1** 1** 1** -** -** 2** 3** 1** -** 8** 1** 1** 1** 2** 2** 7** 3** -** -** -** 2** 2** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 13% - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 - - - - - - 1 - - - 1 - - 1 - - 1 - - - - - - -
8% - - - - - - 50% - - - 13% - - 100% - - 14% - - - - - - - 

Declined to answer

62 1 1 1 1 - - 2 3 1 - 8 1 1 1 2 4 9 4 - - - 4 4 14
127% 100% 100% 100% 100% - - 100% 100% 100% - 100% 100% 100% 100% 100% 200% 129% 133% - - - 200% 200% 140%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

188 - - - - - - - - - - 188 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

USAGE (NET)

109 - - - - - - - - - - 109 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

87 - - - - - - - - - - 87 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

    China based website

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Other countries
    mentions

66 - - - - - - - - - - 66 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

43 - - - - - - - - - - 43 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

23 - - - - - - - - - - 23 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

17 - - - - - - - - - - 17 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Government
    website/extension

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Other usage mentions

108 - - - - - - - - - - 108 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

52 - - - - - - - - - - 52 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

31 - - - - - - - - - - 31 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Honest/trustworthy

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Reputable

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Good quality
  brand/product

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
8 - - - - - - - - - - 8 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

31 - - - - - - - - - - 31 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

PERFORMANCE (NET)

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Reliable

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Fast/Good speed

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Worked/Effective

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other performance
  mentions

25 - - - - - - - - - - 25 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

SITE APPEAL (NET)

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  It’s professional

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 423J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other site appeal
  mentions

22 - - - - - - - - - - 22 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

18 - - - - - - - - - - 18 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Easy to use/navigate

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Other functionality
  mentions

22 - - - - - - - - - - 22 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 424J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other mentions

21 - - - - - - - - - - 21 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

SECURITY (NET)

16 - - - - - - - - - - 16 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other security mentions

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

CONTENT (NET)

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Information/Informative

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 425J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 232Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

378 -** -** -** -** -** -** -** -** -** -** 378 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Good/Like the content

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

None

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Don’t know

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Declined to answer

466 - - - - - - - - - - 466 - - - - - - - - - - - - -
123% - - - - - - - - - - 123% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 426J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

31 - - - - - - - - - - - 31 - - - - - - - - - - - -
54% - - - - - - - - - - - 54% - - - - - - - - - - - - 

USAGE (NET)

24 - - - - - - - - - - - 24 - - - - - - - - - - - -
42% - - - - - - - - - - - 42% - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

21 - - - - - - - - - - - 21 - - - - - - - - - - - -
37% - - - - - - - - - - - 37% - - - - - - - - - - - - 

    Vietnamese based
    website

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 427J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Other countries
    mentions

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
9% - - - - - - - - - - - 9% - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Allows for
    searching/browsing

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Other usage mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Government
    website/extension
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 428J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

CONTENT (NET)

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
18% - - - - - - - - - - - 18% - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Other information
    mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 429J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
19% - - - - - - - - - - - 19% - - - - - - - - - - - - 

BRAND/QUALITY (NET)

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
12% - - - - - - - - - - - 12% - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
14% - - - - - - - - - - - 14% - - - - - - - - - - - - 

SECURITY (NET)

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

  Other security mentions

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
9% - - - - - - - - - - - 9% - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Other site appeal
  mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

PERFORMANCE (NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

57* -** -** -** -** -** -** -** -** -** -** -** 57* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Declined to answer

85 - - - - - - - - - - - 85 - - - - - - - - - - - -
149% - - - - - - - - - - - 149% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base

56 - - - - - - - - - - - - 56 - - - - - - - - - - -
58% - - - - - - - - - - - - 58% - - - - - - - - - - - 

USAGE (NET)

40 - - - - - - - - - - - - 40 - - - - - - - - - - -
42% - - - - - - - - - - - - 42% - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

32 - - - - - - - - - - - - 32 - - - - - - - - - - -
33% - - - - - - - - - - - - 33% - - - - - - - - - - - 

    Philippines based
    website

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

    Country specific
    (Unspec.)

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

8 - - - - - - - - - - - - 8 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Allows for
    searching/browsing

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

    Personal usage site

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

14 - - - - - - - - - - - - 14 - - - - - - - - - - -
15% - - - - - - - - - - - - 15% - - - - - - - - - - - 

CONTENT (NET)

14 - - - - - - - - - - - - 14 - - - - - - - - - - -
15% - - - - - - - - - - - - 15% - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
10% - - - - - - - - - - - - 10% - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
13% - - - - - - - - - - - - 13% - - - - - - - - - - - 

SITE APPEAL (NET)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

  Everything/Good/Like
  site

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

9 - - - - - - - - - - - - 9 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

BRAND/QUALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
6 - - - - - - - - - - - - 6 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - - - - - - - - - - - - 8 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

PERFORMANCE (NET)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

FUNCTIONALITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

  Easy to use/navigate

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

SECURITY (NET)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* -** -** -** -** -** -** -** -** -** -** -** -** 96* -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

118 - - - - - - - - - - - - 118 - - - - - - - - - - -
123% - - - - - - - - - - - - 123% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Unweighted Base
89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base

55 - - - - - - - - - - - - - 55 - - - - - - - - - -
62% - - - - - - - - - - - - - 62% - - - - - - - - - - 

USAGE (NET)

45 - - - - - - - - - - - - - 45 - - - - - - - - - -
51% - - - - - - - - - - - - - 51% - - - - - - - - - - 

  COUNTRIES (SUB-NET)

43 - - - - - - - - - - - - - 43 - - - - - - - - - -
48% - - - - - - - - - - - - - 48% - - - - - - - - - - 

    Japan based website

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

5 - - - - - - - - - - - - - 5 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
4% - - - - - - - - - - - - - 4% - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 442J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

30 - - - - - - - - - - - - - 30 - - - - - - - - - -
34% - - - - - - - - - - - - - 34% - - - - - - - - - - 

BRAND/QUALITY (NET)

23 - - - - - - - - - - - - - 23 - - - - - - - - - -
26% - - - - - - - - - - - - - 26% - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 443J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

SECURITY (NET)

5 - - - - - - - - - - - - - 5 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

PERFORMANCE (NET)

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  No problems/Good
  experience with website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 444J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 445J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 446J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 235Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

Declined to answer

106 - - - - - - - - - - - - - 106 - - - - - - - - - -
119% - - - - - - - - - - - - - 119% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 447J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Unweighted Base
54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base

27 - - - - - - - - - - - - - - 27 - - - - - - - - -
50% - - - - - - - - - - - - - - 50% - - - - - - - - - 

USAGE (NET)

18 - - - - - - - - - - - - - - 18 - - - - - - - - -
33% - - - - - - - - - - - - - - 33% - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 448J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

17 - - - - - - - - - - - - - - 17 - - - - - - - - -
31% - - - - - - - - - - - - - - 31% - - - - - - - - - 

    Other countries
    mentions

6 - - - - - - - - - - - - - - 6 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 449J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - - - - - - 2 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
15% - - - - - - - - - - - - - - 15% - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

  Honest/trustworthy

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 450J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
15% - - - - - - - - - - - - - - 15% - - - - - - - - - 

CONTENT (NET)

7 - - - - - - - - - - - - - - 7 - - - - - - - - -
13% - - - - - - - - - - - - - - 13% - - - - - - - - - 

  INFORMATION
  (SUB-NET)

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

7 - - - - - - - - - - - - - - 7 - - - - - - - - -
13% - - - - - - - - - - - - - - 13% - - - - - - - - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

  Accessible/Easy to
  access/find

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 451J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

SECURITY (NET)

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 452J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Other site appeal
  mentions

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Reliable

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 453J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 236Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 54* -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

64 - - - - - - - - - - - - - - 64 - - - - - - - - -
119% - - - - - - - - - - - - - - 119% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Unweighted Base
170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base

83 - - - - - - - - - - - - - - - 83 - - - - - - - -
49% - - - - - - - - - - - - - - - 49% - - - - - - - - 

USAGE (NET)

64 - - - - - - - - - - - - - - - 64 - - - - - - - -
38% - - - - - - - - - - - - - - - 38% - - - - - - - - 

  COUNTRIES (SUB-NET)

49 - - - - - - - - - - - - - - - 49 - - - - - - - -
29% - - - - - - - - - - - - - - - 29% - - - - - - - - 

    Russia based website

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
6% - - - - - - - - - - - - - - - 6% - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 455J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

    Other countries
    mentions

19 - - - - - - - - - - - - - - - 19 - - - - - - - -
11% - - - - - - - - - - - - - - - 11% - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

18 - - - - - - - - - - - - - - - 18 - - - - - - - -
11% - - - - - - - - - - - - - - - 11% - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Other usage mentions

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Specific to a
    company/good/large
    companies
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 456J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

42 - - - - - - - - - - - - - - - 42 - - - - - - - -
25% - - - - - - - - - - - - - - - 25% - - - - - - - - 

BRAND/QUALITY (NET)

22 - - - - - - - - - - - - - - - 22 - - - - - - - -
13% - - - - - - - - - - - - - - - 13% - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Well established/Been
  around for a long time

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Good quality
  brand/product

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 457J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Other brand/quality
  mentions

24 - - - - - - - - - - - - - - - 24 - - - - - - - -
14% - - - - - - - - - - - - - - - 14% - - - - - - - - 

PERFORMANCE (NET)

12 - - - - - - - - - - - - - - - 12 - - - - - - - -
7% - - - - - - - - - - - - - - - 7% - - - - - - - - 

  No problems/Good
  experience with website

8 - - - - - - - - - - - - - - - 8 - - - - - - - -
5% - - - - - - - - - - - - - - - 5% - - - - - - - - 

  Reliable

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

19 - - - - - - - - - - - - - - - 19 - - - - - - - -
11% - - - - - - - - - - - - - - - 11% - - - - - - - - 

SITE APPEAL (NET)

12 - - - - - - - - - - - - - - - 12 - - - - - - - -
7% - - - - - - - - - - - - - - - 7% - - - - - - - - 

  Everything/Good/Like
  site

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 458J45961a - ICANN Global Study - Consumers
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Banner 1
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Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Other site appeal
  mentions

13 - - - - - - - - - - - - - - - 13 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

SECURITY (NET)

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Virus/Malware protected

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Other security mentions

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

CONTENT (NET)

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 459J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Practical/Useful/Helpful

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Convenient

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 460J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 237Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

170 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 170 -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

Don’t know

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

Declined to answer

221 - - - - - - - - - - - - - - - 221 - - - - - - - -
130% - - - - - - - - - - - - - - - 130% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 461J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Unweighted Base
345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base

148 - - - - - - - - - - - - - - - - 148 - - - - - - -
43% - - - - - - - - - - - - - - - - 43% - - - - - - - 

USAGE (NET)

112 - - - - - - - - - - - - - - - - 112 - - - - - - -
32% - - - - - - - - - - - - - - - - 32% - - - - - - - 

  COUNTRIES (SUB-NET)

92 - - - - - - - - - - - - - - - - 92 - - - - - - -
27% - - - - - - - - - - - - - - - - 27% - - - - - - - 

    India based website

14 - - - - - - - - - - - - - - - - 14 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

    It’s my country’s
    extension

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 462J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

26 - - - - - - - - - - - - - - - - 26 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

10 - - - - - - - - - - - - - - - - 10 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Government
    website/extension

7 - - - - - - - - - - - - - - - - 7 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

    Specific to a
    company/good/large
    companies

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Educational websites

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Institutions
    websites/extensions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

17 - - - - - - - - - - - - - - - - 17 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

12 - - - - - - - - - - - - - - - - 12 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Always use it/The one I
    use most/frequently

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 463J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Allows for
    searching/browsing

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Email usage

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Other usage mentions

54 - - - - - - - - - - - - - - - - 54 - - - - - - -
16% - - - - - - - - - - - - - - - - 16% - - - - - - - 

BRAND/QUALITY (NET)

32 - - - - - - - - - - - - - - - - 32 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Honest/trustworthy

13 - - - - - - - - - - - - - - - - 13 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Reputable

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 464J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Other brand/quality
  mentions

47 - - - - - - - - - - - - - - - - 47 - - - - - - -
14% - - - - - - - - - - - - - - - - 14% - - - - - - - 

SITE APPEAL (NET)

28 - - - - - - - - - - - - - - - - 28 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Descriptive/Indicates
  what it stands for

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  OK/Fine

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Not a lot of ads/pop ups

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Other site appeal
  mentions

45 - - - - - - - - - - - - - - - - 45 - - - - - - -
13% - - - - - - - - - - - - - - - - 13% - - - - - - - 

PERFORMANCE (NET)

22 - - - - - - - - - - - - - - - - 22 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 465J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Fast/Good speed

7 - - - - - - - - - - - - - - - - 7 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Reliable

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Worked/Effective

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

34 - - - - - - - - - - - - - - - - 34 - - - - - - -
10% - - - - - - - - - - - - - - - - 10% - - - - - - - 

CONTENT (NET)

33 - - - - - - - - - - - - - - - - 33 - - - - - - -
10% - - - - - - - - - - - - - - - - 10% - - - - - - - 

  INFORMATION
  (SUB-NET)

14 - - - - - - - - - - - - - - - - 14 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Good/Helpful
    information

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

27 - - - - - - - - - - - - - - - - 27 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

SECURITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 466J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
24 - - - - - - - - - - - - - - - - 24 - - - - - - -

7% - - - - - - - - - - - - - - - - 7% - - - - - - - 
  Safe/Good security

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Private/Privacy

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  No/Less spam

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Other security mentions

21 - - - - - - - - - - - - - - - - 21 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

FUNCTIONALITY (NET)

11 - - - - - - - - - - - - - - - - 11 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Easy to use/navigate

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Practical/Useful/Helpful

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Other functionality
  mentions

13 - - - - - - - - - - - - - - - - 13 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

MISCELLANEOUS (NET)

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Positive/Just was

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 467J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 238Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

345 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 345 -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

None

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Don’t know

14 - - - - - - - - - - - - - - - - 14 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

Declined to answer

440 - - - - - - - - - - - - - - - - 440 - - - - - - -
128% - - - - - - - - - - - - - - - - 128% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 468J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base

48 - - - - - - - - - - - - - - - - - 48 - - - - - -
43% - - - - - - - - - - - - - - - - - 43% - - - - - - 

USAGE (NET)

31 - - - - - - - - - - - - - - - - - 31 - - - - - -
28% - - - - - - - - - - - - - - - - - 28% - - - - - - 

  COUNTRIES (SUB-NET)

20 - - - - - - - - - - - - - - - - - 20 - - - - - -
18% - - - - - - - - - - - - - - - - - 18% - - - - - - 

    Indonesian based
    website

11 - - - - - - - - - - - - - - - - - 11 - - - - - -
10% - - - - - - - - - - - - - - - - - 10% - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 469J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

10 - - - - - - - - - - - - - - - - - 10 - - - - - -
9% - - - - - - - - - - - - - - - - - 9% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

    Educational websites

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Institutions
    websites/extensions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Other businesses/organ
    izations mentions

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
6% - - - - - - - - - - - - - - - - - 6% - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - - - - - - - - - - - 6 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 470J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Email usage

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Other usage mentions

32 - - - - - - - - - - - - - - - - - 32 - - - - - -
29% - - - - - - - - - - - - - - - - - 29% - - - - - - 

BRAND/QUALITY (NET)

15 - - - - - - - - - - - - - - - - - 15 - - - - - -
13% - - - - - - - - - - - - - - - - - 13% - - - - - - 

  Honest/trustworthy

13 - - - - - - - - - - - - - - - - - 13 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

9 - - - - - - - - - - - - - - - - - 9 - - - - - -
8% - - - - - - - - - - - - - - - - - 8% - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 471J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

18 - - - - - - - - - - - - - - - - - 18 - - - - - -
16% - - - - - - - - - - - - - - - - - 16% - - - - - - 

CONTENT (NET)

14 - - - - - - - - - - - - - - - - - 14 - - - - - -
13% - - - - - - - - - - - - - - - - - 13% - - - - - - 

  INFORMATION
  (SUB-NET)

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

    Accurate/Authentic
    information

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

    Comprehensive/Can
    search all information in
    one place

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

    Other miscellaneous
    content mentions

13 - - - - - - - - - - - - - - - - - 13 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

SITE APPEAL (NET)

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  Descriptive/Indicates
  what it stands for

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  It’s memorable/Easy to
  remember

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Other site appeal
  mentions

12 - - - - - - - - - - - - - - - - - 12 - - - - - -
11% - - - - - - - - - - - - - - - - - 11% - - - - - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Accessible/Easy to
  access/find

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Other functionality
  mentions

11 - - - - - - - - - - - - - - - - - 11 - - - - - -
10% - - - - - - - - - - - - - - - - - 10% - - - - - - 

PERFORMANCE (NET)

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
6% - - - - - - - - - - - - - - - - - 6% - - - - - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

11 - - - - - - - - - - - - - - - - - 11 - - - - - -
10% - - - - - - - - - - - - - - - - - 10% - - - - - - 

SECURITY (NET)

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Safe/Good security

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Other security mentions

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Negative experience
  mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 474J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 239Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

164 - - - - - - - - - - - - - - - - - 164 - - - - - -
146% - - - - - - - - - - - - - - - - - 146% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Unweighted Base
108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base

52 - - - - - - - - - - - - - - - - - - 52 - - - - -
48% - - - - - - - - - - - - - - - - - - 48% - - - - - 

USAGE (NET)

40 - - - - - - - - - - - - - - - - - - 40 - - - - -
37% - - - - - - - - - - - - - - - - - - 37% - - - - - 

  COUNTRIES (SUB-NET)

27 - - - - - - - - - - - - - - - - - - 27 - - - - -
25% - - - - - - - - - - - - - - - - - - 25% - - - - - 

    Nigeria based website

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
16% - - - - - - - - - - - - - - - - - - 16% - - - - - 

    It’s my country’s
    extension

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 476J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Business/Work website
    usage

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Government
    website/extension

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Organization
    website/extension

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Educational websites

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other businesses/organ
    izations mentions

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other usage mentions

26 - - - - - - - - - - - - - - - - - - 26 - - - - -
24% - - - - - - - - - - - - - - - - - - 24% - - - - - 

CONTENT (NET)

25 - - - - - - - - - - - - - - - - - - 25 - - - - -
23% - - - - - - - - - - - - - - - - - - 23% - - - - - 

  INFORMATION
  (SUB-NET)

15 - - - - - - - - - - - - - - - - - - 15 - - - - -
14% - - - - - - - - - - - - - - - - - - 14% - - - - - 

    Comprehensive/Can
    search all information in
    one place

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

    Good/Helpful
    information

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other miscellaneous
    content mentions

19 - - - - - - - - - - - - - - - - - - 19 - - - - -
18% - - - - - - - - - - - - - - - - - - 18% - - - - - 

PERFORMANCE (NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Worked/Effective

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Reliable

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Fast/Good speed

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  No problems/Good
  experience with website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

11 - - - - - - - - - - - - - - - - - - 11 - - - - -
10% - - - - - - - - - - - - - - - - - - 10% - - - - - 

BRAND/QUALITY (NET)

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 479J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

10 - - - - - - - - - - - - - - - - - - 10 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

FUNCTIONALITY (NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Accessible/Easy to
  access/find

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Other site appeal
  mentions

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

SECURITY (NET)

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Other security mentions

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

MISCELLANEOUS (NET)

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 240Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

108 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 108 -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

158 - - - - - - - - - - - - - - - - - - 158 - - - - -
146% - - - - - - - - - - - - - - - - - - 146% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Unweighted Base
69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base

31 - - - - - - - - - - - - - - - - - - - 31 - - - -
45% - - - - - - - - - - - - - - - - - - - 45% - - - - 

USAGE (NET)

27 - - - - - - - - - - - - - - - - - - - 27 - - - -
39% - - - - - - - - - - - - - - - - - - - 39% - - - - 

  COUNTRIES (SUB-NET)

17 - - - - - - - - - - - - - - - - - - - 17 - - - -
25% - - - - - - - - - - - - - - - - - - - 25% - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

16 - - - - - - - - - - - - - - - - - - - 16 - - - -
23% - - - - - - - - - - - - - - - - - - - 23% - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

16 - - - - - - - - - - - - - - - - - - - 16 - - - -
23% - - - - - - - - - - - - - - - - - - - 23% - - - - 

BRAND/QUALITY (NET)

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 485J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Other brand/quality
  mentions

15 - - - - - - - - - - - - - - - - - - - 15 - - - -
22% - - - - - - - - - - - - - - - - - - - 22% - - - - 

PERFORMANCE (NET)

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
9% - - - - - - - - - - - - - - - - - - - 9% - - - - 

  No problems/Good
  experience with website

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Fast/Good speed

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Reliable

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

9 - - - - - - - - - - - - - - - - - - - 9 - - - -
13% - - - - - - - - - - - - - - - - - - - 13% - - - - 

FUNCTIONALITY (NET)

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

  Accessible/Easy to
  access/find

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

SECURITY (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 486J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  No/Less spam

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

CONTENT (NET)

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
7% - - - - - - - - - - - - - - - - - - - 7% - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 487J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Other mentions

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

SITE APPEAL (NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 488J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 241Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 69* -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

Declined to answer

102 - - - - - - - - - - - - - - - - - - - 102 - - - -
148% - - - - - - - - - - - - - - - - - - - 148% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 489J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Unweighted Base
30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base

17 - - - - - - - - - - - - - - - - - - - - 17 - - -
57% - - - - - - - - - - - - - - - - - - - - 57% - - - 

USAGE (NET)

14 - - - - - - - - - - - - - - - - - - - - 14 - - -
47% - - - - - - - - - - - - - - - - - - - - 47% - - - 

  COUNTRIES (SUB-NET)

5 - - - - - - - - - - - - - - - - - - - - 5 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 490J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
27% - - - - - - - - - - - - - - - - - - - - 27% - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
7% - - - - - - - - - - - - - - - - - - - - 7% - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
27% - - - - - - - - - - - - - - - - - - - - 27% - - - 

BRAND/QUALITY (NET)

5 - - - - - - - - - - - - - - - - - - - - 5 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1
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Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Other brand/quality
  mentions

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

PERFORMANCE (NET)

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

  No problems/Good
  experience with website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
7% - - - - - - - - - - - - - - - - - - - - 7% - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
7% - - - - - - - - - - - - - - - - - - - - 7% - - - 

SITE APPEAL (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 493J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
2 - - - - - - - - - - - - - - - - - - - - 2 - - -
7% - - - - - - - - - - - - - - - - - - - - 7% - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 242Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Declined to answer

40 - - - - - - - - - - - - - - - - - - - - 40 - - -
133% - - - - - - - - - - - - - - - - - - - - 133% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Unweighted Base
73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base

33 - - - - - - - - - - - - - - - - - - - - - 33 - -
45% - - - - - - - - - - - - - - - - - - - - - 45% - - 

USAGE (NET)

30 - - - - - - - - - - - - - - - - - - - - - 30 - -
41% - - - - - - - - - - - - - - - - - - - - - 41% - - 

  COUNTRIES (SUB-NET)

13 - - - - - - - - - - - - - - - - - - - - - 13 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

    It’s my country’s
    extension

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

    International/Used
    worldwide/Global

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

15 - - - - - - - - - - - - - - - - - - - - - 15 - -
21% - - - - - - - - - - - - - - - - - - - - - 21% - - 

    Other countries
    mentions

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Diversity/Multi-purpose
    website

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Specific to a
    company/good/large
    companies
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1

14 Mar 2015
Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Other businesses/organ
    izations mentions

20 - - - - - - - - - - - - - - - - - - - - - 20 - -
27% - - - - - - - - - - - - - - - - - - - - - 27% - - 

CONTENT (NET)

19 - - - - - - - - - - - - - - - - - - - - - 19 - -
26% - - - - - - - - - - - - - - - - - - - - - 26% - - 

  INFORMATION
  (SUB-NET)

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

    Comprehensive/Can
    search all information in
    one place

6 - - - - - - - - - - - - - - - - - - - - - 6 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

    Good/Helpful
    information

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

13 - - - - - - - - - - - - - - - - - - - - - 13 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

BRAND/QUALITY (NET)

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Other brand/quality
  mentions

12 - - - - - - - - - - - - - - - - - - - - - 12 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

PERFORMANCE (NET)

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  Reliable

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Fast/Good speed

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Other performance
  mentions

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
12% - - - - - - - - - - - - - - - - - - - - - 12% - - 

SECURITY (NET)

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  No/Less spam

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Other site appeal
  mentions

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 243Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Declined to answer

110 - - - - - - - - - - - - - - - - - - - - - 110 - -
151% - - - - - - - - - - - - - - - - - - - - - 151% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 244Q740_23. What made your experience with .ar very positive?

23. .ar
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Unweighted Base
65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base

30 - - - - - - - - - - - - - - - - - - - - - - 30 -
46% - - - - - - - - - - - - - - - - - - - - - - 46% - 

USAGE (NET)

22 - - - - - - - - - - - - - - - - - - - - - - 22 -
34% - - - - - - - - - - - - - - - - - - - - - - 34% - 

  COUNTRIES (SUB-NET)

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
20% - - - - - - - - - - - - - - - - - - - - - - 20% - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
14% - - - - - - - - - - - - - - - - - - - - - - 14% - 

    Other countries
    mentions

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

10 - - - - - - - - - - - - - - - - - - - - - - 10 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

PERFORMANCE (NET)

7 - - - - - - - - - - - - - - - - - - - - - - 7 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

  No problems/Good
  experience with website

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Reliable

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
14% - - - - - - - - - - - - - - - - - - - - - - 14% - 

BRAND/QUALITY (NET)

5 - - - - - - - - - - - - - - - - - - - - - - 5 -
8% - - - - - - - - - - - - - - - - - - - - - - 8% - 

  Honest/trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
3 - - - - - - - - - - - - - - - - - - - - - - 3 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - - - - - - - - - - - - - - - - - - - - - - 8 -
12% - - - - - - - - - - - - - - - - - - - - - - 12% - 

MISCELLANEOUS (NET)

8 - - - - - - - - - - - - - - - - - - - - - - 8 -
12% - - - - - - - - - - - - - - - - - - - - - - 12% - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

7 - - - - - - - - - - - - - - - - - - - - - - 7 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

CONTENT (NET)

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  INFORMATION
  (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
3 - - - - - - - - - - - - - - - - - - - - - - 3 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
6% - - - - - - - - - - - - - - - - - - - - - - 6% - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
3 - - - - - - - - - - - - - - - - - - - - - - 3 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

SECURITY (NET)

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 509J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 244Q740_23. What made your experience with .ar very positive?

23. .ar
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 65* -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

Declined to answer

78 - - - - - - - - - - - - - - - - - - - - - - 78 -
120% - - - - - - - - - - - - - - - - - - - - - - 120% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 510J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Unweighted Base
216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base

68 - - - - - - - - - - - - - - - - - - - - - - - 68
31% - - - - - - - - - - - - - - - - - - - - - - - 31%

USAGE (NET)

52 - - - - - - - - - - - - - - - - - - - - - - - 52
24% - - - - - - - - - - - - - - - - - - - - - - - 24%

  COUNTRIES (SUB-NET)

34 - - - - - - - - - - - - - - - - - - - - - - - 34
16% - - - - - - - - - - - - - - - - - - - - - - - 16%

    Brazilian/Portuguese
    based website

10 - - - - - - - - - - - - - - - - - - - - - - - 10
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

    It’s my country’s
    extension

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 511J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

5 - - - - - - - - - - - - - - - - - - - - - - - 5
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

    Other countries
    mentions

10 - - - - - - - - - - - - - - - - - - - - - - - 10
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

8 - - - - - - - - - - - - - - - - - - - - - - - 8
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - - - - - - - - - - - - - - - - - - - - 4
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    Other usage mentions

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 512J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    Other businesses/organ
    izations mentions

67 - - - - - - - - - - - - - - - - - - - - - - - 67
31% - - - - - - - - - - - - - - - - - - - - - - - 31%

PERFORMANCE (NET)

33 - - - - - - - - - - - - - - - - - - - - - - - 33
15% - - - - - - - - - - - - - - - - - - - - - - - 15%

  No problems/Good
  experience with website

23 - - - - - - - - - - - - - - - - - - - - - - - 23
11% - - - - - - - - - - - - - - - - - - - - - - - 11%

  Reliable

6 - - - - - - - - - - - - - - - - - - - - - - - 6
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  Fast/Good speed

5 - - - - - - - - - - - - - - - - - - - - - - - 5
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Other performance
  mentions

38 - - - - - - - - - - - - - - - - - - - - - - - 38
18% - - - - - - - - - - - - - - - - - - - - - - - 18%

BRAND/QUALITY (NET)

27 - - - - - - - - - - - - - - - - - - - - - - - 27
13% - - - - - - - - - - - - - - - - - - - - - - - 13%

  Well
  known/Popular/Most
  commonly used domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 513J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
4 - - - - - - - - - - - - - - - - - - - - - - - 4
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Honest/trustworthy

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Good quality
  brand/product

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Other brand/quality
  mentions

25 - - - - - - - - - - - - - - - - - - - - - - - 25
12% - - - - - - - - - - - - - - - - - - - - - - - 12%

SITE APPEAL (NET)

12 - - - - - - - - - - - - - - - - - - - - - - - 12
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Interesting websites

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Not a lot of ads/pop ups

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  OK/Fine

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Organized/Not cluttered

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 514J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Other site appeal
  mentions

21 - - - - - - - - - - - - - - - - - - - - - - - 21
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

FUNCTIONALITY (NET)

13 - - - - - - - - - - - - - - - - - - - - - - - 13
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

  Accessible/Easy to
  access/find

8 - - - - - - - - - - - - - - - - - - - - - - - 8
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Easy to use/navigate

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

12 - - - - - - - - - - - - - - - - - - - - - - - 12
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

MISCELLANEOUS (NET)

8 - - - - - - - - - - - - - - - - - - - - - - - 8
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 515J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Other mentions

11 - - - - - - - - - - - - - - - - - - - - - - - 11
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

SECURITY (NET)

9 - - - - - - - - - - - - - - - - - - - - - - - 9
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Safe/Good security

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

9 - - - - - - - - - - - - - - - - - - - - - - - 9
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

CONTENT (NET)

7 - - - - - - - - - - - - - - - - - - - - - - - 7
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  INFORMATION
  (SUB-NET)

4 - - - - - - - - - - - - - - - - - - - - - - - 4
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Information/Informative

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  MISCELLANEOUS
  CONTENT (SUB-NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 245Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 216Weighted Base
2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

3 - - - - - - - - - - - - - - - - - - - - - - - 3
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

None

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Don’t know

7 - - - - - - - - - - - - - - - - - - - - - - - 7
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

Declined to answer

269 - - - - - - - - - - - - - - - - - - - - - - - 269
125% - - - - - - - - - - - - - - - - - - - - - - - 125%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 517J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

17 - - - 17 - - - - - - - - - - - - - - - - - - - -
37% - - - 37% - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

14 - - - 14 - - - - - - - - - - - - - - - - - - - -
30% - - - 30% - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 518J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

13 - - - 13 - - - - - - - - - - - - - - - - - - - -
28% - - - 28% - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 519J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

13 - - - 13 - - - - - - - - - - - - - - - - - - - -
28% - - - 28% - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
15% - - - 15% - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
11% - - - 11% - - - - - - - - - - - - - - - - - - - - 

  Reliable

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
13% - - - 13% - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
13% - - - 13% - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 520J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
11% - - - 11% - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 521J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 522J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 523J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 246Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

55 - - - 55 - - - - - - - - - - - - - - - - - - - -
120% - - - 120% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 524J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

16 - - - - 16 - - - - - - - - - - - - - - - - - - -
28% - - - - 28% - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
10% - - - - 10% - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
10% - - - - 10% - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
7% - - - - 7% - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

16 - - - - 16 - - - - - - - - - - - - - - - - - - -
28% - - - - 28% - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

8 - - - - 8 - - - - - - - - - - - - - - - - - - -
14% - - - - 14% - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
12% - - - - 12% - - - - - - - - - - - - - - - - - - - 

  Reliable

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 525J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

13 - - - - 13 - - - - - - - - - - - - - - - - - - -
22% - - - - 22% - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

11 - - - - 11 - - - - - - - - - - - - - - - - - - -
19% - - - - 19% - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 526J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
16% - - - - 16% - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1

14 Mar 2015
Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
16% - - - - 16% - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
16% - - - - 16% - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 - - - - 5 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

58* -** -** -** -** 58* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

None

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
7% - - - - 7% - - - - - - - - - - - - - - - - - - - 

Don’t know

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

Declined to answer

78 - - - - 78 - - - - - - - - - - - - - - - - - - -
134% - - - - 134% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

14 - - - - - 14 - - - - - - - - - - - - - - - - - -
61% - - - - - 61% - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
48% - - - - - 48% - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
13% - - - - - 13% - - - - - - - - - - - - - - - - - - 

  Reliable

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
22% - - - - - 22% - - - - - - - - - - - - - - - - - - 

USAGE (NET)

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
17% - - - - - 17% - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
13% - - - - - 13% - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

27 - - - - - 27 - - - - - - - - - - - - - - - - - -
117% - - - - - 117% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

18 - - - - - - 18 - - - - - - - - - - - - - - - - -
34% - - - - - - 34% - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

14 - - - - - - 14 - - - - - - - - - - - - - - - - -
26% - - - - - - 26% - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

  Reliable

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

15 - - - - - - 15 - - - - - - - - - - - - - - - - -
28% - - - - - - 28% - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

14 - - - - - - 14 - - - - - - - - - - - - - - - - -
26% - - - - - - 26% - - - - - - - - - - - - - - - - - 

USAGE (NET)

12 - - - - - - 12 - - - - - - - - - - - - - - - - -
23% - - - - - - 23% - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 540J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

11 - - - - - - 11 - - - - - - - - - - - - - - - - -
21% - - - - - - 21% - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 541J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

SECURITY (NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

CONTENT (NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 542J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 543J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 544J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 249Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

Declined to answer

73 - - - - - - 73 - - - - - - - - - - - - - - - - -
138% - - - - - - 138% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 545J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

36 - - - - - - - 36 - - - - - - - - - - - - - - - -
32% - - - - - - - 32% - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

27 - - - - - - - 27 - - - - - - - - - - - - - - - -
24% - - - - - - - 24% - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  Reliable

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

36 - - - - - - - 36 - - - - - - - - - - - - - - - -
32% - - - - - - - 32% - - - - - - - - - - - - - - - - 

USAGE (NET)

21 - - - - - - - 21 - - - - - - - - - - - - - - - -
19% - - - - - - - 19% - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

17 - - - - - - - 17 - - - - - - - - - - - - - - - -
15% - - - - - - - 15% - - - - - - - - - - - - - - - - 

    UK based website

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 546J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

11 - - - - - - - 11 - - - - - - - - - - - - - - - -
10% - - - - - - - 10% - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
6% - - - - - - - 6% - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
8% - - - - - - - 8% - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

    Government
    website/extension

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

    Business/Work website
    usage
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - 2 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

    Other usage mentions

19 - - - - - - - 19 - - - - - - - - - - - - - - - -
17% - - - - - - - 17% - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
6 - - - - - - - 6 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

  Honest/trustworthy

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

12 - - - - - - - 12 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

  Easy to use/navigate

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

CONTENT (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
8 - - - - - - - 8 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
6% - - - - - - - 6% - - - - - - - - - - - - - - - - 

SECURITY (NET)

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  No/Less spam

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Other security mentions

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - 2 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  It’s professional

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 250Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** -** -** -** -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

Don’t know

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

Declined to answer

153 - - - - - - - 153 - - - - - - - - - - - - - - - -
138% - - - - - - - 138% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

25 - - - - - - - - 25 - - - - - - - - - - - - - - -
35% - - - - - - - - 35% - - - - - - - - - - - - - - - 

USAGE (NET)

17 - - - - - - - - 17 - - - - - - - - - - - - - - -
24% - - - - - - - - 24% - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 553J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

16 - - - - - - - - 16 - - - - - - - - - - - - - - -
22% - - - - - - - - 22% - - - - - - - - - - - - - - - 

    Other countries
    mentions

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 554J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

22 - - - - - - - - 22 - - - - - - - - - - - - - - -
31% - - - - - - - - 31% - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
18% - - - - - - - - 18% - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

7 - - - - - - - - 7 - - - - - - - - - - - - - - -
10% - - - - - - - - 10% - - - - - - - - - - - - - - - 

  Reliable

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Other performance
  mentions

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 555J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1
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Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

SECURITY (NET)

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

CONTENT (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 251Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** -** -** -** -** -** 72* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 1% - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

None

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

Don’t know

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

Declined to answer

86 - - - - - - - - 86 - - - - - - - - - - - - - - -
119% - - - - - - - - 119% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 559J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

33 - - - - - - - - - 33 - - - - - - - - - - - - - -
37% - - - - - - - - - 37% - - - - - - - - - - - - - - 

USAGE (NET)

24 - - - - - - - - - 24 - - - - - - - - - - - - - -
27% - - - - - - - - - 27% - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

23 - - - - - - - - - 23 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

    German based website

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 560J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
8% - - - - - - - - - 8% - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 561J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    Other usage mentions

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

PERFORMANCE (NET)

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

15 - - - - - - - - - 15 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 562J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
4 - - - - - - - - - 4 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

SECURITY (NET)

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  OK/Fine

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 563J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

CONTENT (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 252Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

Don’t know

12 - - - - - - - - - 12 - - - - - - - - - - - - - -
13% - - - - - - - - - 13% - - - - - - - - - - - - - - 

Declined to answer

100 - - - - - - - - - 100 - - - - - - - - - - - - - -
112% - - - - - - - - - 112% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

18 18 - - - - - - - - - - - - - - - - - - - - - - -
39% 39% - - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

13 13 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

7 7 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

5 5 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 567J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

5 5 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

13 13 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

11 11 - - - - - - - - - - - - - - - - - - - - - - -
24% 24% - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

5 5 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 4 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

3 3 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

None

5 5 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 4 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

60 60 - - - - - - - - - - - - - - - - - - - - - - -
130% 130% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

71 - 71 - - - - - - - - - - - - - - - - - - - - - -
50% - 50% - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

57 - 57 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

54 - 54 - - - - - - - - - - - - - - - - - - - - - -
38% - 38% - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 574J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

32 - 32 - - - - - - - - - - - - - - - - - - - - - -
23% - 23% - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

23 - 23 - - - - - - - - - - - - - - - - - - - - - -
16% - 16% - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

23 - 23 - - - - - - - - - - - - - - - - - - - - - -
16% - 16% - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
7 - 7 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
9% - 9% - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

11 - 11 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 577J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 578J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 579J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 254Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

142 -** 142 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

193 - 193 - - - - - - - - - - - - - - - - - - - - - -
136% - 136% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

49 - - 49 - - - - - - - - - - - - - - - - - - - - -
44% - - 44% - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

43 - - 43 - - - - - - - - - - - - - - - - - - - - -
39% - - 39% - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
21% - - 21% - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
13% - - 13% - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 581J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

7 - - 7 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 582J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

30 - - 30 - - - - - - - - - - - - - - - - - - - - -
27% - - 27% - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

16 - - 16 - - - - - - - - - - - - - - - - - - - - -
14% - - 14% - - - - - - - - - - - - - - - - - - - - - 

  Reliable

12 - - 12 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

16 - - 16 - - - - - - - - - - - - - - - - - - - - -
14% - - 14% - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

7 - - 7 - - - - - - - - - - - - - - - - - - - - -
6% - - 6% - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 583J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
13% - - 13% - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

14 - - 14 - - - - - - - - - - - - - - - - - - - - -
13% - - 13% - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 584J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
14 - - 14 - - - - - - - - - - - - - - - - - - - - -
13% - - 13% - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

13 - - 13 - - - - - - - - - - - - - - - - - - - - -
12% - - 12% - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

12 - - 12 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 585J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
6 - - 6 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 255Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

111 -** -** 111 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

160 - - 160 - - - - - - - - - - - - - - - - - - - - -
144% - - 144% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 587J45961a - ICANN Global Study - Consumers
Nielsen
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Table 256Q745_1. What made your experience with .biz very negative?

1. .biz
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13** 2** 1** -** -** 1** -** -** -** -** 1** -** -** -** 1** 1** 2** 1** -** 1** -** 1** 1** -** -**Unweighted Base
13** 2** 1** -** -** 1** -** -** -** -** 1** -** -** -** 1** 1** 2** 1** -** 1** -** 1** 1** -** -**Weighted Base

4 1 - - - 1 - - - - - - - - 1 - - - - 1 - - - - -
31% 50% - - - 100% - - - - - - - - 100% - - - - 100% - - - - - 

CONTENT (NET)

2 - - - - - - - - - - - - - 1 - - - - 1 - - - - -
15% - - - - - - - - - - - - - 100% - - - - 100% - - - - - 

  A lot of junk mail/spam

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
8% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

1 1 - - - - - - - - - - - - - - - - - - - - - - -
8% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

4 - 1 - - - - - - - 1 - - - - - 1 1 - - - - - - -
31% - 100% - - - - - - - 100% - - - - - 50% 100% - - - - - - - 

SAFETY (NET)

3 - - - - - - - - - 1 - - - - - 1 1 - - - - - - -
23% - - - - - - - - - 100% - - - - - 50% 100% - - - - - - - 

  Not safe/secure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
8% - 100% - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

3 - - - - - - - - - - - - - - 1 - - - - - 1 1 - -
23% - - - - - - - - - - - - - - 100% - - - - - 100% 100% - - 

BRAND IMAGE (NET)

2 - - - - - - - - - - - - - - 1 - - - - - 1 - - -
15% - - - - - - - - - - - - - - 100% - - - - - 100% - - - 

  Not well known/familiar

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
8% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

2 - - - - - - - - - - - - - - - 1 - - 1 - - - - -
15% - - - - - - - - - - - - - - - 50% - - 100% - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
8% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 588J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 256Q745_1. What made your experience with .biz very negative?

1. .biz
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13** 2** 1** -** -** 1** -** -** -** -** 1** -** -** -** 1** 1** 2** 1** -** 1** -** 1** 1** -** -**Weighted Base
1 - - - - - - - - - - - - - - - - - - 1 - - - - -
8% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
8% 50% - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
8% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

14 2 1 - - 1 - - - - 1 - - - 1 1 2 1 - 2 - 1 1 - -
108% 100% 100% - - 100% - - - - 100% - - - 100% 100% 100% 100% - 200% - 100% 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 589J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 257Q745_2. What made your experience with .com very negative?

2. .com
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6** -** 1** -** -** -** -** -** 1** -** -** 3** 1** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
6** -** 1** -** -** -** -** -** 1** -** -** 3** 1** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
17% - - - - - - - - - - 33% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
17% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 590J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 257Q745_2. What made your experience with .com very negative?

2. .com
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6** -** 1** -** -** -** -** -** 1** -** -** 3** 1** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
17% - - - - - - - - - - 33% - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 - 1 - - - - - 1 - - 1 1 - - - - - - - - - - - -
67% - 100% - - - - - 100% - - 33% 100% - - - - - - - - - - - - 

Declined to answer

6 - 1 - - - - - 1 - - 3 1 - - - - - - - - - - - -
100% - 100% - - - - - 100% - - 100% 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 258Q745_3. What made your experience with .info very negative?

3. .info
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10** -** 2** -** -** -** -** -** 1** -** -** 2** -** -** 1** 1** 1** -** -** 1** -** -** 1** -** -**Unweighted Base
10** -** 2** -** -** -** -** -** 1** -** -** 2** -** -** 1** 1** 1** -** -** 1** -** -** 1** -** -**Weighted Base

4 - 2 - - - - - - - - - - - - 1 - - - - - - 1 - -
40% - 100% - - - - - - - - - - - - 100% - - - - - - 100% - - 

BRAND IMAGE (NET)

2 - 1 - - - - - - - - - - - - 1 - - - - - - - - -
20% - 50% - - - - - - - - - - - - 100% - - - - - - - - - 

  Not trustworthy

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
10% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

2 - - - - - - - - - - 1 - - 1 - - - - - - - - - -
20% - - - - - - - - - - 50% - - 100% - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 100% - - - - - - - - - - 

  A lot of junk mail/spam

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
20% - - - - - - - - - - 50% - - - - 100% - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Other safety mentions

2 - - - - - - - 1 - - - - - - - - - - 1 - - - - -
20% - - - - - - - 100% - - - - - - - - - - 100% - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
10% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  It’s rare

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 258Q745_3. What made your experience with .info very negative?

3. .info
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10** -** 2** -** -** -** -** -** 1** -** -** 2** -** -** 1** 1** 1** -** -** 1** -** -** 1** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
10% - - - - - - - 100% - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

10 - 2 - - - - - 1 - - 2 - - 1 1 1 - - 1 - - 1 - -
100% - 100% - - - - - 100% - - 100% - - 100% 100% 100% - - 100% - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 259Q745_4. What made your experience with .mobi very negative?

4. .mobi
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8** -** -** -** -** -** -** -** 1** -** -** 2** 1** 1** -** -** -** 1** -** -** 2** -** -** -** -**Unweighted Base
8** -** -** -** -** -** -** -** 1** -** -** 2** 1** 1** -** -** -** 1** -** -** 2** -** -** -** -**Weighted Base

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
25% - - - - - - - - - - - 100% - - - - 100% - - - - - - - 

SAFETY (NET)

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
25% - - - - - - - - - - - 100% - - - - 100% - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
13% - - - - - - - - - - 50% - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
13% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
13% - - - - - - - - - - - - - - - - - - - 50% - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
13% - - - - - - - - - - - - - - - - - - - 50% - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 259Q745_4. What made your experience with .mobi very negative?

4. .mobi
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8** -** -** -** -** -** -** -** 1** -** -** 2** 1** 1** -** -** -** 1** -** -** 2** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
13% - - - - - - - - - - - - - - - - - - - 50% - - - - 

None

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
25% - - - - - - - - - - 50% - 100% - - - - - - - - - - - 

Don’t know

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
13% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

8 - - - - - - - 1 - - 2 1 1 - - - 1 - - 2 - - - -
100% - - - - - - - 100% - - 100% 100% 100% - - - 100% - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 260Q745_5. What made your experience with .net very negative?

5. .net
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** -** -** -** -** -** -** -** -** -** -** 3** -** -** 3** -** -** 3** -** -** 1** -** -** -** 1**Unweighted Base
11** -** -** -** -** -** -** -** -** -** -** 3** -** -** 3** -** -** 3** -** -** 1** -** -** -** 1**Weighted Base

3 - - - - - - - - - - - - - 1 - - 2 - - - - - - -
27% - - - - - - - - - - - - - 33% - - 67% - - - - - - - 

SAFETY (NET)

3 - - - - - - - - - - - - - 1 - - 2 - - - - - - -
27% - - - - - - - - - - - - - 33% - - 67% - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
9% - - - - - - - - - - 33% - - - - - - - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
9% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
9% - - - - - - - - - - - - - - - - 33% - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
9% - - - - - - - - - - - - - - - - 33% - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
9% - - - - - - - - - - - - - 33% - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
9% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Don’t like it/Bad website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 596J45961a - ICANN Global Study - Consumers
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Table 260Q745_5. What made your experience with .net very negative?

5. .net
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** -** -** -** -** -** -** -** -** -** -** 3** -** -** 3** -** -** 3** -** -** 1** -** -** -** 1**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

3 - - - - - - - - - - 1 - - 1 - - - - - 1 - - - -
27% - - - - - - - - - - 33% - - 33% - - - - - 100% - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
9% - - - - - - - - - - - - - - - - - - - - - - - 100%

Don’t know

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
9% - - - - - - - - - - 33% - - - - - - - - - - - - - 

Declined to answer

11 - - - - - - - - - - 3 - - 3 - - 3 - - 1 - - - 1
100% - - - - - - - - - - 100% - - 100% - - 100% - - 100% - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 261Q745_6. What made your experience with .org very negative?

6. .org
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** 1** -** -** -** -** -** -** -** -** 1** -** -** 1** -** -** -** -** -** -** -** -** -** 2**Unweighted Base
5** -** 1** -** -** -** -** -** -** -** -** 1** -** -** 1** -** -** -** -** -** -** -** -** -** 2**Weighted Base

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
40% - - - - - - - - - - 100% - - - - - - - - - - - - 50%

CONTENT (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
20% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
20% - - - - - - - - - - - - - - - - - - - - - - - 50%

  Other content mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
20% - - - - - - - - - - - - - 100% - - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
20% - - - - - - - - - - - - - 100% - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 261Q745_6. What made your experience with .org very negative?

6. .org
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** 1** -** -** -** -** -** -** -** -** 1** -** -** 1** -** -** -** -** -** -** -** -** -** 2**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
20% - - - - - - - - - - - - - - - - - - - - - - - 50%

Don’t know

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

5 - 1 - - - - - - - - 1 - - 1 - - - - - - - - - 2
100% - 100% - - - - - - - - 100% - - 100% - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 262Q745_7. What made your experience with .tel very negative?

7. .tel
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 262Q745_7. What made your experience with .tel very negative?

7. .tel
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 263Q745_8. What made your experience with .asia very negative?

8. .asia
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** 1** -** 1** -** -** -** 1** -** -** 1** -** -** -**Unweighted Base
4** -** -** -** -** -** -** -** -** -** -** -** 1** -** 1** -** -** -** 1** -** -** 1** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
25% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
25% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
25% - - - - - - - - - - - 100% - - - - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
25% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 263Q745_8. What made your experience with .asia very negative?

8. .asia
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** -** -** -** -** 1** -** 1** -** -** -** 1** -** -** 1** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
25% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
25% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Declined to answer

4 - - - - - - - - - - - 1 - 1 - - - 1 - - 1 - - -
100% - - - - - - - - - - - 100% - 100% - - - 100% - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 264Q745_9. What made your experience with .pro very negative?

9. .pro
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 264Q745_9. What made your experience with .pro very negative?

9. .pro
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 265Q745_10. What made your experience with .coop very negative?

10. .coop
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** 1** -** -** -** 1** -** 1** -** 1** -** -** -** -** -** -** -** -**Unweighted Base
4** -** -** -** -** -** -** -** 1** -** -** -** 1** -** 1** -** 1** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
25% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
25% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Not well known/familiar

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
25% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 265Q745_10. What made your experience with .coop very negative?

10. .coop
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4** -** -** -** -** -** -** -** 1** -** -** -** 1** -** 1** -** 1** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
25% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
25% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
25% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Declined to answer

5 - - - - - - - 1 - - - 2 - 1 - 1 - - - - - - - -
125% - - - - - - - 100% - - - 200% - 100% - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 266Q745_11. What made your experience with .cn very negative?

11. .cn
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 266Q745_11. What made your experience with .cn very negative?

11. .cn
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 267Q745_12. What made your experience with .vn very negative?

12. .vn
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 267Q745_12. What made your experience with .vn very negative?

12. .vn
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 268Q745_13. What made your experience with .ph very negative?

13. .ph
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 268Q745_13. What made your experience with .ph very negative?

13. .ph
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 269Q745_14. What made your experience with .jp very negative?

14. .jp
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 269Q745_14. What made your experience with .jp very negative?

14. .jp
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 270Q745_15. What made your experience with .kr very negative?

15. .kr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 270Q745_15. What made your experience with .kr very negative?

15. .kr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 271Q745_16. What made your experience with .ru very negative?

16. .ru
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -**Unweighted Base
2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -**Weighted Base

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
50% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  Contains viruses

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
50% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 618J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 271Q745_16. What made your experience with .ru very negative?

16. .ru
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 272Q745_17. What made your experience with .in very negative?

17. .in
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 272Q745_17. What made your experience with .in very negative?

17. .in
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 273Q745_18. What made your experience with .id very negative?

18. .id
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -**Unweighted Base
1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 622J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 273Q745_18. What made your experience with .id very negative?

18. .id
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 274Q745_19. What made your experience with .ng very negative?

19. .ng
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 274Q745_19. What made your experience with .ng very negative?

19. .ng
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 275Q745_20. What made your experience with .za very negative?

20. .za
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 626J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 275Q745_20. What made your experience with .za very negative?

20. .za
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 627J45961a - ICANN Global Study - Consumers
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Table 276Q745_21. What made your experience with .eg very negative?

21. .eg
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 276Q745_21. What made your experience with .eg very negative?

21. .eg
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 277Q745_22. What made your experience with .co very negative?

22. .co
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 277Q745_22. What made your experience with .co very negative?

22. .co
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 278Q745_23. What made your experience with .ar very negative?

23. .ar
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -**Unweighted Base
1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -**Weighted Base

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 278Q745_23. What made your experience with .ar very negative?

23. .ar
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 633J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 279Q745_24. What made your experience with .br very negative?

24. .br
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 634J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 279Q745_24. What made your experience with .br very negative?

24. .br
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 635J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 280Q745_25. What made your experience with .it very negative?

25. .it
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 636J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 280Q745_25. What made your experience with .it very negative?

25. .it
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 637J45961a - ICANN Global Study - Consumers
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Banner 1

14 Mar 2015
Table 281Q745_26. What made your experience with .tr very negative?

26. .tr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 638J45961a - ICANN Global Study - Consumers
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Table 281Q745_26. What made your experience with .tr very negative?

26. .tr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 639J45961a - ICANN Global Study - Consumers
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Table 282Q745_27. What made your experience with .es very negative?

27. .es
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 640J45961a - ICANN Global Study - Consumers
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Table 282Q745_27. What made your experience with .es very negative?

27. .es
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 641J45961a - ICANN Global Study - Consumers
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Table 283Q745_28. What made your experience with .pl very negative?

28. .pl
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 283Q745_28. What made your experience with .pl very negative?

28. .pl
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 284Q745_29. What made your experience with .uk very negative?

29. .uk
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 284Q745_29. What made your experience with .uk very negative?

29. .uk
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 285Q745_30. What made your experience with .fr very negative?

30. .fr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 285Q745_30. What made your experience with .fr very negative?

30. .fr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 286Q745_31. What made your experience with .de very negative?

31. .de
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 286Q745_31. What made your experience with .de very negative?

31. .de
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 287Q745_32. What made your experience with .us very negative?

32. .us
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 287Q745_32. What made your experience with .us very negative?

32. .us
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 1 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 1 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 288Q745_33. What made your experience with .ca very negative?

33. .ca
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 288Q745_33. What made your experience with .ca very negative?

33. .ca
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 289Q745_34. What made your experience with .mx very negative?

34. .mx
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 289Q745_34. What made your experience with .mx very negative?

34. .mx
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 290Q750. If you wanted more information about one of the current domain name extensions, where would you go?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5013 358 146 199 74 86 79 96 170 142 189 929 89 181 229 178 235 582 190 191 89 94 100 88 299
82% 71% 73% 89% 73% 84% 79% 86% 77% 71% 76% 84% 89% 88% 64% 87% 93% 85% 92% 95% 85% 91% 84% 80% 81%

BCEJKO O O ABCEGIJKLOXY BCJO O BCEJKO O O ABCEIJKO BCEIJKO ABCEGIJKOY ABCEIJKOY ABCEFGHIJKLOPRUWXY ABCEIJKO ABCEFGIJKLORWXY ABCDEFGHIJKLNOPRUWXY BCEJO ABCEGIJKLOXY BCJO O BCJO
An Internet search engine

2048 88 53 83 21 20 20 36 49 30 50 459 45 75 81 56 125 294 83 85 37 56 46 37 119
33% 18% 27% 37% 21% 20% 20% 32% 22% 15% 20% 41% 45% 36% 23% 27% 49% 43% 40% 42% 35% 54% 39% 34% 32%

BCEFGIJKO BJ BCEFGIJKOP BFGJKO ABCEFGIJKOPY ABCEFGIJKOPY BCEFGIJKO J BJ ABCDEFGHIJKLNOPSUXY ABCEFGHIJKOPY ABCEFGIJKOP ABCEFGIJKOPY BEFGIJKO ABCDEFGHIJKLNOPRSTUWXY BCEFGIJKOP BEFGIJKO BEFGIJKO

An Internet encyclopedia

1789 67 27 71 22 34 15 20 29 45 55 413 53 84 113 68 40 248 101 46 28 16 50 35 109
29% 13% 14% 32% 22% 33% 15% 18% 13% 22% 22% 37% 53% 41% 32% 33% 16% 36% 49% 23% 27% 16% 42% 32% 29%

BCGHIJKQTV BCGHIJKQTV B BCGHIJKQV BCI BCI ABCEGHIJKQTUVY ABCDEFGHIJKLNOPQRTUVXY ABCEGHIJKOQTUVY BCGHIJKQTV BCEGHIJKQTV ABCEGHIJKQTVY ABCDEFGHIJKLOPQRTUVXY BCI BCGIQ ABCEGHIJKOQTUVY BCGHIKQV BCGHIKQV

My Internet service
provider

34 5 3 - - - 2 4 - 1 1 2 1 - - - 3 2 3 - 2 - 2 1 2
1% 1% 2% - - - 2% 4% - * * * 1% - - - 1% * 1% - 2% - 2% 1% 1%

L LOR DILNOPRT ABDIJKLNOPRTY LO LO DILNOPR LOR
Friend/Colleague/Family
members

31 2 2 2 - - - - 1 1 - - 1 4 - - - 5 2 3 2 1 1 - 4
1% * 1% 1% - - - - * * - - 1% 2% - - - 1% 1% 1% 2% 1% 1% - 1%
L L L L L L L ABKLOPQ L L LO AKLOPQ L L LO

Google

14 1 1 1 - - - - - - - - - 1 - - 3 1 1 1 - - 2 - 2
* * 1% * - - - - - - - - - * - - 1% * * * - - 2% - 1%

L L L ALOR L L ABKLOR L
Computer/web/IT
specialist/expert

10 1 1 - - - - - - 2 - - - 1 - - - 2 1 1 - - - 1 -
* * 1% - - - - - - 1% - - - * - - - * * * - - - 1% - 

L AL L L L L
Domain provider/DNS
reseller

10 2 2 - - - - - 1 - - - - 2 - - - 2 - 1 - - - - -
* * 1% - - - - - * - - - - 1% - - - * - * - - - - - 

L AL L AL L
GoDaddy search

10 2 - - - - - - - 1 3 - - - - - - 2 - 2 - - - - -
* * - - - - - - - * 1% - - - - - - * - 1% - - - - - 

L L ALOY AL
Whois search

7 - - 1 - - - - - - - 2 - 1 - - - 2 - - - - - - 1
* - - * - - - - - - - * - * - - - * - - - - - - * 

Books/Magazines/Newspa
per

4 2 - - - - - - - - - - - - - - - 1 - - - - - - 1
* * - - - - - - - - - - - - - - - * - - - - - - * 

AL
Register.com/ search

4 - - - - - - - - 1 - - - 2 - - - - - - - 1 - - -
* - - - - - - - - * - - - 1% - - - - - - - 1% - - - 

AL ABLR ABLR
Specialized websites/tools

4 - - - 1 - 1 - - - - - - 1 - - - - - - - - - 1 -
* - - - 1% - 1% - - - - - - * - - - - - - - - - 1% - 

ABLR ABLR AL ABLR
Blogs/Forums

3 - - - - - - - - - - - - - - - - - - - - - - - 3
* - - - - - - - - - - - - - - - - - - - - - - - 1%

ABLR
Registro.br

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

ABLR
Denic

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - * - - - - - - - 

ICANN

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 290Q750. If you wanted more information about one of the current domain name extensions, where would you go?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

A
Baidu

2 - - - - - - - - - 1 - - - - - - - - - - - - - 1
* - - - - - - - - - * - - - - - - - - - - - - - * 

AL A
Nic/Nic.br

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
Domain.org

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
Knowledgeable
people/people who use
domains

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
.info

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

AL
Domain.com

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

AL
Network solutions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

AL
Ask.com

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

AL
Yahoo.com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested/Would not
look for information

10 3 - - - - - - 1 2 1 - - - - - 1 - - 1 - 1 - - -
* 1% - - - - - - * 1% * - - - - - * - - * - 1% - - - 

ALR L ALR L L L ALR
Other

454 92 27 2 13 4 9 7 26 31 38 69 1 5 67 10 3 14 1 5 3 3 2 4 18
7% 18% 14% 1% 13% 4% 9% 6% 12% 15% 15% 6% 1% 2% 19% 5% 1% 2% * 2% 3% 3% 2% 4% 5%

DMNQRSTW ADFGHILMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ADFLMNPQRSTUVWXY S DMNQRSTW DMQRS ADFLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY DMNQRSTW ADFGHILMNPQRSTUVWXY DQRS S DQRS
Not sure

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

ABLR
Nowhere

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

9461 625 263 359 131 144 126 164 277 256 342 1876 190 357 490 312 410 1156 382 339 161 172 203 167 559
154% 125% 132% 161% 130% 141% 126% 146% 126% 127% 137% 169% 190% 173% 137% 153% 162% 168% 185% 169% 153% 167% 171% 152% 151%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 291Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5141 415 162 200 90 82 86 93 174 152 168 921 84 183 231 176 211 620 196 194 87 97 110 99 310
84% 83% 81% 90% 89% 80% 86% 83% 79% 76% 67% 83% 84% 89% 65% 86% 83% 90% 95% 97% 83% 94% 92% 90% 84%

JKO JKO KO ABCFIJKLOQY IJKO KO JKO KO KO O JKO KO ABCFIJKLO JKO JKO ABCFHIJKLOQUY ABCFGHIJKLMNOPQRUY ABCDEFGHIJKLMNOPQRUXY KO ABCFHIJKLMOPQUY ABCFHIJKLOQUY CFIJKO JKO
Useful

5069 406 159 202 82 82 80 94 169 155 161 899 85 173 241 170 212 611 196 192 93 94 109 98 306
83% 81% 80% 91% 81% 80% 80% 84% 77% 77% 64% 81% 85% 84% 67% 83% 84% 89% 95% 96% 89% 91% 92% 89% 83%

IJKO KO KO ABCEFGIJKLNOPQY KO KO KO KO KO KO KO KO KO KO KO ABCEFGIJKLOPQY ABCEFGHIJKLMNOPQRY ABCDEFGHIJKLMNOPQRUXY CIJKO ABCEFGIJKLOY ABCEFGIJKLOPQY BCIJKLO KO
Informative

4972 386 159 207 80 76 87 90 167 159 168 857 71 176 259 176 211 587 190 177 86 95 105 99 304
81% 77% 80% 93% 79% 75% 87% 80% 76% 79% 67% 77% 71% 85% 72% 86% 83% 85% 92% 88% 82% 92% 88% 90% 82%

BKLMO K K ABCEFHIJKLMNOPQRUY K BFIKLMO K K K K BFIKLMO ABFIKLMO BIKLMO ABCFIJKLMO ABCEFHIJKLMNOQRUY ABCEFIJKLMO KO ABCEFHIJKLMOQUY ABCFIJKLMO ABCEFHIJKLMO KLMO
Practical

4956 392 143 186 80 83 67 94 170 161 159 892 79 187 234 174 192 606 196 188 88 93 102 94 296
81% 78% 72% 83% 79% 81% 67% 84% 77% 80% 64% 80% 79% 91% 65% 85% 76% 88% 95% 94% 84% 90% 86% 85% 80%

CGKO GKO CGKOQ KO GKO CGKO KO CGKO CGKO KO ABCDEFGIJKLMOQY BCGIKOQ KO ABCEGIJKLMOQY ABCDEFGHIJKLMOPQRUWXY ABCDEFGHIJKLMOPQRUWXY CGKO ABCEGIJKLMOQY CGKOQ CGKOQ CGKO
Helpful

4924 367 146 198 86 86 81 91 170 150 150 885 69 181 237 170 207 605 190 181 81 96 105 95 297
80% 73% 73% 89% 85% 84% 81% 81% 77% 75% 60% 80% 69% 88% 66% 83% 82% 88% 92% 90% 77% 93% 88% 86% 80%

BCJKMO KO K ABCIJKLMOQUY BCJKMO BCKMO KO KMO KO KO BCKMO ABCIJKLMOUY BCJKMO BCKMO ABCGHIJKLMOQUY ABCFGHIJKLMOPQUY ABCGHIJKLMOPQUY KO ABCFGHIJKLMOPQUY ABCIJKLMOUY BCJKMO BCKMO

Trustworthy

4630 335 122 192 71 81 76 80 143 142 156 833 73 179 216 157 195 605 169 167 74 91 100 87 286
75% 67% 61% 86% 70% 79% 76% 71% 65% 71% 62% 75% 73% 87% 60% 77% 77% 88% 82% 83% 70% 88% 84% 79% 77%

BCIKO ABCEGHIJKLMOPQUY BCIKO CKO O CO BCIKO CO ABCEGHIJKLMOPQUY BCIKO BCIKO ABCEFGHIJKLMOPQSUXY ABCEHIJKLOU ABCEHIJKLMOU ABCEGHIJKLMOPQUY ABCEHIJKLMOU BCIKO BCIKO
Technical

4611 375 149 191 73 73 76 89 155 139 142 803 75 177 170 161 191 584 189 172 81 92 94 86 274
75% 75% 75% 86% 72% 72% 76% 79% 70% 69% 57% 72% 75% 86% 47% 79% 75% 85% 91% 86% 77% 89% 79% 78% 74%

KLO KO KO ABCEFGIJKLMOQY KO KO KO KO KO KO O KO KO ABCEFGIJKLMOQY IJKO KO ABCEFGIJKLMOPQUY ABCEFGHIJKLMOPQRUWXY ABCEFGIJKLMOQY KO ABCEFGHIJKLMOPQUWXY KO KO KO
For people like me

4431 309 120 181 85 71 74 76 139 148 139 736 78 179 182 142 194 582 194 181 78 89 94 85 275
72% 62% 60% 81% 84% 70% 74% 68% 63% 74% 56% 66% 78% 87% 51% 70% 77% 85% 94% 90% 74% 86% 79% 77% 74%

BCIKLO O O ABCFHIKLOP ABCFHIJKLOPY KO BCKO KO O BCIKLO KO BCIKLO ABCFGHIJKLMOPQUXY BCKO BCIKLO ABCFGHIJKLOPQUY ABCDEFGHIJKLMNOPQRUVWXY ABCDFGHIJKLMOPQUWXY BCIKO ABCFGHIJKLOPQUY BCIKLO BCIKLO BCIKLO

Interesting

4139 279 95 173 66 74 61 68 113 119 132 789 69 171 147 127 167 568 193 186 75 90 85 63 229
67% 56% 48% 78% 65% 73% 61% 61% 51% 59% 53% 71% 69% 83% 41% 62% 66% 83% 93% 93% 71% 87% 71% 57% 62%

BCIJKOXY O ABCEGHIJKLOPQXY CIKO BCIJKOXY CO CO O CO O ABCGHIJKOPXY BCIKO ABCEFGHIJKLMOPQUWXY CIKO BCIKO ABCEFGHIJKLMOPQUWXY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRUWXY BCIJKOX ABCDEFGHIJKLMOPQUWXY BCIJKOX O CIKO
Innovative

3841 218 81 158 67 75 56 73 87 136 157 705 68 167 158 153 204 475 184 148 62 95 71 53 190
63% 43% 41% 71% 66% 74% 56% 65% 40% 68% 63% 64% 68% 81% 44% 75% 81% 69% 89% 74% 59% 92% 60% 48% 51%

BCIOXY ABCGILOUWXY BCIOXY ABCGILOUWXY BCIO BCIOXY BCGIOXY BCIOXY BCIOXY BCIOXY ABCDEGHIJKLMORUWXY ABCGIKLOUWXY ABCDEGHIJKLMORUWXY ABCGILOUWXY ABCDEFGHIJKLMNOPQRTUWXY ABCGIKLOUWXY BCIO ABCDEFGHIJKLMNOPQRTUWXY BCIO BCI
Cutting edge

3358 202 70 131 55 61 49 43 92 96 63 681 67 144 99 65 79 540 176 176 60 90 62 46 211
55% 40% 35% 59% 54% 60% 49% 38% 42% 48% 25% 61% 67% 70% 28% 32% 31% 79% 85% 88% 57% 87% 52% 42% 57%

BCHIJKOPQX KOPQ K BCHIJKOPQX BCHIKOPQ BCHIJKOPQX CKOPQ KO KOPQ CKOPQ ABCGHIJKOPQX ABCGHIJKOPQWX ABCDEGHIJKLOPQUWXY ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRUWXY BCHIKOPQX ABCDEFGHIJKLMNOPQRUWXY BCHKOPQ KO BCHIJKOPQX

Exciting

2835 126 44 104 23 22 30 31 56 64 68 862 58 113 82 119 83 453 57 136 41 90 37 24 112
46% 25% 22% 47% 23% 22% 30% 28% 25% 32% 27% 78% 58% 55% 23% 58% 33% 66% 28% 68% 39% 87% 31% 22% 30%

BCEFGHIJKOQSWXY BCEFGHIJKOQSWXY CO ABCDEFGHIJKMNOPQRSTUWXY ABCEFGHIJKOQSUWXY ABCEFGHIJKOQSUWXY ABCDEFGHIJKOQSUWXY BCFOX ABCDEFGHIJKNOPQSUWXY ABCDEFGHIJKNOQSUWXY BCEFIKOSX ABCDEFGHIJKLMNOPQRSTUWXY CO
Overwhelming

2738 117 42 178 28 34 63 40 61 55 58 649 25 153 77 50 75 477 75 129 41 96 44 43 128
45% 23% 21% 80% 28% 33% 63% 36% 28% 27% 23% 58% 25% 74% 22% 25% 30% 69% 36% 64% 39% 93% 37% 39% 35%

BCEFIJKMOPQSY ABCEFGHIJKLMOPQRSTUWXY BCO ABCEFHIJKMOPQSUWXY BCKOP ABCEFHIJKMOPQSUWXY ABCEFGHIJKLMOPQSTUWXY CO ABCEFHIJKLMOPQSUWXY BCKOP ABCEFHIJKMOPQSUWXY BCIJKMOP ABCDEFGHIJKLMNOPQRSTUWXY BCKOP BCIJKMOP BCKOP

Extreme

2347 111 34 77 31 21 30 64 44 61 94 477 33 128 75 78 76 331 101 94 32 75 88 75 117
38% 22% 17% 35% 31% 21% 30% 57% 20% 30% 38% 43% 33% 62% 21% 38% 30% 48% 49% 47% 30% 73% 74% 68% 32%

BCFIJOQY BCFIO CIO C ABCDEFGIJKLMOPQUY BCIO BCFIO ABCDEFGIJOQUY BCFIO ABCDEFGIJKLMOPQRSTUY BCFIO BCIO ABCDEFGIJKLMOPQUY ABCDEFGIJKMOPQUY ABCDEFGIJMOQUY CIO ABCDEFGHIJKLMOPQRSTUY ABCDEFGHIJKLMNOPQRSTUY ABCDEFGIJKLMOPQRSTUY BCFIO
Unconventional

1768 121 45 65 22 27 24 31 59 54 76 375 37 82 140 45 55 231 43 45 24 21 29 16 101
29% 24% 23% 29% 22% 26% 24% 28% 27% 27% 30% 34% 37% 40% 39% 22% 22% 34% 21% 22% 23% 20% 24% 15% 27%

BCPQSTX X SX X X X X PQSX ABCEGIPQSTUVWXY BCEGPQSTUVWX ABCDEFGHIJKPQSTUVWXY ABCDEFGHIJKPQSTUVWXY ABCEPQSTUVWXY X
Confusing

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 292Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4376 381 155 158 79 75 76 81 161 147 174 735 63 124 218 159 198 456 164 156 81 82 90 94 269
71% 76% 78% 71% 78% 74% 76% 72% 73% 73% 70% 66% 63% 60% 61% 78% 78% 66% 79% 78% 77% 80% 76% 85% 73%

LNOR ALMNOR ALMNOR NO LMNOR NO LMNO NO LNO NO NO AKLMNOR AKLMNOR ADKLMNOR ALMNOR LMNOR LMNOR LMNOR ABDFHIJKLMNORY LNOR
Confusing

3797 391 166 146 70 81 70 48 176 140 156 633 67 78 283 126 177 356 106 107 73 28 31 35 253
62% 78% 83% 65% 69% 79% 70% 43% 80% 70% 62% 57% 67% 38% 79% 62% 70% 52% 51% 53% 70% 27% 26% 32% 68%

HLNRSTVWX ADHJKLMNPQRSTVWXY ADEGHJKLMNPQRSTUVWXY HLNRSTVWX HLNRSTVWX ADHKLMNPRSTVWXY HLNRSTVWX VW ADEHJKLMNPQRSTUVWXY AHLNRSTVWX HNRSVWX HNRVWX HNRSTVWX W ADEHJKLMNPQRSTUVWXY HNRSVWX AHLNRSTVWX NVWX NVWX NVWX HLNRSTVWX AHLNRSTVWX

Unconventional

3406 385 158 45 73 68 37 72 159 146 192 461 75 53 281 154 178 210 132 72 64 7 75 67 242
55% 77% 79% 20% 72% 67% 37% 64% 72% 73% 77% 42% 75% 26% 78% 75% 70% 31% 64% 36% 61% 7% 63% 61% 65%

DGLNRTV ADFGHLNRSTUVWXY ADFGHLNQRSTUVWXY V ADGLNRTV ADGLNRTV DNV DGLNRTV ADGLNRTUVX ADGLNRTUVX ADGHLNRSTUVWXY DNRV ADGLNRTUVX V ADFGHLNQRSTUVWXY ADGHLNRSTUVWXY ADGLNRTV DV ADGLNRTV DNV DGLNRTV DGLNRTV DGLNRTV ADGLNRTV

Extreme

3309 376 156 119 78 80 70 81 164 137 182 248 42 93 276 85 170 234 150 65 64 13 82 86 258
54% 75% 78% 53% 77% 78% 70% 72% 75% 68% 73% 22% 42% 45% 77% 42% 67% 34% 72% 32% 61% 13% 69% 78% 70%

LMNPRTV ADLMNPQRTUV ADJLMNPQRTUVY LPRTV ADLMNPRTUV ADLMNPQRTUV ADLMNPRTV ADLMNPRTV ADLMNPRTUV ADLMNPRTV ADLMNPRTUV V LV LRTV ADJLMNPQRTUVY LRV ADLMNPRTV LV ADLMNPRTUV LV LMNPRTV ADLMNPRTV ADLMNPQRTUV ADLMNPRTV

Overwhelming

2786 300 130 92 46 41 51 69 128 105 187 429 33 62 259 139 174 147 31 25 45 13 57 64 159
45% 60% 65% 41% 46% 40% 51% 62% 58% 52% 75% 39% 33% 30% 72% 68% 69% 21% 15% 12% 43% 13% 48% 58% 43%

LMNRSTV ADEFLMNRSTUVWY ADEFGJLMNRSTUVWY NRSTV NRSTV RSTV LMNRSTV ADEFLMNRSTUVWY ADEFLMNRSTUVY ADFLMNRSTVY ABCDEFGHIJLMNRSTUVWXY NRSTV RSTV RSTV ABDEFGHIJLMNRSTUVWXY ABDEFGIJLMNRSTUVWY ABDEFGIJLMNRSTUVWY STV NRSTV MNRSTV ADFLMNRSTUVY NRSTV
Exciting

2303 284 119 65 34 27 44 39 133 65 93 405 32 39 200 51 49 212 23 53 43 8 48 57 180
37% 57% 60% 29% 34% 26% 44% 35% 60% 32% 37% 36% 32% 19% 56% 25% 19% 31% 11% 26% 41% 8% 40% 52% 49%

DFNPQRSTV ADEFGHJKLMNPQRSTUVWY ADEFGHJKLMNPQRSTUVWY NQSV NQSV SV DFJNPQRSTV NQSV ADEFGHJKLMNPQRSTUVWY NQSV NPQSTV DFNPQRSTV NQSV SV ADEFGHJKLMNPQRSTUVW SV SV NQSV SV DFNPQRSTV DFNPQRSTV ADEFHJKLMNPQRSTV ADEFHJKLMNPQRSTV

Cutting edge

2005 223 105 50 35 28 39 44 107 82 118 321 31 35 211 77 86 119 14 15 30 13 34 47 141
33% 44% 53% 22% 35% 27% 39% 39% 49% 41% 47% 29% 31% 17% 59% 38% 34% 17% 7% 7% 29% 13% 29% 43% 38%

DLNRSTV ADFLMNQRSTUVW ADEFGHJLMNPQRSTUVWY STV DNRSTV NRSTV DLNRSTV DLNRSTV ADEFLMNPQRSTUVWY ADFLNRSTUVW ADEFLMNPQRSTUVWY DNRSTV NRSTV ST ABDEFGHIJKLMNPQRSTUVWXY DLNRSTV DNRSTV ST NRSTV NRSTV ADFLNRSTUVW ADFLNRSTV

Innovative

1713 193 80 42 16 31 26 36 81 53 111 374 22 27 176 62 59 105 13 20 27 14 25 25 95
28% 38% 40% 19% 16% 30% 26% 32% 37% 26% 44% 34% 22% 13% 49% 30% 23% 15% 6% 10% 26% 14% 21% 23% 26%

DENRSTV ADEGJMNPQRSTUVWXY ADEGJMNPQRSTUVWXY ST S DENRSTV NRSTV DENRSTV ADEJMNQRSTUVWXY ENRSTV ADEFGHJLMNPQRSTUVWXY ADEJMNQRSTVWXY NST S ABCDEFGHIJLMNPQRSTUVWXY DENRSTV NRSTV S NRSTV S ST NST ENRSTV

Interesting

1533 127 51 32 28 29 24 23 65 62 108 307 25 29 188 43 62 103 18 29 24 11 25 24 96
25% 25% 26% 14% 28% 28% 24% 21% 30% 31% 43% 28% 25% 14% 53% 21% 25% 15% 9% 14% 23% 11% 21% 22% 26%

DNRSTV DNRSTV DNRSTV DNRSTV DNRSTV DNRSTV SV DNPRSTV DNPRSTV ABCDEFGHIJLMNPQRSTUVWXY ADNRSTV DNRSTV ABCDEFGHIJKLMNPQRSTUVWXY RSV DNRSTV S RSV SV SV DNRSTV

For people like me

1514 167 78 31 30 21 24 32 77 59 94 277 27 27 142 47 58 82 38 34 31 12 19 23 84
25% 33% 39% 14% 30% 21% 24% 29% 35% 29% 38% 25% 27% 13% 40% 23% 23% 12% 18% 17% 30% 12% 16% 21% 23%

DNRSTVW ADFLNPQRSTVWXY ADFGJLMNPQRSTVWXY DNRSTVW R DNRV DNRSTVW ADFLNPQRSTVWXY DNRSTVW ADFGLNPQRSTVWXY DNRSTVW DNRTVW ADFGHJLMNPQRSTVWXY DNRV DNRV R DNRSTVW R DNRV
Technical

1220 135 54 25 15 16 19 21 50 51 100 225 31 25 121 34 46 82 17 20 24 7 14 15 73
20% 27% 27% 11% 15% 16% 19% 19% 23% 25% 40% 20% 31% 12% 34% 17% 18% 12% 8% 10% 23% 7% 12% 14% 20%

DNRSTVW ADEFLNPQRSTVWXY ADEFLNPQRSTVWXY SV RSTV RSTV DNRSTVW ADENPRSTVWX ABCDEFGHIJLNPQRSTUVWXY DNRSTVW ADEFHLNPQRSTVWXY ABDEFGHIJLNPQRSTUVWXY STV DRSTV DNRSTVW DNRSTVW

Trustworthy

1188 110 57 37 21 19 33 18 50 40 91 218 21 19 124 30 61 81 11 13 17 10 17 16 74
19% 22% 29% 17% 21% 19% 33% 16% 23% 20% 36% 20% 21% 9% 35% 15% 24% 12% 5% 6% 16% 10% 14% 15% 20%

NRSTV NPRSTV ADHJLNPRSTUVWXY NST NRSTV NST ABDFHJLNPRSTUVWXY ST NPRSTV NRSTV ABDEFHIJLMNPQRSTUVWXY NRSTV NRSTV ABDEFHIJLMNPQRSTUVWXY ST DNPRSTVWX ST ST ST ST NRSTV
Helpful

1172 116 41 16 21 26 13 22 53 42 82 253 29 30 99 28 42 100 17 24 19 8 14 11 66
19% 23% 21% 7% 21% 25% 13% 20% 24% 21% 33% 23% 29% 15% 28% 14% 17% 15% 8% 12% 18% 8% 12% 10% 18%

DPRSTVWX ADGNPQRSTVWX DRSTVWX DSTVX DGNPRSTVWX DSVX DGNPQRSTVWX DRSTVWX ABCDEGHIJLNPQRSTUVWXY ADGNPQRSTVWXY ADGNPQRSTVWXY DS ADGNPQRSTUVWXY D DSV DS DSV DSV
Practical

1075 96 41 21 19 20 20 18 51 46 89 211 15 33 117 34 41 76 11 9 12 9 10 12 64
17% 19% 21% 9% 19% 20% 20% 16% 23% 23% 36% 19% 15% 16% 33% 17% 16% 11% 5% 4% 11% 9% 8% 11% 17%

DRSTVW DRSTVWX DRSTUVWX T DRSTVW DRSTVW DRSTVW ST ADRSTUVWX ADRSTUVWX ABCDEFGHIJLMNPQRSTUVWXY DRSTVWX ST DST ABCDEFGHIJLMNPQRSTUVWXY DRSTW DRSTW ST T T DRSTVW

Informative

1003 87 38 23 11 20 14 19 46 49 82 189 16 23 127 28 42 67 11 7 18 6 9 11 60
16% 17% 19% 10% 11% 20% 14% 17% 21% 24% 33% 17% 16% 11% 35% 14% 17% 10% 5% 3% 17% 6% 8% 10% 16%

DNRSTVW DNRSTVW DNRSTVWX T T DNRSTVWX ST RSTVW DENRSTVWX ABDEGLNPQRSTVWXY ABCDEFGHILMNPQRSTUVWXY DNRSTVW STV ST ABCDEFGHIJLMNPQRSTUVWXY STV DRSTVW ST RSTVW T DRSTVW

Useful

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 293Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4139 279 95 173 66 74 61 68 113 119 132 789 69 171 147 127 167 568 193 186 75 90 85 63 229
67% 56% 48% 78% 65% 73% 61% 61% 51% 59% 53% 71% 69% 83% 41% 62% 66% 83% 93% 93% 71% 87% 71% 57% 62%

BCIJKOXY O ABCEGHIJKLOPQXY CIKO BCIJKOXY CO CO O CO O ABCGHIJKOPXY BCIKO ABCEFGHIJKLMOPQUWXY CIKO BCIKO ABCEFGHIJKLMOPQUWXY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRUWXY BCIJKOX ABCDEFGHIJKLMOPQUWXY BCIJKOX O CIKO
TOP 2 BOX (NET)

1340 52 25 71 8 25 5 19 32 16 22 191 22 76 8 22 58 261 101 121 31 40 43 22 69
22% 10% 13% 32% 8% 25% 5% 17% 15% 8% 9% 17% 22% 37% 2% 11% 23% 38% 49% 60% 30% 39% 36% 20% 19%

BCEGIJKLOP O GO ABCEGHIJKLOPQXY O BCEGIJKOP BEGJKO GJO O O BEGJKOP BCEGJKOP ABCEFGHIJKLMOPQXY O BCEGIJKLOP ABCEFGHIJKLMOPQXY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRSUVWXY BCEGHIJKLOPY ABCEFGHIJKLMOPQXY ABCEGHIJKLMOPQXY BEGJKOP BEGJKOP

  Describes very well

2799 227 70 102 58 49 56 49 81 103 110 598 47 95 139 105 109 307 92 65 44 50 42 41 160
46% 45% 35% 46% 57% 48% 56% 44% 37% 51% 44% 54% 47% 46% 39% 51% 43% 45% 44% 32% 42% 49% 35% 37% 43%

CIOTW CIT CT ABCHIKOQRSTUWXY CT ABCIKOQRTUWXY T CIOTWX T ABCDHIKNOQRSTUWXY CT CT CIOTWX T CIT T CITW T
  Describes somewhat
  well

2005 223 105 50 35 28 39 44 107 82 118 321 31 35 211 77 86 119 14 15 30 13 34 47 141
33% 44% 53% 22% 35% 27% 39% 39% 49% 41% 47% 29% 31% 17% 59% 38% 34% 17% 7% 7% 29% 13% 29% 43% 38%

DLNRSTV ADFLMNQRSTUVW ADEFGHJLMNPQRSTUVWY STV DNRSTV NRSTV DLNRSTV DLNRSTV ADEFLMNPQRSTUVWY ADFLNRSTUVW ADEFLMNPQRSTUVWY DNRSTV NRSTV ST ABDEFGHIJKLMNPQRSTUVWXY DLNRSTV DNRSTV ST NRSTV NRSTV ADFLNRSTUVW ADFLNRSTV

BOTTOM 2 BOX (NET)

1465 142 68 35 29 18 32 30 69 56 78 274 19 30 179 68 49 91 12 8 18 10 23 31 96
24% 28% 34% 16% 29% 18% 32% 27% 31% 28% 31% 25% 19% 15% 50% 33% 19% 13% 6% 4% 17% 10% 19% 28% 26%

DNRSTV ADFNQRSTUVW ADFLMNQRSTUVWY ST DNRSTUV ST DFMNQRSTUVW DNRSTV ADFLMNQRSTUVW DNQRSTUV ADFLMNQRSTUVW DNRSTV ST ST ABCDEFGHIJKLMNPQRSTUVWXY ADFLMNQRSTUVW RSTV ST ST T STV DNRSTV DNRSTV

  Does not describe very
  well

540 81 37 15 6 10 7 14 38 26 40 47 12 5 32 9 37 28 2 7 12 3 11 16 45
9% 16% 19% 7% 6% 10% 7% 13% 17% 13% 16% 4% 12% 2% 9% 4% 15% 4% 1% 3% 11% 3% 9% 15% 12%

LNPRSTV ADEGLNOPRSTV ADEFGLNOPRSTVWY NS S LNRSTV S LNPRSTV ADEGLNOPRSTVW ADLNPRSTV ADEGLNOPRSTV S LNPRSTV LNPRSTV S ADELNOPRSTV S LNPRSTV LNRST ADELNPRSTV ADLNPRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 294Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3841 218 81 158 67 75 56 73 87 136 157 705 68 167 158 153 204 475 184 148 62 95 71 53 190
63% 43% 41% 71% 66% 74% 56% 65% 40% 68% 63% 64% 68% 81% 44% 75% 81% 69% 89% 74% 59% 92% 60% 48% 51%

BCIOXY ABCGILOUWXY BCIOXY ABCGILOUWXY BCIO BCIOXY BCGIOXY BCIOXY BCIOXY BCIOXY ABCDEGHIJKLMORUWXY ABCGIKLOUWXY ABCDEGHIJKLMORUWXY ABCGILOUWXY ABCDEFGHIJKLMNOPQRTUWXY ABCGIKLOUWXY BCIO ABCDEFGHIJKLMNOPQRTUWXY BCIO BCI
TOP 2 BOX (NET)

1151 43 19 51 11 27 2 20 18 21 24 174 27 74 7 31 96 184 88 71 14 55 26 13 55
19% 9% 10% 23% 11% 26% 2% 18% 8% 10% 10% 16% 27% 36% 2% 15% 38% 27% 43% 35% 13% 53% 22% 12% 15%

BCEGIJKLOY GO GO BCEGIJKLOPUXY GO ABCEGIJKLOPUXY BCGIKO GO GO GO BCGIKO ABCEGIJKLOPUXY ABCDEGHIJKLOPRUWXY BGIO ABCDEFGHIJKLOPRUWXY ABCEGHIJKLOPUXY ABCDEFGHIJKLMOPRUWXY ABCDEGHIJKLOPRUWXY GO ABCDEFGHIJKLMNOPQRTUWXY BCEGIJKOX GO BGIO
  Describes very well

2690 175 62 107 56 48 54 53 69 115 133 531 41 93 151 122 108 291 96 77 48 40 45 40 135
44% 35% 31% 48% 55% 47% 54% 47% 31% 57% 53% 48% 41% 45% 42% 60% 43% 42% 46% 38% 46% 39% 38% 36% 36%

BCIY BCITXY ABCIMOQRTVWXY BCI ABCIORTVWXY BCIY ABCILMNOQRSTVWXY ABCIMOQRTVWXY ABCIRTWXY BCIY BCI ABCDFHILMNOQRSTUVWXY BCI BCI BCIY BCI
  Describes somewhat
  well

2303 284 119 65 34 27 44 39 133 65 93 405 32 39 200 51 49 212 23 53 43 8 48 57 180
37% 57% 60% 29% 34% 26% 44% 35% 60% 32% 37% 36% 32% 19% 56% 25% 19% 31% 11% 26% 41% 8% 40% 52% 49%

DFNPQRSTV ADEFGHJKLMNPQRSTUVWY ADEFGHJKLMNPQRSTUVWY NQSV NQSV SV DFJNPQRSTV NQSV ADEFGHJKLMNPQRSTUVWY NQSV NPQSTV DFNPQRSTV NQSV SV ADEFGHJKLMNPQRSTUVW SV SV NQSV SV DFNPQRSTV DFNPQRSTV ADEFHJKLMNPQRSTV ADEFHJKLMNPQRSTV

BOTTOM 2 BOX (NET)

1667 171 72 50 29 20 38 25 77 43 65 351 21 33 172 44 24 157 22 36 29 5 31 36 116
27% 34% 36% 22% 29% 20% 38% 22% 35% 21% 26% 32% 21% 16% 48% 22% 9% 23% 11% 18% 28% 5% 26% 33% 31%

NQRSTV ADFHJKMNPQRSTV ADFHJKMNPQRSTV QSV NQSTV QSV ADFHJKMNPQRSTV QSV ADFHJKMNPQRSTV QSV NQSTV ADFHJMNPQRSTV QSV QV ABCDEFHIJKLMNPQRSTUVWXY QSV NQSV QSV NQSTV NQSV DFJNPQRSTV DFJMNPQRSTV

  Does not describe very
  well

636 113 47 15 5 7 6 14 56 22 28 54 11 6 28 7 25 55 1 17 14 3 17 21 64
10% 23% 24% 7% 5% 7% 6% 13% 25% 11% 11% 5% 11% 3% 8% 3% 10% 8% * 8% 13% 3% 14% 19% 17%

LNPRSV ADEFGHJKLMNOPQRSTUVW ADEFGHJKLMNOPQRSTUVW S S S S LNPSV ADEFGHJKLMNOPQRSTUVWY LNPSV LNPSV S LNPSV LNPS S LNPSV LNPS LNPS ELNPSV DEGLNOPRSV ADEFGJKLNOPQRSTV ADEFGJKLNOPQRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 295Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2738 117 42 178 28 34 63 40 61 55 58 649 25 153 77 50 75 477 75 129 41 96 44 43 128
45% 23% 21% 80% 28% 33% 63% 36% 28% 27% 23% 58% 25% 74% 22% 25% 30% 69% 36% 64% 39% 93% 37% 39% 35%

BCEFIJKMOPQSY ABCEFGHIJKLMOPQRSTUWXY BCO ABCEFHIJKMOPQSUWXY BCKOP ABCEFHIJKMOPQSUWXY ABCEFGHIJKLMOPQSTUWXY CO ABCEFHIJKLMOPQSUWXY BCKOP ABCEFHIJKMOPQSUWXY BCIJKMOP ABCDEFGHIJKLMNOPQRSTUWXY BCKOP BCIJKMOP BCKOP

TOP 2 BOX (NET)

808 26 8 70 6 9 5 10 15 4 8 157 6 58 5 9 18 188 16 58 14 60 15 9 34
13% 5% 4% 31% 6% 9% 5% 9% 7% 2% 3% 14% 6% 28% 1% 4% 7% 27% 8% 29% 13% 58% 13% 8% 9%

BCEGIJKMOPQSY O ABCEFGHIJKLMOPQSUWXY O JKO O JKO JO BCEGIJKMOPQSY O ABCEFGHIJKLMOPQSUWXY O JKO ABCEFGHIJKLMOPQSUWXY JKO ABCEFGHIJKLMOPQSUWXY BCGJKOP ABCDEFGHIJKLMNOPQRSTUWXY BCJKOP JKO BCJKOP

  Describes very well

1930 91 34 108 22 25 58 30 46 51 50 492 19 95 72 41 57 289 59 71 27 36 29 34 94
31% 18% 17% 48% 22% 25% 58% 27% 21% 25% 20% 44% 19% 46% 20% 20% 23% 42% 29% 35% 26% 35% 24% 31% 25%

BCEIKMOPQY ABCEFHIJKMOPQSTUVWXY ABCEFHIJKLMOPQRSTUVWXY BC BC ABCEFHIJKMOPQSTUWXY ABCEFHIJKMOPQSTUWXY ABCEFHIJKMOPQSUWXY BCKOP BCEIJKMOPQWY BCEIKMOPQ BCIKMOP BC
  Describes somewhat
  well

3406 385 158 45 73 68 37 72 159 146 192 461 75 53 281 154 178 210 132 72 64 7 75 67 242
55% 77% 79% 20% 72% 67% 37% 64% 72% 73% 77% 42% 75% 26% 78% 75% 70% 31% 64% 36% 61% 7% 63% 61% 65%

DGLNRTV ADFGHLNRSTUVWXY ADFGHLNQRSTUVWXY V ADGLNRTV ADGLNRTV DNV DGLNRTV ADGLNRTUVX ADGLNRTUVX ADGHLNRSTUVWXY DNRV ADGLNRTUVX V ADFGHLNQRSTUVWXY ADGHLNRSTUVWXY ADGLNRTV DV ADGLNRTV DNV DGLNRTV DGLNRTV DGLNRTV ADGLNRTV

BOTTOM 2 BOX (NET)

2099 183 73 38 32 47 31 38 72 80 92 388 35 43 212 104 85 142 99 43 40 3 47 32 140
34% 36% 37% 17% 32% 46% 31% 34% 33% 40% 37% 35% 35% 21% 59% 51% 34% 21% 48% 21% 38% 3% 39% 29% 38%

DNRTV DNRTV DNRTV V DNRV ADEGILNQRTVX DRV DNRTV DNRTV DNRTV DNRTV DNRTV DNRTV V ABCDEFGHIJKLMNQRSTUVWXY ABCDEGHIJKLMNQRTUVWXY DNRTV V ABCDEGHIKLMNQRTVXY V DNRTV DNRTV DRV DNRTV
  Does not describe very
  well

1307 202 85 7 41 21 6 34 87 66 100 73 40 10 69 50 93 68 33 29 24 4 28 35 102
21% 40% 43% 3% 41% 21% 6% 30% 40% 33% 40% 7% 40% 5% 19% 25% 37% 10% 16% 14% 23% 4% 24% 32% 28%

DGLNRTV ADFGLNOPRSTUVWY ADFGHJLNOPRSTUVWY ADFGLNOPRSTUVWY DGLNRV ADGLNORSTV ADFGLNOPRSTUVWY ADFGLNORSTV ADFGLNOPRSTUVWY D ADFGLNOPRSTUVWY DGLNRV DGLNRSTV ADFGLNOPRSTUVWY DLNV DGLNRV DGLNV DGLNRV DGLNRTV ADGLNORSTV ADGLNORSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 296Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

4. Trustworthy
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4924 367 146 198 86 86 81 91 170 150 150 885 69 181 237 170 207 605 190 181 81 96 105 95 297
80% 73% 73% 89% 85% 84% 81% 81% 77% 75% 60% 80% 69% 88% 66% 83% 82% 88% 92% 90% 77% 93% 88% 86% 80%

BCJKMO KO K ABCIJKLMOQUY BCJKMO BCKMO KO KMO KO KO BCKMO ABCIJKLMOUY BCJKMO BCKMO ABCGHIJKLMOQUY ABCFGHIJKLMOPQUY ABCGHIJKLMOPQUY KO ABCFGHIJKLMOPQUY ABCIJKLMOUY BCJKMO BCKMO

TOP 2 BOX (NET)

1846 109 47 84 20 37 14 20 48 27 29 265 23 93 25 51 105 308 108 118 32 62 60 46 115
30% 22% 24% 38% 20% 36% 14% 18% 22% 13% 12% 24% 23% 45% 7% 25% 42% 45% 52% 59% 30% 60% 50% 42% 31%

BCEGHIJKLO JKO JKO ABCEGHIJKLMOP KO BCEGHIJKLMOP O O JKO O O GJKO JKO ABCEGHIJKLMOPUY GJKO ABCEGHIJKLMOPY ABCEGHIJKLMOPUY ABCDEFGHIJKLMOPQUY ABCDEFGHIJKLMNOPQRUXY GHJKO ABCDEFGHIJKLMNOPQRUXY ABCDEFGHIJKLMOPUY ABCEGHIJKLMOPY BEGHIJKLO

  Describes very well

3078 258 99 114 66 49 67 71 122 123 121 620 46 88 212 119 102 297 82 63 49 34 45 49 182
50% 51% 50% 51% 65% 48% 67% 63% 55% 61% 48% 56% 46% 43% 59% 58% 40% 43% 40% 31% 47% 33% 38% 45% 49%

NQRSTVW NQRSTVW STVW QRSTVW ABCDFKMNQRSTUVWXY TV ABCDFKLMNQRSTUVWXY ABCDFKMNQRSTUVWXY NQRSTVW ABCDFKMNQRSTUVWXY TV AKNQRSTVWXY T T ABCFKMNQRSTUVWXY AKMNQRSTVWXY T T TV T QSTVW

  Describes somewhat
  well

1220 135 54 25 15 16 19 21 50 51 100 225 31 25 121 34 46 82 17 20 24 7 14 15 73
20% 27% 27% 11% 15% 16% 19% 19% 23% 25% 40% 20% 31% 12% 34% 17% 18% 12% 8% 10% 23% 7% 12% 14% 20%

DNRSTVW ADEFLNPQRSTVWXY ADEFLNPQRSTVWXY SV RSTV RSTV DNRSTVW ADENPRSTVWX ABCDEFGHIJLNPQRSTUVWXY DNRSTVW ADEFHLNPQRSTVWXY ABDEFGHIJLNPQRSTUVWXY STV DRSTV DNRSTVW DNRSTVW

BOTTOM 2 BOX (NET)

926 89 35 20 12 10 16 13 34 35 70 199 21 22 104 28 29 68 14 16 18 1 9 10 53
15% 18% 18% 9% 12% 10% 16% 12% 15% 17% 28% 18% 21% 11% 29% 14% 11% 10% 7% 8% 17% 1% 8% 9% 14%

DRSTVW DFNQRSTVWX DNRSTVWX V V V STV V DRSTVW DRSTVWX ABCDEFGHIJLNPQRSTUVWXY ADFNQRSTVWX DFNQRSTVWX V ABCDEFGHIJLNPQRSTUVWXY SV V V V V DRSTVW V V RSTV
  Does not describe very
  well

294 46 19 5 3 6 3 8 16 16 30 26 10 3 17 6 17 14 3 4 6 6 5 5 20
5% 9% 10% 2% 3% 6% 3% 7% 7% 8% 12% 2% 10% 1% 5% 3% 7% 2% 1% 2% 6% 6% 4% 5% 5%

LNRS ADEGLNOPRSTY ADEGLNOPRST LNRS DLNRST DLNPRST ADLNPRST ADEGLNOPQRSTWXY ADEGLNOPRST LNRS DLNRST LNRS LNRS LNRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 297Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

5. Unconventional
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2347 111 34 77 31 21 30 64 44 61 94 477 33 128 75 78 76 331 101 94 32 75 88 75 117
38% 22% 17% 35% 31% 21% 30% 57% 20% 30% 38% 43% 33% 62% 21% 38% 30% 48% 49% 47% 30% 73% 74% 68% 32%

BCFIJOQY BCFIO CIO C ABCDEFGIJKLMOPQUY BCIO BCFIO ABCDEFGIJOQUY BCFIO ABCDEFGIJKLMOPQRSTUY BCFIO BCIO ABCDEFGIJKLMOPQUY ABCDEFGIJKMOPQUY ABCDEFGIJMOQUY CIO ABCDEFGHIJKLMOPQRSTUY ABCDEFGHIJKLMNOPQRSTUY ABCDEFGIJKLMOPQRSTUY BCFIO
TOP 2 BOX (NET)

622 16 4 17 5 5 - 12 14 5 16 102 13 47 6 14 20 118 34 38 8 29 43 27 29
10% 3% 2% 8% 5% 5% - 11% 6% 2% 6% 9% 13% 23% 2% 7% 8% 17% 16% 19% 8% 28% 36% 25% 8%

BCGJKO BCGJO G G BCGJO BCGO BCGO BCGJO BCEFGIJKO ABCDEFGHIJKLMOPQUY BCGJO BCGJO ABCDEFGIJKLOPQUY ABCDEFGIJKLOPQUY ABCDEFGIJKLOPQUY BCGJO ABCDEFGHIJKLMOPQRSUY ABCDEFGHIJKLMNOPQRSTUY ABCDEFGHIJKLMOPQUY BCGJO
  Describes very well

1725 95 30 60 26 16 30 52 30 56 78 375 20 81 69 64 56 213 67 56 24 46 45 48 88
28% 19% 15% 27% 26% 16% 30% 46% 14% 28% 31% 34% 20% 39% 19% 31% 22% 31% 32% 28% 23% 45% 38% 44% 24%

BCFIOQ BCFIO CI BCFIO ABCDEFGIJKLMOPQRSTUY BCFIO BCFIMOQY ABCDFIMOQUY ABCDEFIJMOQRTUY BCFIMOQY I BCFIMOQY BCFIMOQY BCFIO I ABCDEFGIJKLMOPQRSTUY ABCDFIMOQUY ABCDEFGIJKLMOPQRSTUY CI
  Describes somewhat
  well

3797 391 166 146 70 81 70 48 176 140 156 633 67 78 283 126 177 356 106 107 73 28 31 35 253
62% 78% 83% 65% 69% 79% 70% 43% 80% 70% 62% 57% 67% 38% 79% 62% 70% 52% 51% 53% 70% 27% 26% 32% 68%

HLNRSTVWX ADHJKLMNPQRSTVWXY ADEGHJKLMNPQRSTUVWXY HLNRSTVWX HLNRSTVWX ADHKLMNPRSTVWXY HLNRSTVWX VW ADEHJKLMNPQRSTUVWXY AHLNRSTVWX HNRSVWX HNRVWX HNRSTVWX W ADEHJKLMNPQRSTUVWXY HNRSVWX AHLNRSTVWX NVWX NVWX NVWX HLNRSTVWX AHLNRSTVWX

BOTTOM 2 BOX (NET)

2352 194 78 94 39 45 49 28 90 92 93 478 31 55 213 100 74 221 80 60 43 23 24 21 127
38% 39% 39% 42% 39% 44% 49% 25% 41% 46% 37% 43% 31% 27% 59% 49% 29% 32% 39% 30% 41% 22% 20% 19% 34%

HNQRTVWX HNQRTVWX HNQVWX HNQRTVWX HNVWX HNQRTVWX AHKMNQRTVWXY HNQRTVWX AHMNQRTVWXY HNVWX AHMNQRTVWXY X ABCDEFHIJKLMNPQRSTUVWXY ABCHKMNQRSTVWXY X VWX HNQVWX X HNQVWX VWX
  Does not describe very
  well

1445 197 88 52 31 36 21 20 86 48 63 155 36 23 70 26 103 135 26 47 30 5 7 14 126
24% 39% 44% 23% 31% 35% 21% 18% 39% 24% 25% 14% 36% 11% 20% 13% 41% 20% 13% 23% 29% 5% 6% 13% 34%

LNPRSVWX ADGHJKLNOPRSTUVWX ADEGHJKLNOPRSTUVWXY LNPSVWX HLNOPRSVWX ADGHJLNOPRSTVWX NVW VW ADGHJKLNOPRSTVWX LNPSVWX LNPSVWX VW ADGHJKLNOPRSTVWX LNPSVW V ADGHJKLNOPRSTUVWX LNPSVW V LNPSVWX LNOPRSVWX V ADGHJKLNOPRSTVWX

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 298Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

6. Practical
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4972 386 159 207 80 76 87 90 167 159 168 857 71 176 259 176 211 587 190 177 86 95 105 99 304
81% 77% 80% 93% 79% 75% 87% 80% 76% 79% 67% 77% 71% 85% 72% 86% 83% 85% 92% 88% 82% 92% 88% 90% 82%

BKLMO K K ABCEFHIJKLMNOPQRUY K BFIKLMO K K K K BFIKLMO ABFIKLMO BIKLMO ABCFIJKLMO ABCEFHIJKLMNOQRUY ABCEFIJKLMO KO ABCEFHIJKLMOQUY ABCFIJKLMO ABCEFHIJKLMO KLMO
TOP 2 BOX (NET)

1849 141 58 92 29 27 21 22 52 38 37 214 21 83 31 48 90 287 109 104 39 55 62 59 130
30% 28% 29% 41% 29% 26% 21% 20% 24% 19% 15% 19% 21% 40% 9% 24% 36% 42% 53% 52% 37% 53% 52% 54% 35%

GHIJKLMOP JKLO JKLO ABCEFGHIJKLMOP KLO KO O O KO O O O O ABCEFGHIJKLMOP KO BGHIJKLMOP ABCEFGHIJKLMOPY ABCDEFGHIJKLMNOPQRUY ABCDEFGHIJKLMNOPQRUY GHIJKLMOP ABCDEFGHIJKLMNOPQRUY ABCEFGHIJKLMNOPQRUY ABCDEFGHIJKLMNOPQRUY ABGHIJKLMOP

  Describes very well

3123 245 101 115 51 49 66 68 115 121 131 643 50 93 228 128 121 300 81 73 47 40 43 40 174
51% 49% 51% 52% 50% 48% 66% 61% 52% 60% 52% 58% 50% 45% 64% 63% 48% 44% 39% 36% 45% 39% 36% 36% 47%

RSTVWX STWX STWX RSTVWX TWX ABCDEFIKMNQRSTUVWXY ABNQRSTUVWXY RSTVWX ABFNQRSTUVWXY RSTVWX ABNQRSTUVWXY TWX ABCDEFIKMNQRSTUVWXY ABCDEFIKMNQRSTUVWXY TWX TWX
  Describes somewhat
  well

1172 116 41 16 21 26 13 22 53 42 82 253 29 30 99 28 42 100 17 24 19 8 14 11 66
19% 23% 21% 7% 21% 25% 13% 20% 24% 21% 33% 23% 29% 15% 28% 14% 17% 15% 8% 12% 18% 8% 12% 10% 18%

DPRSTVWX ADGNPQRSTVWX DRSTVWX DSTVX DGNPRSTVWX DSVX DGNPQRSTVWX DRSTVWX ABCDEGHIJLNPQRSTUVWXY ADGNPQRSTVWXY ADGNPQRSTVWXY DS ADGNPQRSTUVWXY D DSV DS DSV DSV
BOTTOM 2 BOX (NET)

866 73 21 10 18 19 10 11 35 26 56 219 22 26 83 24 27 80 15 17 12 3 12 5 42
14% 15% 11% 4% 18% 19% 10% 10% 16% 13% 22% 20% 22% 13% 23% 12% 11% 12% 7% 8% 11% 3% 10% 5% 11%

DRSTVX DSTVX DV DSTVX DQRSTVX V V DSTVX DVX ABCDGHJNPQRSTUVWXY ABCDGHJNPQRSTUVWXY ACDGHJNPQRSTUVWXY DVX ABCDGHIJNPQRSTUVWXY DVX DV DVX DV DV DVX
  Does not describe very
  well

306 43 20 6 3 7 3 11 18 16 26 34 7 4 16 4 15 20 2 7 7 5 2 6 24
5% 9% 10% 3% 3% 7% 3% 10% 8% 8% 10% 3% 7% 2% 4% 2% 6% 3% 1% 3% 7% 5% 2% 5% 6%

LNPRS ADLNOPRSTW ADEGLNOPRSTW LNPRS ADEGLNOPRSTW ADLNPRSTW DLNPRSW ADEGLNOPRSTW LNPRS S LNPRS NPRS S S DLNPRSW

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 665J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 299Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

7. Technical
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4630 335 122 192 71 81 76 80 143 142 156 833 73 179 216 157 195 605 169 167 74 91 100 87 286
75% 67% 61% 86% 70% 79% 76% 71% 65% 71% 62% 75% 73% 87% 60% 77% 77% 88% 82% 83% 70% 88% 84% 79% 77%

BCIKO ABCEGHIJKLMOPQUY BCIKO CKO O CO BCIKO CO ABCEGHIJKLMOPQUY BCIKO BCIKO ABCEFGHIJKLMOPQSUXY ABCEHIJKLOU ABCEHIJKLMOU ABCEGHIJKLMOPQUY ABCEHIJKLMOU BCIKO BCIKO
TOP 2 BOX (NET)

1575 82 42 73 15 29 10 17 38 26 30 224 28 83 21 42 86 285 65 90 26 49 55 44 115
26% 16% 21% 33% 15% 28% 10% 15% 17% 13% 12% 20% 28% 40% 6% 21% 34% 41% 31% 45% 25% 48% 46% 40% 31%

BEGHIJKLO O GJKO ABCEGHIJKLOP O BEGHIJKO O O O O GJKO BEGHIJKO ABCEFGHIJKLMOPUY GJKO ABCEGHIJKLOP ABCDEFGHIJKLMOPQSUY BCEGHIJKLOP ABCDEFGHIJKLMOPQSUY BGJKO ABCDEFGHIJKLMOPQSUY ABCDEFGHIJKLMOPQSUY ABCEGHIJKLOPU ABCEGHIJKLOP

  Describes very well

3055 253 80 119 56 52 66 63 105 116 126 609 45 96 195 115 109 320 104 77 48 42 45 43 171
50% 50% 40% 53% 55% 51% 66% 56% 48% 58% 50% 55% 45% 47% 54% 56% 43% 47% 50% 38% 46% 41% 38% 39% 46%

CQTWX CTWX CQTVWX CQTVWX T ABCDFIKLMNOQRSTUVWXY CQTVWX ACIMNQRTUVWXY CTWX ACNQRTVWXY CQRTVWXY CNQRTVWXY T CTW
  Describes somewhat
  well

1514 167 78 31 30 21 24 32 77 59 94 277 27 27 142 47 58 82 38 34 31 12 19 23 84
25% 33% 39% 14% 30% 21% 24% 29% 35% 29% 38% 25% 27% 13% 40% 23% 23% 12% 18% 17% 30% 12% 16% 21% 23%

DNRSTVW ADFLNPQRSTVWXY ADFGJLMNPQRSTVWXY DNRSTVW R DNRV DNRSTVW ADFLNPQRSTVWXY DNRSTVW ADFGLNPQRSTVWXY DNRSTVW DNRTVW ADFGHJLMNPQRSTVWXY DNRV DNRV R DNRSTVW R DNRV
BOTTOM 2 BOX (NET)

1145 106 52 23 27 16 20 20 48 39 69 242 17 25 118 45 36 59 34 29 24 6 16 12 62
19% 21% 26% 10% 27% 16% 20% 18% 22% 19% 28% 22% 17% 12% 33% 22% 14% 9% 16% 14% 23% 6% 13% 11% 17%

DNRVX DNQRTVX ADFNQRSTVWXY ADNQRSTVWXY RV DRV RV DNQRVX DNRV ABDFHJLMNQRSTVWXY ADNQRTVWXY RV ABDFGHIJLMNPQRSTUVWXY DNQRTVX RV RV RV DNQRVX DRV
  Does not describe very
  well

369 61 26 8 3 5 4 12 29 20 25 35 10 2 24 2 22 23 4 5 7 6 3 11 22
6% 12% 13% 4% 3% 5% 4% 11% 13% 10% 10% 3% 10% 1% 7% 1% 9% 3% 2% 2% 7% 6% 3% 10% 6%

LNPRST ADEFGLNOPRSTWY ADEFGLNOPRSTWY NP ADELNPRSTW ADEFGLNOPRSTVWY ADELNPRSTW ADELNPRSTW DELNPRSTW LNPRST DLNPRSTW NPS NP DELNPRSTW LNPRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 300Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

8. Confusing
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1768 121 45 65 22 27 24 31 59 54 76 375 37 82 140 45 55 231 43 45 24 21 29 16 101
29% 24% 23% 29% 22% 26% 24% 28% 27% 27% 30% 34% 37% 40% 39% 22% 22% 34% 21% 22% 23% 20% 24% 15% 27%

BCPQSTX X SX X X X X PQSX ABCEGIPQSTUVWXY BCEGPQSTUVWX ABCDEFGHIJKPQSTUVWXY ABCDEFGHIJKPQSTUVWXY ABCEPQSTUVWXY X
TOP 2 BOX (NET)

436 26 8 16 4 6 1 8 18 7 18 76 13 20 19 11 12 80 10 24 9 7 7 6 30
7% 5% 4% 7% 4% 6% 1% 7% 8% 3% 7% 7% 13% 10% 5% 5% 5% 12% 5% 12% 9% 7% 6% 5% 8%

GJ G G GJ G G ABCEGJLOPQS BCGJOQ ABCEGJKLOPQS ABCEGJLOPQS G G GJ
  Describes very well

1332 95 37 49 18 21 23 23 41 47 58 299 24 62 121 34 43 151 33 21 15 14 22 10 71
22% 19% 19% 22% 18% 21% 23% 21% 19% 23% 23% 27% 24% 30% 34% 17% 17% 22% 16% 10% 14% 14% 18% 9% 19%

STVX TX TX TX TX TX TX TX TVX TVX ABCEIPQRSTUVWXY TX ABCEIPQRSTUVWXY ABCDEFGHIJKLPQRSTUVWXY T TX TX TX
  Describes somewhat
  well

4376 381 155 158 79 75 76 81 161 147 174 735 63 124 218 159 198 456 164 156 81 82 90 94 269
71% 76% 78% 71% 78% 74% 76% 72% 73% 73% 70% 66% 63% 60% 61% 78% 78% 66% 79% 78% 77% 80% 76% 85% 73%

LNOR ALMNOR ALMNOR NO LMNOR NO LMNO NO LNO NO NO AKLMNOR AKLMNOR ADKLMNOR ALMNOR LMNOR LMNOR LMNOR ABDFHIJKLMNORY LNOR
BOTTOM 2 BOX (NET)

2395 196 74 96 33 42 42 42 77 76 87 465 34 72 183 106 67 239 104 65 46 29 39 41 140
39% 39% 37% 43% 33% 41% 42% 38% 35% 38% 35% 42% 34% 35% 51% 52% 26% 35% 50% 32% 44% 28% 33% 37% 38%

QRTV QV Q QRTV Q QV Q Q Q Q AKQRTV ABCEHIJKLMNQRTVWXY ABCEHIJKLMNQRTVWXY Q ABCEHIJKLMNQRTVWXY QTV Q Q
  Does not describe very
  well

1981 185 81 62 46 33 34 39 84 71 87 270 29 52 35 53 131 217 60 91 35 53 51 53 129
32% 37% 41% 28% 46% 32% 34% 35% 38% 35% 35% 24% 29% 25% 10% 26% 52% 32% 29% 45% 33% 51% 43% 48% 35%

LNO ADLNOPS ADLNOPRS O ADLMNOPRSY O LO LO DLNOPS LNOP LNOP O O O O ABCDFGHIJKLMNOPRSUY LO O ABDFJKLMNOPRSUY LO ABDFGHIJKLMNOPRSUY ADLMNOPRS ABDFGHJKLMNOPRSUY LNOP
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 301Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

9. Overwhelming
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2835 126 44 104 23 22 30 31 56 64 68 862 58 113 82 119 83 453 57 136 41 90 37 24 112
46% 25% 22% 47% 23% 22% 30% 28% 25% 32% 27% 78% 58% 55% 23% 58% 33% 66% 28% 68% 39% 87% 31% 22% 30%

BCEFGHIJKOQSWXY BCEFGHIJKOQSWXY CO ABCDEFGHIJKMNOPQRSTUWXY ABCEFGHIJKOQSUWXY ABCEFGHIJKOQSUWXY ABCDEFGHIJKOQSUWXY BCFOX ABCDEFGHIJKNOPQSUWXY ABCDEFGHIJKNOQSUWXY BCEFIKOSX ABCDEFGHIJKLMNOPQRSTUWXY CO
TOP 2 BOX (NET)

859 23 6 25 3 4 2 8 13 12 7 292 25 30 4 26 23 172 12 61 11 55 9 8 28
14% 5% 3% 11% 3% 4% 2% 7% 6% 6% 3% 26% 25% 15% 1% 13% 9% 25% 6% 30% 10% 53% 8% 7% 8%

BCEFGHIJKOQSWXY O BCEFGIKOS O O O ABCDEFGHIJKNOPQSUWXY ABCDEFGHIJKNOPQSUWXY BCEFGIJKOSY BCEFGIJKOSY BCEGKO ABCDEFGHIJKNOPQSUWXY O ABCDEFGHIJKNOPQSUWXY BCEGKO ABCDEFGHIJKLMNOPQRSTUWXY KO O CGKO
  Describes very well

1976 103 38 79 20 18 28 23 43 52 61 570 33 83 78 93 60 281 45 75 30 35 28 16 84
32% 21% 19% 35% 20% 18% 28% 21% 20% 26% 24% 51% 33% 40% 22% 46% 24% 41% 22% 37% 29% 34% 24% 15% 23%

BCEFHIKOQSWXY BCEFHIJKOQSWXY X X X ABCDEFGHIJKMNOQRSTUVWXY BCEFHIOSXY ABCEFGHIJKOQSUWXY ABCDEFGHIJKMOQSUWXY X ABCEFGHIJKOQSUWXY BCEFHIJKOQSWXY X BCEFHIOQSXY

  Describes somewhat
  well

3309 376 156 119 78 80 70 81 164 137 182 248 42 93 276 85 170 234 150 65 64 13 82 86 258
54% 75% 78% 53% 77% 78% 70% 72% 75% 68% 73% 22% 42% 45% 77% 42% 67% 34% 72% 32% 61% 13% 69% 78% 70%

LMNPRTV ADLMNPQRTUV ADJLMNPQRTUVY LPRTV ADLMNPRTUV ADLMNPQRTUV ADLMNPRTV ADLMNPRTV ADLMNPRTUV ADLMNPRTV ADLMNPRTUV V LV LRTV ADJLMNPQRTUVY LRV ADLMNPRTV LV ADLMNPRTUV LV LMNPRTV ADLMNPRTV ADLMNPQRTUV ADLMNPRTV

BOTTOM 2 BOX (NET)

1987 181 83 78 39 48 39 33 74 65 91 216 27 64 215 76 73 176 107 46 38 9 38 39 132
32% 36% 42% 35% 39% 47% 39% 29% 34% 32% 36% 19% 27% 31% 60% 37% 29% 26% 52% 23% 36% 9% 32% 35% 36%

LRTV LQRTV AHLMNQRTV LRTV LRTV ABDHIJLMNQRTVWY LRTV LV LRTV LTV LRTV V V LV ABCDEFGHIJKLMNPQRTUVWXY LRTV LV LV ABCDEGHIJKLMNPQRTUVWXY V LRTV LV LRTV LRTV
  Does not describe very
  well

1322 195 73 41 39 32 31 48 90 72 91 32 15 29 61 9 97 58 43 19 26 4 44 47 126
22% 39% 37% 18% 39% 31% 31% 43% 41% 36% 36% 3% 15% 14% 17% 4% 38% 8% 21% 9% 25% 4% 37% 43% 34%

LNOPRTV ADLMNOPRSTUV ADLMNOPRSTUV LPRTV ADLMNOPRSTUV ADLMNOPRSTV ADLMNOPRTV ADLMNOPRSTUV ADLMNOPRSTUV ADLMNOPRSTV ADLMNOPRSTUV LPRV LPRV LPRTV ADLMNOPRSTUV L LPRTV LP LNPRTV ADLMNOPRSTV ADLMNOPRSTUV ADLMNOPRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 302Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

10. Useful
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5141 415 162 200 90 82 86 93 174 152 168 921 84 183 231 176 211 620 196 194 87 97 110 99 310
84% 83% 81% 90% 89% 80% 86% 83% 79% 76% 67% 83% 84% 89% 65% 86% 83% 90% 95% 97% 83% 94% 92% 90% 84%

JKO JKO KO ABCFIJKLOQY IJKO KO JKO KO KO O JKO KO ABCFIJKLO JKO JKO ABCFHIJKLOQUY ABCFGHIJKLMNOPQRUY ABCDEFGHIJKLMNOPQRUXY KO ABCFHIJKLMOPQUY ABCFHIJKLOQUY CFIJKO JKO
TOP 2 BOX (NET)

2191 163 70 110 28 37 21 29 60 27 34 304 38 96 25 57 108 343 132 140 49 56 76 59 129
36% 32% 35% 49% 28% 36% 21% 26% 27% 13% 14% 27% 38% 47% 7% 28% 43% 50% 64% 70% 47% 54% 64% 54% 35%

GHIJKLOP GJKLO GJKLO ABCEFGHIJKLOPY JKO GJKO O JKO JKO O O JKO GJKLO ABCEGHIJKLOPY JKO ABEGHIJKLOPY ABCEFGHIJKLMOPQY ABCDEFGHIJKLMNOPQRUY ABCDEFGHIJKLMNOPQRUVXY ABCEGHIJKLOPY ABCEFGHIJKLMOPQY ABCDEFGHIJKLMNOPQRUY ABCEFGHIJKLMOPY GJKLO
  Describes very well

2950 252 92 90 62 45 65 64 114 125 134 617 46 87 206 119 103 277 64 54 38 41 34 40 181
48% 50% 46% 40% 61% 44% 65% 57% 52% 62% 54% 56% 46% 42% 58% 58% 41% 40% 31% 27% 36% 40% 29% 36% 49%

DQRSTUWX DQRSTUWX STW STW ABCDFMNQRSTUVWXY STW ABCDFIMNQRSTUVWXY DNQRSTUVWX DNQRSTUVWX ABCDFIMNQRSTUVWXY DNQRSTUVWX ABCDFNQRSTUVWXY STW STW ABCDFMNQRSTUVWXY ACDFMNQRSTUVWXY STW STW T DQRSTUWX

  Describes somewhat
  well

1003 87 38 23 11 20 14 19 46 49 82 189 16 23 127 28 42 67 11 7 18 6 9 11 60
16% 17% 19% 10% 11% 20% 14% 17% 21% 24% 33% 17% 16% 11% 35% 14% 17% 10% 5% 3% 17% 6% 8% 10% 16%

DNRSTVW DNRSTVW DNRSTVWX T T DNRSTVWX ST RSTVW DENRSTVWX ABDEGLNPQRSTVWXY ABCDEFGHILMNPQRSTUVWXY DNRSTVW STV ST ABCDEFGHIJLMNPQRSTUVWXY STV DRSTVW ST RSTVW T DRSTVW

BOTTOM 2 BOX (NET)

728 54 24 18 9 11 12 12 25 32 55 162 12 17 104 24 24 53 10 5 12 3 5 6 39
12% 11% 12% 8% 9% 11% 12% 11% 11% 16% 22% 15% 12% 8% 29% 12% 9% 8% 5% 2% 11% 3% 4% 5% 11%

RSTVWX STVW STVW T T TV STVW STV STVW DNQRSTVWX ABCDEFGHILMNPQRSTUVWXY ABDNQRSTVWXY STVW T ABCDEFGHIJLMNPQRSTUVWXY STVW TV T STVW STVW
  Does not describe very
  well

275 33 14 5 2 9 2 7 21 17 27 27 4 6 23 4 18 14 1 2 6 3 4 5 21
4% 7% 7% 2% 2% 9% 2% 6% 10% 8% 11% 2% 4% 3% 6% 2% 7% 2% * 1% 6% 3% 3% 5% 6%

LRST ADLPRST DLPRST ADEGLNPRST LPRST ADEGLNPRSTVW ADEGLNPRST ABDEGLMNPRSTVWY S DLPRST ADLNPRST LRST S ST DLPRST

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 303Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

11. For people like me
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4611 375 149 191 73 73 76 89 155 139 142 803 75 177 170 161 191 584 189 172 81 92 94 86 274
75% 75% 75% 86% 72% 72% 76% 79% 70% 69% 57% 72% 75% 86% 47% 79% 75% 85% 91% 86% 77% 89% 79% 78% 74%

KLO KO KO ABCEFGIJKLMOQY KO KO KO KO KO KO O KO KO ABCEFGIJKLMOQY IJKO KO ABCEFGIJKLMOPQUY ABCEFGHIJKLMOPQRUWXY ABCEFGIJKLMOQY KO ABCEFGHIJKLMOPQUWXY KO KO KO
TOP 2 BOX (NET)

1663 137 54 68 16 31 13 23 54 22 23 201 29 79 11 35 84 276 101 113 44 54 53 35 107
27% 27% 27% 30% 16% 30% 13% 21% 25% 11% 9% 18% 29% 38% 3% 17% 33% 40% 49% 56% 42% 52% 45% 32% 29%

EGJKLOP EGJKLOP EGJKLOP EGJKLOP O EGJKLOP O JKO GJKLO O O JKO EGJKLOP ABCEGHIJKLOPY KO AEGHIJKLOP ABCDEGHIJKLMOPY ABCDEFGHIJKLMNOPQRXY ABCDEFGHIJKLMNOPQRUWXY ABCDEGHIJKLOPY ABCDEFGHIJKLMNOPQRXY ABCDEFGHIJKLMOPQXY EGJKLOP EGJKLOP

  Describes very well

2948 238 95 123 57 42 63 66 101 117 119 602 46 98 159 126 107 308 88 59 37 38 41 51 167
48% 47% 48% 55% 56% 41% 63% 59% 46% 58% 48% 54% 46% 48% 44% 62% 42% 45% 43% 29% 35% 37% 34% 46% 45%

TUVW TUW TUW AFOQRSTUVWY FOQRSTUVWY T ABCFIKMNOQRSTUVWXY ABFIKOQRSTUVWY TW ABCFIKMNOQRSTUVWXY TUW ABFIOQRSTUVWY T TUW T ABCFIKLMNOQRSTUVWXY T TW T T TW
  Describes somewhat
  well

1533 127 51 32 28 29 24 23 65 62 108 307 25 29 188 43 62 103 18 29 24 11 25 24 96
25% 25% 26% 14% 28% 28% 24% 21% 30% 31% 43% 28% 25% 14% 53% 21% 25% 15% 9% 14% 23% 11% 21% 22% 26%

DNRSTV DNRSTV DNRSTV DNRSTV DNRSTV DNRSTV SV DNPRSTV DNPRSTV ABCDEFGHIJLMNPQRSTUVWXY ADNRSTV DNRSTV ABCDEFGHIJKLMNPQRSTUVWXY RSV DNRSTV S RSV SV SV DNRSTV

BOTTOM 2 BOX (NET)

1072 71 29 25 19 22 19 13 40 38 68 248 16 26 151 37 27 83 13 21 15 6 12 14 59
17% 14% 15% 11% 19% 22% 19% 12% 18% 19% 27% 22% 16% 13% 42% 18% 11% 12% 6% 10% 14% 6% 10% 13% 16%

BDQRSTVW SV SV QSTV DNQRSTVW QSTV DQRSTVW DQRSTVW ABCDHIJMNPQRSTUVWXY ABCDHNQRSTVWXY SV S ABCDEFGHIJKLMNPQRSTUVWXY DQRSTV S SV SV
  Does not describe very
  well

461 56 22 7 9 7 5 10 25 24 40 59 9 3 37 6 35 20 5 8 9 5 13 10 37
8% 11% 11% 3% 9% 7% 5% 9% 11% 12% 16% 5% 9% 1% 10% 3% 14% 3% 2% 4% 9% 5% 11% 9% 10%

DLNPRS ADLNPRST DLNPRST DNPRS NR DNPRS ADLNPRST ADLNPRSTV ADFGLNOPRSTVY NR DNPRS ADLNPRST ADGLNPRSTV DNPRS DLNPRST DNPRS DLNPRST

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 304Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

12. Interesting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4431 309 120 181 85 71 74 76 139 148 139 736 78 179 182 142 194 582 194 181 78 89 94 85 275
72% 62% 60% 81% 84% 70% 74% 68% 63% 74% 56% 66% 78% 87% 51% 70% 77% 85% 94% 90% 74% 86% 79% 77% 74%

BCIKLO O O ABCFHIKLOP ABCFHIJKLOPY KO BCKO KO O BCIKLO KO BCIKLO ABCFGHIJKLMOPQUXY BCKO BCIKLO ABCFGHIJKLOPQUY ABCDEFGHIJKLMNOPQRUVWXY ABCDFGHIJKLMOPQUWXY BCIKO ABCFGHIJKLOPQUY BCIKLO BCIKLO BCIKLO

TOP 2 BOX (NET)

1465 69 27 69 17 21 7 17 28 24 22 169 29 86 15 21 79 300 106 107 33 48 42 37 92
24% 14% 14% 31% 17% 21% 7% 15% 13% 12% 9% 15% 29% 42% 4% 10% 31% 44% 51% 53% 31% 47% 35% 34% 25%

BCGHIJKLOP O O ABCEGHIJKLOP GKO GJKOP O O O O GKO BCEGHIJKLOP ABCDEFGHIJKLMOPQY O ABCEFGHIJKLOP ABCDEFGHIJKLMOPQUXY ABCDEFGHIJKLMOPQUWXY ABCDEFGHIJKLMNOPQRUWXY BCEGHIJKLOP ABCDEFGHIJKLMOPQUY ABCEFGHIJKLOPY ABCEFGHIJKLOP BCGHIJKLOP

  Describes very well

2966 240 93 112 68 50 67 59 111 124 117 567 49 93 167 121 115 282 88 74 45 41 52 48 183
48% 48% 47% 50% 67% 49% 67% 53% 50% 62% 47% 51% 49% 45% 47% 59% 45% 41% 43% 37% 43% 40% 44% 44% 49%
RT RT RT ABCDFHIKLMNOQRSTUVWXY T ABCDFHIKLMNOQRSTUVWXY RT RT ABCDFIKLMNOQRSTUVWXY T ARSTV T T ABCKLNOQRSTUVWXY RT

  Describes somewhat
  well

1713 193 80 42 16 31 26 36 81 53 111 374 22 27 176 62 59 105 13 20 27 14 25 25 95
28% 38% 40% 19% 16% 30% 26% 32% 37% 26% 44% 34% 22% 13% 49% 30% 23% 15% 6% 10% 26% 14% 21% 23% 26%

DENRSTV ADEGJMNPQRSTUVWXY ADEGJMNPQRSTUVWXY ST S DENRSTV NRSTV DENRSTV ADEJMNQRSTUVWXY ENRSTV ADEFGHJLMNPQRSTUVWXY ADEJMNQRSTVWXY NST S ABCDEFGHIJLMNPQRSTUVWXY DENRSTV NRSTV S NRSTV S ST NST ENRSTV

BOTTOM 2 BOX (NET)

1256 129 49 36 13 21 21 24 47 31 78 310 15 21 144 54 32 85 12 14 16 11 16 15 62
20% 26% 25% 16% 13% 21% 21% 21% 21% 15% 31% 28% 15% 10% 40% 26% 13% 12% 6% 7% 15% 11% 13% 14% 17%

NQRSTV ADEJMNQRSTUVWXY DEJNQRSTVWXY ST S NRST NQRSTV NQRSTV NQRSTV ST ADEFIJMNQRSTUVWXY ADEIJMNQRSTUVWXY ST ABCDEFGHIJKLMNPQRSTUVWXY ADEJMNQRSTUVWXY ST ST ST S S NRST
  Does not describe very
  well

457 64 31 6 3 10 5 12 34 22 33 64 7 6 32 8 27 20 1 6 11 3 9 10 33
7% 13% 16% 3% 3% 10% 5% 11% 15% 11% 13% 6% 7% 3% 9% 4% 11% 3% * 3% 10% 3% 8% 9% 9%

DLNPRST ADEGLNPRSTV ADEGLMNOPRSTVWY DENPRSTV S DELNPRSTV ADEGLMNOPRSTVWY DELNPRSTV ADEGLNPRSTV RS RS DELNPRSTV S ADELNPRSTV S DENPRSTV DRS DNRST DELNPRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 305Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

13. Exciting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3358 202 70 131 55 61 49 43 92 96 63 681 67 144 99 65 79 540 176 176 60 90 62 46 211
55% 40% 35% 59% 54% 60% 49% 38% 42% 48% 25% 61% 67% 70% 28% 32% 31% 79% 85% 88% 57% 87% 52% 42% 57%

BCHIJKOPQX KOPQ K BCHIJKOPQX BCHIKOPQ BCHIJKOPQX CKOPQ KO KOPQ CKOPQ ABCGHIJKOPQX ABCGHIJKOPQWX ABCDEGHIJKLOPQUWXY ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRUWXY BCHIKOPQX ABCDEFGHIJKLMNOPQRUWXY BCHKOPQ KO BCHIJKOPQX

TOP 2 BOX (NET)

1034 40 13 33 8 15 2 10 18 11 4 168 24 63 5 8 21 259 75 93 25 45 21 16 57
17% 8% 7% 15% 8% 15% 2% 9% 8% 5% 2% 15% 24% 31% 1% 4% 8% 38% 36% 46% 24% 44% 18% 15% 15%

BCEGHIJKOPQ GKO KO BCGIJKOPQ KO BCGJKOP GKO GKO KO BCEGIJKOPQ BCDEGHIJKLOPQY ABCDEFGHIJKLOPQWXY GKO ABCDEFGHIJKLMOPQUWXY ABCDEFGHIJKLMOPQUWXY ABCDEFGHIJKLMNOPQRSUWXY BCDEGHIJKLOPQY ABCDEFGHIJKLMNOPQUWXY BCEGIJKOPQ BCGJKOP BCGIJKOPQ

  Describes very well

2324 162 57 98 47 46 47 33 74 85 59 513 43 81 94 57 58 281 101 83 35 45 41 30 154
38% 32% 29% 44% 47% 45% 47% 29% 34% 42% 24% 46% 43% 39% 26% 28% 23% 41% 49% 41% 33% 44% 34% 27% 42%

BCKOPQX KQ BCHIKOPQX BCHIKOPQX BCHIKOPQX BCHIKOPQUX KQ BCHKOPQX ABCHIKOPQRUWX BCHKOPQX CKOPQX BCHKOPQX ABCHIKOPQRUWX BCHKOPQX Q BCHKOPQX KQ BCHKOPQX

  Describes somewhat
  well

2786 300 130 92 46 41 51 69 128 105 187 429 33 62 259 139 174 147 31 25 45 13 57 64 159
45% 60% 65% 41% 46% 40% 51% 62% 58% 52% 75% 39% 33% 30% 72% 68% 69% 21% 15% 12% 43% 13% 48% 58% 43%

LMNRSTV ADEFLMNRSTUVWY ADEFGJLMNRSTUVWY NRSTV NRSTV RSTV LMNRSTV ADEFLMNRSTUVWY ADEFLMNRSTUVY ADFLMNRSTVY ABCDEFGHIJLMNRSTUVWXY NRSTV RSTV RSTV ABDEFGHIJLMNRSTUVWXY ABDEFGIJLMNRSTUVWY ABDEFGIJLMNRSTUVWY STV NRSTV MNRSTV ADFLMNRSTUVY NRSTV
BOTTOM 2 BOX (NET)

1867 172 69 61 35 30 38 43 72 65 103 357 25 53 201 110 70 109 29 17 27 9 37 35 100
30% 34% 35% 27% 35% 29% 38% 38% 33% 32% 41% 32% 25% 26% 56% 54% 28% 16% 14% 8% 26% 9% 31% 32% 27%

RSTV ANRSTVY RSTV RSTV RSTV RSTV MNRSTVY DMNQRSTUVY RSTV RSTV ADFLMNQRSTUVY RSTV RSTV RSTV ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY RSTV T RSTV RSTV RSTV RSTV
  Does not describe very
  well

919 128 61 31 11 11 13 26 56 40 84 72 8 9 58 29 104 38 2 8 18 4 20 29 59
15% 25% 31% 14% 11% 11% 13% 23% 25% 20% 34% 6% 8% 4% 16% 14% 41% 6% 1% 4% 17% 4% 17% 26% 16%

LMNRSTV ADEFGLMNOPRSTVWY ADEFGJLMNOPRSTUVWY LNRSTV NRST NRST LNRSTV ADEFLMNPRSTV ADEFGLMNOPRSTVY AEFLMNRSTV ABDEFGHJLMNOPRSTUVWY S S S LMNRSTV LNRSTV ABCDEFGHIJLMNOPRSTUVWXY S S LNRSTV LNRSTV ADEFGLMNOPRSTVY LMNRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 306Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

14. Helpful
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4956 392 143 186 80 83 67 94 170 161 159 892 79 187 234 174 192 606 196 188 88 93 102 94 296
81% 78% 72% 83% 79% 81% 67% 84% 77% 80% 64% 80% 79% 91% 65% 85% 76% 88% 95% 94% 84% 90% 86% 85% 80%

CGKO GKO CGKOQ KO GKO CGKO KO CGKO CGKO KO ABCDEFGIJKLMOQY BCGIKOQ KO ABCEGIJKLMOQY ABCDEFGHIJKLMOPQRUWXY ABCDEFGHIJKLMOPQRUWXY CGKO ABCEGIJKLMOQY CGKOQ CGKOQ CGKO
TOP 2 BOX (NET)

1931 137 51 71 18 36 14 26 59 35 30 252 36 100 23 50 82 325 121 126 47 55 49 46 142
31% 27% 26% 32% 18% 35% 14% 23% 27% 17% 12% 23% 36% 49% 6% 25% 32% 47% 58% 63% 45% 53% 41% 42% 38%

BEGJKLOP EGJKLO GJKO EGJKLO O EGJKLOP O KO GJKO O O GKO EGHJKLOP ABCDEFGHIJKLMOPQY GKO EGJKLO ABCDEFGHIJKLMOPQY ABCDEFGHIJKLMNOPQRUWXY ABCDEFGHIJKLMNOPQRUWXY ABCDEGHIJKLOPQ ABCDEFGHIJKLMOPQY ABCEGHIJKLOP ABCEGHIJKLOP ABCEGHIJKLOP

  Describes very well

3025 255 92 115 62 47 53 68 111 126 129 640 43 87 211 124 110 281 75 62 41 38 53 48 154
49% 51% 46% 52% 61% 46% 53% 61% 50% 63% 52% 58% 43% 42% 59% 61% 43% 41% 36% 31% 39% 37% 45% 44% 42%

NRSTUVY NRSTUVY ST RSTUVY ACFMNQRSTUVWXY T RSTUVY ACFMNQRSTUVWXY RSTVY ABCDFIKMNQRSTUVWXY NRSTUVY ABCFIMNQRSTUVWXY T T ABCFIMNQRSTUVWXY ABCFIMNQRSTUVWXY T T T T T
  Describes somewhat
  well

1188 110 57 37 21 19 33 18 50 40 91 218 21 19 124 30 61 81 11 13 17 10 17 16 74
19% 22% 29% 17% 21% 19% 33% 16% 23% 20% 36% 20% 21% 9% 35% 15% 24% 12% 5% 6% 16% 10% 14% 15% 20%

NRSTV NPRSTV ADHJLNPRSTUVWXY NST NRSTV NST ABDFHJLNPRSTUVWXY ST NPRSTV NRSTV ABDEFHIJLMNPQRSTUVWXY NRSTV NRSTV ABDEFHIJLMNPQRSTUVWXY ST DNPRSTVWX ST ST ST ST NRSTV
BOTTOM 2 BOX (NET)

863 61 35 31 16 14 30 12 34 23 60 179 12 15 103 27 35 65 9 10 13 5 12 11 51
14% 12% 18% 14% 16% 14% 30% 11% 15% 11% 24% 16% 12% 7% 29% 13% 14% 9% 4% 5% 12% 5% 10% 10% 14%

NRSTV STV NRSTV NSTV NRSTV STV ABCDEFHIJLMNPQRSTUVWXY S NRSTV ST ABDFHIJLMNPQRSTUVWXY ABNRSTV ST ABCDEFHIJLMNPQRSTUVWXY NSTV NSTV ST ST S NRSTV
  Does not describe very
  well

325 49 22 6 5 5 3 6 16 17 31 39 9 4 21 3 26 16 2 3 4 5 5 5 23
5% 10% 11% 3% 5% 5% 3% 5% 7% 8% 12% 4% 9% 2% 6% 1% 10% 2% 1% 1% 4% 5% 4% 5% 6%

LNPRST ADGLNOPRST ADGLNOPRSTUWY S S PS DLNPRST ADLNPRST ADEFGHLNOPRSTUVWXY DLNPRST NPRST ADGLNOPRSTUW S S LNPRST

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 307Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

15. Informative
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

5069 406 159 202 82 82 80 94 169 155 161 899 85 173 241 170 212 611 196 192 93 94 109 98 306
83% 81% 80% 91% 81% 80% 80% 84% 77% 77% 64% 81% 85% 84% 67% 83% 84% 89% 95% 96% 89% 91% 92% 89% 83%

IJKO KO KO ABCEFGIJKLNOPQY KO KO KO KO KO KO KO KO KO KO KO ABCEFGIJKLOPQY ABCEFGHIJKLMNOPQRY ABCDEFGHIJKLMNOPQRUXY CIJKO ABCEFGIJKLOY ABCEFGIJKLOPQY BCIJKLO KO
TOP 2 BOX (NET)

2130 149 60 99 27 27 21 28 56 32 33 337 36 84 33 46 107 343 113 138 48 61 71 55 126
35% 30% 30% 44% 27% 26% 21% 25% 25% 16% 13% 30% 36% 41% 9% 23% 42% 50% 55% 69% 46% 59% 60% 50% 34%

BGHIJKLOP JKO JKO ABCEFGHIJKLOPY JKO JKO O KO JKO O GJKOP GJKOP BCEFGHIJKLOP KO ABCEFGHIJKLOPY ABCEFGHIJKLMNOPQY ABCDEFGHIJKLMNOPQY ABCDEFGHIJKLMNOPQRSUXY ABCEFGHIJKLOPY ABCDEFGHIJKLMNOPQY ABCDEFGHIJKLMNOPQUY ABCEFGHIJKLMOPY GIJKOP

  Describes very well

2939 257 99 103 55 55 59 66 113 123 128 562 49 89 208 124 105 268 83 54 45 33 38 43 180
48% 51% 50% 46% 54% 54% 59% 59% 51% 61% 51% 51% 49% 43% 58% 61% 42% 39% 40% 27% 43% 32% 32% 39% 49%

QRSTVW QRSTVWX RTVW TVW QRSTVWX QRSTVWX ADNQRSTUVWX ADNQRSTUVWX QRSTVWX ABCDIKLMNQRSTUVWXY QRSTVWX AQRSTVWX TVW TW ABDLNQRSTUVWXY ABCDKLNQRSTUVWXY T T T T T RSTVW

  Describes somewhat
  well

1075 96 41 21 19 20 20 18 51 46 89 211 15 33 117 34 41 76 11 9 12 9 10 12 64
17% 19% 21% 9% 19% 20% 20% 16% 23% 23% 36% 19% 15% 16% 33% 17% 16% 11% 5% 4% 11% 9% 8% 11% 17%

DRSTVW DRSTVWX DRSTUVWX T DRSTVW DRSTVW DRSTVW ST ADRSTUVWX ADRSTUVWX ABCDEFGHIJLMNPQRSTUVWXY DRSTVWX ST DST ABCDEFGHIJLMNPQRSTUVWXY DRSTW DRSTW ST T T DRSTVW

BOTTOM 2 BOX (NET)

797 60 23 15 15 16 17 11 34 30 62 184 10 27 98 32 21 57 10 6 7 6 5 6 45
13% 12% 12% 7% 15% 16% 17% 10% 15% 15% 25% 17% 10% 13% 27% 16% 8% 8% 5% 3% 7% 6% 4% 5% 12%

DQRSTVWX DRSTWX STW DRSTVWX DQRSTUVWX DQRSTUVWX T DQRSTUVWX DQRSTUVWX ABCDEHIJLMNPQRSTUVWXY ABDQRSTUVWXY T DRSTWX ABCDEFGHIJLMNPQRSTUVWXY DQRSTUVWX T T DRSTWX

  Does not describe very
  well

278 36 18 6 4 4 3 7 17 16 27 27 5 6 19 2 20 19 1 3 5 3 5 6 19
5% 7% 9% 3% 4% 4% 3% 6% 8% 8% 11% 2% 5% 3% 5% 1% 8% 3% * 1% 5% 3% 4% 5% 5%

LPRST ADLNPRST ADLNPRSTV S S LPST ADLNPRST ADLNPRST ADEFGLNOPRSTVWY PS LPRST ADLNPRST PS S PST LPRST
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 308Q766_1. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

1. .com
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1181 64 32 23 11 18 10 14 44 12 28 258 38 60 49 41 29 214 50 46 22 30 14 9 65
19% 13% 16% 10% 11% 18% 10% 13% 20% 6% 11% 23% 38% 29% 14% 20% 11% 31% 24% 23% 21% 29% 12% 8% 18%

BDEGJKOQWX J J JX J BDEGJKOQX ABCDEGHJKOQWXY ABCDEFGHIJKLOPQSTUWXY ABCDEFGHIJKOPQWXY J BDEGJKOQX J ABCDEFGHIJKLOPQTUWXY BCDEGHJKOQWX BDEGHJKOQWX BDGJKQX ABCDEGHJKOQWXY BDJKQX

Strict purchase restrictions
should be required

2467 195 85 74 37 30 45 42 85 87 113 441 29 101 211 84 121 239 68 56 45 40 34 34 171
40% 39% 43% 33% 37% 29% 45% 38% 39% 43% 45% 40% 29% 49% 59% 41% 48% 35% 33% 28% 43% 39% 29% 31% 46%

DFMRSTWX TW DFMRSTWX DFMRSTWX T DFMRSTWX DFMRSTWX FMRTW ABDEFHILMRSTWX ABCDEFGHIJKLMNPQRSTUVWXY FMTW ABDFILMRSTWX FMTW ABDFLMRSTWX

Some purchase
restrictions should be
required

2496 243 83 126 53 54 45 56 91 102 109 411 33 45 98 79 103 234 89 99 38 33 71 67 134
41% 48% 42% 57% 52% 53% 45% 50% 41% 51% 44% 37% 33% 22% 27% 39% 41% 34% 43% 49% 36% 32% 60% 61% 36%

LNOR ALMNOPQRUVY NO ABCIKLMNOPQRSUVY ALMNOPQRUVY ALMNOPQRUVY NOR ALMNORUVY NOR ALMNOPQRUVY NORV NO N NO NO NO NOR ALMNOPRUVY N ABCGIKLMNOPQRSUVY ABCGIKLMNOPQRSUVY NO
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 309Q766_2. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

2. .net
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

955 60 30 21 10 10 9 9 36 12 21 208 30 44 48 35 25 160 25 38 18 30 17 10 49
16% 12% 15% 9% 10% 10% 9% 8% 16% 6% 8% 19% 30% 21% 13% 17% 10% 23% 12% 19% 17% 29% 14% 9% 13%

BDHJKQ J JK DHJKQ ABDEFGHJKOQSXY ABCDEFGHIJKLOPQSTUWXY ABDEFGHJKOQSXY J DHJKQ ABCDEFGHIJKLOQSWXY J BDEFGHJKQX DHJK ABCDEFGHIJKLOPQSTUWXY J J
Strict purchase restrictions
should be required

2884 222 92 92 36 44 51 38 105 89 124 535 41 122 205 88 128 338 97 81 61 44 39 36 176
47% 44% 46% 41% 36% 43% 51% 34% 48% 44% 50% 48% 41% 59% 57% 43% 51% 49% 47% 40% 58% 43% 33% 33% 48%

EHWX HWX HWX EHWX EHWX WX EHTWX EHTWX ABCDEFHIJKLMPRSTVWXY ABCDEFHIJLMPRSTVWXY DEHTWX DEHTWX HWX ABCDEFHJMPTVWX EHWX
Some purchase
restrictions should be
required

2305 220 78 110 55 48 40 65 79 100 105 367 29 40 105 81 100 189 85 82 26 29 63 64 145
38% 44% 39% 49% 54% 47% 40% 58% 36% 50% 42% 33% 29% 19% 29% 40% 40% 28% 41% 41% 25% 28% 53% 58% 39%

LNORUV AILMNORUV NORU ACILMNOPQRUVY ACGIKLMNOPQRSTUVY ALMNORUV NORU ABCGIKLMNOPQRSTUVY NRU ACILMNOPQRUVY LMNORUV NR N NORUV NORUV N LMNORUV LMNORUV ACIKLMNOPQRSTUVY ABCGIKLMNOPQRSTUVY LNORUV

No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 310Q766_3. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

3. .info
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

957 79 38 29 13 12 13 15 37 14 35 169 21 46 48 24 20 161 18 30 24 19 14 15 63
16% 16% 19% 13% 13% 12% 13% 13% 17% 7% 14% 15% 21% 22% 13% 12% 8% 23% 9% 15% 23% 18% 12% 14% 17%

JQS JQS JPQS J JQS JQ JQS JPQS ABDEFJKLOPQSW JQ ABDEFGHIJKLOPQSTWXY JQ ADFJKLOPQSW JQS JQS
Strict purchase restrictions
should be required

3001 236 102 102 34 43 53 49 109 109 125 568 39 111 208 114 141 323 103 77 47 40 46 35 187
49% 47% 51% 46% 34% 42% 53% 44% 50% 54% 50% 51% 39% 54% 58% 56% 56% 47% 50% 38% 45% 39% 39% 32% 51%

EMTVWX ETX ETVWX EX EMTVWX ETX EFMTVWX ETWX EMTVWX EMTVWX ABDEFHIKLMRTUVWXY ABDEFHMRTVWX ABDEFHMRTVWX ETX ETX EMTVWX

Some purchase
restrictions should be
required

2186 187 60 92 54 47 34 48 74 78 90 373 40 49 102 66 92 203 86 94 34 44 59 60 120
36% 37% 30% 41% 53% 46% 34% 43% 34% 39% 36% 34% 40% 24% 28% 32% 36% 30% 42% 47% 32% 43% 50% 55% 32%

NOR NOR CLNORY ABCDGIJKLNOPQRSUY ACILNOPRUY CLNORY N NOR N N NOR NOR CLNORY ABCGIKLNOPQRUY CNOR ABCGIKLNOPQRUY ABCDGIJKLMNOPQRSUY N
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 677J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 311Q766_4. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

4. .org
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1534 129 57 55 14 15 20 20 62 21 44 342 29 53 55 58 30 214 39 59 38 22 27 31 100
25% 26% 29% 25% 14% 15% 20% 18% 28% 10% 18% 31% 29% 26% 15% 28% 12% 31% 19% 29% 36% 21% 23% 28% 27%

EFJKOQS EFJKOQ EFHJKOQS EFJOQ JQ EFHJKOQS J ABEFGHJKOQSV EFJKOQS EFJKOQ EFHJKOQS ABEFGHJKOQSV JQ EFHJKOQS ABDEFGHJKOQSVW JQ JQ EFJKOQ EFJKOQS

Strict purchase restrictions
should be required

2696 213 86 75 36 44 47 45 85 96 126 474 47 107 209 100 134 305 83 65 39 48 41 28 163
44% 42% 43% 34% 36% 43% 47% 40% 39% 48% 50% 43% 47% 52% 58% 49% 53% 44% 40% 32% 37% 47% 34% 25% 44%

DTWX DTX DTX X DTX X X DETWX ABDEILSTUWX DTX DTX ABDEHILSTUWX ABCDEFGHIJLMPRSTUVWXY DEITUWX ABCDEHILRSTUWXY DTWX X DTX DTX
Some purchase
restrictions should be
required

1914 160 57 93 51 43 33 47 73 84 80 294 24 46 94 46 89 168 85 77 28 33 51 51 107
31% 32% 29% 42% 50% 42% 33% 42% 33% 42% 32% 26% 24% 22% 26% 23% 35% 24% 41% 38% 27% 32% 43% 46% 29%

LNOPR LNPR ABCKLMNOPRUY ABCGIKLMNOPQRTUVY ABCLMNOPRUY N ABCLMNOPRUY LNPR ABCKLMNOPRUY NPR LMNOPR ABCKLMNOPRUY ACLMNOPRUY ABCKLMNOPRUY ABCIKLMNOPQRUVY

No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 312Q766_5. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

5. .cn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

258 - - - - - - - - - - 258 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

475 - - - - - - - - - - 475 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

377 - - - - - - - - - - 377 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

No purchase restrictions
should be required

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 313Q766_6. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

6. .vn
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

38 - - - - - - - - - - - 38 - - - - - - - - - - - -
38% - - - - - - - - - - - 38% - - - - - - - - - - - - 

Strict purchase restrictions
should be required

39 - - - - - - - - - - - 39 - - - - - - - - - - - -
39% - - - - - - - - - - - 39% - - - - - - - - - - - - 

Some purchase
restrictions should be
required

23 - - - - - - - - - - - 23 - - - - - - - - - - - -
23% - - - - - - - - - - - 23% - - - - - - - - - - - - 

No purchase restrictions
should be required

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 314Q766_7. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

7. .ph
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

63 - - - - - - - - - - - - 63 - - - - - - - - - - -
31% - - - - - - - - - - - - 31% - - - - - - - - - - - 

Strict purchase restrictions
should be required

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
50% - - - - - - - - - - - - 50% - - - - - - - - - - - 

Some purchase
restrictions should be
required

41 - - - - - - - - - - - - 41 - - - - - - - - - - -
20% - - - - - - - - - - - - 20% - - - - - - - - - - - 

No purchase restrictions
should be required

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 315Q766_8. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

8. .jp
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Unweighted Base
358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Weighted Base

56 - - - - - - - - - - - - - 56 - - - - - - - - - -
16% - - - - - - - - - - - - - 16% - - - - - - - - - - 

Strict purchase restrictions
should be required

205 - - - - - - - - - - - - - 205 - - - - - - - - - -
57% - - - - - - - - - - - - - 57% - - - - - - - - - - 

Some purchase
restrictions should be
required

97 - - - - - - - - - - - - - 97 - - - - - - - - - -
27% - - - - - - - - - - - - - 27% - - - - - - - - - - 

No purchase restrictions
should be required

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 316Q766_9. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

9. .kr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

46 - - - - - - - - - - - - - - 46 - - - - - - - - -
23% - - - - - - - - - - - - - - 23% - - - - - - - - - 

Strict purchase restrictions
should be required

95 - - - - - - - - - - - - - - 95 - - - - - - - - -
47% - - - - - - - - - - - - - - 47% - - - - - - - - - 

Some purchase
restrictions should be
required

63 - - - - - - - - - - - - - - 63 - - - - - - - - -
31% - - - - - - - - - - - - - - 31% - - - - - - - - - 

No purchase restrictions
should be required

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 317Q766_10. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

10. .ru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Unweighted Base
253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Weighted Base

32 - - - - - - - - - - - - - - - 32 - - - - - - - -
13% - - - - - - - - - - - - - - - 13% - - - - - - - - 

Strict purchase restrictions
should be required

120 - - - - - - - - - - - - - - - 120 - - - - - - - -
47% - - - - - - - - - - - - - - - 47% - - - - - - - - 

Some purchase
restrictions should be
required

101 - - - - - - - - - - - - - - - 101 - - - - - - - -
40% - - - - - - - - - - - - - - - 40% - - - - - - - - 

No purchase restrictions
should be required

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 318Q766_11. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

11. .in
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

197 - - - - - - - - - - - - - - - - 197 - - - - - - -
29% - - - - - - - - - - - - - - - - 29% - - - - - - - 

Strict purchase restrictions
should be required

300 - - - - - - - - - - - - - - - - 300 - - - - - - -
44% - - - - - - - - - - - - - - - - 44% - - - - - - - 

Some purchase
restrictions should be
required

190 - - - - - - - - - - - - - - - - 190 - - - - - - -
28% - - - - - - - - - - - - - - - - 28% - - - - - - - 

No purchase restrictions
should be required

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 319Q766_12. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

12. .id
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

44 - - - - - - - - - - - - - - - - - 44 - - - - - -
21% - - - - - - - - - - - - - - - - - 21% - - - - - - 

Strict purchase restrictions
should be required

80 - - - - - - - - - - - - - - - - - 80 - - - - - -
39% - - - - - - - - - - - - - - - - - 39% - - - - - - 

Some purchase
restrictions should be
required

83 - - - - - - - - - - - - - - - - - 83 - - - - - -
40% - - - - - - - - - - - - - - - - - 40% - - - - - - 

No purchase restrictions
should be required

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 320Q766_13. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

13. .ng
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

48 - - - - - - - - - - - - - - - - - - 48 - - - - -
24% - - - - - - - - - - - - - - - - - - 24% - - - - - 

Strict purchase restrictions
should be required

79 - - - - - - - - - - - - - - - - - - 79 - - - - -
39% - - - - - - - - - - - - - - - - - - 39% - - - - - 

Some purchase
restrictions should be
required

74 - - - - - - - - - - - - - - - - - - 74 - - - - -
37% - - - - - - - - - - - - - - - - - - 37% - - - - - 

No purchase restrictions
should be required

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 321Q766_14. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

14. .za
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Unweighted Base
105 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base

22 - - - - - - - - - - - - - - - - - - - 22 - - - -
21% - - - - - - - - - - - - - - - - - - - 21% - - - - 

Strict purchase restrictions
should be required

46 - - - - - - - - - - - - - - - - - - - 46 - - - -
44% - - - - - - - - - - - - - - - - - - - 44% - - - - 

Some purchase
restrictions should be
required

37 - - - - - - - - - - - - - - - - - - - 37 - - - -
35% - - - - - - - - - - - - - - - - - - - 35% - - - - 

No purchase restrictions
should be required

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 322Q766_15. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

15. .eg
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

27 - - - - - - - - - - - - - - - - - - - - 27 - - -
26% - - - - - - - - - - - - - - - - - - - - 26% - - - 

Strict purchase restrictions
should be required

50 - - - - - - - - - - - - - - - - - - - - 50 - - -
49% - - - - - - - - - - - - - - - - - - - - 49% - - - 

Some purchase
restrictions should be
required

26 - - - - - - - - - - - - - - - - - - - - 26 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

No purchase restrictions
should be required

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 323Q766_16. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

16. .co
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

18 - - - - - - - - - - - - - - - - - - - - - 18 - -
15% - - - - - - - - - - - - - - - - - - - - - 15% - - 

Strict purchase restrictions
should be required

41 - - - - - - - - - - - - - - - - - - - - - 41 - -
34% - - - - - - - - - - - - - - - - - - - - - 34% - - 

Some purchase
restrictions should be
required

60 - - - - - - - - - - - - - - - - - - - - - 60 - -
50% - - - - - - - - - - - - - - - - - - - - - 50% - - 

No purchase restrictions
should be required

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 324Q766_17. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

17. .ar
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Unweighted Base
110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Weighted Base

8 - - - - - - - - - - - - - - - - - - - - - - 8 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

Strict purchase restrictions
should be required

41 - - - - - - - - - - - - - - - - - - - - - - 41 -
37% - - - - - - - - - - - - - - - - - - - - - - 37% - 

Some purchase
restrictions should be
required

61 - - - - - - - - - - - - - - - - - - - - - - 61 -
55% - - - - - - - - - - - - - - - - - - - - - - 55% - 

No purchase restrictions
should be required

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 325Q766_18. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

18. .br
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Unweighted Base
370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Weighted Base

60 - - - - - - - - - - - - - - - - - - - - - - - 60
16% - - - - - - - - - - - - - - - - - - - - - - - 16%

Strict purchase restrictions
should be required

178 - - - - - - - - - - - - - - - - - - - - - - - 178
48% - - - - - - - - - - - - - - - - - - - - - - - 48%

Some purchase
restrictions should be
required

132 - - - - - - - - - - - - - - - - - - - - - - - 132
36% - - - - - - - - - - - - - - - - - - - - - - - 36%

No purchase restrictions
should be required

370 - - - - - - - - - - - - - - - - - - - - - - - 370
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 326Q766_19. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

19. .it
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
101 -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

11 - - - 11 - - - - - - - - - - - - - - - - - - - -
11% - - - 11% - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

32 - - - 32 - - - - - - - - - - - - - - - - - - - -
32% - - - 32% - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

58 - - - 58 - - - - - - - - - - - - - - - - - - - -
57% - - - 57% - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 327Q766_20. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

20. .tr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

18 - - - - 18 - - - - - - - - - - - - - - - - - - -
18% - - - - 18% - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

42 - - - - 42 - - - - - - - - - - - - - - - - - - -
41% - - - - 41% - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

42 - - - - 42 - - - - - - - - - - - - - - - - - - -
41% - - - - 41% - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 328Q766_21. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

21. .es
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

12 - - - - - 12 - - - - - - - - - - - - - - - - - -
12% - - - - - 12% - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

48 - - - - - 48 - - - - - - - - - - - - - - - - - -
48% - - - - - 48% - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

40 - - - - - 40 - - - - - - - - - - - - - - - - - -
40% - - - - - 40% - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 329Q766_22. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

22. .pl
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

20 - - - - - - 20 - - - - - - - - - - - - - - - - -
18% - - - - - - 18% - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

30 - - - - - - 30 - - - - - - - - - - - - - - - - -
27% - - - - - - 27% - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

62 - - - - - - 62 - - - - - - - - - - - - - - - - -
55% - - - - - - 55% - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 330Q766_23. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

23. .uk
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
220 -** -** -** -** -** -** -** 220 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

45 - - - - - - - 45 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

90 - - - - - - - 90 - - - - - - - - - - - - - - - -
41% - - - - - - - 41% - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

85 - - - - - - - 85 - - - - - - - - - - - - - - - -
39% - - - - - - - 39% - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 331Q766_24. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

24. .fr
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** 201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

14 - - - - - - - - 14 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

87 - - - - - - - - 87 - - - - - - - - - - - - - - -
43% - - - - - - - - 43% - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

100 - - - - - - - - 100 - - - - - - - - - - - - - - -
50% - - - - - - - - 50% - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 332Q766_25. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

25. .de
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

31 - - - - - - - - - 31 - - - - - - - - - - - - - -
12% - - - - - - - - - 12% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

100 - - - - - - - - - 100 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

119 - - - - - - - - - 119 - - - - - - - - - - - - - -
48% - - - - - - - - - 48% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 333Q766_26. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

26. .us
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

104 104 - - - - - - - - - - - - - - - - - - - - - - -
21% 21% - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

235 235 - - - - - - - - - - - - - - - - - - - - - - -
47% 47% - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

163 163 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 334Q766_27. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

27. .ca
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
200 -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

46 - 46 - - - - - - - - - - - - - - - - - - - - - -
23% - 23% - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

95 - 95 - - - - - - - - - - - - - - - - - - - - - -
48% - 48% - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

59 - 59 - - - - - - - - - - - - - - - - - - - - - -
30% - 30% - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 335Q766_28. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

28. .mx
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
223 -** -** 223 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

35 - - 35 - - - - - - - - - - - - - - - - - - - - -
16% - - 16% - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

87 - - 87 - - - - - - - - - - - - - - - - - - - - -
39% - - 39% - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

101 - - 101 - - - - - - - - - - - - - - - - - - - - -
45% - - 45% - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 336Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3422 188 104 155 40 60 56 57 99 59 74 640 79 169 166 87 154 437 147 137 67 57 89 65 236
56% 37% 52% 70% 40% 59% 56% 51% 45% 29% 30% 58% 79% 82% 46% 43% 61% 64% 71% 68% 64% 55% 75% 59% 64%

BEIJKOP JK BEJK ABCEGHIJKLOPQV BEIJKOP BEJKP BJK JK BEIJKOP ABCEFGHIJKLOPQRUVXY ABCDEFGHIJKLOPQRSTUVXY BJK JK BEIJKOP ABCEHIJKLOP ABCEFGHIJKLOPQVX ABCEGHIJKLOPV BCEIJKOP BEJKP ABCEFGHIJKLOPQRVXY BEIJKOP ABCEHIJKLOP

More trustworthy

1506 166 64 50 39 29 36 29 66 77 102 246 12 18 76 67 61 149 34 36 25 19 10 7 88
25% 33% 32% 22% 39% 28% 36% 26% 30% 38% 41% 22% 12% 9% 21% 33% 24% 22% 16% 18% 24% 18% 8% 6% 24%

LMNSTWX ADLMNOQRSTVWXY ADLMNORSTVWXY MNWX ADHLMNOQRSTUVWXY MNSTWX ADLMNOQRSTVWXY MNSWX LMNORSTVWX ADHLMNOQRSTUVWXY ABDFHILMNOQRSTUVWXY MNWX MNWX ADLMNOQRSTVWXY MNSWX MNWX NWX NWX MNWX NWX MNSWX

Doesn’t make a difference

288 22 3 9 5 8 2 9 5 11 10 28 3 8 19 22 17 42 11 5 2 13 9 12 13
5% 4% 2% 4% 5% 8% 2% 8% 2% 5% 4% 3% 3% 4% 5% 11% 7% 6% 5% 2% 2% 13% 8% 11% 4%

CL L CILTU CGILTUY CL CL ABCDGIKLMNORSTUY CILT CILT CL ABCDGIJKLMNORSTUY CILT ABCDGIKLMNOTUY

Less trustworthy

928 126 29 9 17 5 6 17 50 54 64 196 6 11 97 28 21 59 15 23 11 14 11 26 33
15% 25% 15% 4% 17% 5% 6% 15% 23% 27% 26% 18% 6% 5% 27% 14% 8% 9% 7% 11% 10% 14% 9% 24% 9%

DFGMNQRSY ACDFGHLMNPQRSTUVWY DFGMNQRSY DFGMNQRSY DFGMNQRS ACDFGMNPQRSTUWY ACDFGHLMNPQRSTUVWY ACDFGHLMNPQRSTUVWY ADFGMNQRSTWY ACDEFGHLMNPQRSTUVWY DFGMNRS D DN D DFN ACDFGMNPQRSTUWY D
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 337Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2744 103 40 104 37 50 23 40 60 63 108 512 56 132 107 110 118 465 126 87 45 54 61 54 189
45% 21% 20% 47% 37% 49% 23% 36% 27% 31% 43% 46% 56% 64% 30% 54% 47% 68% 61% 43% 43% 52% 51% 49% 51%

BCGIJO BCGIJO BCG BCGIJO BCG B BC BCGIJO BCGHIJO ABCEGHIJKOT ABCDEFGHIJKLOPQTUVWXY BC ABCEGHIJKLOT BCGIJO ABCDEFGHIJKLMOPQTUVWXY ABCDEFGHIJKLOQTUXY BCGIJO BCGIJO BCEGHIJO BCEGHIJO BCGHIJO ABCEGHIJO

Would contact the website

6 - - - - - - - - 1 - 2 - 1 - - 1 - - 1 - - - - -
* - - - - - - - - * - * - * - - * - - * - - - - - 

Antivirus
company/software

10 9 - - - - - - - - 1 - - - - - - - - - - - - - -
* 2% - - - - - - - - * - - - - - - - - - - - - - - 

ADILOQRY L
Attorney General

46 - 5 5 1 3 2 1 - 3 2 - - 4 - - 3 3 3 2 - - 5 1 3
1% - 3% 2% 1% 3% 2% 1% - 1% 1% - - 2% - - 1% * 1% 1% - - 4% 1% 1%
L ABILOPR ABILOPR BL ABILOPR BILOP BL BLO BL ABILOPR BLO L BLO BL ABIKLMOPRUVY BL BL

Authorities (Unspec.)

25 23 2 - - - - - - - - - - - - - - - - - - - - - -
* 5% 1% - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLMNOPQRSTUVWXY LR

Better Business
Bureau/BBB

11 - - - - - - - - 1 - 5 - 1 - - - 1 - 1 - - - 2 -
* - - - - - - - - * - * - * - - - * - * - - - 2% - 

A ABDIKOQRY

Complaint/Report
department (Unspec.)

35 6 4 - 1 - - 1 5 3 1 1 - - 1 - 2 3 2 2 2 - 1 - -
1% 1% 2% - 1% - - 1% 2% 1% * * - - * - 1% * 1% 1% 2% - 1% - - 
L LY ADLNOPRY L L ADLNOPRY LY L L L DLNPY

Contact my service
provider

15 1 - 1 - - - - - - 4 - - - 4 1 - 1 - 1 - - 1 - 1
* * - * - - - - - - 2% - - - 1% * - * - * - - 1% - * 

L ABLQR ALR L L L
Consumer
assistance/protection
agency/program

123 - - 17 - 1 - - - 5 20 15 - 6 1 16 - 26 3 2 2 3 1 1 4
2% - - 8% - 1% - - - 2% 8% 1% - 3% * 8% - 4% 1% 1% 2% 3% 1% 1% 1%

BCIOQ ABCEFGHIJLMNOQRSTUWXY B BCIOQ ABCEFGHIJLMNOQRSTUWXY B BCIOQ ABCEFGHIJLMNOQRSTUWXY ABCEGHILMOQTY B B BIQ BCIOQ B B B
Cyber/Internet
police/investigator

10 7 - - - - - - - - - - - 1 - - - - - - - - - - 2
* 1% - - - - - - - - - - - * - - - - - - - - - - 1%

ALOR L L
FBI/CIA

15 15 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

ACDIJKLNOPQRSTY

FCC/Federal
Communications
Commission

20 - - - - - - - - 1 - - 1 - 2 - 4 7 3 2 - - - - -
* - - - - - - - - * - - 1% - 1% - 2% 1% 1% 1% - - - - - 

L BL L ABKLY ABL ABLY BL
Forum/discussion board

5 - 1 - - - - - - 1 - - - - - - 1 1 - 1 - - - - -
* - 1% - - - - - - * - - - - - - * * - * - - - - - 

L L L L
Fraud center/site

10 9 - - - - - - 1 - - - - - - - - - - - - - - - -
* 2% - - - - - - * - - - - - - - - - - - - - - - - 

ADKLOQRY L
FTC

26 2 1 1 - - - - 2 2 1 - - 3 1 - - 5 - 4 1 - 2 1 -
* * 1% * - - - - 1% 1% * - - 1% * - - 1% - 2% 1% - 2% 1% - 
L L L L L L L ALY L ABLOPQSY L ALQY L

Google

51 5 7 3 - - - - 1 6 1 6 1 9 - 2 - 2 1 1 - 1 2 1 2
1% 1% 4% 1% - - - - * 3% * 1% 1% 4% - 1% - * * * - 1% 2% 1% 1%

ABHIKLOQRSTY O AIKLOQRY ABEFGHIKLOPQRSTUY OQR
Government

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 337Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
2 - - 1 - - - - - - - - - - - - - - - - - 1 - - -
* - - * - - - - - - - - - - - - - - - - - 1% - - - 

AL ABLR
ICANN

12 - - - - - - - - - - 5 - - 1 - - - 1 2 - - - 1 2
* - - - - - - - - - - * - - * - - - * 1% - - - 1% 1%

ABR BR
Internet/online authority
(Unspec.)

12 4 - - 2 - - - - - - - - - - - 1 1 - 3 - - 1 - -
* 1% - - 2% - - - - - - - - - - - * * - 1% - - 1% - - 

AL ACDIJKLNOPRSY L ALORY L
Law enforcement

6 - - - - 1 - - - - 3 - - - - - 1 1 - - - - - - -
* - - - - 1% - - - - 1% - - - - - * * - - - - - - - 

ABL ABLORY L
Lawyer/prosecutor

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
* - - - - - - - - - - - - 5% - - - - - - - - - - - 

ABCDEFGHIJKLMOPQRSTUVWXY

NBI

8 - - - - - - - - - - 7 - - - - - - - - 1 - - - -
* - - - - - - - - - - 1% - - - - - - - - 1% - - - - 

AR ABR
Network supervision
department

6 - - - - - - - 4 - - - - - - - - - - - 2 - - - -
* - - - - - - - 2% - - - - - - - - - - - 2% - - - - 

ABDKLOQRY ABDKLNOPQRSY

Ombudsman

98 6 9 3 1 2 9 7 14 6 2 3 1 4 9 1 3 4 3 - 1 - 6 2 2
2% 1% 5% 1% 1% 2% 9% 6% 6% 3% 1% * 1% 2% 3% * 1% 1% 1% - 1% - 5% 2% 1%

LR L ABKLPQRTVY L LT ABDEFJKLMNOPQRSTUVXY ABDEKLMNPQRSTUVY ABDEKLMNOPQRSTUVY LRTY LT LRTY L L ABDKLPQRTVY L
Police

18 - - - 18 - - - - - - - - - - - - - - - - - - - -
* - - - 18% - - - - - - - - - - - - - - - - - - - - 

ABCDFGHIJKLMNOPQRSTUVWXY

Postal police

11 - - - - - - - - - - 10 - - 1 - - - - - - - - - -
* - - - - - - - - - - 1% - - * - - - - - - - - - - 

ABR
Public Security Bureau

20 - - 1 - 1 - - - - - - - 1 - - 2 6 1 2 - 1 1 1 3
* - - * - 1% - - - - - - - * - - 1% 1% * 1% - 1% 1% 1% 1%

L BL L BL ABL L BL BL BL BL BL
Post on social media/Post
blog

5 - - - - 1 - - - - - - - - - - - - 3 - - - 1 - -
* - - - - 1% - - - - - - - - - - - - 1% - - - 1% - - 

ABLR ABLORY ABLR
Prime Ministry
Communication Center

9 - - - - - - - - - - - - - - - - - - - - - - - 9
* - - - - - - - - - - - - - - - - - - - - - - - 2%

ABCDIJKLNOPQRST

Reclame Aqui

10 - - - - - - - 1 - 1 - - - - - - 2 - 5 - - - - 1
* - - - - - - - * - * - - - - - - * - 2% - - - - * 

L L ABCDJLNOPQRSY

Regulatory body/agency

13 - - - - - - - - - - 2 - 1 - - - - - - 1 - 3 3 3
* - - - - - - - - - - * - * - - - - - - 1% - 3% 3% 1%

BR ABCDIJKLOPQRST ABCDIJKLOPQRST ABR
Report it (Unspec.)

7 1 - - - - - - - 1 2 - - - - - 1 1 - - - - - - 1
* * - - - - - - - * 1% - - - - - * * - - - - - - * 

L AL L
Report to
Spamcop/Spambots

13 2 - - - 1 - - - 1 - - - 1 1 - 1 - 1 - - - - 1 4
* * - - - 1% - - - * - - - * * - * - * - - - - 1% 1%

L LR L L L L LR ALR
Research where/what to
report

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 337Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
5 1 - - - - - - 2 - - - - 1 - - - 1 - - - - - - -
* * - - - - - - 1% - - - - * - - - * - - - - - - - 

AL L
Search engine (Unspec.)

5 - - 1 - - - - - - 1 - - 1 - 1 - - 1 - - - - - -
* - - * - - - - - - * - - * - * - - * - - - - - - 

L L L L L
Technical expert

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

ABCDHJKLNOPQRSTUWXY

Trading standards

18 2 1 - 1 - 1 - - - - 3 - - - - 1 1 2 2 1 1 - 1 1
* * 1% - 1% - 1% - - - - * - - - - * * 1% 1% 1% 1% - 1% * 

Leave site/no longer
visit/block site

9 - 1 - - - 1 - - - - - - - - - 1 - 2 1 - 2 - - 1
* - 1% - - - 1% - - - - - - - - - * - 1% * - 2% - - * 

L ABLR L ABLR L ABDIJKLNOPR

Friends/family/colleagues

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

ABCDIJKLNOPQRSTY

 Will not deal with it

117 6 4 4 2 6 5 2 7 4 7 10 2 7 5 5 5 8 1 6 4 1 4 3 9
2% 1% 2% 2% 2% 6% 5% 2% 3% 2% 3% 1% 2% 3% 1% 2% 2% 1% * 3% 4% 1% 3% 3% 2%
L ABDLORS ABLORS LRS L BLRS L LRS LS L

Other

759 59 29 10 5 5 9 19 20 29 25 180 16 9 116 23 52 33 34 16 11 14 11 7 27
12% 12% 15% 4% 5% 5% 9% 17% 9% 14% 10% 16% 16% 4% 32% 11% 21% 5% 16% 8% 10% 14% 9% 6% 7%

DEFNRY DEFNRY DEFNRTXY DEFINRTXY R DEFNRTXY DNR ABDEFIKNRTWXY DEFNRTXY ABCDEFGHIJKLMNPQRSTUVWXY DNR ABDEFGIKNPRTUWXY DEFIKNRTXY DNR DEFNRY R
No one

2088 266 106 82 34 35 51 45 109 82 92 369 23 47 119 55 65 146 33 71 41 26 32 42 117
34% 53% 53% 37% 34% 34% 51% 40% 50% 41% 37% 33% 23% 23% 33% 27% 26% 21% 16% 35% 39% 25% 27% 38% 32%

MNPQRS ADEFHJKLMNOPQRSTUVWXY ADEFHJKLMNOPQRSTUVWXY MNPQRSV NRS NRS ADEFKLMNOPQRSTVWY MNPQRSVW ADEFKLMNOPQRSTVWY ALMNPQRSVWY MNPQRSV MNQRS NQRS S S MNQRS MNPQRSV S MNPQRSV NRS
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

ABLR
Declined to answer

6425 527 210 233 102 107 101 115 234 209 271 1130 100 239 368 214 262 718 220 212 112 107 132 121 381
105% 105% 105% 104% 101% 105% 101% 103% 106% 104% 108% 102% 100% 116% 103% 105% 104% 105% 106% 105% 107% 104% 111% 110% 103%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 338Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1522 96 47 98 19 21 29 11 43 52 56 189 43 62 79 60 78 160 72 87 23 34 52 29 82
25% 19% 24% 44% 19% 21% 29% 10% 20% 26% 22% 17% 43% 30% 22% 29% 31% 23% 35% 43% 22% 33% 44% 26% 22%

BHL H HL ABCEFGHIJKLNOPQRUXY H BHL H BHL HL H ABCEFGHIJKLNOPQRUXY BEHILORY HL BEHIL ABEHIKLORY HL ABCEFHIKLORUY ABCEFGHIJKLNOPQRUXY H BEFHIKLORY ABCEFGHIJKLNOPQRUXY HL HL
APPEARANCE/CONTEN
T (NET)

862 41 21 75 10 15 14 8 15 32 25 109 30 27 52 31 54 77 51 50 9 16 36 16 48
14% 8% 11% 34% 10% 15% 14% 7% 7% 16% 10% 10% 30% 13% 15% 15% 21% 11% 25% 25% 9% 16% 30% 15% 13%

BHILR ABCEFGHIJKLNOPQRSTUVXY BI I BHIL ABCEFGHIJKLNOPRUVXY BI BHIL BHIL ABCEHIKLNORUY ABCEFGHIJKLNOPRUXY ABCEFGHIJKLNOPRUXY BI ABCEFGHIJKLNOPRUVXY BI BI
  Content/Information on
  site

164 18 6 13 - 1 4 2 11 5 15 9 2 9 10 1 6 17 6 6 2 - 2 5 14
3% 4% 3% 6% - 1% 4% 2% 5% 2% 6% 1% 2% 4% 3% * 2% 2% 3% 3% 2% - 2% 5% 4%

LP LP L AEFLPRV ELPV AELPV L AEFLPQRV ELPV L L L L L ELPV ELPV
  Initial appearance/layout/
  design

143 7 4 2 3 2 - - 2 3 - 49 5 4 13 13 5 6 3 5 3 8 2 - 4
2% 1% 2% 1% 3% 2% - - 1% 1% - 4% 5% 2% 4% 6% 2% 1% 1% 2% 3% 8% 2% - 1%

KR K K K ABDGHIKRSXY BDGHIKRXY K BDHIKRXY ABCDGHIJKNQRSXY K K K ABCDGHIJKNQRSTWXY K
  Finding something
  wrong/suspicious/illegal

138 6 2 7 2 - 1 - 4 3 5 8 4 14 2 2 6 35 8 10 4 3 4 2 6
2% 1% 1% 3% 2% - 1% - 2% 1% 2% 1% 4% 7% 1% 1% 2% 5% 4% 5% 4% 3% 3% 2% 2%

LO LO BFHLO ABCFGHIJKLOPQY L ABCFHIJKLOPY BFHLO ABCFHJLOPY FHLO LO LO
  Look for contact
  information/ability to
  contact site

82 5 3 2 5 4 9 1 2 5 2 3 1 1 1 1 3 8 4 8 1 5 6 - 2
1% 1% 2% 1% 5% 4% 9% 1% 1% 2% 1% * 1% * * * 1% 1% 2% 4% 1% 5% 5% - 1%
L L ABDIKLNOPQRXY ABKLNOPRXY ABCDHIJKLMNOPQRSUXY LOY L L LO ABDIKLNOPRXY ABDIKLNOPQRXY ABDIKLNOPQRXY

  From the services/what
  is offered

71 9 4 7 - - 2 - 4 - 3 6 2 2 2 3 2 6 2 5 2 1 2 3 4
1% 2% 2% 3% - - 2% - 2% - 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 2% 1% 2% 3% 1%
L L JL AJLOR J L J JLO JL

  Information/personal
  information requested

69 3 2 1 - - - - 1 5 1 7 3 - 1 7 3 17 3 5 1 - 4 2 3
1% 1% 1% * - - - - * 2% * 1% 3% - * 3% 1% 2% 1% 2% 1% - 3% 2% 1%

BLNO BKLNO ABDHIKLNOY ABKLNO BLNO ABDIKLNOY

  Accuracy of information

59 6 - 2 - - - - - - 14 7 3 3 3 2 4 5 3 3 - 1 - 1 2
1% 1% - 1% - - - - - - 6% 1% 3% 1% 1% 1% 2% 1% 1% 1% - 1% - 1% 1%

ABCDEFGHIJLNOPQRSTUWXY ACIJLRY

  Owner/registered owner
  of site

56 9 8 1 1 - 1 1 5 5 7 1 1 1 - - 3 4 - - 2 - 1 2 3
1% 2% 4% * 1% - 1% 1% 2% 2% 3% * 1% * - - 1% 1% - - 2% - 1% 2% 1%
L ALOR ADFLNOPRSTVY L L L ALOPRST ALOPRST ADLOPRST L LO LOPS LO L

  Correct spelling/grammar

43 2 1 2 - - - - 3 - 1 4 1 4 - 5 1 7 - 6 2 1 1 2 -
1% * 1% 1% - - - - 1% - * * 1% 2% - 2% * 1% - 3% 2% 1% 1% 2% - 

OY ABJLOSY ABJLOSY ABJKLOQRSY LOSY LOY
  Site requesting
  payments

42 1 1 2 - - - 1 6 2 2 3 2 - - 2 1 5 - 3 1 3 1 1 5
1% * 1% 1% - - - 1% 3% 1% 1% * 2% - - 1% * 1% - 1% 1% 3% 1% 1% 1%

ABLNOQRS BLNOS BLO ABLNOQRS BLO
  Other
  appearance/content
  mentions

957 64 41 45 13 24 17 19 52 23 32 150 8 29 36 11 39 108 28 28 25 19 18 15 113
16% 13% 21% 20% 13% 24% 17% 17% 24% 11% 13% 14% 8% 14% 10% 5% 15% 16% 14% 14% 24% 18% 15% 14% 31%

LMOP P BJKLMOP BJKLMOP P ABJKLMNOPRST P OP ABEJKLMNOPQRSTX P P P P OP MOP P P ABEJKLMNOPRST MOP P P ABCDEGHJKLMNOPQRSTVWX

SAFETY PROTOCOLS
(NET)

323 24 17 16 6 5 5 7 13 7 11 61 2 11 10 4 25 29 8 9 8 3 5 9 28
5% 5% 9% 7% 6% 5% 5% 6% 6% 3% 4% 5% 2% 5% 3% 2% 10% 4% 4% 4% 8% 3% 4% 8% 8%

OP AJMOPR OP P P OP ABJKLMOPRSTV OP MOP AMOPR

  HARDWARE/SOFTWAR
  E (SUB-NET)

242 15 11 13 5 5 5 5 7 6 6 47 2 10 6 4 22 18 3 6 7 2 5 8 24
4% 3% 6% 6% 5% 5% 5% 4% 3% 3% 2% 4% 2% 5% 2% 2% 9% 3% 1% 3% 7% 2% 4% 7% 6%
O ORS OPRS O OS ABIJKLMOPRSTV OPRS BKOPRS ABKOPRS

    Use of anti-virus
    software/virus
    protection

44 6 6 3 1 - - - 3 - 1 - - 2 - - 3 9 4 2 1 - - 1 2
1% 1% 3% 1% 1% - - - 1% - * - - 1% - - 1% 1% 2% 1% 1% - - 1% 1%
L LO AJKLOPY LO L LO L L LO LO AJLOP L L L L

    Malware/spyware/spam
    software

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 338Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
35 4 1 1 - - - 2 3 - 4 11 - - 3 - - 3 - - - 1 - 1 1

1% 1% 1% * - - - 2% 1% - 2% 1% - - 1% - - * - - - 1% - 1% * 
Q AQ

    Use of protection
    software/filter/program

11 - - - 2 - - - - 1 - 3 - - 1 - - - 2 1 - - - - 1
* - - - 2% - - - - * - * - - * - - - 1% * - - - - * 

ABCDIKLNPQR ABR
    Other
    hardware/software
    mentions

252 12 9 14 2 11 5 7 15 8 9 37 1 6 14 6 5 29 11 8 3 3 4 3 30
4% 2% 5% 6% 2% 11% 5% 6% 7% 4% 4% 3% 1% 3% 4% 3% 2% 4% 5% 4% 3% 3% 3% 3% 8%
B BLMQ ABCEJKLMNOPQRTUVWX BMQ ABLMQ B ABEKLMNOPQR

  INTERNET SAFETY
  (SUB-NET)

109 4 3 4 - 8 - 2 6 3 4 24 1 5 1 2 2 13 5 5 2 1 3 - 11
2% 1% 2% 2% - 8% - 2% 3% 1% 2% 2% 1% 2% * 1% 1% 2% 2% 2% 2% 1% 3% - 3%
O ABCDEGHIJKLMNOPQRSTUVXY BO O O O O O O BO

    Security certificate

86 4 5 7 2 2 4 - 6 5 1 4 - 1 10 3 1 9 4 2 - 1 1 2 12
1% 1% 3% 3% 2% 2% 4% - 3% 2% * * - * 3% 1% * 1% 2% 1% - 1% 1% 2% 3%
L L ABKLNQ L L ABHKLMNQRU BKLQ L ABKLQ L L L L ABKLNQR

    Security (Unspec.)

65 5 2 3 - 1 1 5 4 - 4 9 - 1 3 1 2 8 3 2 1 1 - 1 8
1% 1% 1% 1% - 1% 1% 4% 2% - 2% 1% - * 1% * 1% 1% 1% 1% 1% 1% - 1% 2%

ABCEJLMNOPQRTW AJL
    Other internet safety
    mentions

166 16 14 3 1 2 3 2 9 1 10 35 2 5 5 2 12 19 1 2 8 - 1 1 12
3% 3% 7% 1% 1% 2% 3% 2% 4% * 4% 3% 2% 2% 1% 1% 5% 3% * 1% 8% - 1% 1% 3%

JS JS ABDEHJLNOPRSTVWXY JOPSTV JOPSTV JS ADJOPSTV ABDEHJLNOPRSTVWXY JS
  ALERTS/FLAGS/POP-U
  PS (SUB-NET)

69 2 3 1 - - 2 - 1 1 5 19 - 2 1 - 10 11 1 1 1 - - - 8
1% * 2% * - - 2% - * * 2% 2% - 1% * - 4% 2% * * 1% - - - 2%

P BOP ABO ABDEFHIJLMNOPRSTVWX B BOP
    Browser flags/alerts site
    is unsafe

61 5 9 1 - 1 1 - 6 - 3 8 - 3 4 1 2 6 - 1 6 - 1 - 3
1% 1% 5% * - 1% 1% - 3% - 1% 1% - 1% 1% * 1% 1% - * 6% - 1% - 1%

ABDEHJKLMOPQRSTVXY AJLRS ABDEHJKLMNOPQRSTVWXY

    If site has
    pop-ups/unwanted
    offers

34 10 2 1 - 1 - 2 1 - 1 7 2 - - 1 - 3 - - 1 - - 1 1
1% 2% 1% * - 1% - 2% * - * 1% 2% - - * - * - - 1% - - 1% * 

AJLNOQRSTY OQ JNOQST

    Warnings/warning tabs

5 - 1 - 1 - - - 1 - 1 1 - - - - - - - - - - - - -
* - 1% - 1% - - - * - * * - - - - - - - - - - - - - 

ABLR
    Other
    alerts/flags/pop-up
    mentions

154 12 3 12 2 5 3 1 16 4 3 13 1 5 1 - 4 9 1 6 4 1 4 2 42
3% 2% 2% 5% 2% 5% 3% 1% 7% 2% 1% 1% 1% 2% * - 2% 1% * 3% 4% 1% 3% 2% 11%

LOPR OP ABCHKLOPQRS P KLOPRS OP ABCHJKLMNOPQRSTVX OP OP LOP LOPS OPS ABCDEGHJKLMNOPQRSTUVWX

  SYMBOLS/LOGOS
  (SUB-NET)

94 10 2 10 - 2 3 1 8 3 - - - 3 - - 2 3 - 2 4 - 3 2 36
2% 2% 1% 4% - 2% 3% 1% 4% 1% - - - 1% - - 1% * - 1% 4% - 3% 2% 10%

KLOR KLOPRS L ACEKLMOPQRSTV KLOPS KLOPRS L AKLOPQRS LO LO L L L EKLOPQRSV KLOPRS KLO ABCDEFGHIJKLMNOPQRSTVWX

    Padlock symbol

33 1 - 2 1 1 - - 5 - 2 6 1 3 1 - 2 2 1 1 - - 1 - 3
1% * - 1% 1% 1% - - 2% - 1% 1% 1% 1% * - 1% * * * - - 1% - 1%

ABCJLOPR BR
    Security logos/symbols
    (unspec.)

29 1 1 - 1 2 1 - 3 1 1 7 - - - - - 4 - 3 - 1 - - 3
* * 1% - 1% 2% 1% - 1% * * 1% - - - - - 1% - 1% - 1% - - 1%

ABDNOPQS O ABO
    Other symbol/logo
    mentions

133 6 - 6 2 1 1 5 4 5 2 10 2 4 7 1 1 29 10 7 3 12 4 1 10
2% 1% - 3% 2% 1% 1% 4% 2% 2% 1% 1% 2% 2% 2% * * 4% 5% 3% 3% 12% 3% 1% 3%

CLQ CLQ C BCKLPQ C C C C ABCKLPQ ABCKLPQ BCKLPQ CQ ABCDEFGIJKLMNOPQRSTUWXY CLPQ CLQ
  SITE SECURITY
  (SUB-NET)

56 - - - - 1 - 4 1 5 2 2 - 1 4 1 - 16 2 4 1 7 3 1 1
1% - - - - 1% - 4% * 2% 1% * - * 1% * - 2% 1% 2% 1% 7% 3% 1% * 

BL B ABCDILNPQY ABCDLQY B BL ABCDLQY B BCDLQY B ABCDEFGIKLMNOPQRSTUXY BCDLQY B
    Terms and conditions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 338Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
30 1 - 1 - - - - - - - 4 2 1 1 - 1 6 2 2 1 5 1 - 2

* * - * - - - - - - - * 2% * * - * 1% 1% 1% 1% 5% 1% - 1%
ABCIJKLP ABCDEFGHIJKLNOPQRSTXY

    Trademarks/Copyright

51 5 - 5 2 - 1 1 3 - - 4 - 2 2 - - 8 8 1 1 - - - 8
1% 1% - 2% 2% - 1% 1% 1% - - * - 1% 1% - - 1% 4% * 1% - - - 2%
L ACJKLPQ CJKLPQ L ABCFJKLMOPQRTVWX ACJKLPQ

    Other site security
    mentions

927 66 28 13 13 14 5 14 21 5 14 277 14 45 21 35 26 132 37 37 21 22 10 12 45
15% 13% 14% 6% 13% 14% 5% 13% 10% 2% 6% 25% 14% 22% 6% 17% 10% 19% 18% 18% 20% 21% 8% 11% 12%

DGIJKOQW DGJKO DGJKO DJKO DGJKO DJKO J ABCDEFGHIJKMOPQRSTWXY DGJKO ABCDGHIJKOQWXY DGIJKOQW JO ABDGIJKOQWXY DGIJKOQW DGIJKOQWY DGIJKOQWY BDGIJKOQWXY J J DGJKO
RESEARCH (NET)

506 55 23 9 9 10 3 8 17 2 6 69 8 33 16 18 18 92 19 18 15 15 6 8 29
8% 11% 12% 4% 9% 10% 3% 7% 8% 1% 2% 6% 8% 16% 4% 9% 7% 13% 9% 9% 14% 15% 5% 7% 8%

DJKLO ADGJKLO DGJKLO JK DJKO JK JK JK JK ADGHIJKLOPQSTWXY J DJKO JK ADGIJKLOQWY DJKO DJKO ADGJKLOQWY ADGJKLOQWY J JK JK
  Researching
  online/Internet searches

151 1 1 - 1 1 - 1 - - 1 117 5 3 - 2 4 7 1 3 1 1 - - 1
2% * 1% - 1% 1% - 1% - - * 11% 5% 1% - 1% 2% 1% * 1% 1% 1% - - * 

BDIJKORY ABCDEFGHIJKNOPQRSTUVWXY BCDGIJKOPRSWXY BO BO BO
  Check registration/If it’s
  registered

118 8 3 1 2 2 - 1 2 - 1 29 1 4 1 6 4 20 7 11 4 3 1 - 7
2% 2% 2% * 2% 2% - 1% 1% - * 3% 1% 2% * 3% 2% 3% 3% 5% 4% 3% 1% - 2%

JO J J DJKO JO DJKO DJKO DJKO ABCDGHIJKLOQWXY DJKOX JKO O
  Using specific sites that
  classify/provide
  information on sites (i.e.
  whois.org)

115 - 1 - 2 1 1 2 1 3 4 51 - 6 2 5 2 9 8 3 1 4 1 1 7
2% - 1% - 2% 1% 1% 2% * 1% 2% 5% - 3% 1% 2% 1% 1% 4% 1% 1% 4% 1% 1% 2%

BD BD B B BD B B ABCDIJKMOQRTY BDIO BD B B ABCDIMOQR B B BCDIMOQ B B BD
  Sites credibility/being
  legitimate/trustworthy

56 2 2 2 - - - 2 1 - 1 18 - 3 - 2 - 12 1 3 1 - 2 2 2
1% * 1% 1% - - - 2% * - * 2% - 1% - 1% - 2% * 1% 1% - 2% 2% 1%

OQ ABOQ O ABOQ O OQ OQ
  If it’s verified/can be
  verified

31 2 - 1 - - 1 - 1 - 1 14 - - 2 2 - 1 2 2 - - - 1 1
1% * - * - - 1% - * - * 1% - - 1% 1% - * 1% 1% - - - 1% * 

AR
  Other research mentions

688 77 27 22 9 8 4 38 18 22 42 121 8 9 52 24 65 58 11 12 11 7 12 5 26
11% 15% 14% 10% 9% 8% 4% 34% 8% 11% 17% 11% 8% 4% 15% 12% 26% 8% 5% 6% 10% 7% 10% 5% 7%

GNRSTXY ADFGILNRSTVXY GNRSTXY N ABCDEFGIJKLMNOPRSTUVWXY GNS ADFGILMNRSTVXY GNSTXY AGINRSTVXY GNSTX ABCDEFGIJKLMNOPRSTUVWXY N N
MISCELLANEOUS

231 16 5 - 4 4 1 31 3 3 21 52 2 - 12 2 39 11 1 4 5 1 3 3 8
4% 3% 3% - 4% 4% 1% 28% 1% 1% 8% 5% 2% - 3% 1% 15% 2% * 2% 5% 1% 3% 3% 2%

DNPRS DNS DN DNS DNS ABCDEFGIJKLMNOPQRSTUVWXY ABCDGIJLMNOPRSTVWXY DIJNPRSY DN DNS ABCDEFGIJKLMNOPRSTUVWXY DN DNPRS DN DN DN
  Don’t/Cannot determine
  if a website is legitimate

178 24 11 2 3 - 1 4 8 6 12 36 1 2 29 13 9 6 2 - 4 - - 1 4
3% 5% 6% 1% 3% - 1% 4% 4% 3% 5% 3% 1% 1% 8% 6% 4% 1% 1% - 4% - - 1% 1%

RTY ADFNRSTVWY ADFNRSTVWXY T RTW RTWY RT DFNRSTVWY RTWY ABDFGIJLMNQRSTVWXY ADFGLMNRSTVWXY RTWY FRTVW

  Common sense/Gut
  feeling

55 4 2 6 1 1 - - 3 - 2 5 - 1 1 3 10 5 2 2 1 1 3 1 1
1% 1% 1% 3% 1% 1% - - 1% - 1% * - * * 1% 4% 1% 1% 1% 1% 1% 3% 1% * 

ABJLORY ABGHJKLMNORSY JLOY
  Through
  ads/advertisement

36 - 4 5 - - 1 - - 5 - 1 - - 3 - 1 2 - 2 - 1 1 - 10
1% - 2% 2% - - 1% - - 2% - * - - 1% - * * - 1% - 1% 1% - 3%
L ABIKLNPRS ABIKLNPRS BL ABIKLNPRS BL BL BL B ABIKLNPQRS

  Quality/Reliability of site

192 33 5 9 1 3 2 3 5 8 7 27 5 6 8 6 6 34 6 5 1 4 5 - 3
3% 7% 3% 4% 1% 3% 2% 3% 2% 4% 3% 2% 5% 3% 2% 3% 2% 5% 3% 2% 1% 4% 4% - 1%
Y ACEIKLOQTUXY XY XY XY Y ALOXY XY XY

  Other mentions

567 60 26 24 3 2 9 9 34 16 10 56 6 54 27 22 22 71 31 14 14 4 13 9 31
9% 12% 13% 11% 3% 2% 9% 8% 15% 8% 4% 5% 6% 26% 8% 11% 9% 10% 15% 7% 13% 4% 11% 8% 8%

EFKL AEFKLOV EFKLOTV EFKLV F F AEFJKLMOQRTVY F ABCDEFGHIJKLMOPQRSTUVWXY F EFKLV FKL EFKLV AEFJKLMOQTVY EFKLV EFKL F FKL
PUBLIC AWARENESS/R
ECOMMENDATIONS
(NET)

288 28 10 12 2 - 5 5 15 6 5 24 1 38 10 7 16 45 15 11 7 3 2 4 17
5% 6% 5% 5% 2% - 5% 4% 7% 3% 2% 2% 1% 18% 3% 3% 6% 7% 7% 5% 7% 3% 2% 4% 5%

FKL FKL FL FKL F F FKLMOW ABCDEFGHIJKLMOPQRSTUVWXY FKLMO AFKLMOW FKLMOW FKL FKLM FL
  Reviews/Comments/Co
  mplaints/Compliments

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 709J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 338Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
139 16 10 7 1 - 2 2 8 7 2 17 2 7 9 10 - 11 4 1 4 1 5 4 9

2% 3% 5% 3% 1% - 2% 2% 4% 3% 1% 2% 2% 3% 3% 5% - 2% 2% * 4% 1% 4% 4% 2%
Q KLQT AFKLQRT QT Q Q KLQT KQT Q Q KQT Q AFKLQRT Q Q FKQT FKLQT QT Q

  How well known site
  is/Reputation

83 14 4 4 - - 1 1 6 2 1 4 1 5 5 3 4 8 6 1 1 - 6 2 4
1% 3% 2% 2% - - 1% 1% 3% 1% * * 1% 2% 1% 1% 2% 1% 3% * 1% - 5% 2% 1%
L AKLR L L KL L L L L L KL AEFJKLORTVY L

  Family/Friends referral/re
  commendations

45 - 1 2 - 1 3 1 3 2 2 1 1 12 1 2 3 3 4 2 - - 1 - -
1% - 1% 1% - 1% 3% 1% 1% 1% 1% * 1% 6% * 1% 1% * 2% 1% - - 1% - - 
L BL BL ABLORY BL BLY BL BL BL ABCDEFHIJKLOPQRSTUVWXY BL BLY ABLORY BL B

  Through
  forums/blogs/articles

55 5 3 - - 1 - - 5 1 1 12 1 6 4 - - 7 5 - 2 - - - 2
1% 1% 2% - - 1% - - 2% * * 1% 1% 3% 1% - - 1% 2% - 2% - - - 1%

ADPQT ADKLPQRTY ADPQTY DPQ
  Other public awareness/r
  ecommendations
  mentions

565 27 14 34 6 10 6 4 23 19 20 73 10 19 18 18 16 95 39 23 13 8 14 10 46
9% 5% 7% 15% 6% 10% 6% 4% 10% 9% 8% 7% 10% 9% 5% 9% 6% 14% 19% 11% 12% 8% 12% 9% 12%

BHLO ABCEGHKLOPQ BHLO BO ABCEGHKLOQ ABCEFGHIJKLMNOPQTVXY BHLO BHLO BHLO ABCHLOQ

DOMAIN/NAME/EXTENSI
ON (NET)

235 8 4 12 1 3 1 1 9 4 5 58 8 7 10 11 6 28 22 11 7 4 5 3 7
4% 2% 2% 5% 1% 3% 1% 1% 4% 2% 2% 5% 8% 3% 3% 5% 2% 4% 11% 5% 7% 4% 4% 3% 2%

BY BHKY B ABCHJKY ABCEGHJKOQY BHY B ABCDEFGHIJKLNOQRVWXY BHKY BCEGHJKQY

  Domain/Domain
  name/Name

129 10 4 10 3 2 1 2 5 7 10 1 - 3 1 1 3 30 2 9 1 2 3 3 16
2% 2% 2% 4% 3% 2% 1% 2% 2% 3% 4% * - 1% * * 1% 4% 1% 4% 1% 2% 3% 3% 4%

LO LO LO ALMOPQS LO L L L LO LOP ALMOPQS L L ABLMOPQS L ALMOPQS L L LO LO ABLMOPQS

  If it has "https"/Make
  sure the "S" is in the
  "https" link

97 5 1 4 1 2 1 1 6 5 1 6 1 6 1 4 6 11 5 1 4 1 5 4 15
2% 1% 1% 2% 1% 2% 1% 1% 3% 2% * 1% 1% 3% * 2% 2% 2% 2% * 4% 1% 4% 4% 4%

LO L KLO LO KLO LO LO L LO BCKLOT ABCKLOT BCKLOT ABCKLORT

  Web address (unspec.)

92 2 2 8 1 5 2 1 1 2 5 5 - 3 2 3 2 18 13 2 2 - 4 2 7
1% * 1% 4% 1% 5% 2% 1% * 1% 2% * - 1% 1% 1% 1% 3% 6% 1% 2% - 3% 2% 2%

BL ABILOQ ABCIJLMOQTV BL ABLO ABCEHIJKLMNOPQRTVY BILO BL
  By it’s extension

37 2 4 4 - - 1 - 3 1 - - - 1 4 - 1 8 3 - - 1 - - 4
1% * 2% 2% - - 1% - 1% * - - - * 1% - * 1% 1% - - 1% - - 1%
L L ABKLPT AKL L L L L L L L L L L

  Through URL

6 - - - - - - - - - - 5 1 - - - - - - - - - - - -
* - - - - - - - - - - * 1% - - - - - - - - - - - - 

A ABR
  Other
  domain/name/extension
  mentions

405 41 14 18 3 4 3 2 12 9 17 59 7 19 20 20 23 46 19 16 1 8 12 8 24
7% 8% 7% 8% 3% 4% 3% 2% 5% 4% 7% 5% 7% 9% 6% 10% 9% 7% 9% 8% 1% 8% 10% 7% 6%

HU HLU HU HU HU U U EGHLU U EGHJLU EGHLU HU EHLU HU HU EGHLU U U
USAGE (NET)

125 12 1 3 1 1 - 2 5 4 1 30 1 2 8 8 4 16 6 3 - 1 3 3 10
2% 2% 1% 1% 1% 1% - 2% 2% 2% * 3% 1% 1% 2% 4% 2% 2% 3% 1% - 1% 3% 3% 3%

K K CGKU K K
  By trying it out/visiting it

100 5 1 5 - 1 - - 1 1 1 11 4 8 1 9 6 11 10 11 - 6 2 2 4
2% 1% 1% 2% - 1% - - * * * 1% 4% 4% * 4% 2% 2% 5% 5% - 6% 2% 2% 1%
O O BCEGHIJKLOUY ABCEGHIJKLORUY ABCEGHIJKLORUY O ABCEGHIJKLORUY ABCEGHIJKLORUY ABCEGHIJKLORUY

  Through site
  usage/activity through
  users

94 15 3 4 1 - 1 - 5 3 8 12 1 3 5 2 8 11 2 1 - 1 1 1 6
2% 3% 2% 2% 1% - 1% - 2% 1% 3% 1% 1% 1% 1% 1% 3% 2% 1% * - 1% 1% 1% 2%

ALT ALT ALT
  Prior use/experience with
  it

35 2 5 3 - - 1 - - 1 3 4 - - 1 - 3 2 1 - 1 - 5 2 1
1% * 3% 1% - - 1% - - * 1% * - - * - 1% * * - 1% - 4% 2% * 

ABILNOPRTY ABEFHIJLMNOPRSTVY ILR
  Problems with
  links/broken links

56 8 4 3 1 2 1 - 1 - 4 3 2 7 5 1 2 6 - 1 - - 1 - 4
1% 2% 2% 1% 1% 2% 1% - * - 2% * 2% 3% 1% * 1% 1% - * - - 1% - 1%
L L JLS L JLS L JLS AHIJLPQRST L L

  Other usage mentions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
104 4 2 1 3 1 - 2 4 7 3 28 - - 21 - 2 23 1 - 1 - - - 1

2% 1% 1% * 3% 1% - 2% 2% 3% 1% 3% - - 6% - 1% 3% * - 1% - - - * 
Y NPTY Y ABDNPQSTWXY ABNPTY ABCDFGIKLMNPQSTUVWXY ABDNPQSTWY

None

1153 130 52 22 33 26 37 10 49 66 52 230 18 17 89 32 22 75 13 21 23 20 16 36 64
19% 26% 26% 10% 33% 25% 37% 9% 22% 33% 21% 21% 18% 8% 25% 16% 9% 11% 6% 10% 22% 19% 13% 33% 17%

DHNQRST ADHLNPQRSTWY ADHNPQRSTWY ADHIKLMNPQRSTVWY DHNPQRSTW ABDHIKLMNOPQRSTUVWY DHNQRSTW ADHIKLMNOPQRSTUVWY DHNQRST DHNQRST DNQRS ADHNPQRSTWY NQS DHNQRST DHNQRST S ADHIKLMNPQRSTVWY DHNQRST

Don’t know

282 24 4 2 5 3 4 13 10 7 39 52 3 1 14 7 14 53 4 2 - 1 - 3 17
5% 5% 2% 1% 5% 3% 4% 12% 5% 3% 16% 5% 3% * 4% 3% 6% 8% 2% 1% - 1% - 3% 5%

DNTUW DNTUW DNTUW NUW ABCDFGIJLMNOPQSTUVWXY DNTUW NW ABCDEFGIJLMNOPQRSTUVWXY DNTUW DNTUW NW DNSTUW ABCDJLNOPSTUVW DNTUW

Declined to answer

7607 615 270 307 112 116 120 128 288 238 309 1284 129 283 386 239 330 871 280 264 139 128 158 137 476
124% 123% 135% 138% 111% 114% 120% 114% 131% 118% 124% 116% 129% 137% 108% 117% 130% 127% 135% 131% 132% 124% 133% 125% 129%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 339Q785. Have you ever tried to identify who created a particular website?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1929 88 41 80 23 30 14 27 39 28 81 375 53 78 31 52 97 335 77 101 37 53 30 30 129
31% 18% 21% 36% 23% 29% 14% 24% 18% 14% 32% 34% 53% 38% 9% 25% 38% 49% 37% 50% 35% 51% 25% 27% 35%

BCGIJO O O BCEGHIJOPW O BGIJO JO O BCGIJO BCEGHIJOP ABCDEFGHIJKLNOPQSUWXY ABCEGHIJOPW BGJO ABCEGHIJOPWX ABCDEFGHIJKLNOPQSUWXY BCEGHIJOPW ABCDEFGHIJKLNOPQSUWXY BCGIJO ABCDEFGHIJKLNOPQSUWXY GJO BGIJO BCEGHIJOP

Yes

4215 414 159 143 78 72 86 85 181 173 169 735 47 128 327 152 156 352 130 100 68 50 89 80 241
69% 82% 80% 64% 77% 71% 86% 76% 82% 86% 68% 66% 47% 62% 91% 75% 62% 51% 63% 50% 65% 49% 75% 73% 65%

MNQRTV ADFKLMNPQRSTUVXY ADKLMNQRSTUVY MRTV DLMNQRSTVY MRTV ADFKLMNPQRSTUVWXY DLMNQRSTVY ADFKLMNQRSTUVXY ADFHKLMNPQRSTUVWXY MRTV MRTV MRTV ABCDEFHIKLMNPQRSTUVWXY DLMNQRSTVY MRTV MRTV MRTV DMNQRSTV MQRTV MRTV
No

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 340Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1929 88* 41* 80* 23** 30* 14** 27** 39* 28** 81* 375 53* 78* 31* 52* 97* 335 77* 101 37* 53* 30* 30* 129Unweighted Base
1929 88* 41* 80* 23** 30* 14** 27** 39* 28** 81* 375 53* 78* 31* 52* 97* 335 77* 101 37* 53* 30* 30* 129Weighted Base

1191 63 33 57 19 16 9 17 21 19 46 186 34 59 2 33 74 180 50 72 27 42 24 23 85
62% 72% 80% 71% 83% 53% 64% 63% 54% 68% 57% 50% 64% 76% 6% 63% 76% 54% 65% 71% 73% 79% 80% 77% 66%

LOR KLOR AFIKLOR LOR O O O O LO AFIKLOR O AFIKLOR O LO AKLOR LOR AFIKLOR AFIKLOR LOR LOR
ONLINE ACTIVITY (NET)

456 33 16 17 6 5 5 7 9 7 29 31 18 21 1 10 30 77 19 30 9 7 6 9 54
24% 38% 39% 21% 26% 17% 36% 26% 23% 25% 36% 8% 34% 27% 3% 19% 31% 23% 25% 30% 24% 13% 20% 30% 42%
LO ADFLOPRV ADFLOPRV LO LO ADLOPRV LOV LO LO LOV LO LO LOV LO LO LO ADFILNOPRSVW

  SOURCE OF SEARCH
  (SUB-NET)

207 20 6 10 2 2 2 6 4 5 6 6 11 10 - 3 14 35 7 17 7 - 6 6 22
11% 23% 15% 13% 9% 7% 14% 22% 10% 18% 7% 2% 21% 13% - 6% 14% 10% 9% 17% 19% - 20% 20% 17%
LV AKLOPRSV LOV LOV LV LV AKLOPRV LOV LOV LV LV ALOV LOV LOV LOV AKLOPV

    Check website itself

100 3 5 - 1 - - - 1 1 16 9 2 6 - 1 10 17 3 7 - 4 - 2 12
5% 3% 12% - 4% - - - 3% 4% 20% 2% 4% 8% - 2% 10% 5% 4% 7% - 8% - 7% 9%

DL ADLOPU ABDFILMNOPRSTUWY DL ADLU D DL DL D ADL
    Using specific sites that
    classify/ provide
    information on sites

93 6 2 4 1 2 3 - 4 - 3 14 3 4 - 4 4 15 3 5 1 2 - - 13
5% 7% 5% 5% 4% 7% 21% - 10% - 4% 4% 6% 5% - 8% 4% 4% 4% 5% 3% 4% - - 10%

ALR
    Domain/ IP Address
    Search

37 2 1 2 2 1 1 - 1 1 5 - 2 - 1 2 - 6 2 1 - - - - 7
2% 2% 2% 3% 9% 3% 7% - 3% 4% 6% - 4% - 3% 4% - 2% 3% 1% - - - - 5%
L L L L L L ALNQR L L L L L ALNQR

    HTML/ Source Code

20 - 1 - - - - 1 2 - - 2 - 3 - 1 - 3 2 2 - 1 - 1 1
1% - 2% - - - - 4% 5% - - 1% - 4% - 2% - 1% 3% 2% - 2% - 3% 1%

ABDKLQR AL
    Social media/ blogs

11 - 1 1 - - - - - - 1 - - 1 - - 2 1 1 1 1 - - - 1
1% - 2% 1% - - - - - - 1% - - 1% - - 2% * 1% 1% 3% - - - 1%

L L L L L L L
    Online forums

12 4 1 - - - - - - 1 - - - - - - - 4 2 - - - - - -
1% 5% 2% - - - - - - 4% - - - - - - - 1% 3% - - - - - - 

ALQRTY L L AL
    Other source of search
    mentions

435 17 9 30 8 7 2 7 4 4 9 83 7 24 1 21 37 62 15 25 7 16 14 13 13
23% 19% 22% 38% 35% 23% 14% 26% 10% 14% 11% 22% 13% 31% 3% 40% 38% 19% 19% 25% 19% 30% 47% 43% 10%

KORY O O ABIKLMORSUY O KOY IKMORY ABIKLMORSTUY ABIKLMORSTUY OY O KOY IKMORY ABCIKLMORSTUY ABIKLMORSUY

  GENERAL ONLINE
  ACTIVITY (SUB-NET)

362 10 8 22 6 6 1 7 3 4 8 77 7 19 1 19 35 45 12 23 6 13 10 8 12
19% 11% 20% 28% 26% 20% 7% 26% 8% 14% 10% 21% 13% 24% 3% 37% 36% 13% 16% 23% 16% 25% 33% 27% 9%

KORY O ABIKORY O BKORY BIKORY ABIKLMORSUY ABIKLMORSTUY BIKORY BIKORY ABIKMORSY BIKORY
    Internet search/ Search
    engine (Unspec.)

27 1 1 5 - 1 - - - - - - - 4 - 1 - 3 1 2 - 1 4 3 -
1% 1% 2% 6% - 3% - - - - - - - 5% - 2% - 1% 1% 2% - 2% 13% 10% - 
L L L AKLQRY LY AKLQRY L L L L ABIKLMOPQRSTUVY ABIKLMQRSTY

    Email

22 1 - 1 - - - - 1 - - - - 1 - 2 2 7 1 1 2 2 - 1 -
1% 1% - 1% - - - - 3% - - - - 1% - 4% 2% 2% 1% 1% 5% 4% - 3% - 
L L L L L LY L L L AKLY LY LY

    Wikipedia/ Web
    Encyclopedia

35 6 1 2 2 - 1 - - - 1 6 - - - - - 10 1 - 1 - 1 2 1
2% 7% 2% 3% 9% - 7% - - - 1% 2% - - - - - 3% 1% - 3% - 3% 7% 1%

ALNQTY ANQTY
    Other general online
    activity mentions

400 21 18 12 6 6 3 3 13 8 12 72 11 22 - 3 14 60 22 24 14 24 4 4 24
21% 24% 44% 15% 26% 20% 21% 11% 33% 29% 15% 19% 21% 28% - 6% 14% 18% 29% 24% 38% 45% 13% 13% 19%

OP OP ABDFKLMOPQRTWXY O O DKLOPQR O OP OP DKOPQR O OP DKOPQR OP ADKLOPQRWXY ABDFKLMNOPQRTWXY O O OP
  SPECIFIC SITE
  SEARCH (SUB-NET)

192 8 9 6 1 1 1 1 8 1 4 7 9 19 - 3 5 36 12 15 8 12 3 4 19
10% 9% 22% 8% 4% 3% 7% 4% 21% 4% 5% 2% 17% 24% - 6% 5% 11% 16% 15% 22% 23% 10% 13% 15%

L L ABDFKLOPQR L ADFKLOPQ KLOQ ABDFKLOPQR L KLOQ KLOQ ADFKLOPQ ABDFKLOPQR L LO KLOQ
    Google

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 340Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1929 88* 41* 80* 23** 30* 14** 27** 39* 28** 81* 375 53* 78* 31* 52* 97* 335 77* 101 37* 53* 30* 30* 129Weighted Base
152 14 10 6 5 5 2 2 5 7 8 8 2 3 - 1 8 24 10 9 7 11 1 - 4

8% 16% 24% 8% 22% 17% 14% 7% 13% 25% 10% 2% 4% 4% - 2% 8% 7% 13% 9% 19% 21% 3% - 3%
LY ALMNOPRXY ADKLMNOPQRTWXY L LMNOPXY LOPXY LY L L LNOPXY L ALMNOPRXY ADLMNOPQRTWXY

    Whois search

59 - - - - - - - - - - 59 - - - - - - - - - - - - -
3% - - - - - - - - - - 16% - - - - - - - - - - - - - 

RY ABCDFIKMNOPQRSTUVWXY

    Baidu search

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Go Daddy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    DNS records

10 - 1 - - - - - 1 - - 3 - - - - 1 1 1 - - 1 - - 1
1% - 2% - - - - - 3% - - 1% - - - - 1% * 1% - - 2% - - 1%

    Other specific site
    search mentions

348 20 7 17 2 3 4 3 8 6 43 10 8 12 16 10 3 91 18 26 11 6 4 4 16
18% 23% 17% 21% 9% 10% 29% 11% 21% 21% 53% 3% 15% 15% 52% 19% 3% 27% 23% 26% 30% 11% 13% 13% 12%
LQ LQY LQ LQ L LQ ABCDFILMNPQRSTUVWXY LQ LQ ABCDFILMNPQRSTVWXY LQ AFLNQVY LQY ALQVY LQVY LQ LQ LQ LQ

SITE ATTRIBUTES/
TRADEMARKS (NET)

83 9 1 10 - - 1 - 2 2 - - 1 5 - 3 1 19 3 13 4 2 1 1 5
4% 10% 2% 13% - - 7% - 5% 7% - - 2% 6% - 6% 1% 6% 4% 13% 11% 4% 3% 3% 4%
L AKLQ L AFKLMOQRY KL L KL KL L KL L AFKLMOQRSY KLQ L L L L

  Site contact information

71 5 1 - - - - - 3 - 3 - 2 4 4 1 - 29 3 6 3 1 2 1 3
4% 6% 2% - - - - - 8% - 4% - 4% 5% 13% 2% - 9% 4% 6% 8% 2% 7% 3% 2%
L DLQ L DLQ L L DLQ ADFLPQVY L ADLQY L DLQ DLQ L DLQ L L

  Owner of site/ Who
  programmed/ developed
  the website

65 2 2 3 - - - - 1 2 39 1 1 - 1 1 - 4 3 1 1 - 1 - 2
3% 2% 5% 4% - - - - 3% 7% 48% * 2% - 3% 2% - 1% 4% 1% 3% - 3% - 2%

LR L LQ L L ABCDFILMNOPQRSTUVWXY L L L L
  Company details/
  information

47 2 2 1 - - 1 - - - - - - 1 9 - - 23 3 2 2 - - 1 -
2% 2% 5% 1% - - 7% - - - - - - 1% 29% - - 7% 4% 2% 5% - - 3% - 
L L KLQY L L ABCDFIKLMNPQRSTUVWXY AKLQY LY L KLQY LY

  Sites credibility/ being
  legitimate/ trustworthy

29 - - 1 1 2 - 1 1 - 3 4 2 - - 2 1 3 2 - 1 - - 1 4
2% - - 1% 4% 7% - 4% 3% - 4% 1% 4% - - 4% 1% 1% 3% - 3% - - 3% 3%

ABLNRT T
  Check registration/ if it’s
  registered/ certificate

15 1 1 2 - - - - 1 1 - 1 - - 1 - - 3 1 1 - 1 - - 1
1% 1% 2% 3% - - - - 3% 4% - * - - 3% - - 1% 1% 1% - 2% - - 1%

L L L
  Security/ Security
  certificate

14 2 1 - - - - 1 - - - - - - - 1 - 4 1 3 1 - - - -
1% 2% 2% - - - - 4% - - - - - - - 2% - 1% 1% 3% 3% - - - - 

L L L L L AL L
  Trademarks/ Copyright

11 2 - 1 - - 1 - - - - - - - - - - 3 2 2 - - - - -
1% 2% - 1% - - 7% - - - - - - - - - - 1% 3% 2% - - - - - 

AL L AL L
  Age/ History of website

11 1 - - - - - - - 1 - - 1 1 1 1 1 - - 1 - 3 - - -
1% 1% - - - - - - - 4% - - 2% 1% 3% 2% 1% - - 1% - 6% - - - 

L LR LR LRY LR L ADKLRSY

  Website’s administrator

9 - - - - - 2 - - 3 - 2 - - - 1 - - - 1 - - - - -
* - - - - - 14% - - 11% - 1% - - - 2% - - - 1% - - - - - 

R
  Site’s legal conditions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Credits for the page/
  website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 340Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1929 88* 41* 80* 23** 30* 14** 27** 39* 28** 81* 375 53* 78* 31* 52* 97* 335 77* 101 37* 53* 30* 30* 129Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Thru the footer/ bootom
  of page

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Privacy information link

38 4 - 2 1 1 1 1 - - - 2 1 1 - - - 17 2 2 - 1 - - 2
2% 5% - 3% 4% 3% 7% 4% - - - 1% 2% 1% - - - 5% 3% 2% - 2% - - 2%
L LQ AKLQ

  Other site attributes/
  trademarks mentions

241 6 4 6 - 4 - 3 8 3 2 83 5 10 10 3 9 44 10 9 2 6 3 1 10
12% 7% 10% 8% - 13% - 11% 21% 11% 2% 22% 9% 13% 32% 6% 9% 13% 13% 9% 5% 11% 10% 3% 8%
K K BDKPXY ABDKMPQRTUXY K ABCDKMNPQRSTUVWXY K K K

MISCELLANEOUS (NET)

43 - - - - - - - 1 - - 33 - 2 - - 3 1 1 1 - - - - 1
2% - - - - - - - 3% - - 9% - 3% - - 3% * 1% 1% - - - - 1%
R ABCDKMPRSTVY R R

  Use of software/ filter/
  program

30 1 1 2 - - - 2 2 - - 5 1 3 - - 2 4 2 4 - 1 - - -
2% 1% 2% 3% - - - 7% 5% - - 1% 2% 4% - - 2% 1% 3% 4% - 2% - - - 

KY Y Y
  Friend/ Family Help

27 2 2 2 - 1 - - 1 1 - 1 2 3 - - - 4 1 - 1 - 1 1 4
1% 2% 5% 3% - 3% - - 3% 4% - * 4% 4% - - - 1% 1% - 3% - 3% 3% 3%
L L KLQT L L L L LT L L L L

  Reviews/ Comments/
  Complaints/
  Compliments

21 1 - - - - - - 1 - 1 5 - - 5 1 - 6 1 - - - - - -
1% 1% - - - - - - 3% - 1% 1% - - 16% 2% - 2% 1% - - - - - - 

ABCDFIKLMNPQRSTUVWXY

  Curiosity/ I just wanted to
  know

18 - - 1 - - - - 2 - - 1 - - 2 1 - 8 1 - - - - - 2
1% - - 1% - - - - 5% - - * - - 6% 2% - 2% 1% - - - - - 2%

ABKLNQT ABKLNQT AL
  Good/ Positive response
  mentions

8 - - - - - - - - - - 1 1 - 1 - 2 2 - - - - - - 1
* - - - - - - - - - - * 2% - 3% - 2% 1% - - - - - - 1%

AL AL
  Various means/ ways

7 - - - - - - 1 - - - 2 1 - 1 - - - - - - 2 - - -
* - - - - - - 4% - - - 1% 2% - 3% - - - - - - 4% - - - 

R ARY ALRY
  Information (Unspec.)

91 2 2 1 - 3 - - 1 2 1 37 1 2 1 1 2 19 4 4 1 3 2 - 2
5% 2% 5% 1% - 10% - - 3% 7% 1% 10% 2% 3% 3% 2% 2% 6% 5% 4% 3% 6% 7% - 2%

DKY ABDKNQRY

  Other

84 2 - 3 - 3 2 - 1 1 1 35 3 5 - 6 7 3 1 - 1 1 1 - 8
4% 2% - 4% - 10% 14% - 3% 4% 1% 9% 6% 6% - 12% 7% 1% 1% - 3% 2% 3% - 6%

RT CKRST ABCKRST RT RT ABCKRST RT RT
RESEARCH (NET)

81 2 - 3 - 3 2 - 1 1 1 34 3 5 - 6 7 1 1 - 1 1 1 - 8
4% 2% - 4% - 10% 14% - 3% 4% 1% 9% 6% 6% - 12% 7% * 1% - 3% 2% 3% - 6%

RT R CKRST ABCKRST RT RT ABCKRST RT R RT
  Research (Unspec.)

3 - - - - - - - - - - 1 - - - - - 2 - - - - - - -
* - - - - - - - - - - * - - - - - 1% - - - - - - - 

  Other research mentions

42 2 - 2 - 1 - - 1 1 4 3 5 2 - 1 3 4 1 5 - - 1 3 3
2% 2% - 3% - 3% - - 3% 4% 5% 1% 9% 3% - 2% 3% 1% 1% 5% - - 3% 10% 2%
L LR ACLRSVY LR ACLRSVY

OFFLINE ACTIVITY
(NET)

18 - - - - - - - - - - 1 3 2 - 1 - 3 - 2 - - 1 2 3
1% - - - - - - - - - - * 6% 3% - 2% - 1% - 2% - - 3% 7% 2%

ABDKLQRS L L ABDKLQRS L
  Telephone

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 715J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 340Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1929 88* 41* 80* 23** 30* 14** 27** 39* 28** 81* 375 53* 78* 31* 52* 97* 335 77* 101 37* 53* 30* 30* 129Weighted Base
26 2 - 2 - 1 - - 1 1 4 2 3 - - - 3 1 1 3 - - - 2 -

1% 2% - 3% - 3% - - 3% 4% 5% 1% 6% - - - 3% * 1% 3% - - - 7% - 
R RY ALNRY ALNRY LRY LR ALNRY

  Other offline activity
  mentions

45 - - 1 - - - - 2 1 - 24 1 2 2 - 1 7 - 1 1 - - 1 1
2% - - 1% - - - - 5% 4% - 6% 2% 3% 6% - 1% 2% - 1% 3% - - 3% 1%

BKS ABKQRSTY BKSY
None

47 2 2 - - - - - 1 - 2 16 1 1 - - 2 9 1 1 - 1 - 1 7
2% 2% 5% - - - - - 3% - 2% 4% 2% 1% - - 2% 3% 1% 1% - 2% - 3% 5%

D A AD
Don’t know

108 7 2 3 2 3 - 5 2 - 2 30 2 - 2 2 4 30 2 - 1 1 - 1 7
6% 8% 5% 4% 9% 10% - 19% 5% - 2% 8% 4% - 6% 4% 4% 9% 3% - 3% 2% - 3% 5%

NT NT T NT NT ANT NT T T ANT NT
Declined to answer

2305 122 64 94 24 32 19 28 53 35 108 394 63 102 32 59 110 409 93 131 50 64 34 39 146
119% 139% 156% 118% 104% 107% 136% 104% 136% 125% 133% 105% 119% 131% 103% 113% 113% 122% 121% 130% 135% 121% 113% 130% 113%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 341Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1750 47 21 79 26 50 17 35 43 20 44 348 39 49 48 67 109 278 71 53 21 54 55 44 132
28% 9% 11% 35% 26% 49% 17% 31% 20% 10% 18% 31% 39% 24% 13% 33% 43% 40% 34% 26% 20% 52% 46% 40% 36%

BCGIJKO ABCGIJKNOTU BCJO ABCDEGHIJKLNOPSTUY B BCGIJKO BCJO BCJ ABCGIJKNOU ABCEGIJKNOTU BCJO BCGIJKNOU ABCEGHIJKLNOPTU ABCEGIJKLNOTU BCGIJKNOU BCJKO BCJ ABCDEGHIJKLNOPRSTUY ABCEGHIJKLNOPSTUY ABCEGIJKNOTU ABCGIJKNOTU

.email

1484 32 16 82 12 38 11 17 30 20 17 259 41 58 47 57 83 235 91 61 23 43 60 58 93
24% 6% 8% 37% 12% 37% 11% 15% 14% 10% 7% 23% 41% 28% 13% 28% 33% 34% 44% 30% 22% 42% 50% 53% 25%

BCEGHIJKO ABCEGHIJKLOUY ABCEGHIJKLOUY BCK BK BCEGHIJKO ABCEGHIJKLNOPUY BCEGHIJKO BK BCEGHIJKO ABCEGHIJKLOUY ABCEGHIJKLOUY ABCEGHIJKLNOPQRTUY ABCEGHIJKLO BCGJKO ABCEGHIJKLNOPTUY ABCDEGHIJKLNOPQRTUY ABCDEFGHIJKLNOPQRTUY BCEGHIJKO

.link

774 11 8 31 10 17 4 8 15 4 14 202 26 33 17 41 55 125 37 28 5 16 10 9 48
13% 2% 4% 14% 10% 17% 4% 7% 7% 2% 6% 18% 26% 16% 5% 20% 22% 18% 18% 14% 5% 16% 8% 8% 13%

BCGIJKOU BCGIJKOU BCJ BCGHIJKOU BJ BJ B ABCEGHIJKOUWXY ABCDEGHIJKNOTUWXY BCGHIJKOU B ABCEGHIJKOUWXY ABCDEGHIJKOTUWXY ABCEGHIJKOUWXY ABCGHIJKOUWX BCGIJKOU BCGIJKOU BJ BJ BCGIJKOU

.club

647 20 16 19 4 7 1 1 16 5 6 74 14 34 10 18 37 175 37 44 16 3 42 8 40
11% 4% 8% 9% 4% 7% 1% 1% 7% 2% 2% 7% 14% 17% 3% 9% 15% 25% 18% 22% 15% 3% 35% 7% 11%

BEGHJKLOV BGHJKO BGHJKO GHK GHJKO BGHJKO BEGHJKLOV ABCDEFGHIJKLOPVX BGHJKO ABCDEFGHIJKLOV ABCDEFGHIJKLMNOPQSUVXY ABCDEFGHIJKLOPVXY ABCDEFGHIJKLOPQVXY BEGHIJKLOV ABCDEFGHIJKLMNOPQRSTUVXY GHJKO BEGHJKLOV

.guru

534 9 6 11 6 21 - 15 8 3 8 85 18 21 11 20 36 115 35 15 9 12 16 15 39
9% 2% 3% 5% 6% 21% - 13% 4% 1% 3% 8% 18% 10% 3% 10% 14% 17% 17% 7% 9% 12% 13% 14% 11%

BCDGIJKO BGJ BGJ ABCDEGIJKLNOPTUY BCDGIJKLO BCGIJKO ABCDEGIJKLOPTUY BCDGIJKO BCGIJKO ABCDEGIJKLOT ABCDEGIJKLNOPTUY ABCDEGIJKLNOPTUY BCGJKO BCGJKO BCDGIJKO BCDGIJKLO BCDGIJKLO BCDGIJKO

.photography

352 40 22 7 1 4 - 4 7 - 3 60 7 21 3 12 21 80 16 10 6 1 5 4 18
6% 8% 11% 3% 1% 4% - 4% 3% - 1% 5% 7% 10% 1% 6% 8% 12% 8% 5% 6% 1% 4% 4% 5%

EGJKOV ADEGIJKLOV ADEFGHIJKLOTVWXY JO GJO JO JO GJKOV EGJKOV ADEGHIJKLOTVXY EGJKOV DEGIJKOV ABDEFGHIJKLOPTVWXY DEGIJKOV GJKO GJKO GJO JO GJKO
.realtor

309 10 5 4 2 5 1 3 1 2 7 86 11 13 20 14 12 52 17 11 - 4 4 6 19
5% 2% 3% 2% 2% 5% 1% 3% * 1% 3% 8% 11% 6% 6% 7% 5% 8% 8% 5% - 4% 3% 5% 5%

BDIJU IJU ABCDEGHIJKU ABCDEGHIJKQUWY BDGIJU BDIJU BCDGIJKU BIJU ABCDEGIJKU ABCDEGIJKU BDIJU IU I BIJU BDIJU
.xyz

124 - - - - - - - - - - 124 - - - - - - - - - - - - -
2% - - - - - - - - - - 11% - - - - - - - - - - - - - 

BCDIJKNOPQRSTY ABCDEFGHIJKMNOPQRSTUVWXY

.wang

114 - - - - - - - - - - 114 - - - - - - - - - - - - -
2% - - - - - - - - - - 10% - - - - - - - - - - - - - 

BDIKNOPQRSY ABCDEFGHIJKMNOPQRSTUVWXY

.xn-ses554g (Chinese for
network address)

105 - - - - - - - - - - 105 - - - - - - - - - - - - -
2% - - - - - - - - - - 9% - - - - - - - - - - - - - 

BDKOQRY ABCDEFGHIJKMNOPQRSTUVWXY

.xn-55qx5d (Chinese for
company)

72 - - - 3 7 1 4 36 4 17 - - - - - - - - - - - - - -
1% - - - 3% 7% 1% 4% 16% 2% 7% - - - - - - - - - - - - - - 

BLORY BCDLNOPQRSTY ABCDGJLMNOPQRSTUVWXY BLR ABCDLNOPQRSTWXY ABCDEFGHJKLMNOPQRSTUVWXY BCDLNOPQRSTY ABCDGJLMNOPQRSTUVWXY

.london

46 - - - - - - - - - 46 - - - - - - - - - - - - - -
1% - - - - - - - - - 18% - - - - - - - - - - - - - - 

LR ABCDEFGHIJLMNOPQRSTUVWXY

.berlin

29 29 - - - - - - - - - - - - - - - - - - - - - - -
* 6% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLMNOPQRSTUVWXY

.nyc

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

ABLR
.ovh

3346 399 146 111 71 32 77 66 147 167 171 537 34 103 275 96 95 253 78 107 66 38 36 46 195
54% 79% 73% 50% 70% 31% 77% 59% 67% 83% 68% 48% 34% 50% 77% 47% 38% 37% 38% 53% 63% 37% 30% 42% 53%

FLMPQRSVWX ADEFHIKLMNPQRSTUVWXY ADFHLMNPQRSTVWXY FMQRSVW ADFLMNPQRSTVWXY ADFHLMNPQRSTUVWXY FLMPQRSVWX ADFLMNPQRSTVWXY ACDEFHIKLMNPQRSTUVWXY ADFLMNPQRSTVWXY FMQRSVW FMQRSVW ADFHIKLMNPQRSTUVWXY FMQRW FMQRSVW DFLMNPQRSVWX FMQRSVWX

I am not aware of any of
these

9688 597 240 344 135 181 112 153 303 225 335 1994 190 332 431 325 448 1313 382 329 146 171 228 190 584
158% 119% 120% 154% 134% 177% 112% 137% 138% 112% 134% 180% 190% 161% 120% 159% 177% 191% 185% 164% 139% 166% 192% 173% 158%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 342Q805. Which of the following new gTLDs have you personally visited when going to websites?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2798 103 54* 112 30* 70* 23** 46* 73* 34* 79* 573 66* 103 83* 108 158 434 129 94* 39* 65* 83* 64* 175Unweighted Base
2798 103 54* 112 30* 70* 23** 46* 73* 34* 79* 573 66* 103 83* 108 158 434 129 94* 39* 65* 83* 64* 175Weighted Base

1052 16 9 52 15 34 8 21 20 6 12 218 32 28 18 40 59 189 55 27 12 33 30 25 93
38% 16% 17% 46% 50% 49% 35% 46% 27% 18% 15% 38% 48% 27% 22% 37% 37% 44% 43% 29% 31% 51% 36% 39% 53%

BCJKNO ABCIJKNOT BCIJKNOT BCIJKNOT BCIJKNO BCJKNO BCIJKNOT B BCJKO BCJKO ABCIJKNOT BCIJKNOT BK B ABCIJKLNOTU BCKO BCJKO ABCIJKLNOPQRTUW

.email

726 8 3 54 5 19 1 6 9 5 3 147 27 31 17 34 30 106 52 30 10 19 26 33 51
26% 8% 6% 48% 17% 27% 4% 13% 12% 15% 4% 26% 41% 30% 20% 31% 19% 24% 40% 32% 26% 29% 31% 52% 29%

BCHIKQ ABCEFHIJKLNOPQRTUVWY K BCIK K BCIK ABCEHIJKLOQR BCHIKQ BCK BCHIKQ BCK BCIK ABCEHIJKLOQRY BCHIKQ BCK BCHIK BCHIKQ ABCEFHIJKLNOPQRTUVWY BCHIKQ

.link

337 1 3 15 5 10 1 2 6 - 3 99 12 13 5 19 22 54 21 9 2 10 1 3 21
12% 1% 6% 13% 17% 14% 4% 4% 8% - 4% 17% 18% 13% 6% 18% 14% 12% 16% 10% 5% 15% 1% 5% 12%

BJKW BJKW BJKW BJKW BW ABCHIJKORUWX BCHJKOWX BJKW BCHJKOWX BJKW BJKW BHJKOWX BW BJKWX BJKW
.club

284 5 1 6 2 4 1 - 5 - 2 39 10 15 5 8 8 79 21 21 4 3 18 4 23
10% 5% 2% 5% 7% 6% 4% - 7% - 3% 7% 15% 15% 6% 7% 5% 18% 16% 22% 10% 5% 22% 6% 13%

CHKLQ BCDHJKLQV BCDHJKLQV ABCDFHIJKLOPQVX ABCDFHJKLOPQV ABCDFHIJKLOPQVX H ABCDFHIJKLOPQVX BCDHJKLQ

.guru

249 1 3 5 3 13 - 7 4 2 - 51 8 8 4 9 17 55 17 6 4 6 5 6 15
9% 1% 6% 4% 10% 19% - 15% 5% 6% - 9% 12% 8% 5% 8% 11% 13% 13% 6% 10% 9% 6% 9% 9%

BK K BK ABCDIKLNOPTWY BDKO K K BK BK BK BK BK ABDKO BDKO BK BK BK K BK BK
.photography

146 10 6 2 1 2 - 2 1 - - 35 4 7 2 5 5 36 6 3 1 - 3 1 14
5% 10% 11% 2% 3% 3% - 4% 1% - - 6% 6% 7% 2% 5% 3% 8% 5% 3% 3% - 4% 2% 8%
K ADIKOQVX DIJKOQVX KV KV KV ADIKQV DIKV

.realtor

130 - 1 2 - 2 1 1 - - 1 43 7 4 4 8 3 19 10 6 - 3 - 1 14
5% - 2% 2% - 3% 4% 2% - - 1% 8% 11% 4% 5% 7% 2% 4% 8% 6% - 5% - 2% 8%

BW ABDIKQRW ABDIKQRUWX B BW BDIQW B BDIKQW BIW B ABDIKQW

.xyz

70 - - - - - - - - - - 70 - - - - - - - - - - - - -
3% - - - - - - - - - - 12% - - - - - - - - - - - - - 

QRY ABCDEFHIJKMNOPQRSTUVWXY

.wang

70 - - - - - - - - - - 70 - - - - - - - - - - - - -
3% - - - - - - - - - - 12% - - - - - - - - - - - - - 

QRY ABCDEFHIJKMNOPQRSTUVWXY

.xn-ses554g (Chinese for
network address)

55 - - - - - - - - - - 55 - - - - - - - - - - - - -
2% - - - - - - - - - - 10% - - - - - - - - - - - - - 
R ABCDFHIKMNOPQRSTUVWXY

.xn-55qx5d (Chinese for
company)

26 - - - 2 4 - 3 12 2 3 - - - - - - - - - - - - - -
1% - - - 7% 6% - 7% 16% 6% 4% - - - - - - - - - - - - - - 

LR ABDLMNOPQRSTVWXY ABDLNOPQRSTWY ABDLMNOPQRSTVWXY ABCDFKLMNOPQRSTUVWXY ABDLNOPQRSTWY ABDLNPQRSY

.london

8 8 - - - - - - - - - - - - - - - - - - - - - - -
* 8% - - - - - - - - - - - - - - - - - - - - - - - 

ACDFIKLMNOPQRSTVWXY

.nyc

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
* - - - - - - - - - 6% - - - - - - - - - - - - - - 

ABDFILMNOPQRSTVWXY

.berlin

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.ovh

972 68 34 18 14 23 12 11 40 21 60 160 14 33 51 36 65 116 26 35 19 19 29 24 44
35% 66% 63% 16% 47% 33% 52% 24% 55% 62% 76% 28% 21% 32% 61% 33% 41% 27% 20% 37% 49% 29% 35% 38% 25%

DLMRSY ADFHLMNPQRSTVWXY ADFHLMNPQRSTVWXY DHLMRSY DS ADFHLMNPRSTVWXY ADFHLMNPQRSTVWXY ADEFHILMNOPQRSTUVWXY D DS ADFHLMNPQRSTVWXY DS DHLMRSY D DMRSY DHLMRSVY D DS DMS
None of the above

4130 117 60 154 47 111 24 53 97 36 89 987 114 139 106 159 209 654 208 137 52 93 112 97 275
148% 114% 111% 138% 157% 159% 104% 115% 133% 106% 113% 172% 173% 135% 128% 147% 132% 151% 161% 146% 133% 143% 135% 152% 157%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 343Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2981 135 45 131 37 67 33 52 66 46 55 617 63 95 71 99 163 469 157 106 39 73 80 62 220
49% 27% 23% 59% 37% 66% 33% 46% 30% 23% 22% 56% 63% 46% 20% 49% 64% 68% 76% 53% 37% 71% 67% 56% 59%

BCEGIJKOU O ABCEGHIJKNOPU BCJKO ABCEGHIJKLNOPTU KO BCGIJKO KO ABCEGIJKNOU ABCEGHIJKNOPU BCGIJKO BCGIJKO ABCEGHIJKLNOPTU ABCDEGHIJKLNOPTUXY ABCDEGHIJKLMNOPQRTUXY BCEGIJKOU BCJKO ABCDEGHIJKLNOPTUXY ABCEGHIJKLNOPTU BCEGIJKOU ABCEGHIJKNOPU

.email

520 - - - - - - - - - - 520 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

517 - - - - - - - - - - 517 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

2617 88 37 128 31 56 27 44 43 40 40 538 55 90 64 84 139 423 148 91 42 70 82 63 194
43% 18% 19% 57% 31% 55% 27% 39% 20% 20% 16% 48% 55% 44% 18% 41% 55% 62% 71% 45% 40% 68% 69% 57% 52%

BCEGIJKO ABCEGHIJKLNOPTU BCIJKO ABCEGHIJKOPU BKO BCIJKO ABCEGIJKO ABCEGHIJKOPU BCEGIJKO BCGIJKO ABCEGHIJKNOPTU ABCEGHIJKLNOPTUY ABCDEFGHIJKLMNOPQRTUXY BCEGIJKO BCIJKO ABCEGHIJKLNOPQTUY ABCDEFGHIJKLMNOPQTUY ABCEGHIJKNOPTU ABCEGHIJKNOPU

.link

467 - - - - - - - - - - 467 - - - - - - - - - - - - -
42% - - - - - - - - - - 42% - - - - - - - - - - - - - 

.wang

2436 114 42 106 30 55 28 44 49 40 39 451 46 92 55 72 136 408 134 87 51 53 70 53 181
40% 23% 21% 48% 30% 54% 28% 39% 22% 20% 16% 41% 46% 45% 15% 35% 54% 59% 65% 43% 49% 51% 59% 48% 49%

BCEGIJKO KO ABCEGIJKOP KO ABCEGHIJKLOP KO BCIJKO O BCEGIJKO BCEGIJKO BCEGIJKO BCIJKO ABCEGHIJKLOPT ABCDEGHIJKLMNOPTUXY ABCDEGHIJKLMNOPQTUVXY BCEGIJKO BCEGIJKOP ABCEGIJKLOP ABCDEGHIJKLNOPT BCEGIJKOP ABCEGIJKLOP

.photography

2297 71 38 90 24 47 23 34 37 36 30 531 43 79 59 83 136 373 126 80 28 55 57 46 171
37% 14% 19% 40% 24% 46% 23% 30% 17% 18% 12% 48% 43% 38% 16% 41% 54% 54% 61% 40% 27% 53% 48% 42% 46%

BCEGIJKOU K BCEGIJKOU BK BCEGHIJKOU BK BCIJKO ABCDEGHIJKNOTU BCEGIJKOU BCEGIJKOU BCEGIJKOU ABCDEGHIJKNOPTUX ABCDEGHIJKLMNOPTUXY ABCDEFGHIJKLMNOPTUWXY BCEGIJKOU BIKO ABCDEGHIJKNOPTU ABCEGHIJKOU BCEGIJKOU ABCEGHIJKOU

.club

2043 70 28 74 18 40 22 25 42 26 19 437 32 73 49 60 121 390 124 96 30 39 65 30 133
33% 14% 14% 33% 18% 39% 22% 22% 19% 13% 8% 39% 32% 35% 14% 29% 48% 57% 60% 48% 29% 38% 55% 27% 36%

BCEGHIJKO K K BCEGHIJKO K BCEGHIJKO BJKO BJKO K ABCEGHIJKOPUX BCEIJKO BCEGHIJKO K BCEIJKO ABCDEGHIJKLMNOPUXY ABCDEFGHIJKLMNOPQTUVXY ABCDEFGHIJKLMNOPQTUVXY ABCDEGHIJKLMNOPUXY BCJKO BCEGHIJKO ABCDEFGHIJKLMNOPUVXY BCJKO BCEGHIJKO

.guru

1927 117 47 62 16 37 19 27 26 29 21 435 32 62 47 49 117 332 88 71 32 38 52 33 138
31% 23% 24% 28% 16% 36% 19% 24% 12% 14% 8% 39% 32% 30% 13% 24% 46% 48% 43% 35% 30% 37% 44% 30% 37%

BCEGIJKOP IJKO IJKO EIJKO K BCEGIJKOP K IJKO K ABCDEGHIJKNOP EGIJKO EGIJKO IJKO ABCDEGHIJKLMNOPTUXY ABCDEFGHIJKLMNOPTUVXY ABCDEGHIJKNOPUX BCEGHIJKOP EIJKO BCEGHIJKOP ABCDEGHIJKNOPUX EIJKO ABCDEGHIJKOP

.realtor

1746 53 21 59 16 38 19 24 29 29 17 453 33 49 49 53 103 287 91 59 15 40 43 33 133
28% 11% 11% 26% 16% 37% 19% 21% 13% 14% 7% 41% 33% 24% 14% 26% 41% 42% 44% 29% 14% 39% 36% 30% 36%

BCEGIJKOU BCEIJKOU K ABCDEGHIJKNOPU BCK BCKO K K ABCDEGHIJKNOPTUX BCEGIJKOU BCIJKO K BCEIJKOU ABCDEGHIJKNOPTU ABCDEGHIJKNOPTUX ABCDEGHIJKNOPTUX BCEIJKOU K ABCDEGHIJKNOPU BCEGHIJKNOU BCEIJKOU ABCDEGHIJKNOPU

.xyz

256 - - - 24 41 22 33 67 35 34 - - - - - - - - - - - - - -
24% - - - 24% 40% 22% 29% 30% 17% 14% - - - - - - - - - - - - - - 
JK K AEGJK JK AJK

.london

56 - - - - - - - - - 56 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

.berlin

91 91 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

.ovh

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 344Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

129 - - - - - - - - - 129 - - - - - - - - - - - - - -
52% - - - - - - - - - 52% - - - - - - - - - - - - - - 

.ovh

230 230 - - - - - - - - - - - - - - - - - - - - - - -
46% 46% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

2598 257 98 114 37 39 43 55 121 94 130 395 45 108 166 95 94 220 68 84 62 36 55 41 141
42% 51% 49% 51% 37% 38% 43% 49% 55% 47% 52% 36% 45% 52% 46% 47% 37% 32% 33% 42% 59% 35% 46% 37% 38%

LRS AEFLQRSTVXY ELQRSVXY AEFLQRSVXY R LQRSVY AEFGLOQRSTVXY LQRSY AEFLQRSTVXY RS AEFLQRSTVXY LQRSVY LQRSY R AEFGJLMOPQRSTVXY LRS R
.xyz

448 - - - 32 38 40 46 90 90 112 - - - - - - - - - - - - - -
41% - - - 32% 37% 40% 41% 41% 45% 45% - - - - - - - - - - - - - - 
E E E

.london

2473 221 86 107 36 42 42 52 127 95 122 407 43 95 167 96 80 195 68 83 49 38 47 38 137
40% 44% 43% 48% 36% 41% 42% 46% 58% 47% 49% 37% 43% 46% 47% 47% 32% 28% 33% 41% 47% 37% 39% 35% 37%

LQRS LQRSY QRS AELQRSXY R R LQRS ABCDEFGJLMNOPQRSTVWXY ALQRSXY AELQRSVXY R QR LQRSXY ALQRSXY ALQRSXY QR LQRS R R
.realtor

2392 249 94 99 36 39 40 56 112 97 130 401 41 85 165 88 80 154 46 65 53 39 40 42 141
39% 50% 47% 44% 36% 38% 40% 50% 51% 48% 52% 36% 41% 41% 46% 43% 32% 22% 22% 32% 50% 38% 34% 38% 38%

LQRS AEFLNQRSTVWXY ALQRSTWY LQRST RS RS RS AELQRSTWY AEFLNQRSTVWXY AELQRSTWY AEFGLNQRSTVWXY RS RS QRS ALQRSTWY QRST RS RS AELQRSTWY RS RS RS RS
.guru

93 - - - - - - - - - 93 - - - - - - - - - - - - - -
37% - - - - - - - - - 37% - - - - - - - - - - - - - - 

.berlin

2169 247 85 90 32 31 38 48 119 89 118 334 36 83 151 65 64 161 42 71 55 26 41 33 110
35% 49% 43% 40% 32% 30% 38% 43% 54% 44% 47% 30% 36% 40% 42% 32% 25% 23% 20% 35% 52% 25% 34% 30% 30%

LQRSVY ADEFGLMNOPQRSTVWXY AFLPQRSVXY LQRSVY S QRS LQRSVXY ACDEFGJLMNOPQRSTVWXY AEFLPQRSVXY AEFLPQRSTVWXY RS QRS LQRSVY AFLPQRSVXY RS QRS ADEFGLMNPQRSTVWXY RS RS
.club

382 - - - - - - - - - - 382 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

.wang

2079 214 87 73 28 25 34 39 109 86 105 390 34 78 160 78 66 138 39 64 36 27 33 31 105
34% 43% 44% 33% 28% 25% 34% 35% 50% 43% 42% 35% 34% 38% 45% 38% 26% 20% 19% 32% 34% 26% 28% 28% 28%

FQRSY ADEFLQRSTVWXY ADEFLQRSTVWXY RS RS RS ADEFGHLMNPQRSTUVWXY ADEFLQRSTVWXY ADEFLQRSTVWXY FQRSY RS FQRSVY ADEFLQRSTVWXY FQRSVY R RS RS RS
.photography

360 - - - - - - - - - - 360 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

356 - - - - - - - - - - 356 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

1925 226 85 54 26 27 35 40 104 88 108 324 24 77 152 67 61 133 33 62 39 16 28 24 92
31% 45% 43% 24% 26% 26% 35% 36% 47% 44% 43% 29% 24% 37% 42% 33% 24% 19% 16% 31% 37% 16% 24% 22% 25%

DQRSVXY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY S S S DQRSVXY DQRSVWXY ADEFGHLMNPQRSTVWXY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY RSV DELMQRSVWXY ADEFLMPQRSTVWXY DQRSVXY S RSV DMQRSVWXY RSV
.link

1668 192 82 59 22 19 30 33 87 81 89 274 20 73 147 59 41 103 21 56 46 15 23 26 70
27% 38% 41% 26% 22% 19% 30% 29% 40% 40% 36% 25% 20% 35% 41% 29% 16% 15% 10% 28% 44% 15% 19% 24% 19%

LQRSVY ADEFLMPQRSTVWXY ADEFHLMPQRSTVWXY QRSVY S S QRSVY QRSVY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY ADEFLMQRSVWXY QRSVY S ADEFLMQRSVWXY ADEFGHLMPQRSTVWXY QRSVY QRSVY ADEFGHLMPQRSTVWXY S RS S
.email

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 345Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3629 192 76 153 44 73 39 61 95 57 79 753 74 135 85 120 179 549 176 134 66 83 90 73 243
59% 38% 38% 69% 44% 72% 39% 54% 43% 28% 32% 68% 74% 66% 24% 59% 71% 80% 85% 67% 63% 81% 76% 66% 66%

BCEGIJKO JO JO ABCEGHIJKOP JKO ABCEGHIJKOP O BCGJKO JKO O ABCEGHIJKOP ABCEGHIJKOP BCEGIJKO BCEGIJKO ABCEGHIJKOP ABCDEGHIJKLNOPQTUXY ABCDEFGHIJKLMNOPQTUWXY ABCEGHIJKO BCEGIJKO ABCDEGHIJKLNOPTUXY ABCEGHIJKOPUY BCEGIJKO ABCEGHIJKO

Respondent 3 or 4

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 721J45961a - ICANN Global Study - Consumers
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Table 346Q811_1. How likely are you to visit the following new gTLDs in the future?

1. .email
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2981 135 45 131 37 67 33 52 66 46 55 617 63 95 71 99 163 469 157 106 39 73 80 62 220
49% 27% 23% 59% 37% 66% 33% 46% 30% 23% 22% 56% 63% 46% 20% 49% 64% 68% 76% 53% 37% 71% 67% 56% 59%

BCEGIJKOU O ABCEGHIJKNOPU BCJKO ABCEGHIJKLNOPTU KO BCGIJKO KO ABCEGIJKNOU ABCEGHIJKNOPU BCGIJKO BCGIJKO ABCEGHIJKLNOPTU ABCDEGHIJKLNOPTUXY ABCDEGHIJKLMNOPQRTUXY BCEGIJKOU BCJKO ABCDEGHIJKLNOPTUXY ABCEGHIJKLNOPTU BCEGIJKOU ABCEGHIJKNOPU

TOP 2 BOX (NET)

1324 28 14 57 7 36 5 17 23 12 14 287 35 28 13 30 93 262 75 59 14 37 46 23 109
22% 6% 7% 26% 7% 35% 5% 15% 10% 6% 6% 26% 35% 14% 4% 15% 37% 38% 36% 29% 13% 36% 39% 21% 29%

BCEGIJKNOPU BCEGHIJKNOPU ABCEGHIJKLNOPUX BCGJKO BO ABCEGHIJKNOPU ABCEGHIJKLNOPUX BCGJKO BCGJKO ABCDEGHIJKLNOPUX ABCDEGHIJKLNOPTUXY ABCDEGHIJKLNOPUX ABCEGHIJKNOPU BGJKO ABCEGHIJKLNOPUX ABCDEGHIJKLNOPUX BCEGIJKO ABCEGHIJKNOPU

  Very likely

1657 107 31 74 30 31 28 35 43 34 41 330 28 67 58 69 70 207 82 47 25 36 34 39 111
27% 21% 16% 33% 30% 30% 28% 31% 20% 17% 16% 30% 28% 33% 16% 34% 28% 30% 40% 23% 24% 35% 29% 35% 30%

BCIJKO ABCIJKOT CIJKO BCIJKO CJKO BCIJKO ABCIJKO CJKO BCIJKOT ABCIJKOT CIJKO ABCIJKO ABCGIJKLMOQRTUWY CO BCIJKOT CJKO ABCIJKOT BCIJKO

  Somewhat likely

1668 192 82 59 22 19 30 33 87 81 89 274 20 73 147 59 41 103 21 56 46 15 23 26 70
27% 38% 41% 26% 22% 19% 30% 29% 40% 40% 36% 25% 20% 35% 41% 29% 16% 15% 10% 28% 44% 15% 19% 24% 19%

LQRSVY ADEFLMPQRSTVWXY ADEFHLMPQRSTVWXY QRSVY S S QRSVY QRSVY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY ADEFLMQRSVWXY QRSVY S ADEFLMQRSVWXY ADEFGHLMPQRSTVWXY QRSVY QRSVY ADEFGHLMPQRSTVWXY S RS S
BOTTOM 2 BOX (NET)

738 62 28 29 11 9 18 17 36 33 33 140 11 31 63 28 21 50 13 19 20 9 4 16 37
12% 12% 14% 13% 11% 9% 18% 15% 16% 16% 13% 13% 11% 15% 18% 14% 8% 7% 6% 9% 19% 9% 3% 15% 10%

RSW RSW RSW RSW W QRSTWY QRSW AQRSTWY QRSTWY RSW RSW W QRSW ABFLQRSTVWY RSW W AFQRSTVWY RSW W
  Somewhat unlikely

930 130 54 30 11 10 12 16 51 48 56 134 9 42 84 31 20 53 8 37 26 6 19 10 33
15% 26% 27% 13% 11% 10% 12% 14% 23% 24% 22% 12% 9% 20% 23% 15% 8% 8% 4% 18% 25% 6% 16% 9% 9%

LQRSVY ADEFGHLMPQRSTVWXY ADEFGHLMPQRSTVWXY QRSV S S S RSV ADEFGLMPQRSVXY ADEFGHLMPQRSVXY ADEFGLMQRSVXY RS AEFLMQRSVXY ADEFGHLMPQRSVXY QRSVY LMQRSVXY ADEFGLMPQRSVXY QRSVY S
  Very unlikely

1495 175 73 33 42 16 37 27 67 74 106 219 17 38 140 46 49 115 29 39 20 15 16 22 80
24% 35% 37% 15% 42% 16% 37% 24% 30% 37% 42% 20% 17% 18% 39% 23% 19% 17% 14% 19% 19% 15% 13% 20% 22%

DFLNRSVW ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY DSW ADFLMNQRSTUVWXY ADFHLMNPQRSTUVWXY ABDFHILMNPQRSTUVWXY ADFHILMNPQRSTUVWXY DSW DS
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 347Q811_2. How likely are you to visit the following new gTLDs in the future?

2. .photography
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2436 114 42 106 30 55 28 44 49 40 39 451 46 92 55 72 136 408 134 87 51 53 70 53 181
40% 23% 21% 48% 30% 54% 28% 39% 22% 20% 16% 41% 46% 45% 15% 35% 54% 59% 65% 43% 49% 51% 59% 48% 49%

BCEGIJKO KO ABCEGIJKOP KO ABCEGHIJKLOP KO BCIJKO O BCEGIJKO BCEGIJKO BCEGIJKO BCIJKO ABCEGHIJKLOPT ABCDEGHIJKLMNOPTUXY ABCDEGHIJKLMNOPQTUVXY BCEGIJKO BCEGIJKOP ABCEGIJKLOP ABCDEGHIJKLNOPT BCEGIJKOP ABCEGIJKLOP

TOP 2 BOX (NET)

843 23 10 36 5 23 2 9 15 11 6 144 24 22 11 15 66 178 52 35 16 19 32 18 71
14% 5% 5% 16% 5% 23% 2% 8% 7% 5% 2% 13% 24% 11% 3% 7% 26% 26% 25% 17% 15% 18% 27% 16% 19%

BCEGIJKOP BCEGHIJKOP ABCEGHIJKLNOP GKO KO BCEGIJKOP ABCEGHIJKLNOP BCGKO KO ABCDEGHIJKLNOPTUXY ABCDEGHIJKLNOPTUXY ABCDEGHIJKLNOPU BCEGHIJKOP BCEGIJKOP BCEGHIJKOP ABCDEGHIJKLNOPTU BCEGIJKOP ABCEGHIJKLNOP

  Very likely

1593 91 32 70 25 32 26 35 34 29 33 307 22 70 44 57 70 230 82 52 35 34 38 35 110
26% 18% 16% 31% 25% 31% 26% 31% 15% 14% 13% 28% 22% 34% 12% 28% 28% 33% 40% 26% 33% 33% 32% 32% 30%

BCIJKO O BCIJKO IJKO BCIJKO CIJKO BCIJKO BCIJKO KO ABCIJKMO BCIJKO BCIJKO ABCIJKLMOT ABCEGIJKLMOPQTY BCIJKO BCIJKO BCIJKO BCIJKO BCIJKO BCIJKO

  Somewhat likely

2079 214 87 73 28 25 34 39 109 86 105 390 34 78 160 78 66 138 39 64 36 27 33 31 105
34% 43% 44% 33% 28% 25% 34% 35% 50% 43% 42% 35% 34% 38% 45% 38% 26% 20% 19% 32% 34% 26% 28% 28% 28%

FQRSY ADEFLQRSTVWXY ADEFLQRSTVWXY RS RS RS ADEFGHLMNPQRSTUVWXY ADEFLQRSTVWXY ADEFLQRSTVWXY FQRSY RS FQRSVY ADEFLQRSTVWXY FQRSVY R RS RS RS
BOTTOM 2 BOX (NET)

979 73 28 39 17 13 20 21 36 34 41 223 17 32 70 38 28 77 28 22 14 16 11 19 62
16% 15% 14% 17% 17% 13% 20% 19% 16% 17% 16% 20% 17% 16% 20% 19% 11% 11% 14% 11% 13% 16% 9% 17% 17%

QRTW QRW QRTW QRW R R R ABCQRSTW QRTW QRTW QRW
  Somewhat unlikely

1100 141 59 34 11 12 14 18 73 52 64 167 17 46 90 40 38 61 11 42 22 11 22 12 43
18% 28% 30% 15% 11% 12% 14% 16% 33% 26% 26% 15% 17% 22% 25% 20% 15% 9% 5% 21% 21% 11% 18% 11% 12%

LRSY ADEFGHLMPQRSVWXY ADEFGHLMPQRSTVWXY RS S S RS ADEFGHLMNOPQRSTUVWXY ADEFGHLQRSVXY ADEFGHLQRSVXY RS RS EFLQRSVXY ADEFGHLQRSVXY RSVXY RS ELRSVXY RSVXY RS S
  Very unlikely

1629 174 71 44 43 22 38 29 62 75 106 269 20 36 143 54 51 141 34 50 18 23 16 26 84
27% 35% 36% 20% 43% 22% 38% 26% 28% 37% 42% 24% 20% 17% 40% 26% 20% 21% 16% 25% 17% 22% 13% 24% 23%

DNQRSUW ADFLMNPQRSTUVWXY ADFLMNQRSTUVWXY ADFHILMNPQRSTUVWXY ADFLMNPQRSTUVWXY SW DNQRSUW ADFHILMNPQRSTUVWXY ABDFHILMNPQRSTUVWXY NSW ADFHILMNPQRSTUVWXY NSW SW W W
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 723J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 348Q811_3. How likely are you to visit the following new gTLDs in the future?

3. .link
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2617 88 37 128 31 56 27 44 43 40 40 538 55 90 64 84 139 423 148 91 42 70 82 63 194
43% 18% 19% 57% 31% 55% 27% 39% 20% 20% 16% 48% 55% 44% 18% 41% 55% 62% 71% 45% 40% 68% 69% 57% 52%

BCEGIJKO ABCEGHIJKLNOPTU BCIJKO ABCEGHIJKOPU BKO BCIJKO ABCEGIJKO ABCEGHIJKOPU BCEGIJKO BCGIJKO ABCEGHIJKNOPTU ABCEGHIJKLNOPTUY ABCDEFGHIJKLMNOPQRTUXY BCEGIJKO BCIJKO ABCEGHIJKLNOPQTUY ABCDEFGHIJKLMNOPQTUY ABCEGHIJKNOPTU ABCEGHIJKNOPU

TOP 2 BOX (NET)

995 16 11 45 7 23 4 14 12 10 8 218 20 25 10 27 61 190 65 43 13 31 43 24 75
16% 3% 6% 20% 7% 23% 4% 13% 5% 5% 3% 20% 20% 12% 3% 13% 24% 28% 31% 21% 12% 30% 36% 22% 20%

BCEGIJKO BCEGIJKNO BCEGIJKNOP BCGIJKO ABCEGIJKNOP BCEGIJKO BCGIJKO BCGIJKO ABCEGHIJKNOPU ABCDEGHIJKLNOPUY ABCDEGHIJKLMNOPTUY ABCEGIJKNOP BCGIJKO ABCEGHIJKLNOPUY ABCDEFGHIJKLMNOPQTUXY BCEGIJKNO ABCEGIJKNOP

  Very likely

1622 72 26 83 24 33 23 30 31 30 32 320 35 65 54 57 78 233 83 48 29 39 39 39 119
26% 14% 13% 37% 24% 32% 23% 27% 14% 15% 13% 29% 35% 32% 15% 28% 31% 34% 40% 24% 28% 38% 33% 35% 32%

BCIJKO ABCEGIJKLOPT BCIKO BCIJKO BCIK BCIJKO ABCIJKO ABCIJKOT BCIJKO BCIJKO BCIJKO ABCEGIJKLOT ABCEGHIJKLOPQTU BCIJKO BCIJKO ABCEGIJKOT BCIJKO ABCGIJKOT ABCIJKOT

  Somewhat likely

1925 226 85 54 26 27 35 40 104 88 108 324 24 77 152 67 61 133 33 62 39 16 28 24 92
31% 45% 43% 24% 26% 26% 35% 36% 47% 44% 43% 29% 24% 37% 42% 33% 24% 19% 16% 31% 37% 16% 24% 22% 25%

DQRSVXY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY S S S DQRSVXY DQRSVWXY ADEFGHLMNPQRSTVWXY ADEFLMPQRSTVWXY ADEFLMPQRSTVWXY RSV DELMQRSVWXY ADEFLMPQRSTVWXY DQRSVXY S RSV DMQRSVWXY RSV
BOTTOM 2 BOX (NET)

885 81 29 19 14 13 20 22 35 36 42 179 16 31 67 34 32 73 22 25 15 8 9 14 49
14% 16% 15% 9% 14% 13% 20% 20% 16% 18% 17% 16% 16% 15% 19% 17% 13% 11% 11% 12% 14% 8% 8% 13% 13%

DRW DRVW DRSVW DRSVW DRVW DRSVW DRVW DRSVW D DW ADQRSVWY DRVW
  Somewhat unlikely

1040 145 56 35 12 14 15 18 69 52 66 145 8 46 85 33 29 60 11 37 24 8 19 10 43
17% 29% 28% 16% 12% 14% 15% 16% 31% 26% 26% 13% 8% 22% 24% 16% 11% 9% 5% 18% 23% 8% 16% 9% 12%

LMQRSVXY ADEFGHLMPQRSTVWXY ADEFGHLMPQRSTVWXY RS S S RS RS ADEFGHLMNOPQRSTVWXY ADEFGHLMPQRSVWXY ADEFGHLMPQRSTVWXY RS AELMQRSVXY ADEFLMPQRSVXY RSV S LMQRSVXY ELMQRSVXY RS S
  Very unlikely

1602 188 78 41 44 19 38 28 73 73 102 248 21 39 142 53 53 131 26 48 24 17 9 23 84
26% 37% 39% 18% 44% 19% 38% 25% 33% 36% 41% 22% 21% 19% 40% 26% 21% 19% 13% 24% 23% 17% 8% 21% 23%

DLNRSVW ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY W ADFHLMNPQRSTUVWXY W ADFHLMNPQRSTUVWXY SW ADFLMNQRSTVWXY ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY SW W W ADFHLMNPQRSTUVWXY RSW SW SW SW SW W W SW
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 349Q811_4. How likely are you to visit the following new gTLDs in the future?

4. .guru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2043 70 28 74 18 40 22 25 42 26 19 437 32 73 49 60 121 390 124 96 30 39 65 30 133
33% 14% 14% 33% 18% 39% 22% 22% 19% 13% 8% 39% 32% 35% 14% 29% 48% 57% 60% 48% 29% 38% 55% 27% 36%

BCEGHIJKO K K BCEGHIJKO K BCEGHIJKO BJKO BJKO K ABCEGHIJKOPUX BCEIJKO BCEGHIJKO K BCEIJKO ABCDEGHIJKLMNOPUXY ABCDEFGHIJKLMNOPQTUVXY ABCDEFGHIJKLMNOPQTUVXY ABCDEGHIJKLMNOPUXY BCJKO BCEGHIJKO ABCDEFGHIJKLMNOPUVXY BCJKO BCEGHIJKO

TOP 2 BOX (NET)

695 20 7 14 5 18 3 2 14 8 6 143 18 11 8 8 54 180 38 40 8 10 28 7 45
11% 4% 4% 6% 5% 18% 3% 2% 6% 4% 2% 13% 18% 5% 2% 4% 21% 26% 18% 20% 8% 10% 24% 6% 12%

BCDEGHIJKNOP KO ABCDEGHIJKNOPUX KO BCDEGHIJKNOPX ABCDEGHIJKNOPUX O ABCDEGHIJKLNOPUVXY ABCDEGHIJKLNOPSUVXY ABCDEGHIJKLNOPUVXY ABCDEGHIJKLNOPUVXY HKO BCHJKOP ABCDEGHIJKLNOPUVXY O BCDEGHIJKNOP

  Very likely

1348 50 21 60 13 22 19 23 28 18 13 294 14 62 41 52 67 210 86 56 22 29 37 23 88
22% 10% 11% 27% 13% 22% 19% 21% 13% 9% 5% 26% 14% 30% 11% 25% 26% 31% 42% 28% 21% 28% 31% 21% 24%

BCEIJKO K K BCEIJKMO K BCIJKO BCJKO BCJKO K ABCEIJKMO K ABCEGIJKMO K BCEIJKMO BCEIJKMO ABCEGHIJKMOUXY ABCDEFGHIJKLMNOPQRTUVXY ABCEIJKMO BCJKO BCEIJKMO ABCEGIJKMO BCJKO BCEIJKMO

  Somewhat likely

2392 249 94 99 36 39 40 56 112 97 130 401 41 85 165 88 80 154 46 65 53 39 40 42 141
39% 50% 47% 44% 36% 38% 40% 50% 51% 48% 52% 36% 41% 41% 46% 43% 32% 22% 22% 32% 50% 38% 34% 38% 38%

LQRS AEFLNQRSTVWXY ALQRSTWY LQRST RS RS RS AELQRSTWY AEFLNQRSTVWXY AELQRSTWY AEFGLNQRSTVWXY RS RS QRS ALQRSTWY QRST RS RS AELQRSTWY RS RS RS RS
BOTTOM 2 BOX (NET)

1099 87 29 49 21 19 25 28 34 34 42 220 23 38 72 39 39 85 33 24 24 20 11 22 81
18% 17% 15% 22% 21% 19% 25% 25% 15% 17% 17% 20% 23% 18% 20% 19% 15% 12% 16% 12% 23% 19% 9% 20% 22%

RTW RW CRTW RTW W CIQRTW ACIQRTW RTW RTW RW RTW RTW RTW W RW ACQRTW

  Somewhat unlikely

1293 162 65 50 15 20 15 28 78 63 88 181 18 47 93 49 41 69 13 41 29 19 29 20 60
21% 32% 33% 22% 15% 20% 15% 25% 35% 31% 35% 16% 18% 23% 26% 24% 16% 10% 6% 20% 28% 18% 24% 18% 16%

LRSY ADEFGLMNOPQRSTVXY ADEFGLMNQRSTVXY LRS S RS S LQRSY ADEFGLMNOPQRSTVWXY ADEFGLMQRSTVXY ADEFGLMNOPQRSTVWXY RS RS LRS AEGLQRSY LQRSY RS RS EGLQRSY RS LRSY RS RS
  Very unlikely

1709 183 78 50 47 23 38 31 66 78 101 272 27 48 144 56 52 143 37 40 22 25 14 38 96
28% 36% 39% 22% 47% 23% 38% 28% 30% 39% 40% 25% 27% 23% 40% 27% 21% 21% 18% 20% 21% 24% 12% 35% 26%

LQRSTW ADFLNPQRSTUVWY ADFHLMNPQRSTUVWY W ADFHILMNPQRSTUVWY W ADFLNQRSTUVWY SW QRSTW ADFHLMNPQRSTUVWY ADFHILMNPQRSTUVWY SW W W ADFHILMNPQRSTUVWY RSW W W W DLNQRSTUW SW
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 350Q811_5. How likely are you to visit the following new gTLDs in the future?

5. .realtor
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1927 117 47 62 16 37 19 27 26 29 21 435 32 62 47 49 117 332 88 71 32 38 52 33 138
31% 23% 24% 28% 16% 36% 19% 24% 12% 14% 8% 39% 32% 30% 13% 24% 46% 48% 43% 35% 30% 37% 44% 30% 37%

BCEGIJKOP IJKO IJKO EIJKO K BCEGIJKOP K IJKO K ABCDEGHIJKNOP EGIJKO EGIJKO IJKO ABCDEGHIJKLMNOPTUXY ABCDEFGHIJKLMNOPTUVXY ABCDEGHIJKNOPUX BCEGHIJKOP EIJKO BCEGHIJKOP ABCDEGHIJKNOPUX EIJKO ABCDEGHIJKOP

TOP 2 BOX (NET)

563 25 9 12 5 17 1 6 8 7 5 130 13 8 6 11 44 129 26 22 5 8 13 8 45
9% 5% 5% 5% 5% 17% 1% 5% 4% 3% 2% 12% 13% 4% 2% 5% 17% 19% 13% 11% 5% 8% 11% 7% 12%

BCDGIJKNO KO O KO ABCDEGHIJKNOPUX O ABCDEGHIJKNOPU BCDEGIJKNOPU O ABCDEGHIJKLNOPUVX ABCDEGHIJKLNOPSTUVWXY BCDEGHIJKNOPU BCDGIJKNOP GKO BCGIJKNO GKO ABCDEGHIJKNOPU

  Very likely

1364 92 38 50 11 20 18 21 18 22 16 305 19 54 41 38 73 203 62 49 27 30 39 25 93
22% 18% 19% 22% 11% 20% 18% 19% 8% 11% 6% 27% 19% 26% 11% 19% 29% 30% 30% 24% 26% 29% 33% 23% 25%

BEIJKO IJKO IJKO EIJKO IJKO IK IKO ABCEGHIJKOP IKO BEIJKO K IJKO ABCEGHIJKOP ABCDEFGHIJKMOP ABCEGHIJKMOP EIJKO EIJKO BCEIJKOP ABCDEFGHIJKMOP EIJKO BEIJKO

  Somewhat likely

2473 221 86 107 36 42 42 52 127 95 122 407 43 95 167 96 80 195 68 83 49 38 47 38 137
40% 44% 43% 48% 36% 41% 42% 46% 58% 47% 49% 37% 43% 46% 47% 47% 32% 28% 33% 41% 47% 37% 39% 35% 37%

LQRS LQRSY QRS AELQRSXY R R LQRS ABCDEFGJLMNOPQRSTVWXY ALQRSXY AELQRSVXY R QR LQRSXY ALQRSXY ALQRSXY QR LQRS R R
BOTTOM 2 BOX (NET)

1170 77 29 58 20 21 26 25 42 34 42 230 18 46 75 44 32 117 48 28 19 21 17 22 79
19% 15% 15% 26% 20% 21% 26% 22% 19% 17% 17% 21% 18% 22% 21% 22% 13% 17% 23% 14% 18% 20% 14% 20% 21%

BQ ABCJKQRTW BCQRTW Q BCQT BCQT BQT BQT BCQRT BCQT
  Somewhat unlikely

1303 144 57 49 16 21 16 27 85 61 80 177 25 49 92 52 48 78 20 55 30 17 30 16 58
21% 29% 29% 22% 16% 21% 16% 24% 39% 30% 32% 16% 25% 24% 26% 25% 19% 11% 10% 27% 29% 17% 25% 15% 16%

LRSY AEGLQRSVXY AEGLQRSVXY LRS RS LRSY ABCDEFGHLMNOPQRSTVWXY AEGLQRSVXY ADEFGLQRSVXY RS LRSY LRSY AEGLRSXY LRSXY RS AEGLQRSVXY EGLQRSVXY LRSXY RS
  Very unlikely

1744 164 67 54 49 23 39 33 67 77 107 268 25 49 144 59 56 160 51 47 24 27 20 39 95
28% 33% 34% 24% 49% 23% 39% 29% 30% 38% 43% 24% 25% 24% 40% 29% 22% 23% 25% 23% 23% 26% 17% 35% 26%

LQRW ADFLNQRSTUWY DLNQRSTWY ABCDFHILMNPQRSTUVWY ADFLMNQRSTUWY W LQRW ADFLMNPQRSTUVWY ABCDFHILMNPQRSTUVWY ABDFHILMNPQRSTUVWY W DFLNQRSTUWY W
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 351Q811_6. How likely are you to visit the following new gTLDs in the future?

6. .club
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2297 71 38 90 24 47 23 34 37 36 30 531 43 79 59 83 136 373 126 80 28 55 57 46 171
37% 14% 19% 40% 24% 46% 23% 30% 17% 18% 12% 48% 43% 38% 16% 41% 54% 54% 61% 40% 27% 53% 48% 42% 46%

BCEGIJKOU K BCEGIJKOU BK BCEGHIJKOU BK BCIJKO ABCDEGHIJKNOTU BCEGIJKOU BCEGIJKOU BCEGIJKOU ABCDEGHIJKNOPTUX ABCDEGHIJKLMNOPTUXY ABCDEFGHIJKLMNOPTUWXY BCEGIJKOU BIKO ABCDEGHIJKNOPTU ABCEGHIJKOU BCEGIJKOU ABCEGHIJKOU

TOP 2 BOX (NET)

753 13 9 22 6 23 2 7 11 9 6 180 21 14 12 26 64 138 50 27 6 16 15 9 67
12% 3% 5% 10% 6% 23% 2% 6% 5% 4% 2% 16% 21% 7% 3% 13% 25% 20% 24% 13% 6% 16% 13% 8% 18%

BCGHIJKNOU BCGJKO ABCDEGHIJKNOPTUX B ABCDEGHIJKNOUX ABCDEGHIJKNOUX BK BCGIJKNO ABCDEGHIJKLNOPTUVWXY ABCDEGHIJKLNOPTUX ABCDEGHIJKLNOPTUWX BCGIJKNOU BCEGHIJKNOU BCGIJKO BGKO ABCDEGHIJKNOUX

  Very likely

1544 58 29 68 18 24 21 27 26 27 24 351 22 65 47 57 72 235 76 53 22 39 42 37 104
25% 12% 15% 30% 18% 24% 21% 24% 12% 13% 10% 32% 22% 32% 13% 28% 28% 34% 37% 26% 21% 38% 35% 34% 28%

BCIJKO BCEIJKO K BIJKO BIK BCIJKO ABCEGIJKMOU BIKO ABCEIJKO BCIJKO BCEIJKO ABCEFGHIJKMOTUY ABCEFGHIJKMOTUY BCIJKO BIKO ABCEFGHIJKMOTU ABCEGIJKMOU ABCEGIJKOU BCEIJKO

  Somewhat likely

2169 247 85 90 32 31 38 48 119 89 118 334 36 83 151 65 64 161 42 71 55 26 41 33 110
35% 49% 43% 40% 32% 30% 38% 43% 54% 44% 47% 30% 36% 40% 42% 32% 25% 23% 20% 35% 52% 25% 34% 30% 30%

LQRSVY ADEFGLMNOPQRSTVWXY AFLPQRSVXY LQRSVY S QRS LQRSVXY ACDEFGJLMNOPQRSTVWXY AEFLPQRSVXY AEFLPQRSTVWXY RS QRS LQRSVY AFLPQRSVXY RS QRS ADEFGLMNPQRSTVWXY RS RS
BOTTOM 2 BOX (NET)

1000 77 27 45 15 16 24 26 43 31 45 180 20 40 65 27 34 87 29 28 24 17 15 19 66
16% 15% 14% 20% 15% 16% 24% 23% 20% 15% 18% 16% 20% 19% 18% 13% 13% 13% 14% 14% 23% 17% 13% 17% 18%
R QR ABCLPQRSTW ABCPQRSTW R R R R R R CPQRTW R

  Somewhat unlikely

1169 170 58 45 17 15 14 22 76 58 73 154 16 43 86 38 30 74 13 43 31 9 26 14 44
19% 34% 29% 20% 17% 15% 14% 20% 35% 29% 29% 14% 16% 21% 24% 19% 12% 11% 6% 21% 30% 9% 22% 13% 12%

LQRSVY ADEFGHLMNOPQRSTVWXY ADEFGLMPQRSVXY LQRSVY S S S RSVY ADEFGHLMNOPQRSTVWXY ADEFGLMPQRSVXY ADEFGLMNPQRSVXY S S LQRSVY AFGLQRSVXY QRSVY S LQRSVY AEFGLMPQRSVXY LQRSVY S
  Very unlikely

1678 184 77 43 45 24 39 30 64 76 102 245 21 44 148 56 53 153 39 50 22 22 21 31 89
27% 37% 39% 19% 45% 24% 39% 27% 29% 38% 41% 22% 21% 21% 41% 27% 21% 22% 19% 25% 21% 21% 18% 28% 24%

DLQRSW ADFHILMNPQRSTUVWY ADFHILMNPQRSTUVWY ADFHILMNPQRSTUVWXY ADFLMNPQRSTUVWY DLQRSW ADFHLMNPQRSTUVWY ADFHILMNPQRSTUVWXY ADFHILMNPQRSTUVWXY DSW
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 352Q811_7. How likely are you to visit the following new gTLDs in the future?

7. .xyz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1746 53 21 59 16 38 19 24 29 29 17 453 33 49 49 53 103 287 91 59 15 40 43 33 133
28% 11% 11% 26% 16% 37% 19% 21% 13% 14% 7% 41% 33% 24% 14% 26% 41% 42% 44% 29% 14% 39% 36% 30% 36%

BCEGIJKOU BCEIJKOU K ABCDEGHIJKNOPU BCK BCKO K K ABCDEGHIJKNOPTUX BCEGIJKOU BCIJKO K BCEIJKOU ABCDEGHIJKNOPTU ABCDEGHIJKNOPTUX ABCDEGHIJKNOPTUX BCEIJKOU K ABCDEGHIJKNOPU BCEGHIJKNOU BCEIJKOU ABCDEGHIJKNOPU

TOP 2 BOX (NET)

542 11 10 14 6 17 2 4 11 7 6 147 12 10 11 10 34 106 27 20 3 8 10 7 49
9% 2% 5% 6% 6% 17% 2% 4% 5% 3% 2% 13% 12% 5% 3% 5% 13% 15% 13% 10% 3% 8% 8% 6% 13%

BGHIJKNOPU B BK B ABCDEGHIJKNOPUX B ABCDEGHIJKNOPUX BCGHIJKNOPU ABCDEGHIJKNOPU ABCDEGHIJKNOPUVWX ABCDGHIJKNOPU BGHJKOU BKO BGKO B ABCDEGHIJKNOPUX

  Very likely

1204 42 11 45 10 21 17 20 18 22 11 306 21 39 38 43 69 181 64 39 12 32 33 26 84
20% 8% 6% 20% 10% 21% 17% 18% 8% 11% 4% 28% 21% 19% 11% 21% 27% 26% 31% 19% 11% 31% 28% 24% 23%

BCEIJKOU K BCEIJKO BCEIJKO BCIK BCIKO CK ABCDEGHIJKNOTU BCEIJKO BCEIJKO CK BCEIJKOU ABCEGIJKNOU ABCEGIJKNOTU ABCDEGHIJKNOPTUY BCEIJKO K ABCDEGHIJKNOTU ABCEIJKOU BCEIJKOU BCEIJKOU

  Somewhat likely

2598 257 98 114 37 39 43 55 121 94 130 395 45 108 166 95 94 220 68 84 62 36 55 41 141
42% 51% 49% 51% 37% 38% 43% 49% 55% 47% 52% 36% 45% 52% 46% 47% 37% 32% 33% 42% 59% 35% 46% 37% 38%

LRS AEFLQRSTVXY ELQRSVXY AEFLQRSVXY R LQRSVY AEFGLOQRSTVXY LQRSY AEFLQRSTVXY RS AEFLQRSTVXY LQRSVY LQRSY R AEFGJLMOPQRSTVXY LRS R
BOTTOM 2 BOX (NET)

1143 77 28 57 19 19 25 29 31 32 41 218 24 47 76 43 41 110 50 25 19 16 19 22 75
19% 15% 14% 26% 19% 19% 25% 26% 14% 16% 16% 20% 24% 23% 21% 21% 16% 16% 24% 12% 18% 16% 16% 20% 20%
BT ABCIJKLQRTVW BCIRT ABCIJKQRT BT BCIRT BCIRT BCIRT T ABCIJKQRT T

  Somewhat unlikely

1455 180 70 57 18 20 18 26 90 62 89 177 21 61 90 52 53 110 18 59 43 20 36 19 66
24% 36% 35% 26% 18% 20% 18% 23% 41% 31% 36% 16% 21% 30% 25% 25% 21% 16% 9% 29% 41% 19% 30% 17% 18%

LRSY ADEFGHLMOPQRSVXY ADEFGHLMOPQRSVXY LRSY S S S LS ADEFGHJLMNOPQRSTVXY AEFGLQRSVXY ADEFGHLMOPQRSVXY S S AEGLQRSXY LRSY LRSY S S EGLQRSXY ADEFGHLMNOPQRSTVXY S EGLRSXY S S
  Very unlikely

1800 192 81 50 48 25 38 33 70 78 103 262 22 49 143 56 56 180 48 58 28 27 21 36 96
29% 38% 41% 22% 48% 25% 38% 29% 32% 39% 41% 24% 22% 24% 40% 27% 22% 26% 23% 29% 27% 26% 18% 33% 26%

DLQSW ADFLMNPQRSTUVWY ADFLMNPQRSTUVWY ADFHILMNPQRSTUVWXY DFLMNQRSWY W DLQSW ADFLMNPQRSTUVWY ADFHILMNPQRSTUVWY ADFHILMNPQRSTUVWY W W W DLQW
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 353Q811_8. How likely are you to visit the following new gTLDs in the future?

8. .berlin
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

56 - - - - - - - - - 56 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

  Very likely

39 - - - - - - - - - 39 - - - - - - - - - - - - - -
16% - - - - - - - - - 16% - - - - - - - - - - - - - - 

  Somewhat likely

93 - - - - - - - - - 93 - - - - - - - - - - - - - -
37% - - - - - - - - - 37% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

37 - - - - - - - - - 37 - - - - - - - - - - - - - -
15% - - - - - - - - - 15% - - - - - - - - - - - - - - 

  Somewhat unlikely

56 - - - - - - - - - 56 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

  Very unlikely

101 - - - - - - - - - 101 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 354Q811_9. How likely are you to visit the following new gTLDs in the future?

9. .ovh
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Very likely

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Somewhat likely

129 - - - - - - - - - 129 - - - - - - - - - - - - - -
52% - - - - - - - - - 52% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

39 - - - - - - - - - 39 - - - - - - - - - - - - - -
16% - - - - - - - - - 16% - - - - - - - - - - - - - - 

  Somewhat unlikely

90 - - - - - - - - - 90 - - - - - - - - - - - - - -
36% - - - - - - - - - 36% - - - - - - - - - - - - - - 

  Very unlikely

104 - - - - - - - - - 104 - - - - - - - - - - - - - -
42% - - - - - - - - - 42% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 355Q811_10. How likely are you to visit the following new gTLDs in the future?

10. .london
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

256 - - - 24 41 22 33 67 35 34 - - - - - - - - - - - - - -
24% - - - 24% 40% 22% 29% 30% 17% 14% - - - - - - - - - - - - - - 
JK K AEGJK JK AJK

TOP 2 BOX (NET)

72 - - - 8 16 3 5 25 9 6 - - - - - - - - - - - - - -
7% - - - 8% 16% 3% 4% 11% 4% 2% - - - - - - - - - - - - - - 
K K AGHJK AGHJK

  Very likely

184 - - - 16 25 19 28 42 26 28 - - - - - - - - - - - - - -
17% - - - 16% 25% 19% 25% 19% 13% 11% - - - - - - - - - - - - - - 
K AJK AJK K

  Somewhat likely

448 - - - 32 38 40 46 90 90 112 - - - - - - - - - - - - - -
41% - - - 32% 37% 40% 41% 41% 45% 45% - - - - - - - - - - - - - - 
E E E

BOTTOM 2 BOX (NET)

191 - - - 19 19 24 21 30 33 45 - - - - - - - - - - - - - -
18% - - - 19% 19% 24% 19% 14% 16% 18% - - - - - - - - - - - - - - 

I
  Somewhat unlikely

257 - - - 13 19 16 25 60 57 67 - - - - - - - - - - - - - -
24% - - - 13% 19% 16% 22% 27% 28% 27% - - - - - - - - - - - - - - 
E EG EG EG

  Very unlikely

382 - - - 45 23 38 33 63 76 104 - - - - - - - - - - - - - -
35% - - - 45% 23% 38% 29% 29% 38% 42% - - - - - - - - - - - - - - 
FI AFHI F FI AFHI

Not sure

1086 - - - 101 102 100 112 220 201 250 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 356Q811_11. How likely are you to visit the following new gTLDs in the future?

11. .nyc
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

91 91 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

18 18 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

73 73 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

230 230 - - - - - - - - - - - - - - - - - - - - - - -
46% 46% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

74 74 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

156 156 - - - - - - - - - - - - - - - - - - - - - - -
31% 31% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

181 181 - - - - - - - - - - - - - - - - - - - - - - -
36% 36% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 357Q811_12. How likely are you to visit the following new gTLDs in the future?

12. .wang
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

467 - - - - - - - - - - 467 - - - - - - - - - - - - -
42% - - - - - - - - - - 42% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

161 - - - - - - - - - - 161 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

  Very likely

306 - - - - - - - - - - 306 - - - - - - - - - - - - -
28% - - - - - - - - - - 28% - - - - - - - - - - - - - 

  Somewhat likely

382 - - - - - - - - - - 382 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

213 - - - - - - - - - - 213 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

  Somewhat unlikely

169 - - - - - - - - - - 169 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

  Very unlikely

261 - - - - - - - - - - 261 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 358Q811_13. How likely are you to visit the following new gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

517 - - - - - - - - - - 517 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

200 - - - - - - - - - - 200 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

  Very likely

317 - - - - - - - - - - 317 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

  Somewhat likely

360 - - - - - - - - - - 360 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

196 - - - - - - - - - - 196 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

  Somewhat unlikely

164 - - - - - - - - - - 164 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

  Very unlikely

233 - - - - - - - - - - 233 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 359Q811_14. How likely are you to visit the following new gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

520 - - - - - - - - - - 520 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

174 - - - - - - - - - - 174 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

  Very likely

346 - - - - - - - - - - 346 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

  Somewhat likely

356 - - - - - - - - - - 356 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

183 - - - - - - - - - - 183 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

  Somewhat unlikely

173 - - - - - - - - - - 173 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

  Very unlikely

234 - - - - - - - - - - 234 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 360Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1324 28** 14** 57* 7** 36* 5** 17** 23** 12** 14** 287 35* 28** 13** 30* 93* 262 75* 59* 14** 37* 46* 23** 109Unweighted Base
1324 28** 14** 57* 7** 36* 5** 17** 23** 12** 14** 287 35* 28** 13** 30* 93* 262 75* 59* 14** 37* 46* 23** 109Weighted Base

516 13 3 16 3 21 3 5 8 5 4 122 14 16 5 11 26 80 42 21 5 22 16 11 44
39% 46% 21% 28% 43% 58% 60% 29% 35% 42% 29% 43% 40% 57% 38% 37% 28% 31% 56% 36% 36% 59% 35% 48% 40%

QR ADQRTW DQR ADLQRTWY ADQRTWY

It seems legitimate

395 6 2 17 3 11 1 7 8 2 4 102 13 9 3 14 23 86 21 10 3 9 10 3 28
30% 21% 14% 30% 43% 31% 20% 41% 35% 17% 29% 36% 37% 32% 23% 47% 25% 33% 28% 17% 21% 24% 22% 13% 26%
T AT T AQTWY T

I trust this extension

375 7 4 13 2 7 1 4 6 1 5 89 12 8 5 10 26 74 25 21 1 10 18 5 21
28% 25% 29% 23% 29% 19% 20% 24% 26% 8% 36% 31% 34% 29% 38% 33% 28% 28% 33% 36% 7% 27% 39% 22% 19%
Y Y Y Y Y

It has information I’m
seeking

346 6 2 20 2 9 1 4 8 3 4 102 9 7 6 13 10 58 24 11 5 7 10 5 20
26% 21% 14% 35% 29% 25% 20% 24% 35% 25% 29% 36% 26% 25% 46% 43% 11% 22% 32% 19% 36% 19% 22% 22% 18%
Q QRTY Q AQRTVY Q AQRTVY Q QY

It’s where you go for
specific information

290 3 2 10 2 10 1 6 1 1 2 87 6 4 3 7 18 46 23 7 1 11 11 4 24
22% 11% 14% 18% 29% 28% 20% 35% 4% 8% 14% 30% 17% 14% 23% 23% 19% 18% 31% 12% 7% 30% 24% 17% 22%

AQRT RT T
I’ve been to this type of
website before

206 3 3 5 2 4 - 1 1 - 1 53 11 5 2 1 19 48 17 5 1 7 4 5 8
16% 11% 21% 9% 29% 11% - 6% 4% - 7% 18% 31% 18% 15% 3% 20% 18% 23% 8% 7% 19% 9% 22% 7%
Y PY ADFPTWY PY PY DPTY Y

I’m not afraid of my
information being  stolen if
I go here

6 1 - - - 1 - - - - - - 1 - - - - 1 1 1 - - - - -
* 4% - - - 3% - - - - - - 3% - - - - * 1% 2% - - - - - 

AL AL L
Curiosity

6 - - - - - - - - - - - - - - - 2 1 - 2 - - - - 1
* - - - - - - - - - - - - - - - 2% * - 3% - - - - 1%

AL ALR
New/different search
results

5 - - - - 1 - - - - - 1 - - - - - 1 - 1 - - 1 - -
* - - - - 3% - - - - - * - - - - - * - 2% - - 2% - - 

A
For email use

4 - - - - - - - 1 - - 2 - - - 1 - - - - - - - - -
* - - - - - - - 4% - - 1% - - - 3% - - - - - - - - - 

AR
Helpful/useful

4 - - - - - - - - - - 2 - - - - - 2 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

Good/Like it

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
* - - - - - - - - - - - - - - - - * - - - - - 4% - 

Will use in the future

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

A
It’s free

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Need based

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

ALR
By coincidence

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 736J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 360Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1324 28** 14** 57* 7** 36* 5** 17** 23** 12** 14** 287 35* 28** 13** 30* 93* 262 75* 59* 14** 37* 46* 23** 109Weighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
Reliable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 8% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

ALR
Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

6 - - - - - - - - - 2 - - - - - 1 1 - 1 - - - - 1
* - - - - - - - - - 14% - - - - - 1% * - 2% - - - - 1%

L
Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 360Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1324 28** 14** 57* 7** 36* 5** 17** 23** 12** 14** 287 35* 28** 13** 30* 93* 262 75* 59* 14** 37* 46* 23** 109Weighted Base
35 6 4 - 1 - - - - 2 - 5 - - 1 - 3 5 1 2 - - 1 - 4

3% 21% 29% - 14% - - - - 17% - 2% - - 8% - 3% 2% 1% 3% - - 2% - 4%
None of the above

2 - - - - - - - - - - - 1 - - - - - - - - - - - 1
* - - - - - - - - - - - 3% - - - - - - - - - - - 1%

ALR
Don’t know

3 - - - - 1 - - - - - - - - - - - 1 - 1 - - - - -
* - - - - 3% - - - - - - - - - - - * - 2% - - - - - 

AL AL
Declined to answer

2208 45 20 81 15 65 7 27 33 15 22 567 67 49 25 57 128 405 155 85 16 66 71 34 153
167% 161% 143% 142% 214% 181% 140% 159% 143% 125% 157% 198% 191% 175% 192% 190% 138% 155% 207% 144% 114% 178% 154% 148% 140%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 361Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

843 23** 10** 36* 5** 23** 2** 9** 15** 11** 6** 144 24** 22** 11** 15** 66* 178 52* 35* 16** 19** 32* 18** 71*Unweighted Base
843 23** 10** 36* 5** 23** 2** 9** 15** 11** 6** 144 24** 22** 11** 15** 66* 178 52* 35* 16** 19** 32* 18** 71*Weighted Base

288 8 2 11 1 12 1 3 1 3 1 44 10 10 4 4 21 56 24 12 2 7 13 7 31
34% 35% 20% 31% 20% 52% 50% 33% 7% 27% 17% 31% 42% 45% 36% 27% 32% 31% 46% 34% 13% 37% 41% 39% 44%

L
It seems legitimate

268 8 5 8 - 3 - 4 5 1 2 37 11 9 4 5 23 66 24 12 5 6 12 5 13
32% 35% 50% 22% - 13% - 44% 33% 9% 33% 26% 46% 41% 36% 33% 35% 37% 46% 34% 31% 32% 38% 28% 18%
Y Y LY ADLY Y

It has information I’m
seeking

249 7 5 17 1 4 1 - 4 3 2 45 5 9 3 5 12 58 23 9 8 3 7 3 15
30% 30% 50% 47% 20% 17% 50% - 27% 27% 33% 31% 21% 41% 27% 33% 18% 33% 44% 26% 50% 16% 22% 17% 21%
Q AQWY Q Q AQWY

It’s where you go for
specific information

201 3 2 12 3 4 - 1 7 1 4 35 6 4 - 3 8 65 13 4 2 3 1 2 18
24% 13% 20% 33% 60% 17% - 11% 47% 9% 67% 24% 25% 18% - 20% 12% 37% 25% 11% 13% 16% 3% 11% 25%

QW QTW QW ALQTW W W
I trust this extension

120 - - 2 2 2 - 3 2 1 - 26 4 3 1 1 7 32 11 1 1 4 5 4 8
14% - - 6% 40% 9% - 33% 13% 9% - 18% 17% 14% 9% 7% 11% 18% 21% 3% 6% 21% 16% 22% 11%
T T T DT

I’ve been to this type of
website before

105 1 - 2 1 1 - 1 2 - - 34 2 3 1 1 12 21 7 2 1 2 2 3 6
12% 4% - 6% 20% 4% - 11% 13% - - 24% 8% 14% 9% 7% 18% 12% 13% 6% 6% 11% 6% 17% 8%

ADRTWY

I’m not afraid of my
information being  stolen if
I go here

12 - 1 - - - - 1 - - - - - - - - 1 2 1 4 - 1 - - 1
1% - 10% - - - - 11% - - - - - - - - 2% 1% 2% 11% - 5% - - 1%

ADLQRY

Photography use

5 1 - - - 1 - - - - - 1 - - - - - - 1 1 - - - - -
1% 4% - - - 4% - - - - - 1% - - - - - - 2% 3% - - - - - 

R
Curiosity

3 1 - 1 - - - - - - - - - - - - 1 - - - - - - - -
* 4% - 3% - - - - - - - - - - - - 2% - - - - - - - - 

ALR
Interesting

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

A
Good/Like it

3 - - - - 1 - - - - - 1 - - - - - 1 - - - - - - -
* - - - - 4% - - - - - 1% - - - - - 1% - - - - - - - 

Safe/Secure

3 - - - - - - - - - - - - - - - - 1 - - - - - 1 1
* - - - - - - - - - - - - - - - - 1% - - - - - 6% 1%

Will use in the future

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

New/different search
results

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

ALR
Improvement

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 4% - - - - - - - - - - - - 

Education/To learn

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 361Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

843 23** 10** 36* 5** 23** 2** 9** 15** 11** 6** 144 24** 22** 11** 15** 66* 178 52* 35* 16** 19** 32* 18** 71*Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 9% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

ALR
By coincidence

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

6 - - - - - - - - - - 1 - - - - 1 2 - - - - 1 - 1
1% - - - - - - - - - - 1% - - - - 2% 1% - - - - 3% - 1%

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 361Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

843 23** 10** 36* 5** 23** 2** 9** 15** 11** 6** 144 24** 22** 11** 15** 66* 178 52* 35* 16** 19** 32* 18** 71*Weighted Base
30 5 2 - 1 1 - - 1 2 - 3 1 - 2 - 1 4 1 2 - - 1 2 1

4% 22% 20% - 20% 4% - - 7% 18% - 2% 4% - 18% - 2% 2% 2% 6% - - 3% 11% 1%
None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 4% - - - - - - - - - - - - - - - - - - - 

Declined to answer

1305 34 17 53 9 30 2 13 22 12 9 229 40 38 15 19 87 312 105 49 19 26 42 27 96
155% 148% 170% 147% 180% 130% 100% 144% 147% 109% 150% 159% 167% 173% 136% 127% 132% 175% 202% 140% 119% 137% 131% 150% 135%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 362Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

995 16** 11** 45* 7** 23** 4** 14** 12** 10** 8** 218 20** 25** 10** 27** 61* 190 65* 43* 13** 31* 43* 24** 75*Unweighted Base
995 16** 11** 45* 7** 23** 4** 14** 12** 10** 8** 218 20** 25** 10** 27** 61* 190 65* 43* 13** 31* 43* 24** 75*Weighted Base

381 5 5 17 2 9 2 3 1 2 2 85 7 12 5 11 22 66 35 15 6 11 17 11 30
38% 31% 45% 38% 29% 39% 50% 21% 8% 20% 25% 39% 35% 48% 50% 41% 36% 35% 54% 35% 46% 35% 40% 46% 40%

ALQR
It seems legitimate

273 5 4 9 3 1 - 4 6 2 3 67 8 11 4 11 12 49 21 10 - 9 16 7 11
27% 31% 36% 20% 43% 4% - 29% 50% 20% 38% 31% 40% 44% 40% 41% 20% 26% 32% 23% - 29% 37% 29% 15%
Y Y Y Y

It has information I’m
seeking

265 1 4 16 3 4 2 4 - 3 2 69 4 10 4 9 6 46 25 13 4 10 7 3 16
27% 6% 36% 36% 43% 17% 50% 29% - 30% 25% 32% 20% 40% 40% 33% 10% 24% 38% 30% 31% 32% 16% 13% 21%
Q QW QW Q AQRWY Q Q

It’s where you go for
specific information

254 1 2 11 3 3 - 4 2 1 2 73 4 6 2 4 13 66 17 3 3 5 7 6 16
26% 6% 18% 24% 43% 13% - 29% 17% 10% 25% 33% 20% 24% 20% 15% 21% 35% 26% 7% 23% 16% 16% 25% 21%
T T ATWY T ATVWY T T

I trust this extension

207 - 2 8 2 6 - 4 2 - - 55 4 6 4 6 7 34 16 7 1 8 9 7 19
21% - 18% 18% 29% 26% - 29% 17% - - 25% 20% 24% 40% 22% 11% 18% 25% 16% 8% 26% 21% 29% 25%

Q Q
I’ve been to this type of
website before

156 1 - 3 2 1 - 2 3 - 1 47 2 4 1 5 16 28 13 3 1 7 6 2 8
16% 6% - 7% 29% 4% - 14% 25% - 13% 22% 10% 16% 10% 19% 26% 15% 20% 7% 8% 23% 14% 8% 11%

ADTY ADRTY D
I’m not afraid of my
information being  stolen if
I go here

7 1 - - - 1 - 1 - - - 1 - - - - 1 1 - 1 - - - - -
1% 6% - - - 4% - 7% - - - * - - - - 2% 1% - 2% - - - - - 

Curiosity

5 - - - - - - - - - - - - 1 - - - 2 1 - - - - - 1
1% - - - - - - - - - - - - 4% - - - 1% 2% - - - - - 1%

Good/Like it

5 - - - - - - 1 - - - 1 - - - - 1 2 - - - - - - -
1% - - - - - - 7% - - - * - - - - 2% 1% - - - - - - - 

New/different search
results

4 - - - - - - - - - - - - - - - 1 1 - - - - - 1 1
* - - - - - - - - - - - - - - - 2% 1% - - - - - 4% 1%

Will use in the future

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 10% - - - - - - - 1% - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

A
Interesting

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Need based

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

ALR
By coincidence

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
Reliable

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 362Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

995 16** 11** 45* 7** 23** 4** 14** 12** 10** 8** 218 20** 25** 10** 27** 61* 190 65* 43* 13** 31* 43* 24** 75*Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Helpful/useful

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

ALR
Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

8 - - - - - - - 1 - - 1 - - - - 1 2 1 1 - - - - 1
1% - - - - - - - 8% - - * - - - - 2% 1% 2% 2% - - - - 1%

Other

34 5 3 1 1 3 - - - 2 - 4 2 - 1 - 2 3 1 1 - - 1 1 3
3% 31% 27% 2% 14% 13% - - - 20% - 2% 10% - 10% - 3% 2% 2% 2% - - 2% 4% 4%

None of the above

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 362Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

995 16** 11** 45* 7** 23** 4** 14** 12** 10** 8** 218 20** 25** 10** 27** 61* 190 65* 43* 13** 31* 43* 24** 75*Weighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

A
Don’t know

2 - - - - 1 - - - - - - - - - - - 1 - - - - - - -
* - - - - 4% - - - - - - - - - - - 1% - - - - - - - 

Declined to answer

1611 19 20 65 16 29 4 23 15 11 10 405 31 50 21 46 83 303 130 56 15 50 63 38 108
162% 119% 182% 144% 229% 126% 100% 164% 125% 110% 125% 186% 155% 200% 210% 170% 136% 159% 200% 130% 115% 161% 147% 158% 144%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 363Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

695 20** 7** 14** 5** 18** 3** 2** 14** 8** 6** 143 18** 11** 8** 8** 54* 180 38* 40* 8** 10** 28** 7** 45*Unweighted Base
695 20** 7** 14** 5** 18** 3** 2** 14** 8** 6** 143 18** 11** 8** 8** 54* 180 38* 40* 8** 10** 28** 7** 45*Weighted Base

213 6 2 4 1 4 1 1 5 - 2 47 3 4 3 4 16 55 15 7 3 4 9 2 15
31% 30% 29% 29% 20% 22% 33% 50% 36% - 33% 33% 17% 36% 38% 50% 30% 31% 39% 18% 38% 40% 32% 29% 33%

T
It seems legitimate

190 4 2 2 2 3 1 - 4 1 3 31 6 2 3 1 18 55 18 11 - 2 14 - 7
27% 20% 29% 14% 40% 17% 33% - 29% 13% 50% 22% 33% 18% 38% 13% 33% 31% 47% 28% - 20% 50% - 16%

Y Y ALRY
It has information I’m
seeking

186 7 2 4 3 5 - - 4 - 3 42 4 1 1 1 9 68 13 4 - 2 1 - 12
27% 35% 29% 29% 60% 28% - - 29% - 50% 29% 22% 9% 13% 13% 17% 38% 34% 10% - 20% 4% - 27%
T T AQT T

I trust this extension

186 4 2 7 1 2 1 - 4 1 - 44 6 - 4 1 5 49 14 17 4 2 6 1 11
27% 20% 29% 50% 20% 11% 33% - 29% 13% - 31% 33% - 50% 13% 9% 27% 37% 43% 50% 20% 21% 14% 24%
Q Q Q Q AQ Q

It’s where you go for
specific information

117 4 - 1 1 1 - - - 2 1 28 2 2 1 1 13 30 10 6 1 - 3 1 9
17% 20% - 7% 20% 6% - - - 25% 17% 20% 11% 18% 13% 13% 24% 17% 26% 15% 13% - 11% 14% 20%

I’m not afraid of my
information being  stolen if
I go here

116 2 1 1 1 3 - 1 2 - 1 31 2 3 - 2 5 30 10 6 1 3 2 1 8
17% 10% 14% 7% 20% 17% - 50% 14% - 17% 22% 11% 27% - 25% 9% 17% 26% 15% 13% 30% 7% 14% 18%

Q Q
I’ve been to this type of
website before

8 1 - - 1 1 - - - - - 1 - - - - - 1 1 2 - - - - -
1% 5% - - 20% 6% - - - - - 1% - - - - - 1% 3% 5% - - - - - 

AR
Curiosity

6 - - - - 1 - - - - - - - - - - 1 3 - 1 - - - - -
1% - - - - 6% - - - - - - - - - - 2% 2% - 3% - - - - - 

New/different search
results

5 - - - - - - - 1 - - - 1 - - - - 2 - 1 - - - - -
1% - - - - - - - 7% - - - 6% - - - - 1% - 3% - - - - - 

Education/To learn

3 - - - - - - - 1 - - 1 - - - - 1 - - - - - - - -
* - - - - - - - 7% - - 1% - - - - 2% - - - - - - - - 

Interesting

3 - - - - - - - - - - - - - - - - 1 - - - - - 1 1
* - - - - - - - - - - - - - - - - 1% - - - - - 14% 2%

Will use in the future

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Good/Like it

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secure

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
* - - - - - - - - - - 1% - - - - - - - 3% - - - - - 

AR
Need based

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

AR
Improvement

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 363Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

695 20** 7** 14** 5** 18** 3** 2** 14** 8** 6** 143 18** 11** 8** 8** 54* 180 38* 40* 8** 10** 28** 7** 45*Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 13% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

AR
By coincidence

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

AR
Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
* - - - - - - - - - - 1% - 9% - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 363Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

695 20** 7** 14** 5** 18** 3** 2** 14** 8** 6** 143 18** 11** 8** 8** 54* 180 38* 40* 8** 10** 28** 7** 45*Weighted Base
27 4 2 - - 3 - - 1 3 - 2 - - 1 - 1 4 1 1 - - 1 1 2

4% 20% 29% - - 17% - - 7% 38% - 1% - - 13% - 2% 2% 3% 3% - - 4% 14% 4%
None of the above

3 - - - - - - - - - - - 1 - - - - 1 - - - - - - 1
* - - - - - - - - - - - 6% - - - - 1% - - - - - - 2%

Don’t know

2 - - - - 1 - - - - - - - - - - - 1 - - - - - - -
* - - - - 6% - - - - - - - - - - - 1% - - - - - - - 

Declined to answer

1078 32 11 19 10 24 3 2 22 8 10 230 25 13 13 10 69 304 82 59 9 13 36 7 67
155% 160% 157% 136% 200% 133% 100% 100% 157% 100% 167% 161% 139% 118% 163% 125% 128% 169% 216% 148% 113% 130% 129% 100% 149%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 364Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

563 25** 9** 12** 5** 17** 1** 6** 8** 7** 5** 130 13** 8** 6** 11** 44* 129 26** 22** 5** 8** 13** 8** 45*Unweighted Base
563 25** 9** 12** 5** 17** 1** 6** 8** 7** 5** 130 13** 8** 6** 11** 44* 129 26** 22** 5** 8** 13** 8** 45*Weighted Base

188 13 3 5 1 7 - 2 6 - - 41 4 3 - 2 17 41 11 8 1 4 3 2 14
33% 52% 33% 42% 20% 41% - 33% 75% - - 32% 31% 38% - 18% 39% 32% 42% 36% 20% 50% 23% 25% 31%

It seems legitimate

151 9 3 1 2 4 - 2 - 2 2 23 4 2 2 4 11 44 9 7 1 1 6 1 11
27% 36% 33% 8% 40% 24% - 33% - 29% 40% 18% 31% 25% 33% 36% 25% 34% 35% 32% 20% 13% 46% 13% 24%

L AL
It has information I’m
seeking

148 9 3 5 1 2 1 - 2 2 2 36 2 2 2 4 7 36 8 5 2 2 3 1 11
26% 36% 33% 42% 20% 12% 100% - 25% 29% 40% 28% 15% 25% 33% 36% 16% 28% 31% 23% 40% 25% 23% 13% 24%

It’s where you go for
specific information

139 7 3 3 3 3 - 1 3 - 1 36 2 2 1 1 10 38 6 2 - 2 1 - 14
25% 28% 33% 25% 60% 18% - 17% 38% - 20% 28% 15% 25% 17% 9% 23% 29% 23% 9% - 25% 8% - 31%

I trust this extension

97 2 3 1 1 3 - 2 1 - - 30 1 1 1 1 4 26 7 3 1 1 - 2 6
17% 8% 33% 8% 20% 18% - 33% 13% - - 23% 8% 13% 17% 9% 9% 20% 27% 14% 20% 13% - 25% 13%

Q
I’ve been to this type of
website before

87 2 1 1 1 1 - 1 1 - 1 28 - 1 - 1 11 20 4 2 - - 1 1 9
15% 8% 11% 8% 20% 6% - 17% 13% - 20% 22% - 13% - 9% 25% 16% 15% 9% - - 8% 13% 20%

A
I’m not afraid of my
information being  stolen if
I go here

4 1 - - - 1 - - - - - - - - - - - - - 2 - - - - -
1% 4% - - - 6% - - - - - - - - - - - - - 9% - - - - - 

Curiosity

4 - - - - - - - - - - - - - - - - 3 1 - - - - - -
1% - - - - - - - - - - - - - - - - 2% 4% - - - - - - 

A
Good/Like it

4 - - - - - - - - - - - - - - - 1 1 - 1 - - - - 1
1% - - - - - - - - - - - - - - - 2% 1% - 5% - - - - 2%

New/different search
results

3 - - - - - - - - - 1 - - - - - - 1 - - - - - - 1
1% - - - - - - - - - 20% - - - - - - 1% - - - - - - 2%

Won’t visit/negative
mentions

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
* - - - - - - - - - - - - - - - - 1% - - - - - 13% - 

Will use in the future

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

A
Interesting

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 8% - - - - - - - - - - - - 

Education/To learn

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 364Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

563 25** 9** 12** 5** 17** 1** 6** 8** 7** 5** 130 13** 8** 6** 11** 44* 129 26** 22** 5** 8** 13** 8** 45*Weighted Base
1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 14% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 5% - - - - - 

By coincidence

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 5% - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
* - - - - - - - - - - - - - - - - 1% 4% - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 364Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

563 25** 9** 12** 5** 17** 1** 6** 8** 7** 5** 130 13** 8** 6** 11** 44* 129 26** 22** 5** 8** 13** 8** 45*Weighted Base
29 5 2 - 1 3 - - 1 2 - 3 - - 1 - 1 3 2 1 - - 1 1 2

5% 20% 22% - 20% 18% - - 13% 29% - 2% - - 17% - 2% 2% 8% 5% - - 8% 13% 4%
None of the above

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Don’t know

2 - - - - 1 - - - - - - - - - - - - - 1 - - - - -
* - - - - 6% - - - - - - - - - - - - - 5% - - - - - 

Declined to answer

868 48 18 16 10 25 1 8 14 7 7 198 14 11 7 13 63 216 49 34 5 10 15 9 70
154% 192% 200% 133% 200% 147% 100% 133% 175% 100% 140% 152% 108% 138% 117% 118% 143% 167% 188% 155% 100% 125% 115% 113% 156%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

753 13** 9** 22** 6** 23** 2** 7** 11** 9** 6** 180 21** 14** 12** 26** 64* 138 50* 27** 6** 16** 15** 9** 67*Unweighted Base
753 13** 9** 22** 6** 23** 2** 7** 11** 9** 6** 180 21** 14** 12** 26** 64* 138 50* 27** 6** 16** 15** 9** 67*Weighted Base

259 3 4 6 2 7 1 2 5 2 2 68 6 7 2 6 21 45 23 7 2 6 5 4 23
34% 23% 44% 27% 33% 30% 50% 29% 45% 22% 33% 38% 29% 50% 17% 23% 33% 33% 46% 26% 33% 38% 33% 44% 34%

It seems legitimate

213 3 5 7 2 4 1 - 3 2 1 61 6 4 3 10 5 44 19 8 2 4 3 1 15
28% 23% 56% 32% 33% 17% 50% - 27% 22% 17% 34% 29% 29% 25% 38% 8% 32% 38% 30% 33% 25% 20% 11% 22%
Q Q Q Q Q

It’s where you go for
specific information

191 2 - 6 1 - - 3 3 1 4 48 5 4 5 8 16 41 12 10 - 6 6 2 8
25% 15% - 27% 17% - - 43% 27% 11% 67% 27% 24% 29% 42% 31% 25% 30% 24% 37% - 38% 40% 22% 12%
Y Y Y

It has information I’m
seeking

182 2 2 4 2 4 - 1 6 2 2 48 4 2 - 5 11 46 14 1 1 4 2 2 17
24% 15% 22% 18% 33% 17% - 14% 55% 22% 33% 27% 19% 14% - 19% 17% 33% 28% 4% 17% 25% 13% 22% 25%

AQ
I trust this extension

130 1 2 4 2 6 - 1 3 1 - 48 4 2 1 3 6 17 13 1 1 4 - 1 9
17% 8% 22% 18% 33% 26% - 14% 27% 11% - 27% 19% 14% 8% 12% 9% 12% 26% 4% 17% 25% - 11% 13%

AQRY QR
I’ve been to this type of
website before

126 1 1 1 2 2 - 1 1 - - 37 3 3 1 2 22 28 8 2 1 2 - - 8
17% 8% 11% 5% 33% 9% - 14% 9% - - 21% 14% 21% 8% 8% 34% 20% 16% 7% 17% 13% - - 12%

ALRSY
I’m not afraid of my
information being  stolen if
I go here

5 - - - - 2 - - - - - - - - - - 1 1 - - - - - - 1
1% - - - - 9% - - - - - - - - - - 2% 1% - - - - - - 1%

New/different search
results

4 - - - - - - - - - - - - - - - - 2 - - - - - - 2
1% - - - - - - - - - - - - - - - - 1% - - - - - - 3%

AL
Good/Like it

4 1 - - - 1 - - - - - 1 - - - - - - - 1 - - - - -
1% 8% - - - 4% - - - - - 1% - - - - - - - 4% - - - - - 

Curiosity

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

ALR
Interesting

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
* - - - - - - - - - - - - - - - - 1% - - - - - 11% - 

Will use in the future

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 2% - - - - - - 

A
It’s free

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 4% - - - - - 

By coincidence

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

753 13** 9** 22** 6** 23** 2** 7** 11** 9** 6** 180 21** 14** 12** 26** 64* 138 50* 27** 6** 16** 15** 9** 67*Weighted Base
1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 11% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 5% - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

5 - - - - - - - - - - 1 - - - - 1 - - 1 - 1 - - 1
1% - - - - - - - - - - 1% - - - - 2% - - 4% - 6% - - 1%

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

753 13** 9** 22** 6** 23** 2** 7** 11** 9** 6** 180 21** 14** 12** 26** 64* 138 50* 27** 6** 16** 15** 9** 67*Weighted Base
32 2 2 - 1 2 - - 1 2 - 3 1 - 1 1 1 4 3 3 - - 1 - 4

4% 15% 22% - 17% 9% - - 9% 22% - 2% 5% - 8% 4% 2% 3% 6% 11% - - 7% - 6%
L

None of the above

2 - - - - - - - - - - - - - 1 - - - - - - - - - 1
* - - - - - - - - - - - - - 8% - - - - - - - - - 1%

Don’t know

2 - - - - 1 - - - - - - - - - - - 1 - - - - - - -
* - - - - 4% - - - - - - - - - - - 1% - - - - - - - 

Declined to answer

1165 15 16 28 12 29 2 8 22 11 9 316 30 22 14 35 86 231 93 35 7 27 17 11 89
155% 115% 178% 127% 200% 126% 100% 114% 200% 122% 150% 176% 143% 157% 117% 135% 134% 167% 186% 130% 117% 169% 113% 122% 133%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

542 11** 10** 14** 6** 17** 2** 4** 11** 7** 6** 147 12** 10** 11** 10** 34* 106 27** 20** 3** 8** 10** 7** 49*Unweighted Base
542 11** 10** 14** 6** 17** 2** 4** 11** 7** 6** 147 12** 10** 11** 10** 34* 106 27** 20** 3** 8** 10** 7** 49*Weighted Base

156 4 4 6 1 4 - 2 3 - 1 47 3 4 2 3 12 24 10 4 1 2 2 2 15
29% 36% 40% 43% 17% 24% - 50% 27% - 17% 32% 25% 40% 18% 30% 35% 23% 37% 20% 33% 25% 20% 29% 31%

It seems legitimate

131 1 2 7 3 4 1 1 1 1 2 43 1 1 2 3 4 22 9 4 2 1 3 - 13
24% 9% 20% 50% 50% 24% 50% 25% 9% 14% 33% 29% 8% 10% 18% 30% 12% 21% 33% 20% 67% 13% 30% - 27%

Q
It’s where you go for
specific information

125 - 2 4 2 5 - 1 3 2 1 40 2 3 1 - 7 30 8 1 - 1 - - 12
23% - 20% 29% 33% 29% - 25% 27% 29% 17% 27% 17% 30% 9% - 21% 28% 30% 5% - 13% - - 24%

I trust this extension

124 3 1 2 1 1 - - 2 1 1 31 4 2 1 3 7 31 7 8 - 2 6 1 9
23% 27% 10% 14% 17% 6% - - 18% 14% 17% 21% 33% 20% 9% 30% 21% 29% 26% 40% - 25% 60% 14% 18%

It has information I’m
seeking

96 - - 2 2 1 1 - 3 - 1 36 2 3 2 1 10 16 3 2 - 1 - - 10
18% - - 14% 33% 6% 50% - 27% - 17% 24% 17% 30% 18% 10% 29% 15% 11% 10% - 13% - - 20%

A
I’m not afraid of my
information being  stolen if
I go here

94 - 1 4 1 4 - 1 - - - 28 3 2 3 2 5 20 6 - - 3 - 1 10
17% - 10% 29% 17% 24% - 25% - - - 19% 25% 20% 27% 20% 15% 19% 22% - - 38% - 14% 20%

I’ve been to this type of
website before

5 1 - - - 1 - - - - - 1 - - - - - - 1 1 - - - - -
1% 9% - - - 6% - - - - - 1% - - - - - - 4% 5% - - - - - 

Curiosity

3 - - - - - - - - - - 1 - - - - - 2 - - - - - - -
1% - - - - - - - - - - 1% - - - - - 2% - - - - - - - 

Good/Like it

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 6% - - - - - - - - 

ALR
Interesting

2 - - 1 - - - - - - - - - - - - - 1 - - - - - - -
* - - 7% - - - - - - - - - - - - - 1% - - - - - - - 

New/different search
results

2 - - - - 1 - - - - - - - - - - - - - 1 - - - - -
* - - - - 6% - - - - - - - - - - - - - 5% - - - - - 

Safe/Secure

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
* - - - - - - - - - - - - - - - - 1% - - - - - 14% - 

Will use in the future

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 5% - - - - - 

By coincidence

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 6% - - - - - - - - - - - - - - - - - - - 

Reliable

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 8% - - - - - - - - - - - - 

Education/To learn

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

542 11** 10** 14** 6** 17** 2** 4** 11** 7** 6** 147 12** 10** 11** 10** 34* 106 27** 20** 3** 8** 10** 7** 49*Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 14% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Need based

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

3 - - 1 - - - - - - - 1 - - - - - - - 1 - - - - -
1% - - 7% - - - - - - - 1% - - - - - - - 5% - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

542 11** 10** 14** 6** 17** 2** 4** 11** 7** 6** 147 12** 10** 11** 10** 34* 106 27** 20** 3** 8** 10** 7** 49*Weighted Base
36 4 2 - 1 3 - - 1 2 1 6 - - 2 - 2 4 1 2 - - 1 2 2

7% 36% 20% - 17% 18% - - 9% 29% 17% 4% - - 18% - 6% 4% 4% 10% - - 10% 29% 4%
None of the above

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

A
Don’t know

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Declined to answer

790 13 12 27 11 25 2 5 13 7 7 235 16 15 13 12 49 152 45 25 3 10 12 7 74
146% 118% 120% 193% 183% 147% 100% 125% 118% 100% 117% 160% 133% 150% 118% 120% 144% 143% 167% 125% 100% 125% 120% 100% 151%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 756J45961a - ICANN Global Study - Consumers
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Banner 1
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Table 367Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

17** -** -** -** -** -** -** -** -** -** 17** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
17** -** -** -** -** -** -** -** -** -** 17** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
53% - - - - - - - - - 53% - - - - - - - - - - - - - - 

I trust this extension

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
47% - - - - - - - - - 47% - - - - - - - - - - - - - - 

It seems legitimate

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
29% - - - - - - - - - 29% - - - - - - - - - - - - - - 

It has information I’m
seeking

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
24% - - - - - - - - - 24% - - - - - - - - - - - - - - 

It’s where you go for
specific information

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
12% - - - - - - - - - 12% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 757J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 367Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

17** -** -** -** -** -** -** -** -** -** 17** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 367Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

17** -** -** -** -** -** -** -** -** -** 17** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

31 - - - - - - - - - 31 - - - - - - - - - - - - - -
182% - - - - - - - - - 182% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 759J45961a - ICANN Global Study - Consumers
Nielsen
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Table 368Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
67% - - - - - - - - - 67% - - - - - - - - - - - - - - 

I trust this extension

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
33% - - - - - - - - - 33% - - - - - - - - - - - - - - 

It has information I’m
seeking

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 760J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 368Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 761J45961a - ICANN Global Study - Consumers
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Table 368Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 762J45961a - ICANN Global Study - Consumers
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Table 369Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** 8** 16** 3** 5** 25** 9** 6** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
72* -** -** -** 8** 16** 3** 5** 25** 9** 6** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

24 - - - 4 3 - 2 11 - 4 - - - - - - - - - - - - - -
33% - - - 50% 19% - 40% 44% - 67% - - - - - - - - - - - - - - 

I trust this extension

23 - - - 1 4 - 3 10 2 3 - - - - - - - - - - - - - -
32% - - - 13% 25% - 60% 40% 22% 50% - - - - - - - - - - - - - - 

It seems legitimate

22 - - - 2 3 3 1 7 3 3 - - - - - - - - - - - - - -
31% - - - 25% 19% 100% 20% 28% 33% 50% - - - - - - - - - - - - - - 

It’s where you go for
specific information

20 - - - 3 3 1 2 7 3 1 - - - - - - - - - - - - - -
28% - - - 38% 19% 33% 40% 28% 33% 17% - - - - - - - - - - - - - - 

It has information I’m
seeking

10 - - - 2 2 - 2 3 - 1 - - - - - - - - - - - - - -
14% - - - 25% 13% - 40% 12% - 17% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

2 - - - 1 1 - - - - - - - - - - - - - - - - - - -
3% - - - 13% 6% - - - - - - - - - - - - - - - - - - - 

Curiosity

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 13% - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 4% - - - - - - - - - - - - - - - - 

Safe/Secure

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 11% - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 369Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** 8** 16** 3** 5** 25** 9** 6** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 6% - - - - - - - - - - - - - - - - - - - 

Other

7 - - - 1 3 - - 1 2 - - - - - - - - - - - - - - -
10% - - - 13% 19% - - 4% 22% - - - - - - - - - - - - - - - 

None of the above

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 369Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

72* -** -** -** 8** 16** 3** 5** 25** 9** 6** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 6% - - - - - - - - - - - - - - - - - - - 

Declined to answer

113 - - - 15 21 4 10 40 11 12 - - - - - - - - - - - - - -
157% - - - 188% 131% 133% 200% 160% 122% 200% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 370Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18** 18** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
18** 18** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

7 7 - - - - - - - - - - - - - - - - - - - - - - -
39% 39% - - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

7 7 - - - - - - - - - - - - - - - - - - - - - - -
39% 39% - - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

2 2 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

2 2 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

2 2 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

2 2 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

Curiosity

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 370Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18** 18** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 370Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18** 18** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
4 4 - - - - - - - - - - - - - - - - - - - - - - -

22% 22% - - - - - - - - - - - - - - - - - - - - - - - 
None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

26 26 - - - - - - - - - - - - - - - - - - - - - - -
144% 144% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 371Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
161 -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

55 - - - - - - - - - - 55 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

It seems legitimate

53 - - - - - - - - - - 53 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

It has information I’m
seeking

49 - - - - - - - - - - 49 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

It’s where you go for
specific information

41 - - - - - - - - - - 41 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

I trust this extension

40 - - - - - - - - - - 40 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

40 - - - - - - - - - - 40 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

I’ve been to this type of
website before

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 371Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 371Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
5 - - - - - - - - - - 5 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

287 - - - - - - - - - - 287 - - - - - - - - - - - - -
178% - - - - - - - - - - 178% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 372Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** -** -** -** -** -** -** -** -** -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
200 -** -** -** -** -** -** -** -** -** -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

75 - - - - - - - - - - 75 - - - - - - - - - - - - -
38% - - - - - - - - - - 38% - - - - - - - - - - - - - 

It seems legitimate

66 - - - - - - - - - - 66 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

It’s where you go for
specific information

59 - - - - - - - - - - 59 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

I trust this extension

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

It has information I’m
seeking

43 - - - - - - - - - - 43 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

I’ve been to this type of
website before

37 - - - - - - - - - - 37 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 372Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** -** -** -** -** -** -** -** -** -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 773J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 372Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

200 -** -** -** -** -** -** -** -** -** -** 200 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
8 - - - - - - - - - - 8 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

340 - - - - - - - - - - 340 - - - - - - - - - - - - -
170% - - - - - - - - - - 170% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 373Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

174 -** -** -** -** -** -** -** -** -** -** 174 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
174 -** -** -** -** -** -** -** -** -** -** 174 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

66 - - - - - - - - - - 66 - - - - - - - - - - - - -
38% - - - - - - - - - - 38% - - - - - - - - - - - - - 

It seems legitimate

57 - - - - - - - - - - 57 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

I trust this extension

53 - - - - - - - - - - 53 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

It’s where you go for
specific information

42 - - - - - - - - - - 42 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

It has information I’m
seeking

39 - - - - - - - - - - 39 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

I’ve been to this type of
website before

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Watch television

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Education/To learn

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For email use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Helpful/useful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Improvement

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Interesting

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

It’s free

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 373Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

174 -** -** -** -** -** -** -** -** -** -** 174 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Need based

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

New/different search
results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Photography use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Safe/Secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Websites are
similar/Extension has
nothing to do with
good/bad

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Will use in the future

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Won’t visit/negative
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/cutting edge

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Real-estate use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sex clubs

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 373Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Likely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

174 -** -** -** -** -** -** -** -** -** -** 174 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
7 - - - - - - - - - - 7 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

296 - - - - - - - - - - 296 - - - - - - - - - - - - -
170% - - - - - - - - - - 170% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 374Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

930 130 54* 30* 11** 10** 12** 16** 51* 48* 56* 134 9** 42* 84* 31* 20** 53* 8** 37* 26** 6** 19** 10** 33*Unweighted Base
930 130 54* 30* 11** 10** 12** 16** 51* 48* 56* 134 9** 42* 84* 31* 20** 53* 8** 37* 26** 6** 19** 10** 33*Weighted Base

388 80 31 9 5 5 4 10 25 22 29 28 4 11 43 15 7 18 3 12 9 3 3 3 9
42% 62% 57% 30% 45% 50% 33% 63% 49% 46% 52% 21% 44% 26% 51% 48% 35% 34% 38% 32% 35% 50% 16% 30% 27%
LN ADLNRTY ADLNRTY LN L LNY DLNY L

I have no reason to go
there

374 59 24 10 5 4 6 3 15 17 17 70 4 21 30 12 7 16 4 16 12 3 9 2 8
40% 45% 44% 33% 45% 40% 50% 19% 29% 35% 30% 52% 44% 50% 36% 39% 35% 30% 50% 43% 46% 50% 47% 20% 24%

Y AIJKORY IY
I’ve never been to this
type of website before

189 22 11 6 - 2 4 8 9 10 11 19 5 7 14 9 5 16 3 10 3 - 2 4 9
20% 17% 20% 20% - 20% 33% 50% 18% 21% 20% 14% 56% 17% 17% 29% 25% 30% 38% 27% 12% - 11% 40% 27%

L BL
I don’t trust this extension

126 20 7 3 1 1 2 - 8 4 4 14 - 5 7 5 5 11 1 4 9 - 3 1 11
14% 15% 13% 10% 9% 10% 17% - 16% 8% 7% 10% - 12% 8% 16% 25% 21% 13% 11% 35% - 16% 10% 33%

KO ABCDJKLNOT

It doesn’t seem legitimate

121 20 5 9 - 2 - 1 3 3 5 14 3 6 7 7 3 8 1 4 6 1 3 2 8
13% 15% 9% 30% - 20% - 6% 6% 6% 9% 10% 33% 14% 8% 23% 15% 15% 13% 11% 23% 17% 16% 20% 24%

ACIJKLO IJO IJLO
I’m afraid of my
information being stolen if
I go here

3 - - - - 1 - - - - - 2 - - - - - - - - - - - - -
* - - - - 10% - - - - - 1% - - - - - - - - - - - - - 

A
Not familiar with it/Never
heard of it before

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 5% - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 374Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

930 130 54* 30* 11** 10** 12** 16** 51* 48* 56* 134 9** 42* 84* 31* 20** 53* 8** 37* 26** 6** 19** 10** 33*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 2% - - - - - - - - - - - 

A
Other

51 2 2 2 - - 1 - 2 7 1 16 - 3 7 1 2 1 - 1 - - - 2 1
5% 2% 4% 7% - - 8% - 4% 15% 2% 12% - 7% 8% 3% 10% 2% - 3% - - - 20% 3%
B ABKR ABKR B

None of the above

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

A
Don’t know

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 9% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1256 203 80 39 12 15 17 22 63 63 67 163 16 54 108 49 29 70 12 47 39 7 21 14 46
135% 156% 148% 130% 109% 150% 142% 138% 124% 131% 120% 122% 178% 129% 129% 158% 145% 132% 150% 127% 150% 117% 111% 140% 139%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 375Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1100 141 59* 34* 11** 12** 14** 18** 73* 52* 64* 167 17** 46* 90* 40* 38* 61* 11** 42* 22** 11** 22** 12** 43*Unweighted Base
1100 141 59* 34* 11** 12** 14** 18** 73* 52* 64* 167 17** 46* 90* 40* 38* 61* 11** 42* 22** 11** 22** 12** 43*Weighted Base

478 90 42 9 5 8 5 10 41 22 32 44 5 13 49 19 13 20 6 15 8 6 4 3 9
43% 64% 71% 26% 45% 67% 36% 56% 56% 42% 50% 26% 29% 28% 54% 48% 34% 33% 55% 36% 36% 55% 18% 25% 21%

DLNY ADJLNQRTY ADJKLNOPQRTY ADLNQRTY LY DLNY ADLNQRTY LY
I have no reason to go
there

437 59 22 9 4 3 7 3 26 21 21 84 7 24 35 16 16 15 4 18 12 5 10 6 10
40% 42% 37% 26% 36% 25% 50% 17% 36% 40% 33% 50% 41% 52% 39% 40% 42% 25% 36% 43% 55% 45% 45% 50% 23%
RY RY ADIKRY DKRY

I’ve never been to this
type of website before

229 17 10 10 2 2 4 7 11 11 15 29 8 7 15 11 8 20 3 12 5 1 4 4 13
21% 12% 17% 29% 18% 17% 29% 39% 15% 21% 23% 17% 47% 15% 17% 28% 21% 33% 27% 29% 23% 9% 18% 33% 30%
B B B B ABCILNO B B

I don’t trust this extension

152 17 6 6 2 1 3 - 10 3 7 27 4 4 6 7 6 14 - 4 8 1 3 2 11
14% 12% 10% 18% 18% 8% 21% - 14% 6% 11% 16% 24% 9% 7% 18% 16% 23% - 10% 36% 9% 14% 17% 26%
O O AJO ABCJNO

It doesn’t seem legitimate

120 13 3 5 1 1 - - 4 4 4 23 4 4 6 8 8 9 1 5 6 1 2 1 7
11% 9% 5% 15% 9% 8% - - 5% 8% 6% 14% 24% 9% 7% 20% 21% 15% 9% 12% 27% 9% 9% 8% 16%

CIKO ABCIKO

I’m afraid of my
information being stolen if
I go here

3 1 1 - - - - - - 1 - - - - - - - - - - - - - - -
* 1% 2% - - - - - - 2% - - - - - - - - - - - - - - - 

A
Not interested in
content/realestate

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* 1% - - - - - - - - - - - - - - - 2% - - - - - - - 

A
Not familiar with it/Never
heard of it before

2 - 1 1 - - - - - - - - - - - - - - - - - - - - -
* - 2% 3% - - - - - - - - - - - - - - - - - - - - - 

A ABL
Name is too long

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

A
Not easy to use

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

AL
Only use proven sites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 375Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1100 141 59* 34* 11** 12** 14** 18** 73* 52* 64* 167 17** 46* 90* 40* 38* 61* 11** 42* 22** 11** 22** 12** 43*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

45 2 2 2 - - - - 1 6 1 15 - - 7 2 3 1 - 1 - - - - 2
4% 1% 3% 6% - - - - 1% 12% 2% 9% - - 8% 5% 8% 2% - 2% - - - - 5%

ABIKNR ABIKN B B
None of the above

2 - - - - - - - 1 - - - - - 1 - - - - - - - - - -
* - - - - - - - 1% - - - - - 1% - - - - - - - - - - 

A
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1474 201 88 42 14 15 19 20 94 68 80 223 28 52 119 63 55 80 14 55 39 14 23 16 52
134% 143% 149% 124% 127% 125% 136% 111% 129% 131% 125% 134% 165% 113% 132% 158% 145% 131% 127% 131% 177% 127% 105% 133% 121%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 376Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1040 145 56* 35* 12** 14** 15** 18** 69* 52* 66* 145 8** 46* 85* 33* 29** 60* 11** 37* 24** 8** 19** 10** 43*Unweighted Base
1040 145 56* 35* 12** 14** 15** 18** 69* 52* 66* 145 8** 46* 85* 33* 29** 60* 11** 37* 24** 8** 19** 10** 43*Weighted Base

439 89 37 6 8 9 5 8 33 24 33 31 3 15 45 19 7 23 6 11 10 1 3 5 8
42% 61% 66% 17% 67% 64% 33% 44% 48% 46% 50% 21% 38% 33% 53% 58% 24% 38% 55% 30% 42% 13% 16% 50% 19%

DLY ADLNRTY ADIJLNRTY DLY DLY DLTY ADLNTY DLNTY DLY
I have no reason to go
there

408 62 19 11 5 4 6 5 23 19 20 74 4 24 34 14 10 18 6 13 12 4 7 4 10
39% 43% 34% 31% 42% 29% 40% 28% 33% 37% 30% 51% 50% 52% 40% 42% 34% 30% 55% 35% 50% 50% 37% 40% 23%
Y Y ACDIKRY IKRY

I’ve never been to this
type of website before

223 27 12 8 1 1 5 8 11 13 13 16 5 7 16 10 8 20 3 11 5 1 3 6 13
21% 19% 21% 23% 8% 7% 33% 44% 16% 25% 20% 11% 63% 15% 19% 30% 28% 33% 27% 30% 21% 13% 16% 60% 30%

L L L ABILNO L L
I don’t trust this extension

161 30 6 10 3 1 4 - 12 4 8 21 - 5 5 5 6 9 2 4 8 1 2 - 15
15% 21% 11% 29% 25% 7% 27% - 17% 8% 12% 14% - 11% 6% 15% 21% 15% 18% 11% 33% 13% 11% - 35%
O JO ACJKLNO O O ACIJKLNORT

It doesn’t seem legitimate

129 19 6 10 1 2 - - 5 3 3 18 - 7 7 6 6 9 2 5 5 2 4 1 8
12% 13% 11% 29% 8% 14% - - 7% 6% 5% 12% - 15% 8% 18% 21% 15% 18% 14% 21% 25% 21% 10% 19%
K ABCIJKLO K K K

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 5% - - 

Geared towards students

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

A
Not safe/secure

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

A
Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 376Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1040 145 56* 35* 12** 14** 15** 18** 69* 52* 66* 145 8** 46* 85* 33* 29** 60* 11** 37* 24** 8** 19** 10** 43*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Other

45 2 2 1 - - - - 1 6 1 17 - 1 7 2 1 - - 1 - - - 1 2
4% 1% 4% 3% - - - - 1% 12% 2% 12% - 2% 8% 6% 3% - - 3% - - - 10% 5%

ABIKR ABIKR BR
None of the above

3 - - - - - - - 1 - - - - - 1 - - - - - - - 1 - -
* - - - - - - - 1% - - - - - 1% - - - - - - - 5% - - 

Don’t know

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 8% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1413 230 82 46 19 17 20 21 86 69 78 177 12 59 115 56 38 81 19 45 40 9 21 17 56
136% 159% 146% 131% 158% 121% 133% 117% 125% 133% 118% 122% 150% 128% 135% 170% 131% 135% 173% 122% 167% 113% 111% 170% 130%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 377Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1293 162 65* 50* 15** 20** 15** 28** 78* 63* 88* 181 18** 47* 93* 49* 41* 69* 13** 41* 29** 19** 29** 20** 60*Unweighted Base
1293 162 65* 50* 15** 20** 15** 28** 78* 63* 88* 181 18** 47* 93* 49* 41* 69* 13** 41* 29** 19** 29** 20** 60*Weighted Base

561 99 41 15 5 12 5 16 46 25 48 47 6 16 49 25 11 25 7 18 11 9 7 6 12
43% 61% 63% 30% 33% 60% 33% 57% 59% 40% 55% 26% 33% 34% 53% 51% 27% 36% 54% 44% 38% 47% 24% 30% 20%

LQY ADJLNQRTY ADJLNQRY ADJLNQRY LY ADLNQRY DLNQRY DLQY Y LY
I have no reason to go
there

534 72 25 14 8 5 7 13 30 23 29 96 8 25 37 22 17 22 5 12 15 12 12 7 18
41% 44% 38% 28% 53% 25% 47% 46% 38% 37% 33% 53% 44% 53% 40% 45% 41% 32% 38% 29% 52% 63% 41% 35% 30%

D ACDIJKORTY DKRTY
I’ve never been to this
type of website before

292 27 16 8 1 5 5 14 14 18 21 29 6 5 18 10 10 22 3 12 6 4 7 8 23
23% 17% 25% 16% 7% 25% 33% 50% 18% 29% 24% 16% 33% 11% 19% 20% 24% 32% 23% 29% 21% 21% 24% 40% 38%
LN BLN BLN N ABDILNOP

I don’t trust this extension

250 35 12 13 4 3 3 4 17 10 23 31 5 5 7 7 9 16 1 5 10 - 4 6 20
19% 22% 18% 26% 27% 15% 20% 14% 22% 16% 26% 17% 28% 11% 8% 14% 22% 23% 8% 12% 34% - 14% 30% 33%
O O O O O NO O O O AJLNOPT

It doesn’t seem legitimate

175 19 7 12 4 2 - 5 8 7 9 26 3 7 7 8 8 11 - 6 5 3 5 3 10
14% 12% 11% 24% 27% 10% - 18% 10% 11% 10% 14% 17% 15% 8% 16% 20% 16% - 15% 17% 16% 17% 15% 17%

ABIKO O
I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - 1 - - - - - - 1 - - 1 - - - -
* - - - - - - - - - 1% - - - - - - 1% - - 3% - - - - 

Not interested in
content/realestate

2 1 1 - - - - - - - - - - - - - - - - - - - - - -
* 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A
Dislike name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Geared towards students

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABL
Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 377Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1293 162 65* 50* 15** 20** 15** 28** 78* 63* 88* 181 18** 47* 93* 49* 41* 69* 13** 41* 29** 19** 29** 20** 60*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

3 1 - - - - - - 1 - - - - - - - - - - - - 1 - - -
* 1% - - - - - - 1% - - - - - - - - - - - - 5% - - - 

Other

51 2 2 2 - - - - 1 6 1 16 - - 7 3 2 2 - 1 - 1 1 1 3
4% 1% 3% 4% - - - - 1% 10% 1% 9% - - 8% 6% 5% 3% - 2% - 5% 3% 5% 5%
B ABIKN ABIKN BK

None of the above

3 - - - - - - - 1 - - 1 - - 1 - - - - - - - - - -
* - - - - - - - 1% - - 1% - - 1% - - - - - - - - - - 

Don’t know

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Declined to answer

1877 257 104 64 22 27 20 52 118 89 132 246 28 58 126 75 58 99 16 54 48 30 37 31 86
145% 159% 160% 128% 147% 135% 133% 186% 151% 141% 150% 136% 156% 123% 135% 153% 141% 143% 123% 132% 166% 158% 128% 155% 143%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 378Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1303 144 57* 49* 16** 21** 16** 27** 85* 61* 80* 177 25** 49* 92* 52* 48* 78* 20** 55* 30* 17** 30* 16** 58*Unweighted Base
1303 144 57* 49* 16** 21** 16** 27** 85* 61* 80* 177 25** 49* 92* 52* 48* 78* 20** 55* 30* 17** 30* 16** 58*Weighted Base

563 94 39 13 11 12 6 13 46 28 40 46 8 17 48 24 20 28 9 19 14 6 9 4 9
43% 65% 68% 27% 69% 57% 38% 48% 54% 46% 50% 26% 32% 35% 52% 46% 42% 36% 45% 35% 47% 35% 30% 25% 16%

DLY ADJKLNOPQRTWY ADJKLNPQRTWY ADLNRTWY DLY DLY Y DLRTWY DLY LY Y Y LY
I have no reason to go
there

532 56 20 17 6 8 7 12 28 25 25 92 13 25 37 22 17 25 10 24 14 10 11 9 19
41% 39% 35% 35% 38% 38% 44% 44% 33% 41% 31% 52% 52% 51% 40% 42% 35% 32% 50% 44% 47% 59% 37% 56% 33%

ABCDIKQRY IKR
I’ve never been to this
type of website before

290 18 10 10 4 5 4 12 12 15 21 33 13 7 17 15 13 24 5 12 7 1 6 6 20
22% 13% 18% 20% 25% 24% 25% 44% 14% 25% 26% 19% 52% 14% 18% 29% 27% 31% 25% 22% 23% 6% 20% 38% 34%
B B B BI B BILN ABCILNO

I don’t trust this extension

193 17 4 13 3 2 4 1 14 5 12 27 5 5 8 6 6 13 2 10 10 - 6 4 16
15% 12% 7% 27% 19% 10% 25% 4% 16% 8% 15% 15% 20% 10% 9% 12% 13% 17% 10% 18% 33% - 20% 25% 28%

ABCJNO ABCJKLNOPQ ABCJLNOP

It doesn’t seem legitimate

170 15 4 11 2 3 - 4 6 7 7 26 9 7 6 9 9 10 4 4 7 2 6 2 10
13% 10% 7% 22% 13% 14% - 15% 7% 11% 9% 15% 36% 14% 7% 17% 19% 13% 20% 7% 23% 12% 20% 13% 17%

ABCIKOT O IO CIKOT IO O
I’m afraid of my
information being stolen if
I go here

4 1 1 - - - - - 1 - - - - - - - - 1 - - - - - - -
* 1% 2% - - - - - 1% - - - - - - - - 1% - - - - - - - 

Not interested in
content/realestate

3 - - - - - - - - - - 1 - 1 - - - 1 - - - - - - -
* - - - - - - - - - - 1% - 2% - - - 1% - - - - - - - 

A
Not familiar with it/Never
heard of it before

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 2% - - - - - - - - - - - 

A
Not safe/secure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

A
For specific information

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

A
Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 378Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1303 144 57* 49* 16** 21** 16** 27** 85* 61* 80* 177 25** 49* 92* 52* 48* 78* 20** 55* 30* 17** 30* 16** 58*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

51 2 2 2 - - - - 2 6 1 14 1 - 7 4 2 1 - 3 - 1 - - 3
4% 1% 4% 4% - - - - 2% 10% 1% 8% 4% - 8% 8% 4% 1% - 5% - 6% - - 5%

ABKNR ABKNR B B
None of the above

3 - - - - - - - 1 - - 1 - - 1 - - - - - - - - - -
* - - - - - - - 1% - - 1% - - 1% - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1812 203 82 66 26 30 21 42 110 86 106 240 49 63 124 80 67 103 30 72 52 20 38 25 77
139% 141% 144% 135% 163% 143% 131% 156% 129% 141% 133% 136% 196% 129% 135% 154% 140% 132% 150% 131% 173% 118% 127% 156% 133%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 379Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1169 170 58* 45* 17** 15** 14** 22** 76* 58* 73* 154 16** 43* 86* 38* 30* 74* 13** 43* 31* 9** 26** 14** 44*Unweighted Base
1169 170 58* 45* 17** 15** 14** 22** 76* 58* 73* 154 16** 43* 86* 38* 30* 74* 13** 43* 31* 9** 26** 14** 44*Weighted Base

518 111 35 15 9 9 5 12 44 27 39 44 6 12 46 18 13 21 6 13 12 4 5 4 8
44% 65% 60% 33% 53% 60% 36% 55% 58% 47% 53% 29% 38% 28% 53% 47% 43% 28% 46% 30% 39% 44% 19% 29% 18%

LNRY ADJLNPQRTUY ADLNRTY ADLNRTY LRY DLNRTY DLNRTY LRY Y
I have no reason to go
there

462 65 23 15 7 5 7 7 24 23 23 79 6 25 34 16 11 27 5 15 16 5 11 5 8
40% 38% 40% 33% 41% 33% 50% 32% 32% 40% 32% 51% 38% 58% 40% 42% 37% 36% 38% 35% 52% 56% 42% 36% 18%
Y Y Y Y ABDIKRY ABDIKORTY Y Y Y Y

I’ve never been to this
type of website before

236 30 11 7 2 2 4 11 13 11 18 23 7 7 15 8 6 19 2 12 4 1 5 5 13
20% 18% 19% 16% 12% 13% 29% 50% 17% 19% 25% 15% 44% 16% 17% 21% 20% 26% 15% 28% 13% 11% 19% 36% 30%

L
I don’t trust this extension

183 26 7 12 3 1 3 1 14 6 12 19 4 4 5 9 3 15 1 9 10 - 2 2 15
16% 15% 12% 27% 18% 7% 21% 5% 18% 10% 16% 12% 25% 9% 6% 24% 10% 20% 8% 21% 32% - 8% 14% 34%
O O AJLNO O O O O O ABCJLNOQ ABCJKLNOQ

It doesn’t seem legitimate

156 25 6 9 1 2 - 1 7 6 6 22 5 9 6 7 6 12 2 4 6 1 4 1 8
13% 15% 10% 20% 6% 13% - 5% 9% 10% 8% 14% 31% 21% 7% 18% 20% 16% 15% 9% 19% 11% 15% 7% 18%

O O O
I’m afraid of my
information being stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

A
Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 379Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1169 170 58* 45* 17** 15** 14** 22** 76* 58* 73* 154 16** 43* 86* 38* 30* 74* 13** 43* 31* 9** 26** 14** 44*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

A
Other

48 2 2 2 - - - - 1 6 1 14 - - 9 2 2 1 1 1 - - - 1 3
4% 1% 3% 4% - - - - 1% 10% 1% 9% - - 10% 5% 7% 1% 8% 2% - - - 7% 7%
B ABIKNR ABIKNR ABIKNR B B

None of the above

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1608 261 85 60 22 19 19 32 104 79 99 201 28 57 115 60 41 96 17 54 48 11 27 18 55
138% 154% 147% 133% 129% 127% 136% 145% 137% 136% 136% 131% 175% 133% 134% 158% 137% 130% 131% 126% 155% 122% 104% 129% 125%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 789J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 380Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1455 180 70* 57* 18** 20** 18** 26** 90* 62* 89* 177 21** 61* 90* 52* 53* 110 18** 59* 43* 20** 36* 19** 66*Unweighted Base
1455 180 70* 57* 18** 20** 18** 26** 90* 62* 89* 177 21** 61* 90* 52* 53* 110 18** 59* 43* 20** 36* 19** 66*Weighted Base

584 76 29 20 6 6 7 8 32 24 26 89 10 31 35 24 16 35 9 24 20 11 17 10 19
40% 42% 41% 35% 33% 30% 39% 31% 36% 39% 29% 50% 48% 51% 39% 46% 30% 32% 50% 41% 47% 55% 47% 53% 29%
K K ADIKQRY KQRY K

I’ve never been to this
type of website before

583 108 40 13 7 11 6 10 49 27 43 45 8 18 49 23 17 34 8 14 18 9 9 4 13
40% 60% 57% 23% 39% 55% 33% 38% 54% 44% 48% 25% 38% 30% 54% 44% 32% 31% 44% 24% 42% 45% 25% 21% 20%

DLRTY ADJLNPQRTUWY ADLNQRTWY ADLNQRTWY DLTY DLNRTWY ADLNQRTWY DLTY DLY
I have no reason to go
there

382 40 23 19 4 4 5 13 17 18 25 29 13 10 15 17 13 41 4 15 12 2 10 8 25
26% 22% 33% 33% 22% 20% 28% 50% 19% 29% 28% 16% 62% 16% 17% 33% 25% 37% 22% 25% 28% 10% 28% 42% 38%
LO ILNO ILNO L L LNO ABILNO ABILNO

I don’t trust this extension

342 48 21 21 5 4 4 1 22 6 21 28 6 13 7 12 17 34 3 11 19 2 8 7 22
24% 27% 30% 37% 28% 20% 22% 4% 24% 10% 24% 16% 29% 21% 8% 23% 32% 31% 17% 19% 44% 10% 22% 37% 33%

JLO JLO JLO AJLOT JO JO O O JLO JLO O ABIJKLNOPTW O JLO
It doesn’t seem legitimate

225 29 8 14 4 3 1 3 9 8 11 20 9 10 6 11 12 22 2 8 8 4 7 3 13
15% 16% 11% 25% 22% 15% 6% 12% 10% 13% 12% 11% 43% 16% 7% 21% 23% 20% 11% 14% 19% 20% 19% 16% 20%
O O ILO O ILO LO O O O

I’m afraid of my
information being stolen if
I go here

5 2 2 - - - - - - - - - - - - - - 1 - - - - - - -
* 1% 3% - - - - - - - - - - - - - - 1% - - - - - - - 

AL
Dislike name

3 1 - - - 1 - - - - 1 - - - - - - - - - - - - - -
* 1% - - - 5% - - - - 1% - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 380Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1455 180 70* 57* 18** 20** 18** 26** 90* 62* 89* 177 21** 61* 90* 52* 53* 110 18** 59* 43* 20** 36* 19** 66*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

A
Other

53 2 2 2 - - - - 1 6 1 16 - - 8 3 3 3 1 1 - 1 - - 3
4% 1% 3% 4% - - - - 1% 10% 1% 9% - - 9% 6% 6% 3% 6% 2% - 5% - - 5%
B ABIKNU ABIKNRU ABIKNU B B

None of the above

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

A
Don’t know

4 1 - - - 1 - - - - 1 - - - - - - - - 1 - - - - -
* 1% - - - 5% - - - - 1% - - - - - - - - 2% - - - - - 

Declined to answer

2184 308 125 89 26 30 23 35 131 89 129 227 46 82 120 90 78 171 27 74 77 29 51 32 95
150% 171% 179% 156% 144% 150% 128% 135% 146% 144% 145% 128% 219% 134% 133% 173% 147% 155% 150% 125% 179% 145% 142% 168% 144%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 791J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 381Q817_8. Why are you very unlikely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** -** -** -** -** -** -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
56* -** -** -** -** -** -** -** -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

28 - - - - - - - - - 28 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

I have no reason to go
there

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
30% - - - - - - - - - 30% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

I don’t trust this extension

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 381Q817_8. Why are you very unlikely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** -** -** -** -** -** -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

66 - - - - - - - - - 66 - - - - - - - - - - - - - -
118% - - - - - - - - - 118% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 382Q817_9. Why are you very unlikely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
90* -** -** -** -** -** -** -** -** -** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

44 - - - - - - - - - 44 - - - - - - - - - - - - - -
49% - - - - - - - - - 49% - - - - - - - - - - - - - - 

I have no reason to go
there

31 - - - - - - - - - 31 - - - - - - - - - - - - - -
34% - - - - - - - - - 34% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
24% - - - - - - - - - 24% - - - - - - - - - - - - - - 

I don’t trust this extension

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 382Q817_9. Why are you very unlikely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

90* -** -** -** -** -** -** -** -** -** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Other

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

126 - - - - - - - - - 126 - - - - - - - - - - - - - -
140% - - - - - - - - - 140% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 383Q817_10. Why are you very unlikely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

257 -** -** -** 13** 19** 16** 25** 60* 57* 67* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
257 -** -** -** 13** 19** 16** 25** 60* 57* 67* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

135 - - - 9 12 6 11 38 25 34 - - - - - - - - - - - - - -
53% - - - 69% 63% 38% 44% 63% 44% 51% - - - - - - - - - - - - - - 

J
I have no reason to go
there

90 - - - 7 6 7 9 17 22 22 - - - - - - - - - - - - - -
35% - - - 54% 32% 44% 36% 28% 39% 33% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

55 - - - 1 4 5 11 8 12 14 - - - - - - - - - - - - - -
21% - - - 8% 21% 31% 44% 13% 21% 21% - - - - - - - - - - - - - - 

I don’t trust this extension

25 - - - 1 2 3 - 8 3 8 - - - - - - - - - - - - - -
10% - - - 8% 11% 19% - 13% 5% 12% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

14 - - - 1 3 - 1 3 3 3 - - - - - - - - - - - - - -
5% - - - 8% 16% - 4% 5% 5% 4% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 383Q817_10. Why are you very unlikely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

257 -** -** -** 13** 19** 16** 25** 60* 57* 67* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

8 - - - - - - - 1 6 1 - - - - - - - - - - - - - -
3% - - - - - - - 2% 11% 1% - - - - - - - - - - - - - - 

AIK
None of the above

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

328 - - - 19 27 21 32 76 71 82 - - - - - - - - - - - - - -
128% - - - 146% 142% 131% 128% 127% 125% 122% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 384Q817_11. Why are you very unlikely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

156 156 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
156 156 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

98 98 - - - - - - - - - - - - - - - - - - - - - - -
63% 63% - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

66 66 - - - - - - - - - - - - - - - - - - - - - - -
42% 42% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

23 23 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

20 20 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

20 20 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 384Q817_11. Why are you very unlikely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

156 156 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

None of the above

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

230 230 - - - - - - - - - - - - - - - - - - - - - - -
147% 147% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 385Q817_12. Why are you very unlikely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

169 -** -** -** -** -** -** -** -** -** -** 169 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
169 -** -** -** -** -** -** -** -** -** -** 169 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

88 - - - - - - - - - - 88 - - - - - - - - - - - - -
52% - - - - - - - - - - 52% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

I have no reason to go
there

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

It doesn’t seem legitimate

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

I don’t trust this extension

24 - - - - - - - - - - 24 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Name is too long

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 385Q817_12. Why are you very unlikely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

169 -** -** -** -** -** -** -** -** -** -** 169 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

229 - - - - - - - - - - 229 - - - - - - - - - - - - -
136% - - - - - - - - - - 136% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 386Q817_13. Why are you very unlikely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

164 -** -** -** -** -** -** -** -** -** -** 164 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
164 -** -** -** -** -** -** -** -** -** -** 164 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

90 - - - - - - - - - - 90 - - - - - - - - - - - - -
55% - - - - - - - - - - 55% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

47 - - - - - - - - - - 47 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

I have no reason to go
there

35 - - - - - - - - - - 35 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

It doesn’t seem legitimate

30 - - - - - - - - - - 30 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

I don’t trust this extension

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Name is too long

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 386Q817_13. Why are you very unlikely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

164 -** -** -** -** -** -** -** -** -** -** 164 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

244 - - - - - - - - - - 244 - - - - - - - - - - - - -
149% - - - - - - - - - - 149% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 387Q817_14. Why are you very unlikely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 -** -** -** -** -** -** -** -** -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
173 -** -** -** -** -** -** -** -** -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

92 - - - - - - - - - - 92 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

51 - - - - - - - - - - 51 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

I have no reason to go
there

29 - - - - - - - - - - 29 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

It doesn’t seem legitimate

29 - - - - - - - - - - 29 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

I don’t trust this extension

26 - - - - - - - - - - 26 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Name is too long

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not easy to use

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Geared towards students

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

For specific information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/realestate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Only use proven sites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Similar sites available

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 387Q817_14. Why are you very unlikely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Unlikely To Visit New gTLD

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 -** -** -** -** -** -** -** -** -** -** 173 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/positive
mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

16 - - - - - - - - - - 16 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

246 - - - - - - - - - - 246 - - - - - - - - - - - - -
142% - - - - - - - - - - 142% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 388Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2451 76 34 114 21 56 25 41 57 36 40 524 52 87 52 88 128 424 126 85 29 63 63 53 177
40% 15% 17% 51% 21% 55% 25% 37% 26% 18% 16% 47% 52% 42% 15% 43% 51% 62% 61% 42% 28% 61% 53% 48% 48%

BCEGIJKOU ABCEGHIJKOU ABCEGHIJKNOTU BO BCEIJKO BCJKO ABCEGHIJKOU ABCEGHIJKOU BCEGIJKOU BCEGIJKOU ABCEGHIJKOU ABCDEGHIJKLNOPQTUXY ABCDEGHIJKLNOPQTUXY BCEGIJKOU BCJKO ABCEGHIJKLNOPTUY ABCEGHIJKOU BCEGIJKOU ABCEGHIJKOU

.email

413 - - - - - - - - - - 413 - - - - - - - - - - - - -
37% - - - - - - - - - - 37% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

411 - - - - - - - - - - 411 - - - - - - - - - - - - -
37% - - - - - - - - - - 37% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

2210 64 34 108 18 53 22 26 47 30 20 454 40 88 53 90 120 370 126 86 25 62 62 46 166
36% 13% 17% 48% 18% 52% 22% 23% 21% 15% 8% 41% 40% 43% 15% 44% 47% 54% 61% 43% 24% 60% 52% 42% 45%

BCEGHIJKOU K ABCEGHIJKLOU K ABCEGHIJKLOU BK BKO BKO K ABCEGHIJKOU BCEGHIJKOU ABCEGHIJKOU K ABCEGHIJKOU ABCEGHIJKOU ABCEGHIJKLMNOPTUXY ABCDEGHIJKLMNOPQTUXY ABCEGHIJKOU BKO ABCDEGHIJKLMNOPQTUXY ABCEGHIJKLOU BCEGHIJKOU ABCEGHIJKOU

.link

379 - - - - - - - - - - 379 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

.wang

1841 44 30 83 16 32 19 32 30 31 22 419 37 78 41 71 113 316 103 53 15 42 33 36 145
30% 9% 15% 37% 16% 31% 19% 29% 14% 15% 9% 38% 37% 38% 11% 35% 45% 46% 50% 26% 14% 41% 28% 33% 39%

BCEGIJKOU BK ABCEGIJKOTU B BCEGIJKOU BKO BCEIJKOU B BK ABCEGIJKOTUW BCEGIJKOU ABCEGIJKOTU BCEGIJKOU ABCEFGHIJKLOPTUWX ABCDEFGHIJKLNOPTUWXY ABCDEFGHIJKLMNOPTUWXY BCEIJKOU ABCEGIJKOTUW BCEIJKOU BCEGIJKOU ABCEGHIJKOTUW

.club

1754 50 24 79 13 42 17 28 36 22 16 356 36 84 41 67 89 335 94 54 24 36 45 32 134
29% 10% 12% 35% 13% 41% 17% 25% 16% 11% 6% 32% 36% 41% 11% 33% 35% 49% 45% 27% 23% 35% 38% 29% 36%

BCEGIJKO K ABCEGIJKOU K ABCEGHIJKOTU BK BCEJKO BK ABCEGIJKO BCEGIJKOU ABCEGHIJKLOTUX K BCEGIJKO ABCEGIJKOU ABCDEGHIJKLMNOPQTUVWXY ABCDEGHIJKLOPQTUXY BCEIJKO BCJKO BCEGIJKO ABCEGHIJKOTU BCEGIJKO ABCEGHIJKOTU

.photography

1601 48 23 51 8 26 16 23 35 13 12 355 27 61 32 58 88 336 94 67 16 33 41 24 114
26% 10% 12% 23% 8% 25% 16% 21% 16% 6% 5% 32% 27% 30% 9% 28% 35% 49% 45% 33% 15% 32% 34% 22% 31%

BCEGIJKOU K K BCEJKO BCEIJKO JKO BCEJKO BJKO ABCDEGHIJKOUX BCEIJKOU BCEGIJKOU BCEGIJKOU ABCDEGHIJKOUX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVXY ABCDEGHIJKOUX JK BCEGIJKOU ABCDEGHIJKOUX BCEJKO ABCDEGHIJKOU

.guru

1354 38 16 45 8 25 14 23 26 16 12 354 27 41 44 45 62 261 65 35 10 34 19 17 117
22% 8% 8% 20% 8% 25% 14% 21% 12% 8% 5% 32% 27% 20% 12% 22% 25% 38% 31% 17% 10% 33% 16% 15% 32%

BCEIJKOU BCEIJKOU BCEIJKOU BK BCEIJKOU K ABCDEGHIJKNOPQTUWX BCEGIJKOUWX BCEIJKOU BK BCEIJKOU BCEGIJKOU ABCDEFGHIJKLMNOPQTUWXY ABCDEGHIJKNOPTUWX BCEJK ABCDEGHIJKNOPTUWX BCJK BCJK ABCDEGHIJKNOPTUWX

.xyz

1347 35 20 43 8 21 11 20 28 17 13 336 25 55 32 49 65 271 62 40 9 29 31 19 108
22% 7% 10% 19% 8% 21% 11% 18% 13% 8% 5% 30% 25% 27% 9% 24% 26% 39% 30% 20% 9% 28% 26% 17% 29%

BCEGIJKOU BCEJKOU BCEJKOU BCEJKOU BK ABCDEFGHIJKOTUX BCEGIJKOU BCEGIJKOU BCEGIJKOU BCEGIJKOU ABCDEFGHIJKLMNOPQSTUVWXY ABCDEGHIJKOTUX BCEIJKOU BCEGIJKOU BCEGIJKOU BEJKO ABCDEGHIJKOTUX

.realtor

35 - - - - - - - - - 35 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

.berlin

143 - - - 11 25 12 22 41 17 15 - - - - - - - - - - - - - -
13% - - - 11% 25% 12% 20% 19% 8% 6% - - - - - - - - - - - - - - 
JK AEGJK AJK AJK

.london

41 41 - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

.ovh

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 389Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

170 - - - - - - - - - 170 - - - - - - - - - - - - - -
68% - - - - - - - - - 68% - - - - - - - - - - - - - - 

.ovh

328 328 - - - - - - - - - - - - - - - - - - - - - - -
65% 65% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

149 - - - - - - - - - 149 - - - - - - - - - - - - - -
60% - - - - - - - - - 60% - - - - - - - - - - - - - - 

.berlin

643 - - - 56 48 55 66 121 129 168 - - - - - - - - - - - - - -
59% - - - 55% 47% 55% 59% 55% 64% 67% - - - - - - - - - - - - - - 
F F AEFGI

.london

3326 338 139 129 58 51 57 66 139 128 169 534 57 108 201 103 143 259 91 120 78 52 65 59 182
54% 67% 70% 58% 57% 50% 57% 59% 63% 64% 68% 48% 57% 52% 56% 50% 57% 38% 44% 60% 74% 50% 55% 54% 49%

LRSY ADFGLMNOPQRSVWXY ADEFGLMNOPQRSTVWXY LRSY RS R RS LRS AFLNPRSVY AFLNPRSVY ADFLNOPQRSVWXY R RS R LRS R LRS LRSY ADEFGHILMNOPQRSTVWXY R R R R
.realtor

3285 321 136 129 57 50 54 64 137 129 168 513 54 117 194 107 146 269 86 125 77 45 75 59 173
53% 64% 68% 58% 56% 49% 54% 57% 62% 64% 67% 46% 54% 57% 54% 52% 58% 39% 42% 62% 73% 44% 63% 54% 47%

LRSVY AFLOPRSVXY ADEFGLMNOPQRSVXY LRSVY LRS RS LRS AFLPRSVY AFLOPRSVY ADFGLMNOPQRSVXY R RS LRSVY LRSY RS LRSVY AFLPRSVY ADEFGHLMNOPQRSVXY AFLRSVY RS R
.xyz

3106 321 131 123 57 45 54 65 130 131 167 519 52 98 204 98 121 212 67 100 71 48 59 57 176
51% 64% 66% 55% 56% 44% 54% 58% 59% 65% 67% 47% 52% 48% 57% 48% 48% 31% 32% 50% 68% 47% 50% 52% 48%

LRS ADFLMNOPQRSTVWXY ADFLMNOPQRSTVWXY LRS RS RS RS FLRS AFLNPQRSVY ADFLMNPQRSTVWXY ADFGLMNOPQRSTVWXY RS RS RS AFLNPQRSY RS RS RS ADFGLMNPQRSTVWXY RS RS RS RS
.guru

2999 326 133 99 54 31 52 62 126 124 166 518 46 83 197 92 119 224 64 110 64 46 54 51 158
49% 65% 67% 44% 53% 30% 52% 55% 57% 62% 66% 47% 46% 40% 55% 45% 47% 33% 31% 55% 61% 45% 45% 46% 43%

FNRSY ADEFGLMNOPQRSTVWXY ADEFGLMNOPQRSTVWXY FRS FNRS FRS FNRSY ADFLNPQRSVWY ADFLMNPQRSVWXY ADEFGHILMNOPQRSTVWXY FRS FRS RS ADFLNPRSY FRS FRS DFLNRSY ADFLMNPQRSVWXY FRS FRS FRS FRS
.photography

2880 323 124 97 48 43 49 59 131 114 160 463 44 87 195 86 95 225 61 107 70 40 63 47 149
47% 64% 62% 43% 48% 42% 49% 53% 60% 57% 64% 42% 44% 42% 54% 42% 38% 33% 29% 53% 67% 39% 53% 43% 40%

LQRSY ADEFGHLMNOPQRSTVWXY ADEFGLMNPQRSVXY RS RS S QRS LQRSVY ADEFLMNPQRSVXY ADFLMNPQRSVXY ADEFGHLMNOPQRSTVWXY RS RS RS ADFLNPQRSVXY RS DLNPQRSVY ADEFGHLMNOPQRSTVWXY LQRSVY RS RS
.club

497 - - - - - - - - - - 497 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

.wang

479 - - - - - - - - - - 479 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

472 - - - - - - - - - - 472 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

2581 293 115 76 47 28 45 60 114 115 161 432 43 83 185 70 88 200 46 78 65 28 40 40 129
42% 58% 58% 34% 47% 27% 45% 54% 52% 57% 64% 39% 43% 40% 52% 34% 35% 29% 22% 39% 62% 27% 34% 36% 35%

DFLPQRSVY ADEFGLMNPQRSTVWXY ADFGLMNPQRSTVWXY S DFPQRSVY FRSV ADFLNPQRSTVWXY ADFLNPQRSTVWXY ADFGLMNPQRSTVWXY ADEFGILMNOPQRSTVWXY FRSV FRSV FRSV ADFLNPQRSTVWXY S S RSV ADEFGLMNPQRSTVWXY S S S
.link

2438 291 118 70 47 27 41 51 103 110 142 395 33 82 190 76 86 159 49 80 59 29 42 35 123
40% 58% 59% 31% 47% 26% 41% 46% 47% 55% 57% 36% 33% 40% 53% 37% 34% 23% 24% 40% 56% 28% 35% 32% 33%

DFLRSVY ADEFGHILMNPQRSTVWXY ADEFGHILMNPQRSTVWXY R DFLQRSVXY FRS DFLQRSVXY ADFLMPQRSVWXY ADFGLMNPQRSTVWXY ADFGHILMNPQRSTVWXY RS R FRSV ADFGLMNPQRSTVWXY RS RS FRSV ADFGLMNPQRSTVWXY RS R RS
.email

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 390Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3186 123 58 149 27 70 36 54 78 51 59 657 64 133 73 120 166 512 155 120 51 75 75 66 214
52% 25% 29% 67% 27% 69% 36% 48% 35% 25% 24% 59% 64% 65% 20% 59% 66% 75% 75% 60% 49% 73% 63% 60% 58%

BCEGIJKO O ABCEGHIJKLOUY ABCEGHIJKOUY BKO BCEIJKO BJKO ABCEGHIJKOU ABCEGHIJKOU ABCEGHIJKOU ABCEGIJKO ABCEGHIJKOU ABCDEGHIJKLMNOPQTUWXY ABCEGHIJKLMNOPQTUWXY ABCEGIJKO BCEIJKO ABCEGHIJKLOPTUXY ABCEGHIJKOU BCEGIJKO ABCEGIJKO

Respondent 3 or 4

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 391Q821_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

1. .email
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2451 76 34 114 21 56 25 41 57 36 40 524 52 87 52 88 128 424 126 85 29 63 63 53 177
40% 15% 17% 51% 21% 55% 25% 37% 26% 18% 16% 47% 52% 42% 15% 43% 51% 62% 61% 42% 28% 61% 53% 48% 48%

BCEGIJKOU ABCEGHIJKOU ABCEGHIJKNOTU BO BCEIJKO BCJKO ABCEGHIJKOU ABCEGHIJKOU BCEGIJKOU BCEGIJKOU ABCEGHIJKOU ABCDEGHIJKLNOPQTUXY ABCDEGHIJKLNOPQTUXY BCEGIJKOU BCJKO ABCEGHIJKLNOPTUY ABCEGHIJKOU BCEGIJKOU ABCEGHIJKOU

TOP 2 BOX (NET)

1065 20 7 42 4 28 4 15 24 9 10 225 21 35 13 32 70 232 49 41 11 35 31 18 89
17% 4% 4% 19% 4% 27% 4% 13% 11% 4% 4% 20% 21% 17% 4% 16% 28% 34% 24% 20% 10% 34% 26% 16% 24%

BCEGIJKO BCEGIJKO ABCEGHIJKNOPU BCEGJKO BCEGJKO ABCEGIJKOU BCEGIJKOU BCEGJKO BCEGJKO ABCDEGHIJKLNOPUX ABCDEGHIJKLMNOPSTUXY ABCEGHIJKOPU BCEGIJKOU BCJKO ABCDEGHIJKLMNOPTUXY ABCEGHIJKOPU BCEGJKO ABCEGHIJKNOPU

  Very likely

1386 56 27 72 17 28 21 26 33 27 30 299 31 52 39 56 58 192 77 44 18 28 32 35 88
23% 11% 14% 32% 17% 27% 21% 23% 15% 13% 12% 27% 31% 25% 11% 27% 23% 28% 37% 22% 17% 27% 27% 32% 24%

BCIJKO ABCEGIJKOQTUY BCIJKO BKO BCJKO ABCEIJKOU ABCEIJKOU BCIJKO BCEIJKOU BCIJKO ABCEIJKOU ABCEGHIJKLNOPQRTUY BCJKO BCIJKO BCIJKO ABCEIJKOU BCIJKO

  Somewhat likely

2438 291 118 70 47 27 41 51 103 110 142 395 33 82 190 76 86 159 49 80 59 29 42 35 123
40% 58% 59% 31% 47% 26% 41% 46% 47% 55% 57% 36% 33% 40% 53% 37% 34% 23% 24% 40% 56% 28% 35% 32% 33%

DFLRSVY ADEFGHILMNPQRSTVWXY ADEFGHILMNPQRSTVWXY R DFLQRSVXY FRS DFLQRSVXY ADFLMPQRSVWXY ADFGLMNPQRSTVWXY ADFGHILMNPQRSTVWXY RS R FRSV ADFGLMNPQRSTVWXY RS RS FRSV ADFGLMNPQRSTVWXY RS R RS
BOTTOM 2 BOX (NET)

923 67 25 23 17 12 17 22 33 43 27 191 18 53 75 35 41 65 32 21 18 11 13 12 52
15% 13% 13% 10% 17% 12% 17% 20% 15% 21% 11% 17% 18% 26% 21% 17% 16% 9% 15% 10% 17% 11% 11% 11% 14%

DR R R R DKRT R ABCDFKRTVWXY ADKRT R ABCDFIKLPQRSTVWXY ABCDFKRTVWXY DR R R R R
  Somewhat unlikely

1515 224 93 47 30 15 24 29 70 67 115 204 15 29 115 41 45 94 17 59 41 18 29 23 71
25% 45% 47% 21% 30% 15% 24% 26% 32% 33% 46% 18% 15% 14% 32% 20% 18% 14% 8% 29% 39% 17% 24% 21% 19%

FLMNQRSY ADEFGHIJLMNOPQRSTVWXY ADEFGHIJLMNOPQRSTVWXY RS FLMNQRSVY NRS FNRS ADFLMNPQRSVXY ADFLMNPQRSVXY ADEFGHIJLMNOPQRSTVWXY RS ADFLMNPQRSVXY RS S S FLMNPQRSVY ADFGHLMNPQRSVWXY S NRS RS RS
  Very unlikely

1255 135 48 39 33 19 34 20 60 55 68 191 15 37 116 40 39 104 32 36 17 11 14 22 70
20% 27% 24% 17% 33% 19% 34% 18% 27% 27% 27% 17% 15% 18% 32% 20% 15% 15% 15% 18% 16% 11% 12% 20% 19%

LQRVW ADHLMNPQRSTUVWY LQRSVW ADFHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY ADLMNQRSTUVWY ADLMNQRSTUVWY ADLMNQRSTUVWY ACDFHLMNPQRSTUVWXY V
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 392Q821_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

2. .photography
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1754 50 24 79 13 42 17 28 36 22 16 356 36 84 41 67 89 335 94 54 24 36 45 32 134
29% 10% 12% 35% 13% 41% 17% 25% 16% 11% 6% 32% 36% 41% 11% 33% 35% 49% 45% 27% 23% 35% 38% 29% 36%

BCEGIJKO K ABCEGIJKOU K ABCEGHIJKOTU BK BCEJKO BK ABCEGIJKO BCEGIJKOU ABCEGHIJKLOTUX K BCEGIJKO ABCEGIJKOU ABCDEGHIJKLMNOPQTUVWXY ABCDEGHIJKLOPQTUXY BCEIJKO BCJKO BCEGIJKO ABCEGHIJKOTU BCEGIJKO ABCEGHIJKOTU

TOP 2 BOX (NET)

568 15 4 26 4 11 3 8 12 5 3 105 18 22 5 15 34 153 25 19 7 8 14 9 43
9% 3% 2% 12% 4% 11% 3% 7% 5% 2% 1% 9% 18% 11% 1% 7% 13% 22% 12% 9% 7% 8% 12% 8% 12%

BCGIJKO BCEGIJKO BCGJKO BCJKO KO BCGJKO ABCEGHIJKLOPTUVX BCEGIJKO BCJKO ABCEGIJKOP ABCDEFGHIJKLNOPQSTUVWXY BCEGIJKO BCGJKO CKO BCJKO BCEGIJKO BCJKO BCEGIJKO

  Very likely

1186 35 20 53 9 31 14 20 24 17 13 251 18 62 36 52 55 182 69 35 17 28 31 23 91
19% 7% 10% 24% 9% 30% 14% 18% 11% 8% 5% 23% 18% 30% 10% 25% 22% 26% 33% 17% 16% 27% 26% 21% 25%

BCEIJKO BCEGIJKO ABCEGHIJKMOTU BK BCJKO K ABCEGIJKO BJKO ABCEGHIJKLMOQTU K ABCEGIJKOT BCEIJKO ABCEGIJKOTU ABCDEGHIJKLMOQTUXY BCEJKO BJK ABCEGIJKOT BCEGIJKO BCEIJKO ABCEGIJKOT

  Somewhat likely

2999 326 133 99 54 31 52 62 126 124 166 518 46 83 197 92 119 224 64 110 64 46 54 51 158
49% 65% 67% 44% 53% 30% 52% 55% 57% 62% 66% 47% 46% 40% 55% 45% 47% 33% 31% 55% 61% 45% 45% 46% 43%

FNRSY ADEFGLMNOPQRSTVWXY ADEFGLMNOPQRSTVWXY FRS FNRS FRS FNRSY ADFLNPQRSVWY ADFLMNPQRSVWXY ADEFGHILMNOPQRSTVWXY FRS FRS RS ADFLNPRSY FRS FRS DFLNRSY ADFLMNPQRSVWXY FRS FRS FRS FRS
BOTTOM 2 BOX (NET)

1155 62 25 41 22 16 20 24 29 39 23 280 22 47 78 44 48 109 45 27 16 23 25 17 73
19% 12% 13% 18% 22% 16% 20% 21% 13% 19% 9% 25% 22% 23% 22% 22% 19% 16% 22% 13% 15% 22% 21% 15% 20%

BCIKRT BK BCK BK BCK BK ABCDFIKQRTUXY BCIK BCIKRT BCIKRT BCIKT BK K BCIKT BCIKT BCK BCIK
  Somewhat unlikely

1844 264 108 58 32 15 32 38 97 85 143 238 24 36 119 48 71 115 19 83 48 23 29 34 85
30% 53% 54% 26% 32% 15% 32% 34% 44% 42% 57% 21% 24% 17% 33% 24% 28% 17% 9% 41% 46% 22% 24% 31% 23%

FLNPRSY ADEFGHIJLMNOPQRSTVWXY ADEFGHIJLMNOPQRSTVWXY FNRS FLNRS FLNRS FLNPRSY ADEFGLMNOPQRSVWXY ADFLMNOPQRSVWXY ADEFGHIJLMNOPQRSTUVWXY RS S S FLNPRSVY RS FLNRS S ADFLMNPQRSVWY ADEFGLMNOPQRSVWXY S RS FLNRS RS
  Very unlikely

1391 126 43 45 34 29 31 22 58 55 68 236 18 39 120 45 45 128 49 37 17 21 20 27 78
23% 25% 22% 20% 34% 28% 31% 20% 26% 27% 27% 21% 18% 19% 34% 22% 18% 19% 24% 18% 16% 20% 17% 25% 21%
R QR ACDHLMNPQRTUVWY QRTUW ADLMNQRTUWY QRUW NQRTUW LNQRTUW ABCDHLMNPQRSTUVWY

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 393Q821_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

3. .link
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2210 64 34 108 18 53 22 26 47 30 20 454 40 88 53 90 120 370 126 86 25 62 62 46 166
36% 13% 17% 48% 18% 52% 22% 23% 21% 15% 8% 41% 40% 43% 15% 44% 47% 54% 61% 43% 24% 60% 52% 42% 45%

BCEGHIJKOU K ABCEGHIJKLOU K ABCEGHIJKLOU BK BKO BKO K ABCEGHIJKOU BCEGHIJKOU ABCEGHIJKOU K ABCEGHIJKOU ABCEGHIJKOU ABCEGHIJKLMNOPTUXY ABCDEGHIJKLMNOPQTUXY ABCEGHIJKOU BKO ABCDEGHIJKLMNOPQTUXY ABCEGHIJKLOU BCEGHIJKOU ABCEGHIJKOU

TOP 2 BOX (NET)

834 10 7 40 4 18 2 5 13 6 7 164 13 24 13 29 51 190 48 41 9 26 24 15 75
14% 2% 4% 18% 4% 18% 2% 4% 6% 3% 3% 15% 13% 12% 4% 14% 20% 28% 23% 20% 9% 25% 20% 14% 20%

BCEGHIJKO BCEGHIJKOU BCEGHIJKO B BCEGHIJKO BCEGHIJKO BCEGHIJKO BCEGHIJKO ABCEGHIJKLNOU ABCDEFGHIJKLMNOPQTUXY ABCEGHIJKLMNOPUX ABCEGHIJKLNOU BGJKO ABCEGHIJKLMNOPUX ABCEGHIJKNOU BCEGHIJKO ABCEGHIJKLNOU

  Very likely

1376 54 27 68 14 35 20 21 34 24 13 290 27 64 40 61 69 180 78 45 16 36 38 31 91
22% 11% 14% 30% 14% 34% 20% 19% 15% 12% 5% 26% 27% 31% 11% 30% 27% 26% 38% 22% 15% 35% 32% 28% 25%

BCEIJKO K K ABCEHIJKOU K ABCEGHIJKOTU BKO BKO K K ABCEIJKOU BCEIJKOU ABCEGHIJKOTU K ABCEHIJKOU BCEIJKOU ABCEIJKOU ABCEGHIJKLOQRTUY BCJKO K ABCEGHIJKOTUY ABCEGHIJKOU BCEIJKOU BCEIJKOU

  Somewhat likely

2581 293 115 76 47 28 45 60 114 115 161 432 43 83 185 70 88 200 46 78 65 28 40 40 129
42% 58% 58% 34% 47% 27% 45% 54% 52% 57% 64% 39% 43% 40% 52% 34% 35% 29% 22% 39% 62% 27% 34% 36% 35%

DFLPQRSVY ADEFGLMNPQRSTVWXY ADFGLMNPQRSTVWXY S DFPQRSVY FRSV ADFLNPQRSTVWXY ADFLNPQRSTVWXY ADFGLMNPQRSTVWXY ADEFGILMNOPQRSTVWXY FRSV FRSV FRSV ADFLNPQRSTVWXY S S RSV ADEFGLMNPQRSTVWXY S S S
BOTTOM 2 BOX (NET)

990 70 21 27 19 11 17 29 27 41 32 225 26 48 71 29 33 97 28 23 22 13 16 16 49
16% 14% 11% 12% 19% 11% 17% 26% 12% 20% 13% 20% 26% 23% 20% 14% 13% 14% 14% 11% 21% 13% 13% 15% 13%
C C ABCDFIKPQRSTVWXY BCDFIKQRTY ABCDFIKPQRSTY ABCDFIKPQRSTVWXY ABCDFIKPQRSTVWY ABCDFIKQRTY CDFIT

  Somewhat unlikely

1591 223 94 49 28 17 28 31 87 74 129 207 17 35 114 41 55 103 18 55 43 15 24 24 80
26% 44% 47% 22% 28% 17% 28% 28% 40% 37% 52% 19% 17% 17% 32% 20% 22% 15% 9% 27% 41% 15% 20% 22% 22%

FLMNRSV ADEFGHLMNOPQRSTVWXY ADEFGHJLMNOPQRSTVWXY RS LNRSV S LNRSV LNRSV ADEFGHLMNPQRSTVWXY ADFLMNPQRSTVWXY ADEFGHIJLMNOPQRSTVWXY RS S S ADFLMNPQRSVWXY S RS S FLMNRSV ADEFHLMNPQRSTVWXY S S RS
  Very unlikely

1353 145 51 39 36 21 33 26 59 56 69 224 17 35 120 44 45 117 35 37 15 13 17 24 75
22% 29% 26% 17% 36% 21% 33% 23% 27% 28% 28% 20% 17% 17% 34% 22% 18% 17% 17% 18% 14% 13% 14% 22% 20%

RVW ADLMNPQRSTUVWY DNQRSUVW ADFHLMNPQRSTUVWXY ADFLMNPQRSTUVWY V DLNQRSTUVW ADLMNQRSTUVWY ADLMNQRSTUVWY ACDFHLMNPQRSTUVWXY

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 394Q821_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

4. .guru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1601 48 23 51 8 26 16 23 35 13 12 355 27 61 32 58 88 336 94 67 16 33 41 24 114
26% 10% 12% 23% 8% 25% 16% 21% 16% 6% 5% 32% 27% 30% 9% 28% 35% 49% 45% 33% 15% 32% 34% 22% 31%

BCEGIJKOU K K BCEJKO BCEIJKO JKO BCEJKO BJKO ABCDEGHIJKOUX BCEIJKOU BCEGIJKOU BCEGIJKOU ABCDEGHIJKOUX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVXY ABCDEGHIJKOUX JK BCEGIJKOU ABCDEGHIJKOUX BCEJKO ABCDEGHIJKOU

TOP 2 BOX (NET)

514 12 4 11 3 10 3 3 13 3 4 102 11 14 7 9 32 147 26 33 3 7 15 5 37
8% 2% 2% 5% 3% 10% 3% 3% 6% 1% 2% 9% 11% 7% 2% 4% 13% 21% 13% 16% 3% 7% 13% 5% 10%

BCEGHJKOPU JKO BCEHJKOU BCJKO BCDEGHJKOPU BCDEGHJKOPU BCJKO ABCDEGHIJKNOPUX ABCDEFGHIJKLMNOPQSUVWXY ABCDEGHIJKNOPUX ABCDEGHIJKLNOPUVXY BCJKO BCDEGHIJKOPUX BCDEGHJKOPU

  Very likely

1087 36 19 40 5 16 13 20 22 10 8 253 16 47 25 49 56 189 68 34 13 26 26 19 77
18% 7% 10% 18% 5% 16% 13% 18% 10% 5% 3% 23% 16% 23% 7% 24% 22% 28% 33% 17% 12% 25% 22% 17% 21%

BCEIJKO K K BCEIJKO BEJKO EJK BCEIJKO K ABCEGIJKOU BEJKO BCEGIJKOU K ABCEGIJKOU BCEIJKOU ABCDEFGHIJKLMOTUXY ABCDEFGHIJKLMNOPQTUWXY BCEIJKO JK ABCEGIJKOU BCEIJKO BCEJKO BCEIJKO

  Somewhat likely

3106 321 131 123 57 45 54 65 130 131 167 519 52 98 204 98 121 212 67 100 71 48 59 57 176
51% 64% 66% 55% 56% 44% 54% 58% 59% 65% 67% 47% 52% 48% 57% 48% 48% 31% 32% 50% 68% 47% 50% 52% 48%

LRS ADFLMNOPQRSTVWXY ADFLMNOPQRSTVWXY LRS RS RS RS FLRS AFLNPQRSVY ADFLMNPQRSTVWXY ADFGLMNOPQRSTVWXY RS RS RS AFLNPQRSY RS RS RS ADFGLMNPQRSTVWXY RS RS RS RS
BOTTOM 2 BOX (NET)

1151 61 28 54 18 21 18 18 27 38 24 271 25 58 82 45 46 93 44 29 20 18 26 17 70
19% 12% 14% 24% 18% 21% 18% 16% 12% 19% 10% 24% 25% 28% 23% 22% 18% 14% 21% 14% 19% 17% 22% 15% 19%

BIKR ABCIKRT K BK K BK ABCHIKQRTXY BCIKRT ABCEHIJKQRTVXY ABCIKRT BCIKRT BK BIKR K K BIKR BIKR
  Somewhat unlikely

1955 260 103 69 39 24 36 47 103 93 143 248 27 40 122 53 75 119 23 71 51 30 33 40 106
32% 52% 52% 31% 39% 24% 36% 42% 47% 46% 57% 22% 27% 19% 34% 26% 30% 17% 11% 35% 49% 29% 28% 36% 29%

LNRS ADEFGLMNOPQRSTVWXY ADEFGLMNOPQRSTVWXY LNRS FLNPRS S LNRS ADFLMNPQRSWY ADFLMNOPQRSTVWY ADFLMNOPQRSTVWY ADEFGHIJLMNOPQRSTVWXY RS RS S FLNPRS RS LNRS S FLNPRS ADFLMNOPQRSTVWY RS RS FLNRS LNRS
  Very unlikely

1437 133 46 49 36 31 30 24 55 57 71 236 21 47 122 48 44 139 46 34 18 22 19 29 80
23% 26% 23% 22% 36% 30% 30% 21% 25% 28% 28% 21% 21% 23% 34% 24% 17% 20% 22% 17% 17% 21% 16% 26% 22%

QRT LQRTUW ACDHLMNPQRSTUVWY LQRTUW LQRTUW QT LQRTUW LQRTUW ABCDHILMNPQRSTUVWY T
Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 395Q821_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

5. .realtor
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1347 35 20 43 8 21 11 20 28 17 13 336 25 55 32 49 65 271 62 40 9 29 31 19 108
22% 7% 10% 19% 8% 21% 11% 18% 13% 8% 5% 30% 25% 27% 9% 24% 26% 39% 30% 20% 9% 28% 26% 17% 29%

BCEGIJKOU BCEJKOU BCEJKOU BCEJKOU BK ABCDEFGHIJKOTUX BCEGIJKOU BCEGIJKOU BCEGIJKOU BCEGIJKOU ABCDEFGHIJKLMNOPQSTUVWXY ABCDEGHIJKOTUX BCEIJKOU BCEGIJKOU BCEGIJKOU BEJKO ABCDEGHIJKOTUX

TOP 2 BOX (NET)

397 14 6 8 2 8 1 4 10 3 5 104 6 12 5 13 21 104 10 10 2 4 5 4 36
6% 3% 3% 4% 2% 8% 1% 4% 5% 1% 2% 9% 6% 6% 1% 6% 8% 15% 5% 5% 2% 4% 4% 4% 10%

BCGJKO BGJKOU O ABCDEGHIJKOSTUX JO JKO BGJKO BCDEGJKOU ABCDEFGHIJKLMNOPQSTUVWXY O JO ABCDEGHIJKOSTUX

  Very likely

950 21 14 35 6 13 10 16 18 14 8 232 19 43 27 36 44 167 52 30 7 25 26 15 72
15% 4% 7% 16% 6% 13% 10% 14% 8% 7% 3% 21% 19% 21% 8% 18% 17% 24% 25% 15% 7% 24% 22% 14% 19%

BCEIJKOU BCEIJKOU BK BK BCEJKO BK ABCEFGIJKOU BCEIJKOU ABCEGIJKOU BK BCEIJKOU BCEIJKOU ABCDEFGHIJKOPQTUX ABCDEFGHIJKOQTUX BCEIJKOU ABCEFGIJKOTUX BCEGIJKOU BK ABCEGIJKOU

  Somewhat likely

3326 338 139 129 58 51 57 66 139 128 169 534 57 108 201 103 143 259 91 120 78 52 65 59 182
54% 67% 70% 58% 57% 50% 57% 59% 63% 64% 68% 48% 57% 52% 56% 50% 57% 38% 44% 60% 74% 50% 55% 54% 49%

LRSY ADFGLMNOPQRSVWXY ADEFGLMNOPQRSTVWXY LRSY RS R RS LRS AFLNPRSVY AFLNPRSVY ADFLNOPQRSVWXY R RS R LRS R LRS LRSY ADEFGHILMNOPQRSTVWXY R R R R
BOTTOM 2 BOX (NET)

1247 56 20 64 24 24 21 24 22 33 24 289 24 60 78 47 56 118 62 38 21 21 20 22 79
20% 11% 10% 29% 24% 24% 21% 21% 10% 16% 10% 26% 24% 29% 22% 23% 22% 17% 30% 19% 20% 20% 17% 20% 21%

BCIKR ABCIJKRTWY BCIK BCIK BCIK BCIK K ABCIJKRTW BCIK ABCIJKRTWY BCIK BCIK BCIK BCIK ABCIJKORTWY BCIK BCIK BCIK K BCIK BCIK
  Somewhat unlikely

2079 282 119 65 34 27 36 42 117 95 145 245 33 48 123 56 87 141 29 82 57 31 45 37 103
34% 56% 60% 29% 34% 26% 36% 38% 53% 47% 58% 22% 33% 23% 34% 27% 34% 21% 14% 41% 54% 30% 38% 34% 28%

LNPRSY ADEFGHJLMNOPQRSTVWXY ADEFGHJLMNOPQRSTVWXY LRS LRS S LNRS LNRS ADEFGHLMNOPQRSTVWXY ADEFLMNOPQRSVXY ADEFGHJLMNOPQRSTVWXY S LRS S LNRS RS LNRS S ADFLNPRSY ADEFGHLMNOPQRSTVWXY RS LNRSY LNRS LRS
  Very unlikely

1471 129 41 51 35 30 32 26 53 56 68 240 18 43 125 52 45 157 54 41 18 22 23 32 80
24% 26% 21% 23% 35% 29% 32% 23% 24% 28% 27% 22% 18% 21% 35% 25% 18% 23% 26% 20% 17% 21% 19% 29% 22%
LQ Q ACDLMNQRTUVWY QU CLMNQRTUWY QU QU ABCDHIKLMNPQRSTUVWY Q Q QU

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 396Q821_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

6. .club
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1841 44 30 83 16 32 19 32 30 31 22 419 37 78 41 71 113 316 103 53 15 42 33 36 145
30% 9% 15% 37% 16% 31% 19% 29% 14% 15% 9% 38% 37% 38% 11% 35% 45% 46% 50% 26% 14% 41% 28% 33% 39%

BCEGIJKOU BK ABCEGIJKOTU B BCEGIJKOU BKO BCEIJKOU B BK ABCEGIJKOTUW BCEGIJKOU ABCEGIJKOTU BCEGIJKOU ABCEFGHIJKLOPTUWX ABCDEFGHIJKLNOPTUWXY ABCDEFGHIJKLMNOPTUWXY BCEIJKOU ABCEGIJKOTUW BCEIJKOU BCEGIJKOU ABCEGHIJKOTUW

TOP 2 BOX (NET)

580 10 6 25 3 9 3 7 11 10 4 135 16 17 11 17 44 125 34 16 2 11 7 8 49
9% 2% 3% 11% 3% 9% 3% 6% 5% 5% 2% 12% 16% 8% 3% 8% 17% 18% 16% 8% 2% 11% 6% 7% 13%

BCEGIJKOU BCEGIJKOU BCKOU BK BK BK ABCEGIJKOUW ABCEGHIJKNOPTUWX BCKOU BCKOU ABCEFGHIJKLNOPTUWX ABCDEFGHIJKLNOPTUWXY ABCEGHIJKNOPTUWX BCKOU BCEGKOU BK BK ABCEGHIJKOUW

  Very likely

1261 34 24 58 13 23 16 25 19 21 18 284 21 61 30 54 69 191 69 37 13 31 26 28 96
21% 7% 12% 26% 13% 23% 16% 22% 9% 10% 7% 26% 21% 30% 8% 26% 27% 28% 33% 18% 12% 30% 22% 25% 26%

BCIJKOU B ABCEGIJKOU B BCIJKO BKO BCIJKO ABCEGIJKOTU BCIJKO ABCEGIJKOTU ABCEGIJKOU ABCEGIJKOTU ABCEGIJKOTU ABCEGHIJKLMOTUW BIJKO ABCEGIJKOTU BCIJKO BCEIJKOU ABCEGIJKOTU

  Somewhat likely

2880 323 124 97 48 43 49 59 131 114 160 463 44 87 195 86 95 225 61 107 70 40 63 47 149
47% 64% 62% 43% 48% 42% 49% 53% 60% 57% 64% 42% 44% 42% 54% 42% 38% 33% 29% 53% 67% 39% 53% 43% 40%

LQRSY ADEFGHLMNOPQRSTVWXY ADEFGLMNPQRSVXY RS RS S QRS LQRSVY ADEFLMNPQRSVXY ADFLMNPQRSVXY ADEFGHLMNOPQRSTVWXY RS RS RS ADFLNPQRSVXY RS DLNPQRSVY ADEFGHLMNOPQRSTVWXY LQRSVY RS RS
BOTTOM 2 BOX (NET)

1092 62 23 41 15 22 18 19 35 33 27 253 23 46 77 39 37 105 42 32 18 22 24 17 62
18% 12% 12% 18% 15% 22% 18% 17% 16% 16% 11% 23% 23% 22% 22% 19% 15% 15% 20% 16% 17% 21% 20% 15% 17%

BCK BCK BCK ABCIJKQRTY BCK BCKQR BCKQR BCK BCK BCK BCK K
  Somewhat unlikely

1788 261 101 56 33 21 31 40 96 81 133 210 21 41 118 47 58 120 19 75 52 18 39 30 87
29% 52% 51% 25% 33% 21% 31% 36% 44% 40% 53% 19% 21% 20% 33% 23% 23% 17% 9% 37% 50% 17% 33% 27% 24%

LNQRSVY ADEFGHIJLMNOPQRSTVWXY ADEFGHJLMNOPQRSTVWXY LRS LNRSV S LNRSV DFLMNPQRSVY ADFGLMNOPQRSVXY ADFLMNPQRSVXY ADEFGHIJLMNOPQRSTVWXY S S S DFLMNPQRSVY S S S ADFLMNPQRSVY ADEFGHLMNOPQRSTVWXY S FLNQRSVY LRS RS
  Very unlikely

1423 135 46 43 37 27 32 21 59 56 68 228 19 41 122 47 45 146 43 41 20 21 23 27 76
23% 27% 23% 19% 37% 26% 32% 19% 27% 28% 27% 21% 19% 20% 34% 23% 18% 21% 21% 20% 19% 20% 19% 25% 21%
LQ ADLQRY ABCDHLMNPQRSTUVWY ADHLMNQRSTUWY LQ DLQRY DLQ ABCDHLMNPQRSTUVWY

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 397Q821_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

7. .xyz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1354 38 16 45 8 25 14 23 26 16 12 354 27 41 44 45 62 261 65 35 10 34 19 17 117
22% 8% 8% 20% 8% 25% 14% 21% 12% 8% 5% 32% 27% 20% 12% 22% 25% 38% 31% 17% 10% 33% 16% 15% 32%

BCEIJKOU BCEIJKOU BCEIJKOU BK BCEIJKOU K ABCDEGHIJKNOPQTUWX BCEGIJKOUWX BCEIJKOU BK BCEIJKOU BCEGIJKOU ABCDEFGHIJKLMNOPQTUWXY ABCDEGHIJKNOPTUWX BCEJK ABCDEGHIJKNOPTUWX BCJK BCJK ABCDEGHIJKNOPTUWX

TOP 2 BOX (NET)

415 8 3 12 2 8 3 5 9 3 4 120 9 9 10 15 16 98 17 10 3 5 5 3 38
7% 2% 2% 5% 2% 8% 3% 4% 4% 1% 2% 11% 9% 4% 3% 7% 6% 14% 8% 5% 3% 5% 4% 3% 10%

BCJKO BCJK BCJKO B ABCDEGHIJKNOQTUWX BCEJKO B BCJKO BCJKO ABCDEGHIJKLNOPQSTUVWX BCEJKO BJK B ABCDEGIJKNOTUWX

  Very likely

939 30 13 33 6 17 11 18 17 13 8 234 18 32 34 30 46 163 48 25 7 29 14 14 79
15% 6% 7% 15% 6% 17% 11% 16% 8% 6% 3% 21% 18% 16% 9% 15% 18% 24% 23% 12% 7% 28% 12% 13% 21%

BCEIJKOU BCEIJKU BCEIJKOU K BCEIJKU K ABCDEGIJKOPTUWX BCEIJKOU BCEIJKOU K BCEIJKU BCEIJKOU ABCDEGIJKNOPTUWX ABCDEGIJKOPTUWX BCJK ABCDEGHIJKNOPQTUWX BK BK ABCDEGIJKOTUWX

  Somewhat likely

3285 321 136 129 57 50 54 64 137 129 168 513 54 117 194 107 146 269 86 125 77 45 75 59 173
53% 64% 68% 58% 56% 49% 54% 57% 62% 64% 67% 46% 54% 57% 54% 52% 58% 39% 42% 62% 73% 44% 63% 54% 47%

LRSVY AFLOPRSVXY ADEFGLMNOPQRSVXY LRSVY LRS RS LRS AFLPRSVY AFLOPRSVY ADFGLMNOPQRSVXY R RS LRSVY LRSY RS LRSVY AFLPRSVY ADEFGHLMNOPQRSVXY AFLRSVY RS R
BOTTOM 2 BOX (NET)

1214 63 21 55 21 26 20 22 30 39 26 268 22 64 73 51 50 120 58 28 19 15 31 19 73
20% 13% 11% 25% 21% 25% 20% 20% 14% 19% 10% 24% 22% 31% 20% 25% 20% 17% 28% 14% 18% 15% 26% 17% 20%

BCIKT BCIKRTV BCK BCIKT BCK CK BCK ABCIKRTV BCK ABCGHIJKLOQRTUVXY BCIK BCIKRTV BCK BCK ABCIJKOQRTVXY K BCIKRTV BCK
  Somewhat unlikely

2071 258 115 74 36 24 34 42 107 90 142 245 32 53 121 56 96 149 28 97 58 30 44 40 100
34% 51% 58% 33% 36% 24% 34% 38% 49% 45% 57% 22% 32% 26% 34% 27% 38% 22% 14% 48% 55% 29% 37% 36% 27%

FLNRSY ADEFGHLMNOPQRSVWXY ADEFGHJLMNOPQRSVWXY LRS LRS S LRS FLNRSY ADEFGLMNOPQRSVWXY ADFLMNOPRSVY ADEFGHJLMNOPQRSVWXY S LRS S FLNRSY S FLNPRSY S ADEFGLMNOPQRSVXY ADEFGHLMNOPQRSVWXY S FLNRSY FLNRS S
  Very unlikely

1505 143 48 49 36 27 32 25 57 56 70 243 19 48 120 52 45 157 56 41 18 24 25 34 80
24% 28% 24% 22% 36% 26% 32% 22% 26% 28% 28% 22% 19% 23% 34% 25% 18% 23% 27% 20% 17% 23% 21% 31% 22%
LQ ALQRTUY ACDHLMNQRTUWY LMQRTUY Q QU LQU ACDHLMNPQRTUVWY Q Q LMQTUY

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 398Q821_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

8. .berlin
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

35 - - - - - - - - - 35 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Very likely

26 - - - - - - - - - 26 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

  Somewhat likely

149 - - - - - - - - - 149 - - - - - - - - - - - - - -
60% - - - - - - - - - 60% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
8% - - - - - - - - - 8% - - - - - - - - - - - - - - 

  Somewhat unlikely

129 - - - - - - - - - 129 - - - - - - - - - - - - - -
52% - - - - - - - - - 52% - - - - - - - - - - - - - - 

  Very unlikely

66 - - - - - - - - - 66 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 399Q821_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

9. .ovh
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Very likely

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Somewhat likely

170 - - - - - - - - - 170 - - - - - - - - - - - - - -
68% - - - - - - - - - 68% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

25 - - - - - - - - - 25 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

  Somewhat unlikely

145 - - - - - - - - - 145 - - - - - - - - - - - - - -
58% - - - - - - - - - 58% - - - - - - - - - - - - - - 

  Very unlikely

69 - - - - - - - - - 69 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

Not sure

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 400Q821_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

10. .london
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

143 - - - 11 25 12 22 41 17 15 - - - - - - - - - - - - - -
13% - - - 11% 25% 12% 20% 19% 8% 6% - - - - - - - - - - - - - - 
JK AEGJK AJK AJK

TOP 2 BOX (NET)

39 - - - 2 6 1 5 14 4 7 - - - - - - - - - - - - - -
4% - - - 2% 6% 1% 4% 6% 2% 3% - - - - - - - - - - - - - - 

AGJ
  Very likely

104 - - - 9 19 11 17 27 13 8 - - - - - - - - - - - - - -
10% - - - 9% 19% 11% 15% 12% 6% 3% - - - - - - - - - - - - - - 
K K AEJK K AJK JK

  Somewhat likely

643 - - - 56 48 55 66 121 129 168 - - - - - - - - - - - - - -
59% - - - 55% 47% 55% 59% 55% 64% 67% - - - - - - - - - - - - - - 
F F AEFGI

BOTTOM 2 BOX (NET)

179 - - - 20 24 24 22 31 36 22 - - - - - - - - - - - - - -
16% - - - 20% 24% 24% 20% 14% 18% 9% - - - - - - - - - - - - - - 
K K AIK AIK K K

  Somewhat unlikely

464 - - - 36 24 31 44 90 93 146 - - - - - - - - - - - - - -
43% - - - 36% 24% 31% 39% 41% 46% 58% - - - - - - - - - - - - - - 
FG F F FG AEFGHIJ

  Very unlikely

300 - - - 34 29 33 24 58 55 67 - - - - - - - - - - - - - -
28% - - - 34% 28% 33% 21% 26% 27% 27% - - - - - - - - - - - - - - 

H
Not sure

1086 - - - 101 102 100 112 220 201 250 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 401Q821_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

11. .nyc
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

41 41 - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

7 7 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

34 34 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

328 328 - - - - - - - - - - - - - - - - - - - - - - -
65% 65% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

56 56 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

272 272 - - - - - - - - - - - - - - - - - - - - - - -
54% 54% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

133 133 - - - - - - - - - - - - - - - - - - - - - - -
26% 26% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 402Q821_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

12. .wang
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

379 - - - - - - - - - - 379 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

117 - - - - - - - - - - 117 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

  Very likely

262 - - - - - - - - - - 262 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

  Somewhat likely

497 - - - - - - - - - - 497 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

264 - - - - - - - - - - 264 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

  Somewhat unlikely

233 - - - - - - - - - - 233 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

  Very unlikely

234 - - - - - - - - - - 234 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 403Q821_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

411 - - - - - - - - - - 411 - - - - - - - - - - - - -
37% - - - - - - - - - - 37% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

152 - - - - - - - - - - 152 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

  Very likely

259 - - - - - - - - - - 259 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

  Somewhat likely

479 - - - - - - - - - - 479 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

249 - - - - - - - - - - 249 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

  Somewhat unlikely

230 - - - - - - - - - - 230 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

  Very unlikely

220 - - - - - - - - - - 220 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 404Q821_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

413 - - - - - - - - - - 413 - - - - - - - - - - - - -
37% - - - - - - - - - - 37% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

142 - - - - - - - - - - 142 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Very likely

271 - - - - - - - - - - 271 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

  Somewhat likely

472 - - - - - - - - - - 472 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

246 - - - - - - - - - - 246 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

  Somewhat unlikely

226 - - - - - - - - - - 226 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  Very unlikely

225 - - - - - - - - - - 225 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

Not sure

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 405Q823. Which of the following would be most important to you in determining which gTLD to purchase.

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2857 204 86 113 38 59 33 48 112 75 79 506 41 90 182 109 135 298 130 132 61 39 68 57 162
47% 41% 43% 51% 38% 58% 33% 43% 51% 37% 32% 46% 41% 44% 51% 53% 53% 43% 63% 66% 58% 38% 57% 52% 44%

BGJK K K BEGJKV ABCEGHJKLMNRVY K BEGJKV GJK K BEGJKRV ABCEGJKLMNRVY ABCEGJKLMNRVY K ABCDEGHIJKLMNOQRVY ABCDEGHIJKLMNOPQRVXY ABCEGHJKLMNRVY ABCEGHJKLMNRVY BEGJKV K
Has a well-known
extension

2219 191 72 64 47 29 44 47 77 91 114 410 46 95 133 57 86 238 58 50 31 44 25 24 146
36% 38% 36% 29% 47% 28% 44% 42% 35% 45% 46% 37% 46% 46% 37% 28% 34% 35% 28% 25% 30% 43% 21% 22% 39%

DPSTWX DPSTWX TWX ADFIPQRSTUWX DFPSTUWX DFPSTWX TWX ADFILPQRSTUWX ABCDFILOPQRSTUWX DPSTWX ADFPQRSTUWX ABCDFILOPQRSTUWX DPSTWX TWX TWX DFPSTUWX DFPSTWX

Reasonable price

487 48 24 32 6 4 19 5 14 11 34 74 4 10 26 16 12 62 9 10 10 4 15 13 25
8% 10% 12% 14% 6% 4% 19% 4% 6% 5% 14% 7% 4% 5% 7% 8% 5% 9% 4% 5% 10% 4% 13% 12% 7%

LNQST AFHIJLMNQSTVY AEFHIJLMNOPQRSTVY ABEFHIJLMNOPQRSTVY AEFHIJLMNOQRSTVY QS FHJLMNQSTVY FHJLMNQSTV

All of my other preferred
gTLDs are unavailable

415 13 2 12 9 7 1 10 9 13 9 105 8 7 9 19 19 81 9 6 2 15 6 11 33
7% 3% 1% 5% 9% 7% 1% 9% 4% 6% 4% 9% 8% 3% 3% 9% 8% 12% 4% 3% 2% 15% 5% 10% 9%

BCGKNOTU C BCGKNOTU BCGO BCGKNOTU C BCGO ABCDGIKNOSTU BCGOU BCGIKNOSTU BCGOTU ABCDGIJKNOSTUW C ABCDGIJKNOQSTUW C BCGIKNOTU BCGIKNOSTU

Has a new extension

31 9 2 - - - - 2 1 4 1 10 - - 2 - - - - - - - - - -
1% 2% 1% - - - - 2% * 2% * 1% - - 1% - - - - - - - - - - 

ADQRY R DQRY ADNPQRSTY R
Don’t plan on purchasing
one

16 6 1 - - - - - - - - 1 - - - - - 4 - 1 - 1 1 - 1
* 1% 1% - - - - - - - - * - - - - - 1% - * - 1% 1% - * 

ALO L
Depends on if it fits my
needs

11 2 - 1 1 - 1 - 1 - 1 - - 3 - - - - - - - - 1 - -
* * - * 1% - 1% - * - * - - 1% - - - - - - - - 1% - - 

L L LR LR L L ALORY LR
If it’s safe/ Secure

8 2 3 - - - - - - - - - - - - - - - - 1 - - - 1 1
* * 2% - - - - - - - - - - - - - - - - * - - - 1% * 

L ALOR L ALR
Clearly indicates purpose
of website

6 1 - - - - 1 - 1 - 1 - - 1 - - - - - - - - - 1 -
* * - - - - 1% - * - * - - * - - - - - - - - - 1% - 

ALR L L L ALR
No cost/ Free

4 1 1 - - - - - - - - - - - - - - 2 - - - - - - -
* * 1% - - - - - - - - - - - - - - * - - - - - - - 

AL A
If it’s trusted/ trustworthy

3 1 - - - - - - - - - - - - - - - 1 - - 1 - - - -
* * - - - - - - - - - - - - - - - * - - 1% - - - - 

AL
Depends on type of
website

3 1 - - - - - - 1 - - - - - - - - - - - - - - - 1
* * - - - - - - * - - - - - - - - - - - - - - - * 

AL
Reliability

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

ABLR
Recommendation

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* * - * - - - - - - - - - - - - - - - - - - - - - 

AL
Easy to search for/ access

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
* - - - - 1% - - - - - - - - - - - - - - - - - 1% - 

ABLR ABLR
Not familiar with gTLD/
need to research about it

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 405Q823. Which of the following would be most important to you in determining which gTLD to purchase.

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Innovative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Relevant extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Price

14 1 1 1 - - 1 - 1 - 2 - - 1 - 1 - 1 - 1 1 - 2 - -
* * 1% * - - 1% - * - 1% - - * - * - * - * 1% - 2% - - 

L L L L L L L L L ABLOQRY

Other

16 5 1 - - - - - 3 2 2 1 - - 2 - - - - - - - - - -
* 1% 1% - - - - - 1% 1% 1% * - - 1% - - - - - - - - - - 

ALR ALRY ALR LR
None

45 13 3 - - 2 - - 1 5 5 3 - - 4 2 1 1 1 - - - - 2 2
1% 3% 2% - - 2% - - * 2% 2% * - - 1% 1% * * * - - - - 2% 1%

LR ADLNQRTY LR DLNRT ADLNRTY ADLNRT LR DLR
Don’t know

12 4 3 - - - - - - - 2 1 1 - - - - - - - - - 1 - -
* 1% 2% - - - - - - - 1% * 1% - - - - - - - - - 1% - - 

ALR ALORY ALR LR R
Declined to answer

6153 503 201 224 101 102 100 112 221 201 250 1111 100 207 358 204 253 688 207 201 106 103 119 110 371
100% 100% 101% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 101% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 406Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

159 - - - - - - - - - 159 - - - - - - - - - - - - - -
64% - - - - - - - - - 64% - - - - - - - - - - - - - - 

.berlin

3851 275 108 137 58 65 56 56 123 102 142 792 68 119 131 118 179 512 169 129 55 73 75 75 234
63% 55% 54% 61% 57% 64% 56% 50% 56% 51% 57% 71% 68% 58% 37% 58% 71% 75% 82% 64% 52% 71% 63% 68% 63%

BCHIJOU O O HJO O HJO O O O O O ABCDEGHIJKNOPTUY BCHIJOU O O ABCDEGHIJKNOPU ABCDEFGHIJKNOPTUWY ABCDEFGHIJKLMNOPQRTUVWXY BCHJOU O BCEGHIJKNOPU HJO BCHIJKOU BCHJOU

.email

632 - - - - - - - - - - 632 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

3463 247 100 138 45 57 45 42 99 95 102 718 59 118 120 103 136 456 177 122 53 69 74 73 215
56% 49% 50% 62% 45% 56% 45% 38% 45% 47% 41% 65% 59% 57% 34% 50% 54% 66% 86% 61% 50% 67% 62% 66% 58%

BEGHIJKO HKO HO BCEGHIJKOP O HKO O O O ABCEGHIJKNOPQUY EGHIKO EGHIJKO HKO HKO ABCEFGHIJKNOPQUY ABCDEFGHIJKLMNOPQRTUVWXY BCEGHIJKOP O ABCEGHIJKOPQU BCEGHIJKOP ABCEGHIJKOPQU BEGHIJKO

.link

624 - - - - - - - - - - 624 - - - - - - - - - - - - -
56% - - - - - - - - - - 56% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

270 270 - - - - - - - - - - - - - - - - - - - - - - -
54% 54% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

585 - - - - - - - - - - 585 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

.wang

3223 295 110 115 45 53 45 46 108 88 117 580 52 126 106 72 130 437 176 101 58 46 51 57 209
52% 59% 55% 52% 45% 52% 45% 41% 49% 44% 47% 52% 52% 61% 30% 35% 51% 64% 85% 50% 55% 45% 43% 52% 56%

HJOPW AEGHIJKLOPTVW HJOPW OP O OP O O OP O OP HJOP OP ADEGHIJKLOPQTVW OP ACDEFGHIJKLMOPQTVWXY ABCDEFGHIJKLMNOPQRTUVWXY OP HOP O O OP EGHJKOPVW

.photography

2999 228 93 94 36 41 43 33 79 88 102 668 48 113 114 73 130 402 160 101 39 46 30 46 192
49% 45% 47% 42% 36% 40% 43% 29% 36% 44% 41% 60% 48% 55% 32% 36% 51% 59% 77% 50% 37% 45% 25% 42% 52%

DEHIKOPUW HIOPW HIOPW HOW W HOW W HOW HOW ABCDEFGHIJKMOPQTUVWXY HIOPW BDEFHIJKOPUWX DEHIKOPUW ABCDEFGHIJKMOPTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY EHIKOPUW HOW W DEFHIKOPUW

.club

495 - - - 42 38 44 29 125 80 137 - - - - - - - - - - - - - -
46% - - - 42% 37% 44% 26% 57% 40% 55% - - - - - - - - - - - - - - 
H H H AEFGHJ H AEFHJ

.london

2612 312 117 63 22 32 30 27 68 64 77 558 34 95 96 50 90 364 126 97 44 25 28 30 163
43% 62% 59% 28% 22% 31% 30% 24% 31% 32% 31% 50% 34% 46% 27% 25% 36% 53% 61% 48% 42% 24% 24% 27% 44%

DEFGHIJKOPQVWX ADEFGHIJKLMNOPQRTUVWXY ADEFGHIJKLMNOPQTUVWXY ADEFGHIJKMOPQVWXY DEFGHIJKMOPQVWX EHOPVW ADEFGHIJKMOPQUVWXY ADEFGHIJKLMNOPQRTUVWXY DEFGHIJKMOPQVWX DEHKOPVWX DEFGHIJKOPQVWX

.realtor

2551 199 66 64 19 36 30 27 67 56 68 556 38 93 94 55 108 423 158 99 35 31 45 30 154
42% 40% 33% 29% 19% 35% 30% 24% 30% 28% 27% 50% 38% 45% 26% 27% 43% 62% 76% 49% 33% 30% 38% 27% 42%

CDEGHIJKOPVX DEHIJKOPX E E E ABCDEFGHIJKMOPQUVWXY EHKO CDEGHIJKOPUVX CDEGHIJKOPVX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCDEFGHIJKOPUVWX E EHKOP CDEGHIJKOPVX

.guru

2178 150 46 61 21 34 25 26 60 62 69 562 32 58 93 45 78 330 110 65 23 28 21 29 150
35% 30% 23% 27% 21% 33% 25% 23% 27% 31% 28% 51% 32% 28% 26% 22% 31% 48% 53% 32% 22% 27% 18% 26% 41%

BCDEGHIKNOPUWX PW W EPW W PW W ABCDEFGHIJKMNOPQTUVWXY W W PW ABCDEFGHIJKMNOPQTUVWXY ABCDEFGHIJKMNOPQTUVWXY CEPW ABCDEGHIJKNOPQUVWX

.xyz

71 - - - - - - - - - 71 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

.ovh

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 407Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

179 - - - - - - - - - 179 - - - - - - - - - - - - - -
72% - - - - - - - - - 72% - - - - - - - - - - - - - - 

.ovh

3966 352 154 162 80 68 75 86 160 139 181 548 68 148 265 159 175 357 97 136 82 75 98 81 220
65% 70% 77% 73% 79% 67% 75% 77% 73% 69% 72% 49% 68% 72% 74% 78% 69% 52% 47% 68% 78% 73% 82% 74% 59%

LRSY ALRSY ALRSTY ALRSY AFLRSTY LRS ALRSY ALRSY ALRSY LRSY ALRSY LRS ALRSY ALRSY ABFJLQRSTY LRSY LRS ALRSY LRSY ABDFIJKLMNQRSTY ALRSY LRS
.xyz

3593 303 134 159 82 66 70 85 153 145 182 554 62 113 264 149 145 264 49 102 70 72 74 80 216
58% 60% 67% 71% 81% 65% 70% 76% 70% 72% 73% 50% 62% 55% 74% 73% 57% 38% 24% 51% 67% 70% 62% 73% 58%

LRST LRST ALNQRSTY ABLNQRSTY ABCFILMNQRSTUWY LRST ALNQRSTY ABLMNQRSTWY ABLNQRSTY ABLNQRSTY ABLMNQRSTWY RS LRS RS ABLMNQRSTWY ABLNQRSTWY LRS S RS LNRST ALNQRSTY LRST ABLNQRSTY LRS
.guru

3532 190 83 160 79 70 70 85 152 137 173 552 66 111 262 154 163 323 81 104 61 78 91 80 207
57% 38% 42% 72% 78% 69% 70% 76% 69% 68% 69% 50% 66% 54% 73% 75% 64% 47% 39% 52% 58% 76% 76% 73% 56%

BCLRS ABCLNRSTUY ABCLNQRSTUY ABCLNRSTY ABCLNRSTY ABCLNQRSTUY ABCLNRSTY ABCLNRSTY ABCLNRSTUY BCS BCLNRST BCS ABCLNQRSTUY ABCLNQRSTUY ABCLNRSTY BS BCS BCRS ABCLNQRSTUY ABCLNQRSTUY ABCLNRSTUY BCLRS
.realtor

591 - - - 59 64 56 83 95 121 113 - - - - - - - - - - - - - -
54% - - - 58% 63% 56% 74% 43% 60% 45% - - - - - - - - - - - - - - 
IK IK IK I AEGIJK IK

.london

3145 274 107 129 65 61 57 79 141 113 148 442 52 93 244 131 123 285 47 100 66 57 89 64 178
51% 55% 54% 58% 64% 60% 57% 71% 64% 56% 59% 40% 52% 45% 68% 64% 49% 41% 23% 50% 63% 55% 75% 58% 48%

LRS LNRS LRS ALNQRSY ALNQRSTY LNRSY LRS ABCDGJKLMNQRSTVY ABCLMNQRSTY LNRS ALNQRSTY S LRS S ABCDGJKLMNQRSTVY ABCLMNQRSTY LS S LRS ALNQRSTY LRS ABCDFGIJKLMNQRSTVXY LNRS LRS
.club

2921 207 90 108 56 49 55 66 112 113 133 530 48 80 252 132 123 250 31 100 47 57 68 53 161
48% 41% 45% 48% 55% 48% 55% 59% 51% 56% 53% 48% 48% 39% 70% 65% 49% 36% 15% 50% 45% 55% 57% 48% 44%

BNRS S RS NRS BNRSY RS BNRSY ABCLNRSUY BNRS ABCLNRSY BNRSY BNRS RS S ABCDEFGHIJKLMNQRSTUVWXY ABCDFIKLMNQRSTUXY NRS S BNRS S BNRSY ABCNRSY RS RS
.photography

525 - - - - - - - - - - 525 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

.wang

232 232 - - - - - - - - - - - - - - - - - - - - - - -
46% 46% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

486 - - - - - - - - - - 486 - - - - - - - - - - - - -
44% - - - - - - - - - - 44% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

2681 255 100 85 56 45 55 70 121 106 148 392 41 88 238 101 117 231 30 79 52 34 45 37 155
44% 51% 50% 38% 55% 44% 55% 63% 55% 53% 59% 35% 41% 43% 66% 50% 46% 34% 14% 39% 50% 33% 38% 34% 42%

LRSVX ADLRSTVWXY DLRSTVWX S ADLMNRSTVWXY RS ADLMNRSTVWXY ABCDFLMNPQRSTVWXY ADLMNRSTVWXY ADLNRSTVWXY ABDFLMNPQRSTVWXY S S LRS ABCDEFGIJLMNPQRSTUVWXY DLRSTVWX LRSVX S S LRSVX S S S LRS
.link

478 - - - - - - - - - - 478 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

2293 227 92 86 43 37 44 56 97 99 108 318 32 87 227 86 74 175 38 72 50 30 44 35 136
37% 45% 46% 39% 43% 36% 44% 50% 44% 49% 43% 29% 32% 42% 63% 42% 29% 25% 18% 36% 48% 29% 37% 32% 37%

LQRS ALMQRSTVXY ALMQRSTVXY LQRS LQRSV RS LQRSV ADFLMQRSTVWXY ALMQRSVX ADFLMQRSTVWXY LQRSVX S S LQRSV ABCDEFGHIJKLMNPQRSTUVWXY LQRSV S S LRS ALMQRSTVXY S RS S LRS
.email

91 - - - - - - - - - 91 - - - - - - - - - - - - - -
36% - - - - - - - - - 36% - - - - - - - - - - - - - - 

.berlin

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 408Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.

1. .email
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3851 275 108 137 58 65 56 56 123 102 142 792 68 119 131 118 179 512 169 129 55 73 75 75 234
63% 55% 54% 61% 57% 64% 56% 50% 56% 51% 57% 71% 68% 58% 37% 58% 71% 75% 82% 64% 52% 71% 63% 68% 63%

BCHIJOU O O HJO O HJO O O O O O ABCDEGHIJKNOPTUY BCHIJOU O O ABCDEGHIJKNOPU ABCDEFGHIJKNOPTUWY ABCDEFGHIJKLMNOPQRTUVWXY BCHJOU O BCEGHIJKNOPU HJO BCHIJKOU BCHJOU

TOP 2 BOX (NET)

894 31 14 32 5 24 2 4 27 4 14 174 21 32 6 21 43 201 62 33 14 33 21 18 58
15% 6% 7% 14% 5% 24% 2% 4% 12% 2% 6% 16% 21% 16% 2% 10% 17% 29% 30% 16% 13% 32% 18% 16% 16%

BCEGHJKO JO JO BCEGHJKO ABCDEGHIJKLOP BEGHJKO O BCEGHJKOP BCEGHIJKOP BCEGHJKO GHJO BCEGHJKOP ABCDEGHIJKLNOPQTUWXY ABCDEGHIJKLNOPQTUWXY BCEGHJKO BEGHJKO ABCDEGHIJKLNOPQTUWXY BCEGHJKO BCEGHJKO BCEGHJKO

  Very trustworthy

2957 244 94 105 53 41 54 52 96 98 128 618 47 87 125 97 136 311 107 96 41 40 54 57 176
48% 49% 47% 47% 52% 40% 54% 46% 44% 49% 51% 56% 47% 42% 35% 48% 54% 45% 52% 48% 39% 39% 45% 52% 48%
O O O O O OUV O O O OUV ABCDFINOPRTUVWY O O FINORUV O OUV O O O O

  Somewhat trustworthy

2293 227 92 86 43 37 44 56 97 99 108 318 32 87 227 86 74 175 38 72 50 30 44 35 136
37% 45% 46% 39% 43% 36% 44% 50% 44% 49% 43% 29% 32% 42% 63% 42% 29% 25% 18% 36% 48% 29% 37% 32% 37%

LQRS ALMQRSTVXY ALMQRSTVXY LQRS LQRSV RS LQRSV ADFLMQRSTVWXY ALMQRSVX ADFLMQRSTVWXY LQRSVX S S LQRSV ABCDEFGHIJKLMNPQRSTUVWXY LQRSV S S LRS ALMQRSTVXY S RS S LRS
BOTTOM 2 BOX (NET)

1649 149 58 67 29 25 35 34 64 67 67 267 25 67 180 67 52 122 33 48 31 19 27 24 92
27% 30% 29% 30% 29% 25% 35% 30% 29% 33% 27% 24% 25% 33% 50% 33% 21% 18% 16% 24% 30% 18% 23% 22% 25%

LQRS LQRSV QRSV QRSV RS LQRSTVWXY QRSV QRSV ALQRSTVWXY RS RS LQRSVXY ABCDEFGHIJKLMNPQRSTUVWXY ALQRSTVXY S RS RS
  Not very trustworthy

644 78 34 19 14 12 9 22 33 32 41 51 7 20 47 19 22 53 5 24 19 11 17 11 44
10% 16% 17% 9% 14% 12% 9% 20% 15% 16% 16% 5% 7% 10% 13% 9% 9% 8% 2% 12% 18% 11% 14% 10% 12%

LRS ADLMNPQRS ADLMNPQRS LS LRS LS S ADGLMNPQRSXY ADLMQRS ADLMPQRS ADLMNPQRS LS LRS LS LS LS LS ADLMNPQRS LS LRS LS LRS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 409Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.

2. .photography
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3223 295 110 115 45 53 45 46 108 88 117 580 52 126 106 72 130 437 176 101 58 46 51 57 209
52% 59% 55% 52% 45% 52% 45% 41% 49% 44% 47% 52% 52% 61% 30% 35% 51% 64% 85% 50% 55% 45% 43% 52% 56%

HJOPW AEGHIJKLOPTVW HJOPW OP O OP O O OP O OP HJOP OP ADEGHIJKLOPQTVW OP ACDEFGHIJKLMOPQTVWXY ABCDEFGHIJKLMNOPQRTUVWXY OP HOP O O OP EGHJKOPVW

TOP 2 BOX (NET)

470 33 8 11 5 9 1 7 19 3 7 69 6 16 4 9 27 120 33 16 13 7 6 9 32
8% 7% 4% 5% 5% 9% 1% 6% 9% 1% 3% 6% 6% 8% 1% 4% 11% 17% 16% 8% 12% 7% 5% 8% 9%

CGJKLO GJKO O JO O GJKO GJO GJKO GJKO JO GJKO O BCDGJKLOP ABCDEFGHIJKLMNOPQTVWXY ABCDEGHIJKLMNOPTVWY GJKO BCDGJKLOP GJO O GJKO CGJKO
  Very trustworthy

2753 262 102 104 40 44 44 39 89 85 110 511 46 110 102 63 103 317 143 85 45 39 45 48 177
45% 52% 51% 47% 40% 43% 44% 35% 40% 42% 44% 46% 46% 53% 28% 31% 41% 46% 69% 42% 43% 38% 38% 44% 48%

HOP AEHIJKLOPQRTVW HIOPQVW HOP O OP OP OP OP OP HOP OP AEHIJKOPQTVW OP HOP ABCDEFGHIJKLMNOPQRTUVWXY OP OP OP HOP
  Somewhat trustworthy

2921 207 90 108 56 49 55 66 112 113 133 530 48 80 252 132 123 250 31 100 47 57 68 53 161
48% 41% 45% 48% 55% 48% 55% 59% 51% 56% 53% 48% 48% 39% 70% 65% 49% 36% 15% 50% 45% 55% 57% 48% 44%

BNRS S RS NRS BNRSY RS BNRSY ABCLNRSUY BNRS ABCLNRSY BNRSY BNRS RS S ABCDEFGHIJKLMNQRSTUVWXY ABCDFIKLMNQRSTUXY NRS S BNRS S BNRSY ABCNRSY RS RS
BOTTOM 2 BOX (NET)

2149 135 57 80 41 38 46 36 73 79 82 445 35 57 205 99 88 186 27 75 30 44 42 38 111
35% 27% 29% 36% 41% 37% 46% 32% 33% 39% 33% 40% 35% 28% 57% 49% 35% 27% 13% 37% 29% 43% 35% 35% 30%

BNRSY S S BRS BCNRSY BRS ABCHIKNRSUY S S BCNRSY S ABCKNRSUY S S ABCDEFGHIJKLMNPQRSTUVWXY ABCDHIKLMNQRSTUWXY BRS S BNRS S BCNRSUY S S S
  Not very trustworthy

772 72 33 28 15 11 9 30 39 34 51 85 13 23 47 33 35 64 4 25 17 13 26 15 50
13% 14% 17% 13% 15% 11% 9% 27% 18% 17% 20% 8% 13% 11% 13% 16% 14% 9% 2% 12% 16% 13% 22% 14% 14%

LRS LRS LRS LS LS S S ABCDEFGJLMNOPQRSTVXY AGLRS LRS ABDFGLNORSTY S S S LS LRS LRS S LS LRS S ABDFGLNORSTY LS LRS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 828J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 410Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.

3. .link
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3463 247 100 138 45 57 45 42 99 95 102 718 59 118 120 103 136 456 177 122 53 69 74 73 215
56% 49% 50% 62% 45% 56% 45% 38% 45% 47% 41% 65% 59% 57% 34% 50% 54% 66% 86% 61% 50% 67% 62% 66% 58%

BEGHIJKO HKO HO BCEGHIJKOP O HKO O O O ABCEGHIJKNOPQUY EGHIKO EGHIJKO HKO HKO ABCEFGHIJKNOPQUY ABCDEFGHIJKLMNOPQRTUVWXY BCEGHIJKOP O ABCEGHIJKOPQU BCEGHIJKOP ABCEGHIJKOPQU BEGHIJKO

TOP 2 BOX (NET)

587 25 9 24 3 8 1 3 10 7 7 111 10 15 5 14 26 133 48 25 9 25 21 16 32
10% 5% 5% 11% 3% 8% 1% 3% 5% 3% 3% 10% 10% 7% 1% 7% 10% 19% 23% 12% 9% 24% 18% 15% 9%

BCEGHIJKO O O BCEGHIJKO GKO O BCEGHIJKO EGHJKO GKO GKO BCEGHIJKO ABCDEFGHIJKLMNOPQTUY ABCDEFGHIJKLMNOPQTUY BCEGHIJKO GKO ABCDEFGHIJKLMNOPQTUY ABCEFGHIJKLNOPQUY BCEGHIJKNOP BGHJKO

  Very trustworthy

2876 222 91 114 42 49 44 39 89 88 95 607 49 103 115 89 110 323 129 97 44 44 53 57 183
47% 44% 46% 51% 42% 48% 44% 35% 40% 44% 38% 55% 49% 50% 32% 44% 43% 47% 62% 48% 42% 43% 45% 52% 49%

HKO O O HIKO O O O O ABCEGHIJKOPQRUVW HO HIKO O O HKO ABCDEFGHIJKLMNOPQRTUVWY HKO O O HKO HIKO
  Somewhat trustworthy

2681 255 100 85 56 45 55 70 121 106 148 392 41 88 238 101 117 231 30 79 52 34 45 37 155
44% 51% 50% 38% 55% 44% 55% 63% 55% 53% 59% 35% 41% 43% 66% 50% 46% 34% 14% 39% 50% 33% 38% 34% 42%

LRSVX ADLRSTVWXY DLRSTVWX S ADLMNRSTVWXY RS ADLMNRSTVWXY ABCDFLMNPQRSTVWXY ADLMNRSTVWXY ADLNRSTVWXY ABDFLMNPQRSTVWXY S S LRS ABCDEFGIJLMNPQRSTUVWXY DLRSTVWX LRSVX S S LRSVX S S S LRS
BOTTOM 2 BOX (NET)

1931 161 60 60 41 31 45 43 74 75 87 328 33 65 197 80 90 159 24 53 34 28 28 29 106
31% 32% 30% 27% 41% 30% 45% 38% 34% 37% 35% 30% 33% 32% 55% 39% 36% 23% 12% 26% 32% 27% 24% 26% 29%
RS RS RS S ADLRSTVWXY S ABCDFLNRSTVWXY DRSTW RS DLRSTWY RSW RS RS RS ABCDEFHIJKLMNPQRSTUVWXY ADLRSTVWXY DRSTW S S RS S S S RS

  Not very trustworthy

750 94 40 25 15 14 10 27 47 31 61 64 8 23 41 21 27 72 6 26 18 6 17 8 49
12% 19% 20% 11% 15% 14% 10% 24% 21% 15% 24% 6% 8% 11% 11% 10% 11% 10% 3% 13% 17% 6% 14% 7% 13%

LSV ADGLMNOPQRSVXY ADGLMNOPQRSVXY LS LSV LS S ADGLMNOPQRSTVXY ADGLMNOPQRSTVXY LSVX ADFGJLMNOPQRSTVWXY S LS LS LS LS LS LS LRSVX LSV LSV
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 411Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.

4. .guru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2551 199 66 64 19 36 30 27 67 56 68 556 38 93 94 55 108 423 158 99 35 31 45 30 154
42% 40% 33% 29% 19% 35% 30% 24% 30% 28% 27% 50% 38% 45% 26% 27% 43% 62% 76% 49% 33% 30% 38% 27% 42%

CDEGHIJKOPVX DEHIJKOPX E E E ABCDEFGHIJKMOPQUVWXY EHKO CDEGHIJKOPUVX CDEGHIJKOPVX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCDEFGHIJKOPUVWX E EHKOP CDEGHIJKOPVX

TOP 2 BOX (NET)

367 19 3 6 2 4 1 2 10 1 5 68 5 14 1 9 20 108 25 16 3 6 8 6 25
6% 4% 2% 3% 2% 4% 1% 2% 5% * 2% 6% 5% 7% * 4% 8% 16% 12% 8% 3% 6% 7% 5% 7%

BCDGJKO JO O JO JO O CDGJKO JO CDGJKO JO BCDEGHJKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLOPUY BCDEGHJKO O CJO CGJKO CJO BCDGHJKO

  Very trustworthy

2184 180 63 58 17 32 29 25 57 55 63 488 33 79 93 46 88 315 133 83 32 25 37 24 129
36% 36% 32% 26% 17% 31% 29% 22% 26% 27% 25% 44% 33% 38% 26% 23% 35% 46% 64% 41% 30% 24% 31% 22% 35%

DEHIJKOPVX DEHIJKOPVX EP E E E ABCDEFGHIJKMOPQUVWXY E DEHIJKOPVX DEHIKOPX ABCDEFGHIJKMOPQUVWXY ABCDEFGHIJKLMNOPQRTUVWXY CDEGHIJKOPVX E E DEHIKOPVX

  Somewhat trustworthy

3593 303 134 159 82 66 70 85 153 145 182 554 62 113 264 149 145 264 49 102 70 72 74 80 216
58% 60% 67% 71% 81% 65% 70% 76% 70% 72% 73% 50% 62% 55% 74% 73% 57% 38% 24% 51% 67% 70% 62% 73% 58%

LRST LRST ALNQRSTY ABLNQRSTY ABCFILMNQRSTUWY LRST ALNQRSTY ABLMNQRSTWY ABLNQRSTY ABLNQRSTY ABLMNQRSTWY RS LRS RS ABLMNQRSTWY ABLNQRSTWY LRS S RS LNRST ALNQRSTY LRST ABLNQRSTY LRS
BOTTOM 2 BOX (NET)

2440 179 79 105 51 49 54 39 94 84 72 464 43 89 206 111 105 192 43 62 43 56 42 47 131
40% 36% 40% 47% 50% 48% 54% 35% 43% 42% 29% 42% 43% 43% 58% 54% 42% 28% 21% 31% 41% 54% 35% 43% 35%

KRST RS KRS ABHKRSTWY ABHKRSTWY BKRSTY ABCHJKLQRSTWY S KRST KRST S BKRSTY KRST KRST ABCDHIJKLMNQRSTUWXY ABCHIJKLNQRSTUWXY KRST S S KRS ABCHJKLQRSTWY S KRST RS
  Not very trustworthy

1153 124 55 54 31 17 16 46 59 61 110 90 19 24 58 38 40 72 6 40 27 16 32 33 85
19% 25% 28% 24% 31% 17% 16% 41% 27% 30% 44% 8% 19% 12% 16% 19% 16% 10% 3% 20% 26% 16% 27% 30% 23%

LNRS ALNOQRSV AFGLNOPQRSV ALNOQRS AFGLNOPQRSTV LS LS ABCDFGILMNOPQRSTUVWY AFGLNOPQRSV AFGLMNOPQRSTV ABCDEFGIJLMNOPQRSTUVWXY S LRS S LRS LNRS LRS S LNRS LNOQRS LS ALNOQRSV AFGLNOPQRSTV ALNOQRS

  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 412Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.

5. .realtor
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2612 312 117 63 22 32 30 27 68 64 77 558 34 95 96 50 90 364 126 97 44 25 28 30 163
43% 62% 59% 28% 22% 31% 30% 24% 31% 32% 31% 50% 34% 46% 27% 25% 36% 53% 61% 48% 42% 24% 24% 27% 44%

DEFGHIJKOPQVWX ADEFGHIJKLMNOPQRTUVWXY ADEFGHIJKLMNOPQTUVWXY ADEFGHIJKMOPQVWXY DEFGHIJKMOPQVWX EHOPVW ADEFGHIJKMOPQUVWXY ADEFGHIJKLMNOPQRTUVWXY DEFGHIJKMOPQVWX DEHKOPVWX DEFGHIJKOPQVWX

TOP 2 BOX (NET)

344 45 17 6 1 4 - - 11 2 6 74 3 9 1 8 13 85 14 10 4 - 2 5 24
6% 9% 9% 3% 1% 4% - - 5% 1% 2% 7% 3% 4% * 4% 5% 12% 7% 5% 4% - 2% 5% 6%

EGHJKOV ADEGHJKMNOPVW DEGHJKOVW O GHOV GHJOV O DEGHJKOVW O GHJOV GHOV GHJOV ADEFGHIJKLMNOPQSTUVWXY DEGHJKOVW GHJOV HOV GHJOV DEGHJKOVW

  Very trustworthy

2268 267 100 57 21 28 30 27 57 62 71 484 31 86 95 42 77 279 112 87 40 25 26 25 139
37% 53% 50% 26% 21% 27% 30% 24% 26% 31% 28% 44% 31% 42% 27% 21% 30% 41% 54% 43% 38% 24% 22% 23% 38%

DEFHIKOPQVWX ADEFGHIJKLMNOPQRTUVWXY ADEFGHIJKMOPQRUVWXY P ADEFGHIJKMOPQVWXY P DEFGHIJKOPQVWX P ADEFGHIJKOPQVWX ADEFGHIJKLMNOPQRTUVWXY DEFGHIJKMOPQVWX DEHIOPVWX DEHIKOPVWX

  Somewhat trustworthy

3532 190 83 160 79 70 70 85 152 137 173 552 66 111 262 154 163 323 81 104 61 78 91 80 207
57% 38% 42% 72% 78% 69% 70% 76% 69% 68% 69% 50% 66% 54% 73% 75% 64% 47% 39% 52% 58% 76% 76% 73% 56%

BCLRS ABCLNRSTUY ABCLNQRSTUY ABCLNRSTY ABCLNRSTY ABCLNQRSTUY ABCLNRSTY ABCLNRSTY ABCLNRSTUY BCS BCLNRST BCS ABCLNQRSTUY ABCLNQRSTUY ABCLNRSTY BS BCS BCRS ABCLNQRSTUY ABCLNQRSTUY ABCLNRSTUY BCLRS
BOTTOM 2 BOX (NET)

2478 121 51 115 47 47 52 44 91 87 85 466 47 84 209 118 121 221 70 67 40 57 50 54 134
40% 24% 26% 52% 47% 46% 52% 39% 41% 43% 34% 42% 47% 41% 58% 58% 48% 32% 34% 33% 38% 55% 42% 49% 36%

BCKRT ABCHIKLNRSTUY BCKRST BCKRST ABCKRSTUY BC BCR BCKRT B BCKRST BCKRST BCR ABCEFHIJKLMNQRSTUWY ABCHIJKLNQRSTUWY ABCKRSTY B B B BC ABCHIJKLNRSTUWY BCR BCKRSTY BC
  Not very trustworthy

1054 69 32 45 32 23 18 41 61 50 88 86 19 27 53 36 42 102 11 37 21 21 41 26 73
17% 14% 16% 20% 32% 23% 18% 37% 28% 25% 35% 8% 19% 13% 15% 18% 17% 15% 5% 18% 20% 20% 34% 24% 20%

BLS LS LS BLS ABCDGLMNOPQRSTY BLNRS LS ABCDFGJLMNOPQRSTUVXY ABCLNOPQRSTY ABCLNOQRS ABCDFGJLMNOPQRSTUVXY LS LS LS LS LS LS LS LS LS ABCDGLMNOPQRSTUVY BLNORS BLNRS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 413Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.

6. .club
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2999 228 93 94 36 41 43 33 79 88 102 668 48 113 114 73 130 402 160 101 39 46 30 46 192
49% 45% 47% 42% 36% 40% 43% 29% 36% 44% 41% 60% 48% 55% 32% 36% 51% 59% 77% 50% 37% 45% 25% 42% 52%

DEHIKOPUW HIOPW HIOPW HOW W HOW W HOW HOW ABCDEFGHIJKMOPQTUVWXY HIOPW BDEFHIJKOPUWX DEHIKOPUW ABCDEFGHIJKMOPTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY EHIKOPUW HOW W DEFHIKOPUW

TOP 2 BOX (NET)

397 19 8 14 3 5 - 3 11 5 4 92 7 16 5 13 19 88 32 9 2 9 2 3 28
6% 4% 4% 6% 3% 5% - 3% 5% 2% 2% 8% 7% 8% 1% 6% 8% 13% 15% 4% 2% 9% 2% 3% 8%

BGJKOW GO G GKO GO GKO ABCGHJKOUWX GKO BGJKOUW GKO BGJKOUW ABCDEFGHIJKLNOPQTUWXY ABCDEFGHIJKLMNOPQTUWXY GO BGJKOUW BGJKOUW

  Very trustworthy

2602 209 85 80 33 36 43 30 68 83 98 576 41 97 109 60 111 314 128 92 37 37 28 43 164
42% 42% 43% 36% 33% 35% 43% 27% 31% 41% 39% 52% 41% 47% 30% 29% 44% 46% 62% 46% 35% 36% 24% 39% 44%

DEHIOPW HIOPW HIOPW W HIOPW HIOPW HOPW ABCDEFHIJKMOPQRUVWXY HOPW DEHIOPUW HIOPW DEFHIOPUW ABCDEFGHIJKLMNOPQRTUVWXY DEHIOPW W W DEHIOPW

  Somewhat trustworthy

3145 274 107 129 65 61 57 79 141 113 148 442 52 93 244 131 123 285 47 100 66 57 89 64 178
51% 55% 54% 58% 64% 60% 57% 71% 64% 56% 59% 40% 52% 45% 68% 64% 49% 41% 23% 50% 63% 55% 75% 58% 48%

LRS LNRS LRS ALNQRSY ALNQRSTY LNRSY LRS ABCDGJKLMNQRSTVY ABCLMNQRSTY LNRS ALNQRSTY S LRS S ABCDGJKLMNQRSTVY ABCLMNQRSTY LS S LRS ALNQRSTY LRS ABCDFGIJKLMNQRSTVXY LNRS LRS
BOTTOM 2 BOX (NET)

2257 173 70 99 40 44 48 40 95 75 77 370 40 68 205 100 92 202 43 66 42 48 56 46 118
37% 34% 35% 44% 40% 43% 48% 36% 43% 37% 31% 33% 40% 33% 57% 49% 36% 29% 21% 33% 40% 47% 47% 42% 32%

KLRSY S S ABCKLNRSTY RS KLRSY ABCKLNQRSTY S ABKLNRSTY RS S S RS S ABCDEFHIJKLMNQRSTUXY ABCHJKLNQRSTY RS S S RS ABKLNRSTY ABCKLNRSTY KRS S
  Not very trustworthy

888 101 37 30 25 17 9 39 46 38 71 72 12 25 39 31 31 83 4 34 24 9 33 18 60
14% 20% 19% 13% 25% 17% 9% 35% 21% 19% 28% 6% 12% 12% 11% 15% 12% 12% 2% 17% 23% 9% 28% 16% 16%

LOS ADGLNOQRSV GLORSV LS ADGLMNOPQRSVY LS S ABCDFGIJLMNOPQRSTVXY ADGLNOQRSV GLORSV ABCDFGJLMNOPQRSTVXY S LS LS LS LS LS LS LOS ADGLMNOQRSV S ADGLMNOPQRSTVXY LS LOS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 414Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.

7. .xyz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2178 150 46 61 21 34 25 26 60 62 69 562 32 58 93 45 78 330 110 65 23 28 21 29 150
35% 30% 23% 27% 21% 33% 25% 23% 27% 31% 28% 51% 32% 28% 26% 22% 31% 48% 53% 32% 22% 27% 18% 26% 41%

BCDEGHIKNOPUWX PW W EPW W PW W ABCDEFGHIJKMNOPQTUVWXY W W PW ABCDEFGHIJKMNOPQTUVWXY ABCDEFGHIJKMNOPQTUVWXY CEPW ABCDEGHIJKNOPQUVWX

TOP 2 BOX (NET)

274 13 4 3 3 4 1 2 9 2 4 76 3 6 2 8 8 78 13 6 2 3 1 4 19
4% 3% 2% 1% 3% 4% 1% 2% 4% 1% 2% 7% 3% 3% 1% 4% 3% 11% 6% 3% 2% 3% 1% 4% 5%

BDJKO O O O JO ABCDGHJKNOQTUW O O O O ABCDEFGHIJKLMNOPQSTUVWXY BCDGJKOW O O O BDJKOW

  Very trustworthy

1904 137 42 58 18 30 24 24 51 60 65 486 29 52 91 37 70 252 97 59 21 25 20 25 131
31% 27% 21% 26% 18% 29% 24% 21% 23% 30% 26% 44% 29% 25% 25% 18% 28% 37% 47% 29% 20% 24% 17% 23% 35%

CEHIOPUW EPW PW CEPW P ABCDEFGHIJKMNOPQRTUVWXY PW P PW ABCDEGHIKNOPQUVWX ABCDEFGHIJKMNOPQRTUVWXY EPW BCDEGHIKNOPQUVWX

  Somewhat trustworthy

3966 352 154 162 80 68 75 86 160 139 181 548 68 148 265 159 175 357 97 136 82 75 98 81 220
65% 70% 77% 73% 79% 67% 75% 77% 73% 69% 72% 49% 68% 72% 74% 78% 69% 52% 47% 68% 78% 73% 82% 74% 59%

LRSY ALRSY ALRSTY ALRSY AFLRSTY LRS ALRSY ALRSY ALRSY LRSY ALRSY LRS ALRSY ALRSY ABFJLQRSTY LRSY LRS ALRSY LRSY ABDFIJKLMNQRSTY ALRSY LRS
BOTTOM 2 BOX (NET)

2552 200 82 104 37 48 57 39 88 84 74 463 42 104 201 118 106 220 76 74 42 52 55 49 137
42% 40% 41% 47% 37% 47% 57% 35% 40% 42% 30% 42% 42% 50% 56% 58% 42% 32% 37% 37% 40% 50% 46% 45% 37%
KR KR KR HKRSTY KR ABCEHIJKLMQRSTUY KR KR KR KR ABEHIKLRSTY ABCDEHIJKLMQRSTUXY ABCDEHIJKLMQRSTUWXY KR BEHKRSTY KR KR

  Not very trustworthy

1414 152 72 58 43 20 18 47 72 55 107 85 26 44 64 41 69 137 21 62 40 23 43 32 83
23% 30% 36% 26% 43% 20% 18% 42% 33% 27% 43% 8% 26% 21% 18% 20% 27% 20% 10% 31% 38% 22% 36% 29% 22%

LORS AFGLNOPRSY ADFGLNOPQRSVY LOS ABDFGJLMNOPQRSTVXY LS L ABDFGJLMNOPQRSTVXY AFGLNOPRSY LORS ABDFGIJLMNOPQRSTVXY LS LS LS LS LORS LS AFGLNOPRSY ADFGLNOPQRSVY LS AFGLNOPRSVY LORS LS
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 415Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.

8. .berlin
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

159 - - - - - - - - - 159 - - - - - - - - - - - - - -
64% - - - - - - - - - 64% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
8% - - - - - - - - - 8% - - - - - - - - - - - - - - 

  Very trustworthy

140 - - - - - - - - - 140 - - - - - - - - - - - - - -
56% - - - - - - - - - 56% - - - - - - - - - - - - - - 

  Somewhat trustworthy

91 - - - - - - - - - 91 - - - - - - - - - - - - - -
36% - - - - - - - - - 36% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

53 - - - - - - - - - 53 - - - - - - - - - - - - - -
21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

  Not very trustworthy

38 - - - - - - - - - 38 - - - - - - - - - - - - - -
15% - - - - - - - - - 15% - - - - - - - - - - - - - - 

  Not at all trustworthy

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 416Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.

9. .ovh
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

71 - - - - - - - - - 71 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Very trustworthy

66 - - - - - - - - - 66 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

  Somewhat trustworthy

179 - - - - - - - - - 179 - - - - - - - - - - - - - -
72% - - - - - - - - - 72% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

85 - - - - - - - - - 85 - - - - - - - - - - - - - -
34% - - - - - - - - - 34% - - - - - - - - - - - - - - 

  Not very trustworthy

94 - - - - - - - - - 94 - - - - - - - - - - - - - -
38% - - - - - - - - - 38% - - - - - - - - - - - - - - 

  Not at all trustworthy

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 417Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.

10. .london
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

495 - - - 42 38 44 29 125 80 137 - - - - - - - - - - - - - -
46% - - - 42% 37% 44% 26% 57% 40% 55% - - - - - - - - - - - - - - 
H H H AEFGHJ H AEFHJ

TOP 2 BOX (NET)

47 - - - 5 6 - 2 19 5 10 - - - - - - - - - - - - - -
4% - - - 5% 6% - 2% 9% 2% 4% - - - - - - - - - - - - - - 
G G G AGHJK G

  Very trustworthy

448 - - - 37 32 44 27 106 75 127 - - - - - - - - - - - - - -
41% - - - 37% 31% 44% 24% 48% 37% 51% - - - - - - - - - - - - - - 
FH H H AFHJ H AEFHJ

  Somewhat trustworthy

591 - - - 59 64 56 83 95 121 113 - - - - - - - - - - - - - -
54% - - - 58% 63% 56% 74% 43% 60% 45% - - - - - - - - - - - - - - 
IK IK IK I AEGIJK IK

BOTTOM 2 BOX (NET)

383 - - - 40 44 45 46 63 83 62 - - - - - - - - - - - - - -
35% - - - 40% 43% 45% 41% 29% 41% 25% - - - - - - - - - - - - - - 
IK K IK AIK IK AIK

  Not very trustworthy

208 - - - 19 20 11 37 32 38 51 - - - - - - - - - - - - - -
19% - - - 19% 20% 11% 33% 15% 19% 20% - - - - - - - - - - - - - - 
GI AEFGIJK G

  Not at all trustworthy

1086 - - - 101 102 100 112 220 201 250 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 418Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.

11. .nyc
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

270 270 - - - - - - - - - - - - - - - - - - - - - - -
54% 54% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

30 30 - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

240 240 - - - - - - - - - - - - - - - - - - - - - - -
48% 48% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

232 232 - - - - - - - - - - - - - - - - - - - - - - -
46% 46% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

149 149 - - - - - - - - - - - - - - - - - - - - - - -
30% 30% - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

83 83 - - - - - - - - - - - - - - - - - - - - - - -
17% 17% - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 419Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.

12. .wang
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

585 - - - - - - - - - - 585 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

80 - - - - - - - - - - 80 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Very trustworthy

505 - - - - - - - - - - 505 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

  Somewhat trustworthy

525 - - - - - - - - - - 525 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

444 - - - - - - - - - - 444 - - - - - - - - - - - - -
40% - - - - - - - - - - 40% - - - - - - - - - - - - - 

  Not very trustworthy

81 - - - - - - - - - - 81 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Not at all trustworthy

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 420Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

624 - - - - - - - - - - 624 - - - - - - - - - - - - -
56% - - - - - - - - - - 56% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

100 - - - - - - - - - - 100 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Very trustworthy

524 - - - - - - - - - - 524 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Somewhat trustworthy

486 - - - - - - - - - - 486 - - - - - - - - - - - - -
44% - - - - - - - - - - 44% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

395 - - - - - - - - - - 395 - - - - - - - - - - - - -
36% - - - - - - - - - - 36% - - - - - - - - - - - - - 

  Not very trustworthy

91 - - - - - - - - - - 91 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Not at all trustworthy

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 421Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

632 - - - - - - - - - - 632 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

105 - - - - - - - - - - 105 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Very trustworthy

527 - - - - - - - - - - 527 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Somewhat trustworthy

478 - - - - - - - - - - 478 - - - - - - - - - - - - -
43% - - - - - - - - - - 43% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

386 - - - - - - - - - - 386 - - - - - - - - - - - - -
35% - - - - - - - - - - 35% - - - - - - - - - - - - - 

  Not very trustworthy

92 - - - - - - - - - - 92 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Not at all trustworthy

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 422Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2002 193 100 90 27 33 25 37 65 37 89 393 35 57 95 70 96 148 73 68 33 32 54 50 102
33% 38% 50% 40% 27% 32% 25% 33% 30% 18% 36% 35% 35% 28% 27% 34% 38% 22% 35% 34% 31% 31% 45% 45% 28%

JORY AEGIJNORY ABDEFGHIJKLMNOPQRSTUVY AEGIJNORY JR JR JR JORY AGJNORY JR J J JR EGJNORY JOR JR JR JR AEFGIJLNOPRTUVY AEGIJLNORTUVY JR
CONSUMER DEMAND
(NET)

950 125 73 42 16 15 15 16 35 20 54 213 3 16 67 31 50 50 13 15 19 9 10 23 20
15% 25% 37% 19% 16% 15% 15% 14% 16% 10% 22% 19% 3% 8% 19% 15% 20% 7% 6% 7% 18% 9% 8% 21% 5%

JMNRSTWY AFGHIJLMNOPRSTVWY ABDEFGHIJKLMNOPQRSTUVWXY JMNRSTVWY MNRSTY MRSTY MRSTY MRSY MNRSTY MY AJMNRSTVWY AJMNRSTVWY JMNRSTVWY MNRSTY JMNRSTVWY JMNRSTVWY JMNRSTVWY

  Availability/Ran
  out/Shortage of
  names/domains

486 30 12 27 3 10 3 8 14 5 21 123 20 6 24 19 16 32 21 18 8 8 23 11 24
8% 6% 6% 12% 3% 10% 3% 7% 6% 2% 8% 11% 20% 3% 7% 9% 6% 5% 10% 9% 8% 8% 19% 10% 6%

JNR ABCEGIJNOQRY EJNR J JNR ABCEGIJNOQRY ABCEFGHIJKLNOPQRSTUVXY J EGJNR EGJNR JNR J J ABCEFGHIJKLNOPQRSTUVXY EGJNR J
  It’s needed/Growing
  demand

367 35 11 12 6 7 4 7 11 11 13 45 10 18 6 13 22 43 17 19 7 13 7 8 22
6% 7% 6% 5% 6% 7% 4% 6% 5% 5% 5% 4% 10% 9% 2% 6% 9% 6% 8% 9% 7% 13% 6% 7% 6%

LO LO O O O O O O O O O LO LO O LO LO LO ALO O ACDGIJKLORY O O O
  Create new/additional
  domains/websites

230 8 10 13 2 5 4 5 8 4 3 9 2 13 - 7 10 25 23 17 - 5 11 10 36
4% 2% 5% 6% 2% 5% 4% 4% 4% 2% 1% 1% 2% 6% - 3% 4% 4% 11% 8% - 5% 9% 9% 10%

BKLOU O BKLOU BJKLOU O BKLOU LOU LOU LOU O O O BJKLOU LO BLOU BLOU ABCDEGHIJKLMOPQRU ABEIJKLMOPQRU BKLOU ABEIJKLMOPQRU ABEIJKLMOPQRU ABCEIJKLMOPQRU

  Provide/offer
  variety/choices/options

50 3 1 2 - - - 1 2 - 2 9 2 5 1 3 3 3 5 3 - - 4 - 1
1% 1% 1% 1% - - - 1% 1% - 1% 1% 2% 2% * 1% 1% * 2% 1% - - 3% - * 

J ABJLORY ABJLORY ABCJLORY

  To customize/add
  personality/meet specific
  needs

17 - - 1 - - - - - - 2 7 - - - - - 1 - - - 1 2 1 2
* - - * - - - - - - 1% 1% - - - - - * - - - 1% 2% 1% 1%

B A B ABOQR B
  Other consumer demand
  mentions

949 73 30 56 15 17 20 11 22 27 21 96 21 62 45 38 41 135 46 27 21 17 32 17 59
15% 15% 15% 25% 15% 17% 20% 10% 10% 13% 8% 9% 21% 30% 13% 19% 16% 20% 22% 13% 20% 17% 27% 15% 16%

IKL KL KL ABCEHIJKLOQTXY L KL HIKL L HIKLO ABCEFHIJKLOPQRTVXY L HIKL IKL ABHIJKLOT ABHIJKLOT L HIKL KL ABCEHIJKLOQTXY KL IKL
PROVIDE STRUCTURE
(NET)

675 48 22 37 13 11 14 9 14 21 14 51 15 41 29 22 29 111 36 22 18 12 25 11 50
11% 10% 11% 17% 13% 11% 14% 8% 6% 10% 6% 5% 15% 20% 8% 11% 11% 16% 17% 11% 17% 12% 21% 10% 14%

IKL L KL ABHIKLO KL L IKL L IKLO ABCFHIJKLOPQTXY L KL KL ABHIJKLO ABHIJKLO KL ABHIKLO KL ABCFHIJKLOPQTXY L IKLO
  To identify/differentiate
  between
  businesses/sites

134 14 4 13 2 2 1 - 1 2 1 23 - 13 5 5 7 15 5 5 2 1 4 2 7
2% 3% 2% 6% 2% 2% 1% - * 1% * 2% - 6% 1% 2% 3% 2% 2% 2% 2% 1% 3% 2% 2%
K IK ABCGHIJKLMORVY ABCGHIJKLMORVY K IK

  To organize/categorize
  the internet

99 11 7 5 1 3 3 1 5 3 3 12 2 4 9 5 4 8 2 1 1 3 2 2 2
2% 2% 4% 2% 1% 3% 3% 1% 2% 1% 1% 1% 2% 2% 3% 2% 2% 1% 1% * 1% 3% 2% 2% 1%

Y ALRTY Y Y LY Y Y
  Too many/large volume
  of sites

54 9 1 1 - 2 2 1 3 - 1 5 2 4 3 5 2 1 6 1 2 1 2 - -
1% 2% 1% * - 2% 2% 1% 1% - * * 2% 2% 1% 2% 1% * 3% * 2% 1% 2% - - 
R ALRY JRY JRY RY JRY JLRY AJLRY ADJKLRY RY RY

  Reduce
  redundancy/sites with
  the same name

38 - - 4 1 1 1 - - 2 3 8 2 3 - 2 1 3 - - - - 3 2 2
1% - - 2% 1% 1% 1% - - 1% 1% 1% 2% 1% - 1% * * - - - - 3% 2% 1%

ABIOR B B B B BO BCIOST BO B ABCILORST BIO
  Other provide structure
  mentions

358 15 9 21 5 10 6 12 17 14 12 35 10 15 5 7 33 49 9 24 5 11 11 2 21
6% 3% 5% 9% 5% 10% 6% 11% 8% 7% 5% 3% 10% 7% 1% 3% 13% 7% 4% 12% 5% 11% 9% 2% 6%

BLO O ABKLOPSX O BLOPX O ABCKLOPSX BLOX BLO O BLOPX BLOX ABCEJKLNOPRSUXY BLOX O ABCKLOPRSUXY O ABCKLOPSX BLOPX BLO
IMPROVE BUSINESS
(NET)

121 2 3 8 2 3 3 8 4 1 3 16 2 4 - 3 9 27 2 5 4 4 4 - 4
2% * 2% 4% 2% 3% 3% 7% 2% * 1% 1% 2% 2% - 1% 4% 4% 1% 2% 4% 4% 3% - 1%

BO O BJLOXY O BO BO ABCIJKLNOPSTXY O O O O BO O BJLOXY ABJKLOSXY BO BJOX BJOX BJO O
  To
  advertise/market/Attract
  new customers

112 8 2 2 3 6 1 4 10 9 8 10 3 4 5 2 12 5 1 4 1 4 2 - 6
2% 2% 1% 1% 3% 6% 1% 4% 5% 4% 3% 1% 3% 2% 1% 1% 5% 1% * 2% 1% 4% 2% - 2%

LR R ABCDLOPRSXY LRSX ABCDLOPRSXY ABCDLOPRSXY LRS R ABCDLOPRSXY LRSX
  Economic interests/Make
  money/Profits

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 422Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
81 4 3 12 - 1 - - 1 2 1 4 2 4 - 1 11 6 4 10 - 4 4 1 6

1% 1% 2% 5% - 1% - - * 1% * * 2% 2% - * 4% 1% 2% 5% - 4% 3% 1% 2%
LO LO ABCEGHIJKLOPRUXY LO LO ABEGHIJKLOPRUY LO ABEGHIJKLOPRUY ABEGHIKLOPRU BIKLOPR LO

  Competition/To compete

50 1 1 - - - 2 - 2 2 - 6 3 3 - 1 3 11 2 6 1 - 1 1 4
1% * 1% - - - 2% - 1% 1% - 1% 3% 1% - * 1% 2% 1% 3% 1% - 1% 1% 1%

BDKO ABDKLO BO O ABKLO ABDKLO O
  For business purposes
  (Unspec.)

7 - - - - - - - - - - 4 1 - - - - 1 - - - - - - 1
* - - - - - - - - - - * 1% - - - - * - - - - - - * 

A AB
  Other improve business
  mentions

338 18 5 14 - 7 7 4 16 8 5 50 7 20 3 18 14 72 11 18 5 10 9 5 12
6% 4% 3% 6% - 7% 7% 4% 7% 4% 2% 5% 7% 10% 1% 9% 6% 10% 5% 9% 5% 10% 8% 5% 3%

BEKOY O EKO EKO EKO O BCEKOY EO EO EKO ABCEHJKLOY ABCEJKLOY EKO ABCEHJKLOQSY EO ABCEJKLOY EO BCEJKLOY CEKOY EO O
MISCELLANEOUS (NET)

81 6 2 2 - 3 1 1 4 1 - 6 3 12 1 3 1 21 2 8 - 2 1 1 -
1% 1% 1% 1% - 3% 1% 1% 2% * - 1% 3% 6% * 1% * 3% 1% 4% - 2% 1% 1% - 

LY Y KLOQY KLY KLOQY ABCDEHIJKLOPQSUWXY Y ABJKLOQY ABDEJKLOQSUY KY
  To be unique/different

67 1 1 5 - - 1 1 2 2 - 12 - 2 - 3 2 20 - 3 2 3 4 2 1
1% * 1% 2% - - 1% 1% 1% 1% - 1% - 1% - 1% 1% 3% - 1% 2% 3% 3% 2% * 

BO BKOSY O BO ABCKLOSY BO BKOS BKOSY ABCKLOSY BKO
  Information/more
  information

61 4 1 6 - - 3 - 2 - 2 4 1 1 2 7 6 6 3 5 - 2 2 - 4
1% 1% 1% 3% - - 3% - 1% - 1% * 1% * 1% 3% 2% 1% 1% 2% - 2% 2% - 1%
L ABJLOR AJLO ABCHJKLNOR AJL L AJLO JL L

  Cheaper/More affordable

38 1 - 1 - 1 - 1 2 1 1 8 1 2 - - - 7 6 2 1 - - - 3
1% * - * - 1% - 1% 1% * * 1% 1% 1% - - - 1% 3% 1% 1% - - - 1%

ABCDKLOPQR

  Keep up with the
  market/trend

95 6 1 - - 3 2 1 6 4 2 21 2 3 - 6 5 18 1 1 2 3 2 2 4
2% 1% 1% - - 3% 2% 1% 3% 2% 1% 2% 2% 1% - 3% 2% 3% * * 2% 3% 2% 2% 1%
O O DO DO DO DO DO DO O DO DO ADO DO DO O DO O

  Other mentions

243 1 1 5 2 3 1 2 - 1 1 80 6 9 4 11 7 38 24 21 - 4 6 2 14
4% * 1% 2% 2% 3% 1% 2% - * * 7% 6% 4% 1% 5% 3% 6% 12% 10% - 4% 5% 2% 4%

BCIJKOU BI BI BIK BI ABCDEGHIJKOQUXY BCIJKOU BCIJKOU BCIJKOU BIK ABCDIJKOU ABCDEFGHIJKLNOPQRUVWXY ABCDEFGHIJKNOQRUVXY BCIJKU BCIJKOU BI BCIJKOU

INNOVATION/DEVELOP
MENT (NET)

118 - - 1 1 1 1 - - - - 45 4 2 3 9 5 17 12 7 - 2 1 2 5
2% - - * 1% 1% 1% - - - - 4% 4% 1% 1% 4% 2% 2% 6% 3% - 2% 1% 2% 1%

BCIJK B B B ABCDHIJKNOUY BCDHIJKOU B B ABCDHIJKNOUY BCIJK BCIJK ABCDFHIJKNOQRUWY BCDHIJKO BCIJK B BIK B
  Progress/Improved
  development/Make it
  better

68 1 1 3 - 1 - - - 1 1 22 - 4 1 - 2 9 7 7 - - 2 - 6
1% * 1% 1% - 1% - - - * * 2% - 2% * - 1% 1% 3% 3% - - 2% - 2%
B ABIOP BIOP B ABCIJKOPQR ABCHIJKOPQRX B B

  Innovation

46 - - 1 1 1 - 2 - - - 13 2 2 - 1 - 10 6 5 - - 1 - 1
1% - - * 1% 1% - 2% - - - 1% 2% 1% - * - 1% 3% 2% - - 1% - * 

B B BIKOQ BO BCIJKOQ B ABO ABCDIJKOQY ABCIJKOQY B
  Good/Improved
  technology

13 - - - - - - - - - - 1 - 1 - 1 - 4 - 1 - 2 1 - 2
* - - - - - - - - - - * - * - * - 1% - * - 2% 1% - 1%

A ABCDIJKLOQS B
  Good/Improve quality

5 - - - - - - - - - - 2 - - - - - - - 1 - 1 1 - -
* - - - - - - - - - - * - - - - - - - * - 1% 1% - - 

ABR ABR
  Other
  innovation/development
  mentions

221 5 2 13 1 3 1 1 5 2 1 31 2 13 9 9 12 44 16 11 9 3 8 2 18
4% 1% 1% 6% 1% 3% 1% 1% 2% 1% * 3% 2% 6% 3% 4% 5% 6% 8% 5% 9% 3% 7% 2% 5%

BCJK BCEGHJKLO K BK ABCEGHIJKLO K BCJK BCJK ABCEGHIJKLO ABCEGHIJKLMOX BCHJKL ABCEGHIJKLMOX K BCEGHIJKLO BCJK
ACCESSIBILITY (NET)

83 1 - 4 1 1 - 1 - - 1 12 - 5 6 1 - 22 3 3 3 3 2 - 14
1% * - 2% 1% 1% - 1% - - * 1% - 2% 2% * - 3% 1% 1% 3% 3% 2% - 4%
B BIQ BCIJQ BQ ABCIJKLPQ B B BCIJKQ BCIJKQ BQ ABCGIJKLMPQX

  Easy/Easy to use/access
  the web

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 422Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
76 4 1 8 - 1 - - 3 1 - 4 2 5 2 - 5 14 10 2 6 - 5 1 2

1% 1% 1% 4% - 1% - - 1% * - * 2% 2% 1% - 2% 2% 5% 1% 6% - 4% 1% 1%
L ABCHJKLOPY KLP KLPY KLP KLP ABCEGHIJKLOPRTVY ABCEGHIJKLOPRTVXY ABCEGHJKLOPVY

  Improve search
  function/Making
  searching easier

32 - 1 - - 1 - - - 1 - 7 - - - 8 5 3 2 1 - - 1 - 2
1% - 1% - - 1% - - - * - 1% - - - 4% 2% * 1% * - - 1% - 1%

B ABCDEGHIJKLMNORTUVXY ABDIKLNOR B B
  Convenience

36 - - 1 - 1 1 - 2 - - 8 - 3 1 - 2 8 1 6 - - - 1 1
1% - - * - 1% 1% - 1% - - 1% - 1% * - 1% 1% * 3% - - - 1% * 

B B B B B AB ABCDJKLOPY B
  Other accessibility
  mentions

209 8 1 17 2 8 4 - 4 4 - 23 6 18 13 10 3 37 14 5 - 5 5 5 17
3% 2% 1% 8% 2% 8% 4% - 2% 2% - 2% 6% 9% 4% 5% 1% 5% 7% 2% - 5% 4% 5% 5%

BCHKLQ K ABCEHIJKLOQTU K ABCHIJKLQTU CHKU K K K BCHIKLQU ABCEHIJKLOQTUY CHKU BCHKLQU ABCHIJKLQU ABCHIJKLQTU K BCHKQU CHKU CHKQU BCHKLQU

IMPROVE CREDIBILITY
(NET)

120 4 1 11 2 7 3 - 3 1 - 17 2 7 7 3 2 19 5 1 - 2 5 3 15
2% 1% 1% 5% 2% 7% 3% - 1% * - 2% 2% 3% 2% 1% 1% 3% 2% * - 2% 4% 3% 4%

BK ABCHIJKLOPQTU K ABCHIJKLOPQRTU K K K BCHJKQT K BK K K BCHJKLQTU K ABCHJKLQTU

  Improve security/Make it
  safer

34 1 - 3 - 1 - - 1 1 - 3 2 2 3 4 - 9 2 1 - 1 - - -
1% * - 1% - 1% - - * * - * 2% 1% 1% 2% - 1% 1% * - 1% - - - 

LY BCKLQY ABCKLQY ABLY
  More reliable/trustworthy

24 1 - 2 - - 1 - - - - - 3 4 - - 1 3 3 3 - 1 - 1 1
* * - 1% - - 1% - - - - - 3% 2% - - * * 1% 1% - 1% - 1% * 
L L L ABCIJKLOPQRY ABCIJKLOPRY L L ABLO ABLO L L

  Improve reputation/be
  more known

34 2 - 2 - - - - - 2 - 4 - 5 3 3 - 6 4 - - 1 - 1 1
1% * - 1% - - - - - 1% - * - 2% 1% 1% - 1% 2% - - 1% - 1% * 

ABCIKLQTY L ABCIKLQTY

  Other improve credibility
  mentions

201 23 8 11 3 2 1 3 15 3 2 13 1 2 7 7 19 22 6 12 5 5 8 5 18
3% 5% 4% 5% 3% 2% 1% 3% 7% 1% 1% 1% 1% 1% 2% 3% 8% 3% 3% 6% 5% 5% 7% 5% 5%

KL KLNO KLN JKLNO AGJKLMNOR KL AFGJKLMNORS KL AGJKLMNO KLN KLN AGJKLMNO KLN JKLNO
IMPROVE EFFICIENCY
(NET)

124 20 7 7 3 1 1 3 12 2 2 2 - - 4 3 12 11 3 8 4 4 5 3 7
2% 4% 4% 3% 3% 1% 1% 3% 5% 1% 1% * - - 1% 1% 5% 2% 1% 4% 4% 4% 4% 3% 2%

LN AJKLMNOR KLN LN LN LN AJKLMNOPRSY L L AJKLMNORSY L L AKLMNOR KLN KLMN KLMNO LN LN
  Lack of space/To create
  more space

45 1 - 3 - 1 - - 1 1 - 5 - 1 3 3 3 5 1 4 - 1 2 2 8
1% * - 1% - 1% - - * * - * - * 1% 1% 1% 1% * 2% - 1% 2% 2% 2%

B ABCKL BK BK ABCKLR

  For use/to use/usability

33 2 1 1 - - - - 2 - - 6 1 1 - 1 4 6 2 - 1 - 2 - 3
1% * 1% * - - - - 1% - - 1% 1% * - * 2% 1% 1% - 1% - 2% - 1%

AKO KO
  Other improve efficiency
  mentions

127 9 3 1 2 1 - 1 3 10 1 36 2 1 13 3 1 25 1 2 4 1 - - 7
2% 2% 2% * 2% 1% - 1% 1% 5% * 3% 2% * 4% 1% * 4% * 1% 4% 1% - - 2%

ABDGIKNPQSTWXY ADKNQSW ADKNQSWX ADKNQSWX DKNQSWX

None

1678 165 51 27 41 24 37 38 75 99 84 347 13 30 161 45 47 115 29 39 32 30 11 31 107
27% 33% 26% 12% 41% 24% 37% 34% 34% 49% 34% 31% 13% 15% 45% 22% 19% 17% 14% 19% 30% 29% 9% 28% 29%

DMNQRSTW ADMNPQRSTW DMNRSW ACDFMNPQRSTWY DSW ACDFMNPQRSTW DMNPQRSTW ADMNPQRSTW ABCDFGHIKLMNPQRSTUVWXY ADMNPQRSTW ADMNPQRSTW ABCDFHIKLMNPQRSTUVWXY DSW W W DW DMNQRSTW DMNQRSW DMNQRSW DMNQRSTW

Don’t know

364 34 9 2 8 5 4 11 15 5 46 66 10 3 13 5 10 76 6 5 2 3 - 2 24
6% 7% 5% 1% 8% 5% 4% 10% 7% 2% 18% 6% 10% 1% 4% 2% 4% 11% 3% 2% 2% 3% - 2% 6%

DJNPTW DJNOPSTWX DW DJNPSTUWX DW W DJNOPQSTUVWX DJNPTW ABCDEFGHIJLNOPQRSTUVWXY DJNPTW DJNOPQSTUVWX DW DW ABCDGJLNOPQSTUVWXY DJNPTW

Declined to answer

6873 561 230 270 108 120 108 120 243 214 269 1196 117 234 372 228 292 776 246 241 120 127 152 124 405
112% 112% 115% 121% 107% 118% 108% 107% 110% 106% 108% 108% 117% 114% 104% 112% 115% 113% 119% 120% 114% 123% 128% 113% 109%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 423Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1826 35* 20** 94* 16** 47* 11** 35* 33* 13** 19** 413 52* 70* 32* 72* 93* 318 103 59* 20** 46* 54* 40* 131Unweighted Base
1826 35* 20** 94* 16** 47* 11** 35* 33* 13** 19** 413 52* 70* 32* 72* 93* 318 103 59* 20** 46* 54* 40* 131Weighted Base

8 8 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

65 - - - - - - - - - - 65 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

971 15 7 48 15 30 8 18 15 6 12 204 28 27 14 35 58 176 54 26 10 31 28 23 83
92% 94% 78% 92% 100% 88% 100% 86% 75% 100% 100% 94% 88% 96% 78% 88% 98% 93% 98% 96% 83% 94% 93% 92% 89%

FMPY MPY
.email

667 6 3 53 5 17 1 6 7 5 3 136 22 30 14 29 27 102 49 27 9 18 24 28 46
92% 75% 100% 98% 100% 89% 100% 100% 78% 100% 100% 93% 81% 97% 82% 85% 90% 96% 94% 90% 90% 95% 92% 85% 90%

PX PX
.link

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
91% - - - - - - - - - - 91% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

304 1 3 15 5 7 - 2 6 - 3 88 10 12 4 17 22 50 19 7 1 10 1 3 18
90% 100% 100% 100% 100% 70% - 100% 100% - 100% 89% 83% 92% 80% 89% 100% 93% 90% 78% 50% 100% 100% 100% 86%

.club

224 - 2 5 3 10 - 7 4 2 - 44 7 7 3 9 16 49 16 5 3 6 5 6 15
90% - 67% 100% 100% 77% - 100% 100% 100% - 86% 88% 88% 75% 100% 94% 89% 94% 83% 75% 100% 100% 100% 100%

.photography

253 3 1 5 2 4 1 - 5 - 1 35 9 11 4 8 8 74 20 17 3 3 17 4 18
89% 60% 100% 83% 100% 100% 100% - 100% - 50% 90% 90% 73% 80% 100% 100% 94% 95% 81% 75% 100% 94% 100% 78%

.guru

60 - - - - - - - - - - 60 - - - - - - - - - - - - -
86% - - - - - - - - - - 86% - - - - - - - - - - - - - 

.wang

111 - 1 2 - 2 1 1 - - 1 36 5 3 3 4 3 18 9 6 - 3 - 1 12
85% - 100% 100% - 100% 100% 100% - - 100% 84% 71% 75% 75% 50% 100% 95% 90% 100% - 100% - 100% 86%

.xyz

22 - - - 2 2 - 3 12 1 2 - - - - - - - - - - - - - -
85% - - - 100% 50% - 100% 100% 50% 67% - - - - - - - - - - - - - - 

.london

121 10 6 2 1 2 - 1 1 - - 30 4 5 2 1 5 28 5 3 1 - 2 1 11
83% 100% 100% 100% 100% 100% - 50% 100% - - 86% 100% 71% 100% 20% 100% 78% 83% 100% 100% - 67% 100% 79%

.realtor

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
80% - - - - - - - - - 80% - - - - - - - - - - - - - - 

.berlin

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.ovh

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 424Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1826 35* 20** 94* 16** 47* 11** 35* 33* 13** 19** 413 52* 70* 32* 72* 93* 318 103 59* 20** 46* 54* 40* 131Unweighted Base
1826 35* 20** 94* 16** 47* 11** 35* 33* 13** 19** 413 52* 70* 32* 72* 93* 318 103 59* 20** 46* 54* 40* 131Weighted Base

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

.berlin

25 - - - - - - 1 - - - 5 - 2 - 4 - 8 1 - - - 1 - 3
17% - - - - - - 50% - - - 14% - 29% - 80% - 22% 17% - - - 33% - 21%

.realtor

4 - - - - 2 - - - 1 1 - - - - - - - - - - - - - -
15% - - - - 50% - - - 50% 33% - - - - - - - - - - - - - - 

.london

19 - - - - - - - - - - 7 2 1 1 4 - 1 1 - - - - - 2
15% - - - - - - - - - - 16% 29% 25% 25% 50% - 5% 10% - - - - - 14%

.xyz

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

.wang

31 2 - 1 - - - - - - 1 4 1 4 1 - - 5 1 4 1 - 1 - 5
11% 40% - 17% - - - - - - 50% 10% 10% 27% 20% - - 6% 5% 19% 25% - 6% - 22%

.guru

25 1 1 - - 3 - - - - - 7 1 1 1 - 1 6 1 1 1 - - - -
10% 100% 33% - - 23% - - - - - 14% 13% 13% 25% - 6% 11% 6% 17% 25% - - - - 

.photography

33 - - - - 3 1 - - - - 11 2 1 1 2 - 4 2 2 1 - - - 3
10% - - - - 30% 100% - - - - 11% 17% 8% 20% 11% - 7% 10% 22% 50% - - - 14%

.club

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

59 2 - 1 - 2 - - 2 - - 11 5 1 3 5 3 4 3 3 1 1 2 5 5
8% 25% - 2% - 11% - - 22% - - 7% 19% 3% 18% 15% 10% 4% 6% 10% 10% 5% 8% 15% 10%

DR DR
.link

81 1 2 4 - 4 - 3 5 - - 14 4 1 4 5 1 13 1 1 2 2 2 2 10
8% 6% 22% 8% - 12% - 14% 25% - - 6% 13% 4% 22% 13% 2% 7% 2% 4% 17% 6% 7% 8% 11%

Q QS QS QS
.email

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.ovh

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 425Q836_1. What has your experience been like with websites with the following new gTLDs?

1. .email
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1052 16** 9** 52* 15** 34* 8** 21** 20** 6** 12** 218 32* 28** 18** 40* 59* 189 55* 27** 12** 33* 30* 25** 93*Unweighted Base
1052 16** 9** 52* 15** 34* 8** 21** 20** 6** 12** 218 32* 28** 18** 40* 59* 189 55* 27** 12** 33* 30* 25** 93*Weighted Base

971 15 7 48 15 30 8 18 15 6 12 204 28 27 14 35 58 176 54 26 10 31 28 23 83
92% 94% 78% 92% 100% 88% 100% 86% 75% 100% 100% 94% 88% 96% 78% 88% 98% 93% 98% 96% 83% 94% 93% 92% 89%

FMPY MPY
TOP 2 BOX (NET)

403 5 3 19 1 13 - 6 6 2 - 75 15 9 1 9 21 88 26 19 8 10 13 14 40
38% 31% 33% 37% 7% 38% - 29% 30% 33% - 34% 47% 32% 6% 23% 36% 47% 47% 70% 67% 30% 43% 56% 43%
P P ALP P P

  Very positive

568 10 4 29 14 17 8 12 9 4 12 129 13 18 13 26 37 88 28 7 2 21 15 9 43
54% 63% 44% 56% 93% 50% 100% 57% 45% 67% 100% 59% 41% 64% 72% 65% 63% 47% 51% 26% 17% 64% 50% 36% 46%
R MRY MRY MRY

  Somewhat positive

81 1 2 4 - 4 - 3 5 - - 14 4 1 4 5 1 13 1 1 2 2 2 2 10
8% 6% 22% 8% - 12% - 14% 25% - - 6% 13% 4% 22% 13% 2% 7% 2% 4% 17% 6% 7% 8% 11%

Q QS QS QS
BOTTOM 2 BOX (NET)

64 - 2 3 - 3 - 3 4 - - 10 - 1 4 5 1 11 - 1 1 2 2 2 9
6% - 22% 6% - 9% - 14% 20% - - 5% - 4% 22% 13% 2% 6% - 4% 8% 6% 7% 8% 10%

S MQS S
  Somewhat negative

17 1 - 1 - 1 - - 1 - - 4 4 - - - - 2 1 - 1 - - - 1
2% 6% - 2% - 3% - - 5% - - 2% 13% - - - - 1% 2% - 8% - - - 1%

ALPQRSVY

  Very negative

1052 16 9 52 15 34 8 21 20 6 12 218 32 28 18 40 59 189 55 27 12 33 30 25 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 426Q836_2. What has your experience been like with websites with the following new gTLDs?

2. .photography
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

249 1** 3** 5** 3** 13** -** 7** 4** 2** -** 51* 8** 8** 4** 9** 17** 55* 17** 6** 4** 6** 5** 6** 15**Unweighted Base
249 1** 3** 5** 3** 13** -** 7** 4** 2** -** 51* 8** 8** 4** 9** 17** 55* 17** 6** 4** 6** 5** 6** 15**Weighted Base

224 - 2 5 3 10 - 7 4 2 - 44 7 7 3 9 16 49 16 5 3 6 5 6 15
90% - 67% 100% 100% 77% - 100% 100% 100% - 86% 88% 88% 75% 100% 94% 89% 94% 83% 75% 100% 100% 100% 100%

TOP 2 BOX (NET)

95 - 2 1 1 3 - - 2 2 - 16 1 - - 2 5 25 11 4 2 1 3 1 13
38% - 67% 20% 33% 23% - - 50% 100% - 31% 13% - - 22% 29% 45% 65% 67% 50% 17% 60% 17% 87%

  Very positive

129 - - 4 2 7 - 7 2 - - 28 6 7 3 7 11 24 5 1 1 5 2 5 2
52% - - 80% 67% 54% - 100% 50% - - 55% 75% 88% 75% 78% 65% 44% 29% 17% 25% 83% 40% 83% 13%

  Somewhat positive

25 1 1 - - 3 - - - - - 7 1 1 1 - 1 6 1 1 1 - - - -
10% 100% 33% - - 23% - - - - - 14% 13% 13% 25% - 6% 11% 6% 17% 25% - - - - 

BOTTOM 2 BOX (NET)

15 - 1 - - 3 - - - - - 4 1 1 1 - - 2 1 1 - - - - -
6% - 33% - - 23% - - - - - 8% 13% 13% 25% - - 4% 6% 17% - - - - - 

  Somewhat negative

10 1 - - - - - - - - - 3 - - - - 1 4 - - 1 - - - -
4% 100% - - - - - - - - - 6% - - - - 6% 7% - - 25% - - - - 

  Very negative

249 1 3 5 3 13 - 7 4 2 - 51 8 8 4 9 17 55 17 6 4 6 5 6 15
100% 100% 100% 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 427Q836_3. What has your experience been like with websites with the following new gTLDs?

3. .link
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

726 8** 3** 54* 5** 19** 1** 6** 9** 5** 3** 147 27** 31* 17** 34* 30* 106 52* 30* 10** 19** 26** 33* 51*Unweighted Base
726 8** 3** 54* 5** 19** 1** 6** 9** 5** 3** 147 27** 31* 17** 34* 30* 106 52* 30* 10** 19** 26** 33* 51*Weighted Base

667 6 3 53 5 17 1 6 7 5 3 136 22 30 14 29 27 102 49 27 9 18 24 28 46
92% 75% 100% 98% 100% 89% 100% 100% 78% 100% 100% 93% 81% 97% 82% 85% 90% 96% 94% 90% 90% 95% 92% 85% 90%

PX PX
TOP 2 BOX (NET)

212 - 2 12 1 2 - 2 4 1 - 46 4 8 1 3 8 38 15 14 3 5 8 14 21
29% - 67% 22% 20% 11% - 33% 44% 20% - 31% 15% 26% 6% 9% 27% 36% 29% 47% 30% 26% 31% 42% 41%
P P P P ADP P DP

  Very positive

455 6 1 41 4 15 1 4 3 4 3 90 18 22 13 26 19 64 34 13 6 13 16 14 25
63% 75% 33% 76% 80% 79% 100% 67% 33% 80% 100% 61% 67% 71% 76% 76% 63% 60% 65% 43% 60% 68% 62% 42% 49%

TXY ATXY TX TXY X
  Somewhat positive

59 2 - 1 - 2 - - 2 - - 11 5 1 3 5 3 4 3 3 1 1 2 5 5
8% 25% - 2% - 11% - - 22% - - 7% 19% 3% 18% 15% 10% 4% 6% 10% 10% 5% 8% 15% 10%

DR DR
BOTTOM 2 BOX (NET)

50 2 - 1 - 2 - - 1 - - 9 4 1 3 5 3 2 3 3 1 - - 5 5
7% 25% - 2% - 11% - - 11% - - 6% 15% 3% 18% 15% 10% 2% 6% 10% 10% - - 15% 10%
R DR R R DR R

  Somewhat negative

9 - - - - - - - 1 - - 2 1 - - - - 2 - - - 1 2 - -
1% - - - - - - - 11% - - 1% 4% - - - - 2% - - - 5% 8% - - 

  Very negative

726 8 3 54 5 19 1 6 9 5 3 147 27 31 17 34 30 106 52 30 10 19 26 33 51
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 428Q836_4. What has your experience been like with websites with the following new gTLDs?

4. .guru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

284 5** 1** 6** 2** 4** 1** -** 5** -** 2** 39* 10** 15** 5** 8** 8** 79* 21** 21** 4** 3** 18** 4** 23**Unweighted Base
284 5** 1** 6** 2** 4** 1** -** 5** -** 2** 39* 10** 15** 5** 8** 8** 79* 21** 21** 4** 3** 18** 4** 23**Weighted Base

253 3 1 5 2 4 1 - 5 - 1 35 9 11 4 8 8 74 20 17 3 3 17 4 18
89% 60% 100% 83% 100% 100% 100% - 100% - 50% 90% 90% 73% 80% 100% 100% 94% 95% 81% 75% 100% 94% 100% 78%

TOP 2 BOX (NET)

91 - - - 2 - 1 - 1 - - 13 4 - - 1 3 29 12 9 1 1 1 3 10
32% - - - 100% - 100% - 20% - - 33% 40% - - 13% 38% 37% 57% 43% 25% 33% 6% 75% 43%

  Very positive

162 3 1 5 - 4 - - 4 - 1 22 5 11 4 7 5 45 8 8 2 2 16 1 8
57% 60% 100% 83% - 100% - - 80% - 50% 56% 50% 73% 80% 88% 63% 57% 38% 38% 50% 67% 89% 25% 35%

  Somewhat positive

31 2 - 1 - - - - - - 1 4 1 4 1 - - 5 1 4 1 - 1 - 5
11% 40% - 17% - - - - - - 50% 10% 10% 27% 20% - - 6% 5% 19% 25% - 6% - 22%

BOTTOM 2 BOX (NET)

20 1 - 1 - - - - - - - 2 - 3 - - - 3 1 4 1 - - - 4
7% 20% - 17% - - - - - - - 5% - 20% - - - 4% 5% 19% 25% - - - 17%

  Somewhat negative

11 1 - - - - - - - - 1 2 1 1 1 - - 2 - - - - 1 - 1
4% 20% - - - - - - - - 50% 5% 10% 7% 20% - - 3% - - - - 6% - 4%

  Very negative

284 5 1 6 2 4 1 - 5 - 2 39 10 15 5 8 8 79 21 21 4 3 18 4 23
100% 100% 100% 100% 100% 100% 100% - 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 429Q836_5. What has your experience been like with websites with the following new gTLDs?

5. .realtor
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

146 10** 6** 2** 1** 2** -** 2** 1** -** -** 35* 4** 7** 2** 5** 5** 36* 6** 3** 1** -** 3** 1** 14**Unweighted Base
146 10** 6** 2** 1** 2** -** 2** 1** -** -** 35* 4** 7** 2** 5** 5** 36* 6** 3** 1** -** 3** 1** 14**Weighted Base

121 10 6 2 1 2 - 1 1 - - 30 4 5 2 1 5 28 5 3 1 - 2 1 11
83% 100% 100% 100% 100% 100% - 50% 100% - - 86% 100% 71% 100% 20% 100% 78% 83% 100% 100% - 67% 100% 79%

TOP 2 BOX (NET)

51 2 1 - 1 1 - - 1 - - 14 1 2 - - 2 11 4 3 - - - 1 7
35% 20% 17% - 100% 50% - - 100% - - 40% 25% 29% - - 40% 31% 67% 100% - - - 100% 50%

  Very positive

70 8 5 2 - 1 - 1 - - - 16 3 3 2 1 3 17 1 - 1 - 2 - 4
48% 80% 83% 100% - 50% - 50% - - - 46% 75% 43% 100% 20% 60% 47% 17% - 100% - 67% - 29%

  Somewhat positive

25 - - - - - - 1 - - - 5 - 2 - 4 - 8 1 - - - 1 - 3
17% - - - - - - 50% - - - 14% - 29% - 80% - 22% 17% - - - 33% - 21%

BOTTOM 2 BOX (NET)

17 - - - - - - - - - - 3 - 1 - 4 - 6 1 - - - - - 2
12% - - - - - - - - - - 9% - 14% - 80% - 17% 17% - - - - - 14%

  Somewhat negative

8 - - - - - - 1 - - - 2 - 1 - - - 2 - - - - 1 - 1
5% - - - - - - 50% - - - 6% - 14% - - - 6% - - - - 33% - 7%

  Very negative

146 10 6 2 1 2 - 2 1 - - 35 4 7 2 5 5 36 6 3 1 - 3 1 14
100% 100% 100% 100% 100% 100% - 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 430Q836_6. What has your experience been like with websites with the following new gTLDs?

6. .club
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

337 1** 3** 15** 5** 10** 1** 2** 6** -** 3** 99* 12** 13** 5** 19** 22** 54* 21** 9** 2** 10** 1** 3** 21**Unweighted Base
337 1** 3** 15** 5** 10** 1** 2** 6** -** 3** 99* 12** 13** 5** 19** 22** 54* 21** 9** 2** 10** 1** 3** 21**Weighted Base

304 1 3 15 5 7 - 2 6 - 3 88 10 12 4 17 22 50 19 7 1 10 1 3 18
90% 100% 100% 100% 100% 70% - 100% 100% - 100% 89% 83% 92% 80% 89% 100% 93% 90% 78% 50% 100% 100% 100% 86%

TOP 2 BOX (NET)

94 - - 3 1 3 - 1 1 - 1 25 3 4 - 3 6 18 8 3 - 2 - 1 11
28% - - 20% 20% 30% - 50% 17% - 33% 25% 25% 31% - 16% 27% 33% 38% 33% - 20% - 33% 52%

  Very positive

210 1 3 12 4 4 - 1 5 - 2 63 7 8 4 14 16 32 11 4 1 8 1 2 7
62% 100% 100% 80% 80% 40% - 50% 83% - 67% 64% 58% 62% 80% 74% 73% 59% 52% 44% 50% 80% 100% 67% 33%

  Somewhat positive

33 - - - - 3 1 - - - - 11 2 1 1 2 - 4 2 2 1 - - - 3
10% - - - - 30% 100% - - - - 11% 17% 8% 20% 11% - 7% 10% 22% 50% - - - 14%

BOTTOM 2 BOX (NET)

27 - - - - 3 - - - - - 9 1 - 1 2 - 3 2 2 1 - - - 3
8% - - - - 30% - - - - - 9% 8% - 20% 11% - 6% 10% 22% 50% - - - 14%

  Somewhat negative

6 - - - - - 1 - - - - 2 1 1 - - - 1 - - - - - - -
2% - - - - - 100% - - - - 2% 8% 8% - - - 2% - - - - - - - 

  Very negative

337 1 3 15 5 10 1 2 6 - 3 99 12 13 5 19 22 54 21 9 2 10 1 3 21
100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 431Q836_7. What has your experience been like with websites with the following new gTLDs?

7. .xyz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** 1** 2** -** 2** 1** 1** -** -** 1** 43* 7** 4** 4** 8** 3** 19** 10** 6** -** 3** -** 1** 14**Unweighted Base
130 -** 1** 2** -** 2** 1** 1** -** -** 1** 43* 7** 4** 4** 8** 3** 19** 10** 6** -** 3** -** 1** 14**Weighted Base

111 - 1 2 - 2 1 1 - - 1 36 5 3 3 4 3 18 9 6 - 3 - 1 12
85% - 100% 100% - 100% 100% 100% - - 100% 84% 71% 75% 75% 50% 100% 95% 90% 100% - 100% - 100% 86%

TOP 2 BOX (NET)

31 - - - - 1 - - - - - 10 1 - - - 1 6 2 4 - - - 1 5
24% - - - - 50% - - - - - 23% 14% - - - 33% 32% 20% 67% - - - 100% 36%

  Very positive

80 - 1 2 - 1 1 1 - - 1 26 4 3 3 4 2 12 7 2 - 3 - - 7
62% - 100% 100% - 50% 100% 100% - - 100% 60% 57% 75% 75% 50% 67% 63% 70% 33% - 100% - - 50%

  Somewhat positive

19 - - - - - - - - - - 7 2 1 1 4 - 1 1 - - - - - 2
15% - - - - - - - - - - 16% 29% 25% 25% 50% - 5% 10% - - - - - 14%

BOTTOM 2 BOX (NET)

14 - - - - - - - - - - 5 1 1 1 4 - - - - - - - - 2
11% - - - - - - - - - - 12% 14% 25% 25% 50% - - - - - - - - 14%

  Somewhat negative

5 - - - - - - - - - - 2 1 - - - - 1 1 - - - - - -
4% - - - - - - - - - - 5% 14% - - - - 5% 10% - - - - - - 

  Very negative

130 - 1 2 - 2 1 1 - - 1 43 7 4 4 8 3 19 10 6 - 3 - 1 14
100% - 100% 100% - 100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% - 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 432Q836_8. What has your experience been like with websites with the following new gTLDs?

8. .berlin
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** -** -** -** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
5** -** -** -** -** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
80% - - - - - - - - - 80% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

  Very positive

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 433Q836_9. What has your experience been like with websites with the following new gTLDs?

9. .ovh
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 434Q836_10. What has your experience been like with websites with the following new gTLDs?

10. .london
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** 2** 4** -** 3** 12** 2** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
26** -** -** -** 2** 4** -** 3** 12** 2** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

22 - - - 2 2 - 3 12 1 2 - - - - - - - - - - - - - -
85% - - - 100% 50% - 100% 100% 50% 67% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

9 - - - 1 1 - 1 4 1 1 - - - - - - - - - - - - - -
35% - - - 50% 25% - 33% 33% 50% 33% - - - - - - - - - - - - - - 

  Very positive

13 - - - 1 1 - 2 8 - 1 - - - - - - - - - - - - - -
50% - - - 50% 25% - 67% 67% - 33% - - - - - - - - - - - - - - 

  Somewhat positive

4 - - - - 2 - - - 1 1 - - - - - - - - - - - - - -
15% - - - - 50% - - - 50% 33% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - 2 - - - 1 1 - - - - - - - - - - - - - -
15% - - - - 50% - - - 50% 33% - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

26 - - - 2 4 - 3 12 2 3 - - - - - - - - - - - - - -
100% - - - 100% 100% - 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 435Q836_11. What has your experience been like with websites with the following new gTLDs?

11. .nyc
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8** 8** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
8** 8** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

8 8 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

7 7 - - - - - - - - - - - - - - - - - - - - - - -
88% 88% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

8 8 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 436Q836_12. What has your experience been like with websites with the following new gTLDs?

12. .wang
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

70* -** -** -** -** -** -** -** -** -** -** 70* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
70* -** -** -** -** -** -** -** -** -** -** 70* -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

60 - - - - - - - - - - 60 - - - - - - - - - - - - -
86% - - - - - - - - - - 86% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

26 - - - - - - - - - - 26 - - - - - - - - - - - - -
37% - - - - - - - - - - 37% - - - - - - - - - - - - - 

  Very positive

34 - - - - - - - - - - 34 - - - - - - - - - - - - -
49% - - - - - - - - - - 49% - - - - - - - - - - - - - 

  Somewhat positive

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

  Somewhat negative

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Very negative

70 - - - - - - - - - - 70 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 437Q836_13. What has your experience been like with websites with the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

70* -** -** -** -** -** -** -** -** -** -** 70* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
70* -** -** -** -** -** -** -** -** -** -** 70* -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

65 - - - - - - - - - - 65 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

25 - - - - - - - - - - 25 - - - - - - - - - - - - -
36% - - - - - - - - - - 36% - - - - - - - - - - - - - 

  Very positive

40 - - - - - - - - - - 40 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

  Somewhat positive

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Somewhat negative

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Very negative

70 - - - - - - - - - - 70 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 438Q836_14. What has your experience been like with websites with the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

55* -** -** -** -** -** -** -** -** -** -** 55* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
55* -** -** -** -** -** -** -** -** -** -** 55* -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
91% - - - - - - - - - - 91% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

26 - - - - - - - - - - 26 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Very positive

24 - - - - - - - - - - 24 - - - - - - - - - - - - -
44% - - - - - - - - - - 44% - - - - - - - - - - - - - 

  Somewhat positive

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Somewhat negative

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Very negative

55 - - - - - - - - - - 55 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Unweighted Base
403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base

65 - - 2 - 5 - - 1 - - 9 3 1 1 2 4 15 5 3 1 1 1 1 10
16% - - 11% - 38% - - 17% - - 12% 20% 11% 100% 22% 19% 17% 19% 16% 13% 10% 8% 7% 25%

BRAND/QUALITY (NET)

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
* - - - - - - - - - - - - - - - 5% - - - - - - - 3%

  Good quality
  brand/product

37 - - 2 - 4 - - 1 - - 4 1 - - 2 - 11 4 2 1 1 - 1 3
9% - - 11% - 31% - - 17% - - 5% 7% - - 22% - 13% 15% 11% 13% 10% - 7% 8%

  Honest/trustworthy

4 - - - - - - - - - - 1 - 1 - 1 - 1 - - - - - - -
1% - - - - - - - - - - 1% - 11% - 11% - 1% - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

4 - - - - - - - - - - 1 - - - - 2 - - 1 - - - - -
1% - - - - - - - - - - 1% - - - - 10% - - 5% - - - - - 

  Reputable

2 - - - - 1 - - - - - - - - - - 1 - - - - - - - -
* - - - - 8% - - - - - - - - - - 5% - - - - - - - - 

  Well established/Been
  around for a long time

17 - - - - - - - - - - 3 2 - 1 - - 3 2 - - - 1 - 5
4% - - - - - - - - - - 4% 13% - 100% - - 3% 8% - - - 8% - 13%

A
  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 3%

  Other brand/quality
  mentions

30 - - 1 - 1 - - - - - 5 3 1 - 1 3 6 2 2 - 1 - 3 1
7% - - 5% - 8% - - - - - 7% 20% 11% - 11% 14% 7% 8% 11% - 10% - 21% 3%

CONTENT (NET)

26 - - 1 - 1 - - - - - 3 3 1 - 1 2 6 1 2 - 1 - 3 1
6% - - 5% - 8% - - - - - 4% 20% 11% - 11% 10% 7% 4% 11% - 10% - 21% 3%

  INFORMATION
  (SUB-NET)

5 - - 1 - - - - - - - - - - - - 1 1 - 1 - - - - 1
1% - - 5% - - - - - - - - - - - - 5% 1% - 5% - - - - 3%

    Accurate/Authentic
    information

6 - - - - - - - - - - 1 - - - 1 - 1 - - - 1 - 2 -
1% - - - - - - - - - - 1% - - - 11% - 1% - - - 10% - 14% - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
* - - - - - - - - - - - 7% - - - - 1% - - - - - - - 

    Good/Helpful
    information

10 - - - - - - - - - - 2 1 1 - - 1 2 1 1 - - - 1 -
2% - - - - - - - - - - 3% 7% 11% - - 5% 2% 4% 5% - - - 7% - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
3 - - - - 1 - - - - - - 1 - - - - 1 - - - - - - -
1% - - - - 8% - - - - - - 7% - - - - 1% - - - - - - - 

    Other information
    mentions

6 - - - - - - - - - - 3 - 1 - - 1 - 1 - - - - - -
1% - - - - - - - - - - 4% - 11% - - 5% - 4% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 - - - - - - - - - - 2 - - - - 1 - 1 - - - - - -
1% - - - - - - - - - - 3% - - - - 5% - 4% - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
* - - - - - - - - - - 1% - 11% - - - - - - - - - - - 

    Other miscellaneous
    content mentions

56 - - 2 - 1 - 1 2 1 - 3 4 2 - 1 2 16 4 3 2 2 1 - 9
14% - - 11% - 8% - 17% 33% 50% - 4% 27% 22% - 11% 10% 18% 15% 16% 25% 20% 8% - 23%

L L L
FUNCTIONALITY (NET)

16 - - 1 - - - - 1 - - 1 - 2 - - - 5 - 1 1 - - - 4
4% - - 5% - - - - 17% - - 1% - 22% - - - 6% - 5% 13% - - - 10%

L
  Accessible/Easy to
  access/find

25 - - 1 - - - 1 1 1 - 1 3 - - 1 1 7 1 2 1 1 - - 3
6% - - 5% - - - 17% 17% 50% - 1% 20% - - 11% 5% 8% 4% 11% 13% 10% - - 8%
L

  Easy to use/navigate

11 - - - - - - - - - - - 1 - - - 1 3 3 - - 1 - - 2
3% - - - - - - - - - - - 7% - - - 5% 3% 12% - - 10% - - 5%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

7 - - - - 1 - 1 - - - 1 - - - - - 2 - - - - 1 - 1
2% - - - - 8% - 17% - - - 1% - - - - - 2% - - - - 8% - 3%

  Other functionality
  mentions

71 - - 8 - 4 - - 2 1 - 13 1 1 - 3 3 6 3 7 1 - 3 5 10
18% - - 42% - 31% - - 33% 50% - 17% 7% 11% - 33% 14% 7% 12% 37% 13% - 23% 36% 25%
R R R

PERFORMANCE (NET)

21 - - 2 - - - - 1 - - 1 - - - - 1 4 2 5 - - 1 3 1
5% - - 11% - - - - 17% - - 1% - - - - 5% 5% 8% 26% - - 8% 21% 3%

  Fast/Good speed

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Good results/search
  results

22 - - 4 - 1 - - - - - 5 - - - 2 2 1 1 1 1 - - 1 3
5% - - 21% - 8% - - - - - 7% - - - 22% 10% 1% 4% 5% 13% - - 7% 8%
R

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
15 - - 2 - 3 - - - 1 - 1 1 1 - - - - - - - - 1 2 3

4% - - 11% - 23% - - - 50% - 1% 7% 11% - - - - - - - - 8% 14% 8%
R

  Reliable

11 - - - - - - - 1 - - 3 - - - 1 - 1 - 1 - - 1 - 3
3% - - - - - - - 17% - - 4% - - - 11% - 1% - 5% - - 8% - 8%

  Worked/Effective

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - 3% - - - - - - - - - - - - - 

A
  Other performance
  mentions

33 - 1 2 - 2 - - - - - 5 - 1 - 1 - 8 2 2 - 1 4 1 3
8% - 33% 11% - 15% - - - - - 7% - 11% - 11% - 9% 8% 11% - 10% 31% 7% 8%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
1% - - - - - - - - - - 1% - - - - - 1% 4% - - - - - - 

  Private/Privacy

29 - 1 1 - 2 - - - - - 4 - 1 - 1 - 7 1 2 - 1 4 1 3
7% - 33% 5% - 15% - - - - - 5% - 11% - 11% - 8% 4% 11% - 10% 31% 7% 8%

  Safe/Good security

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 - - 1 - - - - - - - - 1 - - - - 3 - - - - - - -
1% - - 5% - - - - - - - - 7% - - - - 3% - - - - - - - 

SERVICE (NET)

5 - - 1 - - - - - - - - 1 - - - - 3 - - - - - - -
1% - - 5% - - - - - - - - 7% - - - - 3% - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

60 - 1 4 1 - - 2 - - - 11 1 - - - 5 16 3 2 1 1 2 2 8
15% - 33% 21% 100% - - 33% - - - 15% 7% - - - 24% 18% 12% 11% 13% 10% 15% 14% 20%

SITE APPEAL (NET)

4 - - - 1 - - - - - - 2 - - - - - 1 - - - - - - -
1% - - - 100% - - - - - - 3% - - - - - 1% - - - - - - - 

  Descriptive/Indicates
  what it stands for

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
* - - - - - - - - - - - - - - - - - - 11% - - - - - 

  Different/Unique

31 - - 3 - - - 1 - - - 5 1 - - - 2 11 - - 1 1 2 1 3
8% - - 16% - - - 17% - - - 7% 7% - - - 10% 13% - - 13% 10% 15% 7% 8%

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
* - - - - - - - - - - - - - - - - - 8% - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

3 - - - - - - - - - - 1 1 - - - - - - - - - - - 1
1% - - - - - - - - - - 1% 7% - - - - - - - - - - - 3%

  It’s memorable/Easy to
  remember

3 - - - - - - - - - - 1 - - - - - 1 - - - - - - 1
1% - - - - - - - - - - 1% - - - - - 1% - - - - - - 3%

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

4 - - - - - - 1 - - - 1 - - - - - 1 - - - - - 1 -
1% - - - - - - 17% - - - 1% - - - - - 1% - - - - - 7% - 

  OK/Fine

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

11 - 1 1 - - - - - - - - - - - - 3 2 1 - - - - - 3
3% - 33% 5% - - - - - - - - - - - - 14% 2% 4% - - - - - 8%

L
  Other site appeal
  mentions

91 2 1 3 - 2 - 2 - - - 24 4 3 - 2 8 9 10 2 2 6 3 4 4
23% 40% 33% 16% - 15% - 33% - - - 32% 27% 33% - 22% 38% 10% 38% 11% 25% 60% 23% 29% 10%
RY ARY

USAGE (NET)

2 - - 1 - - - - - - - - - - - - - - - - - - 1 - -
* - - 5% - - - - - - - - - - - - - - - - - - 8% - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 863J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

2 - - 1 - - - - - - - - - - - - - - - - - - 1 - -
* - - 5% - - - - - - - - - - - - - - - - - - 8% - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - - - - - - - - 1 - 2 -
1% - - - - - - - - - - - - - - - - - - - - 10% - 14% - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

3 - - - - - - - - - - - - - - - - - - - - 1 - 2 -
1% - - - - - - - - - - - - - - - - - - - - 10% - 14% - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 864J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

46 1 - 2 - 1 - 1 - - - 17 1 3 - - 6 1 2 1 1 3 1 2 3
11% 20% - 11% - 8% - 17% - - - 23% 7% 33% - - 29% 1% 8% 5% 13% 30% 8% 14% 8%
R ARY

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

28 1 - 2 - - - 1 - - - 10 1 1 - - 5 - 1 1 - 3 1 1 -
7% 20% - 11% - - - 17% - - - 13% 7% 11% - - 24% - 4% 5% - 30% 8% 7% - 
R ARY

    Always use it/The one I
    use most/frequently

19 - - - - 1 - - - - - 8 - 2 - - 1 1 1 - 1 - - 1 3
5% - - - - 8% - - - - - 11% - 22% - - 5% 1% 4% - 13% - - 7% 8%

AR
    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

45 1 1 - - 1 - 1 - - - 9 3 - - 2 3 8 8 1 1 3 1 1 1
11% 20% 33% - - 8% - 17% - - - 12% 20% - - 22% 14% 9% 31% 5% 13% 30% 8% 7% 3%

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 7% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

35 1 1 - - 1 - 1 - - - 8 1 - - 2 3 8 5 1 1 1 - - 1
9% 20% 33% - - 8% - 17% - - - 11% 7% - - 22% 14% 9% 19% 5% 13% 10% - - 3%

    Email usage

2 - - - - 1 - - - - - - - - - - - - - - 1 - - - -
* - - - - 8% - - - - - - - - - - - - - - 13% - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

8 - - - - - - - - - - - 1 - - - - - 3 - - 2 1 1 -
2% - - - - - - - - - - - 7% - - - - - 12% - - 20% 8% 7% - 

    Other usage mentions

39 1 - 1 - 3 - 1 - - - 12 1 - - 1 3 6 1 3 - 2 2 1 1
10% 20% - 5% - 23% - 17% - - - 16% 7% - - 11% 14% 7% 4% 16% - 20% 15% 7% 3%

Y
MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 439Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

403 5** 3** 19** 1** 13** -** 6** 6** 2** -** 75* 15** 9** 1** 9** 21** 88* 26** 19** 8** 10** 13** 14** 40*Weighted Base
8 - - - - - - - - - - 3 1 - - - 2 1 1 - - - - - -
2% - - - - - - - - - - 4% 7% - - - 10% 1% 4% - - - - - - 

  Convenient

16 1 - 1 - 2 - 1 - - - 2 - - - - - 1 - 3 - 2 2 1 -
4% 20% - 5% - 15% - 17% - - - 3% - - - - - 1% - 16% - 20% 15% 7% - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

10 - - - - - - - - - - 4 - - - 1 1 4 - - - - - - -
2% - - - - - - - - - - 5% - - - 11% 5% 5% - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

4 - - - - 1 - - - - - 2 - - - - - - - - - - - - 1
1% - - - - 8% - - - - - 3% - - - - - - - - - - - - 3%

  Other mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

None

7 - - - - 1 - - 1 - - 2 - - - - - 2 - - 1 - - - -
2% - - - - 8% - - 17% - - 3% - - - - - 2% - - 13% - - - - 

Don’t know

23 2 - 1 - - - - - - - 2 - - - - 1 14 - - - - - 1 2
6% 40% - 5% - - - - - - - 3% - - - - 5% 16% - - - - - 7% 5%

AL
Declined to answer

499 5 3 25 1 20 - 7 6 2 - 90 19 10 1 12 30 104 31 24 9 15 16 20 49
124% 100% 100% 132% 100% 154% - 117% 100% 100% - 120% 127% 111% 100% 133% 143% 118% 119% 126% 113% 150% 123% 143% 123%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Unweighted Base
95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base

5 - - - - - - - - - - - - - - - - 1 - - - - - - 4
5% - - - - - - - - - - - - - - - - 4% - - - - - - 31%

BRAND/QUALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 8%

  Good quality
  brand/product

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
3% - - - - - - - - - - - - - - - - 4% - - - - - - 15%

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 8%

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

16 - - - - - - - - 1 - - - - - - 2 3 4 2 - 1 2 - 1
17% - - - - - - - - 50% - - - - - - 40% 12% 36% 50% - 100% 67% - 8%

CONTENT (NET)

9 - - - - - - - - - - - - - - - - 3 2 1 - 1 2 - -
9% - - - - - - - - - - - - - - - - 12% 18% 25% - 100% 67% - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 33% - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - - - - - - 1 - - - 1 - -
2% - - - - - - - - - - - - - - - - - 9% - - - 33% - - 

    Good/Helpful
    information

3 - - - - - - - - - - - - - - - - - 1 1 - 1 - - -
3% - - - - - - - - - - - - - - - - - 9% 25% - 100% - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 867J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
2 - - - - - - - - - - - - - - - - 2 - - - - - - -
2% - - - - - - - - - - - - - - - - 8% - - - - - - - 

    Other information
    mentions

7 - - - - - - - - 1 - - - - - - 2 - 2 1 - - - - 1
7% - - - - - - - - 50% - - - - - - 40% - 18% 25% - - - - 8%

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 - - - - - - - - 1 - - - - - - - - 2 1 - - - - -
4% - - - - - - - - 50% - - - - - - - - 18% 25% - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

3 - - - - - - - - - - - - - - - 2 - - - - - - - 1
3% - - - - - - - - - - - - - - - 40% - - - - - - - 8%

    Other miscellaneous
    content mentions

15 - 1 - - 1 - - 1 - - 4 - - - - 1 2 - - 1 1 - - 3
16% - 50% - - 33% - - 50% - - 25% - - - - 20% 8% - - 50% 100% - - 23%

FUNCTIONALITY (NET)

2 - - - - 1 - - - - - - - - - - - - - - 1 - - - -
2% - - - - 33% - - - - - - - - - - - - - - 50% - - - - 

  Accessible/Easy to
  access/find

7 - 1 - - - - - 1 - - 3 - - - - - 1 - - - 1 - - -
7% - 50% - - - - - 50% - - 19% - - - - - 4% - - - 100% - - - 

  Easy to use/navigate

3 - - - - - - - - - - 1 - - - - 1 - - - - - - - 1
3% - - - - - - - - - - 6% - - - - 20% - - - - - - - 8%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
3% - - - - - - - - - - - - - - - - 4% - - - - - - 15%

  Other functionality
  mentions

5 - - - - - - - - - - 2 - - - - - 1 1 - - - - - 1
5% - - - - - - - - - - 13% - - - - - 4% 9% - - - - - 8%

PERFORMANCE (NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
2% - - - - - - - - - - - - - - - - 4% 9% - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 8%

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

6 - - - - - - - - - - - - - - - - 1 2 - - - - - 3
6% - - - - - - - - - - - - - - - - 4% 18% - - - - - 23%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

6 - - - - - - - - - - - - - - - - 1 2 - - - - - 3
6% - - - - - - - - - - - - - - - - 4% 18% - - - - - 23%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

26 - - - 1 2 - - - - - 2 - - - - 1 10 6 - 1 - 1 - 2
27% - - - 100% 67% - - - - - 13% - - - - 20% 40% 55% - 50% - 33% - 15%

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

11 - - - - 1 - - - - - 1 - - - - 1 6 - - - - 1 - 1
12% - - - - 33% - - - - - 6% - - - - 20% 24% - - - - 33% - 8%

  Everything/Good/Like
  site

7 - - - - - - - - - - - - - - - - - 6 - 1 - - - -
7% - - - - - - - - - - - - - - - - - 55% - 50% - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 869J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
2% - - - - - - - - - - 6% - - - - - 4% - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

5 - - - - 1 - - - - - - - - - - - 3 - - - - - - 1
5% - - - - 33% - - - - - - - - - - - 12% - - - - - - 8%

  Other site appeal
  mentions

14 - - - - - - - - - - 5 1 - - 1 - 4 2 - - - - - 1
15% - - - - - - - - - - 31% 100% - - 50% - 16% 18% - - - - - 8%

USAGE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 870J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

4 - - - - - - - - - - 2 - - - - - 1 1 - - - - - -
4% - - - - - - - - - - 13% - - - - - 4% 9% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
3% - - - - - - - - - - 6% - - - - - 4% 9% - - - - - - 

    Other businesses/organ
    izations mentions

3 - - - - - - - - - - 2 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 13% - - - - - 4% - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

3 - - - - - - - - - - 2 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 13% - - - - - 4% - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

6 - - - - - - - - - - - 1 - - 1 - 2 1 - - - - - 1
6% - - - - - - - - - - - 100% - - 50% - 8% 9% - - - - - 8%

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 100% - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

5 - - - - - - - - - - - - - - 1 - 2 1 - - - - - 1
5% - - - - - - - - - - - - - - 50% - 8% 9% - - - - - 8%

    Other usage mentions

10 - - 1 - - - - - - - 2 - - - 1 1 2 - 1 - - - - 2
11% - - 100% - - - - - - - 13% - - - 50% 20% 8% - 25% - - - - 15%

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 440Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

95* -** 2** 1** 1** 3** -** -** 2** 2** -** 16** 1** -** -** 2** 5** 25** 11** 4** 2** 1** 3** 1** 13**Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Convenient

5 - - 1 - - - - - - - - - - - - - 2 - 1 - - - - 1
5% - - 100% - - - - - - - - - - - - - 8% - 25% - - - - 8%

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - - - - - - - - - - - - 1 1 - - - - - - - 1
3% - - - - - - - - - - - - - - 50% 20% - - - - - - - 8%

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Other mentions

2 - - - - - - - - 1 - - - - - - - - - 1 - - - - -
2% - - - - - - - - 50% - - - - - - - - - 25% - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

9 - 1 - - - - - 1 - - 2 - - - - - 2 1 - - - - 1 1
9% - 50% - - - - - 50% - - 13% - - - - - 8% 9% - - - - 100% 8%

Declined to answer

109 - 2 1 1 3 - - 2 2 - 17 1 - - 2 5 27 16 4 2 2 3 1 18
115% - 100% 100% 100% 100% - - 100% 100% - 106% 100% - - 100% 100% 108% 145% 100% 100% 200% 100% 100% 138%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Unweighted Base
212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base

30 - - 2 - - - - - 1 - 5 1 1 1 - 1 8 1 1 1 - 1 2 4
14% - - 17% - - - - - 100% - 11% 25% 13% 100% - 13% 21% 7% 7% 33% - 13% 14% 19%

BRAND/QUALITY (NET)

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
1% - - - - - - - - - - 2% - - - - - - - - - - - - 5%

  Good quality
  brand/product

13 - - - - - - - - - - 2 - - - - - 5 1 1 1 - - 1 2
6% - - - - - - - - - - 4% - - - - - 13% 7% 7% 33% - - 7% 10%

  Honest/trustworthy

4 - - - - - - - - - - 1 - 1 - - - 2 - - - - - - -
2% - - - - - - - - - - 2% - 13% - - - 5% - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

3 - - 2 - - - - - - - - - - - - 1 - - - - - - - -
1% - - 17% - - - - - - - - - - - - 13% - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

12 - - - - - - - - 1 - 3 1 - 1 - - 1 1 1 - - 1 1 1
6% - - - - - - - - 100% - 7% 25% - 100% - - 3% 7% 7% - - 13% 7% 5%

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

32 - - - - - - - 1 - - 6 1 2 - - 1 5 4 3 - 1 4 3 1
15% - - - - - - - 25% - - 13% 25% 25% - - 13% 13% 27% 21% - 20% 50% 21% 5%

CONTENT (NET)

27 - - - - - - - 1 - - 4 1 2 - - 1 4 2 3 - 1 4 3 1
13% - - - - - - - 25% - - 9% 25% 25% - - 13% 11% 13% 21% - 20% 50% 21% 5%

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - 1 - - - - - - - 1 - - 1 - -
1% - - - - - - - - - - 2% - - - - - - - 7% - - 13% - - 

    Accurate/Authentic
    information

9 - - - - - - - 1 - - - - 1 - - - 1 - 1 - 1 1 3 -
4% - - - - - - - 25% - - - - 13% - - - 3% - 7% - 20% 13% 21% - 

    Comprehensive/Can
    search all information in
    one place

7 - - - - - - - - - - - 1 1 - - 1 3 - - - - 1 - -
3% - - - - - - - - - - - 25% 13% - - 13% 8% - - - - 13% - - 

    Good/Helpful
    information

9 - - - - - - - - - - 3 - - - - - - 2 1 - - 2 - 1
4% - - - - - - - - - - 7% - - - - - - 13% 7% - - 25% - 5%

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

6 - - - - - - - - - - 2 - - - - - 1 2 - - - 1 - -
3% - - - - - - - - - - 4% - - - - - 3% 13% - - - 13% - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 - - - - - - - - - - 1 - - - - - 1 1 - - - 1 - -
2% - - - - - - - - - - 2% - - - - - 3% 7% - - - 13% - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 7% - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

30 - - - - 1 - 1 1 - - 3 - 2 - - - 8 2 1 - - 2 3 6
14% - - - - 50% - 50% 25% - - 7% - 25% - - - 21% 13% 7% - - 25% 21% 29%

FUNCTIONALITY (NET)

8 - - - - 1 - - - - - - - 2 - - - 2 - - - - - 1 2
4% - - - - 50% - - - - - - - 25% - - - 5% - - - - - 7% 10%

  Accessible/Easy to
  access/find

9 - - - - - - 1 1 - - 2 - - - - - 3 1 - - - - - 1
4% - - - - - - 50% 25% - - 4% - - - - - 8% 7% - - - - - 5%

  Easy to use/navigate

4 - - - - - - - - - - - - - - - - 1 1 - - - - - 2
2% - - - - - - - - - - - - - - - - 3% 7% - - - - - 10%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

10 - - - - - - 1 - - - 1 - - - - - 2 - 1 - - 2 2 1
5% - - - - - - 50% - - - 2% - - - - - 5% - 7% - - 25% 14% 5%

  Other functionality
  mentions

30 - 1 2 - - - 1 - - - 7 - 1 - 1 1 4 2 4 - - 1 2 3
14% - 50% 17% - - - 50% - - - 15% - 13% - 33% 13% 11% 13% 29% - - 13% 14% 14%

PERFORMANCE (NET)

8 - - - - - - - - - - 1 - - - - - 3 1 2 - - - - 1
4% - - - - - - - - - - 2% - - - - - 8% 7% 14% - - - - 5%

  Fast/Good speed

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Good results/search
  results

11 - 1 - - - - - - - - 3 - - - - - 1 1 1 - - 1 1 2
5% - 50% - - - - - - - - 7% - - - - - 3% 7% 7% - - 13% 7% 10%

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 875J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
6 - - 2 - - - - - - - 1 - - - - 1 - - 1 - - - 1 -
3% - - 17% - - - - - - - 2% - - - - 13% - - 7% - - - 7% - 

  Reliable

4 - - - - - - 1 - - - 1 - 1 - 1 - - - - - - - - -
2% - - - - - - 50% - - - 2% - 13% - 33% - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

15 - - 1 - - - - - - - 3 - - - - - 2 1 1 - 2 - 3 2
7% - - 8% - - - - - - - 7% - - - - - 5% 7% 7% - 40% - 21% 10%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 20% - - - 

  Private/Privacy

13 - - 1 - - - - - - - 3 - - - - - 2 1 1 - 1 - 2 2
6% - - 8% - - - - - - - 7% - - - - - 5% 7% 7% - 20% - 14% 10%

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 7% - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - - - 1 - - - - - 1 - - - - 1 - -
1% - - - - - - - - - - 2% - - - - - 3% - - - - 13% - - 

SERVICE (NET)

3 - - - - - - - - - - 1 - - - - - 1 - - - - 1 - -
1% - - - - - - - - - - 2% - - - - - 3% - - - - 13% - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

42 - 1 3 1 - - - - - - 8 1 1 - - 2 12 4 - 1 2 - - 6
20% - 50% 25% 100% - - - - - - 17% 25% 13% - - 25% 32% 27% - 33% 40% - - 29%

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
1% - - - - - - - - - - - - - - - - 3% 7% - - - - - - 

  Descriptive/Indicates
  what it stands for

3 - - - 1 - - - - - - - - - - - - 1 - - - 1 - - -
1% - - - 100% - - - - - - - - - - - - 3% - - - 20% - - - 

  Different/Unique

21 - 1 1 - - - - - - - 4 - - - - 1 8 1 - 1 1 - - 3
10% - 50% 8% - - - - - - - 9% - - - - 13% 21% 7% - 33% 20% - - 14%

A
  Everything/Good/Like
  site

5 - - - - - - - - - - - 1 1 - - - - 2 - - - - - 1
2% - - - - - - - - - - - 25% 13% - - - - 13% - - - - - 5%

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 5%

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

A
  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

6 - - 1 - - - - - - - 1 - - - - 1 2 - - - - - - 1
3% - - 8% - - - - - - - 2% - - - - 13% 5% - - - - - - 5%

  Other site appeal
  mentions

20 - - - - - - - - - - 6 1 3 - - - 1 2 3 - 1 - 2 1
9% - - - - - - - - - - 13% 25% 38% - - - 3% 13% 21% - 20% - 14% 5%

USAGE (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 7% - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 7% - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - 1 - - - - 1 - - - - 1 -
1% - - - - - - - - - - - - 13% - - - - 7% - - - - 7% - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - 1 - - - - 1 - - - - - -
1% - - - - - - - - - - - - 13% - - - - 7% - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 878J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 7% - 

    Other businesses/organ
    izations mentions

14 - - - - - - - - - - 6 - 2 - - - 1 1 1 - 1 - 1 1
7% - - - - - - - - - - 13% - 25% - - - 3% 7% 7% - 20% - 7% 5%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

5 - - - - - - - - - - - - 2 - - - 1 - - - 1 - 1 -
2% - - - - - - - - - - - - 25% - - - 3% - - - 20% - 7% - 

    Always use it/The one I
    use most/frequently

9 - - - - - - - - - - 6 - - - - - - 1 1 - - - - 1
4% - - - - - - - - - - 13% - - - - - - 7% 7% - - - - 5%

AR
    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

3 - - - - - - - - - - - 1 - - - - - - 1 - - - 1 -
1% - - - - - - - - - - - 25% - - - - - - 7% - - - 7% - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 25% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 7% - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 7% - - - - - 

    Other usage mentions

30 - 1 6 - - - - - - - 8 - - - 1 3 2 1 2 - 1 2 1 2
14% - 50% 50% - - - - - - - 17% - - - 33% 38% 5% 7% 14% - 20% 25% 7% 10%

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

212 -** 2** 12** 1** 2** -** 2** 4** 1** -** 46* 4** 8** 1** 3** 8** 38* 15** 14** 3** 5** 8** 14** 21**Weighted Base
4 - - - - - - - - - - 2 - - - - 1 - 1 - - - - - -
2% - - - - - - - - - - 4% - - - - 13% - 7% - - - - - - 

  Convenient

13 - 1 5 - - - - - - - 1 - - - - - 1 - 2 - - 2 - 1
6% - 50% 42% - - - - - - - 2% - - - - - 3% - 14% - - 25% - 5%

  Meets my expectations/n
  eeds/Always find what I
  need/want

9 - - 1 - - - - - - - 4 - - - - 1 1 - - - - - 1 1
4% - - 8% - - - - - - - 9% - - - - 13% 3% - - - - - 7% 5%

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

4 - - - - - - - - - - 1 - - - 1 1 - - - - 1 - - -
2% - - - - - - - - - - 2% - - - 33% 13% - - - - 20% - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

4 - - - - 1 - - 1 - - - - - - - - 1 - - 1 - - - -
2% - - - - 50% - - 25% - - - - - - - - 3% - - 33% - - - - 

Don’t know

11 - - - - - - - 1 - - 3 1 - - 1 - 2 1 - - - - 1 1
5% - - - - - - - 25% - - 7% 25% - - 33% - 5% 7% - - - - 7% 5%

Declined to answer

255 - 3 14 1 2 - 3 4 1 - 52 5 10 1 3 8 46 19 16 3 7 13 18 26
120% - 150% 117% 100% 100% - 150% 100% 100% - 113% 125% 125% 100% 100% 100% 121% 127% 114% 100% 140% 163% 129% 124%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Unweighted Base
91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base

16 - - - - - - - - - - 3 - - - - 1 8 1 1 - - - - 2
18% - - - - - - - - - - 23% - - - - 33% 28% 8% 11% - - - - 20%

BRAND/QUALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 10%

  Good quality
  brand/product

10 - - - - - - - - - - 2 - - - - - 7 - - - - - - 1
11% - - - - - - - - - - 15% - - - - - 24% - - - - - - 10%

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 33% - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

5 - - - - - - - - - - 1 - - - - - 2 1 1 - - - - -
5% - - - - - - - - - - 8% - - - - - 7% 8% 11% - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

17 - - - - - - - - - - - 2 - - 1 1 5 4 3 - 1 - - -
19% - - - - - - - - - - - 50% - - 100% 33% 17% 33% 33% - 100% - - - 

CONTENT (NET)

13 - - - - - - - - - - - 1 - - - - 5 3 3 - 1 - - -
14% - - - - - - - - - - - 25% - - - - 17% 25% 33% - 100% - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 22% - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

5 - - - - - - - - - - - 1 - - - - 1 2 - - 1 - - -
5% - - - - - - - - - - - 25% - - - - 3% 17% - - 100% - - - 

    Good/Helpful
    information

5 - - - - - - - - - - - - - - - - 3 1 1 - - - - -
5% - - - - - - - - - - - - - - - - 10% 8% 11% - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 881J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Other information
    mentions

5 - - - - - - - - - - - 2 - - 1 1 - 1 - - - - - -
5% - - - - - - - - - - - 50% - - 100% 33% - 8% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

4 - - - - - - - - - - - 2 - - 1 1 - - - - - - - -
4% - - - - - - - - - - - 50% - - 100% 33% - - - - - - - - 

    Other miscellaneous
    content mentions

11 - - - - - - - - - - 1 1 - - - - 4 2 - - - - - 3
12% - - - - - - - - - - 8% 25% - - - - 14% 17% - - - - - 30%

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
2% - - - - - - - - - - - - - - - - 3% - - - - - - 10%

  Accessible/Easy to
  access/find

4 - - - - - - - - - - 1 - - - - - 2 1 - - - - - -
4% - - - - - - - - - - 8% - - - - - 7% 8% - - - - - - 

  Easy to use/navigate

4 - - - - - - - - - - - 1 - - - - 1 1 - - - - - 1
4% - - - - - - - - - - - 25% - - - - 3% 8% - - - - - 10%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
2% - - - - - - - - - - - - - - - - 3% - - - - - - 10%

  Other functionality
  mentions

10 - - - - - 1 - 1 - - 2 - - - - - 4 1 - - - - 1 -
11% - - - - - 100% - 100% - - 15% - - - - - 14% 8% - - - - 33% - 

PERFORMANCE (NET)

4 - - - - - - - 1 - - - - - - - - 1 1 - - - - 1 -
4% - - - - - - - 100% - - - - - - - - 3% 8% - - - - 33% - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

3 - - - - - - - - - - 1 - - - - - 2 - - - - - - -
3% - - - - - - - - - - 8% - - - - - 7% - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 882J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
3 - - - - - 1 - 1 - - 1 - - - - - - - - - - - - -
3% - - - - - 100% - 100% - - 8% - - - - - - - - - - - - - 

  Reliable

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

6 - - - - - - - - - - 1 - - - - - 1 1 1 - - - - 2
7% - - - - - - - - - - 8% - - - - - 3% 8% 11% - - - - 20%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

6 - - - - - - - - - - 1 - - - - - 1 1 1 - - - - 2
7% - - - - - - - - - - 8% - - - - - 3% 8% 11% - - - - 20%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

18 - - - 1 - - - - - - 3 - - - - - 4 4 2 - - - 1 3
20% - - - 50% - - - - - - 23% - - - - - 14% 33% 22% - - - 33% 30%

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 10%

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Different/Unique

6 - - - - - - - - - - 3 - - - - - 1 1 - - - - - 1
7% - - - - - - - - - - 23% - - - - - 3% 8% - - - - - 10%

  Everything/Good/Like
  site

2 - - - 1 - - - - - - - - - - - - - 1 - - - - - -
2% - - - 50% - - - - - - - - - - - - - 8% - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 883J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
2% - - - - - - - - - - - - - - - - 3% 8% - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

8 - - - - - - - - - - - - - - - - 2 1 2 - - - 1 2
9% - - - - - - - - - - - - - - - - 7% 8% 22% - - - 33% 20%

  Other site appeal
  mentions

8 - - - - - - - - - - 1 1 - - - - 2 2 - 1 - 1 - -
9% - - - - - - - - - - 8% 25% - - - - 7% 17% - 100% - 100% - - 

USAGE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1
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Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 8% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 17% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 885J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 100% - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - - - - - - - - 1 - - - - 2 - - - - 1 - -
4% - - - - - - - - - - - 25% - - - - 7% - - - - 100% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 25% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
2% - - - - - - - - - - - - - - - - 3% - - - - 100% - - 

    Other usage mentions

7 - - - - - - - - - - 1 - - - - 1 2 1 2 - - - - -
8% - - - - - - - - - - 8% - - - - 33% 7% 8% 22% - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 886J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 442Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

91* -** -** -** 2** -** 1** -** 1** -** -** 13** 4** -** -** 1** 3** 29** 12** 9** 1** 1** 1** 3** 10**Weighted Base
1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

  Convenient

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 22% - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

4 - - - - - - - - - - 1 - - - - 1 2 - - - - - - -
4% - - - - - - - - - - 8% - - - - 33% 7% - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

8 - - - 1 - - - - - - 2 - - - - - 3 - 1 - - - 1 -
9% - - - 50% - - - - - - 15% - - - - - 10% - 11% - - - 33% - 

Declined to answer

108 - - - 2 - 1 - 2 - - 14 5 - - 1 3 37 16 10 1 1 1 3 11
119% - - - 100% - 100% - 200% - - 108% 125% - - 100% 100% 128% 133% 111% 100% 100% 100% 100% 110%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 887J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Unweighted Base
51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base

9 1 - - - - - - - - - 1 - 1 - - - 3 - - - - - - 3
18% 50% - - - - - - - - - 7% - 50% - - - 27% - - - - - - 43%

BRAND/QUALITY (NET)

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
4% - - - - - - - - - - 7% - - - - - - - - - - - - 14%

  Good quality
  brand/product

4 - - - - - - - - - - - - - - - - 2 - - - - - - 2
8% - - - - - - - - - - - - - - - - 18% - - - - - - 29%

  Honest/trustworthy

3 1 - - - - - - - - - - - 1 - - - 1 - - - - - - -
6% 50% - - - - - - - - - - - 50% - - - 9% - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

5 - - - - - - - - - - 1 - - - - 1 1 1 1 - - - - -
10% - - - - - - - - - - 7% - - - - 50% 9% 25% 33% - - - - - 

CONTENT (NET)

3 - - - - - - - - - - - - - - - - 1 1 1 - - - - -
6% - - - - - - - - - - - - - - - - 9% 25% 33% - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
4% - - - - - - - - - - - - - - - - 9% 25% - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
2% - - - - - - - - - - - - - - - - - - 33% - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 888J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 7% - - - - 50% - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 7% - - - - 50% - - - - - - - - 

    Other miscellaneous
    content mentions

6 - - - - - - - - - - 3 - - - - - 1 - - - - - - 2
12% - - - - - - - - - - 21% - - - - - 9% - - - - - - 29%

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
4% - - - - - - - - - - - - - - - - 9% - - - - - - 14%

  Accessible/Easy to
  access/find

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
6% - - - - - - - - - - 21% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - - - - 1
2% - - - - - - - - - - - - - - - - - - - - - - - 14%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
4% - - - - - - - - - - 7% - - - - - 9% - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
4% - - - - - - - - - - 7% - - - - - 9% - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 889J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

6 - 1 - - - - - - - - - - - - - - 1 1 1 - - - - 2
12% - 100% - - - - - - - - - - - - - - 9% 25% 33% - - - - 29%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

6 - 1 - - - - - - - - - - - - - - 1 1 1 - - - - 2
12% - 100% - - - - - - - - - - - - - - 9% 25% 33% - - - - 29%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
2% - - - - - - - - - - - - - - - - 9% - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
2% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

8 1 - - 1 - - - - - - 1 - - - - - 3 1 - - - - - 1
16% 50% - - 100% - - - - - - 7% - - - - - 27% 25% - - - - - 14%

SITE APPEAL (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
2% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Different/Unique

5 - - - - - - - - - - 1 - - - - - 2 1 - - - - - 1
10% - - - - - - - - - - 7% - - - - - 18% 25% - - - - - 14%

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 890J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

5 - - - - - - - - - - 2 1 1 - - - - 1 - - - - - -
10% - - - - - - - - - - 14% 100% 50% - - - - 25% - - - - - - 

USAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 891J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - - - 1 - - - - 1 - - - - - -
4% - - - - - - - - - - - - 50% - - - - 25% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
2% - - - - - - - - - - - - 50% - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 25% - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
4% - - - - - - - - - - 14% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

7 1 - - - - - - - - - 3 - - - - 1 1 - 1 - - - - -
14% 50% - - - - - - - - - 21% - - - - 50% 9% - 33% - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 893J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 443Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

51* 2** 1** -** 1** 1** -** -** 1** -** -** 14** 1** 2** -** -** 2** 11** 4** 3** -** -** -** 1** 7**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

4 - - - - - - - - - - 3 - - - - 1 - - - - - - - -
8% - - - - - - - - - - 21% - - - - 50% - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

2 - - - - - - - - - - - - - - - - 1 - 1 - - - - -
4% - - - - - - - - - - - - - - - - 9% - 33% - - - - - 

  Other mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

5 - - - - 1 - - 1 - - 1 - - - - - 1 - - - - - 1 -
10% - - - - 100% - - 100% - - 7% - - - - - 9% - - - - - 100% - 

Declined to answer

55 3 1 - 1 1 - - 1 - - 14 1 2 - - 2 13 4 3 - - - 1 8
108% 150% 100% - 100% 100% - - 100% - - 100% 100% 100% - - 100% 118% 100% 100% - - - 100% 114%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Unweighted Base
94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base

12 - - - - 1 - - - - - 1 - 2 - - 1 3 2 - - - - - 2
13% - - - - 33% - - - - - 4% - 50% - - 17% 17% 25% - - - - - 18%

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

7 - - - - - - - - - - - - - - - - 3 2 - - - - - 2
7% - - - - - - - - - - - - - - - - 17% 25% - - - - - 18%

  Honest/trustworthy

3 - - - - - - - - - - - - 2 - - - 1 - - - - - - -
3% - - - - - - - - - - - - 50% - - - 6% - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 33% - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
2% - - - - - - - - - - 4% - - - - 17% - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - - - - - - - 2 1 - - - - - - 1 - 1 - - 1
6% - - - - - - - - - - 8% 33% - - - - - - 33% - 50% - - 9%

CONTENT (NET)

4 - - - - - - - - - - 1 - - - - - - - 1 - 1 - - 1
4% - - - - - - - - - - 4% - - - - - - - 33% - 50% - - 9%

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

4 - - - - - - - - - - 1 - - - - - - - 1 - 1 - - 1
4% - - - - - - - - - - 4% - - - - - - - 33% - 50% - - 9%

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
2% - - - - - - - - - - 4% 33% - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 33% - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

9 - - - - - - - 1 - - 4 - - - - - 1 1 - - - - - 2
10% - - - - - - - 100% - - 16% - - - - - 6% 13% - - - - - 18%

FUNCTIONALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 9%

  Accessible/Easy to
  access/find

4 - - - - - - - 1 - - 2 - - - - - 1 - - - - - - -
4% - - - - - - - 100% - - 8% - - - - - 6% - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 9%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

3 - - - - - - - - - - 2 - - - - - - 1 - - - - - -
3% - - - - - - - - - - 8% - - - - - - 13% - - - - - - 

  Other functionality
  mentions

12 - - 2 - - - 1 - - - 6 - - - - 1 1 1 - - - - - -
13% - - 67% - - - 100% - - - 24% - - - - 17% 6% 13% - - - - - - 

PERFORMANCE (NET)

4 - - - - - - - - - - 3 - - - - - - 1 - - - - - -
4% - - - - - - - - - - 12% - - - - - - 13% - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

3 - - 1 - - - 1 - - - 1 - - - - - - - - - - - - -
3% - - 33% - - - 100% - - - 4% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
3 - - 1 - - - - - - - 1 - - - - 1 - - - - - - - -
3% - - 33% - - - - - - - 4% - - - - 17% - - - - - - - - 

  Reliable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Other performance
  mentions

9 - - - - - - - - - - 3 - - - - - 1 1 1 - - - - 3
10% - - - - - - - - - - 12% - - - - - 6% 13% 33% - - - - 27%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

9 - - - - - - - - - - 3 - - - - - 1 1 1 - - - - 3
10% - - - - - - - - - - 12% - - - - - 6% 13% 33% - - - - 27%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

23 - - 1 1 2 - - - - - 2 - 1 - 1 1 7 1 1 - - - - 5
24% - - 33% 100% 67% - - - - - 8% - 25% - 33% 17% 39% 13% 33% - - - - 45%

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Descriptive/Indicates
  what it stands for

2 - - - - 1 - - - - - 1 - - - - - - - - - - - - -
2% - - - - 33% - - - - - 4% - - - - - - - - - - - - - 

  Different/Unique

11 - - 1 - 1 - - - - - 1 - - - 1 - 4 - - - - - - 3
12% - - 33% - 33% - - - - - 4% - - - 33% - 22% - - - - - - 27%

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - 1 - 1 - - - - 1
3% - - - - - - - - - - - - - - - - 6% - 33% - - - - 9%

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 17% - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 25% - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

5 - - - 1 - - - - - - - - - - - - 2 1 - - - - - 1
5% - - - 100% - - - - - - - - - - - - 11% 13% - - - - - 9%

  Other site appeal
  mentions

13 - - - - 1 - - - - - 6 1 1 - - 2 2 - - - - - - -
14% - - - - 33% - - - - - 24% 33% 25% - - 33% 11% - - - - - - - 

USAGE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - 1 - - - - 2 - - - - - - - -
3% - - - - - - - - - - 4% - - - - 33% - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 899J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 17% - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 17% - - - - - - - - 

    Other businesses/organ
    izations mentions

6 - - - - - - - - - - 4 - 1 - - - 1 - - - - - - -
6% - - - - - - - - - - 16% - 25% - - - 6% - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

5 - - - - - - - - - - 3 - 1 - - - 1 - - - - - - -
5% - - - - - - - - - - 12% - 25% - - - 6% - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

4 - - - - 1 - - - - - - 1 - - - 1 1 - - - - - - -
4% - - - - 33% - - - - - - 33% - - - 17% 6% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 33% - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 33% - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
2% - - - - - - - - - - - - - - - 17% 6% - - - - - - - 

    Other usage mentions

12 - - - - - - - - - 1 3 1 - - 1 1 2 2 - - 1 - - -
13% - - - - - - - - - 100% 12% 33% - - 33% 17% 11% 25% - - 50% - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 900J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 444Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** 3** 1** 3** -** 1** 1** -** 1** 25** 3** 4** -** 3** 6** 18** 8** 3** -** 2** -** 1** 11**Weighted Base
1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 13% - - - - - - 

  Convenient

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
3% - - - - - - - - - - 4% - - - - - 6% 13% - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

5 - - - - - - - - - 1 1 - - - 1 1 1 - - - - - - -
5% - - - - - - - - - 100% 4% - - - 33% 17% 6% - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 33% - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
2% - - - - - - - - - - 4% - - - - - - - - - 50% - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

5 - - - - - - - - - - 2 - - - 1 - 1 - - - - - 1 -
5% - - - - - - - - - - 8% - - - 33% - 6% - - - - - 100% - 

Declined to answer

104 - - 3 1 4 - 1 1 - 1 29 3 4 - 3 7 20 8 3 - 2 - 1 13
111% - - 100% 100% 133% - 100% 100% - 100% 116% 100% 100% - 100% 117% 111% 100% 100% - 100% - 100% 118%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 901J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Unweighted Base
31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base

7 - - - - - - - - - - - - - - - - 3 - 1 - - - - 3
23% - - - - - - - - - - - - - - - - 50% - 25% - - - - 60%

BRAND/QUALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
3% - - - - - - - - - - - - - - - - - - - - - - - 20%

  Good quality
  brand/product

5 - - - - - - - - - - - - - - - - 3 - - - - - - 2
16% - - - - - - - - - - - - - - - - 50% - - - - - - 40%

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

2 - - - - - - - - - - - - - - - - - 1 1 - - - - -
6% - - - - - - - - - - - - - - - - - 50% 25% - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 902J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
3% - - - - - - - - - - - - - - - - - 50% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
3% - - - - - - - - - - - - - - - - - 50% - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - - - - - - - 3 - - - - - 1 - - - - - - 1
16% - - - - - - - - - - 30% - - - - - 17% - - - - - - 20%

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
6% - - - - - - - - - - - - - - - - 17% - - - - - - 20%

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Other functionality
  mentions

5 - - - - - - - - - - 4 - - - - - - 1 - - - - - -
16% - - - - - - - - - - 40% - - - - - - 50% - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
3% - - - - - - - - - - - - - - - - - 50% - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 903J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

4 - - - - - - - - - - - - - - - - 1 1 1 - - - - 1
13% - - - - - - - - - - - - - - - - 17% 50% 25% - - - - 20%

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

4 - - - - - - - - - - - - - - - - 1 1 1 - - - - 1
13% - - - - - - - - - - - - - - - - 17% 50% 25% - - - - 20%

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

5 - - - - 1 - - - - - 3 - - - - - - - 1 - - - - -
16% - - - - 100% - - - - - 30% - - - - - - - 25% - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
3% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Different/Unique

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 904J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - - - - - - - - - 1 1 - - - - 1 - 1 - - - - -
13% - - - - - - - - - - 10% 100% - - - - 17% - 25% - - - - - 

USAGE (NET)

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
6% - - - - - - - - - - 10% - - - - - - - 25% - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 10% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 906J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

3 - - - - - - - - - - - 1 - - - - 1 - 1 - - - - -
10% - - - - - - - - - - - 100% - - - - 17% - 25% - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
3% - - - - - - - - - - - 100% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
3% - - - - - - - - - - - - - - - - 17% - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
3% - - - - - - - - - - - - - - - - - - 25% - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
3% - - - - - - - - - - - - - - - 100% - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 907J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 445Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** 1** -** -** -** -** -** 10** 1** -** -** -** 1** 6** 2** 4** -** -** -** 1** 5**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
3% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
3% - - - - - - - - - - - - - - - - 17% - - - - - - - 

Don’t know

3 - - - - - - - - - - 1 - - - - - 1 - - - - - 1 -
10% - - - - - - - - - - 10% - - - - - 17% - - - - - 100% - 

Declined to answer

38 - - - - 1 - - - - - 12 1 - - - 1 8 3 6 - - - 1 5
123% - - - - 100% - - - - - 120% 100% - - - 100% 133% 150% 150% - - - 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 908J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 909J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 910J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 911J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

USAGE (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 912J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 913J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 914J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 446Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
200% - - - - - - - - - 200% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 915J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 916J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 917J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 918J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 919J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 920J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 921J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 447Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 922J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
22% - - - - - - - 50% - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 25% - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 25% - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 923J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 25% - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 25% - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - 1 - - 2 1 1 - - - - - - - - - - - - - -
56% - - - - 100% - - 50% 100% 100% - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
11% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

2 - - - - - - - 1 - 1 - - - - - - - - - - - - - -
22% - - - - - - - 25% - 100% - - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - - - - - - 1 1 - - - - - - - - - - - - - - -
22% - - - - - - - 25% 100% - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 100% - - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 924J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - 1 - - - - - - - - - - - - - -

11% - - - - - - - - - 100% - - - - - - - - - - - - - - 
  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

3 - - - 1 - - - 1 - 1 - - - - - - - - - - - - - -
33% - - - 100% - - - 25% - 100% - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
11% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
11% - - - - - - - 25% - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 925J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 100% - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 100% - - - - - - - - - - - - - - 

USAGE (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 100% - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 926J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 100% - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 927J45961a - ICANN Global Study - Consumers
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Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 928J45961a - ICANN Global Study - Consumers
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Table 448Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** 1** 1** -** 1** 4** 1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
11% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Declined to answer

13 - - - 1 1 - 1 5 1 4 - - - - - - - - - - - - - -
144% - - - 100% 100% - 100% 125% 100% 400% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 929J45961a - ICANN Global Study - Consumers
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Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 931J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 932J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 933J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 934J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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14 Mar 2015
Table 449Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1 1 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 936J45961a - ICANN Global Study - Consumers
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Banner 1
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Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Good quality
  brand/product

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 937J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Other functionality
  mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

PERFORMANCE (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 938J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other performance
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 939J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

USAGE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 940J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 941J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 942J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 450Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Convenient

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

Declined to answer

30 - - - - - - - - - - 30 - - - - - - - - - - - - -
115% - - - - - - - - - - 115% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Good quality
  brand/product

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

USAGE (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

    China based website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 949J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 451Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25** -** -** -** -** -** -** -** -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

Declined to answer

28 - - - - - - - - - - 28 - - - - - - - - - - - - -
112% - - - - - - - - - - 112% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 950J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Honest/trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Reputable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1
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Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Good/Like the content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No restricitons

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

PERFORMANCE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  No problems/Good
  experience with website
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 952J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1
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Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Reliable

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other performance
  mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

SECURITY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  No/Less spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Private/Privacy

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Safe/Good security

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other security mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SERVICE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Good service/customer
  service/support

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other service mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 953J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s professional

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Generic websiite

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

USAGE (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Brazilian/Portuguese
    based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
15% - - - - - - - - - - 15% - - - - - - - - - - - - - 

    China based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    German based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    India based website

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 954J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Indonesian based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Japan based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Nigeria based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Philippines based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Russia based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    UK based website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Vietnamese based
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Commercial websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 955J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Organization
    website/extension

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Other businesses/organ
    izations mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other
    familiarity/previous
    usage mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Email usage

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Top level domain

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

    Other usage mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 956J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 452Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26** -** -** -** -** -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Convenient

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

Declined to answer

35 - - - - - - - - - - 35 - - - - - - - - - - - - -
135% - - - - - - - - - - 135% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 957J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 453Q845_1. What made your experience with .email very negative?

1. .email
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

17** 1** -** 1** -** 1** -** -** 1** -** -** 4** 4** -** -** -** -** 2** 1** -** 1** -** -** -** 1**Unweighted Base
17** 1** -** 1** -** 1** -** -** 1** -** -** 4** 4** -** -** -** -** 2** 1** -** 1** -** -** -** 1**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
12% - - - - - - - - - - - 25% - - - - 50% - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
6% - - - - - - - - - - - 25% - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
6% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

2 - - - - - - - - - - - - - - - - - - - 1 - - - 1
12% - - - - - - - - - - - - - - - - - - - 100% - - - 100%

SAFETY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

  Contains viruses

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
6% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 958J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 453Q845_1. What made your experience with .email very negative?

1. .email
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

17** 1** -** 1** -** 1** -** -** 1** -** -** 4** 4** -** -** -** -** 2** 1** -** 1** -** -** -** 1**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

5 - - - - - - - - - - 2 2 - - - - 1 - - - - - - -
29% - - - - - - - - - - 50% 50% - - - - 50% - - - - - - - 

MISCELLANEOUS (NET)

3 - - - - - - - - - - 1 1 - - - - 1 - - - - - - -
18% - - - - - - - - - - 25% 25% - - - - 50% - - - - - - - 

  Positive experience
  mentions

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
12% - - - - - - - - - - 25% 25% - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
6% - - - - - - - - - - - 25% - - - - - - - - - - - - 

None

2 - - - - 1 - - - - - 1 - - - - - - - - - - - - -
12% - - - - 100% - - - - - 25% - - - - - - - - - - - - - 

Don’t know

5 1 - 1 - - - - 1 - - 1 - - - - - - 1 - - - - - -
29% 100% - 100% - - - - 100% - - 25% - - - - - - 100% - - - - - - 

Declined to answer

17 1 - 1 - 1 - - 1 - - 4 4 - - - - 2 1 - 1 - - - 1
100% 100% - 100% - 100% - - 100% - - 100% 100% - - - - 100% 100% - 100% - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 959J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 454Q845_2. What made your experience with .photography very negative?

2. .photography
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10** 1** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** 1** 4** -** -** 1** -** -** -** -**Unweighted Base
10** 1** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** 1** 4** -** -** 1** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

  Other content mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 960J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 454Q845_2. What made your experience with .photography very negative?

2. .photography
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10** 1** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** 1** 4** -** -** 1** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 33% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
10% - - - - - - - - - - - - - - - - 25% - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 33% - - - - - - - - - - - - - 

Don’t know

4 1 - - - - - - - - - 1 - - - - 1 - - - 1 - - - -
40% 100% - - - - - - - - - 33% - - - - 100% - - - 100% - - - - 

Declined to answer

10 1 - - - - - - - - - 3 - - - - 1 4 - - 1 - - - -
100% 100% - - - - - - - - - 100% - - - - 100% 100% - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 961J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 455Q845_3. What made your experience with .link very negative?

3. .link
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** -** -** -** -** 1** -** -** 2** 1** -** -** -** -** 2** -** -** -** 1** 2** -** -**Unweighted Base
9** -** -** -** -** -** -** -** 1** -** -** 2** 1** -** -** -** -** 2** -** -** -** 1** 2** -** -**Weighted Base

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
22% - - - - - - - - - - - - - - - - 50% - - - - 50% - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
11% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Baseless domain name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
11% - - - - - - - - - - - - - - - - - - - - - 50% - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
22% - - - - - - - - - - 50% - - - - - - - - - - 50% - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
11% - - - - - - - - - - - - - - - - - - - - - 50% - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 962J45961a - ICANN Global Study - Consumers
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Table 455Q845_3. What made your experience with .link very negative?

3. .link
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9** -** -** -** -** -** -** -** 1** -** -** 2** 1** -** -** -** -** 2** -** -** -** 1** 2** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
11% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
11% - - - - - - - - - - - - - - - - - - - - 100% - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
11% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
11% - - - - - - - - - - 50% - - - - - - - - - - - - - 

Don’t know

3 - - - - - - - 1 - - - 1 - - - - 1 - - - - - - -
33% - - - - - - - 100% - - - 100% - - - - 50% - - - - - - - 

Declined to answer

9 - - - - - - - 1 - - 2 1 - - - - 2 - - - 1 2 - -
100% - - - - - - - 100% - - 100% 100% - - - - 100% - - - 100% 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 963J45961a - ICANN Global Study - Consumers
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Banner 1
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Table 456Q845_4. What made your experience with .guru very negative?

4. .guru
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** 1** -** -** -** -** -** -** -** -** 1** 2** 1** 1** 1** -** -** 2** -** -** -** -** 1** -** 1**Unweighted Base
11** 1** -** -** -** -** -** -** -** -** 1** 2** 1** 1** 1** -** -** 2** -** -** -** -** 1** -** 1**Weighted Base

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
18% - - - - - - - - - - - - - - - - 50% - - - - 100% - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
9% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Baseless domain name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
9% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

2 - - - - - - - - - 1 - - - - - - 1 - - - - - - -
18% - - - - - - - - - 100% - - - - - - 50% - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

2 - - - - - - - - - 1 - - - - - - 1 - - - - - - -
18% - - - - - - - - - 100% - - - - - - 50% - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Nielsen
Banner 1

14 Mar 2015
Table 456Q845_4. What made your experience with .guru very negative?

4. .guru
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11** 1** -** -** -** -** -** -** -** -** 1** 2** 1** 1** 1** -** -** 2** -** -** -** -** 1** -** 1**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
18% - - - - - - - - - - 50% 100% - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
18% - - - - - - - - - - 50% 100% - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
9% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

3 - - - - - - - - - - 1 - 1 - - - - - - - - - - 1
27% - - - - - - - - - - 50% - 100% - - - - - - - - - - 100%

Don’t know

1 1 - - - - - - - - - - - - - - - - - - - - - - -
9% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

11 1 - - - - - - - - 1 2 1 1 1 - - 2 - - - - 1 - 1
100% 100% - - - - - - - - 100% 100% 100% 100% 100% - - 100% - - - - 100% - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 457Q845_5. What made your experience with .realtor very negative?

5. .realtor
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8** -** -** -** -** -** -** 1** -** -** -** 2** -** 1** -** -** -** 2** -** -** -** -** 1** -** 1**Unweighted Base
8** -** -** -** -** -** -** 1** -** -** -** 2** -** 1** -** -** -** 2** -** -** -** -** 1** -** 1**Weighted Base

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
25% - - - - - - - - - - - - - - - - 50% - - - - 100% - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
13% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Baseless domain name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
13% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
25% - - - - - - - - - - 50% - - - - - 50% - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
13% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 457Q845_5. What made your experience with .realtor very negative?

5. .realtor
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8** -** -** -** -** -** -** 1** -** -** -** 2** -** 1** -** -** -** 2** -** -** -** -** 1** -** 1**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
13% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - - - - - - - - - - 1 - 1 - - - - - - - - - - 1
38% - - - - - - - - - - 50% - 100% - - - - - - - - - - 100%

Don’t know

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
13% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Declined to answer

8 - - - - - - 1 - - - 2 - 1 - - - 2 - - - - 1 - 1
100% - - - - - - 100% - - - 100% - 100% - - - 100% - - - - 100% - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 458Q845_6. What made your experience with .club very negative?

6. .club
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6** -** -** -** -** -** 1** -** -** -** -** 2** 1** 1** -** -** -** 1** -** -** -** -** -** -** -**Unweighted Base
6** -** -** -** -** -** 1** -** -** -** -** 2** 1** 1** -** -** -** 1** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
17% - - - - - - - - - - - - - - - - 100% - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
17% - - - - - - - - - - - - - - - - 100% - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 458Q845_6. What made your experience with .club very negative?

6. .club
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6** -** -** -** -** -** 1** -** -** -** -** 2** 1** 1** -** -** -** 1** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
33% - - - - - - - - - - 50% 100% - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
33% - - - - - - - - - - 50% 100% - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
33% - - - - - - - - - - 50% - 100% - - - - - - - - - - - 

Don’t know

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
17% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Declined to answer

6 - - - - - 1 - - - - 2 1 1 - - - 1 - - - - - - -
100% - - - - - 100% - - - - 100% 100% 100% - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 459Q845_7. What made your experience with .xyz very negative?

7. .xyz
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** -** -** -** -** -** -** -** -** -** 2** 1** -** -** -** -** 1** 1** -** -** -** -** -** -**Unweighted Base
5** -** -** -** -** -** -** -** -** -** -** 2** 1** -** -** -** -** 1** 1** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
20% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
20% - - - - - - - - - - - - - - - - - 100% - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
40% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
40% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 459Q845_7. What made your experience with .xyz very negative?

7. .xyz
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5** -** -** -** -** -** -** -** -** -** -** 2** 1** -** -** -** -** 1** 1** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
40% - - - - - - - - - - 50% 100% - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
20% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
20% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
20% - - - - - - - - - - 50% - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

6 - - - - - - - - - - 2 1 - - - - 1 2 - - - - - -
120% - - - - - - - - - - 100% 100% - - - - 100% 200% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 460Q845_8. What made your experience with .berlin very negative?

8. .berlin
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 460Q845_8. What made your experience with .berlin very negative?

8. .berlin
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 461Q845_9. What made your experience with .ovh very negative?

9. .ovh
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 461Q845_9. What made your experience with .ovh very negative?

9. .ovh
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 462Q845_10. What made your experience with .london very negative?

10. .london
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 462Q845_10. What made your experience with .london very negative?

10. .london
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 463Q845_11. What made your experience with .nyc very negative?

11. .nyc
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 463Q845_11. What made your experience with .nyc very negative?

11. .nyc
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 464Q845_12. What made your experience with .wang very negative?

12. .wang
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 980J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 464Q845_12. What made your experience with .wang very negative?

12. .wang
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 465Q845_13. What made your experience with .xn-ses554g (Chinese for network address) very negative?

13. .xn-ses554g (Chinese for network address)
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 465Q845_13. What made your experience with .xn-ses554g (Chinese for network address) very negative?

13. .xn-ses554g (Chinese for network address)
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

  Positive experience
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 466Q845_14. What made your experience with .xn-55qx5d (Chinese for company) very negative?

14. .xn-55qx5d (Chinese for company)
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Baseless domain name

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Inappropriate content

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other content mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not safe/secure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 466Q845_14. What made your experience with .xn-55qx5d (Chinese for company) very negative?

14. .xn-55qx5d (Chinese for company)
Base: Very Negative Experience

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  It’s rare

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
67% - - - - - - - - - - 67% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Other mentions

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 467Q848. How would you describe your satisfaction with the new gTLDs?

Base: Registrants

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Unweighted Base
2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Weighted Base

1368 28 13 59 17 13 15 22 20 8 26 310 34 53 35 64 81 245 89 46 21 37 29 20 83
58% 38% 28% 66% 53% 50% 60% 46% 42% 33% 33% 68% 79% 58% 26% 59% 57% 75% 70% 48% 47% 63% 59% 45% 54%

BCIKOT BCHIKOTUX CO O O ABCHIKOQTUXY ABCEHIKNOPQTUWXY BCKO BCIKO BCKO ABCEHIKLNOPQTUWXY ABCHIKOQTUXY CO O BCIKO BCKO O BCKO
TOP 2 BOX (NET)

382 7 2 12 3 3 - 4 10 2 1 84 10 12 2 7 20 99 27 13 4 9 4 8 39
16% 10% 4% 13% 9% 12% - 8% 21% 8% 1% 18% 23% 13% 1% 6% 14% 30% 21% 14% 9% 15% 8% 18% 25%

CKOP KO KO KO O CKOP CKOP BCKOPW KO O KO ABCDEHKLNOPQTUVW BCHKOPW KO KO KO O CKOP ABCDEHKNOPQTUW

  Very satisfied

986 21 11 47 14 10 15 18 10 6 25 226 24 41 33 57 61 146 62 33 17 28 25 12 44
42% 29% 23% 52% 44% 38% 60% 38% 21% 25% 32% 49% 56% 45% 24% 53% 43% 45% 49% 34% 38% 47% 51% 27% 29%

BCIOY ABCIKOTXY IO ABCIKOTXY BCIKOTXY BCIOY ABCIKOTXY BCIOY BCIKOXY BCIKOTXY BCIOXY BCIKOXY
  Somewhat satisfied

358 10 8 17 3 7 2 14 14 4 11 58 8 20 15 20 27 43 12 9 5 6 8 8 29
15% 14% 17% 19% 9% 27% 8% 29% 29% 17% 14% 13% 19% 22% 11% 19% 19% 13% 9% 9% 11% 10% 16% 18% 19%

S ABEKLORSTUV ABEKLORSTUV LORST S ST ST
BOTTOM 2 BOX (NET)

279 6 6 9 3 5 2 13 12 2 7 52 6 14 15 20 23 28 10 5 3 4 6 8 20
12% 8% 13% 10% 9% 19% 8% 27% 25% 8% 9% 11% 14% 15% 11% 19% 16% 9% 8% 5% 7% 7% 12% 18% 13%
RT ABDKLORSTUVY ABDKLORSTUV T ALRSTV RST RT T

  Somewhat dissatisfied

79 4 2 8 - 2 - 1 2 2 4 6 2 6 - - 4 15 2 4 2 2 2 - 9
3% 5% 4% 9% - 8% - 2% 4% 8% 5% 1% 5% 7% - - 3% 5% 2% 4% 4% 3% 4% - 6%

LO LOP OP ALOPQSX OP LOP OP LOP LOP OP OP O OP LOP
  Very dissatisfied

643 35 26 14 12 6 8 12 14 12 41 90 1 18 85 24 35 39 26 41 19 16 12 16 41
27% 48% 55% 16% 38% 23% 32% 25% 29% 50% 53% 20% 2% 20% 63% 22% 24% 12% 20% 43% 42% 27% 24% 36% 27%

DLMR ADHILMNPQRSVWY ADHILMNPQRSVWY M DLMNRS MR MR ADHILMNPQRSVWY MR M ABDEHILMNPQRSTUVWXY MR MR MR ADHLMNPQRSWY ADLMNPQRSY MR MR DLMNRS DMR
No experience with them

2369 73 47 90 32 26 25 48 48 24 78 458 43 91 135 108 143 327 127 96 45 59 49 44 153
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 468Q850. If you wanted more information about one of the new gTLDs, where would you go?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4668 325 135 185 68 84 76 93 151 134 174 866 74 172 203 163 225 550 180 183 84 88 96 88 271
76% 65% 68% 83% 67% 82% 76% 83% 69% 67% 70% 78% 74% 83% 57% 80% 89% 80% 87% 91% 80% 85% 81% 80% 73%

BCEIJKO O O ABCEIJKOY BCEIJKO BO BCEIJKOY O O O BCEIJKO O ABCEIJKOY BCEIJKO ABCEGIJKLMOPRUWXY ABCEIJKOY ABCEGIJKLMORY ABCDEFGHIJKLMNOPRUWXY BCEIJKO ABCEIJKMOY BCEIJKO BCEIJKO BO
An Internet search engine

1859 83 45 67 26 17 19 42 47 24 55 427 36 67 72 54 96 272 81 73 33 51 41 38 93
30% 17% 23% 30% 26% 17% 19% 38% 21% 12% 22% 38% 36% 33% 20% 26% 38% 40% 39% 36% 31% 50% 34% 35% 25%

BCFGIJKOY J BFGIJKO BJ BCFGIJKOPY J J ABCDEFGIJKOPY BCFGIJKOY BCFGIJKO J BJ ABCEFGIJKOPY ABCDEFGIJKOPY ABCDEFGIJKOPY BCFGIJKOPY BFGJO ABCDEFGIJKLNOPQTUWXY BCFGIJKOY BCFGIJKO BJ
An Internet encyclopedia

1487 59 29 58 19 34 14 11 30 35 43 319 44 64 77 59 43 208 89 38 23 16 44 35 96
24% 12% 15% 26% 19% 33% 14% 10% 14% 17% 17% 29% 44% 31% 22% 29% 17% 30% 43% 19% 22% 16% 37% 32% 26%

BCGHIJKQV BCGHIJKQV ABCEGHIJKOQTV B B ABCEGHIJKOQTV ABCDEGHIJKLNOPQRTUVY ABCEGHIJKOQTV BCHI BCGHIJKOQTV B ABCEGHIJKOQTV ABCDEGHIJKLNOPQRTUVY BH BH ABCDEGHIJKOQTUVY BCEGHIJKOQTV BCGHIJKQV

My Internet service
provider

33 11 - 1 - - 3 3 - 2 1 1 - - - - 2 2 2 - 1 - 2 1 1
1% 2% - * - - 3% 3% - 1% * * - - - - 1% * 1% - 1% - 2% 1% * 
L ACILNOPRTY ACIKLNOPRTY ACILNOPRTY L L L L LOR L

Friend/Colleague/Family
members

21 2 2 1 - - - - 1 - - - 1 3 - - - 4 - 1 2 - - - 4
* * 1% * - - - - * - - - 1% 1% - - - 1% - * 2% - - - 1%

L L L L L ALO L L AKLOPQS ALO
Google

21 3 1 1 1 - - - 1 1 - - 1 2 - - 2 - - 1 1 - 3 1 2
* 1% 1% * 1% - - - * * - - 1% 1% - - 1% - - * 1% - 3% 1% 1%

LR L L LR L L LR LR LR L LR AKLOPRS LR L
Computer/web/IT
specialist/expert

7 2 - 1 - - 1 1 - 1 - - - - - - - - - 1 - - - - -
* * - * - - 1% 1% - * - - - - - - - - - * - - - - - 

L L ALR ALR L L
Domain provider/DNS
reseller

5 1 1 - - - - - - - - 1 - - - - - 1 - 1 - - - - -
* * 1% - - - - - - - - * - - - - - * - * - - - - - 

Books/Magazines/Newspa
per

5 1 1 - - - - - - - 1 - - - - - - 2 - - - - - - -
* * 1% - - - - - - - * - - - - - - * - - - - - - - 

L L
Register.com/ search

5 1 - - - - - - - - - - - - - - 1 1 - 2 - - - - -
* * - - - - - - - - - - - - - - * * - 1% - - - - - 

L AL
Whois search

4 - 1 1 - - - - - - - - - 1 - - - 1 - - - - - - -
* - 1% * - - - - - - - - - * - - - * - - - - - - - 

AL AL AL
GoDaddy search

4 3 - - 1 - - - - - - - - - - - - - - - - - - - -
* 1% - - 1% - - - - - - - - - - - - - - - - - - - - 

ALR ALR
Not interested/Would not
look for information

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

A
Baidu

2 - - - - - - - - - - - - - - - - 1 - 1 - - - - -
* - - - - - - - - - - - - - - - - * - * - - - - - 

AL
Domain.com

2 - 1 - - 1 - - - - - - - - - - - - - - - - - - -
* - 1% - - 1% - - - - - - - - - - - - - - - - - - - 

AL ABLR
Knowledgeable
people/people who use
domains

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
Domain.org

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 468Q850. If you wanted more information about one of the new gTLDs, where would you go?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

AL
Network solutions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 1% - 

ABLR
Blogs/Forums

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
ICANN

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
.info

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Registro.br

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Specialized websites/tools

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nic/Nic.br

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Denic

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Ask.com

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Yahoo.com

12 1 1 - - - - - - 2 - - - 2 - - - 1 2 1 - 1 - - 1
* * 1% - - - - - - 1% - - - 1% - - - * 1% * - 1% - - * 

L AL AL AL L L
Other

688 117 38 7 16 4 12 7 43 44 52 105 3 11 108 17 10 29 4 7 9 3 3 7 32
11% 23% 19% 3% 16% 4% 12% 6% 20% 22% 21% 9% 3% 5% 30% 8% 4% 4% 2% 3% 9% 3% 3% 6% 9%

DFLMNQRSTVW ADFGHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY DFHLMNPQRSTVWXY DFMNQRSTVW S ADFHLMNPQRSTUVWXY ADFGHLMNPQRSTUVWXY ADFHLMNPQRSTUVWXY DMQRSTVW ABCDEFGHIJKLMNPQRSTUVWXY DQRSTW DSW S DQRSTW

Not sure

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

ABLR
Nowhere

2 - - - - - - - 1 - - - - - - 1 - - - - - - - - -
* - - - - - - - * - - - - - - * - - - - - - - - - 

AL AL
Declined to answer

8833 610 256 322 131 140 125 158 274 243 328 1721 159 322 460 294 379 1072 358 309 153 159 189 171 500
144% 122% 128% 144% 130% 137% 125% 141% 125% 121% 131% 155% 159% 156% 128% 144% 150% 156% 173% 154% 146% 154% 159% 155% 135%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 469Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3902 276 100 154 65 58 62 64 105 113 108 822 53 137 152 99 159 531 177 143 70 69 70 70 245
64% 55% 50% 69% 64% 57% 62% 57% 48% 56% 43% 74% 53% 67% 42% 49% 63% 77% 86% 71% 67% 67% 59% 64% 66%

BCIJKMOP KO BCFHIJKMOP CIKOP KO IKOP KO KO ABCEFGHIJKMNOPQWXY BCIJKMOP BCIKOP ABCDEFGHIJKMNOPQUVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCFHIJKMOPW BCIKMOP BCIKMOP KO CIKOP BCIJKMOP

Innovative

3848 301 110 157 50 52 62 57 114 90 119 787 59 127 162 122 152 505 177 137 71 61 77 67 232
63% 60% 55% 70% 50% 51% 62% 51% 52% 45% 48% 71% 59% 62% 45% 60% 60% 74% 86% 68% 68% 59% 65% 61% 63%

CEFHIJKO IJKO JO ABCEFHIJKMOPQV JKO ABCEFHIJKMNOPQVXY JO EIJKO JKO JKO ABCEFGHIJKMNOPQVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCEFHIJKO CEFHIJKO JKO EFHIJKO JKO EFHIJKO

Useful

3835 302 122 151 58 52 60 55 123 105 117 756 53 122 155 109 160 532 173 136 70 59 74 63 228
62% 60% 61% 68% 57% 51% 60% 49% 56% 52% 47% 68% 53% 59% 43% 53% 63% 77% 84% 68% 67% 57% 62% 57% 62%

FHIJKOP HKO HKO FHIJKMOP O KO KO O ABCEFHIJKMNOPVXY KO O FHJKOP ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY FHIJKMOP FHJKMOP O HKO O HJKO
Informative

3712 275 105 124 52 48 51 57 101 99 108 762 57 128 157 116 157 521 175 133 66 66 66 57 231
60% 55% 53% 56% 51% 47% 51% 51% 46% 49% 43% 69% 57% 62% 44% 57% 62% 76% 85% 66% 63% 64% 55% 52% 62%

BCFHIJKO IKO IKO ABCDEFGHIJKMOPQWXY KO FIJKO IKO CFHIJKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCDEFGHIJKOX FIJKO FIJKO KO BCEFGHIJKOX

Helpful

3704 268 118 152 47 44 57 63 110 94 109 723 53 129 168 136 147 491 165 130 73 60 69 64 234
60% 53% 59% 68% 47% 43% 57% 56% 50% 47% 44% 65% 53% 63% 47% 67% 58% 71% 80% 65% 70% 58% 58% 58% 63%

BEFIJKO K EFJKO ABEFHIJKMOQ K K ABEFIJKMOQ BEFIJKO BEFIJKMO EFJKO ABCEFGHIJKLMNOQVWXY ABCDEFGHIJKLMNOPQRTUVWXY BEFIJKO BEFHIJKMOQ FKO FKO FKO BEFIJKO

Practical

3690 265 103 148 57 51 61 65 105 89 106 672 58 135 137 133 159 529 180 135 72 65 71 58 236
60% 53% 52% 66% 56% 50% 61% 58% 48% 44% 42% 61% 58% 66% 38% 65% 63% 77% 87% 67% 69% 63% 60% 53% 64%

BCFIJKO JKO O ABCFIJKOX JKO O IJKO JKO O BCFIJKO JKO BCFIJKOX BCFIJKOX BCFIJKO ABCDEFGHIJKLMNOPQTVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCFIJKOX BCFIJKOX IJKO IJKO O BCFIJKOX

Interesting

3600 251 97 152 55 48 62 55 95 106 94 715 61 130 163 106 146 497 154 124 61 62 73 63 230
59% 50% 49% 68% 54% 47% 62% 49% 43% 53% 38% 64% 61% 63% 46% 52% 58% 72% 74% 62% 58% 60% 61% 57% 62%

BCFHIKO K K ABCEFHIJKOPQ K BCFIKO K K ABCEFHIJKOPQ BCFIKO BCFHIJKOP K BIKO ABCEFGHIJKLMNOPQTUVWXY ABCEFGHIJKLMNOPQTUVWXY BCFHIKOP IKO IKO BCFIKO IKO BCFHIJKOP

Technical

3185 216 72 143 54 49 51 55 77 89 120 595 46 132 156 108 167 407 160 116 51 55 60 50 156
52% 43% 36% 64% 53% 48% 51% 49% 35% 44% 48% 54% 46% 64% 44% 53% 66% 59% 77% 58% 49% 53% 50% 45% 42%

BCIJOY I ABCFGHIJKLMOPUWXY CIY CI CI CI CI BCIJOY ABCFGHIJKLMOPUWXY I BCIOY ABCEFGHIJKLMOPUVWXY ABCFHIJKLMOUXY ABCDEFGHIJKLMNOPQRTUVWXY BCIJKOXY CI CIY CI
Cutting edge

3066 183 79 124 44 46 42 39 77 78 81 661 49 119 110 83 116 458 155 111 49 53 58 46 205
50% 36% 40% 56% 44% 45% 42% 35% 35% 39% 32% 60% 49% 58% 31% 41% 46% 67% 75% 55% 47% 51% 49% 42% 55%

BCHIJKOP O BCEGHIJKOPQX KO KO O ABCEFGHIJKMOPQUWX BHIKO ABCEFGHIJKOPQX O BIKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCGHIJKOPQX IKO BCHIJKO BHIKO O ABCEGHIJKOPQX

Trustworthy

3036 215 83 106 61 25 47 65 84 109 98 610 31 116 107 114 116 389 103 99 48 68 77 66 199
49% 43% 42% 48% 60% 25% 47% 58% 38% 54% 39% 55% 31% 56% 30% 56% 46% 57% 50% 49% 46% 66% 65% 60% 54%

BCFIKMO FMO FO FIMO ABCDFIKMOQU FMO BCFIKMOQ FO BCFIKMO FO ABCDFIKMOQ ABCFIKMOQ BCFIKMOQ FMO ABCDFIKMOQU FIKMO FIKMO FMO ABCDFGIJKLMOQSTUY ABCDFGIKLMOQSTUY ABCDFIKMOQU BCFIKMO

Unconventional

2811 166 56 98 33 39 39 34 71 70 55 611 50 105 99 59 76 489 161 126 55 58 47 31 183
46% 33% 28% 44% 33% 38% 39% 30% 32% 35% 22% 55% 50% 51% 28% 29% 30% 71% 78% 63% 52% 56% 39% 28% 49%

BCEHIJKOPQX K BCHIKOPQX K KO KO K K ABCDEFGHIJKOPQWX BCEHIJKOPQX BCEFHIJKOPQWX K ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQWXY BCEFHIJKOPQX ABCDEFGHIJKOPQWX CKO BCEFHIJKOPQX

Exciting

2805 148 65 108 33 40 39 44 77 56 62 590 50 107 86 88 118 455 141 101 52 57 55 47 186
46% 29% 33% 48% 33% 39% 39% 39% 35% 28% 25% 53% 50% 52% 24% 43% 47% 66% 68% 50% 50% 55% 46% 43% 50%

BCEIJKO O BCEIJKO JKO KO BJKO KO ABCEFGHIJKOPX BCEIJKO BCEFGHIJKO BCJKO BCEIJKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY BCEIJKO BCEIJKO ABCEFGHIJKOP BCEIJKO BJKO BCEFGHIJKO

For people like me

2470 210 78 58 41 27 40 41 82 82 97 484 38 77 176 94 94 302 92 75 32 39 45 32 134
40% 42% 39% 26% 41% 26% 40% 37% 37% 41% 39% 44% 38% 37% 49% 46% 37% 44% 44% 37% 30% 38% 38% 29% 36%

DFUX DFUX DF DF DF D D DFX DF ADFUXY D D ABCDFHIKMNQTUVWXY DFUXY D ADFUXY DFUX D D D D
Confusing

2412 144 39 125 34 28 38 33 52 52 60 558 25 85 95 47 81 431 93 91 39 52 38 25 147
39% 29% 20% 56% 34% 27% 38% 29% 24% 26% 24% 50% 25% 41% 27% 23% 32% 63% 45% 45% 37% 50% 32% 23% 40%

BCFHIJKMOPQX C ABCEFGHIJKMNOPQSTUWXY CP CIJKMOPX C ABCEFGHIJKMNOPQUWXY BCFHIJKMOPQX CIKP ABCEFGHIJKLMNOPQSTUVWXY BCFHIJKMOPQWX BCFHIJKMOPQWX CIJKOPX ABCEFHIJKMOPQWX C BCFHIJKMOPX

Extreme

2389 170 54 83 33 24 18 32 62 64 42 604 38 93 87 54 78 400 81 96 39 53 38 29 117
39% 34% 27% 37% 33% 24% 18% 29% 28% 32% 17% 54% 38% 45% 24% 26% 31% 58% 39% 48% 37% 51% 32% 26% 32%

BCFGHIJKOPQXY FGKO K CFGIKOPX GK K K GK ABCDEFGHIJKMNOPQSUWXY FGKOP BCEFGHIJKOPQWXY K K GK ABCDEFGHIJKMNOPQSTUWXY CFGIKOPX ABCDEFGHIJKOPQWXY FGKO ABCDEFGHIJKOPQSUWXY GK K GKO
Overwhelming

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 470Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3755 332 146 140 68 78 82 80 158 137 208 506 62 113 271 150 175 287 126 105 66 50 81 81 253
61% 66% 73% 63% 67% 76% 82% 71% 72% 68% 83% 46% 62% 55% 76% 74% 69% 42% 61% 52% 63% 49% 68% 74% 68%

LRTV ALNRTV ADLNRSTV LRTV LNRTV ABDLMNRSTUV ABDEJLMNQRSTUVWY ALNRTV ADLNRSTV ALNRTV ABCDEHIJLMNOPQRSTUVWXY LR LR ABDLMNRSTUVY ADLMNRSTV ALNRTV LRV R LRV LNRTV ADLNRSTV ALNRTV

Overwhelming

3732 358 161 98 67 74 62 79 168 149 190 552 75 121 263 157 172 256 114 110 66 51 81 85 223
61% 71% 81% 44% 66% 73% 62% 71% 76% 74% 76% 50% 75% 59% 73% 77% 68% 37% 55% 55% 63% 50% 68% 77% 60%

DLRV ADLNRSTVY ABDEGHLNQRSTUVWY DLRV ADLNRSTVY DLR ADLNRSTVY ADGLNQRSTUVY ADGLNRSTUVY ADGLNQRSTUVY R ADGLNRSTVY DLR ADGLNRSTUVY ADEGLNQRSTUVY ADLNRSTV DR DR DLR R DLRSTV ADGLNRSTUVY DLR
Extreme

3674 292 122 165 60 75 60 71 138 119 153 626 62 129 182 110 159 385 115 126 73 64 74 78 236
60% 58% 61% 74% 59% 74% 60% 63% 63% 59% 61% 56% 62% 63% 51% 54% 63% 56% 56% 63% 70% 62% 62% 71% 64%

LOR O O ABCEGHIJKLMNOPQRSTVWY ABCEGJKLOPRS O O O O O O O ABLOPRS O O ABJLOPRS LOPR
Confusing

3339 354 135 115 68 62 61 68 143 145 188 520 50 99 272 116 135 232 66 100 53 46 64 63 184
54% 71% 68% 52% 67% 61% 61% 61% 65% 72% 75% 47% 50% 48% 76% 57% 53% 34% 32% 50% 50% 45% 54% 57% 50%

LRSV ADHLMNPQRSTUVWXY ADLMNPQRSTUVWY RS ADLMNQRSTUVWY LNRSVY LNRSVY LNRSVY ADLMNQRSTUVWY ADFHLMNPQRSTUVWXY ADFGHILMNPQRSTUVWXY RS RS RS ACDFGHILMNPQRSTUVWXY LRSV RS RS RS RS RS LRS RS
For people like me

3333 336 144 125 68 63 61 78 149 131 195 499 50 101 259 145 177 198 46 75 50 45 72 79 187
54% 67% 72% 56% 67% 62% 61% 70% 68% 65% 78% 45% 50% 49% 72% 71% 70% 29% 22% 37% 48% 44% 61% 72% 51%

LRSTV ADLMNRSTUVY ADLMNRSTUVWY LRSTV ALMNRSTUVY LNRSTUVY LRSTV ADLMNRSTUVY ADLMNRSTUVY ALMNRSTUVY ABDEFGIJLMNQRSTUVWY RST RST RST ADFGLMNRSTUVWY ADLMNRSTUVY ADLMNRSTUVY RS RS RS LNRSTV ADLMNRSTUVY RST
Exciting

3108 287 117 117 40 77 53 47 136 92 152 500 69 90 251 90 137 298 104 102 57 35 42 44 171
51% 57% 59% 52% 40% 75% 53% 42% 62% 46% 61% 45% 69% 44% 70% 44% 54% 43% 50% 51% 54% 34% 35% 40% 46%

ELNRVWX AEHJLNPRVWXY AEHJLNPRVWXY ELRVWX ABCDEGHIJKLNPQRSTUVWXY VW ADEHJLNPRSTVWXY V AEHJLNPRSTVWXY VW ABDEGHJLNPQRSTUVWXY ABCDEGHIJKLNPQRSTUVWXY EHLNPRVWX VW VW ERVWX VW
Unconventional

3078 319 121 99 57 56 58 73 143 123 169 449 51 87 248 121 137 229 52 90 56 50 61 64 165
50% 64% 61% 44% 56% 55% 58% 65% 65% 61% 68% 40% 51% 42% 69% 59% 54% 33% 25% 45% 53% 49% 51% 58% 45%

LNRSY ADLMNQRSTVWY ADLNRSTVY RS DLNRSY LNRS DLNRSTY ADLMNRSTVWY ADLMNQRSTUVWY ADLNRSTVY ADEFLMNQRSTUVWY RS LRS RS ACDEFGLMNPQRSTUVWXY ADLNRSTY DLNRSTY S RS LRS RS LRS DLNRSTY RS
Trustworthy

2959 286 128 80 47 53 49 57 143 112 130 515 54 74 202 96 86 280 47 85 54 48 59 60 214
48% 57% 64% 36% 47% 52% 49% 51% 65% 56% 52% 46% 54% 36% 56% 47% 34% 41% 23% 42% 51% 47% 50% 55% 58%

DNQRS ADLNPQRST ADEFGHKLNPQRSTUVW S QS DNQRS DNQS DNQRS ABDEFGHKLNOPQRSTUVW ADLNQRST DNQRST DNQRS DNQRS S ADLNPQRST DNQS S S S DNQRS QS DNQS DNQRST ADELNPQRSTV

Cutting edge

2544 251 103 71 46 54 38 57 125 95 156 395 39 76 195 98 107 190 53 77 44 41 46 47 140
41% 50% 52% 32% 46% 53% 38% 51% 57% 47% 62% 36% 39% 37% 54% 48% 42% 28% 26% 38% 42% 40% 39% 43% 38%

DLRS ADGLMNQRSTWY ADGLMNRSTWY DLRS ADGLMNRSTWY RS ADLNRSTY ADGLMNQRSTUVWXY DLNRSY ABCDEGHJLMNPQRSTUVWXY RS RS RS ADGLMNQRSTUVWXY DLNRSTY DLRS RS RS RS RS RS RS
Technical

2454 237 97 75 44 51 39 47 115 112 144 438 42 71 221 71 94 158 27 66 33 38 48 52 134
40% 47% 49% 34% 44% 50% 39% 42% 52% 56% 58% 39% 42% 34% 62% 35% 37% 23% 13% 33% 31% 37% 40% 47% 36%

DRST ADLNPQRSTUY ADLNPQRSTUY RS RS ADLNPQRSTUY RS RS ADGLNPQRSTUVWY ABDEGHLMNPQRSTUVWY ABDEGHLMNPQRSTUVWY RS RS RS ABCDEFGHILMNPQRSTUVWXY RS RS S RS S RS RS DNPRSTUY RS
Interesting

2440 234 82 71 54 58 43 49 110 107 141 387 47 77 190 68 106 196 42 71 32 43 50 46 136
40% 47% 41% 32% 53% 57% 43% 44% 50% 53% 56% 35% 47% 37% 53% 33% 42% 29% 20% 35% 30% 42% 42% 42% 37%

DLRS ADLNPRSTUY RS S ACDLNPQRSTUY ACDLNPQRSTUVWXY RS DRSU ADLNPRSTUY ACDLNPQRSTUY ABCDGHLNPQRSTUVWXY RS DLPRSU RS ACDLNPQRSTUVWXY S DLRSU S S S RS RS RS RS
Practical

2432 227 95 99 49 54 49 55 119 102 142 348 43 78 201 88 96 166 32 68 39 37 53 53 139
40% 45% 48% 44% 49% 53% 49% 49% 54% 51% 57% 31% 43% 38% 56% 43% 38% 24% 15% 34% 37% 36% 45% 48% 38%

LRS ALRSTY ALQRSTY LRST LRSTY ALNQRSTUVY LRSTY ALQRSTY ABDLNPQRSTUVY ALNQRSTUVY ABDLMNPQRSTUVWY RS LRS RS ABDLMNPQRSTUVWY LRS LRS S RS RS RS LRS LRSTY LRS
Helpful

2309 200 78 72 43 50 40 57 97 96 133 354 47 84 203 95 93 155 34 65 35 44 45 47 142
38% 40% 39% 32% 43% 49% 40% 51% 44% 48% 53% 32% 47% 41% 57% 47% 37% 23% 16% 32% 33% 43% 38% 43% 38%

LRS LRS LRS RS LRS ADLQRSTU RS ABCDLQRSTUWY ADLRST ADLQRSTUY ABCDGILNQRSTUWY RS DLRSTU LRS ABCDEGIJLNPQRSTUVWXY ADLQRSTU RS RS RS LRS RS LRS LRS
Informative

2296 201 90 66 51 50 38 55 106 111 131 323 41 79 196 82 101 182 30 64 34 42 42 43 138
37% 40% 45% 30% 50% 49% 38% 49% 48% 55% 52% 29% 41% 38% 55% 40% 40% 26% 14% 32% 32% 41% 35% 39% 37%

DLRS DLRST ADLRSTU S ADLNRSTUWY ADLRSTUWY RS ADLRSTUWY ABDLNRSTUWY ABCDGLMNPQRSTUVWXY ABDGLNPQRSTUVWXY S DLRS LRS ABCDGLMNPQRSTUVWXY DLRS DLRS S S S DLRS RS LRS LRS
Useful

2242 226 100 69 36 44 38 48 115 88 142 288 47 69 206 105 94 156 30 58 35 34 49 40 125
36% 45% 50% 31% 36% 43% 38% 43% 52% 44% 57% 26% 47% 33% 58% 51% 37% 23% 14% 29% 33% 33% 41% 36% 34%

LRST ADLNQRSTUVY ADELNQRSTUVXY RS LRS DLRST LRS DLRST ADEGLNQRSTUVXY ADLNRSTY ABDEFGHJLNQRSTUVWXY S ADLNRSTUVY LRS ABDEFGHJLNQRSTUVWXY ADEGLNQRSTUVXY LRS S S RS RS LRST LRS LRS
Innovative

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 471Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3902 276 100 154 65 58 62 64 105 113 108 822 53 137 152 99 159 531 177 143 70 69 70 70 245
64% 55% 50% 69% 64% 57% 62% 57% 48% 56% 43% 74% 53% 67% 42% 49% 63% 77% 86% 71% 67% 67% 59% 64% 66%

BCIJKMOP KO BCFHIJKMOP CIKOP KO IKOP KO KO ABCEFGHIJKMNOPQWXY BCIJKMOP BCIKOP ABCDEFGHIJKMNOPQUVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCFHIJKMOPW BCIKMOP BCIKMOP KO CIKOP BCIJKMOP

TOP 2 BOX (NET)

1019 34 11 42 14 9 6 10 14 14 13 207 15 33 14 19 46 219 65 74 23 16 25 22 74
17% 7% 6% 19% 14% 9% 6% 9% 6% 7% 5% 19% 15% 16% 4% 9% 18% 32% 31% 37% 22% 16% 21% 20% 20%

BCFGHIJKOP BCFGHIJKOP BCIKO O O ABCFGHIJKOP BCGIJKO BCGIJKOP O BCFGHIJKOP ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLMNOPQVWXY ABCDEFGHIJKLMNOPQUVWXY BCFGHIJKOP BCGIJKO BCFGHIJKOP BCFGHIJKOP BCFGHIJKOP

  Describes very well

2883 242 89 112 51 49 56 54 91 99 95 615 38 104 138 80 113 312 112 69 47 53 45 48 171
47% 48% 45% 50% 50% 48% 56% 48% 41% 49% 38% 55% 38% 50% 39% 39% 45% 45% 54% 34% 45% 51% 38% 44% 46%

KOPTW KOPTW T KMOPTW KOT T IKMOPRTW T KOPTW ABCIKMOPQRTUWXY KMOPTW T KOT AIKMOPQRTW KOPTW KOT
  Describes somewhat
  well

2242 226 100 69 36 44 38 48 115 88 142 288 47 69 206 105 94 156 30 58 35 34 49 40 125
36% 45% 50% 31% 36% 43% 38% 43% 52% 44% 57% 26% 47% 33% 58% 51% 37% 23% 14% 29% 33% 33% 41% 36% 34%

LRST ADLNQRSTUVY ADELNQRSTUVXY RS LRS DLRST LRS DLRST ADEGLNQRSTUVXY ADLNRSTY ABDEFGHJLNQRSTUVWXY S ADLNRSTUVY LRS ABDEFGHJLNQRSTUVWXY ADEGLNQRSTUVXY LRS S S RS RS LRST LRS LRS
BOTTOM 2 BOX (NET)

1505 128 61 49 26 26 32 30 62 60 88 236 28 54 152 80 48 103 24 40 23 22 26 30 77
24% 25% 31% 22% 26% 25% 32% 27% 28% 30% 35% 21% 28% 26% 42% 39% 19% 15% 12% 20% 22% 21% 22% 27% 21%

LQRS QRS ADLQRSTY RS RS RS LQRSTY RS LQRSTY LQRSTY ABDLNQRSTUVWY RS RS RS ABCDEFHIJLMNQRSTUVWXY ABDEFHIJLNQRSTUVWXY S S S S S RS RS
  Does not describe very
  well

737 98 39 20 10 18 6 18 53 28 54 52 19 15 54 25 46 53 6 18 12 12 23 10 48
12% 20% 20% 9% 10% 18% 6% 16% 24% 14% 22% 5% 19% 7% 15% 12% 18% 8% 3% 9% 11% 12% 19% 9% 13%

LNRS ADEGLNPRSTXY ADEGLNPRSTXY LS LS DGLNRST GLNRS ADEGJLNOPRSTUVXY GLNRS ADEGJLNOPRSTUVXY ADGLNRSTX S DGLNRST LRS ADGLNRSTX LS LS LS LS ADGLNRSTX LS LNRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 472Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3185 216 72 143 54 49 51 55 77 89 120 595 46 132 156 108 167 407 160 116 51 55 60 50 156
52% 43% 36% 64% 53% 48% 51% 49% 35% 44% 48% 54% 46% 64% 44% 53% 66% 59% 77% 58% 49% 53% 50% 45% 42%

BCIJOY I ABCFGHIJKLMOPUWXY CIY CI CI CI CI BCIJOY ABCFGHIJKLMOPUWXY I BCIOY ABCEFGHIJKLMOPUVWXY ABCFHIJKLMOUXY ABCDEFGHIJKLMNOPQRTUVWXY BCIJKOXY CI CIY CI
TOP 2 BOX (NET)

760 30 12 38 8 12 2 15 19 16 19 126 18 36 12 12 62 129 54 50 10 12 13 13 42
12% 6% 6% 17% 8% 12% 2% 13% 9% 8% 8% 11% 18% 17% 3% 6% 25% 19% 26% 25% 10% 12% 11% 12% 11%

BCGKOP ABCEGIJKLOP O BGO BCGOP GO GO GO BCGOP BCEGIJKLOP ABCEGIJKLOPY ABCDEFGHIJKLOPUVWXY ABCEGIJKLOPUWY ABCDEFGHIJKLNOPRUVWXY ABCDEFGHIJKLOPUVWXY GO BGO GO BGO BCGOP

  Describes very well

2425 186 60 105 46 37 49 40 58 73 101 469 28 96 144 96 105 278 106 66 41 43 47 37 114
39% 37% 30% 47% 46% 36% 49% 36% 26% 36% 40% 42% 28% 47% 40% 47% 42% 40% 51% 33% 39% 42% 39% 34% 31%

CIMY I ABCHIJMTXY CIMTY ABCIJMTXY I CIMY ABCIMTY ABCIJMTXY CIMY ABCIJMTXY CIMY CIMY ABCFHIJKLMOQRTUWXY I CIMY I
  Describes somewhat
  well

2959 286 128 80 47 53 49 57 143 112 130 515 54 74 202 96 86 280 47 85 54 48 59 60 214
48% 57% 64% 36% 47% 52% 49% 51% 65% 56% 52% 46% 54% 36% 56% 47% 34% 41% 23% 42% 51% 47% 50% 55% 58%

DNQRS ADLNPQRST ADEFGHKLNPQRSTUVW S QS DNQRS DNQS DNQRS ABDEFGHKLNOPQRSTUVW ADLNQRST DNQRST DNQRS DNQRS S ADLNPQRST DNQS S S S DNQRS QS DNQS DNQRST ADELNPQRSTV

BOTTOM 2 BOX (NET)

2018 165 75 57 34 29 40 34 75 72 79 432 25 55 154 75 48 203 40 60 35 30 35 43 123
33% 33% 38% 26% 34% 28% 40% 30% 34% 36% 32% 39% 25% 27% 43% 37% 19% 30% 19% 30% 33% 29% 29% 39% 33%

DQS DQS DMNQRS QS DMNQRS QS QS DNQS QS ABDFKMNQRSTW Q ABDFHIKMNQRSTVWY DMNQS QS QS QS Q QS DMNQRS DQS
  Does not describe very
  well

941 121 53 23 13 24 9 23 68 40 51 83 29 19 48 21 38 77 7 25 19 18 24 17 91
15% 24% 27% 10% 13% 24% 9% 21% 31% 20% 20% 7% 29% 9% 13% 10% 15% 11% 3% 12% 18% 17% 20% 15% 25%

DLNPRS ADEGLNOPQRSTX ADEGLNOPQRSTX S S ADGLNOPRST S DGLNPRS ADEGHJKLNOPQRSTUVWX DGLNOPRST ADGLNOPRST S ADEGLNOPQRSTX S LS S LS LS LS LNRS LNS DGLNPRS LS ADEGLNOPQRSTX

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 473Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2412 144 39 125 34 28 38 33 52 52 60 558 25 85 95 47 81 431 93 91 39 52 38 25 147
39% 29% 20% 56% 34% 27% 38% 29% 24% 26% 24% 50% 25% 41% 27% 23% 32% 63% 45% 45% 37% 50% 32% 23% 40%

BCFHIJKMOPQX C ABCEFGHIJKMNOPQSTUWXY CP CIJKMOPX C ABCEFGHIJKMNOPQUWXY BCFHIJKMOPQX CIKP ABCEFGHIJKLMNOPQSTUVWXY BCFHIJKMOPQWX BCFHIJKMOPQWX CIJKOPX ABCEFHIJKMOPQWX C BCFHIJKMOPX

TOP 2 BOX (NET)

535 23 6 30 4 2 1 7 11 6 9 101 7 20 7 9 19 142 14 37 15 12 9 7 37
9% 5% 3% 13% 4% 2% 1% 6% 5% 3% 4% 9% 7% 10% 2% 4% 8% 21% 7% 18% 14% 12% 8% 6% 10%

BCFGIJKOP O ABCEFGHIJKLOPQS GO O BCFGIJKOP GO BCFGJKOP CFGJO ABCDEFGHIJKLMNOPQSVWXY GO ABCEFGHIJKLMNOPQSWXY ABCEFGIJKOPQS BCEFGIJKOP GO GO BCFGIJKOP

  Describes very well

1877 121 33 95 30 26 37 26 41 46 51 457 18 65 88 38 62 289 79 54 24 40 29 18 110
31% 24% 17% 43% 30% 25% 37% 23% 19% 23% 20% 41% 18% 32% 25% 19% 25% 42% 38% 27% 23% 39% 24% 16% 30%

BCIJKMOPQX C ABCEFHIJKMNOPQTUWXY CIPX BCHIJKMOPQUWX ABCEFHIJKMNOPQTUWXY BCIKMPX C C ABCEFHIJKMNOPQTUWXY ABCFHIJKMOPQTUWXY CIPX BCFHIJKMOPQTUWX CIKMPX

  Describes somewhat
  well

3732 358 161 98 67 74 62 79 168 149 190 552 75 121 263 157 172 256 114 110 66 51 81 85 223
61% 71% 81% 44% 66% 73% 62% 71% 76% 74% 76% 50% 75% 59% 73% 77% 68% 37% 55% 55% 63% 50% 68% 77% 60%

DLRV ADLNRSTVY ABDEGHLNQRSTUVWY DLRV ADLNRSTVY DLR ADLNRSTVY ADGLNQRSTUVY ADGLNRSTUVY ADGLNQRSTUVY R ADGLNRSTVY DLR ADGLNRSTUVY ADEGLNQRSTUVY ADLNRSTV DR DR DLR R DLRSTV ADGLNRSTUVY DLR
BOTTOM 2 BOX (NET)

2380 192 80 70 44 47 52 42 71 94 90 459 35 98 192 109 83 172 83 71 40 37 43 48 128
39% 38% 40% 31% 44% 46% 52% 38% 32% 47% 36% 41% 35% 48% 54% 53% 33% 25% 40% 35% 38% 36% 36% 44% 35%

DIQR R R DR DIQRY ABCDHIKLMQRTUVWY R R ABDIKQRTY R ADIQRY R ABDIKMQRTWY ABCDHIKLMQRSTUVWY ABCDHIKLMQRSTUVWY R R R R R R DIQR R
  Does not describe very
  well

1352 166 81 28 23 27 10 37 97 55 100 93 40 23 71 48 89 84 31 39 26 14 38 37 95
22% 33% 41% 13% 23% 26% 10% 33% 44% 27% 40% 8% 40% 11% 20% 24% 35% 12% 15% 19% 25% 14% 32% 34% 26%

DGLNRSV ADEGLNOPRSTVY ADEFGJLNOPRSTUVY L DGLNR DGLNRSV ADGLNORSTV ABDEFGJLNOPQRSTUVWY DGLNORSV ADEFGJLNOPRSTUVY ADEFGJLNOPRSTUVY DGLNR DGLNRSV ADEGLNOPRSTVY L L GLNR DGLNRSV ADGLNORSTV ADGLNORSTV DGLNRSV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 474Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3066 183 79 124 44 46 42 39 77 78 81 661 49 119 110 83 116 458 155 111 49 53 58 46 205
50% 36% 40% 56% 44% 45% 42% 35% 35% 39% 32% 60% 49% 58% 31% 41% 46% 67% 75% 55% 47% 51% 49% 42% 55%

BCHIJKOP O BCEGHIJKOPQX KO KO O ABCEFGHIJKMOPQUWX BHIKO ABCEFGHIJKOPQX O BIKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCGHIJKOPQX IKO BCHIJKO BHIKO O ABCEGHIJKOPQX

TOP 2 BOX (NET)

694 19 11 19 4 11 3 7 12 6 5 139 15 27 5 8 36 170 39 42 13 17 20 16 50
11% 4% 6% 9% 4% 11% 3% 6% 5% 3% 2% 13% 15% 13% 1% 4% 14% 25% 19% 21% 12% 17% 17% 15% 14%

BCEGIJKOP O KO BJKO BGJKOP KO KO BCEGIJKOP BCEGHIJKOP BCEGIJKOP BCEGHIJKOP ABCDEFGHIJKLMNOPQUXY ABCDEGHIJKLOP ABCDEFGHIJKLNOPY BCEGIJKOP BCDEGHIJKOP BCDEGHIJKOP BCEGHIJKOP BCEGHIJKOP

  Describes very well

2372 164 68 105 40 35 39 32 65 72 76 522 34 92 105 75 80 288 116 69 36 36 38 30 155
39% 33% 34% 47% 40% 34% 39% 29% 30% 36% 30% 47% 34% 45% 29% 37% 32% 42% 56% 34% 34% 35% 32% 27% 42%

BHIKOQX ABCFHIJKMOPQTUVWX ABCFHIJKMOPQRTUVWX BCHIKOQTWX BCHIKOQWX ABCEFGHIJKLMNOPQRTUVWXY BHIKOQX

  Describes somewhat
  well

3078 319 121 99 57 56 58 73 143 123 169 449 51 87 248 121 137 229 52 90 56 50 61 64 165
50% 64% 61% 44% 56% 55% 58% 65% 65% 61% 68% 40% 51% 42% 69% 59% 54% 33% 25% 45% 53% 49% 51% 58% 45%

LNRSY ADLMNQRSTVWY ADLNRSTVY RS DLNRSY LNRS DLNRSTY ADLMNRSTVWY ADLMNQRSTUVWY ADLNRSTVY ADEFLMNQRSTUVWY RS LRS RS ACDEFGLMNPQRSTUVWXY ADLNRSTY DLNRSTY S RS LRS RS LRS DLNRSTY RS
BOTTOM 2 BOX (NET)

2142 198 71 74 41 35 48 47 82 84 99 376 29 65 184 98 82 167 42 59 34 37 35 47 108
35% 39% 36% 33% 41% 34% 48% 42% 37% 42% 40% 34% 29% 32% 51% 48% 32% 24% 20% 29% 32% 36% 29% 43% 29%

RSY ALMNRSTWY RS RS RSY RS ACDLMNQRSTUWY RSTWY RSY ALMNQRSTWY RSTY RS RS ABCDFIJKLMNQRSTUVWY ABCDFILMNQRSTUVWY RS S S RS MNRSTWY S
  Does not describe very
  well

936 121 50 25 16 21 10 26 61 39 70 73 22 22 64 23 55 62 10 31 22 13 26 17 57
15% 24% 25% 11% 16% 21% 10% 23% 28% 19% 28% 7% 22% 11% 18% 11% 22% 9% 5% 15% 21% 13% 22% 15% 15%

LRS ADGLNOPRSTVXY ADGLNOPRSTVY LS LRS DGLNPRS ADGLNPRSV ADEGJLNOPRSTVXY DGLNPRS ADEGJLNOPRSTVXY DGLNPRS LS DLNPRS LS ADGLNPRSVY LRS DGLNPRS LS ADGLNPRS LRS LRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 475Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3036 215 83 106 61 25 47 65 84 109 98 610 31 116 107 114 116 389 103 99 48 68 77 66 199
49% 43% 42% 48% 60% 25% 47% 58% 38% 54% 39% 55% 31% 56% 30% 56% 46% 57% 50% 49% 46% 66% 65% 60% 54%

BCFIKMO FMO FO FIMO ABCDFIKMOQU FMO BCFIKMOQ FO BCFIKMO FO ABCDFIKMOQ ABCFIKMOQ BCFIKMOQ FMO ABCDFIKMOQU FIKMO FIKMO FMO ABCDFGIJKLMOQSTUY ABCDFGIKLMOQSTUY ABCDFIKMOQU BCFIKMO

TOP 2 BOX (NET)

754 44 23 18 14 4 8 13 19 19 10 130 10 26 9 24 42 129 25 38 15 24 24 20 66
12% 9% 12% 8% 14% 4% 8% 12% 9% 9% 4% 12% 10% 13% 3% 12% 17% 19% 12% 19% 14% 23% 20% 18% 18%

BFKO KO FKO O FKO O FKO KO KO FKO KO FKO FKO ABDFGIJKLO ABCDFGIJKLMNOPS FKO ABCDFGIJKLMOP FKO ABCDFGHIJKLMNOPS ABCDFGIJKLMOP BDFGIJKLO ABCDFGIJKLO

  Describes very well

2282 171 60 88 47 21 39 52 65 90 88 480 21 90 98 90 74 260 78 61 33 44 53 46 133
37% 34% 30% 39% 47% 21% 39% 46% 30% 45% 35% 43% 21% 44% 27% 44% 29% 38% 38% 30% 31% 43% 45% 42% 36%

CFIMOQT FMO CFIMOQ ABCFIKMOQTU FMO ABCFIKMOQTUY ABCFIKMOQTUY FMO ABCFIKMOQRTUY ABCFIMOQTU ABCFIMOQTU CFIMOQ FMO CFIMOQT BCFIMOQTU CFIMOQT FMO
  Describes somewhat
  well

3108 287 117 117 40 77 53 47 136 92 152 500 69 90 251 90 137 298 104 102 57 35 42 44 171
51% 57% 59% 52% 40% 75% 53% 42% 62% 46% 61% 45% 69% 44% 70% 44% 54% 43% 50% 51% 54% 34% 35% 40% 46%

ELNRVWX AEHJLNPRVWXY AEHJLNPRVWXY ELRVWX ABCDEGHIJKLNPQRSTUVWXY VW ADEHJLNPRSTVWXY V AEHJLNPRSTVWXY VW ABDEGHJLNPQRSTUVWXY ABCDEGHIJKLNPQRSTUVWXY EHLNPRVWX VW VW ERVWX VW
BOTTOM 2 BOX (NET)

2065 157 70 81 30 47 42 29 71 63 89 389 34 71 190 72 82 196 83 60 36 23 21 31 98
34% 31% 35% 36% 30% 46% 42% 26% 32% 31% 36% 35% 34% 34% 53% 35% 32% 29% 40% 30% 34% 22% 18% 28% 26%

RVWY W VWY RVWY W ABEHIJLNQRTVWXY BHRTVWXY W W RVWY RVWY W VWY ABCDEHIJKLMNPQRSTUVWXY VWY W W ABHRTVWXY W W
  Does not describe very
  well

1043 130 47 36 10 30 11 18 65 29 63 111 35 19 61 18 55 102 21 42 21 12 21 13 73
17% 26% 24% 16% 10% 29% 11% 16% 30% 14% 25% 10% 35% 9% 17% 9% 22% 15% 10% 21% 20% 12% 18% 12% 20%

LNPS ADEGHJLNOPRSVXY AEGJLNPRSVX LNP ADEGHJLNOPRSVWXY L ADEGHJLNOPRSTVWXY ADEGJLNOPRSVX ACDEGHJLNOPQRSTUVWXY LNPS AEGJLNPRSVX LNP EGLNPRSVX ELNPS LNP EGLNPRS

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 476Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3704 268 118 152 47 44 57 63 110 94 109 723 53 129 168 136 147 491 165 130 73 60 69 64 234
60% 53% 59% 68% 47% 43% 57% 56% 50% 47% 44% 65% 53% 63% 47% 67% 58% 71% 80% 65% 70% 58% 58% 58% 63%

BEFIJKO K EFJKO ABEFHIJKMOQ K K ABEFIJKMOQ BEFIJKO BEFIJKMO EFJKO ABCEFGHIJKLMNOQVWXY ABCDEFGHIJKLMNOPQRTUVWXY BEFIJKO BEFHIJKMOQ FKO FKO FKO BEFIJKO

TOP 2 BOX (NET)

885 39 18 36 8 11 7 9 25 10 13 142 15 33 13 20 37 188 56 54 27 18 20 22 64
14% 8% 9% 16% 8% 11% 7% 8% 11% 5% 5% 13% 15% 16% 4% 10% 15% 27% 27% 27% 26% 17% 17% 20% 17%

BCGJKO O O BCEGHJKO O JKO BJKO BJKO BCGHJKO O BJKO ABCDEFGHIJKLMNOPQVWY ABCDEFGHIJKLMNOPQWY ABCDEFGHIJKLMNOPQWY ABCDEFGHIJKLNOPQ BCEGHJKO BCGHJKO BCEGHIJKLOP BCEGHJKLOP

  Describes very well

2819 229 100 116 39 33 50 54 85 84 96 581 38 96 155 116 110 303 109 76 46 42 49 42 170
46% 46% 50% 52% 39% 32% 50% 48% 39% 42% 38% 52% 38% 47% 43% 57% 43% 44% 53% 38% 44% 41% 41% 38% 46%

FIKT F FIKTX EFIJKMORTX FKT F ABEFIJKMOQRTVWXY F F ABEFIJKMNOQRTUVWXY F AEFIJKMORTVWX F
  Describes somewhat
  well

2440 234 82 71 54 58 43 49 110 107 141 387 47 77 190 68 106 196 42 71 32 43 50 46 136
40% 47% 41% 32% 53% 57% 43% 44% 50% 53% 56% 35% 47% 37% 53% 33% 42% 29% 20% 35% 30% 42% 42% 42% 37%

DLRS ADLNPRSTUY RS S ACDLNPQRSTUY ACDLNPQRSTUVWXY RS DRSU ADLNPRSTUY ACDLNPQRSTUY ABCDGHLNPQRSTUVWXY RS DLPRSU RS ACDLNPQRSTUVWXY S DLRSU S S S RS RS RS RS
BOTTOM 2 BOX (NET)

1667 142 43 51 42 37 38 26 60 68 89 327 26 57 137 49 70 136 33 49 21 28 26 35 77
27% 28% 22% 23% 42% 36% 38% 23% 27% 34% 36% 29% 26% 28% 38% 24% 28% 20% 16% 24% 20% 27% 22% 32% 21%

RSY RSY ABCDHILMNPQRSTUVWY ACDHPRSTUWY ACDHPRSTUWY RS ACDPRSTUWY ABCDHPRSTUWY CDRSUY S RS ABCDHILMNPQRSTUVWY S RSY S S CRSY
  Does not describe very
  well

773 92 39 20 12 21 5 23 50 39 52 60 21 20 53 19 36 60 9 22 11 15 24 11 59
13% 18% 20% 9% 12% 21% 5% 21% 23% 19% 21% 5% 21% 10% 15% 9% 14% 9% 4% 11% 10% 15% 20% 10% 16%

GLRS ADGLNPRSTX ADGLNPRSTUX L LS ADGLNPRSTUX ADGLNPRSTUX ADEGLNOPQRSTUXY ADGLNPRSTUX ADGLNPRSTUX ADGLNPRSTUX LS DGLRS LS GLRS LS LS LS GLS ADGLNPRSTUX L ADGLNPRS

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 477Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3600 251 97 152 55 48 62 55 95 106 94 715 61 130 163 106 146 497 154 124 61 62 73 63 230
59% 50% 49% 68% 54% 47% 62% 49% 43% 53% 38% 64% 61% 63% 46% 52% 58% 72% 74% 62% 58% 60% 61% 57% 62%

BCFHIKO K K ABCEFHIJKOPQ K BCFIKO K K ABCEFHIJKOPQ BCFIKO BCFHIJKOP K BIKO ABCEFGHIJKLMNOPQTUVWXY ABCEFGHIJKLMNOPQTUVWXY BCFHIKOP IKO IKO BCFIKO IKO BCFHIJKOP

TOP 2 BOX (NET)

891 41 25 34 7 13 10 8 19 18 8 164 21 29 14 21 43 193 39 55 14 15 23 20 57
15% 8% 13% 15% 7% 13% 10% 7% 9% 9% 3% 15% 21% 14% 4% 10% 17% 28% 19% 27% 13% 15% 19% 18% 15%

BEHIJKO KO KO BEHIJKO KO KO KO KO BEHIJKO BEGHIJKOP BKO KO BEHIJKOP ABCDEFGHIJKLNOPQSUVWXY BEGHIJKOP ABCDEFGHIJKLNOPQSUVY KO BKO BEHIJKOP BEHIJKOP BEHIJKO

  Describes very well

2709 210 72 118 48 35 52 47 76 88 86 551 40 101 149 85 103 304 115 69 47 47 50 43 173
44% 42% 36% 53% 48% 34% 52% 42% 35% 44% 34% 50% 40% 49% 42% 42% 41% 44% 56% 34% 45% 46% 42% 39% 47%

CFIKT K ABCFIKMOPQRTX IKT CFIKT K ABCFIKOPQRTX CFIKT CIKT ABCFHIJKMOPQRTWXY K CFIKT
  Describes somewhat
  well

2544 251 103 71 46 54 38 57 125 95 156 395 39 76 195 98 107 190 53 77 44 41 46 47 140
41% 50% 52% 32% 46% 53% 38% 51% 57% 47% 62% 36% 39% 37% 54% 48% 42% 28% 26% 38% 42% 40% 39% 43% 38%

DLRS ADGLMNQRSTWY ADGLMNRSTWY DLRS ADGLMNRSTWY RS ADLNRSTY ADGLMNQRSTUVWXY DLNRSY ABCDEGHJLMNPQRSTUVWXY RS RS RS ADGLMNQRSTUVWXY DLNRSTY DLRS RS RS RS RS RS RS
BOTTOM 2 BOX (NET)

1773 155 60 54 33 34 33 38 74 68 96 331 19 60 143 75 65 132 47 54 28 30 30 31 83
29% 31% 30% 24% 33% 33% 33% 34% 34% 34% 38% 30% 19% 29% 40% 37% 26% 19% 23% 27% 27% 29% 25% 28% 22%

MRSY MRSY MRY MRY MRSY MRY MRSY DMRSY DMRSY ABDLMNQRSTUWY MRSY R ABCDLMNQRSTUVWXY ADLMQRSTWY R R R R
  Does not describe very
  well

771 96 43 17 13 20 5 19 51 27 60 64 20 16 52 23 42 58 6 23 16 11 16 16 57
13% 19% 22% 8% 13% 20% 5% 17% 23% 13% 24% 6% 20% 8% 15% 11% 17% 8% 3% 11% 15% 11% 13% 15% 15%

DGLNRS ADGLNPRSTV ADGJLNOPRSTV S LS ADGLNPRS DGLNRS ADEGJLNOPRSTVWY GLRS ADEGJLNOPQRSTVWXY ADGLNPRST S DGLNRS LS ADGLNRS LS LS DGLNRS LS GLS DGLRS DGLNRS

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 478Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2470 210 78 58 41 27 40 41 82 82 97 484 38 77 176 94 94 302 92 75 32 39 45 32 134
40% 42% 39% 26% 41% 26% 40% 37% 37% 41% 39% 44% 38% 37% 49% 46% 37% 44% 44% 37% 30% 38% 38% 29% 36%

DFUX DFUX DF DF DF D D DFX DF ADFUXY D D ABCDFHIKMNQTUVWXY DFUXY D ADFUXY DFUX D D D D
TOP 2 BOX (NET)

606 61 21 7 13 3 5 7 29 21 28 93 11 18 32 24 22 90 17 23 11 10 9 11 40
10% 12% 11% 3% 13% 3% 5% 6% 13% 10% 11% 8% 11% 9% 9% 12% 9% 13% 8% 11% 10% 10% 8% 10% 11%
DF DFGL DF DF DFGL DF DF D DF D DF DF D ADFGHLO D DF DF DF DF DF

  Describes very well

1864 149 57 51 28 24 35 34 53 61 69 391 27 59 144 70 72 212 75 52 21 29 36 21 94
30% 30% 29% 23% 28% 24% 35% 30% 24% 30% 28% 35% 27% 29% 40% 34% 28% 31% 36% 26% 20% 28% 30% 19% 25%

DIUXY UX DIUX X ABDFIKQTUXY ABCDEFIJKMNQRTUVXY DIUXY DUX DFIKTUXY

  Describes somewhat
  well

3674 292 122 165 60 75 60 71 138 119 153 626 62 129 182 110 159 385 115 126 73 64 74 78 236
60% 58% 61% 74% 59% 74% 60% 63% 63% 59% 61% 56% 62% 63% 51% 54% 63% 56% 56% 63% 70% 62% 62% 71% 64%

LOR O O ABCEGHIJKLMNOPQRSTVWY ABCEGJKLOPRS O O O O O O O ABLOPRS O O ABJLOPRS LOPR
BOTTOM 2 BOX (NET)

2270 156 66 105 37 45 44 40 61 77 86 454 31 97 137 76 74 239 82 66 39 38 42 49 129
37% 31% 33% 47% 37% 44% 44% 36% 28% 38% 34% 41% 31% 47% 38% 37% 29% 35% 40% 33% 37% 37% 35% 45% 35%

BIQ ABCHIKMOPQRTWY BIQ BIQ IQ ABCIQRTY ABCIKMOPQRTWY BIQ I BIQ BCIMQRT
  Does not describe very
  well

1404 136 56 60 23 30 16 31 77 42 67 172 31 32 45 34 85 146 33 60 34 26 32 29 107
23% 27% 28% 27% 23% 29% 16% 28% 35% 21% 27% 15% 31% 16% 13% 17% 34% 21% 16% 30% 32% 25% 27% 26% 29%

LNOPS AGLNOPRS GLNOPRS GLNOPS O GLNOPS GLNOPS ABEGJLNOPRS O GLNOPS GLNOPRS AEGJLNOPRS LO AGJLNOPRS AGJLNOPRS LNO LNOPS LNOPS AGJLNOPRS

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 479Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2389 170 54 83 33 24 18 32 62 64 42 604 38 93 87 54 78 400 81 96 39 53 38 29 117
39% 34% 27% 37% 33% 24% 18% 29% 28% 32% 17% 54% 38% 45% 24% 26% 31% 58% 39% 48% 37% 51% 32% 26% 32%

BCFGHIJKOPQXY FGKO K CFGIKOPX GK K K GK ABCDEFGHIJKMNOPQSUWXY FGKOP BCEFGHIJKOPQWXY K K GK ABCDEFGHIJKMNOPQSTUWXY CFGIKOPX ABCDEFGHIJKOPQWXY FGKO ABCDEFGHIJKOPQSUWXY GK K GKO
TOP 2 BOX (NET)

559 39 9 16 6 6 2 3 16 19 3 127 11 19 7 6 22 134 12 39 11 10 10 8 24
9% 8% 5% 7% 6% 6% 2% 3% 7% 9% 1% 11% 11% 9% 2% 3% 9% 20% 6% 19% 10% 10% 8% 7% 6%

CGHKOP GKOP K KOP KO KO KOP GHKOP ABCGHKOPSY CGHKOP GHKOP GHKOP ABCDEFGHIJKLMNOPQSUVWXY KO ABCDEFGHIJKLNOPQSUVWXY CGHKOP GHKOP GKOP KO KO
  Describes very well

1830 131 45 67 27 18 16 29 46 45 39 477 27 74 80 48 56 266 69 57 28 43 28 21 93
30% 26% 23% 30% 27% 18% 16% 26% 21% 22% 16% 43% 27% 36% 22% 24% 22% 39% 33% 28% 27% 42% 24% 19% 25%

CFGIJKOPQXY GK FGIKOQX K K ABCDEFGHIJKMOPQSTUWXY K BCFGIJKOPQWXY K K ABCDEFGHIJKMOPQTUWXY CFGIJKOPQXY FGK K ABCDEFGHIJKMOPQTUWXY K
  Describes somewhat
  well

3755 332 146 140 68 78 82 80 158 137 208 506 62 113 271 150 175 287 126 105 66 50 81 81 253
61% 66% 73% 63% 67% 76% 82% 71% 72% 68% 83% 46% 62% 55% 76% 74% 69% 42% 61% 52% 63% 49% 68% 74% 68%

LRTV ALNRTV ADLNRSTV LRTV LNRTV ABDLMNRSTUV ABDEJLMNQRSTUVWY ALNRTV ADLNRSTV ALNRTV ABCDEHIJLMNOPQRSTUVWXY LR LR ABDLMNRSTUVY ADLMNRSTV ALNRTV LRV R LRV LNRTV ADLNRSTV ALNRTV

BOTTOM 2 BOX (NET)

2324 176 72 90 43 44 55 37 65 91 91 411 36 87 193 108 78 197 100 71 38 31 43 42 125
38% 35% 36% 40% 43% 43% 55% 33% 30% 45% 36% 37% 36% 42% 54% 53% 31% 29% 48% 35% 36% 30% 36% 38% 34%

IQR R R IQR IQR IQR ABCDHIKLMNQRTUVWXY ABHILQRTVY R IR IQRVY ABCDEHIKLMNQRTUVWXY ABCDHIKLMNQRTUVWXY ABCHIKLMQRTUVWY R
  Does not describe very
  well

1431 156 74 50 25 34 27 43 93 46 117 95 26 26 78 42 97 90 26 34 28 19 38 39 128
23% 31% 37% 22% 25% 33% 27% 38% 42% 23% 47% 9% 26% 13% 22% 21% 38% 13% 13% 17% 27% 18% 32% 35% 35%

LNRST ADJLNOPRSTV ADEJLNOPRSTV LNRS LNRS ADLNOPRSTV LNRST ADEJLNOPRSTV ABDEGJLMNOPRSTUV LNRS ABCDEFGJLMNOPRSTUVWXY LNRS LNRS LNRS ABDEGJLMNOPRSTUV L L LNRST L ALNOPRSTV ADJLNOPRSTV ADJLNOPRSTV

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 480Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

10. Useful
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3848 301 110 157 50 52 62 57 114 90 119 787 59 127 162 122 152 505 177 137 71 61 77 67 232
63% 60% 55% 70% 50% 51% 62% 51% 52% 45% 48% 71% 59% 62% 45% 60% 60% 74% 86% 68% 68% 59% 65% 61% 63%

CEFHIJKO IJKO JO ABCEFHIJKMOPQV JKO ABCEFHIJKMNOPQVXY JO EIJKO JKO JKO ABCEFGHIJKMNOPQVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCEFHIJKO CEFHIJKO JKO EFHIJKO JKO EFHIJKO

TOP 2 BOX (NET)

985 42 21 44 7 7 5 10 22 8 11 173 18 32 7 23 44 203 68 70 24 15 28 25 78
16% 8% 11% 20% 7% 7% 5% 9% 10% 4% 4% 16% 18% 16% 2% 11% 17% 30% 33% 35% 23% 15% 24% 23% 21%

BCEFGHIJKO JKO JKO BCEFGHIJKOP O O O JKO BEFGIJKO BEFGIJKO BEFGJKO JKO BCEFGHIJKO ABCDEFGHIJKLMNOPQVY ABCDEFGHIJKLMNOPQVY ABCDEFGHIJKLMNOPQUVWXY BCEFGHIJKOP GJKO ABCEFGHIJKLOP BCEFGHIJKOP ABCEFGHIJKLOP

  Describes very well

2863 259 89 113 43 45 57 47 92 82 108 614 41 95 155 99 108 302 109 67 47 46 49 42 154
47% 52% 45% 51% 43% 44% 57% 42% 42% 41% 43% 55% 41% 46% 43% 49% 43% 44% 53% 33% 45% 45% 41% 38% 42%
TY AIJKOQRTWXY T JTXY ACEHIJKMOQRTWXY T ACEFHIJKMNOQRTUVWXY T T T T T IJKOQRTWXY

  Describes somewhat
  well

2296 201 90 66 51 50 38 55 106 111 131 323 41 79 196 82 101 182 30 64 34 42 42 43 138
37% 40% 45% 30% 50% 49% 38% 49% 48% 55% 52% 29% 41% 38% 55% 40% 40% 26% 14% 32% 32% 41% 35% 39% 37%

DLRS DLRST ADLRSTU S ADLNRSTUWY ADLRSTUWY RS ADLRSTUWY ABDLNRSTUWY ABCDGLMNPQRSTUVWXY ABDGLNPQRSTUVWXY S DLRS LRS ABCDGLMNPQRSTUVWXY DLRS DLRS S S S DLRS RS LRS LRS
BOTTOM 2 BOX (NET)

1584 124 58 48 39 29 32 36 56 77 72 272 26 59 142 65 66 130 23 41 19 30 23 34 83
26% 25% 29% 22% 39% 28% 32% 32% 25% 38% 29% 25% 26% 29% 40% 32% 26% 19% 11% 20% 18% 29% 19% 31% 22%
RS RS RSTU S ABDILQRSTUWY RS DRSTUWY DRSTUWY RS ABCDIKLMNQRSTUWY RSTU RS S RSU ABCDFIKLMNQRSTUWY ADLRSTUWY RS S S RS S RSTUW S

  Does not describe very
  well

712 77 32 18 12 21 6 19 50 34 59 51 15 20 54 17 35 52 7 23 15 12 19 9 55
12% 15% 16% 8% 12% 21% 6% 17% 23% 17% 24% 5% 15% 10% 15% 8% 14% 8% 3% 11% 14% 12% 16% 8% 15%

LRS ADGLNPRS ADGLPRS LS LS ADGLNPRSTX DGLPRS ABDEGLNOPQRSTVXY ADGLNPRSX ABCDEGLNOPQRSTUVXY GLRS LS ADGLPRS LS DGLRS LS LS LRS LS DGLPRS ADGLPRS

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 481Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

11. For people like me
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2805 148 65 108 33 40 39 44 77 56 62 590 50 107 86 88 118 455 141 101 52 57 55 47 186
46% 29% 33% 48% 33% 39% 39% 39% 35% 28% 25% 53% 50% 52% 24% 43% 47% 66% 68% 50% 50% 55% 46% 43% 50%

BCEIJKO O BCEIJKO JKO KO BJKO KO ABCEFGHIJKOPX BCEIJKO BCEFGHIJKO BCJKO BCEIJKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY BCEIJKO BCEIJKO ABCEFGHIJKOP BCEIJKO BJKO BCEFGHIJKO

TOP 2 BOX (NET)

674 14 10 25 5 10 1 5 16 5 6 120 18 25 7 11 33 175 34 48 18 15 16 15 42
11% 3% 5% 11% 5% 10% 1% 4% 7% 2% 2% 11% 18% 12% 2% 5% 13% 25% 16% 24% 17% 15% 13% 14% 11%

BCGHJKOP O BCGHJKOP BGJKO BGJKO BCGHJKOP ABCEGHIJKLOP BCEGHJKOP O BCEGHIJKOP ABCDEFGHIJKLNOPQSVWXY ABCEGHIJKLOP ABCDEFGHIJKLNOPQWXY ABCEGHIJKOP BCEGHIJKOP BCEGHJKOP BCEGHJKOP BCGHJKOP

  Describes very well

2131 134 55 83 28 30 38 39 61 51 56 470 32 82 79 77 85 280 107 53 34 42 39 32 144
35% 27% 28% 37% 28% 29% 38% 35% 28% 25% 22% 42% 32% 40% 22% 38% 34% 41% 52% 26% 32% 41% 33% 29% 39%

BCIJKOT BCIJKOT BJKOT KO ABCEFIJKMOQTUWX O BCEIJKOT BCIJKOT BKO ABCEFIJKOQTX ABCDEFGHIJKLMNOPQRTUWXY KO BCIJKOT KO BCEIJKOT

  Describes somewhat
  well

3339 354 135 115 68 62 61 68 143 145 188 520 50 99 272 116 135 232 66 100 53 46 64 63 184
54% 71% 68% 52% 67% 61% 61% 61% 65% 72% 75% 47% 50% 48% 76% 57% 53% 34% 32% 50% 50% 45% 54% 57% 50%

LRSV ADHLMNPQRSTUVWXY ADLMNPQRSTUVWY RS ADLMNQRSTUVWY LNRSVY LNRSVY LNRSVY ADLMNQRSTUVWY ADFHLMNPQRSTUVWXY ADFGHILMNPQRSTUVWXY RS RS RS ACDFGHILMNPQRSTUVWXY LRSV RS RS RS RS RS LRS RS
BOTTOM 2 BOX (NET)

2130 201 74 85 42 36 47 41 69 83 102 400 28 72 186 82 74 163 51 61 32 29 32 36 104
35% 40% 37% 38% 42% 35% 47% 37% 31% 41% 41% 36% 28% 35% 52% 40% 29% 24% 25% 30% 30% 28% 27% 33% 28%

RSY AIMQRSTVWY RSY QRSWY MQRSVWY R AILMNQRSTUVWXY RS R AIMQRSTVWY AIMQRSTVWY QRSWY RS ABCDFHIJKLMNPQRSTUVWXY MQRSTVWY R
  Does not describe very
  well

1209 153 61 30 26 26 14 27 74 62 86 120 22 27 86 34 61 69 15 39 21 17 32 27 80
20% 30% 31% 13% 26% 25% 14% 24% 34% 31% 34% 11% 22% 13% 24% 17% 24% 10% 7% 19% 20% 17% 27% 25% 22%

DLNRS ADGLNOPRSTUVY ADGLNPRSTVY S DGLNRS DGLNRS DLNRS ADGLMNOPQRSTUVY ADGLNPRSTUVY ADGLMNOPQRSTUVY LNRS S ADGLNPRS LRS DGLNRS LRS LRS S ADGLNPRS DLNRS DLNRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 482Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

12. Interesting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3690 265 103 148 57 51 61 65 105 89 106 672 58 135 137 133 159 529 180 135 72 65 71 58 236
60% 53% 52% 66% 56% 50% 61% 58% 48% 44% 42% 61% 58% 66% 38% 65% 63% 77% 87% 67% 69% 63% 60% 53% 64%

BCFIJKO JKO O ABCFIJKOX JKO O IJKO JKO O BCFIJKO JKO BCFIJKOX BCFIJKOX BCFIJKO ABCDEFGHIJKLMNOPQTVWXY ABCDEFGHIJKLMNOPQRTUVWXY ABCFIJKOX BCFIJKOX IJKO IJKO O BCFIJKOX

TOP 2 BOX (NET)

884 29 16 34 9 6 2 11 17 10 13 136 17 32 10 20 50 200 64 63 19 23 24 17 62
14% 6% 8% 15% 9% 6% 2% 10% 8% 5% 5% 12% 17% 16% 3% 10% 20% 29% 31% 31% 18% 22% 20% 15% 17%

BCFGIJKLO O GO BCFGIJKO GO GO GO BGJKO BCFGIJKO BCFGIJKO GO ABCEFGHIJKLOP ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQUWXY BCFGIJKOP ABCEFGHIJKLOP BCEFGHIJKLOP BCFGIJKO BCFGIJKLOP

  Describes very well

2806 236 87 114 48 45 59 54 88 79 93 536 41 103 127 113 109 329 116 72 53 42 47 41 174
46% 47% 44% 51% 48% 44% 59% 48% 40% 39% 37% 48% 41% 50% 35% 55% 43% 48% 56% 36% 50% 41% 39% 37% 47%

KOT KOT IJKOTWX O ABCFIJKLMOQRTVWXY KOT IJKOTX IJKOTX ABCIJKMOQTVWX IJKOTX ABCFIJKLMOQRTVWXY KOT KOT
  Describes somewhat
  well

2454 237 97 75 44 51 39 47 115 112 144 438 42 71 221 71 94 158 27 66 33 38 48 52 134
40% 47% 49% 34% 44% 50% 39% 42% 52% 56% 58% 39% 42% 34% 62% 35% 37% 23% 13% 33% 31% 37% 40% 47% 36%

DRST ADLNPQRSTUY ADLNPQRSTUY RS RS ADLNPQRSTUY RS RS ADGLNPQRSTUVWY ABDEGHLMNPQRSTUVWY ABDEGHLMNPQRSTUVWY RS RS RS ABCDEFGHILMNPQRSTUVWXY RS RS S RS S RS RS DNPRSTUY RS
BOTTOM 2 BOX (NET)

1670 138 57 48 30 31 34 30 60 75 81 363 24 52 158 56 60 114 18 43 20 27 27 40 84
27% 27% 29% 22% 30% 30% 34% 27% 27% 37% 32% 33% 24% 25% 44% 27% 24% 17% 9% 21% 19% 26% 23% 36% 23%

RSY RS RS S RS RS DQRSTUY RS RS ABDIMNPQRSTUWY DQRSTUY ABDNQRSTUWY S RS ABCDEFHIKLMNPQRSTUVWY RS RS S S S RS S ADNQRSTUWY RS
  Does not describe very
  well

784 99 40 27 14 20 5 17 55 37 63 75 18 19 63 15 34 44 9 23 13 11 21 12 50
13% 20% 20% 12% 14% 20% 5% 15% 25% 18% 25% 7% 18% 9% 18% 7% 13% 6% 4% 11% 12% 11% 18% 11% 14%

GLPRS ADGLNPQRSTVXY ADGLNPRSTVXY GLRS GLRS AGLNPRS GLPRS ADEGHLNOPQRSTUVXY AGLNPRS ADEGHLNOPQRSTUVXY GLNPRS S AGLNPRS GLPRS LRS LRS S GLNPRS S GLPRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 483Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

13. Exciting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2811 166 56 98 33 39 39 34 71 70 55 611 50 105 99 59 76 489 161 126 55 58 47 31 183
46% 33% 28% 44% 33% 38% 39% 30% 32% 35% 22% 55% 50% 51% 28% 29% 30% 71% 78% 63% 52% 56% 39% 28% 49%

BCEHIJKOPQX K BCHIKOPQX K KO KO K K ABCDEFGHIJKOPQWX BCEHIJKOPQX BCEFHIJKOPQWX K ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQWXY BCEFHIJKOPQX ABCDEFGHIJKOPQWX CKO BCEFHIJKOPQX

TOP 2 BOX (NET)

677 16 9 20 8 6 3 8 13 6 3 124 14 19 9 15 23 182 40 53 18 14 12 12 50
11% 3% 5% 9% 8% 6% 3% 7% 6% 3% 1% 11% 14% 9% 3% 7% 9% 26% 19% 26% 17% 14% 10% 11% 14%

BCGIJKO K BJKO BKO K KO KO BCGIJKO BCGIJKO BGJKO BJKO BGJKO ABCDEFGHIJKLMNOPQSUVWXY ABCDEFGHIJKLNOPQW ABCDEFGHIJKLMNOPQVWXY ABCDEFGHIJKNOPQ BCGIJKO BGJKO BCGJKO BCFGIJKOP

  Describes very well

2134 150 47 78 25 33 36 26 58 64 52 487 36 86 90 44 53 307 121 73 37 44 35 19 133
35% 30% 24% 35% 25% 32% 36% 23% 26% 32% 21% 44% 36% 42% 25% 22% 21% 45% 58% 36% 35% 43% 29% 17% 36%

BCEHIKOPQX KPQX CHKOPQX KPQX CHKOPQX KPQX ABCDEFHIJKOPQTWXY CHKOPQX ABCEHIJKOPQWX ABCDEFHIJKOPQTWXY ABCDEFGHIJKLMNOPQRTUVWXY CEHIKOPQX CKOPQX BCEHIKOPQWX X CEHIKOPQX

  Describes somewhat
  well

3333 336 144 125 68 63 61 78 149 131 195 499 50 101 259 145 177 198 46 75 50 45 72 79 187
54% 67% 72% 56% 67% 62% 61% 70% 68% 65% 78% 45% 50% 49% 72% 71% 70% 29% 22% 37% 48% 44% 61% 72% 51%

LRSTV ADLMNRSTUVY ADLMNRSTUVWY LRSTV ALMNRSTUVY LNRSTUVY LRSTV ADLMNRSTUVY ADLMNRSTUVY ALMNRSTUVY ABDEFGIJLMNQRSTUVWY RST RST RST ADFGLMNRSTUVWY ADLMNRSTUVY ADLMNRSTUVY RS RS RS LNRSTV ADLMNRSTUVY RST
BOTTOM 2 BOX (NET)

2146 180 81 82 45 42 49 47 75 81 96 409 28 77 184 92 87 140 37 48 30 32 43 51 110
35% 36% 41% 37% 45% 41% 49% 42% 34% 40% 38% 37% 28% 37% 51% 45% 34% 20% 18% 24% 29% 31% 36% 46% 30%

RSTY RST MRSTUY RST AMRSTUVY RSTY ABDILMQRSTUVY MRSTUY RST MRSTUY RSTY RSTY S RST ABCDIJKLMNQRSTUVWY ABILMQRSTUVY RST S RS RST ABILMQRSTUVY RS
  Does not describe very
  well

1187 156 63 43 23 21 12 31 74 50 99 90 22 24 75 53 90 58 9 27 20 13 29 28 77
19% 31% 32% 19% 23% 21% 12% 28% 34% 25% 40% 8% 22% 12% 21% 26% 36% 8% 4% 13% 19% 13% 24% 25% 21%

LNRST ADFGLNORSTUVY ADFGLNORSTUVY LNRS GLNRST LNRS S AGLNRSTV ADFGJLMNORSTUVY AGLNRSTV ABDEFGHJLMNOPRSTUVWXY LNRS S GLNRST AGLNRSTV ADEFGJLMNOPRSTUVWY LRS LRS S GLNRSTV GLNRSTV GLNRST

  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 484Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

14. Helpful
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3712 275 105 124 52 48 51 57 101 99 108 762 57 128 157 116 157 521 175 133 66 66 66 57 231
60% 55% 53% 56% 51% 47% 51% 51% 46% 49% 43% 69% 57% 62% 44% 57% 62% 76% 85% 66% 63% 64% 55% 52% 62%

BCFHIJKO IKO IKO ABCDEFGHIJKMOPQWXY KO FIJKO IKO CFHIJKO ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQRTUVWXY BCDEFGHIJKOX FIJKO FIJKO KO BCEFGHIJKOX

TOP 2 BOX (NET)

914 37 21 27 7 7 2 10 20 8 13 164 23 30 11 17 38 198 61 64 25 15 22 20 74
15% 7% 11% 12% 7% 7% 2% 9% 9% 4% 5% 15% 23% 15% 3% 8% 15% 29% 29% 32% 24% 15% 18% 18% 20%

BEFGIJKOP GO GJKO BGJKO GO GJO BEFGIJKOP ABCDEFGHIJKLOP BGJKOP GO BEFGJKOP ABCDEFGHIJKLNOPQVWXY ABCDEFGHIJKLNOPQVWXY ABCDEFGHIJKLNOPQVWXY ABCDEFGHIJKLNOPQ BGJKO BCEFGHIJKOP BEFGHIJKOP ABCDEFGHIJKLOP

  Describes very well

2798 238 84 97 45 41 49 47 81 91 95 598 34 98 146 99 119 323 114 69 41 51 44 37 157
46% 47% 42% 43% 45% 40% 49% 42% 37% 45% 38% 54% 34% 48% 41% 49% 47% 47% 55% 34% 39% 50% 37% 34% 42%

IKMTX IKMTWX IMTX TX ABCDFHIJKMOQRTUWXY IKMTX IKMTWX IKMTX IKMTWX ACDFHIJKMORTUWXY IKMTX
  Describes somewhat
  well

2432 227 95 99 49 54 49 55 119 102 142 348 43 78 201 88 96 166 32 68 39 37 53 53 139
40% 45% 48% 44% 49% 53% 49% 49% 54% 51% 57% 31% 43% 38% 56% 43% 38% 24% 15% 34% 37% 36% 45% 48% 38%

LRS ALRSTY ALQRSTY LRST LRSTY ALNQRSTUVY LRSTY ALQRSTY ABDLNPQRSTUVY ALNQRSTUVY ABDLMNPQRSTUVWY RS LRS RS ABDLMNPQRSTUVWY LRS LRS S RS RS RS LRS LRSTY LRS
BOTTOM 2 BOX (NET)

1645 140 60 71 36 31 42 33 62 69 77 284 25 57 150 69 56 109 25 43 23 26 31 37 89
27% 28% 30% 32% 36% 30% 42% 29% 28% 34% 31% 26% 25% 28% 42% 34% 22% 16% 12% 21% 22% 25% 26% 34% 24%
RS RS RST QRSTY ALQRSTUY RS ABCIKLMNQRSTUVWY RS RS ALQRSTUY QRST RS RS RS ABCDFHIKLMNQRSTUVWY ALQRSTUY RS S S RS RS QRSTY RS

  Does not describe very
  well

787 87 35 28 13 23 7 22 57 33 65 64 18 21 51 19 40 57 7 25 16 11 22 16 50
13% 17% 18% 13% 13% 23% 7% 20% 26% 16% 26% 6% 18% 10% 14% 9% 16% 8% 3% 12% 15% 11% 18% 15% 14%

LRS AGLNPRS AGLNPRS LS LS ADGLNOPRSTVY AGLNPRS ABCDEGJLNOPQRSTUVXY GLPRS ABCDEGJLNOPQRSTUVXY GLPRS LS LRS S GLPRS LS LS LRS LS GLNPRS LRS LRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 485Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

15. Informative
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3835 302 122 151 58 52 60 55 123 105 117 756 53 122 155 109 160 532 173 136 70 59 74 63 228
62% 60% 61% 68% 57% 51% 60% 49% 56% 52% 47% 68% 53% 59% 43% 53% 63% 77% 84% 68% 67% 57% 62% 57% 62%

FHIJKOP HKO HKO FHIJKMOP O KO KO O ABCEFHIJKMNOPVXY KO O FHJKOP ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPQTUVWXY FHIJKMOP FHJKMOP O HKO O HJKO
TOP 2 BOX (NET)

1020 45 22 34 7 11 7 12 26 16 14 175 19 37 11 18 57 207 67 69 25 18 32 21 70
17% 9% 11% 15% 7% 11% 7% 11% 12% 8% 6% 16% 19% 18% 3% 9% 23% 30% 32% 34% 24% 17% 27% 19% 19%

BCEGJKOP O KO BEGJKOP O O KO O BEGJKOP BEGJKOP BCEGJKOP O ABCDEFGHIJKLOP ABCDEFGHIJKLMNOPQVXY ABCDEFGHIJKLMNOPQVXY ABCDEFGHIJKLMNOPQVXY ABCEFGHIJKLOP BEGJKOP ABCDEFGHIJKLOP BCEGJKOP BCEGHIJKOP

  Describes very well

2815 257 100 117 51 41 53 43 97 89 103 581 34 85 144 91 103 325 106 67 45 41 42 42 158
46% 51% 50% 52% 50% 40% 53% 38% 44% 44% 41% 52% 34% 41% 40% 45% 41% 47% 51% 33% 43% 40% 35% 38% 43%

MOTW AFHKMNOQTVWXY HMOQTWX AFHKMNOQTVWXY MTW HKMOQTWX T T AFHIJKMNOPQRTVWXY T MOTW HKMNOQTWXY T
  Describes somewhat
  well

2309 200 78 72 43 50 40 57 97 96 133 354 47 84 203 95 93 155 34 65 35 44 45 47 142
38% 40% 39% 32% 43% 49% 40% 51% 44% 48% 53% 32% 47% 41% 57% 47% 37% 23% 16% 32% 33% 43% 38% 43% 38%

LRS LRS LRS RS LRS ADLQRSTU RS ABCDLQRSTUWY ADLRST ADLQRSTUY ABCDGILNQRSTUWY RS DLRSTU LRS ABCDEGIJLNPQRSTUVWXY ADLQRSTU RS RS RS LRS RS LRS LRS
BOTTOM 2 BOX (NET)

1581 125 40 47 31 26 34 33 46 63 79 301 28 66 152 74 55 109 24 45 23 30 29 33 88
26% 25% 20% 21% 31% 25% 34% 29% 21% 31% 32% 27% 28% 32% 42% 36% 22% 16% 12% 22% 22% 29% 24% 30% 24%
RS RS S S CRS RS CDIQRSTY RS S CDIQRST ACDIQRSTY CRS RS ACDIQRSTY ABCDEFHIJKLMNQRSTUVWXY ABCDILQRSTUWY RS RS S RS RS CRS RS

  Does not describe very
  well

728 75 38 25 12 24 6 24 51 33 54 53 19 18 51 21 38 46 10 20 12 14 16 14 54
12% 15% 19% 11% 12% 24% 6% 21% 23% 16% 22% 5% 19% 9% 14% 10% 15% 7% 5% 10% 11% 14% 13% 13% 15%

LRS AGLNRS ADGLNPRST LRS LS ABDEGLNOPRSTUXY ADGLNPRSTU ABDEGLNOPQRSTUVWXY AGLNRS ABDEGLNOPRSTUXY AGLNPRST L GLRS LS GLNRS LS LS LRS LRS LRS GLNRS
  Does not describe at all

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 486Q866_1. Do you expect there to be restrictions on purchasing the following new gTLDs?

1. .email
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1247 102 37 46 16 16 9 17 39 25 44 216 27 64 63 35 23 198 35 53 32 21 22 22 85
20% 20% 19% 21% 16% 16% 9% 15% 18% 12% 18% 19% 27% 31% 18% 17% 9% 29% 17% 26% 30% 20% 18% 20% 23%

GJQ GJQ GQ GJQ GQ GQ GJQ GHJKOPQS ABCDEFGHIJKLOPQSVWXY GQ Q ABCDEFGHIJKLOPQSWY Q AEFGHIJKLOPQS ABCEFGHIJKLOPQSW GQ GQ GQ GJQ
Strict purchase restrictions
should be required

2939 239 104 106 44 47 64 42 101 101 115 528 50 105 208 92 134 301 104 73 43 42 60 42 194
48% 48% 52% 48% 44% 46% 64% 38% 46% 50% 46% 48% 50% 51% 58% 45% 53% 44% 50% 36% 41% 41% 50% 38% 52%

HRTX T HRTX T ABCDEFHIJKLMNPRSTUVWXY T HTX T HT T HTX ABDEFHIKLPRTUVX HRTUVX HTX HT HRTUVX

Some purchase
restrictions should be
required

1958 161 59 71 41 39 27 53 80 75 91 366 23 37 87 77 96 188 68 75 30 40 37 46 91
32% 32% 30% 32% 41% 38% 27% 47% 36% 37% 36% 33% 23% 18% 24% 38% 38% 27% 33% 37% 29% 39% 31% 42% 25%

NORY NOY N NO GMNORY MNORY ABCDGLMNORSUWY MNORY MNORY MNORY MNORY MNORY AMNORY N NOY MNORY N MNORY N ACGMNORUY

No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 487Q866_2. Do you expect there to be restrictions on purchasing the following new gTLDs?

2. .photography
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1130 83 48 46 17 13 10 23 47 31 51 169 29 54 58 27 24 165 36 41 27 13 20 20 78
18% 17% 24% 21% 17% 13% 10% 21% 21% 15% 20% 15% 29% 26% 16% 13% 9% 24% 17% 20% 26% 13% 17% 18% 21%

GLQ Q ABFGJLOPQV GLPQ GQ GLPQ GLPQ Q ABEFGJLOPQSVW ABFGJLOPQSV Q ABFGJLOPQSV Q GQ BFGJLOPQV Q Q GLPQ
Strict purchase restrictions
should be required

3064 262 101 104 41 53 65 39 99 102 123 541 44 109 213 99 133 331 108 79 53 44 62 47 212
50% 52% 51% 47% 41% 52% 65% 35% 45% 51% 49% 49% 44% 53% 59% 49% 53% 48% 52% 39% 50% 43% 52% 43% 57%
HT EHT HT H HT ABCDEHIJKLMNPQRSTUVX HT HT HT EHT ABCDEHIJKLMPRTVX H EHT HT HT H HT ADEHIKLMPRTVX

Some purchase
restrictions should be
required

1950 157 51 73 43 36 25 50 74 68 76 400 27 43 87 78 96 191 63 81 25 46 37 43 80
32% 31% 26% 33% 43% 35% 25% 45% 34% 34% 30% 36% 27% 21% 24% 38% 38% 28% 30% 40% 24% 45% 31% 39% 22%

NORY NOY NOY ABCGKMNORSUY NOY ABCDGKMNORSUWY NOY NOY NY ACGNORUY ACGNORUY ACGNORUY NY NY ABCGKMNORSUY ABCDGKMNORSUWY NY CGNORUY
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 488Q866_3. Do you expect there to be restrictions on purchasing the following new gTLDs?

3. .link
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1115 70 34 45 18 16 8 15 37 21 51 191 25 57 58 36 23 168 36 43 28 18 20 18 79
18% 14% 17% 20% 18% 16% 8% 13% 17% 10% 20% 17% 25% 28% 16% 18% 9% 24% 17% 21% 27% 17% 17% 16% 21%

BGJQ GQ BGJQ GQ GQ BGJQ GJQ BGHJOQ ABCFGHIJLOPQSWX GQ GJQ ABCGHIJLOPQS GJQ BGJQ ABCGHIJLOQ GQ Q Q BGJQ
Strict purchase restrictions
should be required

2988 240 94 106 36 48 65 45 97 105 108 546 43 112 208 99 135 327 104 77 49 39 61 45 199
49% 48% 47% 48% 36% 47% 65% 40% 44% 52% 43% 49% 43% 54% 58% 49% 53% 48% 50% 38% 47% 38% 51% 41% 54%

ETV ET E ABCDEFHIJKLMPQRSTUVWXY EHTV ETV EHIKTVX ABCDEFHIKLMPRTUVX ET EHIKTVX ET ETV ETV AEHIKTVX

Some purchase
restrictions should be
required

2041 192 72 72 47 38 27 52 86 75 91 373 32 37 92 69 95 192 67 81 28 46 38 47 92
33% 38% 36% 32% 47% 37% 27% 46% 39% 37% 36% 34% 32% 18% 26% 34% 38% 28% 32% 40% 27% 45% 32% 43% 25%

NORY AGNORUY NORY N ADGLMNOPRSUWY NOY ADGLMNOPRSUWY GNORUY NORY NORY NORY N N NOY NORUY N N AGNORUY ADGLNORSUY N AGNORUY
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 489Q866_4. Do you expect there to be restrictions on purchasing the following new gTLDs?

4. .guru
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1105 83 33 34 19 13 7 25 41 33 52 172 32 48 54 30 25 171 34 44 28 10 22 20 75
18% 17% 17% 15% 19% 13% 7% 22% 19% 16% 21% 15% 32% 23% 15% 15% 10% 25% 16% 22% 27% 10% 18% 18% 20%

GLQV GQ GQ G GQ GQV GQV GQ GLQV GQ ABCDEFGIJKLOPQSVWXY ABDFGLOPQV G ABCDFGJLOPQSV GQ GLOQV ABCDFGJLOPQSV GQ GQ GLQV
Strict purchase restrictions
should be required

2969 236 100 109 35 49 66 42 93 99 108 523 39 116 210 99 135 324 107 79 47 37 64 46 206
48% 47% 50% 49% 35% 48% 66% 38% 42% 49% 43% 47% 39% 56% 59% 49% 53% 47% 52% 39% 45% 36% 54% 42% 56%

EHTV EV EHTV EHTV ABCDEFHIJKLMPQRSTUVX EHTV ETV ABEHIKLMRTVX ABCDEHIJKLMPRTUVX EV EHIKMTVX ETV EHMTV EHIMTV ABEHIKLMRTUVX

Some purchase
restrictions should be
required

2070 183 67 80 47 40 27 45 86 69 90 415 29 42 94 75 93 192 66 78 30 56 33 44 89
34% 36% 34% 36% 47% 39% 27% 40% 39% 34% 36% 37% 29% 20% 26% 37% 37% 28% 32% 39% 29% 54% 28% 40% 24%

NORY NORY NY NORY ACGJMNORSUWY NORY GNORWY GNORWY NOY NORY AGNORWY NORY NORY N NY GNORWY ABCDFGHIJKLMNOPQRSTUWXY GNORY
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 490Q866_5. Do you expect there to be restrictions on purchasing the following new gTLDs?

5. .realtor
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1198 137 62 44 18 10 7 18 48 31 45 167 31 54 54 32 28 161 35 47 34 11 19 22 83
19% 27% 31% 20% 18% 10% 7% 16% 22% 15% 18% 15% 31% 26% 15% 16% 11% 23% 17% 23% 32% 11% 16% 20% 22%

FGLOQV ADEFGHJKLOPQSVW ADEFGHIJKLOPQRSVWXY FGQV G G FGLOQV G GQ G ADEFGHJKLOPQSVW AFGHJKLOPQSVW G G AFGJLOPQSV G FGJLOQV ADEFGHIJKLOPQRSVWXY G FGQ FGJLOQV

Strict purchase restrictions
should be required

2992 232 92 104 40 51 66 43 95 100 117 537 38 108 215 97 132 330 108 83 49 36 73 43 203
49% 46% 46% 47% 40% 50% 66% 38% 43% 50% 47% 48% 38% 52% 60% 48% 52% 48% 52% 41% 47% 35% 61% 39% 55%

HMTVX V V V ABCDEFHIJKLMNPQRSTUVXY V V HMV EHMTVX ABCDEHIJKLMPRTUVX V EHMTVX V EHMTVX ABCDEHIJKLMPRTUVX ABCEHIKLMRTVX

Some purchase
restrictions should be
required

1954 133 46 75 43 41 27 51 77 70 88 406 31 44 89 75 93 196 64 71 22 56 27 45 84
32% 26% 23% 34% 43% 40% 27% 46% 35% 35% 35% 37% 31% 21% 25% 37% 37% 29% 31% 35% 21% 54% 23% 41% 23%

BCNOUWY CNOUWY ABCGNORSUWY BCGNORUWY ABCDGMNORSUWY BCNOUWY BCNOUWY BCNORUWY ABCNORUWY BCNORUWY BCNORUWY NY NY BCNOUWY ABCDFGIJKLMNOPQRSTUWY ABCGNORUWY

No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 491Q866_6. Do you expect there to be restrictions on purchasing the following new gTLDs?

6. .club
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1113 94 40 39 15 12 10 21 42 28 50 174 28 54 57 33 22 162 37 38 28 15 18 19 77
18% 19% 20% 17% 15% 12% 10% 19% 19% 14% 20% 16% 28% 26% 16% 16% 9% 24% 18% 19% 27% 15% 15% 17% 21%

GLQ GQ GQ Q Q GQ GQ Q ABDEFGJLOPQSVW ABDEFGJLOPQSVW Q Q ABFGJLOPQVW Q GQ AEFGJLOPQVW Q FGJLQ
Strict purchase restrictions
should be required

3059 241 99 108 45 52 65 42 96 100 117 565 45 111 212 96 129 344 106 80 48 37 69 48 204
50% 48% 50% 48% 45% 51% 65% 38% 44% 50% 47% 51% 45% 54% 59% 47% 51% 50% 51% 40% 46% 36% 58% 44% 55%

HTV HTV HV V HV ABCDEFHIJKLMPQRSTUVX HTV HITV HITV ABCDEHIJKLMPQRTUVX HTV HTV HTV EHIKTVX ABHIKTVX

Some purchase
restrictions should be
required

1972 167 61 76 41 38 25 49 82 73 83 371 27 41 89 75 102 181 64 83 29 51 32 43 89
32% 33% 31% 34% 41% 37% 25% 44% 37% 36% 33% 33% 27% 20% 25% 37% 40% 26% 31% 41% 28% 50% 27% 39% 24%

NORY NORY N NORY GMNORWY NORY ABCGLMNORSUWY GNORY GNORY NORY NORY GNORY ACGLMNORSUWY N ABCGLMNORSUWY ABCDGIJKLMNOPRSUWY GNORY
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 492Q866_7. Do you expect there to be restrictions on purchasing the following new gTLDs?

7. .xyz
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1076 73 33 40 19 12 9 19 36 27 52 175 30 51 58 33 19 159 32 42 24 13 22 19 79
18% 15% 17% 18% 19% 12% 9% 17% 16% 13% 21% 16% 30% 25% 16% 16% 8% 23% 15% 21% 23% 13% 18% 17% 21%

GQ Q Q GQ GQ Q Q Q BFGJQ Q ABCDFGHIJLOPQSVWX ABCFGIJLOPQSV Q Q ABCFGIJLOPQSV Q BGJQ BFGJQ GQ Q ABFGJLQV

Strict purchase restrictions
should be required

2823 217 79 107 37 48 63 38 93 102 100 520 37 105 207 92 129 304 102 63 39 34 68 44 195
46% 43% 40% 48% 37% 47% 63% 34% 42% 51% 40% 47% 37% 51% 58% 45% 51% 44% 49% 31% 37% 33% 57% 40% 53%

HTV T HTV TV ABCDEFHIJKLMNPQRSTUVX T CEHKMTUV EHKTV CEHKMTUV ABCDEHIKLMPRSTUVX TV BCEHKMTUV HTV CEHKMTUV ABCEHIKLMPRTUVX ABCEHIKMRTUVX

Some purchase
restrictions should be
required

2245 212 88 76 45 42 28 55 91 72 98 415 33 50 93 79 105 224 73 96 42 56 29 47 96
37% 42% 44% 34% 45% 41% 28% 49% 41% 36% 39% 37% 33% 24% 26% 39% 42% 33% 35% 48% 40% 54% 24% 43% 26%

NORWY ADGNORWY ADGNORWY NOY GNORWY NOWY ADGJLMNORSWY GNORWY NOWY GNOWY NORWY NOWY GNORWY NOY NOWY ADGJLMNORSWY NOWY ABDGIJKLMNOPQRSUWY GNORWY
No purchase restrictions
should be required

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 493Q866_8. Do you expect there to be restrictions on purchasing the following new gTLDs?

8. .berlin
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

55 - - - - - - - - - 55 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

124 - - - - - - - - - 124 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

71 - - - - - - - - - 71 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 494Q866_9. Do you expect there to be restrictions on purchasing the following new gTLDs?

9. .ovh
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
250 -** -** -** -** -** -** -** -** -** 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

47 - - - - - - - - - 47 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

109 - - - - - - - - - 109 - - - - - - - - - - - - - -
44% - - - - - - - - - 44% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

94 - - - - - - - - - 94 - - - - - - - - - - - - - -
38% - - - - - - - - - 38% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 495Q866_10. Do you expect there to be restrictions on purchasing the following new gTLDs?

10. .london
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1086 -** -** -** 101 102 100 112 220 201 250 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

191 - - - 19 13 7 21 53 29 49 - - - - - - - - - - - - - -
18% - - - 19% 13% 7% 19% 24% 14% 20% - - - - - - - - - - - - - - 
G G G AFGJ G

Strict purchase restrictions
should be required

545 - - - 40 52 70 43 99 108 133 - - - - - - - - - - - - - -
50% - - - 40% 51% 70% 38% 45% 54% 53% - - - - - - - - - - - - - - 
EH AEFHIJK EH EH

Some purchase
restrictions should be
required

350 - - - 42 37 23 48 68 64 68 - - - - - - - - - - - - - -
32% - - - 42% 36% 23% 43% 31% 32% 27% - - - - - - - - - - - - - - 
G AGK G AGIK

No purchase restrictions
should be required

1086 - - - 101 102 100 112 220 201 250 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 496Q866_11. Do you expect there to be restrictions on purchasing the following new gTLDs?

11. .nyc
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

107 107 - - - - - - - - - - - - - - - - - - - - - - -
21% 21% - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

248 248 - - - - - - - - - - - - - - - - - - - - - - -
49% 49% - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

147 147 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 497Q866_12. Do you expect there to be restrictions on purchasing the following new gTLDs?

12. .wang
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

182 - - - - - - - - - - 182 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

523 - - - - - - - - - - 523 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

405 - - - - - - - - - - 405 - - - - - - - - - - - - -
36% - - - - - - - - - - 36% - - - - - - - - - - - - - 

No purchase restrictions
should be required

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 498Q866_13. Do you expect there to be restrictions on purchasing the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

206 - - - - - - - - - - 206 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

530 - - - - - - - - - - 530 - - - - - - - - - - - - -
48% - - - - - - - - - - 48% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

374 - - - - - - - - - - 374 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

No purchase restrictions
should be required

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 499Q866_14. Do you expect there to be restrictions on purchasing the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

216 - - - - - - - - - - 216 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

504 - - - - - - - - - - 504 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

390 - - - - - - - - - - 390 - - - - - - - - - - - - -
35% - - - - - - - - - - 35% - - - - - - - - - - - - - 

No purchase restrictions
should be required

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 500Q900. How would you describe the processing of registering a domain?

Base: Registrants

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Unweighted Base
2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Weighted Base

1240 56 25 56 24 10 14 32 31 13 58 230 16 36 24 30 74 174 68 65 33 40 25 20 86
52% 77% 53% 62% 75% 38% 56% 67% 65% 54% 74% 50% 37% 40% 18% 28% 52% 53% 54% 68% 73% 68% 51% 45% 56%

MNOP ACDLMNOPQRSWXY OP LMNOP ALMNOPQRSWX ALMNOPX MNOP ACLMNOPQRSWXY OP O O OP MNOP NOP ALMNOPQRSX ACLMNOPQRSWXY ALMNOPQRX OP OP MNOP
TOP 2 BOX (NET)

322 18 7 12 4 4 - 2 8 3 10 57 5 8 4 4 9 64 27 19 11 8 1 4 33
14% 25% 15% 13% 13% 15% - 4% 17% 13% 13% 12% 12% 9% 3% 4% 6% 20% 21% 20% 24% 14% 2% 9% 22%

OPQW AHLNOPQWX OPW OPW O HOPQW OPW OPQW O AHLNOPQW AHLNOPQW HNOPQW AHLNOPQW OPW AHLNOPQW

  Very easy

918 38 18 44 20 6 14 30 23 10 48 173 11 28 20 26 65 110 41 46 22 32 24 16 53
39% 52% 38% 49% 63% 23% 56% 63% 48% 42% 62% 38% 26% 31% 15% 24% 45% 34% 32% 48% 49% 54% 49% 36% 35%

OPR ALMNOPRSY O ALMNOPRSY ACLMNOPRSXY ACLMNOPQRSXY MNOP ACLMNOPQRSXY OP O MNOPRS O O MNOPRSY MNOPRS ALMNOPRSY MNOPRS O O
  Somewhat easy

1129 17 22 34 8 16 11 16 17 11 20 228 27 55 111 78 69 153 59 31 12 19 24 24 67
48% 23% 47% 38% 25% 62% 44% 33% 35% 46% 26% 50% 63% 60% 82% 72% 48% 47% 46% 32% 27% 32% 49% 55% 44%

BEHKTUV BKU B BDEHKTUV ABDEHIKRTUVY ABDEHIKRSTUVY ABCDEHIKLMNQRSTUVWXY ABCDEHIKLQRSTUVWXY BEKTUV BEKTUV BEKTU BEKU BEHKTUV BKU
BOTTOM 2 BOX (NET)

963 15 19 25 7 16 11 15 15 10 19 215 24 49 79 69 54 128 49 27 10 18 19 21 49
41% 21% 40% 28% 22% 62% 44% 31% 31% 42% 24% 47% 56% 54% 59% 64% 38% 39% 39% 28% 22% 31% 39% 48% 32%

BDEKTUY B ABDEHIKRTUVY ABDEHIKQRTUVY ABDEHIKQRSTUVY ABCDEHIKLQRSTUVWY ABCDEHIKLQRSTUVWY BK BDKTU BKU B BDEKTU
  Somewhat difficult

166 2 3 9 1 - - 1 2 1 1 13 3 6 32 9 15 25 10 4 2 1 5 3 18
7% 3% 6% 10% 3% - - 2% 4% 4% 1% 3% 7% 7% 24% 8% 10% 8% 8% 4% 4% 2% 10% 7% 12%

KL KL ABCDEHIKLMNPQRSTUVWXY KL BKLV KL KL KL ABHKLTV

  Very difficult

2369 73 47 90 32 26 25 48 48 24 78 458 43 91 135 108 143 327 127 96 45 59 49 44 153
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 501Q905. What, if anything, would you change about the domain name purchase process?

Base: Registrants

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Unweighted Base
2369 73* 47* 90* 32* 26** 25** 48* 48* 24** 78* 458 43* 91* 135 108 143 327 127 96* 45* 59* 49* 44* 153Weighted Base

1313 29 24 50 19 12 17 38 26 13 40 263 25 58 61 49 82 187 89 56 26 40 24 22 63
55% 40% 51% 56% 59% 46% 68% 79% 54% 54% 51% 57% 58% 64% 45% 45% 57% 57% 70% 58% 58% 68% 49% 50% 41%

BOPY BY ABCDIKLMOPQRTUWXY BOPY BOPY BOY BOPY ABCDKLOPQRWXY BY BOPY
Price

1181 19 19 25 6 11 8 20 19 6 15 301 25 61 54 71 61 158 91 49 23 27 20 24 68
50% 26% 40% 28% 19% 42% 32% 42% 40% 25% 19% 66% 58% 67% 40% 66% 43% 48% 72% 51% 51% 46% 41% 55% 44%

BDEKO EK EK K ABCDEHIKOQRTVWY BDEKO ABCDEHIKOQRTVWY BEK ABCDEHIKOQRTVWY BDEK BDEK ABCDEHIKOQRTUVWXY BDEK BDEK BDEK EK BDEK BDEK
Make it less complicated

1152 20 16 40 10 12 6 20 15 7 16 291 30 51 45 40 58 171 86 47 15 41 23 21 71
49% 27% 34% 44% 31% 46% 24% 42% 31% 29% 21% 64% 70% 56% 33% 37% 41% 52% 68% 49% 33% 69% 47% 48% 46%

BCEIKOPQU BK K ABCDEHIKOPQRTUWXY ABCDEHIKOPQRTUWXY BCEIKOPQU K K K BCEIKOPQU ABCDEHIKOPQRTUWXY BIKO ABCDEHIKOPQRTUWXY BK BK BKO
Make it quicker

836 13 11 36 9 7 7 14 9 4 17 173 24 37 16 42 44 153 66 33 15 18 25 17 46
35% 18% 23% 40% 28% 27% 28% 29% 19% 17% 22% 38% 56% 41% 12% 39% 31% 47% 52% 34% 33% 31% 51% 39% 30%

BIKO BIKO O O BIKO ABCEHIKLOQTUVY BCIKO BIKO BO ABCEHIKLOQTVY ABCEHIKLOPQTUVY BO O O ABCEHIKOQVY BIKO O
Make it easier to register
in multiple TLDs

5 - - 1 - - - - - 1 - - - 1 - - - - - 1 - - - - 1
* - - 1% - - - - - 4% - - - 1% - - - - - 1% - - - - 1%

L L L
Verification of identity

4 - - 1 - 1 - - - - - - - - - 1 - - 1 - - - - - -
* - - 1% - 4% - - - - - - - - - 1% - - 1% - - - - - - 

AL L
More trustworthy

3 1 - - - - - - - - - - - 1 - - - - - - - - - 1 -
* 1% - - - - - - - - - - - 1% - - - - - - - - - 2% - 

ALR AL ALR
Make it free

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 1% - - - - - - - - - - - - - - - - - - - - - - 1%

ALR A
More/better regulations

9 1 - - - 1 - - - - - - - 2 - - - 2 - 1 1 1 - - -
* 1% - - - 4% - - - - - - - 2% - - - 1% - 1% 2% 2% - - - 

L AL L L L
Other

200 21 10 7 5 1 3 2 10 5 18 18 - 3 33 5 9 10 2 6 5 3 8 2 14
8% 29% 21% 8% 16% 4% 12% 4% 21% 21% 23% 4% - 3% 24% 5% 6% 3% 2% 6% 11% 5% 16% 5% 9%

LMRS ADHLMNPQRSTUVXY ADHLMNPQRSTVXY RS LMNPRS ADHLMNPQRSTVXY ADHLMNPQRSTVXY ADHLMNPQRSTVXY LMRS ALMNPQRS LMRS
Nothing

3 - 1 - - - - - - - 1 - - - - - - - - - - - - - 1
* - 2% - - - - - - - 1% - - - - - - - - - - - - - 1%

ALR ALR
Don’t know

4708 105 81 160 49 45 41 94 79 36 107 1046 104 214 209 208 254 681 335 193 85 130 100 87 265
199% 144% 172% 178% 153% 173% 164% 196% 165% 150% 137% 228% 242% 235% 155% 193% 178% 208% 264% 201% 189% 220% 204% 198% 173%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 502Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4475 332 126 174 72 77 68 72 143 97 168 839 76 157 234 136 202 587 178 155 80 73 82 69 278
73% 66% 63% 78% 71% 75% 68% 64% 65% 48% 67% 76% 76% 76% 65% 67% 80% 85% 86% 77% 76% 71% 69% 63% 75%

BCHIJKOPX J J BCHIJKOPX J CJX J J J J ABCHIJKOPX CJOX BCHIJKOPX J J ABCGHIJKOPWX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPTUVWXY BCHIJKOPX BCIJOX J J J BCHIJKOPX

Take precautions
regarding who gets a
domain name

4365 327 132 186 69 72 71 77 138 105 173 854 58 127 161 152 188 567 185 161 69 76 83 70 264
71% 65% 66% 83% 68% 71% 71% 69% 63% 52% 69% 77% 58% 62% 45% 75% 74% 83% 89% 80% 66% 74% 70% 64% 71%

BIJMNO JO JO ABCEFGHIJKLMNOPQUVWXY JO JO JO JO JO JMO ABCIJKMNOUXY O O BIJMNOX BIJMNOX ABCEFGHIJKLMNOPQUVWXY ABCEFGHIJKLMNOPQRTUVWXY ABCEHIJKMNOUWXY JO JMNO JO O IJMNO
Give consumers what they
think they’re getting

4357 321 122 168 60 70 68 68 129 94 157 842 72 157 216 132 195 574 178 166 78 80 71 56 283
71% 64% 61% 75% 59% 69% 68% 61% 59% 47% 63% 76% 72% 76% 60% 65% 77% 84% 86% 83% 74% 78% 60% 51% 76%

BCEHIJKOPWX JX J BCEHIJKOPWX J JX JX J J JX ABCEHIJKOPWX IJOX BCEHIJKOPWX J JX ABCEHIJKOPWX ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQUWXY ABCEFGHIJKLMOPWX BCEHIJKOWX BCEHIJKOPWX J ABCEHIJKOPWX

Screen
individuals/companies
who register for certain
special domain names
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 503Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1787 181 78 55 41 32 32 44 91 107 93 268 28 49 142 72 58 113 29 35 27 23 48 54 87
29% 36% 39% 25% 41% 31% 32% 39% 41% 53% 37% 24% 28% 24% 40% 35% 23% 16% 14% 17% 26% 22% 40% 49% 24%

LQRSTY ADLNQRSTUVY ADLNQRSTUVY RS ADLNQRSTUVY RST RST ADLNQRSTUVY ADLMNQRSTUVY ABCDEFGHIKLMNOPQRSTUVWY ADLNQRSTUVY RST RST RS ADLMNQRSTUVY ADLNQRSTVY RS RS ADLNQRSTUVY ABDFGKLMNPQRSTUVY RS
Screen
individuals/companies
who register for certain
special domain names

1779 175 68 37 32 30 29 35 82 96 77 256 42 79 197 52 65 120 22 40 36 27 36 40 106
29% 35% 34% 17% 32% 29% 29% 31% 37% 48% 31% 23% 42% 38% 55% 25% 26% 17% 11% 20% 34% 26% 30% 36% 29%

DLRST ADLPQRST DLRST DRST DRS DRS DRST ADLPQRSTY ABCDEFGHIKLPQRSTUVWY DLRST DRS ADKLPQRSTVY ADLPQRSTVY ABCDEFGHIKLMNPQRSTUVWXY DRS DRS S S DLRST DRS DRST DLPQRST DLRST
Give consumers what they
think they’re getting

1669 170 74 49 29 25 32 40 77 104 82 271 24 49 124 68 51 100 29 46 25 30 37 41 92
27% 34% 37% 22% 29% 25% 32% 36% 35% 52% 33% 24% 24% 24% 35% 33% 20% 15% 14% 23% 24% 29% 31% 37% 25%

LQRS ADLNQRSTUY ADFLMNQRSTUY RS RS RS QRS ADLNQRSTY ADLNQRSTUY ABCDEFGHIKLMNOPQRSTUVWXY ADLNQRSTY RS RS RS ADLMNQRSTUY ADLNQRSTY R RS RS RS QRS ADFLMNQRSTUY RS
Take precautions
regarding who gets a
domain name
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 504Q911_1. How much do you trust the entities that offer domain names to do each of the following?

1. Take precautions regarding who gets a domain name
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4475 332 126 174 72 77 68 72 143 97 168 839 76 157 234 136 202 587 178 155 80 73 82 69 278
73% 66% 63% 78% 71% 75% 68% 64% 65% 48% 67% 76% 76% 76% 65% 67% 80% 85% 86% 77% 76% 71% 69% 63% 75%

BCHIJKOPX J J BCHIJKOPX J CJX J J J J ABCHIJKOPX CJOX BCHIJKOPX J J ABCGHIJKOPWX ABCDEFGHIJKLMNOPQTUVWXY ABCDEFGHIJKLMNOPTUVWXY BCHIJKOPX BCIJOX J J J BCHIJKOPX

TOP 2 BOX (NET)

1218 75 27 59 13 19 7 8 35 9 46 137 26 57 34 22 54 248 64 78 33 33 15 16 103
20% 15% 14% 26% 13% 19% 7% 7% 16% 4% 18% 12% 26% 28% 9% 11% 21% 36% 31% 39% 31% 32% 13% 15% 28%

BCGHJLOPW GHJO J ABCEGHIJKLOPWX J GHJO GHJO GHJLOP J BCEGHIJLOPWX ABCEGHIJKLOPWX J J BCGHJLOPW ABCDEFGHIJKLMNOPQWXY ABCEFGHIJKLOPQWX ABCDEFGHIJKLMNOPQWXY ABCEFGHIJKLOPQWX ABCEFGHIJKLOPQWX J J ABCEGHIJKLOPWX

  Very trustworthy

3257 257 99 115 59 58 61 64 108 88 122 702 50 100 200 114 148 339 114 77 47 40 67 53 175
53% 51% 50% 52% 58% 57% 61% 57% 49% 44% 49% 63% 50% 49% 56% 56% 58% 49% 55% 38% 45% 39% 56% 48% 47%

JRTVY TV T TV JTVY JTV IJKNRTUVY JTV T T ABCDIJKMNOPRSTUVXY T JRTUVY JTVY IJKNRTUVY TV JTV JTV T
  Somewhat trustworthy

1669 170 74 49 29 25 32 40 77 104 82 271 24 49 124 68 51 100 29 46 25 30 37 41 92
27% 34% 37% 22% 29% 25% 32% 36% 35% 52% 33% 24% 24% 24% 35% 33% 20% 15% 14% 23% 24% 29% 31% 37% 25%

LQRS ADLNQRSTUY ADFLMNQRSTUY RS RS RS QRS ADLNQRSTY ADLNQRSTUY ABCDEFGHIKLMNOPQRSTUVWXY ADLNQRSTY RS RS RS ADLMNQRSTUY ADLNQRSTY R RS RS RS QRS ADFLMNQRSTUY RS
BOTTOM 2 BOX (NET)

1282 111 49 36 20 21 29 28 49 75 61 249 20 38 102 57 42 80 20 36 19 20 26 31 63
21% 22% 25% 16% 20% 21% 29% 25% 22% 37% 24% 22% 20% 18% 28% 28% 17% 12% 10% 18% 18% 19% 22% 28% 17%
RS RS DQRSY S RS RS ADNQRSTY RS RS ABCDEFHIKLMNOPQRSTUVWY DQRSY DQRSY RS RS ABDLNQRSTUY ADNQRSTY RS RS S RS RS DNQRSTY RS

  Not very trustworthy

387 59 25 13 9 4 3 12 28 29 21 22 4 11 22 11 9 20 9 10 6 10 11 10 29
6% 12% 13% 6% 9% 4% 3% 11% 13% 14% 8% 2% 4% 5% 6% 5% 4% 3% 4% 5% 6% 10% 9% 9% 8%

LR ADFGLMNOPQRST ADFGLMNOPQRST LR LQR GLQRS ADFGLMNOPQRST ADFGKLMNOPQRSTUY LQR L LR L L L L LQR LQR LQR LQR
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 505Q911_2. How much do you trust the entities that offer domain names to do each of the following?

2. Give consumers what they think they’re getting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4365 327 132 186 69 72 71 77 138 105 173 854 58 127 161 152 188 567 185 161 69 76 83 70 264
71% 65% 66% 83% 68% 71% 71% 69% 63% 52% 69% 77% 58% 62% 45% 75% 74% 83% 89% 80% 66% 74% 70% 64% 71%

BIJMNO JO JO ABCEFGHIJKLMNOPQUVWXY JO JO JO JO JO JMO ABCIJKMNOUXY O O BIJMNOX BIJMNOX ABCEFGHIJKLMNOPQUVWXY ABCEFGHIJKLMNOPQRTUVWXY ABCEHIJKMNOUWXY JO JMNO JO O IJMNO
TOP 2 BOX (NET)

991 56 16 48 10 19 5 8 19 5 38 122 15 40 5 25 48 223 74 63 18 16 15 10 93
16% 11% 8% 22% 10% 19% 5% 7% 9% 2% 15% 11% 15% 19% 1% 12% 19% 32% 36% 31% 17% 16% 13% 9% 25%

BCGHIJLOX JO JO ABCEGHIJLOPWX JO BCGHIJLOX O JO JO CGHIJO JO GJO BCEGHIJLOPX GJO BCEGHIJLOX ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLMNOPQUVWX CGHIJO CGJO JO JO ABCEGHIJKLMOPVWX

  Very trustworthy

3374 271 116 138 59 53 66 69 119 100 135 732 43 87 156 127 140 344 111 98 51 60 68 60 171
55% 54% 58% 62% 58% 52% 66% 62% 54% 50% 54% 66% 43% 42% 44% 62% 55% 50% 54% 49% 49% 58% 57% 55% 46%

MNORY MNOY MNORY ABJMNORTUY MNOY ABFIJKMNORSTUY JMNORTY NO NO ABCFIJKMNOQRSTUXY ABJMNORTUY MNOY NO NO MNOY MNOY NO
  Somewhat trustworthy

1779 175 68 37 32 30 29 35 82 96 77 256 42 79 197 52 65 120 22 40 36 27 36 40 106
29% 35% 34% 17% 32% 29% 29% 31% 37% 48% 31% 23% 42% 38% 55% 25% 26% 17% 11% 20% 34% 26% 30% 36% 29%

DLRST ADLPQRST DLRST DRST DRS DRS DRST ADLPQRSTY ABCDEFGHIKLPQRSTUVWY DLRST DRS ADKLPQRSTVY ADLPQRSTVY ABCDEFGHIKLMNPQRSTUVWXY DRS DRS S S DLRST DRS DRST DLPQRST DLRST
BOTTOM 2 BOX (NET)

1385 119 44 30 24 24 29 24 58 74 63 231 36 64 158 42 54 91 14 33 30 15 26 28 74
23% 24% 22% 13% 24% 24% 29% 21% 26% 37% 25% 21% 36% 31% 44% 21% 21% 13% 7% 16% 29% 15% 22% 25% 20%

DRST DRSTV DRS S DRS DRS DRSTV RS DRSTV ABCDEFHIKLPQRSTVWXY DRSTV DRS ABCDHKLPQRSTVWY ABCDLPQRSTVY ABCDEFGHIKLNPQRSTUVWXY RS DRS S S DRSTV S DRS DRSV DRS
  Not very trustworthy

394 56 24 7 8 6 - 11 24 22 14 25 6 15 39 10 11 29 8 7 6 12 10 12 32
6% 11% 12% 3% 8% 6% - 10% 11% 11% 6% 2% 6% 7% 11% 5% 4% 4% 4% 3% 6% 12% 8% 11% 9%

DGLR ADGKLPQRST ADGKLPQRST GL GL DGLQRST ADGKLPQRST ADGKLPQRST GL GL GL ADGKLPQRST GL G GL G GL ADGKLPQRST DGL DGLPQRST DGLQRST

  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 506Q911_3. How much do you trust the entities that offer domain names to do each of the following?

3. Screen individuals/companies who register for certain special domain names
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4357 321 122 168 60 70 68 68 129 94 157 842 72 157 216 132 195 574 178 166 78 80 71 56 283
71% 64% 61% 75% 59% 69% 68% 61% 59% 47% 63% 76% 72% 76% 60% 65% 77% 84% 86% 83% 74% 78% 60% 51% 76%

BCEHIJKOPWX JX J BCEHIJKOPWX J JX JX J J JX ABCEHIJKOPWX IJOX BCEHIJKOPWX J JX ABCEHIJKOPWX ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQUWXY ABCEFGHIJKLMOPWX BCEHIJKOWX BCEHIJKOPWX J ABCEHIJKOPWX

TOP 2 BOX (NET)

1154 65 28 49 12 16 3 10 26 7 41 159 22 67 16 14 72 233 67 76 25 21 15 9 101
19% 13% 14% 22% 12% 16% 3% 9% 12% 3% 16% 14% 22% 33% 4% 7% 28% 34% 32% 38% 24% 20% 13% 8% 27%

BGHIJLOPX GJOP GJOP BCEGHIJLOPWX GJO GJOP J GJO GJOPX GJOP BGHIJLOPX ABCDEFGHIJKLOPVWX ABCEFGHIJKLOPWX ABCDEFGHIJKLMOPUVWXY ABCDEFGHIJKLOPVWX ABCDEFGHIJKLMOPQUVWXY BCEGHIJLOPWX BGHIJOPX GJO ABCEFGHIJKLOPWX

  Very trustworthy

3203 256 94 119 48 54 65 58 103 87 116 683 50 90 200 118 123 341 111 90 53 59 56 47 182
52% 51% 47% 53% 48% 53% 65% 52% 47% 43% 46% 62% 50% 44% 56% 58% 49% 50% 54% 45% 50% 57% 47% 43% 49%

JNTX JN ABCEIJKMNQRTUWXY ABCDEHIJKMNQRSTUWXY CIJKNTX CIJKNRTXY JN JNTX
  Somewhat trustworthy

1787 181 78 55 41 32 32 44 91 107 93 268 28 49 142 72 58 113 29 35 27 23 48 54 87
29% 36% 39% 25% 41% 31% 32% 39% 41% 53% 37% 24% 28% 24% 40% 35% 23% 16% 14% 17% 26% 22% 40% 49% 24%

LQRSTY ADLNQRSTUVY ADLNQRSTUVY RS ADLNQRSTUVY RST RST ADLNQRSTUVY ADLMNQRSTUVY ABCDEFGHIKLMNOPQRSTUVWY ADLNQRSTUVY RST RST RS ADLMNQRSTUVY ADLNQRSTVY RS RS ADLNQRSTUVY ABDFGKLMNPQRSTUVY RS
BOTTOM 2 BOX (NET)

1388 125 51 42 31 26 27 28 67 81 67 247 21 39 118 61 48 90 19 25 22 17 37 38 61
23% 25% 26% 19% 31% 25% 27% 25% 30% 40% 27% 22% 21% 19% 33% 30% 19% 13% 9% 12% 21% 17% 31% 35% 16%

RSTY RSTY RSTY RS DNQRSTVY RSTY RSTY RSTY ADLNQRSTVY ABCDFGHIKLMNPQRSTUVY DNQRSTVY RSTY RS RS ABDLMNQRSTUVY ADLNQRSTVY RS RS ADLNQRSTVY ABDLMNQRSTUVY S
  Not very trustworthy

399 56 27 13 10 6 5 16 24 26 26 21 7 10 24 11 10 23 10 10 5 6 11 16 26
6% 11% 14% 6% 10% 6% 5% 14% 11% 13% 10% 2% 7% 5% 7% 5% 4% 3% 5% 5% 5% 6% 9% 15% 7%

LR ADLNOPQRSTUY ADFGLNOPQRSTUVY L LQR L L ADFGLNOPQRSTUVY ALNPQRST ADGLNOPQRSTUY ALNQRST L L LR L L L L L LQR ADFGLNOPQRSTUVY LR
  Not at all trustworthy

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 507Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2528 87 42 110 24 42 16 22 51 60 64 551 50 96 109 85 125 410 134 105 38 46 54 43 164
41% 17% 21% 49% 24% 41% 16% 20% 23% 30% 26% 50% 50% 47% 30% 42% 49% 60% 65% 52% 36% 45% 45% 39% 44%

BCEGHIJKO ABCEGHIJKOU BCEGHIJKO BCG B ABCEGHIJKOPUX BCEGHIJKOU BCEGHIJKO BCGH BCEGHIJKO ABCEGHIJKOU ABCDEFGHIJKLNOPQUVWXY ABCDEFGHIJKLMNOPQTUVWXY ABCEGHIJKOPUX BCGHIK BCEGHIJKO BCEGHIJKO BCEGHIK BCEGHIJKO

Internet service providers

2382 74 33 128 19 35 15 26 43 38 62 480 52 98 74 80 130 404 126 104 35 53 54 44 175
39% 15% 17% 57% 19% 34% 15% 23% 20% 19% 25% 43% 52% 48% 21% 39% 51% 59% 61% 52% 33% 51% 45% 40% 47%

BCEGHIJKO ABCEFGHIJKLNOPUWXY BCEGIJO B BCG ABCEGHIJKOU ABCEFGHIJKOPU ABCEFGHIJKOU B BCEGHIJKO ABCEFGHIJKLOPUX ABCEFGHIJKLNOPQUWXY ABCEFGHIJKLNOPQUWXY ABCEFGHIJKLOPUX BCEGIJO ABCEFGHIJKOPU BCEGHIJKO BCEGHIJKO ABCEFGHIJKOU

Software companies

2281 76 25 116 15 34 15 30 40 32 58 521 43 86 91 69 101 369 117 107 38 47 47 37 167
37% 15% 13% 52% 15% 33% 15% 27% 18% 16% 23% 47% 43% 42% 25% 34% 40% 54% 57% 53% 36% 46% 39% 34% 45%

BCEGHIJKO ABCEFGHIJKNOPQUWX BCEGIJ BCEGJ BC ABCEFGHIJKOPQUX BCEGHIJKO BCEGHIJKO BCEGIJ BCEGIJKO BCEGHIJKO ABCEFGHIJKLMNOPQUWXY ABCEFGHIJKLMNOPQUWXY ABCEFGHIJKNOPQUWX BCEGIJKO BCEGHIJKOP BCEGHIJKO BCEGIJK ABCEFGHIJKOPX

Computer hardware
companies

1930 54 23 85 20 31 15 19 34 31 49 421 41 77 57 59 69 366 104 100 24 37 29 33 152
31% 11% 12% 38% 20% 30% 15% 17% 15% 15% 20% 38% 41% 37% 16% 29% 27% 53% 50% 50% 23% 36% 24% 30% 41%

BCEGHIJKO ABCEGHIJKOPQUW B BCGHIJKO BC ABCEGHIJKOPQUW ABCEGHIJKOPQUW BCEGHIJKOQUW B BCGHIJKO BCGHIJKO ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLNOPQUVWXY ABCDEFGHIJKLNOPQUVWXY BC BCEGHIJKOU BCIJO BCGHIJKO ABCEGHIJKOPQUWX

E-commerce companies

1743 65 29 81 20 27 12 17 37 22 49 368 25 70 49 48 77 316 108 81 36 38 23 27 118
28% 13% 15% 36% 20% 26% 12% 15% 17% 11% 20% 33% 25% 34% 14% 24% 30% 46% 52% 40% 34% 37% 19% 25% 32%

BCGHIJKOW ABCEGHIJKMOPWX J BCGHIJO BJ ABCEGHIJKOPW BCGJO BCEGHIJKOPW BCGJO BCEGHIJKOW ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQTUVWXY ABCEFGHIJKLMOPQWXY BCEGHIJKOPW BCEGHIJKOPW J BCGJO BCEGHIJKOPW

Web based marketing
companies

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 508Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1559 129 59 45 26 35 21 39 77 78 78 255 45 52 95 52 67 122 17 38 25 23 40 36 105
25% 26% 30% 20% 26% 34% 21% 35% 35% 39% 31% 23% 45% 25% 27% 25% 26% 18% 8% 19% 24% 22% 34% 33% 28%

LRST RS DLRST S S ADGLRST S ADGLRSTV ABDGLNOPQRSTUV ABDEGLNOPQRSTUVY ADLRST RS ABCDEGKLNOPQRSTUVY RS RST RS RS S S S S ADGLRST DLRST DLRST
Web based marketing
companies

1342 141 59 36 22 36 16 36 75 56 77 176 24 44 99 47 63 97 19 26 22 33 35 33 70
22% 28% 30% 16% 22% 35% 16% 32% 34% 28% 31% 16% 24% 21% 28% 23% 25% 14% 9% 13% 21% 32% 29% 30% 19%

DLRST ADGLRSTY ADGLRSTY S RST ADEGLNPQRSTUY ADGLNRSTY ADEGLNPQRSTUY ADGLRSTY ADGLNRSTY S LRST RST ADGLRSTY LRST DLRST S ADGLNRSTY ADGLRSTY ADGLRSTY RS
E-commerce companies

1146 156 68 26 25 21 15 24 66 54 63 127 24 34 83 33 43 91 19 25 16 25 25 26 57
19% 31% 34% 12% 25% 21% 15% 21% 30% 27% 25% 11% 24% 17% 23% 16% 17% 13% 9% 12% 15% 24% 21% 24% 15%

DLRST ADFGHLNOPQRSTUWY ADFGHKLNOPQRSTUWY DLRSTY DLRS DLRST ADGLNPQRSTUY ADGLNPQRSTUY ADGLNPQRSTUY DLRSTY LS ADLPRSTY S LS DLRSTY DLRST DLRSTY LS
Computer hardware
companies

1061 153 68 18 19 23 11 19 64 52 55 148 20 28 77 25 29 81 14 28 19 16 15 25 54
17% 30% 34% 8% 19% 23% 11% 17% 29% 26% 22% 13% 20% 14% 22% 12% 11% 12% 7% 14% 18% 16% 13% 23% 15%

DLQRS ADEGHKLMNOPQRSTUVWY ADEFGHKLMNOPQRSTUVWXY DRS DGLNPQRS DS ADGHLNOPQRSTUVWY ADGLNPQRSTVWY ADGLNPQRSTWY DS DQRS S ADGLNPQRSTWY S S DS DS DGLNPQRSTWY DS
Software companies

1034 139 69 21 16 22 15 23 67 46 60 124 16 33 78 28 37 70 13 21 17 17 23 23 56
17% 28% 35% 9% 16% 22% 15% 21% 30% 23% 24% 11% 16% 16% 22% 14% 15% 10% 6% 10% 16% 17% 19% 21% 15%

DLRST ADEGLMNOPQRSTUVY ADEFGHJKLMNOPQRSTUVWXY S DLRST S DLRST ADEGLMNOPQRSTUVWY ADLPQRSTY ADLNPQRSTY S S DLRS ADLPQRSTY S S S S DLRST DLRST DLRS
Internet service providers

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 509Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2528 87 42 110 24 42 16 22 51 60 64 551 50 96 109 85 125 410 134 105 38 46 54 43 164
41% 17% 21% 49% 24% 41% 16% 20% 23% 30% 26% 50% 50% 47% 30% 42% 49% 60% 65% 52% 36% 45% 45% 39% 44%

BCEGHIJKO ABCEGHIJKOU BCEGHIJKO BCG B ABCEGHIJKOPUX BCEGHIJKOU BCEGHIJKO BCGH BCEGHIJKO ABCEGHIJKOU ABCDEFGHIJKLNOPQUVWXY ABCDEFGHIJKLMNOPQTUVWXY ABCEGHIJKOPUX BCGHIK BCEGHIJKO BCEGHIJKO BCEGHIK BCEGHIJKO

TOP 2 BOX (NET)

815 23 8 38 2 10 2 6 16 16 13 148 23 30 18 17 42 181 54 54 16 18 18 11 51
13% 5% 4% 17% 2% 10% 2% 5% 7% 8% 5% 13% 23% 15% 5% 8% 17% 26% 26% 27% 15% 17% 15% 10% 14%

BCEGHIJKOP BCEGHIJKOP BCEG EG BCEGHIJKOP ABCEFGHIJKLOPXY BCEGHIJKOP EG BCEGHIJKOP ABCDEFGHIJKLNOPQUWXY ABCDEFGHIJKLNOPQUWXY ABCDEFGHIJKLNOPQUWXY BCEGHIJKO BCEGHIJKOP BCEGHIJKO BCEG BCEGHIJKO

  Trust much more

1713 64 34 72 22 32 14 16 35 44 51 403 27 66 91 68 83 229 80 51 22 28 36 32 113
28% 13% 17% 32% 22% 31% 14% 14% 16% 22% 20% 36% 27% 32% 25% 33% 33% 33% 39% 25% 21% 27% 30% 29% 31%

BCGHIK BCGHIJKU B BCGHIK B B ABCEGHIJKOTUY BCGHI BCGHIJKU BCGHI BCEGHIJKOU BCEGHIJKOU ABCEGHIJKOTU ABCEGHIJKMOTUVY BCGHI B BCGHI BCGHIK BCGHI BCGHIJK

  Trust somewhat more

2582 276 89 92 61 38 69 67 102 95 126 435 34 77 171 91 91 207 60 75 50 40 42 44 150
42% 55% 45% 41% 60% 37% 69% 60% 46% 47% 50% 39% 34% 37% 48% 45% 36% 30% 29% 37% 48% 39% 35% 40% 41%

LQRS ACDFILMNOPQRSTVWXY RS RS ACDFIJLMNOPQRSTVWXY ABCDFIJKLMNOPQRSTUVWXY ACDFIJLMNOPQRSTVWXY LMQRS LMNQRSTW ADFLMNQRSTVWY RS ALMNQRSTW RS MQRS RS RS
Trust the same

1034 139 69 21 16 22 15 23 67 46 60 124 16 33 78 28 37 70 13 21 17 17 23 23 56
17% 28% 35% 9% 16% 22% 15% 21% 30% 23% 24% 11% 16% 16% 22% 14% 15% 10% 6% 10% 16% 17% 19% 21% 15%

DLRST ADEGLMNOPQRSTUVY ADEFGHJKLMNOPQRSTUVWXY S DLRST S DLRST ADEGLMNOPQRSTUVWY ADLPQRSTY ADLNPQRSTY S S DLRS ADLPQRSTY S S S S DLRST DLRST DLRS
BOTTOM 2 BOX (NET)

788 103 45 16 13 16 14 19 45 31 45 106 11 31 67 23 26 47 8 14 12 14 18 20 44
13% 21% 23% 7% 13% 16% 14% 17% 20% 15% 18% 10% 11% 15% 19% 11% 10% 7% 4% 7% 11% 14% 15% 18% 12%

DLRST ADLMPQRSTUY ADELMPQRSTUY RS DLRST RST DLRST ADLMPQRSTUY DLRST ADLPQRSTY RS S DLRST ADLPQRSTY RS S S RS DRST DLQRST RS
  Trust somewhat less

246 36 24 5 3 6 1 4 22 15 15 18 5 2 11 5 11 23 5 7 5 3 5 3 12
4% 7% 12% 2% 3% 6% 1% 4% 10% 7% 6% 2% 5% 1% 3% 2% 4% 3% 2% 3% 5% 3% 4% 3% 3%

LN ADGLNOPRSY ABDEGHKLNOPQRSTUVWXY LN ADEGHLNOPQRSTVXY ADGLNOPRSY DGLN LN LN L LN L
  Trust much less

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 510Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1743 65 29 81 20 27 12 17 37 22 49 368 25 70 49 48 77 316 108 81 36 38 23 27 118
28% 13% 15% 36% 20% 26% 12% 15% 17% 11% 20% 33% 25% 34% 14% 24% 30% 46% 52% 40% 34% 37% 19% 25% 32%

BCGHIJKOW ABCEGHIJKMOPWX J BCGHIJO BJ ABCEGHIJKOPW BCGJO BCEGHIJKOPW BCGJO BCEGHIJKOW ABCDEFGHIJKLMNOPQUWXY ABCDEFGHIJKLMNOPQTUVWXY ABCEFGHIJKLMOPQWXY BCEGHIJKOPW BCEGHIJKOPW J BCGJO BCEGHIJKOPW

TOP 2 BOX (NET)

473 15 3 26 5 5 1 5 6 3 8 79 5 28 2 9 26 135 26 25 11 7 4 5 34
8% 3% 2% 12% 5% 5% 1% 4% 3% 1% 3% 7% 5% 14% 1% 4% 10% 20% 13% 12% 10% 7% 3% 5% 9%

BCGIJKO O ABCGHIJKLOPWX O O O O O BCGIJKO O ABCEFGHIJKLMOPWX O BCGIJKOPW ABCDEFGHIJKLMNOPQSTUVWXY ABCEFGHIJKLMOPWX ABCEFGHIJKLMOPWX BCGIJKOPW CGJO O O BCGIJKOPW

  Trust much more

1270 50 26 55 15 22 11 12 31 19 41 289 20 42 47 39 51 181 82 56 25 31 19 22 84
21% 10% 13% 25% 15% 22% 11% 11% 14% 9% 16% 26% 20% 20% 13% 19% 20% 26% 40% 28% 24% 30% 16% 20% 23%

BCGHIJO BCEGHIJKO BGHJO BJ ABCEGHIJKOPW BJ BCGHJO BJ BCGHJO ABCEGHIJKOPW ABCDEFGHIJKLMNOPQRTUWXY ABCEGHIJKOPW BCGHIJO ABCEGHIJKOPQW BJ BCGHIJO

  Trust somewhat more

2842 308 112 97 55 40 67 56 106 101 123 487 30 84 214 104 109 249 82 82 44 42 56 47 147
46% 61% 56% 43% 54% 39% 67% 50% 48% 50% 49% 44% 30% 41% 60% 51% 43% 36% 40% 41% 42% 41% 47% 43% 40%

MRY ADFHIJKLMNPQRSTUVWXY ADFLMNQRSTUVXY M FLMNRSTY ADFHIJKLMNPQRSTUVWXY MR MRY MRSY MRSY MR ADFIJKLMNPQRSTUVWXY MNRSTY M MR
Trust the same

1559 129 59 45 26 35 21 39 77 78 78 255 45 52 95 52 67 122 17 38 25 23 40 36 105
25% 26% 30% 20% 26% 34% 21% 35% 35% 39% 31% 23% 45% 25% 27% 25% 26% 18% 8% 19% 24% 22% 34% 33% 28%

LRST RS DLRST S S ADGLRST S ADGLRSTV ABDGLNOPQRSTUV ABDEGLNOPQRSTUVY ADLRST RS ABCDEGKLNOPQRSTUVY RS RST RS RS S S S S ADGLRST DLRST DLRST
BOTTOM 2 BOX (NET)

1182 94 37 36 20 25 17 27 60 47 55 217 32 47 78 43 52 88 12 29 15 15 30 30 76
19% 19% 19% 16% 20% 25% 17% 24% 27% 23% 22% 20% 32% 23% 22% 21% 21% 13% 6% 14% 14% 15% 25% 27% 21%
RS RS RS S S RST S RST ABCDGLRSTUV RST RST RS ABCDGLOPQRSTUVY RST RST RS RS S S S S DRSTU ABDRSTUV RS

  Trust somewhat less

377 35 22 9 6 10 4 12 17 31 23 38 13 5 17 9 15 34 5 9 10 8 10 6 29
6% 7% 11% 4% 6% 10% 4% 11% 8% 15% 9% 3% 13% 2% 5% 4% 6% 5% 2% 4% 10% 8% 8% 5% 8%

LNS LNS ADGLNOPRST DLNRS ADLNOPRST LNS ABDEGIKLNOPQRSTXY ADLNOPRS ABDGLNOPQRST DLNS LNS LNS LNS
  Trust much less

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 511Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1930 54 23 85 20 31 15 19 34 31 49 421 41 77 57 59 69 366 104 100 24 37 29 33 152
31% 11% 12% 38% 20% 30% 15% 17% 15% 15% 20% 38% 41% 37% 16% 29% 27% 53% 50% 50% 23% 36% 24% 30% 41%

BCEGHIJKO ABCEGHIJKOPQUW B BCGHIJKO BC ABCEGHIJKOPQUW ABCEGHIJKOPQUW BCEGHIJKOQUW B BCGHIJKO BCGHIJKO ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLNOPQUVWXY ABCDEFGHIJKLNOPQUVWXY BC BCEGHIJKOU BCIJO BCGHIJKO ABCEGHIJKOPQUWX

TOP 2 BOX (NET)

552 15 7 26 3 8 - 3 11 6 8 86 15 25 7 12 21 155 28 43 4 9 8 8 44
9% 3% 4% 12% 3% 8% - 3% 5% 3% 3% 8% 15% 12% 2% 6% 8% 23% 14% 21% 4% 9% 7% 7% 12%

BCEGHIJKO BCEGHIJKOPU BGO GO BCGHJKO ABCEGHIJKLOPUW BCEGHIJKLOPU GO BCGHJKO ABCDEFGHIJKLNOPQSUVWXY ABCEGHIJKLOPU ABCDEFGHIJKLNOPQSUVWXY BGJKO GO BGO ABCEGHIJKLOPU

  Trust much more

1378 39 16 59 17 23 15 16 23 25 41 335 26 52 50 47 48 211 76 57 20 28 21 25 108
22% 8% 8% 26% 17% 23% 15% 14% 10% 12% 16% 30% 26% 25% 14% 23% 19% 31% 37% 28% 19% 27% 18% 23% 29%

BCHIJKO BCGHIJKO BC BCIJO B B BC ABCEGHIJKOPQUW BCHIJKO BCGHIJKO BC BCIJO BCI ABCEGHIJKOPQUW ABCDEFGHIJKNOPQUWX ABCEGHIJKOQW BCI BCGHIJKO BC BCIJO ABCEGHIJKOQUW

  Trust somewhat more

2872 307 118 102 59 35 69 57 111 114 124 513 35 85 202 98 121 224 84 75 59 33 55 44 148
47% 61% 59% 46% 58% 34% 69% 51% 50% 57% 50% 46% 35% 41% 56% 48% 48% 33% 41% 37% 56% 32% 46% 40% 40%

FMRTVY ADFHIKLMNPQRSTVWXY ADFKLMNPQRSTVWXY RV ADFLMNRSTVXY ADFHIJKLMNOPQRSTVWXY FMRTVY FMRSTVY ADFLMNRSTVXY FMRTVY FMRTVY R ADFLMNQRSTVXY FMRTV FMRTV R FMNRSTVXY RV R
Trust the same

1342 141 59 36 22 36 16 36 75 56 77 176 24 44 99 47 63 97 19 26 22 33 35 33 70
22% 28% 30% 16% 22% 35% 16% 32% 34% 28% 31% 16% 24% 21% 28% 23% 25% 14% 9% 13% 21% 32% 29% 30% 19%

DLRST ADGLRSTY ADGLRSTY S RST ADEGLNPQRSTUY ADGLNRSTY ADEGLNPQRSTUY ADGLRSTY ADGLNRSTY S LRST RST ADGLRSTY LRST DLRST S ADGLNRSTY ADGLRSTY ADGLRSTY RS
BOTTOM 2 BOX (NET)

1029 99 42 28 16 21 15 29 56 42 51 150 18 40 79 36 44 73 13 22 16 30 29 27 53
17% 20% 21% 13% 16% 21% 15% 26% 25% 21% 20% 14% 18% 19% 22% 18% 17% 11% 6% 11% 15% 29% 24% 25% 14%

LRST DLRSTY DLRSTY S S LRST S ADLRSTY ADGLQRSTUY DLRSTY DLRSTY S RS LRST ADLRSTY RS RS S ABDEGLPQRSTUY ADLRSTY ADLRSTY S
  Trust somewhat less

313 42 17 8 6 15 1 7 19 14 26 26 6 4 20 11 19 24 6 4 6 3 6 6 17
5% 8% 9% 4% 6% 15% 1% 6% 9% 7% 10% 2% 6% 2% 6% 5% 8% 3% 3% 2% 6% 3% 5% 5% 5%

LNRT ADGLNRSTY ADGLNRST L ABDEGHJLMNOPQRSTUVWXY GLN ADGLNRSTY GLNRT ADGLNORSTVY L LNT L GLNRST L L
  Trust much less

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 512Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2382 74 33 128 19 35 15 26 43 38 62 480 52 98 74 80 130 404 126 104 35 53 54 44 175
39% 15% 17% 57% 19% 34% 15% 23% 20% 19% 25% 43% 52% 48% 21% 39% 51% 59% 61% 52% 33% 51% 45% 40% 47%

BCEGHIJKO ABCEFGHIJKLNOPUWXY BCEGIJO B BCG ABCEGHIJKOU ABCEFGHIJKOPU ABCEFGHIJKOU B BCEGHIJKO ABCEFGHIJKLOPUX ABCEFGHIJKLNOPQUWXY ABCEFGHIJKLNOPQUWXY ABCEFGHIJKLOPUX BCEGIJO ABCEFGHIJKOPU BCEGHIJKO BCEGHIJKO ABCEFGHIJKOU

TOP 2 BOX (NET)

745 16 10 38 1 9 - 4 11 7 12 103 20 39 8 17 54 179 54 47 11 21 20 10 54
12% 3% 5% 17% 1% 9% - 4% 5% 3% 5% 9% 20% 19% 2% 8% 21% 26% 26% 23% 10% 20% 17% 9% 15%

BCEGHIJKLO G ABCEGHIJKLOP BEGO G G BCEGHIJKO ABCEFGHIJKLOPX ABCEFGHIJKLOPX BEGJO ABCEFGHIJKLOPUXY ABCDEFGHIJKLNOPUWXY ABCDEFGHIJKLOPUXY ABCEFGHIJKLOPUXY BEGHJKO ABCEFGHIJKLOPUX BCEGHIJKLOP BEGJO BCEGHIJKLOP

  Trust much more

1637 58 23 90 18 26 15 22 32 31 50 377 32 59 66 63 76 225 72 57 24 32 34 34 121
27% 12% 12% 40% 18% 25% 15% 20% 15% 15% 20% 34% 32% 29% 18% 31% 30% 33% 35% 28% 23% 31% 29% 31% 33%

BCEGIJKO ABCEFGHIJKNOPQRTUW BCIJ B BC ABCEGHIJKOU BCEGHIJKO BCEGIJKO BC BCEGHIJKO BCEGHIJKO ABCEGHIJKOU ABCEGHIJKOU BCEGIJKO BC BCEGIJKO BCGIJO BCEGIJKO ABCEGHIJKO

  Trust somewhat more

2701 275 99 77 63 44 74 67 113 111 133 482 28 80 207 99 94 202 67 69 51 34 50 41 141
44% 55% 50% 35% 62% 43% 74% 60% 51% 55% 53% 43% 28% 39% 58% 49% 37% 29% 32% 34% 49% 33% 42% 37% 38%

DMQRSTVY ADFLMNQRSTVWXY DMNQRSTVXY ACDFLMNPQRSTUVWXY MR ABCDFHIJKLMNOPQRSTUVWXY ADFLMNQRSTVWXY ADLMNQRSTVXY ADFLMNQRSTVWXY ADLMNQRSTVWXY DMRSTV R ADFLMNPQRSTVWXY DMNQRSTVY R DMQRSTV MR R
Trust the same

1061 153 68 18 19 23 11 19 64 52 55 148 20 28 77 25 29 81 14 28 19 16 15 25 54
17% 30% 34% 8% 19% 23% 11% 17% 29% 26% 22% 13% 20% 14% 22% 12% 11% 12% 7% 14% 18% 16% 13% 23% 15%

DLQRS ADEGHKLMNOPQRSTUVWY ADEFGHKLMNOPQRSTUVWXY DRS DGLNPQRS DS ADGHLNOPQRSTUVWY ADGLNPQRSTVWY ADGLNPQRSTWY DS DQRS S ADGLNPQRSTWY S S DS DS DGLNPQRSTWY DS
BOTTOM 2 BOX (NET)

795 111 53 13 14 13 9 17 48 36 36 121 16 26 65 19 20 55 9 24 12 10 8 20 40
13% 22% 27% 6% 14% 13% 9% 15% 22% 18% 14% 11% 16% 13% 18% 9% 8% 8% 4% 12% 11% 10% 7% 18% 11%

DLQRSW ADFGKLNPQRSTUVWY ADEFGHJKLMNOPQRSTUVWY DS DS DQRSW ADGKLNPQRSTUVWY ADGLPQRSWY DQRSW DRS DQRSW DRS ADGLPQRSVWY S DS S DLPQRSWY DS
  Trust somewhat less

266 42 15 5 5 10 2 2 16 16 19 27 4 2 12 6 9 26 5 4 7 6 7 5 14
4% 8% 8% 2% 5% 10% 2% 2% 7% 8% 8% 2% 4% 1% 3% 3% 4% 4% 2% 2% 7% 6% 6% 5% 4%

LN ADGHLNOPQRSTY ADHLNOPRST N ADGHLNOPQRSTY ADHLNOPRST ADGHLNOPQRSTY ADGHLNOPQRSTY N DLNT LN LN N N
  Trust much less

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 513Q916_5. How much do you trust the Domain Name industry compared to these other industries?

5. Computer hardware companies
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2281 76 25 116 15 34 15 30 40 32 58 521 43 86 91 69 101 369 117 107 38 47 47 37 167
37% 15% 13% 52% 15% 33% 15% 27% 18% 16% 23% 47% 43% 42% 25% 34% 40% 54% 57% 53% 36% 46% 39% 34% 45%

BCEGHIJKO ABCEFGHIJKNOPQUWX BCEGIJ BCEGJ BC ABCEFGHIJKOPQUX BCEGHIJKO BCEGHIJKO BCEGIJ BCEGIJKO BCEGHIJKO ABCEFGHIJKLMNOPQUWXY ABCEFGHIJKLMNOPQUWXY ABCEFGHIJKNOPQUWX BCEGIJKO BCEGHIJKOP BCEGHIJKO BCEGIJK ABCEFGHIJKOPX

TOP 2 BOX (NET)

680 20 11 33 3 9 1 6 9 7 11 121 9 27 8 16 28 162 49 52 13 11 14 13 47
11% 4% 6% 15% 3% 9% 1% 5% 4% 3% 4% 11% 9% 13% 2% 8% 11% 24% 24% 26% 12% 11% 12% 12% 13%

BCEGIJKO O BCEGHIJKOP BGO BCEGIJKO BGJO BCEGHIJKO BGO BCEGIJKO ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLMNOPQUVWXY ABCDEFGHIJKLMNOPQUVWXY BCEGIJKO BEGIJKO BCEGIJKO BCEGIJKO BCEGHIJKO

  Trust much more

1601 56 14 83 12 25 14 24 31 25 47 400 34 59 83 53 73 207 68 55 25 36 33 24 120
26% 11% 7% 37% 12% 25% 14% 21% 14% 12% 19% 36% 34% 29% 23% 26% 29% 30% 33% 27% 24% 35% 28% 22% 32%

BCEGIJK ABCEFGHIJKOPRTUX BCEIJ BCJ C BC ABCEFGHIJKNOPQRTUX BCEGHIJKO BCEGIJK BCEGIJ BCEGIJ BCEGIJK ABCEGIJKO ABCEGHIJKOX BCEGIJK BCEIJ ABCEGHIJKOX BCEGIJ BCJ ABCEGHIJKOX

  Trust somewhat more

2717 270 107 81 61 47 70 58 114 115 129 462 33 86 184 102 109 227 71 69 51 31 47 47 146
44% 54% 54% 36% 60% 46% 70% 52% 52% 57% 52% 42% 33% 42% 51% 50% 43% 33% 34% 34% 49% 30% 39% 43% 39%

DMRSTV ADLMNQRSTVWXY ADLMNQRSTVWY ADFLMNQRSTVWXY RSTV ABCDFHIJKLMNOPQRSTUVWXY DLMRSTVY ADLMNRSTVWY ADLMNQRSTVWXY ADLMNRSTVWY RSV RV ADLMNQRSTVWY DLMRSTVY RV DMRSTV R R
Trust the same

1146 156 68 26 25 21 15 24 66 54 63 127 24 34 83 33 43 91 19 25 16 25 25 26 57
19% 31% 34% 12% 25% 21% 15% 21% 30% 27% 25% 11% 24% 17% 23% 16% 17% 13% 9% 12% 15% 24% 21% 24% 15%

DLRST ADFGHLNOPQRSTUWY ADFGHKLNOPQRSTUWY DLRSTY DLRS DLRST ADGLNPQRSTUY ADGLNPQRSTUY ADGLNPQRSTUY DLRSTY LS ADLPRSTY S LS DLRSTY DLRST DLRSTY LS
BOTTOM 2 BOX (NET)

839 111 44 18 20 10 14 21 51 38 40 109 13 28 67 24 31 61 13 22 9 17 14 20 44
14% 22% 22% 8% 20% 10% 14% 19% 23% 19% 16% 10% 13% 14% 19% 12% 12% 9% 6% 11% 9% 17% 12% 18% 12%

DLRS ADFKLMNPQRSTUWY ADFLNPQRSTUWY DFLRSTUY S DLRSU ADFLMNPQRSTUWY ADFLPRSTUY DLRS S RS ADFLPQRSTUY S DLRS DLRSU S
  Trust somewhat less

307 45 24 8 5 11 1 3 15 16 23 18 11 6 16 9 12 30 6 3 7 8 11 6 13
5% 9% 12% 4% 5% 11% 1% 3% 7% 8% 9% 2% 11% 3% 4% 4% 5% 4% 3% 1% 7% 8% 9% 5% 4%

LT ADGHLNOPQRSTY ADGHLNOPQRSTY L ADGHLNOPQRSTY GLT GLNRSTY ADGHLNOPRSTY ADGHLNOPQRSTY L L L L GLT GLT ADGHLNRSTY LT L
  Trust much less

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 514Q1000. Which devices do you use to access the Internet?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4533 340 145 183 70 89 71 89 169 146 175 827 78 173 211 127 136 566 178 176 87 65 97 76 259
74% 68% 73% 82% 69% 87% 71% 79% 77% 73% 70% 75% 78% 84% 59% 62% 54% 82% 86% 88% 83% 63% 82% 69% 70%

BOPQV OQ OPQ ABCEGJKLOPQVXY Q ABCEGIJKLOPQVXY OQ BOPQV BOPQV OPQ OQ BOPQV BOPQV ABCEGJKLOPQVXY ABCEGJKLOPQVXY ABCEGIJKLOPQVXY ABCEGIJKLMOPQVXY ABCEGJKOPQVXY BEKOPQVXY Q OQ
Laptop computer

4414 333 123 138 68 60 71 70 131 129 181 948 66 150 193 170 212 486 127 131 68 88 96 92 283
72% 66% 62% 62% 67% 59% 71% 63% 60% 64% 72% 85% 66% 73% 54% 83% 84% 71% 61% 65% 65% 85% 81% 84% 76%

BCDFHIJOST O O O O CDFIOS ABCDEFGHIJKMNORSTUY O CDFIOS ABCDEFGHIJKMNORSTU ABCDEFGHIJKMNORSTUY CDFIOS O O ABCDEFGHIJKMNORSTU ABCDEFHIJMORSTU ABCDEFGHIJKMNORSTU ABCDFHIJMORSTU

Desktop computer

4221 260 107 166 79 86 89 66 137 97 121 896 75 150 161 161 190 490 147 171 90 53 88 78 263
69% 52% 54% 74% 78% 84% 89% 59% 62% 48% 48% 81% 75% 73% 45% 79% 75% 71% 71% 85% 86% 51% 74% 71% 71%

BCHIJKOV O BCHIJKOV ABCHIJKOV ABCDHIJKNORSVXY ABCDEHIJKLMNOPQRSVWXY O BJKO ABCDHIJKNOQRSVXY BCHIJKOV BCHIJKOV ABCHIJKORVY ABCHIJKOV BCHIJKOV BCHJKOV ABCDHIJKMNOQRSVWXY ABCDHIJKNOQRSVWXY BCHIJKOV BCJKOV BCHIJKOV

Smartphone

2673 218 89 127 43 51 43 42 109 74 76 543 38 125 79 76 143 292 79 94 44 33 72 35 148
44% 43% 45% 57% 43% 50% 43% 38% 50% 37% 30% 49% 38% 61% 22% 37% 57% 43% 38% 47% 42% 32% 61% 32% 40%

KOVX KOVX KOVX ABCEGHJKLMOPRSTUVXY KO JKOPSVX KO O HJKOPSVXY O O ABHJKMOPRSVXY O ABCEGHIJKLMOPRSTUVXY O ABCEGHJKLMOPRSTUVXY KOVX O JKOVX KO O ABCEGHJKLMOPRSTUVXY O KO
Tablet

12 - - - - - - - - - 1 - - - 9 - - - - - - - - - 2
* - - - - - - - - - * - - - 3% - - - - - - - - - 1%

L ABCDIJKLNPQRSTY L
Notebook

10 - 3 1 - - 2 - 1 - - - - 1 1 - - - - 1 - - - - -
* - 2% * - - 2% - * - - - - * * - - - - * - - - - - 

ABLRY L ABJKLPQRSY L L L
Game system (i.e. PSP,
Wii, Xbox 360, etc.)

9 1 - - - - - 1 - 1 - - - - 1 - 1 1 - 1 - 1 - - 1
* * - - - - - 1% - * - - - - * - * * - * - 1% - - * 

AL L L L AL
Regular mobile phone
(Not Smartphone)

2 - 1 - - - - - - - - - - 1 - - - - - - - - - - -
* - 1% - - - - - - - - - - * - - - - - - - - - - - 

AL AL
Ipod

2 1 - - - - - - - - 1 - - - - - - - - - - - - - -
* * - - - - - - - - * - - - - - - - - - - - - - - 

AL
Smart TV

4 - 1 - - - - - - - - 1 - - - - 1 - - - - - 1 - -
* - 1% - - - - - - - - * - - - - * - - - - - 1% - - 

A ABR
Other

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

AL
Declined to answer

15881 1153 470 615 260 286 276 268 547 447 555 3215 257 600 655 534 683 1835 531 574 289 240 354 281 956
258% 230% 235% 276% 257% 280% 276% 239% 249% 222% 222% 290% 257% 291% 183% 262% 270% 267% 257% 286% 275% 233% 297% 255% 258%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 515Q1005. What is your experience with URL shorteners?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2270 154 60 99 29 40 26 25 62 50 34 385 53 106 93 93 99 293 111 130 50 59 45 41 133
37% 31% 30% 44% 29% 39% 26% 22% 28% 25% 14% 35% 53% 51% 26% 46% 39% 43% 54% 65% 48% 57% 38% 37% 36%

BCGHIJKO K K ABCEGHIJKLOY K GHIJKO K K K K HJKO ABCEGHIJKLOQWXY ABCEFGHIJKLOQRWXY K ABCEGHIJKLOY BCGHIJKO ABCEGHIJKLOY ABCEFGHIJKLOQRWXY ABCDEFGHIJKLNOPQRSUWXY ABCEGHIJKLOY ABCDEFGHIJKLOQRWXY HJKO HJKO HJKO
USE THEM (NET)

592 37 10 31 7 9 4 3 14 13 4 91 22 21 14 28 21 99 35 42 18 17 8 10 34
10% 7% 5% 14% 7% 9% 4% 3% 6% 6% 2% 8% 22% 10% 4% 14% 8% 14% 17% 21% 17% 17% 7% 9% 9%

CHKO KO K ABCGHIJKLOW K KO K K HKO ABCEFGHIJKLNOQRWXY CHKO ABCGHIJKLO HKO ABCEGHIJKLOQWY ABCEGHIJKLNOQWY ABCEFGHIJKLNOQRWXY ABCEGHIJKLOQWY ABCEGHIJKLOQWY K HKO HKO
  I use them frequently

1678 117 50 68 22 31 22 22 48 37 30 294 31 85 79 65 78 194 76 88 32 42 37 31 99
27% 23% 25% 30% 22% 30% 22% 20% 22% 18% 12% 26% 31% 41% 22% 32% 31% 28% 37% 44% 30% 41% 31% 28% 27%

BJKO K K BHIJKO K JK K K JK JK ABCDEGHIJKLOPQRXY K BHIJKO BHIJKO JKO ABCEGHIJKLORY ABCDEFGHIJKLMOPQRUWXY JK ABCEGHIJKLORY HJKO JK JK
  I use them, but not
  frequently

3874 348 140 124 72 62 74 87 158 151 216 725 47 100 265 111 154 394 96 71 55 44 74 69 237
63% 69% 70% 56% 71% 61% 74% 78% 72% 75% 86% 65% 47% 49% 74% 54% 61% 57% 46% 35% 52% 43% 62% 63% 64%

DMNPRSTUV ADMNPQRSTUV ADMNPQRSTUV TV DMNPRSTUV NSTV ADFMNPQRSTUV ADFLMNPQRSTUVWXY ADFMNPQRSTUV ADFLMNPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY DMNPRSTUV T ADFLMNPQRSTUVWXY T MNSTV NSTV T T MNSTV MNSTV DMNPRSTUV

NEVER USES THEM
(NET)

2146 126 60 90 32 46 37 49 78 63 62 421 29 71 113 80 107 262 70 42 26 34 43 43 162
35% 25% 30% 40% 32% 45% 37% 44% 35% 31% 25% 38% 29% 34% 32% 39% 42% 38% 34% 21% 25% 33% 36% 39% 44%

BKTU T BCKOTU T ABCJKMOTU BKT ABCJKMOTU BKT T ABCKOTU BKT BT BKTU ABCJKMOTU BCKOTU BKT T BKT BKTU ABCEIJKLMNOSTU

  I have heard of them but
  never used them

1728 222 80 34 40 16 37 38 80 88 154 304 18 29 152 31 47 132 26 29 29 10 31 26 75
28% 44% 40% 15% 40% 16% 37% 34% 36% 44% 62% 27% 18% 14% 42% 15% 19% 19% 13% 14% 28% 10% 26% 24% 20%

DFMNPQRSTVY ADFHILMNPQRSTUVWXY ADFLMNPQRSTUVWXY ADFLMNPQRSTVWXY ADFLMNPQRSTVXY DFMNPQRSTVY ADFLMNPQRSTVXY ADFLMNPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY DFMNPQRSTVY ADFLMNPQRSTUVWXY V SV DFNPRSTV DNPSTV NSTV SV
  I have never heard of
  them or used them

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 516Q1010. Why haven’t you used URL shorteners?

Base: Not Used URL Shorteners

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3874 348 140 124 72* 62* 74* 87* 158 151 216 725 47* 100 265 111 154 394 96* 71* 55* 44* 74* 69* 237Unweighted Base
3874 348 140 124 72* 62* 74* 87* 158 151 216 725 47* 100 265 111 154 394 96* 71* 55* 44* 74* 69* 237Weighted Base

1677 115 52 50 33 36 28 48 69 57 106 316 17 21 107 58 92 176 32 38 19 21 26 36 124
43% 33% 37% 40% 46% 58% 38% 55% 44% 38% 49% 44% 36% 21% 40% 52% 60% 45% 33% 54% 35% 48% 35% 52% 52%

BNS N N N BN ABCDGJLMNOSUW N ABCDGJLMNOSUW BN N BCJNSW BN N BCJNOSUW ABCDGIJKLMNORSUW BNS BCJNOSUW N N BCJNSW ABCDGJLMNOSUW

Never needed to

1364 194 72 28 35 15 30 30 68 65 94 248 11 13 118 24 35 88 18 23 25 10 29 28 63
35% 56% 51% 23% 49% 24% 41% 34% 43% 43% 44% 34% 23% 13% 45% 22% 23% 22% 19% 32% 45% 23% 39% 41% 27%

DNPQRSY ADFGHIJKLMNOPQRSTVWXY ADFHLMNPQRSTVY ADFLMNPQRSVY DFNPQRSY NPQRS ADFLMNPQRSVY ADFLMNPQRSVY ADFLMNPQRSVY DNPQRSY ADFLMNPQRSVY N NS DFMNPQRSVY DNPQRSY DFNPQRSY N
I have never heard of
them

826 37 15 36 1 10 13 16 18 27 26 180 15 53 51 40 34 122 47 8 6 10 14 9 38
21% 11% 11% 29% 1% 16% 18% 18% 11% 18% 12% 25% 32% 53% 19% 36% 22% 31% 49% 11% 11% 23% 19% 13% 16%

BCEIKTY E E ABCEIJKOTUXY E E BE E BE E ABCEIKTUXY BCEIJKTUXY ABCDEFGHIJKLMOPQRTUVWXY BCEIK ABCEFGHIJKLOQTUWXY BCEIK ABCEFGHIJKLOQTUWXY ABCDEFGHIJKLOQRTUVWXY E E BCE BE E E
Confused about which
website I’m going to

303 15 11 13 5 3 5 12 8 10 9 53 8 14 13 11 12 49 4 11 5 2 8 6 16
8% 4% 8% 10% 7% 5% 7% 14% 5% 7% 4% 7% 17% 14% 5% 10% 8% 12% 4% 15% 9% 5% 11% 9% 7%

BK BKO ABIKLOSY ABFIJKLOSY ABIKLOSY BK ABIKLOSY ABFIJKLOSY BK
Don’t trust them

258 16 7 8 2 8 - 4 12 6 10 44 12 20 16 4 11 35 10 2 1 4 3 3 20
7% 5% 5% 6% 3% 13% - 5% 8% 4% 5% 6% 26% 20% 6% 4% 7% 9% 10% 3% 2% 9% 4% 4% 8%
G G ABEGJKLPTU G G ABCDEGHIJKLOPQRSTUVWXY ABCDEGHIJKLOPQRTUWXY G G BG BGJ G G

Don’t like them

15 2 1 1 - - 1 - - 1 - 2 - 3 - - - - 2 - - - - - 2
* 1% 1% 1% - - 1% - - 1% - * - 3% - - - - 2% - - - - - 1%

R ABIKLOQR AKLOR
Don’t know how to use
them

4 1 - - - - - - - - - - - - - - - 2 - - 1 - - - -
* * - - - - - - - - - - - - - - - 1% - - 2% - - - - 

A AKLOY
Have used URL
shorteners before

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AL
Might have used/not sure

7 2 - - - - - - - - - - - - - 1 1 1 1 - - 1 - - -
* 1% - - - - - - - - - - - - - 1% 1% * 1% - - 2% - - - 

L L L L AKLOY
Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

2 - - - - - - - 1 - - - - - - - - - - - - - - - 1
* - - - - - - - 1% - - - - - - - - - - - - - - - * 

AL A
Don’t know

3 - 2 - - - - - - - - - - - - - - - - - - - - - 1
* - 1% - - - - - - - - - - - - - - - - - - - - - * 

ABLR
Declined to answer

4461 384 160 136 76 72 77 110 176 166 245 843 63 124 305 138 185 473 114 82 57 48 80 82 265
115% 110% 114% 110% 106% 116% 104% 126% 111% 110% 113% 116% 134% 124% 115% 124% 120% 120% 119% 115% 104% 109% 108% 119% 112%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 517Q1015. Why do you use URL shorteners?

Base: Have Used URL Shorteners

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2270 154 60* 99* 29** 40* 26** 25** 62* 50* 34* 385 53* 106 93* 93* 99* 293 111 130 50* 59* 45* 41* 133Unweighted Base
2270 154 60* 99* 29** 40* 26** 25** 62* 50* 34* 385 53* 106 93* 93* 99* 293 111 130 50* 59* 45* 41* 133Weighted Base

1446 97 41 54 21 18 16 20 26 32 21 267 38 65 70 71 69 188 54 76 30 38 24 18 92
64% 63% 68% 55% 72% 45% 62% 80% 42% 64% 62% 69% 72% 61% 75% 76% 70% 64% 49% 58% 60% 64% 53% 44% 69%

FISX FISX FISX I ADFISTWX DFISX I ABDFINRSTWX ABDFINRSTUWX DFISX FISX I IX DFISX
They are convenient

1285 86 28 61 14 29 11 14 38 23 15 235 40 63 32 42 47 191 80 79 26 34 24 23 50
57% 56% 47% 62% 48% 73% 42% 56% 61% 46% 44% 61% 75% 59% 34% 45% 47% 65% 72% 61% 52% 58% 53% 56% 38%

OPY OY OPQY ACJKOPQY OY CJOPQY ABCJKLNOPQUVWY OPY ACJKOPQY ABCJKLOPQUWY OPQY O OY O OY
They save me time

471 9 2 11 3 4 4 1 6 2 2 136 14 28 8 17 19 92 27 17 6 21 11 13 18
21% 6% 3% 11% 10% 10% 15% 4% 10% 4% 6% 35% 26% 26% 9% 18% 19% 31% 24% 13% 12% 36% 24% 32% 14%

BCDIJKOTY ABCDFIJKOPQSTUY BCDIJKOTY BCDFIJKOTUY BCJ BCJO ABCDFIJKOPQTUY BCDIJKOTY BC ABCDFIJKOPQTUY BCDIJKO BCDFIJKOTUY BC
It’s the latest thing

25 3 3 2 - - 1 - 1 1 - 2 - 1 2 1 - 1 4 2 1 - - - -
1% 2% 5% 2% - - 4% - 2% 2% - 1% - 1% 2% 1% - * 4% 2% 2% - - - - 

ALQRY ALRY
To shorten address/save
space/use where there
are character limits

17 4 3 - - - 1 - - - 1 - - 1 - 1 - 1 1 - 2 - - 1 1
1% 3% 5% - - - 4% - - - 3% - - 1% - 1% - * 1% - 4% - - 2% 1%

ALR ADLOQRT L L ADLQRT L
For social media such as
Twitter/Facebook

12 1 1 2 1 1 - - - 2 - - - - - 1 1 - - - - - - 1 1
1% 1% 2% 2% 3% 3% - - - 4% - - - - - 1% 1% - - - - - - 2% 1%

LR ALR LR ALNRST L L LR
Some sites
require/provide it that way

12 4 1 - - - - - 2 - 1 - - 2 - - 2 - - - - - - - -
1% 3% 2% - - - - - 3% - 3% - - 2% - - 2% - - - - - - - - 

ALR LR ALRTY LRY LR ALR
As a link/to
click/share/post the link

9 - - 2 - - - - - - - - - 2 - - - 1 - - 1 2 - 1 -
* - - 2% - - - - - - - - - 2% - - - * - - 2% 3% - 2% - 

AL AL L ABLRTY AL
Generates
earnings/income

8 - - - - - - - - - - - - - - - - 3 2 2 - - - - 1
* - - - - - - - - - - - - - - - - 1% 2% 2% - - - - 1%

L AL AL
For confidentiality/to keep
hidden/protect affiliate
links

4 1 - - - - - - - - - - 1 - - - 1 - - 1 - - - - -
* 1% - - - - - - - - - - 2% - - - 1% - - 1% - - - - - 

ALR L
For advertising

4 1 - 1 - - - - - - 1 - - - - - - - - - - - - - 1
* 1% - 1% - - - - - - 3% - - - - - - - - - - - - - 1%

L ALR
Use out of need/am
required to

3 - - - - - - - - - - - - - - 1 - - 1 - - - 1 - -
* - - - - - - - - - - - - - - 1% - - 1% - - - 2% - - 

AL A ALR
Looks better/more
professional

3 - 1 - - - - - - - - - - 1 - - - - - 1 - - - - -
* - 2% - - - - - - - - - - 1% - - - - - 1% - - - - - 

ALR A
Easy to remember

2 - - - - - - - - - - 1 - - - - - - - - - - - 1 -
* - - - - - - - - - - * - - - - - - - - - - - 2% - 

AR
To try it/for fun

2 1 - - - - - - - - - - - - - - 1 - - - - - - - -
* 1% - - - - - - - - - - - - - - 1% - - - - - - - - 

A AL
For trusted
sites/correspondence

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
* 1% - - - - - - - - - * - - - - - - - - - - - - - 

A
Used passively/seldom

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 517Q1015. Why do you use URL shorteners?

Base: Have Used URL Shorteners

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2270 154 60* 99* 29** 40* 26** 25** 62* 50* 34* 385 53* 106 93* 93* 99* 293 111 130 50* 59* 45* 41* 133Weighted Base
1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ALR
Do not use URL
shorteners

11 2 - - - - - - 1 - 1 - - 1 1 1 - 2 - - - - - - 2
* 1% - - - - - - 2% - 3% - - 1% 1% 1% - 1% - - - - - - 2%

L L AL L L L
Other

6 - - - - - - - 1 - - - - - - 1 - - - 1 - - - - 3
* - - - - - - - 2% - - - - - - 1% - - - 1% - - - - 2%

ALR L ALR
Don’t know

2 1 - - - - - - - - 1 - - - - - - - - - - - - - -
* 1% - - - - - - - - 3% - - - - - - - - - - - - - - 

A ALRY
Declined to answer

3325 211 80 133 39 52 33 35 75 61 43 642 93 164 113 136 140 479 169 179 66 95 60 58 169
146% 137% 133% 134% 134% 130% 127% 140% 121% 122% 126% 167% 175% 155% 122% 146% 141% 163% 152% 138% 132% 161% 133% 141% 127%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 518Q1020. What is your experience with QR codes?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2649 120 52 98 37 26 41 27 70 55 77 789 53 71 229 114 112 274 88 70 40 20 35 32 119
43% 24% 26% 44% 37% 25% 41% 24% 32% 27% 31% 71% 53% 34% 64% 56% 44% 40% 43% 35% 38% 19% 29% 29% 32%

BCFHIJKNTVWXY BCFHIJKNVWXY BHV BCFHJV BV BV ABCDEFGHIJKMNOPQRSTUVWXY ABCEFHIJKNRTUVWXY BV ABCDEFGHIJKMNQRSTUVWXY ABCDEFGHIJKNQRSTUVWXY BCFHIJKNTVWXY BCFHIJKVWXY BCFHIJKVWXY BV BCHV BV
USE THEM (NET)

552 8 4 13 5 3 7 5 8 2 5 280 13 4 20 23 21 68 17 14 5 2 - 3 22
9% 2% 2% 6% 5% 3% 7% 4% 4% 1% 2% 25% 13% 2% 6% 11% 8% 10% 8% 7% 5% 2% - 3% 6%

BCFIJKNOVWXY BCJKNW BJW BCJKNW JW W ABCDEFGHIJKMNOPQRSTUVWXY BCDEFHIJKNOUVWXY BCJKNW BCDFHIJKNOVWXY BCIJKNVW BCFIJKNOVWXY BCIJKNVW BCJKNW BJW BCJKNW

  I use them frequently

2097 112 48 85 32 23 34 22 62 53 72 509 40 67 209 91 91 206 71 56 35 18 35 29 97
34% 22% 24% 38% 32% 23% 34% 20% 28% 26% 29% 46% 40% 33% 58% 45% 36% 30% 34% 28% 33% 17% 29% 26% 26%

BCFHJRVY BCFHIJKRTVXY BHV BHV V V ABCDEFGHIJKNQRSTUVWXY BCFHIJKRTVXY BHV ABCDEFGHIJKLMNPQRSTUVWXY ABCEFHIJKNRSTVWXY BCFHJVY BHV BCFHVY V BHV V
  I use them, but not
  frequently

3495 382 148 125 64 76 59 85 150 146 173 321 47 135 129 90 141 413 119 131 65 83 84 78 251
57% 76% 74% 56% 63% 75% 59% 76% 68% 73% 69% 29% 47% 66% 36% 44% 56% 60% 57% 65% 62% 81% 71% 71% 68%

LMOP ADEGIKLMNOPQRSTUY ADGLMOPQRSU LOP LMOP ADGLMOPQRS LOP ADEGLMOPQRSU ADLMOPQRS ADGLMOPQRS ADLMOPQRS LO ADLMOPQ L L LOP LMOP LOP ALMOPQ LMOP ADEGIKLMNOPQRSTUY ADLMOPQRS ADLMOPQRS ADLMOPQRS

NEVER USES THEM
(NET)

2269 225 94 80 46 51 46 52 97 84 125 239 28 85 88 81 107 271 81 77 44 28 37 41 162
37% 45% 47% 36% 46% 50% 46% 46% 44% 42% 50% 22% 28% 41% 25% 40% 42% 39% 39% 38% 42% 27% 31% 37% 44%

LOV ADLMOVW ADLMOVW LO LMOVW ADLMORVW LMOVW ALMOVW ALMOVW LMOV ADLMOPRSTVWX LMOV LMOV LMOVW LMOV LOV LO LMOV L LO ALMOVW

  I have heard of them but
  never used them

1226 157 54 45 18 25 13 33 53 62 48 82 19 50 41 9 34 142 38 54 21 55 47 37 89
20% 31% 27% 20% 18% 25% 13% 29% 24% 31% 19% 7% 19% 24% 11% 4% 13% 21% 18% 27% 20% 53% 39% 34% 24%

LOPQ ADEGKLMOPQRSUY AGLOPQS LOPQ LP GLOPQ LP AEGKLOPQRS GLOPQ ADEGKLMOPQRSU LOP LOP GLOPQ LP LP LOPQ LOP AGLOPQS LOP ABCDEFGHIJKLMNOPQRSTUWXY ACDEFGIKLMNOPQRSTUY ADEGKLMOPQRSUY AGLOPQ

  I have never heard of
  them or used them

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 519Q1025. Why haven’t you used QR codes?

Base: Not Used QR Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3495 382 148 125 64* 76* 59* 85* 150 146 173 321 47* 135 129 90* 141 413 119 131 65* 83* 84* 78* 251Unweighted Base
3495 382 148 125 64* 76* 59* 85* 150 146 173 321 47* 135 129 90* 141 413 119 131 65* 83* 84* 78* 251Weighted Base

1987 199 80 73 43 48 38 54 83 81 124 169 29 50 91 69 106 235 57 72 41 28 34 40 143
57% 52% 54% 58% 67% 63% 64% 64% 55% 55% 72% 53% 62% 37% 71% 77% 75% 57% 48% 55% 63% 34% 40% 51% 57%

BNSVW NV NVW NVW BLNSVW NSVW NSVW NSVW NVW NVW ABCDIJLNRSTVWXY NVW NVW ABCDIJLNRSTVWXY ABCDIJLNRSTVWXY ABCDIJLNRSTVWXY NVW V NVW NVW NV NVW
Never needed to

918 126 44 33 10 18 12 14 39 42 21 37 14 43 20 4 22 136 38 40 13 47 41 29 75
26% 33% 30% 26% 16% 24% 20% 16% 26% 29% 12% 12% 30% 32% 16% 4% 16% 33% 32% 31% 20% 57% 49% 37% 30%

HKLOPQ AEHKLOPQU EHKLOPQ KLOPQ P KLP P P KLOPQ EHKLOPQ P P KLOPQ EHKLOPQ P P AEHKLOPQU EHKLOPQ EHKLOPQ P ABCDEFGHIJKLMNOPQRSTUXY ABCDEFGHIJKLMNOPQRSTUY AEGHKLOPQU EHKLOPQ

I have never heard of
them or seen them

390 30 12 10 6 9 12 10 18 13 28 55 12 21 16 14 11 43 19 4 6 4 6 5 26
11% 8% 8% 8% 9% 12% 20% 12% 12% 9% 16% 17% 26% 16% 12% 16% 8% 10% 16% 3% 9% 5% 7% 6% 10%
BT T ABCDJQRTVWXY T T T ABCDQTVWX ABCDJQRTVWXY ABCDEHIJOQRTUVWXY BQTV T BTV T BCQTVX T

Don’t like them

358 20 8 10 4 8 3 15 10 11 16 92 10 18 9 11 7 40 9 15 8 4 5 5 20
10% 5% 5% 8% 6% 11% 5% 18% 7% 8% 9% 29% 21% 13% 7% 12% 5% 10% 8% 11% 12% 5% 6% 6% 8%

BCQ ABCDEGIJOQRSVWXY ABCDEFGHIJKNOPQRSTUVWXY ABCDEGIJKOQRSVWXY BCQV BQ B B B
Don’t trust them

95 26 15 4 1 - - 2 7 6 13 1 - 3 4 1 2 3 - - 2 1 - 2 2
3% 7% 10% 3% 2% - - 2% 5% 4% 8% * - 2% 3% 1% 1% 1% - - 3% 1% - 3% 1%

LRY AFGLNPQRSTVWY ADEFGHJLMNOPQRSTVWXY LRT LRSTWY LRSTY AFGLNPQRSTVWY L LRT LT L
Don’t own
smartphone/device
required

36 4 2 2 - - - - 3 1 1 2 1 2 1 - - 1 6 4 2 - 1 1 2
1% 1% 1% 2% - - - - 2% 1% 1% 1% 2% 1% 1% - - * 5% 3% 3% - 1% 1% 1%

R ABFHJKLOPQRVY ALQR QR
Hard to use/don’t know
how to use them

12 1 1 - - - 1 - - 1 - - - 5 - - - - 1 - - 2 - - -
* * 1% - - - 2% - - 1% - - - 4% - - - - 1% - - 2% - - - 

LRY ABDIKLOQRTY ABKLRY

Never thought about
it/Just didn’t

7 1 1 - - - - - 1 1 - 1 - - 1 - 1 - - - - - - - -
* * 1% - - - - - 1% 1% - * - - 1% - 1% - - - - - - - - 

Couldn’t get it to work

5 1 - - 1 - - - - - 1 1 - - - - - - 1 - - - - - -
* * - - 2% - - - - - 1% * - - - - - - 1% - - - - - - 

ARY
I have used QR codes

4 - - 1 - - - - - - - - - - - - - - - - - 1 - 1 1
* - - 1% - - - - - - - - - - - - - - - - - 1% - 1% * 

A ABLR ABLR
Not interested/Don’t want
to/Prefer another method

2 - - - - - - - - - - - - 1 - - 1 - - - - - - - -
* - - - - - - - - - - - - 1% - - 1% - - - - - - - - 

A A
Too busy/haven’t had time

2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
* - 1% - - - - - 1% - - - - - - - - - - - - - - - - 

A A
No internet access on
smartphone/device

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

A
Can get a
virus/Trojan/worm from it

9 1 1 - - - - - - 2 - 1 - 1 - - - - - - 1 1 - 1 -
* * 1% - - - - - - 1% - * - 1% - - - - - - 2% 1% - 1% - 

AR AR R R
Other

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

4 - - - - - - - 1 - - - - 2 - - - - - - - - - - 1
* - - - - - - - 1% - - - - 1% - - - - - - - - - - * 

ABLR
Don’t know

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 519Q1025. Why haven’t you used QR codes?

Base: Not Used QR Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3495 382 148 125 64* 76* 59* 85* 150 146 173 321 47* 135 129 90* 141 413 119 131 65* 83* 84* 78* 251Weighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

A
Declined to answer

3831 409 166 134 65 83 66 95 163 158 204 359 66 146 142 99 150 458 131 135 73 88 87 84 270
110% 107% 112% 107% 102% 109% 112% 112% 109% 108% 118% 112% 140% 108% 110% 110% 106% 111% 110% 103% 112% 106% 104% 108% 108%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 520Q1030. Why do you use QR codes?

Base: Used QR Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2649 120 52* 98* 37* 26** 41* 27** 70* 55* 77* 789 53* 71* 229 114 112 274 88* 70* 40* 20** 35* 32* 119Unweighted Base
2649 120 52* 98* 37* 26** 41* 27** 70* 55* 77* 789 53* 71* 229 114 112 274 88* 70* 40* 20** 35* 32* 119Weighted Base

1773 75 29 48 21 14 25 19 43 29 50 610 37 39 179 79 73 177 33 45 31 5 17 16 79
67% 63% 56% 49% 57% 54% 61% 70% 61% 53% 65% 77% 70% 55% 78% 69% 65% 65% 38% 64% 78% 25% 49% 50% 66%

DJNSWX DS S S S DS ABCDEGIJKNQRSTWXY DSW S ABCDEGIJKNQRSTWXY DJSWX DS DS S CDJNSWX DS
They are convenient

1341 39 24 53 17 17 21 16 33 25 37 423 32 38 86 43 51 162 61 42 20 10 20 18 53
51% 33% 46% 54% 46% 65% 51% 59% 47% 45% 48% 54% 60% 54% 38% 38% 46% 59% 69% 60% 50% 50% 57% 56% 45%

BOP BOP B B B ABOP BOP BOP B ABOPQY ABCDEGIJKLNOPQUY BOPY B BOP BO
They save me time

915 27 15 31 9 8 7 4 16 16 9 356 25 32 16 27 43 133 46 25 8 11 10 8 33
35% 23% 29% 32% 24% 31% 17% 15% 23% 29% 12% 45% 47% 45% 7% 24% 38% 49% 52% 36% 20% 55% 29% 25% 28%

BGIKOP O KO KO O O O KO ABCDEGIJKOPUXY BEGIKOPUXY BEGIKOPUY KO BGIKOPU ABCDEGIJKOPUWXY ABCDEGIJKOPTUWXY GKO O KO O KO
It’s the latest thing

23 3 3 - - - - - - 1 1 4 1 - 3 2 1 - - - 1 1 1 1 -
1% 3% 6% - - - - - - 2% 1% 1% 2% - 1% 2% 1% - - - 3% 5% 3% 3% - 

LR ADILNORSTY R R R R R R
No choice/No other
options available

16 3 3 1 1 - 1 - 1 1 - - - - - 1 1 3 - - - - - - -
1% 3% 6% 1% 3% - 2% - 1% 2% - - - - - 1% 1% 1% - - - - - - - 
L ALO AKLNORSTY L LO LO L LO L L L

Informative/Access to
needed information

12 3 - 1 1 - - - - 1 3 1 - - - - - - - - - 1 - - 1
* 3% - 1% 3% - - - - 2% 4% * - - - - - - - - - 5% - - 1%

ALOR ALOR LOR ALOPQR

Curiosity/To try/test it out

4 - - - - - - - - - - - - 2 - 1 - - 1 - - - - - -
* - - - - - - - - - - - - 3% - 1% - - 1% - - - - - - 

ALOR L AL
Security/Hides identity

3 - - - - - - - 1 - 1 - - - - - - - - - - - - - 1
* - - - - - - - 1% - 1% - - - - - - - - - - - - - 1%

ALR AL AL
Practicality

3 1 - - - - - - 1 - - - - - - - - 1 - - - - - - -
* 1% - - - - - - 1% - - - - - - - - * - - - - - - - 

AL AL
Registration/Verification of
a product

3 - - 1 - - 1 - - - - 1 - - - - - - - - - - - - -
* - - 1% - - 2% - - - - * - - - - - - - - - - - - - 

A ALOR
For promotions

3 - - 1 - - - - - - 2 - - - - - - - - - - - - - -
* - - 1% - - - - - - 3% - - - - - - - - - - - - - - 

AL ALOR
Use at work/for my job

3 1 - - - 1 - - 1 - - - - - - - - - - - - - - - -
* 1% - - - 4% - - 1% - - - - - - - - - - - - - - - - 

AL ALR
Don’t use QR codes

2 - - - - - - - - - - - - - - - 1 - - 1 - - - - -
* - - - - - - - - - - - - - - - 1% - - 1% - - - - - 

AL ALR
It’s Interesting

2 - - - - - - - - - - - - - - - - - - 1 - - - 1 -
* - - - - - - - - - - - - - - - - - - 1% - - - 3% - 

ALR ALOR
Availability

2 - 1 - - - - - - - - - - - - - - 1 - - - - - - -
* - 2% - - - - - - - - - - - - - - * - - - - - - - 

ALO
Compact/Don’t have to
type out a long website
URL

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

ALR
For coupons/sweepstakes

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 1042J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 520Q1030. Why do you use QR codes?

Base: Used QR Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2649 120 52* 98* 37* 26** 41* 27** 70* 55* 77* 789 53* 71* 229 114 112 274 88* 70* 40* 20** 35* 32* 119Weighted Base
2 - - - - - - - - - - - - - - 1 - 1 - - - - - - -
* - - - - - - - - - - - - - - 1% - * - - - - - - - 

AL
Benefits/Many benefits

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Certain Applications/Web
pages only provide two
dimensional connection

2 - - - - - - - - - 1 - - - - 1 - - - - - - - - -
* - - - - - - - - - 1% - - - - 1% - - - - - - - - - 

AL AL
It’s Fun

9 3 - - - - - 1 1 - - - - 1 - 1 - 2 - - - - - - -
* 3% - - - - - 4% 1% - - - - 1% - 1% - 1% - - - - - - - 

ALO L L L L
Other

2 1 - - - - - - - - - - - - 1 - - - - - - - - - -
* 1% - - - - - - - - - - - - * - - - - - - - - - - 

AL
None

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

ALOR
Don’t know

2 - - - - - - - 1 - - - - - - 1 - - - - - - - - -
* - - - - - - - 1% - - - - - - 1% - - - - - - - - - 

ALR AL
Declined to answer

4127 158 75 136 50 40 55 40 98 73 104 1397 95 112 285 157 170 480 141 114 60 28 48 44 167
156% 132% 144% 139% 135% 154% 134% 148% 140% 133% 135% 177% 179% 158% 124% 138% 152% 175% 160% 163% 150% 140% 137% 138% 140%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 521Q1035. Which of these is the safest way to access a specific website?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

1886 209 75 71 32 17 37 44 73 41 101 262 27 76 37 45 69 209 71 102 32 29 48 45 134
31% 42% 38% 32% 32% 17% 37% 39% 33% 20% 40% 24% 27% 37% 10% 22% 27% 30% 34% 51% 30% 28% 40% 41% 36%

FJLOP ADFIJLMOPQRUV AFJLOPQ FJLOP FJO FJLOP AFJLOPQ FJLOP O AFJLMOPQRV O O FJLOPQ O FO FJLOP FJLOP ABCDEFGIJKLMNOPQRSUVY FO O AFJLMOPQR AFJLMOPQR AFJLOPQ

Typing the domain name
into a browser

1877 95 58 79 33 49 30 31 59 85 45 318 29 56 141 87 77 211 79 58 36 58 44 36 83
31% 19% 29% 35% 33% 48% 30% 28% 27% 42% 18% 29% 29% 27% 39% 43% 30% 31% 38% 29% 34% 56% 37% 33% 22%

BKY BK BKLY BKY ABCDEGHIKLMNQRTUXY BK BK BK ABCGHIKLMNQRTY BKY BK BK ABCHIKLNQRTY ABCGHIKLMNQRTY BKY BKY ABIKLNRTY BK BKY ABCDEGHIJKLMNOPQRSTUWXY BKY BKY
Finding via an Internet
search engine

591 37 15 12 9 7 2 3 13 12 24 115 8 17 89 24 44 59 18 8 7 5 9 11 43
10% 7% 8% 5% 9% 7% 2% 3% 6% 6% 10% 10% 8% 8% 25% 12% 17% 9% 9% 4% 7% 5% 8% 10% 12%

DGHT G G GHT DGHIT G ABCDEFGHIJKLMNPQRSTUVWXY DGHIJT ABCDEFGHIJKLMNRSTUVWY GHT GH GHT BDGHIJTV

Accessing via a bookmark

584 12 5 31 5 11 14 10 10 11 8 168 19 22 34 14 31 87 19 13 8 4 5 7 36
10% 2% 3% 14% 5% 11% 14% 9% 5% 5% 3% 15% 19% 11% 9% 7% 12% 13% 9% 6% 8% 4% 4% 6% 10%

BCIJKVW ABCEIJKPTVWX BCIK BCEIJKPTVW BCK B ABCEIJKOPSTUVWXY ABCEHIJKNOPSTUVWXY BCIKVW BCIK BC BCEIJKTVW ABCEIJKPTVW BCK B BC B BCIK
Accessing via a QR code

554 33 12 25 15 6 6 11 27 15 11 133 8 19 17 17 14 99 15 14 11 3 9 4 30
9% 7% 6% 11% 15% 6% 6% 10% 12% 7% 4% 12% 8% 9% 5% 8% 6% 14% 7% 7% 10% 3% 8% 4% 8%

BKOQVX BKOQVX ABCFGJKOQSTVXY KOV BCKOQVX ABCKOQSTVXY KOV ABCFGJKOPQSTVWXY KOV
Using an app

652 116 35 5 7 12 11 13 38 37 61 114 9 16 40 17 18 22 5 6 11 4 4 7 44
11% 23% 18% 2% 7% 12% 11% 12% 17% 18% 24% 10% 9% 8% 11% 8% 7% 3% 2% 3% 10% 4% 3% 6% 12%

DRSTVW ADEFGHLMNOPQRSTUVWXY ADELNOPQRSTVWX D DRSTVW DRSTW DRSTVW ADELNOPQRSTVWX ADELMNOPQRSTVWXY ADEFGHLMNOPQRSTUVWXY DRSTVW DRST DRST DRSTVW DRST DRS DRSTW DRSTVW

Not sure

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 522Q1040. How often do you remember the address of the website you want to visit so you can type it directly into the browser?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2315 194 67 101 48 44 36 45 80 49 101 329 45 118 17 56 83 334 93 123 39 47 61 46 159
38% 39% 34% 45% 48% 43% 36% 40% 36% 24% 40% 30% 45% 57% 5% 27% 33% 49% 45% 61% 37% 46% 51% 42% 43%

JLOP JLOP JO ACJLOPQ ACJLOPQ JLOP JO JLOP JLO O JLOP O JLOPQ ABCDFGHIJKLMOPQRSUXY O O ABCGIJKLOPQU ACJLOPQ ABCDEFGHIJKLMOPQRSUVXY JO CJLOPQ ABCGIJLOPQU JLOP ACJLOPQ

TOP 2 BOX (NET)

430 30 11 18 8 11 4 7 16 6 4 28 8 29 2 13 6 120 13 34 6 11 6 5 34
7% 6% 6% 8% 8% 11% 4% 6% 7% 3% 2% 3% 8% 14% 1% 6% 2% 17% 6% 17% 6% 11% 5% 5% 9%

JKLOQ KLOQ KLO JKLOQ KLOQ JKLOQ O KLO JKLOQ O O KLOQ ABCDGHIJKLOPQSUWX KLOQ ABCDEGHIJKLMOPQSUWXY KLOQ ABCDEGHIJKLMOPQSUWXY KO JKLOQ O O JKLOQ
  Always

1885 164 56 83 40 33 32 38 64 43 97 301 37 89 15 43 77 214 80 89 33 36 55 41 125
31% 33% 28% 37% 40% 32% 32% 34% 29% 21% 39% 27% 37% 43% 4% 21% 30% 31% 39% 44% 31% 35% 46% 37% 34%

JLOP JLOP O ACJLOP CJLOP JOP JOP JOP O O ACIJLOPQR O JLOP ABCIJLOPQRUY O JOP JOP ACIJLOPR ABCFGIJLOPQRUY OP JOP ABCFGIJLOPQRUY JLOP JLOP
  Often

2323 200 78 80 41 32 44 39 86 78 107 485 42 57 89 86 94 232 79 69 42 45 37 43 138
38% 40% 39% 36% 41% 31% 44% 35% 39% 39% 43% 44% 42% 28% 25% 42% 37% 34% 38% 34% 40% 44% 31% 39% 37%

NOR NOR NO O NO NOR O NO NO FNORW ADFNORTWY NO NORW NO O NO O NO NOR NO NO
Sometimes

1506 108 55 42 12 26 20 28 54 74 42 296 13 31 252 62 76 121 35 9 24 11 21 21 73
25% 22% 28% 19% 12% 25% 20% 25% 25% 37% 17% 27% 13% 15% 70% 30% 30% 18% 17% 4% 23% 11% 18% 19% 20%

DEKMNRSTVY ENTV DEKMNRSTVWY T T EMNTV T EMNTV EKMNRTV ABCDEFGHIKLMNRSTUVWXY T BDEKMNRSTVWY T T ABCDEFGHIJKLMNPQRSTUVWXY ABDEKMNRSTVWXY ABDEKMNRSTVWXY T T ETV T T T TV
BOTTOM 2 BOX (NET)

1175 85 40 33 7 25 19 27 40 51 34 273 9 28 122 58 63 96 32 8 19 9 18 18 61
19% 17% 20% 15% 7% 25% 19% 24% 18% 25% 14% 25% 9% 14% 34% 28% 25% 14% 15% 4% 18% 9% 15% 16% 16%

EKMNRTV EMTV EMRTV ET DEKMNRTV EMTV DEKMNRTV EMTV ABDEKMNRSTVWY T ABDEIKMNRSTVWY T ABCDEGHIJKLMNQRSTUVWXY ABCDEIKMNRSTUVWXY ABDEKMNRSTVWY T ET ETV T ET ET
  Rarely

331 23 15 9 5 1 1 1 14 23 8 23 4 3 130 4 13 25 3 1 5 2 3 3 12
5% 5% 8% 4% 5% 1% 1% 1% 6% 11% 3% 2% 4% 1% 36% 2% 5% 4% 1% * 5% 2% 3% 3% 3%

FGHLNPRST LNST FGHKLNPRSTVY T T FGHLNPST ABDFGHKLMNPQRSTVWXY T T ABCDEFGHIJKLMNPQRSTUVWXY LNST LT T T
  Never

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 523Q1045. What was your preferred way of finding websites 2-3 years ago?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4237 311 141 148 65 86 77 83 158 156 180 748 68 118 279 152 192 458 142 139 81 84 70 74 227
69% 62% 71% 66% 64% 84% 77% 74% 72% 78% 72% 67% 68% 57% 78% 75% 76% 67% 69% 69% 77% 82% 59% 67% 61%

BNWY BNWY ABCDEIKLMNRSTWXY BLNRWY BNWY BNWY ABDELNRSWXY BNWY BNY ABDELMNRSTWXY BLNRWY ABDELNRWY N N N BDELNRWY ABCDELMNRSTWXY

Use a search engine

1373 167 46 56 28 10 18 20 49 31 52 218 22 65 44 39 51 139 54 54 20 15 42 33 100
22% 33% 23% 25% 28% 10% 18% 18% 22% 15% 21% 20% 22% 32% 12% 19% 20% 20% 26% 27% 19% 15% 35% 30% 27%

FJLO ACDFGHIJKLMOPQRUVY FO FJOV FJOV FO FO FO FO AFGHIJKLOPQRUV FO FO FO FJLOV FJLORV ACDFGHIJKLMOPQRUV FGHJLOPQRV AFJLOPRV

Type the domain  name
directly into my browser
and see if it comes up

302 13 6 9 1 4 5 6 6 11 13 79 6 13 12 5 3 59 7 2 1 3 7 3 28
5% 3% 3% 4% 1% 4% 5% 5% 3% 5% 5% 7% 6% 6% 3% 2% 1% 9% 3% 1% 1% 3% 6% 3% 8%

BQT Q QT QT QT QT ABCEIOPQSTU QTU BEQTU ABCDEIOPQSTUVX QTU ABCEIOPQSTU

Use an app

192 3 1 10 7 2 - 3 4 2 1 64 3 9 20 8 5 29 4 4 1 1 - - 11
3% 1% 1% 4% 7% 2% - 3% 2% 1% * 6% 3% 4% 6% 4% 2% 4% 2% 2% 1% 1% - - 3%

BCK BCGJKWX ABCGIJKQSTUVWX B ABCGIJKQSTUVWXY BK BCGJKWX ABCGIJKQSTUVWX BCGKWX BCGJKWX BK
Use a QR code

16 3 2 - - - - - 2 1 1 - - 1 - - 1 1 - 1 2 - - - 1
* 1% 1% - - - - - 1% * * - - * - - * * - * 2% - - - * 

L AL L L L L L L ADLOPRS

Use Bookmarks/Favorites/
Saved It

5 1 1 - - - - - - - - - 1 - - - - - - - - - - - 2
* * 1% - - - - - - - - - 1% - - - - - - - - - - - 1%

L ALR AL
Use Google

3 - - - - - - - - - - - - - 1 - - 1 - - - - - - 1
* - - - - - - - - - - - - - * - - * - - - - - - * 

Didn’t have internet

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Make it my home page

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Create a shortcut

2 1 - - - - - - - - - - - - - - 1 - - - - - - - -
* * - - - - - - - - - - - - - - * - - - - - - - - 

AL
Other

6 - 3 - - - - - 1 - 1 - - - - - - - - 1 - - - - -
* - 2% - - - - - * - * - - - - - - - - * - - - - - 

ABLORY L L L
None

5 1 - - - - - - - - 2 - - - 2 - - - - - - - - - -
* * - - - - - - - - 1% - - - 1% - - - - - - - - - - 

ALR AL
Don’t know

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

AL
Declined to answer

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 1046J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 524Q1050. What is your preferred way of finding websites now?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3904 318 131 150 68 71 71 74 143 144 181 692 57 118 277 140 186 366 107 115 74 76 66 61 218
64% 63% 66% 67% 67% 70% 71% 66% 65% 72% 72% 62% 57% 57% 77% 69% 74% 53% 52% 57% 70% 74% 55% 55% 59%
RS RS RS NRSTWXY RS NRSTWX MNRSTWXY RS RS ABLMNRSTWXY ABLMNRSTWXY RS ABCDEHILMNPRSTWXY MNRSTWXY ABILMNRSTWXY MNRSTWXY ABLMNRSTWXY

Use a search engine

1396 141 52 40 23 18 19 20 51 40 58 216 22 55 46 34 41 166 74 68 15 21 39 38 99
23% 28% 26% 18% 23% 18% 19% 18% 23% 20% 23% 19% 22% 27% 13% 17% 16% 24% 36% 34% 14% 20% 33% 35% 27%

LOPQU ADFHJLOPQU DLOPQU O O O OQ O O DLOPQU LOPQU ABCDEFGHIJKLMNOPQRUVY ADEFGHIJKLMOPQRUV ADFGHJLOPQRUV ADFGHIJKLMOPQRUV DLOPQU

Type the domain  name
directly into my browser
and see if it comes up

503 31 10 19 4 10 5 13 16 13 8 110 13 17 16 21 12 95 14 9 8 2 13 9 35
8% 6% 5% 9% 4% 10% 5% 12% 7% 6% 3% 10% 13% 8% 4% 10% 5% 14% 7% 4% 8% 2% 11% 8% 9%

KOQTV KOV KOV BCEKOQTV K ABCKOQTV BCEKOQTV KV CKOQTV ABCDEGIJKLNOQSTVY CKOQTV KV KOQTV

Use an app

298 4 3 13 5 3 4 5 6 2 - 89 8 13 17 9 12 57 12 8 8 3 1 2 14
5% 1% 2% 6% 5% 3% 4% 4% 3% 1% - 8% 8% 6% 5% 4% 5% 8% 6% 4% 8% 3% 1% 2% 4%

BCJKW BCJKW BJK K BK BJK BK ABCIJKOTWXY BCIJKWX BCJKW BCJK BJK BJK ABCIJKOTWXY BCJKW BK BCIJKWX K K BK
Use a QR code

26 5 2 1 1 - 1 - 2 2 2 2 - 2 - - 2 2 - - - 1 - - 1
* 1% 1% * 1% - 1% - 1% 1% 1% * - 1% - - 1% * - - - 1% - - * 

AL
Use Bookmarks/Favorites/
Saved It

4 - - - - - - - - - - - - - - - - - - 1 - - - - 3
* - - - - - - - - - - - - - - - - - - * - - - - 1%

AL ABLR
Use Google

2 1 - - - - - - - - - - - 1 - - - - - - - - - - -
* * - - - - - - - - - - - * - - - - - - - - - - - 

AL
Create a shortcut

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Make it my home page

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Didn’t have internet

3 1 - - - - - - - - - - - - 1 - - 1 - - - - - - -
* * - - - - - - - - - - - - * - - * - - - - - - - 

Other

3 - 1 - - - - - 1 - 1 - - - - - - - - - - - - - -
* - 1% - - - - - * - * - - - - - - - - - - - - - - 

AL AL AL
None

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

A
Don’t know

3 1 1 - - - - - 1 - - - - - - - - - - - - - - - -
* * 1% - - - - - * - - - - - - - - - - - - - - - - 

AL AL
Declined to answer

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 1047J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 525Q1100. Which types of abusive Internet behavior, if any, are you aware of?

Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

4853 444 180 184 88 76 87 92 181 137 194 872 82 180 264 98 227 483 158 175 90 79 99 97 286
79% 88% 90% 83% 87% 75% 87% 82% 82% 68% 78% 79% 82% 87% 74% 48% 90% 70% 76% 87% 86% 77% 83% 88% 77%

JOPR ADFIJKLOPRSVY ADFHIJKLOPRSVY JOPR AFJKLOPRSY P AFJKLOPRSY JPR JOPR P JPR JPR JPR AFJKLOPRSVY P ADFHIJKLMOPRSVY P P AFJKLOPRSVY FJOPR P JOPR AFJKLOPRSVY JPR
Spamming - The use of
electronic messaging
systems to send
unsolicited messages.

4670 441 170 183 85 69 81 86 167 149 186 855 74 172 198 91 224 495 168 158 80 75 90 84 289
76% 88% 85% 82% 84% 68% 81% 77% 76% 74% 74% 77% 74% 83% 55% 45% 89% 72% 81% 79% 76% 73% 76% 76% 78%

FOPR ADFHIJKLMOPRSTUVWXY AFIJKLMOPRVWY AFJKOPR FKOPR OP FOP OP OP OP OP FOPR OP AFJKLOPRV P ADFHIJKLMOPRSTUVWXY OP FOPR FOP OP OP OP OP FOPR
Malware - Short for
’’malicious software’’,
used to disrupt computer
operations, gather
sensitive information or
gain access to private
computer systems.

4558 426 171 150 85 72 74 53 168 148 199 878 67 143 267 170 184 471 151 142 89 78 84 73 215
74% 85% 86% 67% 84% 71% 74% 47% 76% 74% 80% 79% 67% 69% 75% 83% 73% 69% 73% 71% 85% 76% 71% 66% 58%

DHRY ADFGHIJLMNOQRSTVWXY ADFGHIJLMNOQRSTVWXY HY ADFHJMNOQRSTWXY HY HY DHRY HY ADHMNRTXY ADFHMNQRSTWXY H HY HRY ADFHJMNOQRSTWXY HY HY HY HY ADFHJMNOQRSTWXY HY HY H H
Phishing - The attempt to
acquire sensitive
information such as
usernames, passwords,
and credit card details by
masquerading as a
trustworthy entity in
electronic communication.

4116 394 155 136 79 70 63 60 156 137 182 702 77 153 229 163 204 394 122 119 85 60 75 76 225
67% 78% 78% 61% 78% 69% 63% 54% 71% 68% 73% 63% 77% 74% 64% 80% 81% 57% 59% 59% 81% 58% 63% 69% 61%

HLRSTY ADFGHIJLORSTVWXY ADGHJLORSTVWY ADGHLORSTVWY HR DHLRSTVY HR ADHLORSTVY HR ADGHLORSTVWY ADGHLORSTVWY HR ADFGHIJLORSTVWXY ADFGHIJKLORSTVWXY ADFGHJLORSTVWXY HR
Stolen credentials - When
hackers steal personal
information stored online
such as usernames,
passwords, social security
numbers, credit cards
numbers, etc.

2455 176 84 85 26 40 41 31 67 69 45 609 59 93 81 47 114 302 97 98 49 56 38 46 102
40% 35% 42% 38% 26% 39% 41% 28% 30% 34% 18% 55% 59% 45% 23% 23% 45% 44% 47% 49% 47% 54% 32% 42% 28%

BEHIKOPY KOPY EHIKOPY EKOPY EKOPY EHKOPY K KO KOP ABCDEFGHIJKNOPQRSWXY ABCDEFGHIJKNOPQRSWXY BEHIJKOPWY BEHIJKOPWY ABEHIJKOPWY ABEHIJKOPWY ABDEHIJKOPWY BEHIJKOPWY ABCDEFHIJKOPRWY KO EHIKOPY K
Cyber squatting -
Registering or using a
domain name with bad
faith intent to profit from
the goodwill of a
trademark belonging to
someone else.

376 31 10 5 6 8 6 9 16 27 36 42 2 5 51 10 3 40 12 10 7 3 9 3 25
6% 6% 5% 2% 6% 8% 6% 8% 7% 13% 14% 4% 2% 2% 14% 5% 1% 6% 6% 5% 7% 3% 8% 3% 7%

DLNQ DLNQ Q Q DLNQ Q DLMNQ DLNQ ABCDILMNPQRSTVXY ABCDEGILMNPQRSTUVXY Q ABCDEGILMNPQRSTUVXY Q DLQ Q Q DQ DLNQ DLNQ
None of the above

21028 1912 770 743 369 335 352 331 755 667 842 3958 361 746 1090 579 956 2185 708 702 400 351 395 379 1142
342% 381% 385% 333% 365% 328% 352% 296% 343% 332% 337% 357% 361% 362% 304% 284% 378% 318% 342% 349% 381% 341% 332% 345% 309%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 526Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF ORGANIZED GROUPS
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

3114 295 124 132 62 41 50 56 113 97 142 598 49 114 146 73 154 330 87 76 57 41 56 40 181
67% 67% 73% 72% 73% 59% 62% 65% 68% 65% 76% 70% 66% 66% 74% 80% 69% 67% 52% 48% 71% 55% 62% 48% 63%

STVX STVX FSTVXY STVXY STVX T STX STX STX ABFGJNRSTVWXY ASTVXY STX STX AFGSTVWXY ABFGHIJLMNQRSTVWXY STVX STVX STVX T STX
Malware

2691 258 117 91 54 42 40 40 109 89 139 459 44 90 162 126 140 265 57 53 58 30 46 40 142
65% 65% 75% 67% 68% 60% 63% 67% 70% 65% 76% 65% 57% 59% 71% 77% 69% 67% 47% 45% 68% 50% 61% 53% 63%

STVX STVX ABFLMNSTVWXY STVX STVX T ST ST NSTVX ST ABFGJLMNRSTVWXY STVX ST MNSTVX ABDFGJLMNRSTVWXY STVX STVX STVX ST ST
Stolen credentials

1575 107 54 65 22 17 25 20 47 48 33 387 38 58 56 35 75 216 48 50 34 30 23 22 65
64% 61% 64% 76% 85% 43% 61% 65% 70% 70% 73% 64% 64% 62% 69% 74% 66% 72% 49% 51% 69% 54% 61% 48% 64%

FSTX F FS ABFLNSTVX FSTX FSTX FSTVX FSTX F F FSTX FSTVX FSTX ABFLSTVX FSTX FS
Cyber squatting

2876 266 112 96 59 39 43 32 115 95 158 558 36 87 191 142 113 307 69 64 62 33 48 26 125
63% 62% 65% 64% 69% 54% 58% 60% 68% 64% 79% 64% 54% 61% 72% 84% 61% 65% 46% 45% 70% 42% 57% 36% 58%

STVX STVX STVX STVX MSTVX X X VX FMSTVXY STVX ABCDFGHIJLMNQRSTVWXY STVX X STVX ABFGLMNQSTVWXY ABCDEFGHIJLMNOQRSTUVWXY STVX STVX FMSTVX X STVX
Phishing

3035 281 132 125 60 48 49 46 126 91 152 564 47 105 182 85 125 315 75 75 62 31 53 45 161
63% 63% 73% 68% 68% 63% 56% 50% 70% 66% 78% 65% 57% 58% 69% 87% 55% 65% 47% 43% 69% 39% 54% 46% 56%

HQSTVXY HQSTVX ABGHLMNQRSTVWXY HQSTVWXY HQSTVWXY STVX TV AGHNQSTVWXY HQSTVWXY ABDFGHJLMNOQRSTVWXY HQSTVWXY TV STV AGHNQSTVWXY ABCDEFGHIJLMNOQRSTUVWXY TV HQSTVWXY HQSTVWXY TV
Spamming

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 527Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF INDIVIDUALS
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

2411 274 110 79 40 34 29 33 92 86 90 432 46 78 140 86 140 199 70 64 51 26 34 32 146
59% 70% 71% 58% 51% 49% 46% 55% 59% 63% 49% 62% 60% 51% 61% 53% 69% 51% 57% 54% 60% 43% 45% 42% 65%

GKRVWX ADEFGHIKLNOPRSTVWX ADEFGHIKLNOPRSTVWX X VX GKNRVWX FGKNPRVWX X GKRVWX ADEFGKNPRSTVWX X X AEFGKNPRTVWX

Stolen credentials

2630 293 124 89 36 32 36 34 104 83 87 547 41 69 147 79 126 254 84 63 51 39 42 36 134
58% 69% 73% 59% 42% 44% 49% 64% 62% 56% 44% 62% 61% 48% 55% 46% 68% 54% 56% 44% 57% 50% 50% 49% 62%

EFKNPT ADEFGJKLNOPRSTUVWX ADEFGIJKLNOPRSTUVWXY EFKPT EFKNPT EFKNPT EKT AEFGKNOPRTVWX EKPT EKT AEFGJKNOPRSTVWX EKT K K EFGKNPRT

Phishing

1410 124 60 41 15 20 21 20 39 45 22 398 27 51 48 18 70 157 50 39 25 23 17 19 61
57% 70% 71% 48% 58% 50% 51% 65% 58% 65% 49% 65% 46% 55% 59% 38% 61% 52% 52% 40% 51% 41% 45% 41% 60%

PRTVX ADFGKMNPRSTUVWX ADFGKMNPRSTUVWX PTV PT DMPRTVWX ADKMNPRSTUVWX T PTV PTVX T PTVX
Cyber squatting

2774 288 120 91 37 38 39 55 112 69 74 533 50 94 145 37 169 267 86 93 52 41 50 48 186
57% 65% 67% 49% 42% 50% 45% 60% 62% 50% 38% 61% 61% 52% 55% 38% 74% 55% 54% 53% 58% 52% 51% 49% 65%

DEGKP ADEFGJKNOPRSTVWX ADEFGJKNOPRSTVWX K EGKP DEGJKPX K ADEGJKNPRTWX EGKP KP EKP ABDEFGHIJKLMNOPRSTUVWXY EKP KP KP EKP K K ADEFGJKNOPRSTVWX

Spamming

2586 289 117 102 36 39 40 44 95 84 100 496 39 75 105 36 150 256 86 70 43 32 39 39 174
55% 66% 69% 56% 42% 57% 49% 51% 57% 56% 54% 58% 53% 44% 53% 40% 67% 52% 51% 44% 54% 43% 43% 46% 60%

ENPTVW ADEGHIJKLMNOPRSTUVWX ADEGHIJKLMNOPRSTUVWX ENPT P ENPTVW ENPT P ENPRTVWX P ADEGHIJKLMNOPRSTUVWX P ENPRTVWX

Malware

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 528Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Unweighted Base
4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Weighted Base

2876 266 112 96 59 39 43 32 115 95 158 558 36 87 191 142 113 307 69 64 62 33 48 26 125
63% 62% 65% 64% 69% 54% 58% 60% 68% 64% 79% 64% 54% 61% 72% 84% 61% 65% 46% 45% 70% 42% 57% 36% 58%

STVX STVX STVX STVX MSTVX X X VX FMSTVXY STVX ABCDFGHIJLMNQRSTVWXY STVX X STVX ABFGLMNQSTVWXY ABCDEFGHIJLMNOQRSTUVWXY STVX STVX FMSTVX X STVX
ORGANIZED GROUPS
(NET)

2370 246 108 76 50 23 41 24 108 87 147 396 28 71 163 124 86 252 58 44 51 30 36 21 100
52% 58% 63% 51% 59% 32% 55% 45% 64% 59% 74% 45% 42% 50% 61% 73% 47% 54% 38% 31% 57% 38% 43% 29% 47%

FLSTVX AFLMQSTVWXY ADFHLMNQRSTVWXY FSTX FLMSTVWX FSTVX ADFHLMNQRSTVWXY FLMQSTVWXY ABCDEFGHIJLMNOQRSTUVWXY FTX FTX ADFHLMNQRSTVWXY ABDEFGHJLMNOQRSTUVWXY FTX FLSTVX FLSTVX FTX
  Organized groups from
  outside my country

2185 227 90 69 45 35 34 28 82 65 115 485 27 46 152 89 106 204 43 44 47 8 26 17 101
48% 53% 53% 46% 53% 49% 46% 53% 49% 44% 58% 55% 40% 32% 57% 52% 58% 43% 28% 31% 53% 10% 31% 23% 47%

NRSTVWX AMNRSTVWX NRSTVWX NSTVWX NSTVWX NSTVWX NSTVX NSTVWX NSTVWX NSTVX ADJMNRSTVWXY ADJMNRSTVWXY VX V ADJMNRSTVWXY NRSTVWX ADJMNRSTVWXY NSTVWX V V NSTVWX V V NSTVWX

  Organized groups from
  within my country

2630 293 124 89 36 32 36 34 104 83 87 547 41 69 147 79 126 254 84 63 51 39 42 36 134
58% 69% 73% 59% 42% 44% 49% 64% 62% 56% 44% 62% 61% 48% 55% 46% 68% 54% 56% 44% 57% 50% 50% 49% 62%

EFKNPT ADEFGJKLNOPRSTUVWX ADEFGIJKLNOPRSTUVWXY EFKPT EFKNPT EFKNPT EKT AEFGKNOPRTVWX EKPT EKT AEFGJKNOPRSTVWX EKT K K EFGKNPRT

INDIVIDUALS (NET)

2160 272 113 67 30 25 33 31 98 78 84 429 25 56 118 68 91 195 65 44 43 36 32 27 100
47% 64% 66% 45% 35% 35% 45% 58% 58% 53% 42% 49% 37% 39% 44% 40% 49% 41% 43% 31% 48% 46% 38% 37% 47%

EFNPRT ADEFGJKLMNOPQRSTUVWXY ADEFGJKLMNOPQRSTUVWXY T T EFKMNPRTWX ADEFGKLMNOPRSTWXY EFMNPRTWX T EFNPRT T EFT T T T T T
  Individuals from outside
  my country

2026 253 99 68 31 26 30 23 76 59 76 410 31 44 124 53 116 190 58 45 36 16 25 26 111
44% 59% 58% 45% 36% 36% 41% 43% 45% 40% 38% 47% 46% 31% 46% 31% 63% 40% 38% 32% 40% 21% 30% 36% 52%

NPTVW ADEFGHIJKLMNOPRSTUVWX ADEFGIJKLNOPRSTUVWX NPTVW V V V V NPTVW V V KNPRTVW NPTVW NPTVW ADEFGHIJKLMNOPRSTUVWXY NPV V V V AEFJKNPRSTVWX

  Individuals from my
  country

770 90 27 10 17 18 22 7 26 34 27 138 10 19 48 10 20 58 44 45 8 20 13 24 35
17% 21% 16% 7% 20% 25% 30% 13% 15% 23% 14% 16% 15% 13% 18% 6% 11% 12% 29% 32% 9% 26% 15% 33% 16%

DPQRU ADKLNPQRU DP DPQU DKLNPQRU ACDHIKLMNOPQRUWY DP ADKLNPQRU DP DP P P DPQRU P ABCDHIKLMNOPQRUWY ABCDHIKLMNOPQRUWY ADKLNPQRU DP ABCDHIKLMNOPQRUWY DP
Don’t know

9511 1088 437 290 173 127 160 113 390 323 449 1858 121 236 605 344 419 899 268 222 185 110 132 115 447
209% 255% 256% 193% 204% 176% 216% 213% 232% 218% 226% 212% 181% 165% 227% 202% 228% 191% 177% 156% 208% 141% 157% 158% 208%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base



Page 1051J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 529Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Unweighted Base
4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Weighted Base

3035 281 132 125 60 48 49 46 126 91 152 564 47 105 182 85 125 315 75 75 62 31 53 45 161
63% 63% 73% 68% 68% 63% 56% 50% 70% 66% 78% 65% 57% 58% 69% 87% 55% 65% 47% 43% 69% 39% 54% 46% 56%

HQSTVXY HQSTVX ABGHLMNQRSTVWXY HQSTVWXY HQSTVWXY STVX TV AGHNQSTVWXY HQSTVWXY ABDFGHJLMNOQRSTVWXY HQSTVWXY TV STV AGHNQSTVWXY ABCDEFGHIJLMNOQRSTUVWXY TV HQSTVWXY HQSTVWXY TV
ORGANIZED GROUPS
(NET)

2452 253 111 91 49 44 41 41 101 77 132 515 39 54 150 57 119 225 44 46 46 10 32 32 143
51% 57% 62% 49% 56% 58% 47% 45% 56% 56% 68% 59% 48% 30% 57% 58% 52% 47% 28% 26% 51% 13% 32% 33% 50%

NSTVWX AHNRSTVWX ADGHMNRSTVWXY NSTVWX NSTVWX NSTVWX NSTVW NSTV NRSTVWX NRSTVWX ABDEGHIJLMNOQRSTUVWXY ADGHMNRSTVWXY NSTVWX V AHNRSTVWX NRSTVWX NSTVWX NSTVWX V V NSTVWX V V NSTVWX

  Organized groups from
  within my country

2342 241 118 94 46 28 46 36 111 74 132 344 30 91 156 71 95 235 64 55 53 27 43 37 115
48% 54% 66% 51% 52% 37% 53% 39% 61% 54% 68% 39% 37% 51% 59% 72% 42% 49% 41% 31% 59% 34% 43% 38% 40%

FLMQSTVXY AFHLMQSTVXY ABDEFGHJLMNQRSTVWXY FLMTVXY LMTVY FLMTVXY ADFHLMNQRSTVWXY FHLMQSTVXY ABDEFGHJLMNQRSTVWXY T FLMTVXY AFHLMQRSTVWXY ABDEFGHJLMNOQRSTVWXY T LMTVY AFHLMQSTVWXY T
  Organized groups from
  outside my country

2774 288 120 91 37 38 39 55 112 69 74 533 50 94 145 37 169 267 86 93 52 41 50 48 186
57% 65% 67% 49% 42% 50% 45% 60% 62% 50% 38% 61% 61% 52% 55% 38% 74% 55% 54% 53% 58% 52% 51% 49% 65%

DEGKP ADEFGJKNOPRSTVWX ADEFGJKNOPRSTVWX K EGKP DEGJKPX K ADEGJKNPRTWX EGKP KP EKP ABDEFGHIJKLMNOPRSTUVWXY EKP KP KP EKP K K ADEFGJKNOPRSTVWX

INDIVIDUALS (NET)

2237 259 111 77 35 29 34 39 96 55 67 442 29 75 122 32 118 207 68 67 43 34 37 32 129
46% 58% 62% 42% 40% 38% 39% 42% 53% 40% 35% 51% 35% 42% 46% 33% 52% 43% 43% 38% 48% 43% 37% 33% 45%

KMPTX ADEFGHJKLMNOPRSTVWXY ADEFGHJKLMNOPRSTUVWXY DEFGJKMNPRTWX ADFGJKMNPRTWX KPX DFGJKMNPRTWX K KPX KPX
  Individuals from outside
  my country

2148 255 103 66 29 33 34 49 92 65 64 360 43 60 122 28 151 182 57 59 40 17 31 39 169
44% 57% 57% 36% 33% 43% 39% 53% 51% 47% 33% 41% 52% 33% 46% 29% 67% 38% 36% 34% 44% 22% 31% 40% 59%

DEKNPRSTVW ADEFGJKLNOPRSTUVWX ADEFGKLNOPRSTUVWX V PV V DEKLNPRSTVW DEKLNPRSTVW DEKNPRSTVW KNPV DEKNPRSTVW DEKNPRSTVW ABDEFGHIJKLMNOPRSTUVWX V V PV V ADEFGJKLNOPRSTUVWX

  Individuals from my
  country

774 96 24 18 15 12 27 17 29 29 26 121 9 24 51 4 27 55 42 42 9 17 18 24 38
16% 22% 13% 10% 17% 16% 31% 18% 16% 21% 13% 14% 11% 13% 19% 4% 12% 11% 27% 24% 10% 22% 18% 25% 13%

DPR ACDKLMNPQRUY P P P ACDEFIKLMNOPQRUWY DP P DLPQRUY P P P DLPQRU P P ACDIKLMNPQRUY ACDKLMNPQRUY DPQRU DP ACDKLMNPQRUY P
Don’t know

9953 1104 467 346 174 146 182 182 429 300 421 1782 150 304 601 192 510 904 275 269 191 105 161 164 594
205% 249% 259% 188% 198% 192% 209% 198% 237% 219% 217% 204% 183% 169% 228% 196% 225% 187% 174% 154% 212% 133% 163% 169% 208%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 530Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Unweighted Base
2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Weighted Base

1575 107 54 65 22 17 25 20 47 48 33 387 38 58 56 35 75 216 48 50 34 30 23 22 65
64% 61% 64% 76% 85% 43% 61% 65% 70% 70% 73% 64% 64% 62% 69% 74% 66% 72% 49% 51% 69% 54% 61% 48% 64%

FSTX F FS ABFLNSTVX FSTX FSTX FSTVX FSTX F F FSTX FSTVX FSTX ABFLSTVX FSTX FS
ORGANIZED GROUPS
(NET)

1237 100 45 50 18 13 22 16 37 42 28 340 33 33 43 25 69 148 31 35 23 13 11 13 49
50% 57% 54% 59% 69% 33% 54% 52% 55% 61% 62% 56% 56% 35% 53% 53% 61% 49% 32% 36% 47% 23% 29% 28% 48%

FNSTVWX FNSTVWX FNSTVWX FNSTVWX SVWX VX FNSTVWX FNSTVWX FNSTVWX AFNSTVWX FNSTVWX FNSTVWX NSTVWX AFNRSTVWX NSTVWX V SVWX
  Organized groups from
  within my country

1220 96 52 53 18 11 23 16 44 43 27 259 24 47 54 23 59 154 37 35 29 24 19 20 53
50% 55% 62% 62% 69% 28% 56% 52% 66% 62% 60% 43% 41% 51% 67% 49% 52% 51% 38% 36% 59% 43% 50% 43% 52%

FLST FLST AFLMSTVX AFLMSTVX FT F AFLMRSTVX AFLMSTV FLST FT AFLMNQRSTVXY F FST FLST FLST F FT
  Organized groups from
  outside my country

1410 124 60 41 15 20 21 20 39 45 22 398 27 51 48 18 70 157 50 39 25 23 17 19 61
57% 70% 71% 48% 58% 50% 51% 65% 58% 65% 49% 65% 46% 55% 59% 38% 61% 52% 52% 40% 51% 41% 45% 41% 60%

PRTVX ADFGKMNPRSTUVWX ADFGKMNPRSTUVWX PTV PT DMPRTVWX ADKMNPRSTUVWX T PTV PTVX T PTVX
INDIVIDUALS (NET)

1185 110 58 36 13 13 21 15 35 40 19 332 22 39 42 14 57 126 41 30 20 20 12 15 55
48% 63% 69% 42% 50% 33% 51% 48% 52% 58% 42% 55% 37% 42% 52% 30% 50% 42% 42% 31% 41% 36% 32% 33% 54%

FPRTWX ADFKMNPQRSTUVWX ADFHIKLMNOPQRSTUVWXY PT PTWX FMNPRSTVWX ADFMNPRSTVWX FPTWX PTX FMPRTVWX

  Individuals from outside
  my country

1037 111 49 27 13 14 18 13 29 37 22 276 17 33 40 14 64 105 36 26 19 8 10 14 42
42% 63% 58% 32% 50% 35% 44% 42% 43% 54% 49% 45% 29% 35% 49% 30% 56% 35% 37% 27% 39% 14% 26% 30% 41%

DMRTVW ADFGHILMNOPRSTUVWXY ADFLMNPRSTUVWXY V V TV V TV DMNPRSTVWX MTVW DMPRTVW V DMPRTVWX ADFLMNPRSTUVWXY V V V TV
  Individuals from my
  country

386 35 12 9 3 12 10 4 10 11 6 84 9 8 18 4 14 28 27 29 5 13 7 14 14
16% 20% 14% 11% 12% 30% 24% 13% 15% 16% 13% 14% 15% 9% 22% 9% 12% 9% 28% 30% 10% 23% 18% 30% 14%
R LNR ACDLNPQRUY DNPR DLNR ACDLNPQRUY ACDIJKLMNPQRUY DNPR ACDLNPQRUY

Don’t know

5065 452 216 175 65 63 94 64 155 173 102 1291 105 160 197 80 263 561 172 155 96 78 59 76 213
206% 257% 257% 206% 250% 158% 229% 206% 231% 251% 227% 212% 178% 172% 243% 170% 231% 186% 177% 158% 196% 139% 155% 165% 209%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 531Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Unweighted Base
4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Weighted Base

2691 258 117 91 54 42 40 40 109 89 139 459 44 90 162 126 140 265 57 53 58 30 46 40 142
65% 65% 75% 67% 68% 60% 63% 67% 70% 65% 76% 65% 57% 59% 71% 77% 69% 67% 47% 45% 68% 50% 61% 53% 63%

STVX STVX ABFLMNSTVWXY STVX STVX T ST ST NSTVX ST ABFGJLMNRSTVWXY STVX ST MNSTVX ABDFGJLMNRSTVWXY STVX STVX STVX ST ST
ORGANIZED GROUPS
(NET)

2168 230 94 71 41 38 35 34 83 67 111 402 33 53 139 97 127 193 43 37 44 9 35 32 120
53% 58% 61% 52% 52% 54% 56% 57% 53% 49% 61% 57% 43% 35% 61% 60% 62% 49% 35% 31% 52% 15% 47% 42% 53%

NSTV AMNRSTVX AJMNRSTVWX NSTV NSTV NSTV NSTV NSTV NSTV NSTV AJMNRSTVWX AMNRSTVX V V AJMNRSTVWX MNRSTVX AJMNRSTVWX NSTV V V NSTV TV V NSTV
  Organized groups from
  within my country

2165 238 113 71 42 24 37 34 102 84 129 326 33 70 140 88 109 196 50 39 46 26 29 30 109
53% 60% 73% 52% 53% 34% 59% 57% 65% 61% 71% 46% 43% 46% 61% 54% 53% 50% 41% 33% 54% 43% 39% 39% 48%

FLSTWX AFLMNRSTVWXY ABDEFGHJLMNOPQRSTUVWXY FT FT FSTWX FSTWX ADFLMNPQRSTVWXY AFLMNRSTVWXY ABDEFHLMNOPQRSTUVWXY T T AFLMNRSTVWXY FSTWX FSTWX FT FT FT
  Organized groups from
  outside my country

2411 274 110 79 40 34 29 33 92 86 90 432 46 78 140 86 140 199 70 64 51 26 34 32 146
59% 70% 71% 58% 51% 49% 46% 55% 59% 63% 49% 62% 60% 51% 61% 53% 69% 51% 57% 54% 60% 43% 45% 42% 65%

GKRVWX ADEFGHIKLNOPRSTVWX ADEFGHIKLNOPRSTVWX X VX GKNRVWX FGKNPRVWX X GKRVWX ADEFGKNPRSTVWX X X AEFGKNPRTVWX

INDIVIDUALS (NET)

2020 250 106 64 37 27 29 26 82 82 86 351 31 63 118 60 107 173 59 50 40 22 25 25 107
49% 63% 68% 47% 47% 39% 46% 43% 53% 60% 47% 50% 40% 41% 52% 37% 52% 44% 48% 42% 47% 37% 33% 33% 48%

NPRWX ADEFGHIKLMNOPQRSTUVWXY ADEFGHIKLMNOPQRSTUVWXY X NPVWX ADFHKLMNPRTVWXY WX NPVWX NPVWX FNPRVWX WX PWX
  Individuals from outside
  my country

1912 248 100 62 31 28 27 28 75 70 83 309 35 49 117 69 125 127 51 44 42 13 24 26 129
46% 63% 65% 46% 39% 40% 43% 47% 48% 51% 46% 44% 45% 32% 51% 42% 61% 32% 42% 37% 49% 22% 32% 34% 57%

NRTVWX ADEFGHIJKLMNOPRSTUVWX ADEFGHIJKLMNOPRSTUVWX NRV V V V NRV NRVWX NRTVWX NRVW NRVW NRV NRTVWX RV ADEFGHIKLMNOPRSTVWX V V NRVW ADEFGKLNPRSTVWX

  Individuals from my
  country

658 76 21 8 16 14 17 10 25 30 25 114 12 20 39 10 19 50 35 31 8 16 14 22 26
16% 19% 14% 6% 20% 20% 27% 17% 16% 22% 14% 16% 16% 13% 17% 6% 9% 13% 29% 26% 9% 27% 19% 29% 12%

DPQ DPQRUY DP DPQ DPQ ACDKLNPQRUY DP DP DNPQRUY DP DPQ DP DP DPQ DP ABCDIKLMNOPQRUY ACDIKLNOPQRUY ACDKLNPQRUY DPQ ACDIKLMNOPQRUY

Don’t know

8923 1042 434 276 167 131 145 132 367 333 434 1502 144 255 553 324 487 739 238 201 180 86 127 135 491
217% 264% 280% 203% 211% 187% 230% 220% 235% 243% 238% 214% 187% 167% 241% 199% 239% 188% 195% 169% 212% 143% 169% 178% 218%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 532Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Unweighted Base
4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Weighted Base

3114 295 124 132 62 41 50 56 113 97 142 598 49 114 146 73 154 330 87 76 57 41 56 40 181
67% 67% 73% 72% 73% 59% 62% 65% 68% 65% 76% 70% 66% 66% 74% 80% 69% 67% 52% 48% 71% 55% 62% 48% 63%

STVX STVX FSTVXY STVXY STVX T STX STX STX ABFGJNRSTVWXY ASTVXY STX STX AFGSTVWXY ABFGHIJLMNQRSTVWXY STVX STVX STVX T STX
ORGANIZED GROUPS
(NET)

2585 261 118 114 50 29 45 42 107 87 132 417 37 100 139 60 124 263 76 65 51 38 47 38 145
55% 59% 69% 62% 59% 42% 56% 49% 64% 58% 71% 49% 50% 58% 70% 66% 55% 53% 45% 41% 64% 51% 52% 45% 50%

FLST FLSTXY ABFGHJLMNQRSTVWXY FHLRSTXY FST T AFHLMRSTXY FLST ABEFGHJLMNQRSTVWXY FLST ABFGHJLMNQRSTVWXY AFHLMRSTVXY ST T FLSTXY

  Organized groups from
  outside my country

2389 263 97 86 48 35 42 49 84 73 115 536 33 48 115 53 144 225 52 36 37 12 30 26 150
51% 60% 57% 47% 56% 51% 52% 57% 50% 49% 62% 63% 45% 28% 58% 58% 64% 45% 31% 23% 46% 16% 33% 31% 52%

NRSTVWX ADIJMNRSTUVWXY NRSTVWX NSTVWX NSTVWX NSTVWX NSTVWX NRSTVWX NSTVWX NSTVWX ADIJMNRSTUVWXY ADFIJMNRSTUVWXY NSTV V ADMNRSTVWX NRSTVWX ADFIJMNRSTUVWXY NSTVWX V NSTVX V V NSTVWX

  Organized groups from
  within my country

2586 289 117 102 36 39 40 44 95 84 100 496 39 75 105 36 150 256 86 70 43 32 39 39 174
55% 66% 69% 56% 42% 57% 49% 51% 57% 56% 54% 58% 53% 44% 53% 40% 67% 52% 51% 44% 54% 43% 43% 46% 60%

ENPTVW ADEGHIJKLMNOPRSTUVWX ADEGHIJKLMNOPRSTUVWX ENPT P ENPTVW ENPT P ENPRTVWX P ADEGHIJKLMNOPRSTUVWX P ENPRTVWX

INDIVIDUALS (NET)

2236 263 108 88 32 31 40 37 84 78 95 426 28 63 100 33 120 204 72 62 39 28 30 31 144
48% 60% 64% 48% 38% 45% 49% 43% 50% 52% 51% 50% 38% 37% 51% 36% 54% 41% 43% 39% 49% 37% 33% 37% 50%

NPRTWX ADEFHIKLMNOPRSTVWXY ADEFGHIJKLMNOPQRSTUVWXY NW W NPRTWX EMNPRTVWX ENPRTVWX EMNPRTVWX ENPRTWX EMNPRSTVWX W ENPRTWX

  Individuals from outside
  my country

1984 260 104 68 28 31 34 36 76 66 91 348 31 45 87 25 134 177 58 33 35 17 27 31 142
42% 59% 61% 37% 33% 45% 42% 42% 46% 44% 49% 41% 42% 26% 44% 27% 60% 36% 35% 21% 44% 23% 30% 37% 49%

NPRSTVW ADEFGHIJKLMNOPRSTUVWXY ADEFGHIJKLMNOPRSTUVWXY NTV T NPTV NPTV NPTV NPRSTVW NPTVW DELNPRSTVW NPTVW NTV NPRTVW ADEFGHIJKLMNOPRSTUVWXY NTV T NPTV T ADELNPRSTVWX

  Individuals from my
  country

811 91 26 12 14 14 24 14 32 36 26 148 11 22 40 11 24 68 42 45 8 18 18 25 42
17% 21% 15% 7% 16% 20% 30% 16% 19% 24% 14% 17% 15% 13% 20% 12% 11% 14% 25% 28% 10% 24% 20% 30% 15%

DQR DNQRUY D D DQ ACDEHKLMNPQRUY D DQ ACDKLNPQRUY D DQ D D DQRU D ACDKLNPQRUY ABCDEHIKLMNPQRUY DNPQRU DQ ACDEHKLMNPQRUY D
Don’t know

10005 1138 453 368 172 140 185 178 383 340 459 1875 140 278 481 182 546 937 300 241 170 113 152 151 623
214% 258% 266% 201% 202% 203% 228% 207% 229% 228% 247% 219% 189% 162% 243% 200% 244% 189% 179% 153% 213% 151% 169% 180% 216%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base



Page 1055J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 533Q1110_1. Who should be responsible for stopping these various types of abusive Internet behavior?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Unweighted Base
4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Weighted Base

1876 - 81 57 24 21 26 32 69 67 107 492 23 76 99 94 84 219 57 57 32 25 33 33 68
41% - 47% 38% 28% 29% 35% 60% 41% 45% 54% 56% 34% 53% 37% 55% 46% 46% 38% 40% 36% 32% 39% 45% 32%

BEFY BEFOVY B B B B ABDEFGIMOSTUVWY BE BEFY ABDEFGIMOSTUVWY ABCDEFGIJMOQRSTUVWY B ABDEFGIMOSTUVWY B ABDEFGIMORSTUVWY BEFVY ABEFOVY B B B B B BEFY B
National law enforcement

1435 144 67 47 14 24 15 10 59 49 59 230 19 55 54 44 45 183 66 69 48 21 30 18 65
31% 34% 39% 31% 16% 33% 20% 19% 35% 33% 30% 26% 28% 38% 20% 26% 24% 39% 44% 49% 54% 27% 36% 25% 30%

EGHLOQ EGHLOQ AEGHLOPQX EO EO EGHLOQ EGO EO EO EGHLOPQX AEGHKLOPQVXY ABDEGHKLMOPQVXY ABDEFGHIJKLMOPQRVXY ABCDEFGHIJKLMNOPQRVWXY EGHO EO
Consumer protection
agency

1372 77 51 71 31 19 32 20 42 53 76 270 17 36 89 64 32 115 55 51 30 19 31 27 64
30% 18% 30% 47% 36% 26% 43% 38% 25% 36% 38% 31% 25% 25% 33% 38% 17% 24% 36% 36% 34% 24% 37% 37% 30%

BQR BQ ABCFIJLMNOQRTUVY BQR ABCFILMNQRVY BQR BIQR ABILNQRV BQR BQR ABINQRV B BINQR BIQR BQ BQR BQR BQ
Interpol

1178 49 41 22 14 27 13 16 15 18 32 407 13 16 142 48 25 116 15 24 26 17 31 9 42
26% 12% 24% 15% 16% 38% 18% 30% 9% 12% 16% 46% 19% 11% 53% 28% 14% 25% 10% 17% 29% 22% 37% 12% 20%

BDEIJKNQSTXY BDIJNQSX ABCDEGIJKMNQRSTVXY BDIJKNQSTX I ABCDEGHIJKMNPQRSTUVXY I ABCDEFGHIJKMNPQRSTUVWXY BDEIJKNQSTXY BDIJKNQSX I BDEIJKNQSTX BINS ABCDEGIJKMNQRSTVXY BINS
Local police

1057 - 68 48 55 18 45 17 30 32 68 137 13 26 46 50 42 110 28 37 23 14 18 21 111
23% - 40% 32% 65% 25% 61% 32% 18% 22% 34% 16% 19% 18% 17% 29% 23% 23% 19% 26% 26% 18% 21% 29% 52%

BLO ABFIJLMNOPQRSTUVW ABIJLNORSV ABCDFHIJKLMNOPQRSTUVWXY BL ABCDFHIJKLMNOPQRSTUVWX BILNOS B B ABIJLMNOQRSVW B B B B BILNOS BL BL B BLO BL B B BLO ABCDFHIJKLMNOPQRSTUVWX

Federal police

1000 22 17 72 8 8 17 9 15 15 17 358 15 25 19 88 63 97 28 16 12 32 7 10 30
22% 5% 10% 48% 9% 11% 23% 17% 9% 10% 9% 41% 22% 17% 7% 52% 34% 21% 19% 11% 13% 41% 8% 14% 14%

BCEFIJKOTWY B ABCEFGHIJKMNOQRSTUWXY BCEIJKOTW BO B ABCEFGHIJKMNORSTUWXY BCEIJKOTW BIKO ABCEFGHIJKLMNOQRSTUWXY ABCEFHIJKNORSTUWXY BCEIJKOTWY BCIJKOW B B ABCEFGHIJKMNORSTUWXY B BO
ICANN

671 73 32 21 6 10 6 5 20 22 11 66 22 44 14 29 7 131 29 29 21 4 11 10 48
15% 17% 19% 14% 7% 14% 8% 9% 12% 15% 6% 8% 33% 31% 5% 17% 4% 28% 19% 20% 24% 5% 13% 14% 22%

EKLOQV EKLOQV EGKLOQV KLOQV KOQ KOQ KLOQV ABCDEFGHIJKLOPQSVWX ABCDEFGHIJKLOPQSTVWX EKLOQV ABCDEFGHIJKLOPQSVWX EGKLOQV EGIKLOQV AEGHIKLOQV KOQ KOQ ADEGHIKLOQV

Private security
companies

170 170 - - - - - - - - - - - - - - - - - - - - - - -
4% 40% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTY ACDEFGHIJKLMNOPQRSTUVWXY

FBI

74 74 - - - - - - - - - - - - - - - - - - - - - - -
2% 17% - - - - - - - - - - - - - - - - - - - - - - - 

LOR ACDEFGHIJKLMNOPQRSTUVWXY

CIA

815 168 40 9 14 15 18 11 46 40 41 92 10 21 71 13 30 50 28 16 12 14 6 13 37
18% 39% 23% 6% 16% 21% 24% 21% 27% 27% 21% 10% 15% 15% 27% 8% 16% 11% 19% 11% 13% 18% 7% 18% 17%

DLPRTW ACDEFGHIJKLMNOPQRSTUVWXY DLPRTW DP DLPRW DLPRTW DLPRW ADLMNPQRTUWY ADLNPQRTUWY DLPRTW D DP ADLMNPQRTUWY DLPRW DLPRW D DLPW DPW DLPRW

Don’t know

9648 777 397 347 166 142 172 120 296 296 411 2052 132 299 534 430 328 1021 306 299 204 146 167 141 465
212% 182% 232% 231% 195% 197% 232% 226% 176% 200% 207% 234% 197% 209% 200% 253% 178% 217% 203% 211% 229% 187% 199% 193% 216%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 534Q1110_2. Who should be responsible for stopping these various types of abusive Internet behavior?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Unweighted Base
4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Weighted Base

1710 170 75 72 17 29 35 34 69 56 77 240 25 79 51 30 62 183 72 88 49 15 44 36 102
35% 38% 42% 39% 19% 38% 40% 37% 38% 41% 40% 28% 30% 44% 19% 31% 27% 38% 46% 50% 54% 19% 44% 37% 36%

ELOQV ELOQV ELOQV ELOQV ELOV ELOQV EOV ELOQV ELOQV ELOQV O O AELMOPQV O O ELOQV AELMOPQVY ABDEHIKLMOPQRVXY ABCDEFHIJKLMOPQRVXY ELOPQV ELOV ELOQV
Consumer protection
agency

1633 - 66 36 17 17 16 40 66 50 82 415 23 81 98 50 79 206 51 61 28 18 31 26 76
34% - 37% 20% 19% 22% 18% 43% 36% 36% 42% 48% 28% 45% 37% 51% 35% 43% 32% 35% 31% 23% 31% 27% 27%

BDEFGVY BDEFGVY B B B B ABDEFGMVXY BDEFGVY BDEFGVY ABDEFGMVXY ABCDEFGIJMOQSTUVWXY B ABDEFGMQSUVWXY BDEFGVY ABCDEFGIJMOQSTUVWXY BDEFGVY ABDEFGMQSUVWXY BDEG BDEG BD B BDG B B
National law enforcement

1010 25 27 76 6 12 25 13 15 15 17 354 20 26 14 53 83 86 26 17 13 32 7 16 32
21% 6% 15% 41% 7% 16% 29% 14% 8% 11% 9% 41% 24% 14% 5% 54% 37% 18% 16% 10% 14% 41% 7% 16% 11%

BCEIJKNOTWY BIO ABCEFGHIJKMNORSTUWXY BO BCEHIJKNORSTUWXY BO BO ABCEFGHIJKMNORSTUWXY BEIJKOTWY BO ABCDEFGHIJKLMNOQRSTUWXY ABCEFHIJKMNORSTUWXY BEIKOTWY BEIKOW BO ABCEFHIJKMNORSTUWXY BEIOW BO
ICANN

983 66 39 41 24 7 19 18 35 32 50 149 11 32 80 35 26 111 50 44 23 8 19 16 48
20% 15% 22% 22% 27% 9% 22% 20% 19% 23% 26% 17% 13% 18% 30% 36% 11% 23% 32% 25% 26% 10% 19% 16% 17%

BFLQV BFQV BFQV BFLMQVY FQV FQ BFQV BFLMQVY Q ABCFHILMNQRVWXY ABCDFGHIJLMNQRVWXY BFLQVY ABCFHILMNQRVWXY BFLMQVY BFLMQV

Interpol

896 45 31 19 12 22 5 19 17 14 20 265 14 16 130 17 28 99 16 20 19 9 13 7 39
18% 10% 17% 10% 14% 29% 6% 21% 9% 10% 10% 30% 17% 9% 49% 17% 12% 20% 10% 11% 21% 11% 13% 7% 14%

BDGIJKNQSTXY BGINX ABCDEGIJKNQSTVWXY BDGIJKNSTX ABCDEGIJKMNPQRSTVWXY GX ABCDEFGHIJKLMNPQRSTUVWXY BGNX BDGIJKNQSTXY BDGIJKNQSTX G
Local police

836 - 56 26 49 13 27 13 29 21 42 89 7 24 41 27 40 105 27 36 20 5 9 17 113
17% - 31% 14% 56% 17% 31% 14% 16% 15% 22% 10% 9% 13% 16% 28% 18% 22% 17% 21% 22% 6% 9% 18% 40%

BLMVW ABDFHIJKLMNOQRSTVWX B ABCDFGHIJKLMNOPQRSTUVWXY BV ABDFHIJLMNOQSVWX B BLV B BLMNVW B B B BLV ABDHIJLMNOQSVW BLVW ABDLMNOVW BLV BLMVW BLMVW B B BLV ABDFHIJKLMNOPQRSTUVWX

Federal police

735 74 36 20 11 12 8 8 15 16 9 71 32 58 13 18 14 144 29 36 25 5 11 10 60
15% 17% 20% 11% 13% 16% 9% 9% 8% 12% 5% 8% 39% 32% 5% 18% 6% 30% 18% 21% 28% 6% 11% 10% 21%

IKLOQV IKLOQV DGHIJKLOQVX KO KO KLOQ KO ABCDEFGHIJKLOPQSTVWXY ABCDEFGHIJKLOPQSTVWXY IKLOQV ABCDEFGHIJKLOPQSTVWXY HIKLOQV ADGHIJKLOQVWX ABDEGHIJKLOQVWX KO ADGHIJKLOQVWX

Private security
companies

135 135 - - - - - - - - - - - - - - - - - - - - - - -
3% 30% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOQRSTY ACDEFGHIJKLMNOPQRSTUVWXY

FBI

71 71 - - - - - - - - - - - - - - - - - - - - - - -
1% 16% - - - - - - - - - - - - - - - - - - - - - - - 

LORY ACDEFGHIJKLMNOPQRSTUVWXY

CIA

970 176 44 23 20 18 21 21 52 38 42 118 11 28 74 4 46 53 34 21 11 19 15 24 57
20% 40% 24% 13% 23% 24% 24% 23% 29% 28% 22% 14% 13% 16% 28% 4% 20% 11% 22% 12% 12% 24% 15% 25% 20%

DLPRT ACDEFGHIJKLMNOPQRSTUVWXY DLMNPRTU P DLPRT DLPRT DLPRTU DLPRT ADLMNPQRTUWY ADLMNPRTUW DLPRT P P P ADLMNPQRTUWY DLPRT P DLPRT P P DLPRTU P DLPRTU DLPRT
Don’t know

8979 762 374 313 156 130 156 166 298 242 339 1701 143 344 501 234 378 987 305 323 188 111 149 152 527
185% 172% 208% 170% 177% 171% 179% 180% 165% 177% 175% 195% 174% 191% 190% 239% 167% 204% 193% 185% 209% 141% 151% 157% 184%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 535Q1110_3. Who should be responsible for stopping these various types of abusive Internet behavior?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Unweighted Base
2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Weighted Base

929 - 35 20 7 13 9 17 25 32 24 259 22 44 36 23 49 142 38 41 20 16 12 17 28
38% - 42% 24% 27% 33% 22% 55% 37% 46% 53% 43% 37% 47% 44% 49% 43% 47% 39% 42% 41% 29% 32% 37% 27%

BDGY BDGY B B B ABDGVY B BDGVY ABDGVY ABDGVY B BDGVY BDGY BDGVY BDGY ABDGVY BD BDGY BD B B B B
National law enforcement

793 60 28 31 4 16 10 6 26 26 13 163 15 39 23 11 28 117 42 40 25 14 16 13 27
32% 34% 33% 36% 15% 40% 24% 19% 39% 38% 29% 27% 25% 42% 28% 23% 25% 39% 43% 41% 51% 25% 42% 28% 26%

L LQ AHLMPQVY AHLPQY AGHLMOPQVY HLPQY ABCGHKLMOPQVXY HLQ
Consumer protection
agency

787 27 18 48 7 4 20 8 13 12 7 320 23 20 10 25 43 81 20 18 10 24 5 8 16
32% 15% 21% 56% 27% 10% 49% 26% 19% 17% 16% 53% 39% 22% 12% 53% 38% 27% 21% 18% 20% 43% 13% 17% 16%

BCFIJKNORSTWXY ABCFHIJKMNOQRSTUWXY ABCFIJKNORSTUWXY ABCFHIJKMNOQRSTUWXY BCFIJKNOSTUWXY ABCFHIJKNORSTUWXY BCFIJKNORSTUWXY BFOY BCFIJKNORSTUWXY

ICANN

658 33 22 18 10 8 13 13 22 26 19 127 9 28 34 18 20 78 32 33 21 18 13 12 31
27% 19% 26% 21% 38% 20% 32% 42% 33% 38% 42% 21% 15% 30% 42% 38% 18% 26% 33% 34% 43% 32% 34% 26% 30%

BLMQ BDLMQ BLMQ ABDLMQR ABDFLMQR BLMQ ABCDFLMQR BDLMQ BLMQ BLMQ ABDFLMQR BMQ BMQ BLMQ
Interpol

555 21 18 9 7 13 4 7 9 11 9 155 8 16 48 13 16 91 18 17 15 16 9 5 20
23% 12% 21% 11% 27% 33% 10% 23% 13% 16% 20% 25% 14% 17% 59% 28% 14% 30% 19% 17% 31% 29% 24% 11% 20%

BDGQ B BDGIJMQX BDGIMQX ABCDFGHIJKLMNPQRSTUVWXY BDGQX ABDGIJMNQSTXY BDGIMQX BDGIQX

Local police

544 - 34 17 16 7 15 14 16 16 18 75 8 22 16 14 24 74 21 29 16 16 10 13 53
22% - 40% 20% 62% 18% 37% 45% 24% 23% 40% 12% 14% 24% 20% 30% 21% 25% 22% 30% 33% 29% 26% 28% 52%
BL ABDFIJLMNOQRS B B ABDLMO ABDFIJLMNOQRS BL BL ABDFLMOQRS B B BL B BLM BL BL BL BLM BLM BL BL BL ABDFIJLMNOPQRSTUVWX

Federal police

420 37 19 5 3 10 1 7 11 9 4 50 19 22 7 12 10 91 22 17 17 6 6 8 27
17% 21% 23% 6% 12% 25% 2% 23% 16% 13% 9% 8% 32% 24% 9% 26% 9% 30% 23% 17% 35% 11% 16% 17% 26%

DGLOQ DGLOQ DGLOQ DGLOQ DGLOQ DGL ADGIJKLOQTV DGKLOQ DGKLOQ ABDGIJKLOQTV DGLOQ DGL ABDGIJKLOQTV G DGL ADGJKLOQV

Private security
companies

67 67 - - - - - - - - - - - - - - - - - - - - - - -
3% 38% - - - - - - - - - - - - - - - - - - - - - - - 

LR ACDFGHIJKLMNOPQRSTUVWXY

FBI

28 28 - - - - - - - - - - - - - - - - - - - - - - -
1% 16% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDFGHIJKLMNOPQRSTUVWXY

CIA

357 60 18 5 3 6 8 4 16 18 12 56 8 11 16 1 22 29 15 9 4 8 2 7 19
15% 34% 21% 6% 12% 15% 20% 13% 24% 26% 27% 9% 14% 12% 20% 2% 19% 10% 15% 9% 8% 14% 5% 15% 19%

DLPR ACDFHLMNOPQRSTUVWXY DLPRTUW P DLP ADLNPRTUW ADLNPRTUW ADLNPRTUW P DLPRTW DLPRTW DP P P DLPR
Don’t know

5138 333 192 153 57 77 80 76 138 150 106 1205 112 202 190 117 212 703 208 204 128 118 73 83 221
209% 189% 229% 180% 219% 193% 195% 245% 206% 217% 236% 198% 190% 217% 235% 249% 186% 233% 214% 208% 261% 211% 192% 180% 217%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 536Q1110_4. Who should be responsible for stopping these various types of abusive Internet behavior?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Unweighted Base
4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Weighted Base

1776 - 90 56 24 19 26 42 77 77 114 389 25 74 90 92 95 182 55 51 37 17 33 32 79
43% - 58% 41% 30% 27% 41% 70% 49% 56% 63% 55% 32% 48% 39% 56% 47% 46% 45% 43% 44% 28% 44% 42% 35%

BEFVY ABDEFGMOQRSTUVWXY BF B B B ABDEFGILMNOQRSTUVWXY BEFMVY ABDEFMORTVY ABDEFGIMNOQRSTUVWXY ABDEFGMOQRSTUVXY B BEFMVY B ABDEFGMORTVXY BEFMVY BEFMVY BEFV BF BF B BF B B
National law enforcement

1396 90 63 63 30 15 24 30 49 59 83 244 22 41 82 59 50 121 48 44 35 17 27 34 66
34% 23% 41% 46% 38% 21% 38% 50% 31% 43% 46% 35% 29% 27% 36% 36% 25% 31% 39% 37% 41% 28% 36% 45% 29%

BFQ BFNQRY ABFILMNOQRVY BFQ BFQ ABFILMNOQRVY B ABFIMNQRY ABFILMNOQRVY BFQ BFQ BFQ B BFNQ BFQ BFNQY B ABFIMNQRY

Interpol

1259 94 55 27 16 31 9 23 36 23 44 351 14 27 125 58 29 115 18 25 29 17 32 14 47
31% 24% 35% 20% 20% 44% 14% 38% 23% 17% 24% 50% 18% 18% 55% 36% 14% 29% 15% 21% 34% 28% 43% 18% 21%

BDEGIJMNQSTXY QS BDEGIJKMNQSTXY ABDEGIJKMNQRSTXY BDEGIJKMNQSTXY Q QS ABCDEGIJKMNPQRSTUVXY ABCDEGHIJKMNPQRSTUVXY BDEGIJKMNQSTXY DGJMNQSY DEGJMNQSTXY QS ABDEGIJKMNQRSTXY

Local police

1225 136 49 44 16 23 10 17 51 35 40 184 23 60 49 49 42 141 53 53 39 16 24 15 56
30% 35% 32% 32% 20% 33% 16% 28% 33% 26% 22% 26% 30% 39% 21% 30% 21% 36% 43% 45% 46% 27% 32% 20% 25%

GKLOQ AEGKLOQXY GKOQ GKOQ GQ EGKOQX AEGJKLOQXY GQ AEGJKLOQXY ACEGJKLOPQVXY ABCDEGHIJKLMOPQVXY ABCDEGHIJKLMOPQVXY GQ
Consumer protection
agency

1157 - 78 55 49 18 36 21 44 37 71 142 16 33 44 50 54 114 27 39 34 15 20 29 131
28% - 50% 40% 62% 26% 57% 35% 28% 27% 39% 20% 21% 22% 19% 31% 26% 29% 22% 33% 40% 25% 27% 38% 58%

BLO ABFHIJKLMNOPQRSTVW ABFIJLMNOQRSVW ABDFHIJKLMNOPQRSTUVWX B ABDFHIJKLMNOPQRSTUVWX BLNO BLO B ABFIJLMNOQRS B B B B BLO B BLO B BLNO ABJLMNOQRS B B ABLMNOS ABDFHIJKLMNOPQRSTUVWX

Federal police

876 26 18 59 8 10 13 9 16 15 16 252 22 23 21 75 72 88 27 17 14 22 6 13 34
21% 7% 12% 43% 10% 14% 21% 15% 10% 11% 9% 36% 29% 15% 9% 46% 35% 22% 22% 14% 16% 37% 8% 17% 15%

BCEIJKOWY ABCEFGHIJKMNORSTUWXY B BIKOW B ABCEFGHIJKNORSTUWXY BCEFIJKNOTWY B ABCEFGHIJKLMNOQRSTUWXY ABCEFGHIJKNORSTUWXY BCEIJKOWY BCEIJKOW B B ABCEFHIJKNORSTUWXY B B
ICANN

666 74 31 14 7 8 3 7 21 18 13 80 32 43 17 28 12 111 24 27 24 7 11 10 44
16% 19% 20% 10% 9% 11% 5% 12% 13% 13% 7% 11% 42% 28% 7% 17% 6% 28% 20% 23% 28% 12% 15% 13% 20%

GKLOQ DEGKLOQ DEGKLOQ Q Q Q ABCDEFGHIJKLNOPQRSTVWXY ABDEFGHIJKLOPQVWX GKLOQ ABCDEFGHIJKLOPQVWXY DEGKLOQ DEGIJKLOQ ADEFGHIJKLOPQVWX Q Q DEGKLOQ

Private security
companies

198 198 - - - - - - - - - - - - - - - - - - - - - - -
5% 50% - - - - - - - - - - - - - - - - - - - - - - - 

CDEIJKLMNOPQRSTUY ACDEFGHIJKLMNOPQRSTUVWXY

FBI

86 86 - - - - - - - - - - - - - - - - - - - - - - -
2% 22% - - - - - - - - - - - - - - - - - - - - - - - 

KLOQRY ACDEFGHIJKLMNOPQRSTUVWXY

CIA

649 130 32 5 14 10 18 6 29 32 32 72 10 20 55 14 31 37 23 12 8 11 4 12 32
16% 33% 21% 4% 18% 14% 29% 10% 19% 23% 18% 10% 13% 13% 24% 9% 15% 9% 19% 10% 9% 18% 5% 16% 14%

DLPRW ACDEFHIJKLMNOPQRSTUVWXY DLPRTUW DLPRW D ADFHLMNPQRTUWY DLPRW ADHLNPRTUWY DLPRW D D D ADHLMNPQRTUWY DRW D DLPRW D DPRW DW DW
Don’t know

9288 834 416 323 164 134 139 155 323 296 413 1714 164 321 483 425 385 909 275 268 220 122 157 159 489
226% 212% 268% 238% 208% 191% 221% 258% 207% 216% 227% 244% 213% 210% 211% 261% 189% 231% 225% 225% 259% 203% 209% 209% 217%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 537Q1110_5. Who should be responsible for stopping these various types of abusive Internet behavior?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Unweighted Base
4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Weighted Base

1765 - 77 48 23 19 23 51 66 65 108 470 25 79 76 51 98 200 50 51 29 16 31 30 79
38% - 45% 26% 27% 28% 28% 59% 40% 44% 58% 55% 34% 46% 38% 56% 44% 40% 30% 32% 36% 21% 34% 36% 27%

BDESVY ABDEFGSTVY B B B B ABCDEFGIJMNOQRSTUVWXY BDVY BDEFGSTVY ABCDEFGIJMNOQRSTUVWXY ABCDEFGIJMNOQRSTUVWXY B ABDEFGSTVY BDVY ABDEFGIMOQRSTUVWXY BDEFGSTVY BDEFGSVY B B BV B B BV B
National law enforcement

1469 149 65 58 18 21 19 27 48 42 51 221 21 73 41 25 50 194 73 65 44 21 39 21 83
31% 34% 38% 32% 21% 30% 23% 31% 29% 28% 27% 26% 28% 42% 21% 27% 22% 39% 43% 41% 55% 28% 43% 25% 29%

ELOQ ELOQ EGKLOQXY OQ ABDEGIJKLMOPQVXY AEGIJKLOPQXY ABDEGIJKLMOPQVXY AEGIJKLOPQXY ABCDEFGHIJKLMOPQRTVXY AEGIJKLOPQVXY O
Consumer protection
agency

1251 83 56 63 23 11 22 32 43 46 68 234 16 36 74 36 41 125 46 50 27 14 20 22 63
27% 19% 33% 34% 27% 16% 27% 37% 26% 31% 37% 27% 22% 21% 37% 40% 18% 25% 27% 32% 34% 19% 22% 26% 22%

BFQY BFNQVY ABFMNQRVWY ABFMNQRVWY BFNQY ABFILMNQRVWY BFQ ABFILMNQRSVWY ABFILMNQRSVWY BQ BQ BFNQVY BFNQVY

Interpol

1061 32 25 85 6 11 21 16 17 22 18 339 24 33 18 43 86 106 29 25 11 36 6 15 37
23% 7% 15% 46% 7% 16% 26% 19% 10% 15% 10% 40% 32% 19% 9% 47% 38% 21% 17% 16% 14% 48% 7% 18% 13%

BCEIJKOTWY B ABCEFGHIJKMNORSTUWXY B BCEIJKOWY BEKOW B ABCEFGHIJKNORSTUWXY ABCEFHIJKNORSTUWXY BEIKOW ABCEFGHIJKNORSTUWXY ABCEFGHIJKNORSTUWXY BEIKOWY BEKOW BW ABCEFGHIJKNORSTUWXY BEOW B
ICANN

1013 46 36 21 16 23 5 23 16 18 25 356 7 14 110 28 28 109 16 20 19 7 20 9 41
22% 10% 21% 11% 19% 33% 6% 27% 10% 12% 13% 42% 9% 8% 56% 31% 13% 22% 10% 13% 24% 9% 22% 11% 14%

BDGIJKMNQSTVXY BDGIJMNQSTVX BGINS ABCDEGIJKMNQRSTVXY BDGIJKMNQSTVXY ABCDEGHIJKMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY ABDGIJKMNQSTVXY BDGIJKMNQSTVXY BDGIJKMNQSTVXY BDGIJMNQSVX

Local police

976 - 63 41 47 15 31 23 31 34 59 124 5 28 37 25 48 108 28 33 18 9 16 17 136
21% - 37% 22% 55% 22% 38% 27% 19% 23% 32% 15% 7% 16% 19% 27% 21% 22% 17% 21% 23% 12% 18% 20% 47%

BLM ABDFIJLMNOQRSTUVWX BLM ABCDFGHIJKLMNOPQRSTUVWX BM ABDFIJLMNOQRSTUVWX BLMNV BM BLM ABDILMNOQRSTVW B B BM BM BLMNSV BLM BLM BM BLM BM B BM BM ABCDFHIJKLMNOPQRSTUVWX

Federal police

814 88 36 22 12 12 10 8 21 28 18 68 33 59 10 25 13 148 33 45 24 6 19 13 63
17% 20% 21% 12% 14% 17% 12% 9% 13% 19% 10% 8% 45% 34% 5% 27% 6% 30% 20% 28% 30% 8% 21% 15% 22%

DHKLOQV DHIKLOQV DHIKLOQV OQ OQ LOQ O OQ KLOQV ABCDEFGHIJKLOPQRSTVWXY ABCDEFGHIJKLOQSVWXY ADEGHIKLOQV ABCDEFGHIJKLOQSVXY HKLOQV ABDEGHIJKLOQVX ABDEGHIKLOQVX DHKLOQV LOQ ADHIKLOQV

Private security
companies

168 168 - - - - - - - - - - - - - - - - - - - - - - -
4% 38% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOQRSTY ACDEFGHIJKLMNOPQRSTUVWXY

FBI

90 90 - - - - - - - - - - - - - - - - - - - - - - -
2% 20% - - - - - - - - - - - - - - - - - - - - - - - 

LOQRY ACDEFGHIJKLMNOPQRSTUVWXY

CIA

894 170 42 13 16 19 21 11 50 42 36 108 9 28 51 10 39 55 40 24 11 13 11 19 56
19% 39% 25% 7% 19% 28% 26% 13% 30% 28% 19% 13% 12% 16% 26% 11% 17% 11% 24% 15% 14% 17% 12% 23% 19%

DLPR ACDEGHIJKLMNOPQRSTUVWXY DHLMPRTUW DR DHLMNPRTUW DHLMPRTW ADHKLMNPQRTUVWY ADHLMNPQRTUWY DLR D D ADHLMNPQRTUW DR DHLMPRW D D DLPR DLR
Don’t know

9501 826 400 351 161 131 152 191 292 297 383 1920 140 350 417 243 403 1045 315 313 183 122 162 146 558
203% 187% 235% 192% 189% 190% 188% 222% 175% 199% 206% 225% 189% 203% 211% 267% 180% 211% 188% 198% 229% 163% 180% 174% 193%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 538Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF TOP 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

4504 414 171 178 81 69 80 82 170 123 174 832 74 164 242 91 202 437 141 163 86 73 97 91 269
93% 93% 95% 97% 92% 91% 92% 89% 94% 90% 90% 95% 90% 91% 92% 93% 89% 90% 89% 93% 96% 92% 98% 94% 94%

QR QS AFHJKMNOQRS AHJKMNOQRS AFHJKMNOQRS Q
Spamming

4166 408 155 171 80 62 71 70 149 116 161 762 67 155 177 72 198 435 147 143 73 68 85 75 266
89% 93% 91% 93% 94% 90% 88% 81% 89% 78% 87% 89% 91% 90% 89% 79% 88% 88% 88% 91% 91% 91% 94% 89% 92%

HJP AHJKPR HJP HJKPR HJP J JP J HJP JP HJP JP JP JP J HJP JP JP HJKP J HJP
Malware

3909 385 154 124 79 62 49 37 152 115 178 736 51 119 242 163 143 401 121 123 80 72 79 56 188
86% 90% 90% 83% 93% 86% 66% 70% 90% 78% 89% 84% 76% 83% 91% 96% 78% 85% 80% 87% 90% 92% 94% 77% 87%

GHJMQSX ADGHJLMNQRSX GHJLMQSX GH DGHJLMNQSX GH DGHJLMQSX GHJLMQSX GHQ GH ADGHJLMNQRSX ABCDFGHIJKLMNOQRSTXY GHJQ G GHJQ GHJMQSX DGHJLMQSX ADGHJLMNQRSX GHJMQX

Phishing

3320 343 137 107 59 58 36 37 127 88 150 526 69 123 199 140 164 307 97 99 76 51 69 61 197
81% 87% 88% 79% 75% 83% 57% 62% 81% 64% 82% 75% 90% 80% 87% 86% 80% 78% 80% 83% 89% 85% 92% 80% 88%

GHJL ADEGHJLNQRS ADEGHJLQRS GHJ G GHJ GHJ GHJL GHJ ADEGHJLR GHJ ADEGHJLR EGHJLR GHJ GHJ GHJ GHJ ADEGHJLR GHJ ADEGHIJLNQRSX GHJ ADEGHJLQRS

Stolen credentials

1904 137 61 75 20 36 27 20 51 46 31 475 45 73 64 34 88 239 68 79 42 48 32 37 76
78% 78% 73% 88% 77% 90% 66% 65% 76% 67% 69% 78% 76% 78% 79% 72% 77% 79% 70% 81% 86% 86% 84% 80% 75%

J ABCGHJKLPQSY CGHJKPSY J J J GHJS GHJKS
Cyber squatting

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 539Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

403 21 14 10 3 3 6 7 12 17 7 107 11 17 8 11 21 52 18 13 5 7 6 7 20
16% 12% 17% 12% 12% 8% 15% 23% 18% 25% 16% 18% 19% 18% 10% 23% 18% 17% 19% 13% 10% 13% 16% 15% 20%

BDFO BFO
Cyber squatting

575 26 11 23 13 10 18 18 22 32 11 137 4 25 17 20 30 76 18 16 6 8 6 10 18
14% 7% 7% 17% 16% 14% 29% 30% 14% 23% 6% 20% 5% 16% 7% 12% 15% 19% 15% 13% 7% 13% 8% 13% 8%

BCKMOY BCKMOUY BCKMOY BK ABCFIKMNOPQSTUVWXY ABCDFIKMNOPQSTUVWXY BCKMO ABCIKMOPQTUWY ABCKMOPUWY BCKMOUY BK BCKMOY ABCKMOPUWY BCKMOY BK B
Stolen credentials

410 11 4 21 2 6 15 10 11 13 1 112 12 18 10 4 29 56 21 12 5 3 5 13 16
9% 3% 2% 14% 2% 8% 20% 19% 7% 9% 1% 13% 18% 13% 4% 2% 16% 12% 14% 8% 6% 4% 6% 18% 7%

BCEKOP ABCEIKOPUVY BCKP ABCEFIJKOPRTUVWY ABCEIJKOPTUVWY BK BCKOP ABCEIKOPUVY ABCEIKOPTUVWY BCEKOPV K ABCEIKOPTUVWY ABCEKOPV ABCEIKOPUVY BCKOP K K K ABCEIKOPTUVWY BCKP
Phishing

292 6 7 10 - 5 4 10 13 18 5 71 4 12 10 12 15 40 12 12 3 3 4 4 12
6% 1% 4% 5% - 7% 5% 12% 8% 12% 3% 8% 5% 7% 5% 13% 7% 8% 7% 8% 4% 4% 4% 5% 4%

BEK B BE BE BE ABCEKOY BEK ABCDEKOUWY ABEKY BE BE BE ABCDEKOUVWY BE BEKY BE BEK BE B
Malware

165 3 3 4 2 5 1 6 5 4 2 23 5 11 8 6 18 31 9 6 - 3 2 2 6
3% 1% 2% 2% 2% 7% 1% 7% 3% 3% 1% 3% 6% 6% 3% 6% 8% 6% 6% 3% - 4% 2% 2% 2%
B BCKUY BCKLUY B B B BKU ABCKLUY B BCKUY ABCDGIKLOUWXY ABCDKLOUY BCKLUY B B

Spamming

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 540Q1117_1. How common do you feel each type of abusive Internet behavior is?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Unweighted Base
4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Weighted Base

3909 385 154 124 79 62 49 37 152 115 178 736 51 119 242 163 143 401 121 123 80 72 79 56 188
86% 90% 90% 83% 93% 86% 66% 70% 90% 78% 89% 84% 76% 83% 91% 96% 78% 85% 80% 87% 90% 92% 94% 77% 87%

GHJMQSX ADGHJLMNQRSX GHJLMQSX GH DGHJLMNQSX GH DGHJLMQSX GHJLMQSX GHQ GH ADGHJLMNQRSX ABCDFGHIJKLMNOQRSTXY GHJQ G GHJQ GHJMQSX DGHJLMQSX ADGHJLMNQRSX GHJMQX

TOP 2 BOX (NET)

2222 298 118 63 46 36 20 11 97 44 144 313 24 72 131 78 57 214 75 76 55 40 48 27 135
49% 70% 69% 42% 54% 50% 27% 21% 58% 30% 72% 36% 36% 50% 49% 46% 31% 45% 50% 54% 62% 51% 57% 37% 63%

GHJLMQX ADEFGHIJLMNOPQRSTVWX ADEFGHIJLMNOPQRSTVX GHJQ GHJLMQX GHJLQ ADGHJLMPQRX ADEFGHIJLMNOPQRSTVWXY H GHJLQ GHJLQ GHJLQ GHJLQ GHJLQ GHJLMQX ADGHJLMOPQRX GHJLQ DGHJLMQRX ADGHJLMNOPQRSX

  Very common

1687 87 36 61 33 26 29 26 55 71 34 423 27 47 111 85 86 187 46 47 25 32 31 29 53
37% 20% 21% 41% 39% 36% 39% 49% 33% 48% 17% 48% 40% 33% 42% 50% 47% 40% 30% 33% 28% 41% 37% 40% 25%

BCKY BCKY BCKY BCK BCKY BCIKNSTUY BCK ABCIKNSTUY ABCFIKNRSTUWY BCKY BCK BCKSUY ABCFIKNRSTUY ABCIKNSTUY BCKSUY BK BCK K BCKY BCKY BCKY
  Somewhat common

410 11 4 21 2 6 15 10 11 13 1 112 12 18 10 4 29 56 21 12 5 3 5 13 16
9% 3% 2% 14% 2% 8% 20% 19% 7% 9% 1% 13% 18% 13% 4% 2% 16% 12% 14% 8% 6% 4% 6% 18% 7%

BCEKOP ABCEIKOPUVY BCKP ABCEFIJKOPRTUVWY ABCEIJKOPTUVWY BK BCKOP ABCEIKOPUVY ABCEIKOPTUVWY BCEKOPV K ABCEIKOPTUVWY ABCEKOPV ABCEIKOPUVY BCKOP K K K ABCEIKOPTUVWY BCKP
BOTTOM 2 BOX (NET)

346 11 4 19 2 5 14 8 11 10 1 105 11 10 10 4 18 47 17 8 5 2 4 11 9
8% 3% 2% 13% 2% 7% 19% 15% 7% 7% 1% 12% 16% 7% 4% 2% 10% 10% 11% 6% 6% 3% 5% 15% 4%

BCKOP ABCEKOPTVY K ABCEFIJKNOPQRTUVWY ABCEKOPTVWY BK BK ABCEIKOPTVWY ABCEIJKNOPTUVWY BCKP K BCEKOPVY ABCEKOPVY BCEKOPVY K K K ABCEIJKOPTUVWY K
  Not very common

64 - - 2 - 1 1 2 - 3 - 7 1 8 - - 11 9 4 4 - 1 1 2 7
1% - - 1% - 1% 1% 4% - 2% - 1% 1% 6% - - 6% 2% 3% 3% - 1% 1% 3% 3%
B B B B BCIKLOP BKO BO ABCDEIKLOPRU ABCDEIKLOPRU BO BCIKLOP BCIKLOP B B BCIKOP ABCIKLOP

  Not at all common

239 30 13 5 4 4 10 6 5 20 20 30 4 6 15 3 12 14 9 7 4 3 - 4 11
5% 7% 8% 3% 5% 6% 14% 11% 3% 14% 10% 3% 6% 4% 6% 2% 7% 3% 6% 5% 4% 4% - 5% 5%

LPRW LPRW LPRW W W ADILNOPRTUVWY ADILPRW ABDEILNOPQRSTUVWY ADILNPRW W PW LPRW PW W W W
Don’t know

4558 426 171 150 85 72 74 53 168 148 199 878 67 143 267 170 184 471 151 142 89 78 84 73 215
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 541Q1117_2. How common do you feel each type of abusive Internet behavior is?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Unweighted Base
4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Weighted Base

4504 414 171 178 81 69 80 82 170 123 174 832 74 164 242 91 202 437 141 163 86 73 97 91 269
93% 93% 95% 97% 92% 91% 92% 89% 94% 90% 90% 95% 90% 91% 92% 93% 89% 90% 89% 93% 96% 92% 98% 94% 94%

QR QS AFHJKMNOQRS AHJKMNOQRS AFHJKMNOQRS Q
TOP 2 BOX (NET)

3664 366 150 153 61 55 72 54 146 97 159 660 56 124 173 52 174 319 115 136 79 54 86 76 247
75% 82% 83% 83% 69% 72% 83% 59% 81% 71% 82% 76% 68% 69% 66% 53% 77% 66% 73% 78% 88% 68% 87% 78% 86%

HNOPR AEFHJLMNOPRSV AEFHJLMNOPRSV AEFHJLMNOPRSV P P EHJMNOPRV EHJMNOPRV P AEHJMNOPRSV HOPR P P P HOPR P HP HOPR AEFHJLMNOPQRSTV P AEFHJLMNOPQRSV HOPR AEFHJLMNOPQRSTV

  Very common

840 48 21 25 20 14 8 28 24 26 15 172 18 40 69 39 28 118 26 27 7 19 11 15 22
17% 11% 12% 14% 23% 18% 9% 30% 13% 19% 8% 20% 22% 22% 26% 40% 12% 24% 16% 15% 8% 24% 11% 15% 8%

BCGKQUY Y BCGKQUWY KUY ABCDGIJKLQSTUWXY BGKUY ABCGIKQUWY BCGKQUWY BCDGIKQUWY ABCDGIKLQSTUWXY ABCDEFGIJKLMNOQRSTUVWXY ABCDGIKLQSTUWY KY KY BCDGIKQUWY KY
  Somewhat common

165 3 3 4 2 5 1 6 5 4 2 23 5 11 8 6 18 31 9 6 - 3 2 2 6
3% 1% 2% 2% 2% 7% 1% 7% 3% 3% 1% 3% 6% 6% 3% 6% 8% 6% 6% 3% - 4% 2% 2% 2%
B BCKUY BCKLUY B B B BKU ABCKLUY B BCKUY ABCDGIKLOUWXY ABCDKLOUY BCKLUY B B

BOTTOM 2 BOX (NET)

120 3 2 4 1 4 1 4 5 2 2 20 4 6 7 6 10 19 6 5 - 3 2 2 2
2% 1% 1% 2% 1% 5% 1% 4% 3% 1% 1% 2% 5% 3% 3% 6% 4% 4% 4% 3% - 4% 2% 2% 1%

BY BCKUY BUY B B BKUY BY B ABCKLUY BKUY ABKY BY B BY
  Not very common

45 - 1 - 1 1 - 2 - 2 - 3 1 5 1 - 8 12 3 1 - - - - 4
1% - 1% - 1% 1% - 2% - 1% - * 1% 3% * - 4% 2% 2% 1% - - - - 1%

BL B B BDIKL B B ABDIKLO ABCDIKLOT ABDIKLO BL BL
  Not at all common

184 27 6 2 5 2 6 4 6 10 18 17 3 5 14 1 7 15 8 6 4 3 - 4 11
4% 6% 3% 1% 6% 3% 7% 4% 3% 7% 9% 2% 4% 3% 5% 1% 3% 3% 5% 3% 4% 4% - 4% 4%

DLW ADLPRW DLW DLPW W ADLPRW ACDILNPQRTWY DLW DLW W W W
Don’t know

4853 444 180 184 88 76 87 92 181 137 194 872 82 180 264 98 227 483 158 175 90 79 99 97 286
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 542Q1117_3. How common do you feel each type of abusive Internet behavior is?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Unweighted Base
2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Weighted Base

1904 137 61 75 20 36 27 20 51 46 31 475 45 73 64 34 88 239 68 79 42 48 32 37 76
78% 78% 73% 88% 77% 90% 66% 65% 76% 67% 69% 78% 76% 78% 79% 72% 77% 79% 70% 81% 86% 86% 84% 80% 75%

J ABCGHJKLPQSY CGHJKPSY J J J GHJS GHJKS
TOP 2 BOX (NET)

873 82 30 31 10 19 9 6 25 13 14 152 16 40 35 5 31 126 43 52 27 24 23 14 46
36% 47% 36% 36% 38% 48% 22% 19% 37% 19% 31% 25% 27% 43% 43% 11% 27% 42% 44% 53% 55% 43% 61% 30% 45%

JLP AGHJLMPQ JLP JLP GHJLMPQ JLP P P P GHJLPQ GHJLPQ P AGHJLMPQ GHJLMPQ ACDGHIJKLMPQX ACDGHJKLMPQX GHJLPQ ACDGHIJKLMPQRX P AGHJLMPQ

  Very common

1031 55 31 44 10 17 18 14 26 33 17 323 29 33 29 29 57 113 25 27 15 24 9 23 30
42% 31% 37% 52% 38% 43% 44% 45% 39% 48% 38% 53% 49% 35% 36% 62% 50% 37% 26% 28% 31% 43% 24% 50% 29%

BSTWY BNORSTUWY S S BSTWY ABCIKNORSTUWY BSTWY ABCIKNORSTUWY BNRSTUWY S S BSTWY
  Somewhat common

403 21 14 10 3 3 6 7 12 17 7 107 11 17 8 11 21 52 18 13 5 7 6 7 20
16% 12% 17% 12% 12% 8% 15% 23% 18% 25% 16% 18% 19% 18% 10% 23% 18% 17% 19% 13% 10% 13% 16% 15% 20%

BDFO BFO
BOTTOM 2 BOX (NET)

363 21 13 9 3 3 6 7 12 13 7 104 11 7 7 10 17 47 17 13 5 6 4 6 15
15% 12% 15% 11% 12% 8% 15% 23% 18% 19% 16% 17% 19% 8% 9% 21% 15% 16% 18% 13% 10% 11% 11% 13% 15%
N NO N N N N NO N N

  Not very common

40 - 1 1 - - - - - 4 - 3 - 10 1 1 4 5 1 - - 1 2 1 5
2% - 1% 1% - - - - - 6% - * - 11% 1% 2% 4% 2% 1% - - 2% 5% 2% 5%
L ABILRT ABCDFGIKLMOQRSTUV BL BLT ABLT

  Not at all common

148 18 9 - 3 1 8 4 4 6 7 27 3 3 9 2 5 11 11 6 2 1 - 2 6
6% 10% 11% - 12% 3% 20% 13% 6% 9% 16% 4% 5% 3% 11% 4% 4% 4% 11% 6% 4% 2% - 4% 6%
D ADLNRVW DLRVW ADFILMNPQRTUVWXY DLNRVW D D ADFLNQRVW D D DLNRVW ADLNRVW D D

Don’t know

2455 176 84 85 26 40 41 31 67 69 45 609 59 93 81 47 114 302 97 98 49 56 38 46 102
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 543Q1117_4. How common do you feel each type of abusive Internet behavior is?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Unweighted Base
4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Weighted Base

3320 343 137 107 59 58 36 37 127 88 150 526 69 123 199 140 164 307 97 99 76 51 69 61 197
81% 87% 88% 79% 75% 83% 57% 62% 81% 64% 82% 75% 90% 80% 87% 86% 80% 78% 80% 83% 89% 85% 92% 80% 88%

GHJL ADEGHJLNQRS ADEGHJLQRS GHJ G GHJ GHJ GHJL GHJ ADEGHJLR GHJ ADEGHJLR EGHJLR GHJ GHJ GHJ GHJ ADEGHJLR GHJ ADEGHIJLNQRSX GHJ ADEGHJLQRS

TOP 2 BOX (NET)

1734 217 80 57 26 35 10 15 77 29 85 215 34 79 96 68 73 153 50 65 52 24 45 24 125
42% 55% 52% 42% 33% 50% 16% 25% 49% 21% 47% 31% 44% 52% 42% 42% 36% 39% 41% 55% 61% 40% 60% 32% 56%

GHJL ADEGHJLOPQRSVX AEGHJLQRX GHJL G EGHJLQX EGHJLQRX EGHJLQX GJ GHJL AEGHJLQRX GHJL GHJL GJ GHJL GHJL ADEGHJLOPQRSX ADEGHJKLMOPQRSVX GJ ADEGHJLOPQRSVX G ADEGHJLOPQRSVX

  Very common

1586 126 57 50 33 23 26 22 50 59 65 311 35 44 103 72 91 154 47 34 24 27 24 37 72
39% 32% 37% 37% 42% 33% 41% 37% 32% 43% 36% 44% 45% 29% 45% 44% 45% 39% 39% 29% 28% 45% 32% 49% 32%

BNTUY N BNTUY ABIKNTUWY BINTUY ABINTUWY BINTUY BINTUY BNT BNTU BINTUWY
  Somewhat common

575 26 11 23 13 10 18 18 22 32 11 137 4 25 17 20 30 76 18 16 6 8 6 10 18
14% 7% 7% 17% 16% 14% 29% 30% 14% 23% 6% 20% 5% 16% 7% 12% 15% 19% 15% 13% 7% 13% 8% 13% 8%

BCKMOY BCKMOUY BCKMOY BK ABCFIKMNOPQSTUVWXY ABCDFIKMNOPQSTUVWXY BCKMO ABCIKMOPQTUWY ABCKMOPUWY BCKMOUY BK BCKMOY ABCKMOPUWY BCKMOY BK B
BOTTOM 2 BOX (NET)

526 25 11 21 13 9 18 17 20 28 9 134 4 17 16 18 27 65 16 14 6 8 6 9 15
13% 6% 7% 15% 16% 13% 29% 28% 13% 20% 5% 19% 5% 11% 7% 11% 13% 16% 13% 12% 7% 13% 8% 12% 7%

BCKMOY BCKMOY BCKMOY K ABCDFIKMNOPQRSTUVWXY ABCDFIKMNOPQRSTUVWXY BKY ABCKMNOPUWY ABCKMNOPUWY K K BKOY ABCKMOUY BKY K K K
  Not very common

49 1 - 2 - 1 - 1 2 4 2 3 - 8 1 2 3 11 2 2 - - - 1 3
1% * - 1% - 1% - 2% 1% 3% 1% * - 5% * 1% 1% 3% 2% 2% - - - 1% 1%
L BCLO ABCEKLMOPQUWY ABCLO

  Not at all common

221 25 7 6 7 2 9 5 7 17 21 39 4 5 13 3 10 11 7 4 3 1 - 5 10
5% 6% 5% 4% 9% 3% 14% 8% 4% 12% 12% 6% 5% 3% 6% 2% 5% 3% 6% 3% 4% 2% - 7% 4%

PRW PRW PRW ABCDFILNOPQRTUVWY PRW ABCDFILNOPQRTUVWY ABCDFILNOPQRTUVWY PRW W W W W
Don’t know

4116 394 155 136 79 70 63 60 156 137 182 702 77 153 229 163 204 394 122 119 85 60 75 76 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 544Q1117_5. How common do you feel each type of abusive Internet behavior is?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Unweighted Base
4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Weighted Base

4166 408 155 171 80 62 71 70 149 116 161 762 67 155 177 72 198 435 147 143 73 68 85 75 266
89% 93% 91% 93% 94% 90% 88% 81% 89% 78% 87% 89% 91% 90% 89% 79% 88% 88% 88% 91% 91% 91% 94% 89% 92%

HJP AHJKPR HJP HJKPR HJP J JP J HJP JP HJP JP JP JP J HJP JP JP HJKP J HJP
TOP 2 BOX (NET)

2832 301 124 128 51 48 49 34 103 54 116 420 44 122 109 29 145 297 113 105 58 53 63 54 212
61% 68% 73% 70% 60% 70% 60% 40% 62% 36% 62% 49% 59% 71% 55% 32% 65% 60% 67% 66% 73% 71% 70% 64% 73%

HJLP AHJLOPR AEGHIJKLMOPR AHJLOPR HJP HJLOP HJP HJLP HJLP JP HJP AHJLOPR HJP HJLOP HJLP HJLOP HJLOP AHJLOPR HJLOP HJLOP HJLP AEGHIJKLMOPQR

  Very common

1334 107 31 43 29 14 22 36 46 62 45 342 23 33 68 43 53 138 34 38 15 15 22 21 54
29% 24% 18% 23% 34% 20% 27% 42% 28% 42% 24% 40% 31% 19% 34% 47% 24% 28% 20% 24% 19% 20% 24% 25% 19%

BCNSUY CNSUVY ABCDFGIKNQRSTUVWXY CY ABCDFGIKNQRSTUVWXY ABCDFGIKNQRSTUVWXY CNY BCDFKNQSTUVY ABCDFGIKMNOQRSTUVWXY CNY
  Somewhat common

292 6 7 10 - 5 4 10 13 18 5 71 4 12 10 12 15 40 12 12 3 3 4 4 12
6% 1% 4% 5% - 7% 5% 12% 8% 12% 3% 8% 5% 7% 5% 13% 7% 8% 7% 8% 4% 4% 4% 5% 4%

BEK B BE BE BE ABCEKOY BEK ABCDEKOUWY ABEKY BE BE BE ABCDEKOUVWY BE BEKY BE BEK BE B
BOTTOM 2 BOX (NET)

252 6 5 9 - 5 4 8 12 16 5 68 4 7 10 11 11 32 10 12 3 2 2 4 6
5% 1% 3% 5% - 7% 5% 9% 7% 11% 3% 8% 5% 4% 5% 12% 5% 6% 6% 8% 4% 3% 2% 5% 2%

BEY BE BEY BE BCEKWY BEKY ABCDEKNOQVWY ABCEKWY BE B BE ABCDEKNOQUVWY BE BEY BEY BEKY BE
  Not very common

40 - 2 1 - - - 2 1 2 - 3 - 5 - 1 4 8 2 - - 1 2 - 6
1% - 1% 1% - - - 2% 1% 1% - * - 3% - 1% 2% 2% 1% - - 1% 2% - 2%

B BKLO B ABKLOT B BL BL B B BKLO ABKLO
  Not at all common

212 27 8 2 5 2 6 6 5 15 20 22 3 5 11 7 11 20 9 3 4 4 1 5 11
5% 6% 5% 1% 6% 3% 7% 7% 3% 10% 11% 3% 4% 3% 6% 8% 5% 4% 5% 2% 5% 5% 1% 6% 4%

DL DLT D D DLTW DLTW ADILNRTWY ABCDFILNQRTWY DL DLTW D D D D
Don’t know

4670 441 170 183 85 69 81 86 167 149 186 855 74 172 198 91 224 495 168 158 80 75 90 84 289
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 545Q1121. Have you ever been impacted by any of these types of abusive Internet behaviors?

SUMMARY TABLE OF YES
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

3527 266 120 164 65 56 78 73 103 108 142 758 72 138 108 43 203 268 117 127 66 65 70 66 251
73% 60% 67% 89% 74% 74% 90% 79% 57% 79% 73% 87% 88% 77% 41% 44% 89% 55% 74% 73% 73% 82% 71% 68% 88%

BIOPR OP OPR ABCEFHIJKNOPRSTUWX BIOPR BIOPR ABCEFIJKNOPRSTUWX BCIOPR OP BCIOPR BIOPR ABCEFHIJKNOPRSTUWX ABCEFIKNOPRSTUWX BCIOPR ABCEFHIJKNOPRSTUWX OP BIOPR BIOPR BIOPR BCIOPRX BIOPR OPR ABCEFHIJKNOPRSTUWX

Spamming

2800 223 91 138 47 39 54 52 87 72 93 600 49 130 42 34 176 265 104 87 48 60 60 53 196
60% 51% 54% 75% 55% 57% 67% 60% 52% 48% 50% 70% 66% 76% 21% 37% 79% 54% 62% 55% 60% 80% 67% 63% 68%

BIJKOPR OP OP ABCEFHIJKOPRSTUX OP OP BIJKOPR OP OP O OP ABCEFIJKOPRST BIJKOPR ABCEFHIJKOPRSTUX O ABCEFGHIJKLMOPRSTUWXY OP BJKOP OP OP ABCEFHIJKOPRSTUXY BCIJKOPR BJKOP ABCEIJKOPRT

Malware

1365 121 58 25 38 9 7 14 55 41 40 333 23 59 19 69 35 126 50 51 24 27 42 24 75
30% 28% 34% 17% 45% 13% 9% 26% 33% 28% 20% 38% 34% 41% 7% 41% 19% 27% 33% 36% 27% 35% 50% 33% 35%

DFGKOQ DFGKOQ DFGKOQ O ABDFGHJKOQRU GO DFGKOQ DFGO GO ABDFGJKOQRU DFGKOQ ABDFGJKOQRU ABDFGJKOQRU O DFGOQ DFGKOQ DFGKOQR FGO DFGKOQ ABCDFGHIJKLOQRSTUXY DFGKOQ DFGKOQR

Phishing

816 68 20 16 8 6 3 9 27 15 26 190 24 52 28 62 37 70 13 25 21 13 30 20 33
20% 17% 13% 12% 10% 9% 5% 15% 17% 11% 14% 27% 31% 34% 12% 38% 18% 18% 11% 21% 25% 22% 40% 26% 15%

CDEFGJOSY G G G ABCDEFGHIJKOQRSY ABCDEFGHIJKOQRSY ABCDEFGHIJKOQRSTY ABCDEFGHIJKLOQRSTUVY G G DEFGJOS CDEFGJKOSY FGJS ABCDEFGHIJKLOQRSTUVY CDEFGJKOSY G
Stolen credentials

442 15 10 27 1 6 3 5 9 4 5 109 11 37 5 8 10 76 15 16 8 13 17 17 15
18% 9% 12% 32% 4% 15% 7% 16% 13% 6% 11% 18% 19% 40% 6% 17% 9% 25% 15% 16% 16% 23% 45% 37% 15%

BJOQ ABCGIJKLOQSTY BJOQ BJO ABCFGHIJKLMOPQRSTUVY ABCGIJKLOQSY JO BGJOQ ABCFGHIJKLMOPQRSTUVY ABCFGIJKLMOPQSTUY

Cyber squatting

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 546Q1121_1. Have you ever been impacted by any of these types of abusive Internet behaviors?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Unweighted Base
4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Weighted Base

1365 121 58 25 38 9 7 14 55 41 40 333 23 59 19 69 35 126 50 51 24 27 42 24 75
30% 28% 34% 17% 45% 13% 9% 26% 33% 28% 20% 38% 34% 41% 7% 41% 19% 27% 33% 36% 27% 35% 50% 33% 35%

DFGKOQ DFGKOQ DFGKOQ O ABDFGHJKOQRU GO DFGKOQ DFGO GO ABDFGJKOQRU DFGKOQ ABDFGJKOQRU ABDFGJKOQRU O DFGOQ DFGKOQ DFGKOQR FGO DFGKOQ ABCDFGHIJKLOQRSTUXY DFGKOQ DFGKOQR

Yes

2439 228 94 116 39 52 57 29 92 87 125 369 23 57 221 80 116 266 65 60 56 46 32 36 93
54% 54% 55% 77% 46% 72% 77% 55% 55% 59% 63% 42% 34% 40% 83% 47% 63% 56% 43% 42% 63% 59% 38% 49% 43%

LMNSTWY LMNSTWY LMNSTWY ABCEHIJKLMNPQRSTUVWXY ABCEHILMNPRSTWXY ABCEHIJKLMNPQRSTVWXY M LMNSTWY LMNPSTWY ABELMNPSTWXY ABCEFHIJKLMNPQRSTUVWXY ABELMNPSTWXY LMNPSTWY ELMNPSTWY LMNSTWY

No

754 77 19 9 8 11 10 10 21 20 34 176 21 27 27 21 33 79 36 31 9 5 10 13 47
17% 18% 11% 6% 9% 15% 14% 19% 13% 14% 17% 20% 31% 19% 10% 12% 18% 17% 24% 22% 10% 6% 12% 18% 22%

DOV CDOV D DV D D DOV ACDEIOPUV ABCDEFGIJKLNOPQRUVW DOV DOV DOV ACDEIJOPUVW CDEIOPUV DV ACDEIJOPUV

Not sure

4558 426 171 150 85 72 74 53 168 148 199 878 67 143 267 170 184 471 151 142 89 78 84 73 215
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 547Q1121_2. Have you ever been impacted by any of these types of abusive Internet behaviors?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Unweighted Base
4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Weighted Base

3527 266 120 164 65 56 78 73 103 108 142 758 72 138 108 43 203 268 117 127 66 65 70 66 251
73% 60% 67% 89% 74% 74% 90% 79% 57% 79% 73% 87% 88% 77% 41% 44% 89% 55% 74% 73% 73% 82% 71% 68% 88%

BIOPR OP OPR ABCEFHIJKNOPRSTUWX BIOPR BIOPR ABCEFIJKNOPRSTUWX BCIOPR OP BCIOPR BIOPR ABCEFHIJKNOPRSTUWX ABCEFIKNOPRSTUWX BCIOPR ABCEFHIJKNOPRSTUWX OP BIOPR BIOPR BIOPR BCIOPRX BIOPR OPR ABCEFHIJKNOPRSTUWX

Yes

946 132 46 16 18 15 6 9 55 24 37 64 4 29 130 43 20 156 17 38 15 10 22 21 19
19% 30% 26% 9% 20% 20% 7% 10% 30% 18% 19% 7% 5% 16% 49% 44% 9% 32% 11% 22% 17% 13% 22% 22% 7%

DGHLMQSY ADGHJKLMNQSTUVY ADGHLMNQSVY DGHLMQSY DGLMQY ADGHJKLMNQSUVY DGLMQY DGHLMQSY DGLMQY ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY ADEFGHJKLMNQSTUVWXY DGHLMQSY GLMQY DGHLMQSY DGHLMQSY

No

380 46 14 4 5 5 3 10 23 5 15 50 6 13 26 12 4 59 24 10 9 4 7 10 16
8% 10% 8% 2% 6% 7% 3% 11% 13% 4% 8% 6% 7% 7% 10% 12% 2% 12% 15% 6% 10% 5% 7% 10% 6%

DLQ ADGJLQY DQ Q DJQ ADGJLQTY DQ DQ DQ DQ DJLQ DGJLQY ADGJLQTY ACDEGJKLNQTVY Q DQ DQ DJQ Q
Not sure

4853 444 180 184 88 76 87 92 181 137 194 872 82 180 264 98 227 483 158 175 90 79 99 97 286
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 548Q1121_3. Have you ever been impacted by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Unweighted Base
2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Weighted Base

442 15 10 27 1 6 3 5 9 4 5 109 11 37 5 8 10 76 15 16 8 13 17 17 15
18% 9% 12% 32% 4% 15% 7% 16% 13% 6% 11% 18% 19% 40% 6% 17% 9% 25% 15% 16% 16% 23% 45% 37% 15%

BJOQ ABCGIJKLOQSTY BJOQ BJO ABCFGHIJKLMOPQRSTUVY ABCGIJKLOQSY JO BGJOQ ABCFGHIJKLMOPQRSTUVY ABCFGIJKLMOPQSTUY

Yes

1617 134 62 55 19 32 30 20 50 57 34 413 31 39 64 34 87 180 48 60 34 38 15 18 63
66% 76% 74% 65% 73% 80% 73% 65% 75% 83% 76% 68% 53% 42% 79% 72% 76% 60% 49% 61% 69% 68% 39% 39% 62%

MNRSWX ALMNRSTWXY MNRSWX NSWX MNRSTWXY MNSWX NWX MNRSWX ADLMNRSTWXY MNRSWX MNRSWX ADLMNRSTWXY MNSWX AMNRSTWXY NWX NWX NSWX NSWX NWX
No

396 27 12 3 6 2 8 6 8 8 6 87 17 17 12 5 17 46 34 22 7 5 6 11 24
16% 15% 14% 4% 23% 5% 20% 19% 12% 12% 13% 14% 29% 18% 15% 11% 15% 15% 35% 22% 14% 9% 16% 24% 24%
D D D D D D D D ABCDFIJLOPQRV DF D D D ABCDFIJKLNOPQRUVW DFLV D D DFV ADFLV

Not sure

2455 176 84 85 26 40 41 31 67 69 45 609 59 93 81 47 114 302 97 98 49 56 38 46 102
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 549Q1121_4. Have you ever been impacted by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Unweighted Base
4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Weighted Base

816 68 20 16 8 6 3 9 27 15 26 190 24 52 28 62 37 70 13 25 21 13 30 20 33
20% 17% 13% 12% 10% 9% 5% 15% 17% 11% 14% 27% 31% 34% 12% 38% 18% 18% 11% 21% 25% 22% 40% 26% 15%

CDEFGJOSY G G G ABCDEFGHIJKOQRSY ABCDEFGHIJKOQRSY ABCDEFGHIJKOQRSTY ABCDEFGHIJKLOQRSTUVY G G DEFGJOS CDEFGJKOSY FGJS ABCDEFGHIJKLOQRSTUVY CDEFGJKOSY G
Yes

2650 274 121 115 59 54 51 37 112 109 128 371 29 71 180 78 132 258 66 76 58 40 34 43 154
64% 70% 78% 85% 75% 77% 81% 62% 72% 80% 70% 53% 38% 46% 79% 48% 65% 65% 54% 64% 68% 67% 45% 57% 68%

LMNPSW ALMNPSWX ABHLMNPQRSTWXY ABHIKLMNPQRSTUVWXY LMNPSWX ALMNPSWX AHLMNPQRSTWX MN ALMNPSWX ABHLMNPQRSTWXY LMNPSWX M ABHLMNPQRSTWXY LMNPW LMNPSW M LMNPW LMNPSW LMNPW M LMNPSW

No

650 52 14 5 12 10 9 14 17 13 28 141 24 30 21 23 35 66 43 18 6 7 11 13 38
16% 13% 9% 4% 15% 14% 14% 23% 11% 9% 15% 20% 31% 20% 9% 14% 17% 17% 35% 15% 7% 12% 15% 17% 17%

CDJOU D D D D BCDIJOU D D ABCDIJOU ABCDEFGIJKLOPQRTUVWXY CDIJOU D D CDJOU CDJOU ABCDEFGIJKLNOPQRTUVWXY D D D D CDOU
Not sure

4116 394 155 136 79 70 63 60 156 137 182 702 77 153 229 163 204 394 122 119 85 60 75 76 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 550Q1121_5. Have you ever been impacted by any of these types of abusive Internet behaviors?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Unweighted Base
4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Weighted Base

2800 223 91 138 47 39 54 52 87 72 93 600 49 130 42 34 176 265 104 87 48 60 60 53 196
60% 51% 54% 75% 55% 57% 67% 60% 52% 48% 50% 70% 66% 76% 21% 37% 79% 54% 62% 55% 60% 80% 67% 63% 68%

BIJKOPR OP OP ABCEFHIJKOPRSTUX OP OP BIJKOPR OP OP O OP ABCEFIJKOPRST BIJKOPR ABCEFHIJKOPRSTUX O ABCEFGHIJKLMOPRSTUWXY OP BJKOP OP OP ABCEFHIJKOPRSTUXY BCIJKOPR BJKOP ABCEIJKOPRT

Yes

1279 158 62 35 29 23 19 16 62 56 74 146 11 24 127 42 32 158 35 48 21 9 20 21 51
27% 36% 36% 19% 34% 33% 23% 19% 37% 38% 40% 17% 15% 14% 64% 46% 14% 32% 21% 30% 26% 12% 22% 25% 18%

DLMNQVY ADGHLMNQSVWY ADGHLMNQSVWY DHLMNQSVY DHLMNQSVY ADGHLMNQSVWY ADGHLMNQSVWY ADGHLMNQSUVWXY ABCDEFGHIJKLMNPQRSTUVWXY ADGHLMNQRSTUVWXY ADHLMNQSVY DHLMNQSVY LNQV NQV
No

591 60 17 10 9 7 8 18 18 21 19 109 14 18 29 15 16 72 29 23 11 6 10 10 42
13% 14% 10% 5% 11% 10% 10% 21% 11% 14% 10% 13% 19% 10% 15% 16% 7% 15% 17% 15% 14% 8% 11% 12% 15%

DQ DQ ACDIKLNQV DQ DQ DQ DQ DQ DQ DQ DQ D DQ
Not sure

4670 441 170 183 85 69 81 86 167 149 186 855 74 172 198 91 224 495 168 158 80 75 90 84 289
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 551Q1126. How scared are you of each of the following?

SUMMARY TABLE OF TOP 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

3521 298 119 125 61 56 60 55 117 114 164 623 69 135 204 143 176 341 108 96 69 50 72 67 199
86% 76% 77% 92% 77% 80% 95% 92% 75% 83% 90% 89% 90% 88% 89% 88% 86% 87% 89% 81% 81% 83% 96% 88% 88%

BCEI ABCEFIJTU ABCEFIJTUV BCEI BCEFITU ABCEFITU BCEI BCEI BCEFIT BCEI BCI BCEI BCEI ABCEFIJPQRTUV BCI BCEI
Stolen credentials

3784 309 118 162 65 54 71 71 98 108 163 796 64 144 168 70 182 400 139 121 62 60 72 63 224
81% 70% 69% 89% 76% 78% 88% 83% 59% 72% 88% 93% 86% 84% 85% 77% 81% 81% 83% 77% 78% 80% 80% 75% 78%

BCIJ I I ABCEFIJPQRTUXY I I BCIJTXY BCI I ABCEIJPRTUXY ABCDEFHIJKMNOPQRSTUVWXY BCIJ BCIJ BCIJTY I BCIJ BCIJ BCIJ I I I I I BI
Malware

3488 244 88 135 48 56 67 35 77 90 170 772 48 120 222 146 134 380 120 107 63 60 79 61 166
77% 57% 51% 90% 56% 78% 91% 66% 46% 61% 85% 88% 72% 84% 83% 86% 73% 81% 79% 75% 71% 77% 94% 84% 77%

BCEIJ I ABCEFHIJMQRSTUVY BCEIJ ABCEFHIJMQRSTUVY I I ABCEHIJMQTUY ABCEFHIJMOQRSTUVY BCI ABCEHIJMQU ABCEHIJMQU ABCEHIJMQTUY BCEIJ ABCEHIJQU BCEIJ BCEIJ BCI BCEIJ ABCEFHIJKMNOQRSTUVXY BCEHIJ BCEIJ
Phishing

1613 84 36 63 13 24 25 22 32 44 29 335 42 72 68 35 75 230 81 67 35 45 34 39 83
66% 48% 43% 74% 50% 60% 61% 71% 48% 64% 64% 55% 71% 77% 84% 74% 66% 76% 84% 68% 71% 80% 89% 85% 81%

BCIL BCIL BCI BC BC C BCIL ABCFIL ABCFGIJKLQT BCIL BCIL ABCFGIJLQ ABCFGIJKLQT BCIL BCIL ABCFGIJL ABCFGIJKLMQTU ABCFGIJKLQT ABCFGIJKLQT

Cyber squatting

2889 219 75 124 39 31 45 39 62 48 143 619 49 117 216 77 100 333 100 96 48 47 64 51 147
60% 49% 42% 67% 44% 41% 52% 42% 34% 35% 74% 71% 60% 65% 82% 79% 44% 69% 63% 55% 53% 59% 65% 53% 51%

BCEFHIJQY IJ ABCEFGHIJQTUXY IJ ABCEFGHIJMQSTUVXY ABCEFGHIJMQTUVXY CEFHIJQ BCEFGHIJQXY ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJMNQSTUVWXY I ABCEFGHIJQTUXY BCEFHIJQY CFIJQ IJ CFHIJQ BCEFHIJQY IJ CIJ
Spamming

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 552Q1126. How scared are you of each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Unweighted Base
5768 471 190 218 95* 94* 94* 103 204 174 214 1068 98* 201 307 194 250 647 195 191 98* 100 110 107 345Weighted Base

1964 225 105 60 49 45 42 53 119 89 51 253 33 63 48 21 127 150 58 79 42 32 35 46 139
40% 51% 58% 33% 56% 59% 48% 58% 66% 65% 26% 29% 40% 35% 18% 21% 56% 31% 37% 45% 47% 41% 35% 47% 49%

DKLOPR ADKLNOPRSW ADKLMNOPRSTVWY OP ADKLMNOPRSW ADKLMNOPRSTVW DKLNOPR ADKLMNOPRSVW ABDGKLMNOPQRSTUVWXY ABDGKLMNOPRSTUVWXY O O KLOP OP ADKLMNOPRSTVW O KOP DKLOPR DKLOPR KLOP OP DKLNOPR ADKLNOPRSW

Spamming

842 92 48 22 13 16 16 9 35 25 16 274 17 21 13 12 39 72 16 31 14 11 4 7 19
34% 52% 57% 26% 50% 40% 39% 29% 52% 36% 36% 45% 29% 23% 16% 26% 34% 24% 16% 32% 29% 20% 11% 15% 19%

NORSVWXY ADHJKMNOPQRSTUVWXY ADHJKLMNOPQRSTUVWXY NORSVWXY ORSVWXY ADHMNOPQRSTUVWXY ORSVWXY OSWXY ADMNOPQRSTUVWXY W ORSWXY OSWXY W
Cyber squatting

1070 182 83 15 37 16 7 18 91 58 29 106 19 23 45 24 50 91 31 35 26 18 5 12 49
23% 43% 49% 10% 44% 22% 9% 34% 54% 39% 15% 12% 28% 16% 17% 14% 27% 19% 21% 25% 29% 23% 6% 16% 23%

DGKLNOPRW ADFGKLMNOPQRSTUVWXY ADFGKLMNOPQRSTUVWXY ADFGKLNOPQRSTVWXY DGLW DGKLNOPRWX ABDFGHJKLMNOPQRSTUVWXY ADFGKLNOPQRSTVWXY W DGKLNOPW W LW DGKLNOPRW DGLW DGLW DGKLPW DGKLNOPRW DGLW W DGKLPW

Phishing

886 132 52 21 20 15 10 15 69 41 23 59 10 28 30 21 42 95 29 37 18 15 18 21 65
19% 30% 31% 11% 24% 22% 12% 17% 41% 28% 12% 7% 14% 16% 15% 23% 19% 19% 17% 23% 23% 20% 20% 25% 22%

DKL ADGHKLMNOQRSY ADGHKLMNOQRS L DKL DL L ABCDEFGHJKLMNOPQRSTUVWXY ADGKLMNOQRS L L L L DKL DL DKL L DGKLO DKL L L DGKL DGKLO

Malware

595 96 36 11 18 14 3 5 39 23 18 79 8 18 25 20 28 53 14 23 16 10 3 9 26
14% 24% 23% 8% 23% 20% 5% 8% 25% 17% 10% 11% 10% 12% 11% 12% 14% 13% 11% 19% 19% 17% 4% 12% 12%

DGLW ADGHKLMNOPQRSWXY ADGHKLMNOPQRSWXY ADGHKLMNOPRSWY DGKLOW ADGHKLMNOPQRSWXY DGW W W W DGKLOW DGKLW GW
Stolen credentials

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 553Q1126_1. How scared are you of each of the following?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Unweighted Base
4558 426 171 150 85* 72* 74* 53* 168 148 199 878 67* 143 267 170 184 471 151 142 89* 78* 84* 73* 215Weighted Base

3488 244 88 135 48 56 67 35 77 90 170 772 48 120 222 146 134 380 120 107 63 60 79 61 166
77% 57% 51% 90% 56% 78% 91% 66% 46% 61% 85% 88% 72% 84% 83% 86% 73% 81% 79% 75% 71% 77% 94% 84% 77%

BCEIJ I ABCEFHIJMQRSTUVY BCEIJ ABCEFHIJMQRSTUVY I I ABCEHIJMQTUY ABCEFHIJMOQRSTUVY BCI ABCEHIJMQU ABCEHIJMQU ABCEHIJMQTUY BCEIJ ABCEHIJQU BCEIJ BCEIJ BCI BCEIJ ABCEFHIJKMNOQRSTUVXY BCEHIJ BCEIJ
TOP 2 BOX (NET)

1542 72 27 86 8 31 40 16 12 29 80 383 19 66 60 34 49 178 60 58 32 19 64 32 87
34% 17% 16% 57% 9% 43% 54% 30% 7% 20% 40% 44% 28% 46% 22% 20% 27% 38% 40% 41% 36% 24% 76% 44% 40%

BCEIJOPQ I I ABCEFHIJKLMOPQRSTUVY BCEIJOPQV ABCEHIJKMOPQRSUVY BCEI EI BCEIJOPQV ABCEIJMOPQRV BCEI ABCEHIJMOPQV EI EI BCEI BCEIJOPQV BCEIJOPQV BCEIJOPQV BCEIJOP EI ABCDEFGHIJKLMNOPQRSTUVXY BCEIJOPQV ABCEIJOPQV

  Very scared

1946 172 61 49 40 25 27 19 65 61 90 389 29 54 162 112 85 202 60 49 31 41 15 29 79
43% 40% 36% 33% 47% 35% 36% 36% 39% 41% 45% 44% 43% 38% 61% 66% 46% 43% 40% 35% 35% 53% 18% 40% 37%

DTW W W W DW W W W W W DTW CDTWY W W ABCDEFGHIJKLMNQRSTUWXY ABCDEFGHIJKLMNQRSTUVWXY CDTW DW W W W BCDFGINTUWY W W
  Somewhat scared

1070 182 83 15 37 16 7 18 91 58 29 106 19 23 45 24 50 91 31 35 26 18 5 12 49
23% 43% 49% 10% 44% 22% 9% 34% 54% 39% 15% 12% 28% 16% 17% 14% 27% 19% 21% 25% 29% 23% 6% 16% 23%

DGKLNOPRW ADFGKLMNOPQRSTUVWXY ADFGKLMNOPQRSTUVWXY ADFGKLNOPQRSTVWXY DGLW DGKLNOPRWX ABDFGHJKLMNOPQRSTUVWXY ADFGKLNOPQRSTVWXY W DGKLNOPW W LW DGKLNOPRW DGLW DGLW DGKLPW DGKLNOPRW DGLW W DGKLPW

BOTTOM 2 BOX (NET)

786 131 63 12 30 12 4 16 66 45 24 84 12 14 38 22 33 60 24 22 19 11 4 9 31
17% 31% 37% 8% 35% 17% 5% 30% 39% 30% 12% 10% 18% 10% 14% 13% 18% 13% 16% 15% 21% 14% 5% 12% 14%

DGKLNRW ADFGKLMNOPQRSTVWXY ADFGKLMNOPQRSTUVWXY ADFGKLMNOPQRSTUVWXY GW ADGKLNOPRSTVWXY ABDFGKLMNOPQRSTUVWXY ADFGKLNOPQRSTVWXY DGLW GLW W DGLNW W DGLW DGLW DGKLNRW W GLW
  Not very scared

284 51 20 3 7 4 3 2 25 13 5 22 7 9 7 2 17 31 7 13 7 7 1 3 18
6% 12% 12% 2% 8% 6% 4% 4% 15% 9% 3% 3% 10% 6% 3% 1% 9% 7% 5% 9% 8% 9% 1% 4% 8%

DKLOP ADGKLOPRSWX ADKLOPRSW DKLOPW P ADFGHKLNOPRSWXY DKLOPW DKLOPW LP DKLOPW DKLOP DKLOPW DKLOPW DKLOPW DKLOPW

  Not at all scared

4558 426 171 150 85 72 74 53 168 148 199 878 67 143 267 170 184 471 151 142 89 78 84 73 215
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 554Q1126_2. How scared are you of each of the following?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Unweighted Base
4853 444 180 184 88* 76* 87* 92* 181 137 194 872 82* 180 264 98* 227 483 158 175 90* 79* 99* 97* 286Weighted Base

2889 219 75 124 39 31 45 39 62 48 143 619 49 117 216 77 100 333 100 96 48 47 64 51 147
60% 49% 42% 67% 44% 41% 52% 42% 34% 35% 74% 71% 60% 65% 82% 79% 44% 69% 63% 55% 53% 59% 65% 53% 51%

BCEFHIJQY IJ ABCEFGHIJQTUXY IJ ABCEFGHIJMQSTUVXY ABCEFGHIJMQTUVXY CEFHIJQ BCEFGHIJQXY ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJMNQSTUVWXY I ABCEFGHIJQTUXY BCEFHIJQY CFIJQ IJ CFHIJQ BCEFHIJQY IJ CIJ
TOP 2 BOX (NET)

1041 62 20 55 8 6 11 12 13 17 65 237 13 51 58 15 30 138 38 49 19 12 33 15 64
21% 14% 11% 30% 9% 8% 13% 13% 7% 12% 34% 27% 16% 28% 22% 15% 13% 29% 24% 28% 21% 15% 33% 15% 22%

BCEFGHIJQ I ABCEFGHIJMPQVX ABCEFGHIJMOPQUVXY ABCEFGHIJMPQVX I ABCEFGHIJMPQVX BCEFIJQ I I ABCEFGHIJMPQVX BCEFGHIJQ ABCEFGHIJMPQVX CEFI I ABCEFGHIJMOPQVXY I BCEFGIJQ

  Very scared

1848 157 55 69 31 25 34 27 49 31 78 382 36 66 158 62 70 195 62 47 29 35 31 36 83
38% 35% 31% 38% 35% 33% 39% 29% 27% 23% 40% 44% 44% 37% 60% 63% 31% 40% 39% 27% 32% 44% 31% 37% 29%

CIJQTY IJT IJT J IJT IJQTY ABCHIJQTUWY CHIJQTY JT ABCDEFGHIJKLMNQRSTUVWXY ABCDEFGHIJKLMNQRSTUVWXY CHIJQTY IJTY CHIJQTY J
  Somewhat scared

1964 225 105 60 49 45 42 53 119 89 51 253 33 63 48 21 127 150 58 79 42 32 35 46 139
40% 51% 58% 33% 56% 59% 48% 58% 66% 65% 26% 29% 40% 35% 18% 21% 56% 31% 37% 45% 47% 41% 35% 47% 49%

DKLOPR ADKLNOPRSW ADKLMNOPRSTVWY OP ADKLMNOPRSW ADKLMNOPRSTVW DKLNOPR ADKLMNOPRSVW ABDGKLMNOPQRSTUVWXY ABDGKLMNOPRSTUVWXY O O KLOP OP ADKLMNOPRSTVW O KOP DKLOPR DKLOPR KLOP OP DKLNOPR ADKLNOPRSW

BOTTOM 2 BOX (NET)

1432 147 77 53 36 34 36 39 80 59 44 214 26 45 44 19 76 110 46 53 26 17 24 31 96
30% 33% 43% 29% 41% 45% 41% 42% 44% 43% 23% 25% 32% 25% 17% 19% 33% 23% 29% 30% 29% 22% 24% 32% 34%

KLOPR KLNOPRV ABDKLNOPRSTUVWY O ADKLNOPRVW ABDKLNOPRSTUVW ADKLNOPRVW ADKLNOPRSTVW ABDKLNOPQRSTUVWXY ABDKLNOPRSTUVW O O O KLOPRV O O OR O OP KLOPRV

  Not very scared

532 78 28 7 13 11 6 14 39 30 7 39 7 18 4 2 51 40 12 26 16 15 11 15 43
11% 18% 16% 4% 15% 14% 7% 15% 22% 22% 4% 4% 9% 10% 2% 2% 22% 8% 8% 15% 18% 19% 11% 15% 15%

DKLOPR ADGKLMNOPRS ADGKLOPRS DKLOP DKLOP O DKLOPR ADGKLMNOPRSW ADGKLMNOPRSW O OP DKLOP ADGKLMNOPRSWY DKLOP O DKLOPRS ADGKLOPRS ADGKLNOPRS DKLOP DKLOPRS ADKLOPRS

  Not at all scared

4853 444 180 184 88 76 87 92 181 137 194 872 82 180 264 98 227 483 158 175 90 79 99 97 286
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 555Q1126_3. How scared are you of each of the following?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Unweighted Base
2455 176 84* 85* 26** 40* 41* 31* 67* 69* 45* 609 59* 93* 81* 47* 114 302 97* 98* 49* 56* 38* 46* 102Weighted Base

1613 84 36 63 13 24 25 22 32 44 29 335 42 72 68 35 75 230 81 67 35 45 34 39 83
66% 48% 43% 74% 50% 60% 61% 71% 48% 64% 64% 55% 71% 77% 84% 74% 66% 76% 84% 68% 71% 80% 89% 85% 81%

BCIL BCIL BCI BC BC C BCIL ABCFIL ABCFGIJKLQT BCIL BCIL ABCFGIJLQ ABCFGIJKLQT BCIL BCIL ABCFGIJL ABCFGIJKLMQTU ABCFGIJKLQT ABCFGIJKLQT

TOP 2 BOX (NET)

707 35 14 30 1 9 10 9 7 16 15 107 16 36 20 9 34 125 47 44 20 18 25 14 46
29% 20% 17% 35% 4% 23% 24% 29% 10% 23% 33% 18% 27% 39% 25% 19% 30% 41% 48% 45% 41% 32% 66% 30% 45%

BCIL BCIL I CIL I ABCIJLP I CIL ABCFGIJLMOPQ ABCFGIJLMOPQX ABCFGIJLMOPQ BCIJLP CIL ABCDFGHIJKLMNOPQRTUVXY IL ABCFGIJLMOPQ

  Very scared

906 49 22 33 12 15 15 13 25 28 14 228 26 36 48 26 41 105 34 23 15 27 9 25 37
37% 28% 26% 39% 46% 38% 37% 42% 37% 41% 31% 37% 44% 39% 59% 55% 36% 35% 35% 23% 31% 48% 24% 54% 36%

BCT T T T BCT BCTW T ABCDFGIJKLNQRSTUWY ABCKLQRSTUWY T BCTW ABCKLQRSTUWY

  Somewhat scared

842 92 48 22 13 16 16 9 35 25 16 274 17 21 13 12 39 72 16 31 14 11 4 7 19
34% 52% 57% 26% 50% 40% 39% 29% 52% 36% 36% 45% 29% 23% 16% 26% 34% 24% 16% 32% 29% 20% 11% 15% 19%

NORSVWXY ADHJKMNOPQRSTUVWXY ADHJKLMNOPQRSTUVWXY NORSVWXY ORSVWXY ADHMNOPQRSTUVWXY ORSVWXY OSWXY ADMNOPQRSTUVWXY W ORSWXY OSWXY W
BOTTOM 2 BOX (NET)

582 51 30 20 8 10 12 7 18 17 8 215 14 14 10 10 24 53 11 18 8 5 4 6 9
24% 29% 36% 24% 31% 25% 29% 23% 27% 25% 18% 35% 24% 15% 12% 21% 21% 18% 11% 18% 16% 9% 11% 13% 9%

NORSVY NORSVWXY AKNOQRSTUVWXY SVY SVY OSVWY Y OSVY SVY ADKNOQRSTUVWXY SVY Y Y Y
  Not very scared

260 41 18 2 5 6 4 2 17 8 8 59 3 7 3 2 15 19 5 13 6 6 - 1 10
11% 23% 21% 2% 19% 15% 10% 6% 25% 12% 18% 10% 5% 8% 4% 4% 13% 6% 5% 13% 12% 11% - 2% 10%

DORW ADHJLMNOPQRSTVWXY ADLMNOPRSWXY DORWX ADHJLMNOPQRSVWXY DW DMOPRSWX DW DORSWX DORWX DW DW DW
  Not at all scared

2455 176 84 85 26 40 41 31 67 69 45 609 59 93 81 47 114 302 97 98 49 56 38 46 102
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 556Q1126_4. How scared are you of each of the following?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Unweighted Base
4116 394 155 136 79* 70* 63* 60* 156 137 182 702 77* 153 229 163 204 394 122 119 85* 60* 75* 76* 225Weighted Base

3521 298 119 125 61 56 60 55 117 114 164 623 69 135 204 143 176 341 108 96 69 50 72 67 199
86% 76% 77% 92% 77% 80% 95% 92% 75% 83% 90% 89% 90% 88% 89% 88% 86% 87% 89% 81% 81% 83% 96% 88% 88%

BCEI ABCEFIJTU ABCEFIJTUV BCEI BCEFITU ABCEFITU BCEI BCEI BCEFIT BCEI BCI BCEI BCEI ABCEFIJPQRTUV BCI BCEI
TOP 2 BOX (NET)

2055 151 65 90 30 34 37 34 48 65 90 350 42 102 76 64 106 224 70 75 46 22 63 41 130
50% 38% 42% 66% 38% 49% 59% 57% 31% 47% 49% 50% 55% 67% 33% 39% 52% 57% 57% 63% 54% 37% 84% 54% 58%

BCEIOPV I ABCEFIJKLOPQV IO BCEIOPV BEIOPV IO BIO BEIOP BEIOPV ABCEFIJKLOPQRV BEIOPV ABCEILOPV BCEIOPV ABCEIJKLOPV BEIOPV ABCDEFGHIJKLMNOPQRSTUVXY BEIOPV ABCEILOPV

  Very scared

1466 147 54 35 31 22 23 21 69 49 74 273 27 33 128 79 70 117 38 21 23 28 9 26 69
36% 37% 35% 26% 39% 31% 37% 35% 44% 36% 41% 39% 35% 22% 56% 48% 34% 30% 31% 18% 27% 47% 12% 34% 31%

DNRTW DNRTW NTW W DNTW TW NTW NTW ADNRSTUWY NTW DNRTUWY ADNRTUWY NTW ABCDEFGHIJKLMNQRSTUWXY ABCDFJLNQRSTUWXY NTW TW TW W DNRSTUWY NTW TW
  Somewhat scared

595 96 36 11 18 14 3 5 39 23 18 79 8 18 25 20 28 53 14 23 16 10 3 9 26
14% 24% 23% 8% 23% 20% 5% 8% 25% 17% 10% 11% 10% 12% 11% 12% 14% 13% 11% 19% 19% 17% 4% 12% 12%

DGLW ADGHKLMNOPQRSWXY ADGHKLMNOPQRSWXY ADGHKLMNOPRSWY DGKLOW ADGHKLMNOPQRSWXY DGW W W W DGKLOW DGKLW GW
BOTTOM 2 BOX (NET)

455 76 28 11 13 10 1 5 29 21 14 65 6 13 23 17 17 41 11 13 11 6 2 8 14
11% 19% 18% 8% 16% 14% 2% 8% 19% 15% 8% 9% 8% 8% 10% 10% 8% 10% 9% 11% 13% 10% 3% 11% 6%

GWY ADGHKLMNOPQRSTWY ADGKLMNOQRSWY GKLQWY GWY ADGKLMNOPQRSWY GKLQWY G GW GW GW GW GW G G
  Not very scared

140 20 8 - 5 4 2 - 10 2 4 14 2 5 2 3 11 12 3 10 5 4 1 1 12
3% 5% 5% - 6% 6% 3% - 6% 1% 2% 2% 3% 3% 1% 2% 5% 3% 2% 8% 6% 7% 1% 1% 5%

DLO DLO DLO DHLO DLO D ADHJLOP D DLO D ADHJKLOPRSWX DLO DHLO DLO
  Not at all scared

4116 394 155 136 79 70 63 60 156 137 182 702 77 153 229 163 204 394 122 119 85 60 75 76 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 557Q1126_5. How scared are you of each of the following?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Unweighted Base
4670 441 170 183 85* 69* 81* 86* 167 149 186 855 74* 172 198 91* 224 495 168 158 80* 75* 90* 84* 289Weighted Base

3784 309 118 162 65 54 71 71 98 108 163 796 64 144 168 70 182 400 139 121 62 60 72 63 224
81% 70% 69% 89% 76% 78% 88% 83% 59% 72% 88% 93% 86% 84% 85% 77% 81% 81% 83% 77% 78% 80% 80% 75% 78%

BCIJ I I ABCEFIJPQRTUXY I I BCIJTXY BCI I ABCEIJPRTUXY ABCDEFHIJKMNOPQRSTUVWXY BCIJ BCIJ BCIJTY I BCIJ BCIJ BCIJ I I I I I BI
TOP 2 BOX (NET)

1853 126 44 93 15 25 31 36 25 39 74 441 43 89 52 25 101 208 69 73 26 27 49 29 113
40% 29% 26% 51% 18% 36% 38% 42% 15% 26% 40% 52% 58% 52% 26% 27% 45% 42% 41% 46% 33% 36% 54% 35% 39%

BCEIJOP EI I ABCEFIJKOPRUVXY EI CEIO BCEIJOP I BCEIJOP ABCEFGIJKOPRSUVXY ABCEFGHIJKOPRSUVXY ABCEFGIJKOPRSUVXY I I BCEIJOP BCEIJOP BCEIJOP BCEIJOPU EI EI ABCEFGIJKOPRSUVXY EI BCEIJOP

  Very scared

1931 183 74 69 50 29 40 35 73 69 89 355 21 55 116 45 81 192 70 48 36 33 23 34 111
41% 41% 44% 38% 59% 42% 49% 41% 44% 46% 48% 42% 28% 32% 59% 49% 36% 39% 42% 30% 45% 44% 26% 40% 38%

MNTW MNTW MNTW W ABCDFHILMNQRSTWXY W MNQTW W MNTW MNTW MNQRTWY MNTW ABCDFHIJKLMNQRSTUVWXY MNQTW W TW MNTW MTW W W
  Somewhat scared

886 132 52 21 20 15 10 15 69 41 23 59 10 28 30 21 42 95 29 37 18 15 18 21 65
19% 30% 31% 11% 24% 22% 12% 17% 41% 28% 12% 7% 14% 16% 15% 23% 19% 19% 17% 23% 23% 20% 20% 25% 22%

DKL ADGHKLMNOQRSY ADGHKLMNOQRS L DKL DL L ABCDEFGHJKLMNOPQRSTUVWXY ADGKLMNOQRS L L L L DKL DL DKL L DGKLO DKL L L DGKL DGKLO

BOTTOM 2 BOX (NET)

692 107 42 18 15 11 8 10 53 33 19 49 7 21 27 21 32 73 24 23 10 11 13 16 49
15% 24% 25% 10% 18% 16% 10% 12% 32% 22% 10% 6% 9% 12% 14% 23% 14% 15% 14% 15% 13% 15% 14% 19% 17%

L ADGHKLMNOQRSTUWY ADGHKLMNOQRSTUY L L L L ADEFGHKLMNOQRSTUVWXY ADGHKLMNOR L L L ADGHKLMNOR L L L L L L L DKL DKL
  Not very scared

194 25 10 3 5 4 2 5 16 8 4 10 3 7 3 - 10 22 5 14 8 4 5 5 16
4% 6% 6% 2% 6% 6% 2% 6% 10% 5% 2% 1% 4% 4% 2% - 4% 4% 3% 9% 10% 5% 6% 6% 6%

LP DLOP DLOP LOP LP LOP ADGKLNOPQRS LOP L L LP LP ADKLOPRS ADKLOPRS LP LP LOP DLOP
  Not at all scared

4670 441 170 183 85 69 81 86 167 149 186 855 74 172 198 91 224 495 168 158 80 75 90 84 289
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base
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Table 558Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

1. Phishing
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3093 261 109 121 49 55 52 39 119 93 147 584 41 96 186 95 168 341 92 90 58 36 51 50 160
50% 52% 55% 54% 49% 54% 52% 35% 54% 46% 59% 53% 41% 47% 52% 47% 66% 50% 44% 45% 55% 35% 43% 45% 43%

HVY HMVY HMSVWY HMSVWY H HV HV HMSVWY AHJMNPRSTVWXY HMSTVWY H HVY H ABCDEFGHIJLMNOPRSTUVWXY HVY HMVY
Purchased antivirus
software for my computer

1779 117 54 83 24 24 20 33 61 34 72 335 38 81 34 73 38 227 75 61 48 42 47 35 123
29% 23% 27% 37% 24% 24% 20% 29% 28% 17% 29% 30% 38% 39% 9% 36% 15% 33% 36% 30% 46% 41% 39% 32% 33%

BGJOQ OQ JOQ ABCEFGIJLOQ O O O JOQ JOQ O JOQ BGJOQ ABEFGJOQ ABCEFGIJKLOQ ABEFGJOQ O ABGJOQ ABCEFGJOQ JOQ ABCEFGHIJKLOQRTXY ABCEFGIJKLOQ ABCEFGIJKLOQ JOQ BGJOQ

Changed my internet
habits

681 41 15 29 4 5 5 7 9 9 25 146 19 21 12 35 24 136 48 30 9 4 12 9 27
11% 8% 8% 13% 4% 5% 5% 6% 4% 4% 10% 13% 19% 10% 3% 17% 9% 20% 23% 15% 9% 4% 10% 8% 7%

BEFGIJOVY IO O BEFGIJOVY IJO ABCEFGHIJOVY ABCEFGHIJKNOQUVXY IJO ABCEFGHIJKNOQUVXY IJO ABCDEFGHIJKLNOQUVWXY ABCDEFGHIJKLNOQTUVWXY BCEFGHIJOVY O IO O O
Purchased an identity
protection plan

548 16 16 23 2 11 4 7 11 10 10 143 19 30 5 22 9 85 23 17 14 22 19 9 21
9% 3% 8% 10% 2% 11% 4% 6% 5% 5% 4% 13% 19% 15% 1% 11% 4% 12% 11% 8% 13% 21% 16% 8% 6%

BEIJKOQY BEOQ BEIJKOQY BEKOQ O O O O ABEGHIJKOQY ABCDEGHIJKOQTXY ABCEGHIJKOQY BEGIJKOQY ABEGIJKOQY BEGIJKOQY BEKOQ BEGIJKOQY ABCDEFGHIJKLOPQRSTXY ABCEGHIJKOQTY BEO O
Stopped making
purchases online

50 7 - - 1 2 1 1 1 1 - 13 - 2 4 - 2 2 4 4 - 3 - - 2
1% 1% - - 1% 2% 1% 1% * * - 1% - 1% 1% - 1% * 2% 2% - 3% - - 1%

R CDKPR R CDKPR CDKPR ACDKPRY

Avoid
certain/unsecured/not
trustworthy/unknown sites

44 12 7 1 4 - - - 2 1 5 1 - - 1 - 1 4 2 - 1 - - - 2
1% 2% 4% * 4% - - - 1% * 2% * - - * - * 1% 1% - 1% - - - 1%
L ALNOPQRTY ADHJLNOPQRTWXY ADFGHJLMNOPQRTVWXY L ALNOPRT L L

Screen
content/delete/don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

31 5 - - 1 - - - 2 4 4 8 - - 1 - 2 1 2 1 - - - - -
1% 1% - - 1% - - - 1% 2% 2% 1% - - * - 1% * 1% * - - - - - 

R ACDNOPRY ARY
Everything/be
careful/cautious

30 3 2 - 3 - - - 1 3 2 5 1 2 1 - - 2 3 - 1 - - - 1
* 1% 1% - 3% - - - * 1% 1% * 1% 1% * - - * 1% - 1% - - - * 

ABDLOPQRTY AR
Delete/don’t click
on/forward
unknown/shortened
links/attachments

27 5 3 - - - - - 1 - 2 2 - 4 - - 2 4 2 1 - - - - 1
* 1% 2% - - - - - * - 1% * - 2% - - 1% 1% 1% * - - - - * 

L ALO ADJLOPY

Screen/verify sender/webs
ite/URL/company/contact
them directly

22 8 - 1 - - - - - - - 2 1 1 - - 3 3 1 - 1 1 - - -
* 2% - * - - - - - - - * 1% * - - 1% * * - 1% 1% - - - 

AKLORY ALOY
Don’t give out/agree to
further use of/be careful
when entering personal
information

19 3 - - - - 1 - - 1 - 1 1 - 2 - 1 2 3 2 1 - - 1 -
* 1% - - - - 1% - - * - * 1% - 1% - * * 1% 1% 1% - - 1% - 

L L ALY L L L
Change/protect/use
strong/different passwords

12 1 2 - - - - - 1 - 4 - - 1 - 2 - - - - - - - - 1
* * 1% - - - - - * - 2% - - * - 1% - - - - - - - - * 

ALR L ABLOQR L ALR
Use email client/spam
filters/blockers
(block/report sender)

5 1 - - - - - - - - 1 - 1 - - 1 1 - - - - - - - -
* * - - - - - - - - * - 1% - - * * - - - - - - - - 

L ALR L L
Run/schedule scans/clean
programs

4 - 1 - - - - - - - - - - - - - - - - 1 1 1 - - -
* - 1% - - - - - - - - - - - - - - - - * 1% 1% - - - 

AL AL ABLR ABLR
Change/use multiple email
addresses
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 1081J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 558Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

1. Phishing
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
4 - - - - - - - - - 2 2 - - - - - - - - - - - - -
* - - - - - - - - - 1% * - - - - - - - - - - - - - 

ABR
Firewall

3 - - - - - - - - - 1 1 - - - 1 - - - - - - - - -
* - - - - - - - - - * * - - - * - - - - - - - - - 

A A
Change registration
processes/register
early/legally/don’t register
at all

2 - - - - - - - - - - - - - - - - - - - 1 - - - 1
* - - - - - - - - - - - - - - - - - - - 1% - - - * 

ABLR A
Contact police

2 - - - - - - - - - - - - 1 - - - - - - - - - - 1
* - - - - - - - - - - - - * - - - - - - - - - - * 

AL A
Update systems/software

2 1 - - - 1 - - - - - - - - - - - - - - - - - - -
* * - - - 1% - - - - - - - - - - - - - - - - - - - 

ALR
Monitor/be careful with my
credit/banking activities

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

A
Download/install
wisely/not from unknown
sources

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Unsubscribe/don’t
subscribe to useless
distribution lists

38 4 2 2 2 - - - - 1 4 4 - 2 3 1 - 3 2 3 - 1 - 1 3
1% 1% 1% 1% 2% - - - - * 2% * - 1% 1% * - * 1% 1% - 1% - 1% 1%

ILQ ALQ L
Other

1200 144 48 25 31 16 30 39 46 66 41 143 11 30 133 45 36 87 25 34 17 14 20 23 96
20% 29% 24% 11% 31% 16% 30% 35% 21% 33% 16% 13% 11% 15% 37% 22% 14% 13% 12% 17% 16% 14% 17% 21% 26%

DLMQRS ADFIKLMNQRSTUVW DKLMNQRSV ADFKLMNQRSTUVW ADFKLMNQRSTUVW ACDFIKLMNPQRSTUVWX DLMRS ADFIKLMNPQRSTUVWX ABCDFIKLMNPQRSTUVWXY DLMQRS DLRS ADFKLMNQRSTUVW

None

17 1 - - - 1 - - 1 4 2 1 1 1 - - - 4 - - - - - - 1
* * - - - 1% - - * 2% 1% * 1% * - - - 1% - - - - - - * 

L ABCDLOPQSTY L L
Don’t know

14 1 - - 2 1 - 1 1 - 2 - - - - - 1 5 - - - - - - -
* * - - 2% 1% - 1% * - 1% - - - - - * 1% - - - - - - - 

ABCDJLNOPSTY L L L L L AL
Declined to answer

7628 631 259 285 123 116 113 127 256 227 324 1391 133 272 382 275 288 907 282 244 152 124 149 128 440
124% 126% 130% 128% 122% 114% 113% 113% 116% 113% 130% 125% 133% 132% 107% 135% 114% 132% 136% 121% 145% 120% 125% 116% 119%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 559Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

2. Spamming
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2836 239 106 109 42 57 45 51 113 80 120 426 44 100 187 79 168 337 93 77 56 37 52 49 169
46% 48% 53% 49% 42% 56% 45% 46% 51% 40% 48% 38% 44% 49% 52% 39% 66% 49% 45% 38% 53% 36% 44% 45% 46%

LPTV LPTV AJLPTV LPTV AEJLPTV JLPTV LPTV LPTV AJLPTV ABCDEGHIJKLMNOPRSTUVWXY JLPTV JLPTV L
Purchased antivirus
software for my computer

1509 124 53 65 23 12 18 25 47 32 63 249 22 79 28 59 36 180 74 67 40 32 36 32 113
25% 25% 27% 29% 23% 12% 18% 22% 21% 16% 25% 22% 22% 38% 8% 29% 14% 26% 36% 33% 38% 31% 30% 29% 31%

FJOQ FJOQ FJOQ FGJLOQ FO O FO FOQ O FJOQ FJOQ O ABCDEFGHIJKLMOPQR FGJLOQ O FJOQ ABCEFGHIJKLMOQR ABFGHIJLMOQR ABCEFGHIJKLMOQR FGJLOQ FGJOQ FJOQ AFGIJLOQ

Changed my internet
habits

605 16 15 24 4 8 5 8 12 6 11 155 24 29 7 18 20 134 22 19 13 15 9 3 28
10% 3% 8% 11% 4% 8% 5% 7% 5% 3% 4% 14% 24% 14% 2% 9% 8% 20% 11% 9% 12% 15% 8% 3% 8%

BEIJKOX BJO BEIJKOX BO O O ABCEGHIJKOPQXY ABCDEFGHIJKLNOPQSTUWXY ABCEGIJKOQXY BJOX BJO ABCDEFGHIJKLOPQSTWXY BEIJKOX BJKOX BEIJKOX BEGIJKOXY BO BJO
Stopped making
purchases online

576 32 13 18 2 8 - 5 11 11 20 93 15 18 14 33 24 113 45 36 11 5 12 5 32
9% 6% 7% 8% 2% 8% - 4% 5% 5% 8% 8% 15% 9% 4% 16% 9% 16% 22% 18% 10% 5% 10% 5% 9%

BEGIO G G EGO G G G G EGO EGO BCEGHIJKLOVX EGO G ABCDEFGHIJKLNOQVXY EGO ABCDEFGHIJKLNOQVXY ABCDEFGHIJKLNOQUVWXY ABCDEFGHIJKLNOQVXY EGO G EGO G EGO
Purchased an identity
protection plan

141 18 6 1 4 - 3 2 2 6 11 44 3 5 3 2 8 7 3 2 - 4 - - 7
2% 4% 3% * 4% - 3% 2% 1% 3% 4% 4% 3% 2% 1% 1% 3% 1% 1% 1% - 4% - - 2%
R ADIORUWX DR DFORUWX DR ADFIOPRTUWX ADFIOPRTUWX DOR DFORUWX

Use email client/spam
filters/blockers
(block/report sender)

67 9 5 3 - 1 1 2 2 1 5 15 1 - 1 1 - 8 2 2 1 3 1 - 3
1% 2% 3% 1% - 1% 1% 2% 1% * 2% 1% 1% - * * - 1% 1% 1% 1% 3% 1% - 1%

OQ NOQ Q NOQ NOQ
Screen
content/delete/don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

18 - 1 1 1 - - - - 1 2 - - 3 - - 3 - 2 2 - 2 - - -
* - 1% * 1% - - - - * 1% - - 1% - - 1% - 1% 1% - 2% - - - 

L L BLR L BLR ABLORY ABLORY BLR BLR ABILOPRY

Don’t give out/agree to
further use of/be careful
when entering personal
information

18 3 - - 2 - - - 2 - 3 3 - 2 1 - 1 1 - - - - - - -
* 1% - - 2% - - - 1% - 1% * - 1% * - * * - - - - - - - 

ACDJLPRSTY ALRY
Everything/be
careful/cautious

16 3 1 - - - - 1 - 3 - 1 - - - - 1 1 - 1 2 1 - 1 -
* 1% 1% - - - - 1% - 1% - * - - - - * * - * 2% 1% - 1% - 

L ALORY ADIKLNOPRSY L L
Unsubscribe/don’t
subscribe to useless
distribution lists

16 3 1 - - 1 - - - - 2 1 - 2 - - - 2 2 2 - - - - -
* 1% 1% - - 1% - - - - 1% * - 1% - - - * 1% 1% - - - - - 

L L L L AL
Avoid
certain/unsecured/not
trustworthy/unknown sites

10 - - - - - - - - - 5 2 - - - - - 1 - - 1 1 - - -
* - - - - - - - - - 2% * - - - - - * - - 1% 1% - - - 

ABCDIJLNOPQRSTY B AB
Change/use multiple email
addresses

8 1 3 - - 1 - - - - 1 - - - - - - 1 - - 1 - - - -
* * 2% - - 1% - - - - * - - - - - - * - - 1% - - - - 

ABLORY AL L AL
Delete/don’t click
on/forward
unknown/shortened
links/attachments

6 - - - - - - - - - - 2 1 1 - 1 - - 1 - - - - - -
* - - - - - - - - - - * 1% * - * - - * - - - - - - 

ABR
Change registration
processes/register
early/legally/don’t register
at all
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 559Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

2. Spamming
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
5 1 - - - - - - - 1 1 - - - - - - 1 1 - - - - - -
* * - - - - - - - * * - - - - - - * * - - - - - - 

L L L
Change/protect/use
strong/different passwords

4 1 1 - - - - - - - - - - 1 - - - - 1 - - - - - -
* * 1% - - - - - - - - - - * - - - - * - - - - - - 

AL AL AL
Screen/verify sender/webs
ite/URL/company/contact
them directly

3 - - - - - - - - - 1 2 - - - - - - - - - - - - -
* - - - - - - - - - * * - - - - - - - - - - - - - 

A
Firewall

3 1 - - - - 1 - - - - - - - - - - - - - 1 - - - -
* * - - - - 1% - - - - - - - - - - - - - 1% - - - - 

ALR ALR
Run/schedule scans/clean
programs

2 - - - - - - - - - - - - - - - - - - - 1 - - - 1
* - - - - - - - - - - - - - - - - - - - 1% - - - * 

ABLR A
Contact police

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Monitor/be careful with my
credit/banking activities

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Update systems/software

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Download/install
wisely/not from unknown
sources

22 2 1 2 - 1 - 2 1 3 1 2 - - 1 - - 2 1 2 - - - - 1
* * 1% 1% - 1% - 2% * 1% * * - - * - - * * 1% - - - - * 

ALQR ALR
Other

1411 147 49 38 36 20 37 33 58 75 54 289 12 20 133 65 28 88 24 30 20 19 27 26 83
23% 29% 25% 17% 36% 20% 37% 29% 26% 37% 22% 26% 12% 10% 37% 32% 11% 13% 12% 15% 19% 18% 23% 24% 22%

DMNQRST ADFKMNQRSTUVY MNQRST N ACDFKLMNQRSTUVWY NQ ACDFKLMNQRSTUVWXY DMNQRST DMNQRST ABCDFIKLMNQRSTUVWXY MNQRS ADMNQRST ABCDFIKLMNQRSTUVWXY ADFKMNQRSTUVY NQ N MNQRS MNQRS MNQRST

None

16 2 - - - 2 - - - 4 2 1 - - 1 - - 1 1 1 - - - - 1
* * - - - 2% - - - 2% 1% * - - * - - * * * - - - - * 

ACDILNPQR ABCDILNOPQRY L
Don’t know

21 1 - - 2 - - 2 1 - 7 2 1 - - - - 5 - - - - - - -
* * - - 2% - - 2% * - 3% * 1% - - - - 1% - - - - - - - 

ABCDJLNOPQSTY ABDLOQY ABCDJLNOPQRSTY

Declined to answer

7313 603 255 261 116 111 110 131 249 223 309 1287 123 260 376 258 289 882 272 241 147 119 137 116 438
119% 120% 128% 117% 115% 109% 110% 117% 113% 111% 124% 116% 123% 126% 105% 126% 114% 128% 131% 120% 140% 116% 115% 105% 118%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 560Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2546 196 87 90 35 48 32 40 100 72 102 369 43 86 166 70 169 338 78 74 49 48 47 42 165
41% 39% 44% 40% 35% 47% 32% 36% 45% 36% 41% 33% 43% 42% 46% 34% 67% 49% 38% 37% 47% 47% 39% 38% 45%
LP L L L GLP GJLP L L L BEGHJLPST ABCDEFGHIJKLMNOPRSTUVWXY ABDEGHJKLPSTX GLP GLP GJLP

Purchased antivirus
software for my computer

1129 83 30 50 17 9 14 21 30 25 34 155 21 64 23 49 23 155 66 51 32 27 33 29 88
18% 17% 15% 22% 17% 9% 14% 19% 14% 12% 14% 14% 21% 31% 6% 24% 9% 23% 32% 25% 30% 26% 28% 26% 24%

FJKLOQ FOQ O FIJKLOQ OQ O FOQ O O O OQ FOQ ABCDEFGHIJKLOQR ABCFGIJKLOQ ABCFIJKLOQ ABCDEFGHIJKLMOQRY ABCFGIJKLOQ ABCEFGHIJKLOQ ABCFGIJKLOQ ABCFGIJKLOQ ABCFGIJKLOQ ABCFGIJKLOQ

Changed my internet
habits

599 34 11 20 6 7 2 7 9 11 13 102 20 20 11 34 21 112 59 29 11 8 10 11 31
10% 7% 6% 9% 6% 7% 2% 6% 4% 5% 5% 9% 20% 10% 3% 17% 8% 16% 29% 14% 10% 8% 8% 10% 8%

BCGIJKO O GIO GIKO ABCDEFGHIJKLNOQVWXY GIO ABCDEFGHIJKLNOQVWY GO ABCDEFGHIJKLNOQVWY ABCDEFGHIJKLNOPQRTUVWXY ABCEGHIJKLOQY GIO O GO GIO GIO
Purchased an identity
protection plan

427 15 12 19 - 9 3 7 8 6 12 81 15 22 3 15 11 89 27 14 13 18 10 3 15
7% 3% 6% 9% - 9% 3% 6% 4% 3% 5% 7% 15% 11% 1% 7% 4% 13% 13% 7% 12% 17% 8% 3% 4%

BEIJOY O EO BEIJOXY BEJO EO O EO BEIJOY ABCEGHIJKLOPQTXY ABEGIJKOQXY BEJO EO ABCEGHIJKLOPQTXY ABCEGIJKLOQTXY BEO ABEGIJKOQXY ABCDEGHIJKLOPQTWXY BEJO EO
Stopped making
purchases online

18 3 2 1 - 1 - - - - 1 1 - 2 1 1 - 1 1 2 1 - - - -
* 1% 1% * - 1% - - - - * * - 1% * * - * * 1% 1% - - - - 

L L L L L
Avoid
certain/unsecured/not
trustworthy/unknown sites

14 2 - - - - - - 1 - 1 5 - 1 - - - 1 - 3 - - - - -
* * - - - - - - * - * * - * - - - * - 1% - - - - - 

AORY
Screen/verify sender/webs
ite/URL/company/contact
them directly

13 2 - - 2 - - - - 1 1 1 - - 1 - 2 2 1 - - - - - -
* * - - 2% - - - - * * * - - * - 1% * * - - - - - - 

ACDILNPRTY L
Everything/be
careful/cautious

12 - - 1 - - - - - - - 11 - - - - - - - - - - - - -
* - - * - - - - - - - 1% - - - - - - - - - - - - - 

ABR
Change registration
processes/register
early/legally/don’t register
at all

11 2 - - - - - - - 2 - 1 - - - - - 2 3 - 1 - - - -
* * - - - - - - - 1% - * - - - - - * 1% - 1% - - - - 

AL ALOY L
Change/protect/use
strong/different passwords

8 1 - 1 - - - - - - 1 1 - - - - - 2 - - - - - 1 1
* * - * - - - - - - * * - - - - - * - - - - - 1% * 

AL
Screen
content/delete/don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

7 1 - 1 - - - - - - - 1 - - - - 3 - - 1 - - - - -
* * - * - - - - - - - * - - - - 1% - - * - - - - - 

ALORY
Don’t give out/agree to
further use of/be careful
when entering personal
information

4 - - - - - - - - - - 1 - 1 - 1 - - - - - 1 - - -
* - - - - - - - - - - * - * - * - - - - - 1% - - - 

A A ABLR
Use email client/spam
filters/blockers
(block/report sender)

3 - 1 - - - - - - - - - - 1 - - - - - - - - - - 1
* - 1% - - - - - - - - - - * - - - - - - - - - - * 

AL AL
Contact police

2 - - - - - - - - - 1 - - - - 1 - - - - - - - - -
* - - - - - - - - - * - - - - * - - - - - - - - - 

AL AL
Unsubscribe/don’t
subscribe to useless
distribution lists
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 560Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
2 1 - - - - - - - 1 - - - - - - - - - - - - - - -
* * - - - - - - - * - - - - - - - - - - - - - - - 

AL
Run/schedule scans/clean
programs

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - * - - - - - - - - - - - - - - 

AL
Firewall

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
Change/use multiple email
addresses

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Monitor/be careful with my
credit/banking activities

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Delete/don’t click
on/forward
unknown/shortened
links/attachments

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Update systems/software

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Download/install
wisely/not from unknown
sources

37 - - 2 - 1 - - 1 2 1 11 2 3 - - 1 6 1 2 1 - - - 3
1% - - 1% - 1% - - * 1% * 1% 2% 1% - - * 1% * 1% 1% - - - 1%

B B B B BCOP BO B B B B
Other

2198 235 88 71 53 33 57 47 86 92 109 493 23 52 166 81 51 134 35 56 30 20 34 35 117
36% 47% 44% 32% 52% 32% 57% 42% 39% 46% 44% 44% 23% 25% 46% 40% 20% 20% 17% 28% 29% 19% 29% 32% 32%

MNQRSTV ADFMNQRSTUVWXY ADMNQRSTUVWXY QRSV ADFIMNPQRSTUVWXY QRSV ACDFHIKLMNPQRSTUVWXY MNQRSTUVWY MNQRSTV ADFMNQRSTUVWXY ADMNQRSTUVWXY ADFMNQRSTUVWXY S ADFMNQRSTUVWXY MNQRSTVW RS RS RS QRSV QRSV
None

34 1 1 - 1 1 - 1 1 5 4 7 1 2 1 - - 4 2 - - 1 - - 1
1% * 1% - 1% 1% - 1% * 2% 2% 1% 1% 1% * - - 1% 1% - - 1% - - * 

ABDLOPQRTY ABQ
Don’t know

25 3 - - 2 1 - 3 2 - 6 2 1 - - - 1 3 1 - - - - - -
* 1% - - 2% 1% - 3% 1% - 2% * 1% - - - * * * - - - - - - 

ACDJLNOPTY ABCDJLNOPRTY ABCDJLNOPRTY

Declined to answer

7091 580 232 256 116 110 108 126 238 217 287 1242 126 254 372 252 282 849 274 232 138 123 134 121 422
115% 116% 116% 115% 115% 108% 108% 113% 108% 108% 115% 112% 126% 123% 104% 124% 111% 124% 132% 115% 131% 119% 113% 110% 114%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 1086J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 561Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

2842 237 110 109 41 46 44 43 110 74 122 529 47 96 176 81 174 316 82 70 50 44 37 39 165
46% 47% 55% 49% 41% 45% 44% 38% 50% 37% 49% 48% 47% 47% 49% 40% 69% 46% 40% 35% 48% 43% 31% 35% 45%

JTWX JTWX AEHJPRSTVWXY JTWX W HJPSTWX JTWX JPSTWX TW JTW HJPSTWX ABCDEFGHIJKLMNOPRSTUVWXY JTWX TW TW
Purchased antivirus
software for my computer

1499 126 56 68 25 22 20 28 47 43 65 225 22 81 30 82 36 168 66 50 44 20 40 32 103
24% 25% 28% 30% 25% 22% 20% 25% 21% 21% 26% 20% 22% 39% 8% 40% 14% 24% 32% 25% 42% 19% 34% 29% 28%

LOQ LOQ LOQ AIJLOQV OQ O O OQ OQ OQ LOQ OQ O ABCEFGHIJKLMOQRTVY ABCDEFGHIJKLMOQRTVY O LOQ AGIJLOQRV OQ ABCDEFGHIJKLMOQRTVY O AFGIJLOQRV LOQ LOQ
Changed my internet
habits

929 64 21 28 4 11 4 8 16 12 31 213 28 30 13 41 29 173 60 41 14 11 14 14 49
15% 13% 11% 13% 4% 11% 4% 7% 7% 6% 12% 19% 28% 15% 4% 20% 11% 25% 29% 20% 13% 11% 12% 13% 13%

EGHIJO EGIJO O EGJO O EGJO ABCDEFGHIJKOQVWY ABCDEFGHIJKLNOQUVWXY EGIJO ABCDEFGHIJKOQVY EGJO ABCDEFGHIJKLNOQUVWXY ABCDEFGHIJKLNOPQTUVWXY ABCDEFGHIJKOQVWY EGJO O EGO EGJO EGIJO
Purchased an identity
protection plan

597 26 21 27 5 8 6 8 11 5 9 124 18 32 5 23 24 104 31 22 16 20 23 9 20
10% 5% 11% 12% 5% 8% 6% 7% 5% 2% 4% 11% 18% 16% 1% 11% 9% 15% 15% 11% 15% 19% 19% 8% 5%

BIJKOY O BIJKOY BEIJKOY O JO O JO O BIJKOY ABEFGHIJKLOQXY ABEGHIJKOQY BIJKOY BJKO ABEFGHIJKLOQY ABEGHIJKOY BIJKOY BEGIJKOY ABCEFGHIJKLOQTXY ABCEFGHIJKLOPQTXY JO O
Stopped making
purchases online

49 5 3 - - - - - 1 6 7 4 - - 8 1 - 4 3 2 2 1 - 1 1
1% 1% 2% - - - - - * 3% 3% * - - 2% * - 1% 1% 1% 2% 1% - 1% * 

L ADILNQRY ADLNQRY ADLNQRY L DLNQ
Change/protect/use
strong/different passwords

38 8 3 2 1 - - 1 - 1 1 3 1 3 - 1 3 1 1 5 - 2 - 1 -
1% 2% 2% 1% 1% - - 1% - * * * 1% 1% - * 1% * * 2% - 2% - 1% - 

ALORY LORY LORY LORY AILORY ILORY
Don’t give out/agree to
further use of/be careful
when entering personal
information

26 5 2 - 1 1 - - - - 2 6 1 - - - - 1 2 1 1 1 - - 2
* 1% 1% - 1% 1% - - - - 1% 1% 1% - - - - * 1% * 1% 1% - - 1%

AR
Avoid
certain/unsecured/not
trustworthy/unknown sites

24 2 2 - 2 - - - 2 1 3 3 1 2 1 - 2 2 1 - - - - - -
* * 1% - 2% - - - 1% * 1% * 1% 1% * - 1% * * - - - - - - 

ADLPRTY ALY
Everything/be
careful/cautious

11 - - - - - - - - 1 - 2 1 1 - 2 - 2 1 1 - - - - -
* - - - - - - - - * - * 1% * - 1% - * * * - - - - - 

B AB
Use email client/spam
filters/blockers
(block/report sender)

10 3 1 - - - - - 1 - - - - 2 - 1 - 1 - 1 - - - - -
* 1% 1% - - - - - * - - - - 1% - * - * - * - - - - - 

AL L L AL L L
Screen/verify sender/webs
ite/URL/company/contact
them directly

10 2 3 - - - - - - - - - - - - 1 - 1 1 1 - - - - 1
* * 2% - - - - - - - - - - - - * - * * * - - - - * 

L ALOR L L L
Screen
content/delete/don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

9 6 - - - - - - - - 1 - - - - 2 - - - - - - - - -
* 1% - - - - - - - - * - - - - 1% - - - - - - - - - 

ALORY L ALR
Monitor/be careful with my
credit/banking activities

4 - - - - - - - - - 2 2 - - - - - - - - - - - - -
* - - - - - - - - - 1% * - - - - - - - - - - - - - 

ABR
Change registration
processes/register
early/legally/don’t register
at all

3 - - - - - - - - - - 1 - - - - - - - 2 - - - - -
* - - - - - - - - - - * - - - - - - - 1% - - - - - 

ABLR
Download/install
wisely/not from unknown
sources
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  



Page 1087J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 561Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
3 1 - - - - - - - - - 1 - 1 - - - - - - - - - - -
* * - - - - - - - - - * - * - - - - - - - - - - - 

A
Delete/don’t click
on/forward
unknown/shortened
links/attachments

3 - - - - - - - - - - - - - 1 1 - - - - - - - - 1
* - - - - - - - - - - - - - * * - - - - - - - - * 

AL
Contact police

2 - 1 - - - - - - - - - - - - - - - - - 1 - - - -
* - 1% - - - - - - - - - - - - - - - - - 1% - - - - 

AL ABLR
Change/use multiple email
addresses

2 - 1 - - - - - - - - - - - - - - - - - - - - - 1
* - 1% - - - - - - - - - - - - - - - - - - - - - * 

AL A
Update systems/software

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

ABLR
Firewall

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
Run/schedule scans/clean
programs

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - * - - - - - - - - - 

AL
Unsubscribe/don’t
subscribe to useless
distribution lists

43 6 2 - - - - 1 1 2 6 13 - - 1 - - 5 2 3 - - - - 1
1% 1% 1% - - - - 1% * 1% 2% 1% - - * - - 1% 1% 1% - - - - * 

ADNOPQRY A
Other

1432 143 42 45 34 25 39 39 59 76 58 233 14 30 144 46 26 109 33 42 20 23 30 31 91
23% 28% 21% 20% 34% 25% 39% 35% 27% 38% 23% 21% 14% 15% 40% 23% 10% 16% 16% 21% 19% 22% 25% 28% 25%

LMNQRS ACDLMNQRSTU Q Q ACDKLMNPQRSTU NQR ABCDFIKLMNPQRSTUVWY ACDKLMNPQRSTUVY MNQRS ABCDFIKLMNPQRSTUVWY NQR NQR ABCDFIKLMNPQRSTUVWXY NQR Q Q Q Q MNQRS MNQRS MNQRS

None

24 2 - - 1 1 - - - 6 2 3 - - - - - 4 3 - 1 - - - 1
* * - - 1% 1% - - - 3% 1% * - - - - - 1% 1% - 1% - - - * 

ABCDILNOPQRTY ALO
Don’t know

28 4 - - 2 1 - 2 2 - 4 2 1 - - - - 5 - - 1 1 - - 3
* 1% - - 2% 1% - 2% 1% - 2% * 1% - - - - 1% - - 1% 1% - - 1%

ACDJLNOPQST ADLOQ ALOQ
Declined to answer

7592 641 268 279 116 115 113 130 250 227 315 1364 134 278 379 283 294 896 286 241 150 123 144 127 439
124% 128% 134% 125% 115% 113% 113% 116% 114% 113% 126% 123% 134% 135% 106% 139% 116% 130% 138% 120% 143% 119% 121% 115% 119%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 562Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

5. Malware
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3732 305 139 165 64 62 65 68 131 105 169 662 63 141 184 89 215 402 119 126 65 71 65 60 197
61% 61% 70% 74% 63% 61% 65% 61% 60% 52% 68% 60% 63% 68% 51% 44% 85% 59% 57% 63% 62% 69% 55% 55% 53%

JOPY JOPY ABIJLOPRSWXY ABFHIJLMOPRSTUWXY OP P JOPY P P AJLOPRSWXY OPY OP AJLOPRSWXY ABCDEFGHIJKLMNOPRSTUVWXY OP P JOPY P JOPRWXY P
Purchased antivirus
software for my computer

1384 114 51 62 25 15 18 26 44 38 55 259 16 65 25 54 33 155 68 41 41 20 35 23 101
23% 23% 26% 28% 25% 15% 18% 23% 20% 19% 22% 23% 16% 32% 7% 26% 13% 23% 33% 20% 39% 19% 29% 21% 27%

OQ OQ FOQ FJMOQ OQ O O OQ OQ O OQ FOQ O ABFGIJKLMOQRTVX FMOQ O OQ ABFGIJKLMOQRTVX OQ ABCDEFGHIJKLMOPQRTVXY O FJMOQ O AFIJMOQ

Changed my internet
habits

639 40 15 21 5 6 2 7 14 9 22 122 22 21 11 21 24 131 48 30 10 5 9 11 33
10% 8% 8% 9% 5% 6% 2% 6% 6% 4% 9% 11% 22% 10% 3% 10% 9% 19% 23% 15% 10% 5% 8% 10% 9%

GIJO GO O GJO GO GIJO ABCDEFGHIJKLNOPQUVWXY GJO GJO GJO ABCDEFGHIJKLNOPQUVWXY ABCDEFGHIJKLNOPQTUVWXY ABCEFGHIJKOVY GO O GO GO
Purchased an identity
protection plan

402 16 10 16 - 5 2 4 11 9 9 105 12 19 2 19 9 86 13 6 9 10 9 3 18
7% 3% 5% 7% - 5% 2% 4% 5% 4% 4% 9% 12% 9% 1% 9% 4% 13% 6% 3% 9% 10% 8% 3% 5%

BEOQT O EO BEO EO O EO EO O ABCEGHIJKOQTXY ABCEGHIJKOQTXY BEGKOQTXY BEGKOQTXY O ABCDEFGHIJKLOQSTXY EO O BEGOQT BEGKOQTX BEO EO
Stopped making
purchases online

36 5 4 1 - - - - - 2 2 13 - 1 - - - 4 2 1 - - - - 1
1% 1% 2% * - - - - - 1% 1% 1% - * - - - 1% 1% * - - - - * 

AIOPQY AO
Download/install
wisely/not from unknown
sources

24 3 2 - - 1 - - - 1 - 1 1 2 2 1 2 2 2 1 - 1 - - 2
* 1% 1% - - 1% - - - * - * 1% 1% 1% * 1% * 1% * - 1% - - 1%

L L L L L L L
Avoid
certain/unsecured/not
trustworthy/unknown sites

17 5 2 1 - - - - - 1 - 4 - - - - 1 2 - - - - - - 1
* 1% 1% * - - - - - * - * - - - - * * - - - - - - * 

A
Screen
content/delete/don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

16 3 - - 1 - - - - 1 1 4 1 1 1 - - 1 - - 1 1 - - -
* 1% - - 1% - - - - * * * 1% * * - - * - - 1% 1% - - - 

Everything/be
careful/cautious

12 2 2 - - - - 1 - - 1 3 - - - - 2 - 1 - - - - - -
* * 1% - - - - 1% - - * * - - - - 1% - * - - - - - - 

AR R AR
Delete/don’t click
on/forward
unknown/shortened
links/attachments

9 2 1 - - - - 1 - - 1 1 - - 1 1 - 1 - - - - - - -
* * 1% - - - - 1% - - * * - - * * - * - - - - - - - 

AL
Run/schedule scans/clean
programs

8 - - - - - - - - - 4 3 - - - - - - 1 - - - - - -
* - - - - - - - - - 2% * - - - - - - * - - - - - - 

ABLOQRY

Firewall

8 - - - 1 - - - 1 - 1 1 - - - - - - - - - 1 - - 3
* - - - 1% - - - * - * * - - - - - - - - - 1% - - 1%

ABLR ABLR ABLR
Update systems/software

5 1 - - - - - - - - - - - - - - - 2 2 - - - - - -
* * - - - - - - - - - - - - - - - * 1% - - - - - - 

AL
Change/protect/use
strong/different passwords

5 - 1 - - - - - - 1 - - 1 1 - - - - - 1 - - - - -
* - 1% - - - - - - * - - 1% * - - - - - * - - - - - 

L L ABLR L L
Use email client/spam
filters/blockers
(block/report sender)
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 562Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

5. Malware
Base: All Qualified Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
4 - - - - - - - 1 - - - - 1 - - - - 1 - - - - - 1
* - - - - - - - * - - - - * - - - - * - - - - - * 

AL AL AL
Screen/verify sender/webs
ite/URL/company/contact
them directly

3 - - - - - - - - - 1 1 - - - - - - - - - - - 1 -
* - - - - - - - - - * * - - - - - - - - - - - 1% - 

A ABLR
Don’t give out/agree to
further use of/be careful
when entering personal
information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Change registration
processes/register
early/legally/don’t register
at all

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

A
Contact police

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Unsubscribe/don’t
subscribe to useless
distribution lists

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Monitor/be careful with my
credit/banking activities

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Change/use multiple email
addresses

23 4 - 1 - - 1 - - - 2 3 1 1 - - - 3 1 1 2 - - - 3
* 1% - * - - 1% - - - 1% * 1% * - - - * * * 2% - - - 1%

AILOPQ

Other

1109 122 34 21 25 20 27 22 49 50 42 164 11 14 144 70 12 75 24 31 19 11 20 26 76
18% 24% 17% 9% 25% 20% 27% 20% 22% 25% 17% 15% 11% 7% 40% 34% 5% 11% 12% 15% 18% 11% 17% 24% 21%

DLNQRSV ACDKLMNQRSTV DNQR Q DLMNQRSV DNQR ACDKLMNQRSTV DNQR DLMNQRSV ADKLMNQRSTV DNQR DNQR Q ABCDEFGHIJKLMNQRSTUVWXY ABCDFHIJKLMNQRSTUVWY Q Q NQ DNQR Q DNQ DLMNQRSV DLMNQRSV

None

25 2 1 - - 1 - - - 4 2 2 1 2 2 - - 5 - 1 - - - - 2
* * 1% - - 1% - - - 2% 1% * 1% 1% 1% - - 1% - * - - - - 1%

ABDILPQS

Don’t know

35 2 - - 1 2 - 3 2 - 2 11 2 - 1 - 2 6 - - - - - - 1
1% * - - 1% 2% - 3% 1% - 1% 1% 2% - * - 1% 1% - - - - - - * 

CDJNPST ABCDJNOPSTY CDJNPST

Declined to answer

7498 626 262 288 122 112 115 132 253 221 314 1360 131 269 373 255 300 875 282 239 147 120 138 124 440
122% 125% 131% 129% 121% 110% 115% 118% 115% 110% 126% 123% 131% 131% 104% 125% 119% 127% 136% 119% 140% 117% 116% 113% 119%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Unweighted Base
2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Alabama

20 20 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

ACEFGHIJKOQ

Arizona

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Arkansas

45 45 - - - - - - - - - - - - - - - - - - - - - - -
2% 9% - - - - - - - - - - - - - - - - - - - - - - - 

IKOQ ACEFGHIJKOQ

California

7 7 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Colorado

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Connecticut

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
Delaware

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
District of Columbia

33 33 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 
O ACEFGHIJKOQ

Florida

22 22 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

ACEFGHIJKOQ

Georgia

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Hawaii

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Idaho

25 25 - - - - - - - - - - - - - - - - - - - - - - -
1% 5% - - - - - - - - - - - - - - - - - - - - - - - 

ACEFGHIJKOQ

Illinois

9 9 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AIKOQ
Indiana

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Iowa

11 11 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

ACIJKOQ

Kansas

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Kentucky

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Louisiana

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Maine

8 8 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AKOQ
Maryland

12 12 - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - 

ACIJKOQ

Massachusetts

18 18 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

ACHIJKOQ

Michigan

7 7 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Minnesota

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Mississippi

8 8 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AKOQ
Missouri

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Montana

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Nebraska

7 7 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Nevada

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
New Hampshire

26 26 - - - - - - - - - - - - - - - - - - - - - - -
1% 5% - - - - - - - - - - - - - - - - - - - - - - - 
O ACEFGHIJKOQ

New Jersey

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

New Mexico

34 34 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 
O ACEFGHIJKOQ

New York

13 13 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

ACIJKOQ

North Carolina

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
20 20 - - - - - - - - - - - - - - - - - - - - - - -

1% 4% - - - - - - - - - - - - - - - - - - - - - - - 
ACEFGHIJKOQ

Ohio

8 8 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AKOQ
Oklahoma

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Oregon

24 24 - - - - - - - - - - - - - - - - - - - - - - -
1% 5% - - - - - - - - - - - - - - - - - - - - - - - 

ACEFGHIJKOQ

Pennsylvania

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Rhode Island

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
South Carolina

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

South Dakota

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

AO
Tennessee

28 28 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 
O ACEFGHIJKOQ

Texas

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

A
Utah

15 15 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

ACIJKOQ

Virginia

10 10 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

ACIJKOQ

Washington

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

West Virginia

9 9 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AIKOQ
Wisconsin

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Wyoming

23 - 23 - - - - - - - - - - - - - - - - - - - - - -
1% - 12% - - - - - - - - - - - - - - - - - - - - - - 
B ABEFGHIJKOQ

Alberta

16 - 16 - - - - - - - - - - - - - - - - - - - - - -
1% - 8% - - - - - - - - - - - - - - - - - - - - - - 

ABEFGHIJKOQ

British Columbia

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
10 - 10 - - - - - - - - - - - - - - - - - - - - - -

* - 5% - - - - - - - - - - - - - - - - - - - - - - 
ABEFGHIJKOQ

Manitoba

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

ABEFGHIJKOQ

New Brunswick

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

ABIJKOQ

Newfoundland

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
* - 5% - - - - - - - - - - - - - - - - - - - - - - 

ABEFGHIJKOQ

Nova Scotia

108 - 108 - - - - - - - - - - - - - - - - - - - - - -
5% - 54% - - - - - - - - - - - - - - - - - - - - - - 

BEFGHIJKOQ ABEFGHIJKOQ

Ontario

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

A
Prince Edward Island

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
1% - 6% - - - - - - - - - - - - - - - - - - - - - - 

ABEFGHIJKOQ

Quebec

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

ABEFGHIJKOQ

Saskatchewan

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

ABCIKOQ

Alsace

10 - - - - - - - - 10 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Aquitaine

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

ABCIKOQ

Auvergne

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

ABO
Lower Normandy

7 - - - - - - - - 7 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

ABCHIKOQ

Burgundy

9 - - - - - - - - 9 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Brittany

10 - - - - - - - - 10 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Centre

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ABCIKOQ

Champagne-Ardenne

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - * - - - - - - - - - - - - - - - 

A
Corsica

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ABCIKOQ

Franche-Comte

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ABCIKOQ

Upper Normandy

34 - - - - - - - - 34 - - - - - - - - - - - - - - -
1% - - - - - - - - 17% - - - - - - - - - - - - - - - 

BO ABCEFGHIKOQ

Ile de France (Paris)

9 - - - - - - - - 9 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Languedoc-Roussillon

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - * - - - - - - - - - - - - - - - 

A
Limousin

10 - - - - - - - - 10 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Lorraine

11 - - - - - - - - 11 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Midi-Pyrenees

18 - - - - - - - - 18 - - - - - - - - - - - - - - -
1% - - - - - - - - 9% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

North Calais

14 - - - - - - - - 14 - - - - - - - - - - - - - - -
1% - - - - - - - - 7% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Pays de la Loire

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ABCIKOQ

Picardy

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

ABCIKOQ

Poitou-Charentes

11 - - - - - - - - 11 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Provence-Alpes-Cote-D’a
zur

17 - - - - - - - - 17 - - - - - - - - - - - - - - -
1% - - - - - - - - 8% - - - - - - - - - - - - - - - 

ABCEFGHIKOQ

Rhone-Alps

21 - - - - - - - - - 21 - - - - - - - - - - - - - -
1% - - - - - - - - - 8% - - - - - - - - - - - - - - 
B ABCEFGHIJOQ

Baden-Wurttemberg

40 - - - - - - - - - 40 - - - - - - - - - - - - - -
2% - - - - - - - - - 16% - - - - - - - - - - - - - - 

BOQ ABCEFGHIJOQ

Bavaria

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
1% - - - - - - - - - 9% - - - - - - - - - - - - - - 
B ABCEFGHIJOQ

Berlin

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

ABCIJOQ

Brandenburg

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

AB
Bremen

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

ABO
Hamburg

24 - - - - - - - - - 24 - - - - - - - - - - - - - -
1% - - - - - - - - - 10% - - - - - - - - - - - - - - 
B ABCEFGHIJOQ

Hesse

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

ABO
Mecklenburg-Western
Pomerania

21 - - - - - - - - - 21 - - - - - - - - - - - - - -
1% - - - - - - - - - 8% - - - - - - - - - - - - - - 
B ABCEFGHIJOQ

Lower Saxony

41 - - - - - - - - - 41 - - - - - - - - - - - - - -
2% - - - - - - - - - 16% - - - - - - - - - - - - - - 

BOQ ABCEFGHIJOQ

North Rhine-Westphalia

15 - - - - - - - - - 15 - - - - - - - - - - - - - -
1% - - - - - - - - - 6% - - - - - - - - - - - - - - 

ABCEFGHIJOQ

Rhineland-Palatinate

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

AB
Saarland

23 - - - - - - - - - 23 - - - - - - - - - - - - - -
1% - - - - - - - - - 9% - - - - - - - - - - - - - - 
B ABCEFGHIJOQ

Saxony

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - 

ABCIJOQ

Saxony-Anhalt

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
1% - - - - - - - - - 6% - - - - - - - - - - - - - - 

ABCEFGHIJOQ

Schleswig-Holstein

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - 

ABCIJOQ

Thuringia

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 1% - - - - - - - - - - - - - - - - - - - - 

AB
Abruzzo

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Calabria

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Campania

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
* - - - 8% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Emilia-Romagna

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Friuli-Venezia Giulia

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
10 - - - 10 - - - - - - - - - - - - - - - - - - - -

* - - - 10% - - - - - - - - - - - - - - - - - - - - 
ABCFGHIJKOQ

Lazio

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Liguria

25 - - - 25 - - - - - - - - - - - - - - - - - - - -
1% - - - 25% - - - - - - - - - - - - - - - - - - - - 
B ABCFGHIJKOQ

Lombardy

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 1% - - - - - - - - - - - - - - - - - - - - 

AB
Marche

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 1% - - - - - - - - - - - - - - - - - - - - 

AB
Molise

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Piedmont

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Apulia

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
* - - - 5% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Sardinia

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
* - - - 8% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Sicily

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Tuscany

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 1% - - - - - - - - - - - - - - - - - - - - 

AB
Trentino Alto Adige

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Umbria

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
* - - - 8% - - - - - - - - - - - - - - - - - - - - 

ABCFGHIJKOQ

Veneto

17 - - - - - 17 - - - - - - - - - - - - - - - - - -
1% - - - - - 17% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Andalusia

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
* - - - - - 3% - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Aragon

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
* - - - - - 4% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Asturias

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Balearic Islands

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 1% - - - - - - - - - - - - - - - - - - 

AB
Canary Islands

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 1% - - - - - - - - - - - - - - - - - - 

AB
Cantabria

13 - - - - - 13 - - - - - - - - - - - - - - - - - -
1% - - - - - 13% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Castilla-Leon

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
* - - - - - 5% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Castilla-La Mancha

12 - - - - - 12 - - - - - - - - - - - - - - - - - -
1% - - - - - 12% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Catalonia

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 1% - - - - - - - - - - - - - - - - - - 

AB
Extremadura

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
* - - - - - 5% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Galicia

19 - - - - - 19 - - - - - - - - - - - - - - - - - -
1% - - - - - 19% - - - - - - - - - - - - - - - - - - 
B ABCEFHIJKOQ

Madrid

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 1% - - - - - - - - - - - - - - - - - - 

AB
Murcia

6 - - - - - 6 - - - - - - - - - - - - - - - - - -
* - - - - - 6% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Navarra

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
* - - - - - 5% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Basque Country

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
* - - - - - 5% - - - - - - - - - - - - - - - - - - 

ABCEFHIJKOQ

Valencia

16 - - - - - - - 16 - - - - - - - - - - - - - - - -
1% - - - - - - - 7% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

East of England

15 - - - - - - - 15 - - - - - - - - - - - - - - - -
1% - - - - - - - 7% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

East Midlands

31 - - - - - - - 31 - - - - - - - - - - - - - - - -
1% - - - - - - - 14% - - - - - - - - - - - - - - - - 

BO ABCEFGHJKOQ

London

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

North East

20 - - - - - - - 20 - - - - - - - - - - - - - - - -
1% - - - - - - - 9% - - - - - - - - - - - - - - - - 
B ABCEFGHJKOQ

North West

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABKOQ

Northern Ireland

16 - - - - - - - 16 - - - - - - - - - - - - - - - -
1% - - - - - - - 7% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

Scotland

42 - - - - - - - 42 - - - - - - - - - - - - - - - -
2% - - - - - - - 19% - - - - - - - - - - - - - - - - 

BKOQ ABCEFGHJKOQ

South East

16 - - - - - - - 16 - - - - - - - - - - - - - - - -
1% - - - - - - - 7% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

South West

12 - - - - - - - 12 - - - - - - - - - - - - - - - -
1% - - - - - - - 5% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

Wales

21 - - - - - - - 21 - - - - - - - - - - - - - - - -
1% - - - - - - - 10% - - - - - - - - - - - - - - - - 
B ABCEFGHJKOQ

West Midlands

17 - - - - - - - 17 - - - - - - - - - - - - - - - -
1% - - - - - - - 8% - - - - - - - - - - - - - - - - 

ABCEFGHJKOQ

Yorkshire and the Humber

21 - - - - - - - - - - - - - 21 - - - - - - - - - -
1% - - - - - - - - - - - - - 6% - - - - - - - - - - 
B ABCEFGHIJKQ

Hokkaido

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Aomori

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Iwate

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCIJKQ

Miyagi

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Akita

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Yamagata

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Fukushima

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Tochigi

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Gunma

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

ABKQ
Ibaraki

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
20 - - - - - - - - - - - - - 20 - - - - - - - - - -

1% - - - - - - - - - - - - - 6% - - - - - - - - - - 
B ABCEFGHIJKQ

Saitama

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
1% - - - - - - - - - - - - - 5% - - - - - - - - - - 

ABCEFGHIJKQ

Chiba

37 - - - - - - - - - - - - - 37 - - - - - - - - - -
2% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BKQ ABCEFGHIJKQ

Tokyo

31 - - - - - - - - - - - - - 31 - - - - - - - - - -
1% - - - - - - - - - - - - - 9% - - - - - - - - - - 
B ABCEFGHIJKQ

Kanagawa

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Yamanashi

5 - - - - - - - - - - - - - 5 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Nagano

9 - - - - - - - - - - - - - 9 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCIJKQ

Niigata

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Toyama

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Ishikawa

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Fukui

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCIJKQ

Shizuoka

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Gifu

22 - - - - - - - - - - - - - 22 - - - - - - - - - -
1% - - - - - - - - - - - - - 6% - - - - - - - - - - 
B ABCEFGHIJKQ

Aichi

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Mie

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Shiga

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
1% - - - - - - - - - - - - - 5% - - - - - - - - - - 

ABCEFGHIJKQ

Kyoto

30 - - - - - - - - - - - - - 30 - - - - - - - - - -
1% - - - - - - - - - - - - - 8% - - - - - - - - - - 
B ABCEFGHIJKQ

Osaka

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
23 - - - - - - - - - - - - - 23 - - - - - - - - - -

1% - - - - - - - - - - - - - 6% - - - - - - - - - - 
B ABCEFGHIJKQ

Hyogo

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

ABCIJKQ

Nara

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Wakayama

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Tottori

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Shimane

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

ABCIJKQ

Okayama

5 - - - - - - - - - - - - - 5 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Hiroshima

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Yamaguchi

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Tokushima

8 - - - - - - - - - - - - - 8 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

ABCIJKQ

Kagawa

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Ehime

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Kochi

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCIJKQ

Fukuoka

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Saga

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Nagasaki

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Kumamoto

5 - - - - - - - - - - - - - 5 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

AB
Oita

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 1101J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - * - - - - - - - - - - 

Miyazaki

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

A
Okinawa

13 - - - - - - 13 - - - - - - - - - - - - - - - - -
1% - - - - - - 12% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Lower Silesia

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Kuyavia-Pomerania

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
* - - - - - - 5% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Lodz

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
* - - - - - - 5% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Lublin

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

AB
Lubusz

8 - - - - - - 8 - - - - - - - - - - - - - - - - -
* - - - - - - 7% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Lesser Poland

12 - - - - - - 12 - - - - - - - - - - - - - - - - -
1% - - - - - - 11% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Masovia

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 4% - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Opole

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Subcarpathia

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
* - - - - - - 4% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Podlaskie

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 4% - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Pomerania

15 - - - - - - 15 - - - - - - - - - - - - - - - - -
1% - - - - - - 13% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Silesia

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
* - - - - - - 2% - - - - - - - - - - - - - - - - - 

ABIKOQ

Swietokrzyskie (Holy
Cross)

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
* - - - - - - 2% - - - - - - - - - - - - - - - - - 

ABIKOQ

Warmia-Masuria

11 - - - - - - 11 - - - - - - - - - - - - - - - - -
* - - - - - - 10% - - - - - - - - - - - - - - - - - 

ABCEFGIJKOQ

Greater Poland

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 3% - - - - - - - - - - - - - - - - - 

ABCIJKOQ

West Pomerania

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Altay Republic

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKO
Bashkortostan Republic

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Kalmykiya Republic

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Mariy-El Republic

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Mordoviya Republic

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

ABCIJKO

Tatarstan Republic

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABCIJKO

Udmurtiya Republic

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Khakasiya Republic

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Chuvashiya Republic

11 - - - - - - - - - - - - - - - 11 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

ABCEFGHIJKO

Krasnodar Kray

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABCIJKO

Krasnoyarsk Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Primorskiy Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Stavropol Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Khabarovsk Kray

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Arkhangelsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Astrakhan Oblast

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 1103J45961a - ICANN Global Study - Consumers
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Belgorod Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Bryansk Oblast

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKO
Volgograd Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Vologda Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Voronezh Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Ivanovo Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Irkutsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Kaliningrad Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Kaluga Oblast

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

ABCHIJKO

Kemerovo Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Kirov Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Kostroma Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Kurgan Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Kursk Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Leningrad Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Lipetsk Oblast

20 - - - - - - - - - - - - - - - 20 - - - - - - - -
1% - - - - - - - - - - - - - - - 8% - - - - - - - - 
B ABCEFGHIJKO

Moscow Oblast

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
8 - - - - - - - - - - - - - - - 8 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

ABCIJKO

Nizhny Novgorod Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Novgorod Oblast

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKO
Novosibirsk Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Omsk Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Orenburg Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Penza Oblast

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABCIJKO

Perm Kray

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Pskov Oblast

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

ABCHIJKO

Rostov Oblast

11 - - - - - - - - - - - - - - - 11 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

ABCEFGHIJKO

Samara Oblast

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKO
Saratov Oblast

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

ABCEFGHIJKO

Sverdlovsk Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Smolensk Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABO
Tver Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

AB
Tomsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Tula Oblast

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABCIJKO

Tyumen Oblast

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 1105J45961a - ICANN Global Study - Consumers
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

A
Ulyanovsk Oblast

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABCIJKO

Chelyabinsk Oblast

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKO
Yaroslavl Oblast

27 - - - - - - - - - - - - - - - 27 - - - - - - - -
1% - - - - - - - - - - - - - - - 11% - - - - - - - - 

BO ABCEFGHIJKO

Moscow

27 - - - - - - - - - - - - - - - 27 - - - - - - - -
1% - - - - - - - - - - - - - - - 11% - - - - - - - - 

BO ABCEFGHIJKO

Saint Petersburg

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Adana Province

13 - - - - 13 - - - - - - - - - - - - - - - - - - -
1% - - - - 13% - - - - - - - - - - - - - - - - - - - 

ABCEGHIJKOQ

Ankara Province

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
* - - - - 3% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Antalya Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Aydin Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Balikesir Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Bolu Province

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
* - - - - 4% - - - - - - - - - - - - - - - - - - - 

ABCEGHIJKOQ

Bursa Province

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
* - - - - 3% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Canakkale Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Denizli Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Diyarbakir Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Erzurum Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Eskisehir Province

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Gaziantep Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Hatay Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Mersin Province

37 - - - - 37 - - - - - - - - - - - - - - - - - - -
2% - - - - 36% - - - - - - - - - - - - - - - - - - - 

BKOQ ABCEGHIJKOQ

Istanbul Province

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
* - - - - 10% - - - - - - - - - - - - - - - - - - - 

ABCEGHIJKOQ

Izmir Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Kastamonu Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Kirklareli Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Kocaeli Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Kutahya Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Malatya Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Mardin Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Sakarya Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Sivas Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Tekirdag Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Tokat Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Trabzon Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Usak Province

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 563Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2399 502 200 -** 101 102 100 112 220 201 250 -** -** -** 358 -** 253 -** -** -** -** -** -** -** -**Weighted Base
2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCIJKOQ

Aksaray Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

AB
Batman Province

2399 502 200 - 101 102 100 112 220 201 250 - - - 358 - 253 - - - - - - - -
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% - - - 100% - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 564Q320. U.S. Region-Harris Interactive Definition.

Base: All U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

123 123 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

East

115 115 - - - - - - - - - - - - - - - - - - - - - - -
23% 23% - - - - - - - - - - - - - - - - - - - - - - - 

Midwest

156 156 - - - - - - - - - - - - - - - - - - - - - - -
31% 31% - - - - - - - - - - - - - - - - - - - - - - - 

South

108 108 - - - - - - - - - - - - - - - - - - - - - - -
22% 22% - - - - - - - - - - - - - - - - - - - - - - - 

West

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 565Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
502 502 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

89 89 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

HIGH SCHOOL OR LESS
(NET)

9 9 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Completed some high
  school

80 80 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

  Completed high school

286 286 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED COLLEGE
OR COLLEGE DEGREE
(NET)

91 91 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

  Some college, but no
  degree

50 50 - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - 

  Associate Degree

145 145 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

  College (such as B.A.,
  B.S.)

108 108 - - - - - - - - - - - - - - - - - - - - - - -
22% 22% - - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED GRADUATE
SCHOOL OR
GRADUATE DEGREE
(NET)

28 28 - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Some graduate school,
  but no degree

80 80 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

  Graduate degree (such
  as MBA, MS, M.D.,
  Ph.D.)

19 19 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Job-specific training
program(s) after high
school

502 502 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 566Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1177 -** 200 -** 101 -** 100 -** 220 201 250 -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Unweighted Base
1177 -** 200 -** 101 -** 100 -** 220 201 250 -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
1% - - - 6% - - - - - - - - - - - - - - - - - - - - 

ACGIJKU

Middle School

39 - - - 39 - - - - - - - - - - - - - - - - - - - -
3% - - - 39% - - - - - - - - - - - - - - - - - - - - 

CIJK ACGIJKU

HS Diploma

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
* - - - - - - - - - - - - - - - - - - - 4% - - - - 

ACEIJK

Some high school

24 - - - - - - - - - - - - - - - - - - - 24 - - - -
2% - - - - - - - - - - - - - - - - - - - 23% - - - - 

CIJK ACEGIJK

High school completed

27 - - - - - - - - - - - - - - - - - - - 27 - - - -
2% - - - - - - - - - - - - - - - - - - - 26% - - - - 

CIJK ACEGIJK

Some
University/Technikon
college

43 - - - - - - - - - - - - - - - - - - - 43 - - - -
4% - - - - - - - - - - - - - - - - - - - 41% - - - - 

CIJK ACEGIJK

University/Technikon
college completed

7 - - - - - - - - - - - - - - - - - - - 7 - - - -
1% - - - - - - - - - - - - - - - - - - - 7% - - - - 

ACEGIJK

Other post-matric
qualification

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

Less Than Secondary
School (high school)

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
1% - 5% - - - - - - - - - - - - - - - - - - - - - - 

AEGIJKU

Completed some
Secondary School (high
school)

29 - 29 - - - - - - - - - - - - - - - - - - - - - -
2% - 15% - - - - - - - - - - - - - - - - - - - - - - 

IJK AEGIJKU

Graduated from
Secondary School (high
school)

15 - 15 - - - - - - - - - - - - - - - - - - - - - -
1% - 8% - - - - - - - - - - - - - - - - - - - - - - 

AEGIJKU

Trade Certificate or
diploma

37 - 37 - - - - - - - - - - - - - - - - - - - - - -
3% - 19% - - - - - - - - - - - - - - - - - - - - - - 

IJK AEGIJKU

Certificate or Diploma
from Community College,
Institution, CEGEP

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

A
Teaching Certificate from
Provincial Department of
Education

17 - 17 - - - - - - - - - - - - - - - - - - - - - -
1% - 9% - - - - - - - - - - - - - - - - - - - - - - 

AEGIJKU

Completed some
university study, but no
degree

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
1% - 4% - - - - - - - - - - - - - - - - - - - - - - 

AEGIJKU

University Certificate or
Diploma below Bachelor
Level

53 - 53 - - - - - - - - - - - - - - - - - - - - - -
5% - 27% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU AEGIJKU

Bachelor or first
professional degree

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 566Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1177 -** 200 -** 101 -** 100 -** 220 201 250 -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base
28 - 28 - - - - - - - - - - - - - - - - - - - - - -

2% - 14% - - - - - - - - - - - - - - - - - - - - - - 
IJK AEGIJKU

Graduate or Professional
Degree above Bachelor
Level

35 - - - - - - - - 35 - - - - - - - - - - - - - - -
3% - - - - - - - - 17% - - - - - - - - - - - - - - - 

CIK ACEGIKU

CAP / BEP (Vocational
training
certificate/Technical
education certificate)

44 - - - - - - - - 44 - - - - - - - - - - - - - - -
4% - - - - - - - - 22% - - - - - - - - - - - - - - - 

CEGIKU ACEGIKU

High school diploma

41 - - - - - - - - 41 - - - - - - - - - - - - - - -
3% - - - - - - - - 20% - - - - - - - - - - - - - - - 

CIK ACEGIKU

2-year college
degree/Associate’s
degree

26 - - - - - - - - 26 - - - - - - - - - - - - - - -
2% - - - - - - - - 13% - - - - - - - - - - - - - - - 

CIK ACEGIKU

3-year college
degree/Bachelor’s degree

18 - - - - - - - - 18 - - - - - - - - - - - - - - -
2% - - - - - - - - 9% - - - - - - - - - - - - - - - 
K ACEGIKU

4-year college
degree/Master’s degree

25 - - - - - - - - 25 - - - - - - - - - - - - - - -
2% - - - - - - - - 12% - - - - - - - - - - - - - - - 

CIK ACEGIKU

DESS/DEA /Master
(5-year college degree)

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACIK
Doctorate

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACIK
Still studying

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

A
Did not graduate

10 - - - - - - - - - 10 - - - - - - - - - - - - - -
1% - - - - - - - - - 4% - - - - - - - - - - - - - - 

ACEGIJU

Lower Secondary
Education (5th - 9 or 10th)

30 - - - - - - - - - 30 - - - - - - - - - - - - - -
3% - - - - - - - - - 12% - - - - - - - - - - - - - - 

CIJ ACEGIJU

HS Diploma

18 - - - - - - - - - 18 - - - - - - - - - - - - - -
2% - - - - - - - - - 7% - - - - - - - - - - - - - - 

ACEGIJU

University Entrance Exam

29 - - - - - - - - - 29 - - - - - - - - - - - - - -
2% - - - - - - - - - 12% - - - - - - - - - - - - - - 

CIJ ACEGIJU

University of Applied
Sciences

34 - - - - - - - - - 34 - - - - - - - - - - - - - -
3% - - - - - - - - - 14% - - - - - - - - - - - - - - 

CIJ ACEGIJU

Finished University

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
1% - - - - - - - - - 4% - - - - - - - - - - - - - - 

ACIJ
Doctorate

97 - - - - - - - - - 97 - - - - - - - - - - - - - -
8% - - - - - - - - - 39% - - - - - - - - - - - - - - 

CEGIJU ACEGIJU

Completed Apprenticeship

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 566Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1177 -** 200 -** 101 -** 100 -** 220 201 250 -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base
14 - - - - - - - - - 14 - - - - - - - - - - - - - -

1% - - - - - - - - - 6% - - - - - - - - - - - - - - 
ACEGIJU

Master Craftsman
Diploma

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
1% - - - - - - - - - 3% - - - - - - - - - - - - - - 

ACIJ
Other Qualification

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

A
Student

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
1% - - - 6% - - - - - - - - - - - - - - - - - - - - 

ACGIJKU

Secondary School

11 - - - 11 - - - - - - - - - - - - - - - - - - - -
1% - - - 11% - - - - - - - - - - - - - - - - - - - - 

ACGIJKU

Some College

9 - - - 9 - - - - - - - - - - - - - - - - - - - -
1% - - - 9% - - - - - - - - - - - - - - - - - - - - 

ACGIJKU

Short Bachelor, 2-3 Year

22 - - - 22 - - - - - - - - - - - - - - - - - - - -
2% - - - 22% - - - - - - - - - - - - - - - - - - - - 

IK ACGIJKU

Bachelor, 4-5 Year

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
* - - - 4% - - - - - - - - - - - - - - - - - - - - 

ACGIJKU

post-bachelor

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ACIJK
Doctorate

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

ACIJK
Still studying

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
* - - - - - 5% - - - - - - - - - - - - - - - - - - 

ACEIJKU

Secondary

26 - - - - - 26 - - - - - - - - - - - - - - - - - -
2% - - - - - 26% - - - - - - - - - - - - - - - - - - 

CIJK ACEIJKU

Baccalaureate

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
1% - - - - - 11% - - - - - - - - - - - - - - - - - - 

ACEIJKU

Not finalized University
studies

24 - - - - - 24 - - - - - - - - - - - - - - - - - -
2% - - - - - 24% - - - - - - - - - - - - - - - - - - 

CIJK ACEIJKU

Diploma

19 - - - - - 19 - - - - - - - - - - - - - - - - - -
2% - - - - - 19% - - - - - - - - - - - - - - - - - - 
K ACEIJKU

Degree

13 - - - - - 13 - - - - - - - - - - - - - - - - - -
1% - - - - - 13% - - - - - - - - - - - - - - - - - - 

ACEIJKU

Masters/Postgraduate/Do
ctorate/PHD

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

ACIJK
Still studying

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 566Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1177 -** 200 -** 101 -** 100 -** 220 201 250 -** -** -** -** -** -** -** -** -** 105 -** -** -** -**Weighted Base
45 - - - - - - - 45 - - - - - - - - - - - - - - - -

4% - - - - - - - 20% - - - - - - - - - - - - - - - - 
CEGJKU ACEGJKU

GCSE/O-Level/CSE

20 - - - - - - - 20 - - - - - - - - - - - - - - - -
2% - - - - - - - 9% - - - - - - - - - - - - - - - - 
K ACEGJKU

Vocational qualifications

56 - - - - - - - 56 - - - - - - - - - - - - - - - -
5% - - - - - - - 25% - - - - - - - - - - - - - - - - 

CEGJKU ACEGJKU

A-Level/Scottish Higher or
equivalent

58 - - - - - - - 58 - - - - - - - - - - - - - - - -
5% - - - - - - - 26% - - - - - - - - - - - - - - - - 

CEGJKU ACEGJKU

Bachelor Degree or
equivalent

26 - - - - - - - 26 - - - - - - - - - - - - - - - -
2% - - - - - - - 12% - - - - - - - - - - - - - - - - 

CJK ACEGJKU

Masters/PhD or equivalent

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
1% - - - - - - - 4% - - - - - - - - - - - - - - - - 

ACJKU
No formal qualifications

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
1% - - - - - - - 3% - - - - - - - - - - - - - - - - 

ACJK
Other

1177 - 200 - 101 - 100 - 220 201 250 - - - - - - - - - 105 - - - -
100% - 100% - 100% - 100% - 100% 100% 100% - - - - - - - - - 100% - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 567Q410. Which one of the following best describes your employment status?

Base: 18 Years Old Or Older And (Ask Sequential Employment And Single Employment Item Selected And More Than 1 Valid Code From Q406)

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5937 502 200 223 101 102 100 112 220 201 250 1110 99* -** 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
5937 502 200 223 101 102 100 112 220 201 250 1110 99* -** 358 204 253 687 207 201 105 103 119 110 370Weighted Base

3383 193 79 127 56 66 65 59 92 89 136 927 22 - 153 99 171 447 122 117 58 37 38 40 190
57% 38% 40% 57% 55% 65% 65% 53% 42% 44% 54% 84% 22% - 43% 49% 68% 65% 59% 58% 55% 36% 32% 36% 51%

BCIJMOPVWXY M M BCIJMOVWX BCIMOVWX BCIJMOPVWXY BCIJMOPVWXY BCMVWX M MW BCIJMOVWX ABCDEFGHIJKMOPQRSTUVWXY MW BMVWX ABCDEHIJKMOPTUVWXY ABCDHIJKMOPVWXY BCIJMOPVWX BCIJMOVWX BCIMOVWX M M BCIMOVWX

Employed full time

493 48 22 20 9 8 7 6 20 19 27 26 24 - 45 17 18 48 21 24 8 6 8 22 40
8% 10% 11% 9% 9% 8% 7% 5% 9% 9% 11% 2% 24% - 13% 8% 7% 7% 10% 12% 8% 6% 7% 20% 11%
L L L L L L L L L L ABCDEFGHIJKLOPQRSTUVWY AHLQR L L L L LR L L L ABCDEFGHIJKLPQRSUVWY LR

Employed part time

664 37 30 35 13 4 4 9 19 11 18 39 26 - 35 27 12 87 29 39 19 30 47 26 68
11% 7% 15% 16% 13% 4% 4% 8% 9% 5% 7% 4% 26% - 10% 13% 5% 13% 14% 19% 18% 29% 39% 24% 18%

BFGJKLQ L BFGIJKLQ ABFGIJKLOQ FGJLQ L L L ABCDEFGHIJKLOPQRS LQ BFGJKLQ BFGJKLQ BFGJKLQ ABFGHIJKLOQR ABFGHIJKLOQ ABCDEFGHIJKLOPQRSY ABCDEFGHIJKLMOPQRSTUXY ABEFGHIJKLOPQRS ABFGHIJKLOQR

Self-employed

202 28 13 5 9 2 7 10 16 11 6 2 2 - 16 13 10 16 4 1 4 3 1 6 17
3% 6% 7% 2% 9% 2% 7% 9% 7% 5% 2% * 2% - 4% 6% 4% 2% 2% * 4% 3% 1% 5% 5%

LT ADKLRSTW ADKLRSTW L ADFKLMRSTW L ADKLRSTW ADFKLMRSTW ADKLRSTW LRTW L L LT ADKLRSTW LT L L LT L LTW LRT
Not employed, but looking
for work

60 8 4 - 1 3 - - 2 - 5 2 1 - 17 2 7 2 - - - 1 1 - 4
1% 2% 2% - 1% 3% - - 1% - 2% * 1% - 5% 1% 3% * - - - 1% 1% - 1%

LR LR DJLRST DJLRST DJLRST ABDGHIJLPRSTUXY ADJLRST L
Not employed and not
looking for work

431 89 28 7 7 7 9 8 27 44 39 81 12 - 18 2 6 8 3 2 2 1 17 5 9
7% 18% 14% 3% 7% 7% 9% 7% 12% 22% 16% 7% 12% - 5% 1% 2% 1% 1% 1% 2% 1% 14% 5% 2%

DPQRSTUVY ADEFGHLOPQRSTUVXY ADLOPQRSTUVXY R PQRSTVY PQRSTVY DPQRSTUVY PQRSTVY ADLOPQRSTUVXY ACDEFGHILMOPQRSTUVXY ADEFHLOPQRSTUVXY DPQRSTUVY DOPQRSTUVXY PRST ADLOPQRSTUVXY PRT
Retired

93 31 4 - - - 1 5 13 9 11 - 4 - 6 4 1 2 - - - 1 - - 1
2% 6% 2% - - - 1% 4% 6% 4% 4% - 4% - 2% 2% * * - - - 1% - - * 

LRY ACDEFGLOPQRSTUVWXY DLRSTY L ADEFLQRSTUWXY ACDEFGLOPQRSTUVWXY ADEFLOQRSTUWXY ADEFLOQRSTUWXY ADEFLQRSTUWXY LR DLRSTY L L
Not employed, unable to
work due to a disability or
illness

331 14 6 16 3 12 1 11 14 5 2 15 7 - 27 22 15 52 17 17 8 20 4 11 32
6% 3% 3% 7% 3% 12% 1% 10% 6% 2% 1% 1% 7% - 8% 11% 6% 8% 8% 8% 8% 19% 3% 10% 9%

BGKL L BGJKL ABCEGJKLW ABCEGJKLW BGKL BGKL BCGJKL ABCEGJKLW BGKL ABCGJKL BCGJKL BCGJKL BGJKL ABCDEGHIJKLMOPQRSTUWY ABCEGJKLW ABCGJKL

Student

280 54 14 13 3 - 6 4 17 13 6 18 1 - 41 18 13 25 11 1 6 4 3 - 9
5% 11% 7% 6% 3% - 6% 4% 8% 6% 2% 2% 1% - 11% 9% 5% 4% 5% * 6% 4% 3% - 2%

FLTXY ADEFHKLMQRSTVWXY FKLMRTXY FLTXY FLTX TX AFKLMRTXY FKLMTXY ADEFHKLMQRSTVWXY AFKLMRTWXY FLTX LTX FLTX FLTX FTX
Stay-at-home spouse or
partner

5937 502 200 223 101 102 100 112 220 201 250 1110 99 - 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 1115J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Unweighted Base
4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base

32 32 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLOQY

Less than $15,000

45 45 - - - - - - - - - - - - - - - - - - - - - - -
1% 9% - - - - - - - - - - - - - - - - - - - - - - - 

LOY ACDEFGHIJKLOQY

$15,000 to $24,999

62 62 - - - - - - - - - - - - - - - - - - - - - - -
2% 12% - - - - - - - - - - - - - - - - - - - - - - - 

KLOQY ACDEFGHIJKLOQY

$25,000 to $34,999

56 56 - - - - - - - - - - - - - - - - - - - - - - -
1% 11% - - - - - - - - - - - - - - - - - - - - - - - 

LOY ACDEFGHIJKLOQY

$35,000 to $49,999

102 102 - - - - - - - - - - - - - - - - - - - - - - -
3% 20% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLOQY ACDEFGHIJKLOQY

$50,000 to $74,999

72 72 - - - - - - - - - - - - - - - - - - - - - - -
2% 14% - - - - - - - - - - - - - - - - - - - - - - - 

DIKLOQY ACDEFGHIJKLOQY

$75,000 to $99,999

36 36 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLOQY

$100,000 to $124,999

20 20 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLOQY

$125,000 to $149,999

14 14 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

ACDIJKLOQY

$150,000 to $199,999

8 8 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

AKLOQY

$200,000 to $249,999

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

ALOY
$250,000 or more

18 - 18 - - - - - - - - - - - - - - - - - - - - - -
* - 9% - - - - - - - - - - - - - - - - - - - - - - 
L ABDEFGHIJKLOQY

Less than $15,000 (in
Canadian dollars)

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
* - 6% - - - - - - - - - - - - - - - - - - - - - - 

ABDEFGHIJKLOQY

$15,000 to $24,999 (in
Canadian dollars)

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
* - 7% - - - - - - - - - - - - - - - - - - - - - - 

ABDEFGHIJKLOQY

$25,000 to $34,999 (in
Canadian dollars)

27 - 27 - - - - - - - - - - - - - - - - - - - - - -
1% - 14% - - - - - - - - - - - - - - - - - - - - - - 
L ABDEFGHIJKLOQY

$35,000 to $49,999 (in
Canadian dollars)

40 - 40 - - - - - - - - - - - - - - - - - - - - - -
1% - 20% - - - - - - - - - - - - - - - - - - - - - - 

BL ABDEFGHIJKLOQY

$50,000 to $74,999 (in
Canadian dollars)

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
28 - 28 - - - - - - - - - - - - - - - - - - - - - -

1% - 14% - - - - - - - - - - - - - - - - - - - - - - 
L ABDEFGHIJKLOQY

$75,000 to $99,999 (in
Canadian dollars)

17 - 17 - - - - - - - - - - - - - - - - - - - - - -
* - 9% - - - - - - - - - - - - - - - - - - - - - - 
L ABDEFGHIJKLOQY

$100,000 to $124,999 (in
Canadian dollars)

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
* - 7% - - - - - - - - - - - - - - - - - - - - - - 

ABDEFGHIJKLOQY

$125,000 to $149,999 (in
Canadian dollars)

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
* - 6% - - - - - - - - - - - - - - - - - - - - - - 

ABDEFGHIJKLOQY

$150,000 to $199,999 (in
Canadian dollars)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

ABDIKLOQY

$200,000 to $249,999 (in
Canadian dollars)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

ABDIKLOQY

$250,000 or more (in
Canadian dollars)

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

A
Less than 10,000 yuan

15 - - - - - - - - - - 15 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

ABOY
10,000 to 19,999 yuan

22 - - - - - - - - - - 22 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

ABCDIKOQY

20,000 to 29,999 yuan

32 - - - - - - - - - - 32 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 
B ABCDIJKOQY

30,000 to 39,999 yuan

44 - - - - - - - - - - 44 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

BOY ABCDEFGHIJKOQY

40,000 to 49,999 yuan

55 - - - - - - - - - - 55 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

BOY ABCDEFGHIJKOQY

50,000 to 59,999 yuan

90 - - - - - - - - - - 90 - - - - - - - - - - - - -
2% - - - - - - - - - - 8% - - - - - - - - - - - - - 

BCDIKOQY ABCDEFGHIJKOQY

60,000 to 79,999 yuan

141 - - - - - - - - - - 141 - - - - - - - - - - - - -
3% - - - - - - - - - - 13% - - - - - - - - - - - - - 

BCDHIJKOQY ABCDEFGHIJKOQY

80,000 to 99,999 yuan

223 - - - - - - - - - - 223 - - - - - - - - - - - - -
5% - - - - - - - - - - 20% - - - - - - - - - - - - - 

BCDEFGHIJKOQY ABCDEFGHIJKOQY

100,000 to 124,999 yuan

145 - - - - - - - - - - 145 - - - - - - - - - - - - -
4% - - - - - - - - - - 13% - - - - - - - - - - - - - 

BCDHIJKOQY ABCDEFGHIJKOQY

125,000 to 149,999 yuan

323 - - - - - - - - - - 323 - - - - - - - - - - - - -
8% - - - - - - - - - - 29% - - - - - - - - - - - - - 

BCDEFGHIJKOQY ABCDEFGHIJKOQY

150,000 or more yuan

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
20 - - - - - - - - - - - - - 20 - - - - - - - - - -

* - - - - - - - - - - - - - 6% - - - - - - - - - - 
L ABCDEFGHIJKLQY

Less than 1,000,000 yen

9 - - - - - - - - - - - - - 9 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCDIJKLQY

1,000,000 to 1,499,999
yen

12 - - - - - - - - - - - - - 12 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

ABCDIJKLQY

1,500,000 to 1,999,999
yen

34 - - - - - - - - - - - - - 34 - - - - - - - - - -
1% - - - - - - - - - - - - - 9% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

2,000,000 to 2,999,999
yen

35 - - - - - - - - - - - - - 35 - - - - - - - - - -
1% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

3,000,000 to 3,999,999
yen

38 - - - - - - - - - - - - - 38 - - - - - - - - - -
1% - - - - - - - - - - - - - 11% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

4,000,000 to 4,999,999
yen

39 - - - - - - - - - - - - - 39 - - - - - - - - - -
1% - - - - - - - - - - - - - 11% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

5,000,000 to 5,999,999
yen

31 - - - - - - - - - - - - - 31 - - - - - - - - - -
1% - - - - - - - - - - - - - 9% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

6,000,000 to 6,999,999
yen

36 - - - - - - - - - - - - - 36 - - - - - - - - - -
1% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

7,000,000 to 7,999,999
yen

33 - - - - - - - - - - - - - 33 - - - - - - - - - -
1% - - - - - - - - - - - - - 9% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

8,000,000 to 9,999,999
yen

41 - - - - - - - - - - - - - 41 - - - - - - - - - -
1% - - - - - - - - - - - - - 11% - - - - - - - - - - 

BL ABCDEFGHIJKLQY

10,000,000 or more yen

45 - - - - - - - - - - - - - - - - - - - - - - - 45
1% - - - - - - - - - - - - - - - - - - - - - - - 12%

BLO ABCDEFGHIJKLOQ

Less than 4,000 real

38 - - - - - - - - - - - - - - - - - - - - - - - 38
1% - - - - - - - - - - - - - - - - - - - - - - - 10%

BL ABCDEFGHIJKLOQ

4,000 to 7,999 real

12 - - - - - - - - - - - - - - - - - - - - - - - 12
* - - - - - - - - - - - - - - - - - - - - - - - 3%

ABCDIJKLOQ

8,000 to 11,999 real

15 - - - - - - - - - - - - - - - - - - - - - - - 15
* - - - - - - - - - - - - - - - - - - - - - - - 4%
L ABCDEFGHIJKLOQ

12,000 to 15,999 real

13 - - - - - - - - - - - - - - - - - - - - - - - 13
* - - - - - - - - - - - - - - - - - - - - - - - 4%

ABCDHIJKLOQ

16,000 to 19,999 real

37 - - - - - - - - - - - - - - - - - - - - - - - 37
1% - - - - - - - - - - - - - - - - - - - - - - - 10%

BL ABCDEFGHIJKLOQ

20,000 to 29,999 real

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
30 - - - - - - - - - - - - - - - - - - - - - - - 30

1% - - - - - - - - - - - - - - - - - - - - - - - 8%
L ABCDEFGHIJKLOQ

30,000 to 39,999 real

39 - - - - - - - - - - - - - - - - - - - - - - - 39
1% - - - - - - - - - - - - - - - - - - - - - - - 11%

BL ABCDEFGHIJKLOQ

40,000 to 49,999 real

42 - - - - - - - - - - - - - - - - - - - - - - - 42
1% - - - - - - - - - - - - - - - - - - - - - - - 11%

BL ABCDEFGHIJKLOQ

50,000 to 74,999 real

34 - - - - - - - - - - - - - - - - - - - - - - - 34
1% - - - - - - - - - - - - - - - - - - - - - - - 9%

BL ABCDEFGHIJKLOQ

75,000 to 99,999 real

41 - - - - - - - - - - - - - - - - - - - - - - - 41
1% - - - - - - - - - - - - - - - - - - - - - - - 11%

BL ABCDEFGHIJKLOQ

100,000 or more real

18 - - 18 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 
L ABCEFGHIJKLOQY

Less than 50,000 Mexican
pesos

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
1% - - 10% - - - - - - - - - - - - - - - - - - - - - 
L ABCEFGHIJKLOQY

50,000 to 74,999 Mexican
pesos

33 - - 33 - - - - - - - - - - - - - - - - - - - - -
1% - - 15% - - - - - - - - - - - - - - - - - - - - - 

BL ABCEFGHIJKLOQY

75,000 to 99,999 Mexican
pesos

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
1% - - 10% - - - - - - - - - - - - - - - - - - - - - 
L ABCEFGHIJKLOQY

100,000 to 149,999
Mexican pesos

31 - - 31 - - - - - - - - - - - - - - - - - - - - -
1% - - 14% - - - - - - - - - - - - - - - - - - - - - 

BL ABCEFGHIJKLOQY

150,000 to 199,999
Mexican pesos

12 - - 12 - - - - - - - - - - - - - - - - - - - - -
* - - 5% - - - - - - - - - - - - - - - - - - - - - 

ABCEFGHIJKLOQY

200,000 to 249,999
Mexican pesos

17 - - 17 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 
L ABCEFGHIJKLOQY

250,000 to 299,999
Mexican pesos

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
1% - - 10% - - - - - - - - - - - - - - - - - - - - - 
L ABCEFGHIJKLOQY

300,000 to 399,999
Mexican pesos

11 - - 11 - - - - - - - - - - - - - - - - - - - - -
* - - 5% - - - - - - - - - - - - - - - - - - - - - 

ABCEFGHIJKLOQY

400,000 to 499,999
Mexican pesos

13 - - 13 - - - - - - - - - - - - - - - - - - - - -
* - - 6% - - - - - - - - - - - - - - - - - - - - - 

ABCEFGHIJKLOQY

500,000 to 999,999
Mexican pesos

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
* - - 2% - - - - - - - - - - - - - - - - - - - - - 

ABCIKLOQY

1,000,000 Mexican pesos
or more

12 - - - 4 - 1 - - 2 5 - - - - - - - - - - - - - -
* - - - 4% - 1% - - 1% 2% - - - - - - - - - - - - - - 

ABCDFHILOQY BL ABLOY ABCDILOQY

Less than 5.000 Euros

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
33 - - - 5 - 4 - - 9 15 - - - - - - - - - - - - - -

1% - - - 5% - 4% - - 6% 6% - - - - - - - - - - - - - - 
BL ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY

5.000 Euros - 9.999 Euros

92 - - - 12 - 19 - - 24 37 - - - - - - - - - - - - - -
2% - - - 12% - 19% - - 15% 15% - - - - - - - - - - - - - - 

BCDILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY

10.000 Euros - 19.999
Euros

112 - - - 17 - 23 - - 36 36 - - - - - - - - - - - - - -
3% - - - 17% - 23% - - 23% 14% - - - - - - - - - - - - - - 

BCDILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHIKLOQY ABCDFHILOQY

20.000 Euros - 29.999
Euros

119 - - - 22 - 22 - - 37 38 - - - - - - - - - - - - - -
3% - - - 22% - 22% - - 23% 15% - - - - - - - - - - - - - - 

BCDILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHIKLOQY ABCDFHILOQY

30.000 Euros - 39.999
Euros

66 - - - 14 - 7 - - 18 27 - - - - - - - - - - - - - -
2% - - - 14% - 7% - - 11% 11% - - - - - - - - - - - - - - 

BLOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY

40.000 Euros - 49.999
Euros

81 - - - 11 - 11 - - 21 38 - - - - - - - - - - - - - -
2% - - - 11% - 11% - - 13% 15% - - - - - - - - - - - - - - 

BCDILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY ABCDFHILOQY

50.000 Euros - 74.999
Euros

21 - - - 4 - 2 - - 3 12 - - - - - - - - - - - - - -
1% - - - 4% - 2% - - 2% 5% - - - - - - - - - - - - - - 
L ABCDFHILOQY ABCDILOQY ABDILOQY ABCDFHILOQY

75.000 Euros - 99.999
Euros

5 - - - 1 - - - - - 4 - - - - - - - - - - - - - -
* - - - 1% - - - - - 2% - - - - - - - - - - - - - - 

ABL ABLOQY

100.000 Euros - 149.999
Euros

6 - - - - - 2 - - 1 3 - - - - - - - - - - - - - -
* - - - - - 2% - - 1% 1% - - - - - - - - - - - - - - 

ABCDILOQY L ABLOY
150.000 Euros - 199.999
Euros

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 3% - - - - - - - - - - - - - - - - - 

ABCDIJKLOQY

Less than 10,000 ZL

9 - - - - - - 9 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

10,000 ZL - 19,999 ZL

13 - - - - - - 13 - - - - - - - - - - - - - - - - -
* - - - - - - 12% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

20,000 ZL - 29,999 ZL

12 - - - - - - 12 - - - - - - - - - - - - - - - - -
* - - - - - - 11% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

30,000 ZL - 39,999 ZL

17 - - - - - - 17 - - - - - - - - - - - - - - - - -
* - - - - - - 15% - - - - - - - - - - - - - - - - - 
L ABCDEFGIJKLOQY

40,000 ZL - 49,999 ZL

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

50,000 ZL - 59,999 ZL

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

60,000 ZL - 79,999 ZL

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

80,000 ZL - 99,999 ZL

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
8 - - - - - - 8 - - - - - - - - - - - - - - - - -
* - - - - - - 7% - - - - - - - - - - - - - - - - - 

ABCDEFGIJKLOQY

100,000 ZL - 149,999 ZL

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

ABL
150,000 ZL - 199,999 ZL

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

ABL
200,000 ZL - 249,999 ZL

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
* - - - - - - 2% - - - - - - - - - - - - - - - - - 

ABDIKLOQY

250,000 ZL - 299,999 ZL

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 1% - - - - - - - - - - - - - - - - - 

ABL
300,000 ZL or more

13 - - - - 13 - - - - - - - - - - - - - - - - - - -
* - - - - 13% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

Less than 5,000 TRY

5 - - - - 5 - - - - - - - - - - - - - - - - - - -
* - - - - 5% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

5,000 TRY - 9,999 TRY

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
* - - - - 7% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

10,000 TRY - 19,999 TRY

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
* - - - - 10% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

20,000 TRY - 29,999 TRY

15 - - - - 15 - - - - - - - - - - - - - - - - - - -
* - - - - 15% - - - - - - - - - - - - - - - - - - - 
L ABCDEGHIJKLOQY

30,000 TRY - 39,999 TRY

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
* - - - - 10% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

40,000 TRY - 49,999 TRY

19 - - - - 19 - - - - - - - - - - - - - - - - - - -
* - - - - 19% - - - - - - - - - - - - - - - - - - - 
L ABCDEGHIJKLOQY

50,000 TRY - 74,999 TRY

8 - - - - 8 - - - - - - - - - - - - - - - - - - -
* - - - - 8% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

75,000 TRY - 99,999 TRY

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
* - - - - 4% - - - - - - - - - - - - - - - - - - - 

ABCDEGHIJKLOQY

100,000 TRY - 149,999
TRY

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 1% - - - - - - - - - - - - - - - - - - - 

ABL
150,000 TRY - 199,999
TRY

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCDIKLOQY

200,000 TRY - 249,999
TRY

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

ABCDIKLOQY

250,000 TRY or more

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

AL
Less than 2000 RUB

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

AL
2000 RUB - 4000 RUB

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

ABL
4001 RUB - 6000 RUB

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

ABKLOY

6001 RUB - 8000 RUB

8 - - - - - - - - - - - - - - - 8 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

ABCDIJKLOY

10001 RUB - 15000 RUB

32 - - - - - - - - - - - - - - - 32 - - - - - - - -
1% - - - - - - - - - - - - - - - 13% - - - - - - - - 

BL ABCDEFGHIJKLOY

15001 RUB - 25000 RUB

192 - - - - - - - - - - - - - - - 192 - - - - - - - -
5% - - - - - - - - - - - - - - - 76% - - - - - - - - 

BCDEFGHIJKLOY ABCDEFGHIJKLOY

More than 25000 RUB

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

ABCDEFGHJKLOQY

Up to 4,499 GBP

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABCDKLOQY

4,500 to 6,499 GBP

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABCDKLOQY

6,500 to 7,499 GBP

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABDKLOQY

7,500 to 9,499 GBP

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

ABCDEFGHJKLOQY

9,500 to 11,499 GBP

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABCDKLOQY

11,500 to 13,499 GBP

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

ABCDJKLOQY

13,500 to 15,499 GBP

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

ABCDEFGHJKLOQY

15,500 to 17,499 GBP

33 - - - - - - - 33 - - - - - - - - - - - - - - - -
1% - - - - - - - 15% - - - - - - - - - - - - - - - - 

BL ABCDEFGHJKLOQY

17,500 to 24,999 GBP

25 - - - - - - - 25 - - - - - - - - - - - - - - - -
1% - - - - - - - 11% - - - - - - - - - - - - - - - - 
L ABCDEFGHJKLOQY

25,000 to 29,999 GBP

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 568Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4059 502 200 223 101 102 100 112 220 158 250 1110 -** -** 358 -** 253 -** -** -** -** -** -** -** 370Weighted Base
27 - - - - - - - 27 - - - - - - - - - - - - - - - -

1% - - - - - - - 12% - - - - - - - - - - - - - - - - 
L ABCDEFGHJKLOQY

30,000 to 39,999 GBP

27 - - - - - - - 27 - - - - - - - - - - - - - - - -
1% - - - - - - - 12% - - - - - - - - - - - - - - - - 
L ABCDEFGHJKLOQY

40,000 to 49,999 GBP

15 - - - - - - - 15 - - - - - - - - - - - - - - - -
* - - - - - - - 7% - - - - - - - - - - - - - - - - 
L ABCDEFGHJKLOQY

50,000 to 74,999 GBP

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

ABCDEFGHJKLOQY

75,000 to 99,999 GBP

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

ABDKLOQY

100,000 or more GBP

264 49 12 14 11 6 9 15 27 7 35 12 - - 30 - 13 - - - - - - - 24
7% 10% 6% 6% 11% 6% 9% 13% 12% 4% 14% 1% - - 8% - 5% - - - - - - - 6%
L AJLQ L L JL L L ACDJLQY ACDJLQY L ACDFJLOQY L L L

Decline to answer

4059 502 200 223 101 102 100 112 220 158 250 1110 - - 358 - 253 - - - - - - - 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% - 100% - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 569Q485. Racial Background.

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Unweighted Base
6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base

567 400 167 - - - - - - - - - - - - - - - - - - - - - -
9% 80% 84% - - - - - - - - - - - - - - - - - - - - - - 

DEFGHIJKLMNOPQRSTUVWXY ADEFGHIJKLMNOPQRSTUVWXY ADEFGHIJKLMNOPQRSTUVWXY

White

30 30 - - - - - - - - - - - - - - - - - - - - - - -
* 6% - - - - - - - - - - - - - - - - - - - - - - - 
L ACDEFGHIJKLMNOPQRSTUVWXY

Hispanic

40 37 3 - - - - - - - - - - - - - - - - - - - - - -
1% 7% 2% - - - - - - - - - - - - - - - - - - - - - - 

LR ACDEFGHIJKLMNOPQRSTUVWXY LORY
BLACK/AFRICAN
AMERICAN (NET)

39 36 3 - - - - - - - - - - - - - - - - - - - - - -
1% 7% 2% - - - - - - - - - - - - - - - - - - - - - - 

LR ACDEFGHIJKLMNOPQRSTUVWXY LORY
  Black

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

A
  African American

17 17 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

ACDHIJKLNOPQRSTWY

Asian or Pacific Islander

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

ALR
Native American or
Alaskan Native

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

ABLORY

Mixed Race

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

ABLR
First Nation/Native
Canadian

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

ABLORY

South Asian

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
* - 6% - - - - - - - - - - - - - - - - - - - - - - 

ABDEFGHIJKLMNOPQRSTUVWXY

Chinese

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

ABLR
Korean

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

ABLR
Japanese

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

ABLORY

Filipino

7 5 2 - - - - - - - - - - - - - - - - - - - - - -
* 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

ALR ALR
Some other race

10 8 1 - - - - - - 1 - - - - - - - - - - - - - - -
* 2% 1% - - - - - - * - - - - - - - - - - - - - - - 

AKLOQRY L L
Decline to Answer

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 569Q485. Racial Background.

Base: All Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Weighted Base
5441 - - 223 101 102 100 112 220 200 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370

89% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
BC ABC ABC ABC ABC ABC ABC ABC ABC ABCJ ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC

Unknown

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Table 570Q364. What is your marital status?

Base: Marital Status Is To Be Presented And 18 Or Older

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5943 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 -** 105 103 119 110 370Unweighted Base
5943 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 -** 105 103 119 110 370Weighted Base

1769 125 56 59 34 39 32 32 63 41 55 159 67 99 155 104 46 243 74 - 38 45 31 28 144
30% 25% 28% 26% 34% 38% 32% 29% 29% 20% 22% 14% 67% 48% 43% 51% 18% 35% 36% - 36% 44% 26% 25% 39%

BJKLQ LQ LQ LQ JKLQ BDJKLQX JLQ LQ LQ L L ABCDEFGHIJKLNOPQRSUVWXY ABCDEGHIJKLQRSUWXY ABCDGHIJKLQRWX ABCDEFGHIJKLQRSUWXY ABDJKLQWX BDJKLQ BJKLQ ABCDHIJKLQWX L L ABCDHIJKLQWX

Never married

3405 276 97 137 53 59 53 61 91 132 125 909 29 76 182 94 181 387 75 - 43 54 64 51 176
57% 55% 49% 61% 52% 58% 53% 54% 41% 66% 50% 82% 29% 37% 51% 46% 72% 56% 36% - 41% 52% 54% 46% 48%

CIKMNOPSUXY IMNPSUY MNS CIKMNOPSUXY MNS IMNSU MNS IMNSU M ABCEGIKMNOPRSUVWXY MNS ABCDEFGHIJKMNOPQRSUVWXY IMNS MS ABCDEFGHIKMNOPRSUVWXY IMNPSUY MNS IMNS M MNS
Married or civil union

256 47 21 4 3 3 6 4 11 16 39 23 2 5 13 3 8 8 5 - 10 1 7 8 9
4% 9% 11% 2% 3% 3% 6% 4% 5% 8% 16% 2% 2% 2% 4% 1% 3% 1% 2% - 10% 1% 6% 7% 2%

LPR ADEFHILMNOPQRSVY ADEFHILMNOPQRSVY DLPR LPR ADLMNOPQRSVY ABDEFGHIJLMNOPQRSVWXY R R ADLMNOPQRSVY DLPR DLNPRSVY

Divorced

86 5 8 6 1 1 2 1 6 5 6 5 - 5 1 1 4 5 3 - - - 10 3 8
1% 1% 4% 3% 1% 1% 2% 1% 3% 2% 2% * - 2% * * 2% 1% 1% - - - 8% 3% 2%
L ABLMOPRUV LOR LOR LOR LOR LOR L ABDEFGHIJKLMNOPQRSUVY LO LOR

Separated

73 19 5 3 - - 2 3 2 3 9 3 - 5 3 1 4 3 1 - - 1 1 2 3
1% 4% 3% 1% - - 2% 3% 1% 1% 4% * - 2% 1% * 2% * * - - 1% 1% 2% 1%

LR AEFILMOPRSUY LR L L LR L ALOPRSY LR L L
Widow/Widower

354 30 13 14 10 - 5 11 47 4 16 11 2 16 4 1 10 41 49 - 14 2 6 18 30
6% 6% 7% 6% 10% - 5% 10% 21% 2% 6% 1% 2% 8% 1% * 4% 6% 24% - 13% 2% 5% 16% 8%

FJLOP FJLOP FJLOP FJLOP FJLMOPQV FLOP FJLMOPQV ABCDEFGHJKLMNOPQRVWY FJLOP FJLMOPV FLOP FJLOP ABCDEFGHJKLMNOPQRUVWY ABCDFGJKLMOPQRVW FLOP ABCDFGJKLMNOPQRVWY FJLMOPQV

Living with partner

5943 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 - 105 103 119 110 370
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 571QARREG. In which region do you currently reside?

Base: All Argentina Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Unweighted Base
110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -**Weighted Base

41 - - - - - - - - - - - - - - - - - - - - - - 41 -
37% - - - - - - - - - - - - - - - - - - - - - - 37% - 

Buenos Aires

15 - - - - - - - - - - - - - - - - - - - - - - 15 -
14% - - - - - - - - - - - - - - - - - - - - - - 14% - 

Buenos Aires Province
(including Gran Buenos
Aires)

15 - - - - - - - - - - - - - - - - - - - - - - 15 -
14% - - - - - - - - - - - - - - - - - - - - - - 14% - 

Santa Fe

12 - - - - - - - - - - - - - - - - - - - - - - 12 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

Cordoba

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

Patagonia

23 - - - - - - - - - - - - - - - - - - - - - - 23 -
21% - - - - - - - - - - - - - - - - - - - - - - 21% - 

Other

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 572QKRINC. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All South Korea Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

17 - - - - - - - - - - - - - - 17 - - - - - - - - -
8% - - - - - - - - - - - - - - 8% - - - - - - - - - 

Less than 10,000,000
Won

17 - - - - - - - - - - - - - - 17 - - - - - - - - -
8% - - - - - - - - - - - - - - 8% - - - - - - - - - 

10,000,000 to 20,999,999
Won

26 - - - - - - - - - - - - - - 26 - - - - - - - - -
13% - - - - - - - - - - - - - - 13% - - - - - - - - - 

21,000,000 to 29,999,999
Won

49 - - - - - - - - - - - - - - 49 - - - - - - - - -
24% - - - - - - - - - - - - - - 24% - - - - - - - - - 

30,000,000 to 44,999,999
Won

55 - - - - - - - - - - - - - - 55 - - - - - - - - -
27% - - - - - - - - - - - - - - 27% - - - - - - - - - 

45,000,000 to 74,999,999
Won

30 - - - - - - - - - - - - - - 30 - - - - - - - - -
15% - - - - - - - - - - - - - - 15% - - - - - - - - - 

75,000,000 or more Won

10 - - - - - - - - - - - - - - 10 - - - - - - - - -
5% - - - - - - - - - - - - - - 5% - - - - - - - - - 

Decline to answer

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 573QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?

Base: All South Korea Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

196 - - - - - - - - - - - - - - 196 - - - - - - - - -
96% - - - - - - - - - - - - - - 96% - - - - - - - - - 

Yes

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

No

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 574QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?

Base: All India Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Illiterate

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Less than primary

11 - - - - - - - - - - - - - - - - 11 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

Primary but less than
middle

12 - - - - - - - - - - - - - - - - 12 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

Middle but less than
matric

57 - - - - - - - - - - - - - - - - 57 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

Matric but less than
graduate

598 - - - - - - - - - - - - - - - - 598 - - - - - - -
87% - - - - - - - - - - - - - - - - 87% - - - - - - - 

Graduate or above

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 575QININC2. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All India Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

104 - - - - - - - - - - - - - - - - 104 - - - - - - -
15% - - - - - - - - - - - - - - - - 15% - - - - - - - 

Less than 120,000 rupees

520 - - - - - - - - - - - - - - - - 520 - - - - - - -
76% - - - - - - - - - - - - - - - - 76% - - - - - - - 

120,000 rupees or more

63 - - - - - - - - - - - - - - - - 63 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

Decline to answer

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 576QINSUB. Which of the following best describes the area in which you live?

Base: All India Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

514 - - - - - - - - - - - - - - - - 514 - - - - - - -
75% - - - - - - - - - - - - - - - - 75% - - - - - - - 

Metro

173 - - - - - - - - - - - - - - - - 173 - - - - - - -
25% - - - - - - - - - - - - - - - - 25% - - - - - - - 

Non-metro

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 577QINBUY. In the past month, did you purchase any products or services over the Internet?

Base: All India Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Unweighted Base
687 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 687 -** -** -** -** -** -** -**Weighted Base

621 - - - - - - - - - - - - - - - - 621 - - - - - - -
90% - - - - - - - - - - - - - - - - 90% - - - - - - - 

Yes

66 - - - - - - - - - - - - - - - - 66 - - - - - - -
10% - - - - - - - - - - - - - - - - 10% - - - - - - - 

No

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 578Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Irian Jaya Barat

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Papua

14 - - - - - - - - - - - - - - - - - 14 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

Banten

40 - - - - - - - - - - - - - - - - - 40 - - - - - -
19% - - - - - - - - - - - - - - - - - 19% - - - - - - 

Jakarta Raya

48 - - - - - - - - - - - - - - - - - 48 - - - - - -
23% - - - - - - - - - - - - - - - - - 23% - - - - - - 

Jawa Barat

24 - - - - - - - - - - - - - - - - - 24 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

Jawa Tengah

25 - - - - - - - - - - - - - - - - - 25 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

Jawa Timur

10 - - - - - - - - - - - - - - - - - 10 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

Yogyakarta

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Kalimantan Barat

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Kalimantan Selatan

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Kalimantan Tengah

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Kalimantan Timur

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku Utara

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Bali

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Nusa Tenggara Barat

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 578Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara Timur

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Gorontalo

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Barat

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Sulawesi Selatan

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Tengah

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Sulawesi Tenggara

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Utara

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Aceh

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Bangka-Belitung

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Bengkulu

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Jambi

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kepulauan Riau

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Lampung

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Riau

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Sumatera Barat

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Sumatera Selatan

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Sumatera Utara

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 578Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 579Q1502. REGION CLASSIFICATION

Base: All Indonesia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Irian Jaya

161 - - - - - - - - - - - - - - - - - 161 - - - - - -
78% - - - - - - - - - - - - - - - - - 78% - - - - - - 

Jawa

9 - - - - - - - - - - - - - - - - - 9 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

Kalimantan

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Nusa Tenggara

9 - - - - - - - - - - - - - - - - - 9 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

Sulawesi

25 - - - - - - - - - - - - - - - - - 25 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

Sumatera

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 580Q1580. What is your marital status?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

93 - - - - - - - - - - - - - - - - - - 93 - - - - -
46% - - - - - - - - - - - - - - - - - - 46% - - - - - 

Single, never married

101 - - - - - - - - - - - - - - - - - - 101 - - - - -
50% - - - - - - - - - - - - - - - - - - 50% - - - - - 

Married (monogamous or
polygamous)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Divorced

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Separated

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Widowed

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Loosely coupled

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 581Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

105 - - - - - - - - - - - - - - - - - - 105 - - - - -
52% - - - - - - - - - - - - - - - - - - 52% - - - - - 

Lagos State

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Ogun State

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Oyo State

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Osun State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Kogi State

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Kwara State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Delta State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Ondo State

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Edo State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Ekiti State

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Anambra State

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Abia State

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Enugu State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Ebonyi State

16 - - - - - - - - - - - - - - - - - - 16 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

Rivers State

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Akwa Ibom State

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 581Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base
4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Imo State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Cross River State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Bayelsa State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Borno State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Adamawa State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Taraba State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Yobe State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Kano State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Jigawa State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Bauchi State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Gombe State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kaduna State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Katsina State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sokoto State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kebbi State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Zamfara State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Benue State

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 581Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base
3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Niger State

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Plateau State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nassarawa State

24 - - - - - - - - - - - - - - - - - - 24 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

Abuja Federal Capital
Territory

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 1141J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 582Q1504. STATE CLASSIFICATION

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

113 - - - - - - - - - - - - - - - - - - 113 - - - - -
56% - - - - - - - - - - - - - - - - - - 56% - - - - - 

Postal Code Region 1

18 - - - - - - - - - - - - - - - - - - 18 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

Postal Code Region 2

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Postal Code Region 3

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Postal Code Region 4

25 - - - - - - - - - - - - - - - - - - 25 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

Postal Code Region 5

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Postal Code Region 6

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Postal Code Region 7

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 8

30 - - - - - - - - - - - - - - - - - - 30 - - - - -
15% - - - - - - - - - - - - - - - - - - 15% - - - - - 

Postal Code Region 9

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 583Q1550. What is the highest level of education you have completed or the highest degree you have received?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No level completed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Completed FSLC (first
school leaving certificate)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Completed MSLC (middle
school leaving certificate)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Vocational/COMM

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

JSS/O’Level

22 - - - - - - - - - - - - - - - - - - 22 - - - - -
11% - - - - - - - - - - - - - - - - - - 11% - - - - - 

Completed O’Level/SSS
(senior secondary school)

106 - - - - - - - - - - - - - - - - - - 106 - - - - -
53% - - - - - - - - - - - - - - - - - - 53% - - - - - 

Completed A’Level or
higher

68 - - - - - - - - - - - - - - - - - - 68 - - - - -
34% - - - - - - - - - - - - - - - - - - 34% - - - - - 

Other

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 584Q1585. Do you consider yourself...?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Hausa

89 - - - - - - - - - - - - - - - - - - 89 - - - - -
44% - - - - - - - - - - - - - - - - - - 44% - - - - - 

Yoruba

60 - - - - - - - - - - - - - - - - - - 60 - - - - -
30% - - - - - - - - - - - - - - - - - - 30% - - - - - 

Igbo/Ibo

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Fulanji

42 - - - - - - - - - - - - - - - - - - 42 - - - - -
21% - - - - - - - - - - - - - - - - - - 21% - - - - - 

Other

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

Decline to answer

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 585Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

Ad Daqahliyah

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Al Buhayrah

7 - - - - - - - - - - - - - - - - - - - - 7 - - -
7% - - - - - - - - - - - - - - - - - - - - 7% - - - 

Al Gharbiyah

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Al Ismailiyah

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Kafr ash Shaykh

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Dumyat

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Al Qalyubiyah

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

Ash Sharqiyah

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Al Minufiyah

27 - - - - - - - - - - - - - - - - - - - - 27 - - -
26% - - - - - - - - - - - - - - - - - - - - 26% - - - 

Al Qahirah

13 - - - - - - - - - - - - - - - - - - - - 13 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

Al Iskandariyah

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Bur Said

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Uqsur

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

As Suways

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Aswan

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Asyut

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 585Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base
3 - - - - - - - - - - - - - - - - - - - - 3 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Al Minya

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Suhaj

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Qina

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Al Fayyum

13 - - - - - - - - - - - - - - - - - - - - 13 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

Al Jizah

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Bani Suwayf

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Janub Sina

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Matruh

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shamal Sina

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Wadi al Jadid

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Al Bahr al Ahmar

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 586Q1506. REGION CLASSIFICATION

Base: All Egypt Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Unweighted Base
103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 103 -** -** -**Weighted Base

36 - - - - - - - - - - - - - - - - - - - - 36 - - -
35% - - - - - - - - - - - - - - - - - - - - 35% - - - 

Lower

41 - - - - - - - - - - - - - - - - - - - - 41 - - -
40% - - - - - - - - - - - - - - - - - - - - 40% - - - 

City

25 - - - - - - - - - - - - - - - - - - - - 25 - - -
24% - - - - - - - - - - - - - - - - - - - - 24% - - - 

Upper

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Desert

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 587Q4005. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All Colombia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

22 - - - - - - - - - - - - - - - - - - - - - 22 - -
18% - - - - - - - - - - - - - - - - - - - - - 18% - - 

Menos de $ 6,000.000
pesos colombianos

11 - - - - - - - - - - - - - - - - - - - - - 11 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

$ 6.001.000 a $
12.000.000 pesos
colombianos

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

$ 12.001.000 a $
18.000.000 pesos
colombianos

11 - - - - - - - - - - - - - - - - - - - - - 11 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

$ 18.001.000 a $
24.000.000 pesos
colombianos

11 - - - - - - - - - - - - - - - - - - - - - 11 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

$ 24.001.000 a $
30.000.000 pesos
colombianos

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

$ 30.001.000 a $
36.000.000 pesos
colombianos

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

$ 36.001.000 a $
60.000.000 pesos
colombianos

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

$ 60.001.000 a $
84.000.000 pesos
colombianos

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

$ 84.001.000 o mas pesos
colombianos

24 - - - - - - - - - - - - - - - - - - - - - 24 - -
20% - - - - - - - - - - - - - - - - - - - - - 20% - - 

Decline to answer

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 588Q4010. What is your current education level?

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Kindergarten school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Kindergarten
school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Lower Secondary
school (Grades 6-9)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Lower
Secondary school
(Grades 6-9)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Some Upper Secondary
school (Grades 10-12)

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Complete Upper
Secondary school
(Grades 10-12)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Professional
Secondary school -
Primary level

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Complete Professional
Secondary school -
Primary level

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Some Professional
Secondary school -
Intermediate level

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Complete Professional
Secondary school -
Intermediate level

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Some College

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

Complete College

20 - - - - - - - - - - - 20 - - - - - - - - - - - -
20% - - - - - - - - - - - 20% - - - - - - - - - - - - 

Some University

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 588Q4010. What is your current education level?

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
40 - - - - - - - - - - - 40 - - - - - - - - - - - -
40% - - - - - - - - - - - 40% - - - - - - - - - - - - 

Complete University

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

Some Post graduate
degree

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

Complete Post graduate
degree

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Don’t’ Know/ REFUSED

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 589Q4015. What is your current occupation?

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

GOVERNMENT
EMPLOYEE (THE
GOVERNMENT’S
ORGANIZATIONS OR
STATE-OWN
COMPANIES)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Senior government official

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Middle government official

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Low government official

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Production Worker

15 - - - - - - - - - - - 15 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

NON-STATE SECTOR
EMPLOYEE

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Top level management

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Middle management

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Low manager

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Executive/Officer

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

EMPLOYER (owners of
companies/business
establishments having
’employees’ on a
continuous basis)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Owner of a
company/agency/farm (10
workers or higher)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Owner of a
company/agency/farm (1-
9 workers)

9 - - - - - - - - - - - 9 - - - - - - - - - - - -
9% - - - - - - - - - - - 9% - - - - - - - - - - - - 

OWN-ACCOUNT
WORKER

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Investor (real estate,
stock,...)
_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 589Q4015. What is your current occupation?

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base
1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Store owner/ individual
establishment owner (not
having ’’employees’’ on a
continuous basis)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Farmer, logger, fisherman
(agriculture, forestry and
fishing)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Other self-employment
(professional, freelancer,
own-account driver,
vendor, hawker,...)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

PART-TIME/UNPAID
FAMILY WORKER/
UNEMPLOYED

27 - - - - - - - - - - - 27 - - - - - - - - - - - -
27% - - - - - - - - - - - 27% - - - - - - - - - - - - 

Student/ Apprentice

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

Housewife/househusband

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Retired

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Family workers

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Unemployed

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

OTHERS
(UNCLASSIFIABLE BY
STATUS)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Don’t Know/ REFUSED

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 590Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
14% - - - - - - - - - - - 14% - - - - - - - - - - - - 

150,000,000 VND or
higher

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

26 - - - - - - - - - - - 26 - - - - - - - - - - - -
26% - - - - - - - - - - - 26% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

23 - - - - - - - - - - - 23 - - - - - - - - - - - -
23% - - - - - - - - - - - 23% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

1- 1,499,999 VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No income/ expenditure

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Don’t Know/NA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 591Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

150,000,000 VND or
higher

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

21 - - - - - - - - - - - 21 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

24 - - - - - - - - - - - 24 - - - - - - - - - - - -
24% - - - - - - - - - - - 24% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
14% - - - - - - - - - - - 14% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

1- 1,499,999 VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No income/ expenditure

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

Don’t Know/NA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 592Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

150,000,000 VND or
higher

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
14% - - - - - - - - - - - 14% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

17 - - - - - - - - - - - 17 - - - - - - - - - - - -
17% - - - - - - - - - - - 17% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

16 - - - - - - - - - - - 16 - - - - - - - - - - - -
16% - - - - - - - - - - - 16% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

1- 1,499,999 VND

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

No income/ expenditure

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Don’t Know/NA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 593Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

150,000,000 VND or
higher

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
12% - - - - - - - - - - - 12% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
12% - - - - - - - - - - - 12% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

24 - - - - - - - - - - - 24 - - - - - - - - - - - -
24% - - - - - - - - - - - 24% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

19 - - - - - - - - - - - 19 - - - - - - - - - - - -
19% - - - - - - - - - - - 19% - - - - - - - - - - - - 

1- 1,499,999 VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 1% - - - - - - - - - - - - 

No income/ expenditure

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
11% - - - - - - - - - - - 11% - - - - - - - - - - - - 

Don’t Know/NA

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 594Q4025. SOCIO ECONOMIC CLASSIFICATION

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

94* -** -** -** -** -** -** -** -** -** -** -** 94* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
94* -** -** -** -** -** -** -** -** -** -** -** 94* -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

Class A5 (150,000,000+)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Class A4 (75,000,000 -
149,999,999)

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Class A3 (45,000,000 -
74,999,999)

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Class A2 (30,000,000 -
44,999,999)

26 - - - - - - - - - - - 26 - - - - - - - - - - - -
28% - - - - - - - - - - - 28% - - - - - - - - - - - - 

Class A1 (15,000,000 -
29,999,999)

23 - - - - - - - - - - - 23 - - - - - - - - - - - -
24% - - - - - - - - - - - 24% - - - - - - - - - - - - 

Class B (7,500,000 -
14,999,999)

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

Class C (4,500,000 -
7,499,999)

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

Class D (3,000,000 -
4,499,000)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Class E (1,500,000 -
2,999,999)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

Class F (1 - 1,499,999)

94 - - - - - - - - - - - 94 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 595Q4027. In what region do you live?

Base: All Vietnam Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
100 -** -** -** -** -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

15 - - - - - - - - - - - 15 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

North East

19 - - - - - - - - - - - 19 - - - - - - - - - - - -
19% - - - - - - - - - - - 19% - - - - - - - - - - - - 

Red River Delta

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
7% - - - - - - - - - - - 7% - - - - - - - - - - - - 

North Central Coast

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

South Central Coast

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Central Highlands

34 - - - - - - - - - - - 34 - - - - - - - - - - - -
34% - - - - - - - - - - - 34% - - - - - - - - - - - - 

South East

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

Mekong River Delta

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
3% - - - - - - - - - - - 3% - - - - - - - - - - - - 

North West

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 596Q4030. What is your highest educational attainment?

Base: All Philippines Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Some elementary

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Complete elementary

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Some high school

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Completed high school

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Some vocational

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Completed Vocational

39 - - - - - - - - - - - - 39 - - - - - - - - - - -
19% - - - - - - - - - - - - 19% - - - - - - - - - - - 

Some college

121 - - - - - - - - - - - - 121 - - - - - - - - - - -
59% - - - - - - - - - - - - 59% - - - - - - - - - - - 

Completed college/ Has
degree

13 - - - - - - - - - - - - 13 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

Some post graduate
degree

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

Completed post graduate
degree

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Not know/Refused

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 597Q4035. At the present time, what is your occupation?

Base: All Philippines Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

83 - - - - - - - - - - - - 83 - - - - - - - - - - -
40% - - - - - - - - - - - - 40% - - - - - - - - - - - 

Professional, technical
and kindred workers

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Farmers and farm
managers

11 - - - - - - - - - - - - 11 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

Manager, officials and
proprietors except farm

16 - - - - - - - - - - - - 16 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

Clerical and kindred
workers

17 - - - - - - - - - - - - 17 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

Sales workers

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Craftsmen, foremen and
kindred workers

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Service workers except
private household workers

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Private household workers

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Laborers

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

Not gainfully employed

16 - - - - - - - - - - - - 16 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

Housewife

9 - - - - - - - - - - - - 9 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Student

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Refused

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Pensioner

18 - - - - - - - - - - - - 18 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

Others

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 598Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base

96 - - - - - - - - - - - - 96 - - - - - - - - - - -
47% - - - - - - - - - - - - 47% - - - - - - - - - - - 

National Capital Region

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Cordillera Administrative
Region

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Ilocos (Region I)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Cagayan Valley (Region
II)

13 - - - - - - - - - - - - 13 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

Central Luzon (Region III)

27 - - - - - - - - - - - - 27 - - - - - - - - - - -
13% - - - - - - - - - - - - 13% - - - - - - - - - - - 

Southern Tagalog (Region
IV)

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Bicol (Region V)

9 - - - - - - - - - - - - 9 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Western Visayas (Region
VI)

19 - - - - - - - - - - - - 19 - - - - - - - - - - -
9% - - - - - - - - - - - - 9% - - - - - - - - - - - 

Central Visayas (Region
VII)

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Eastern Visayas (Region
VIII)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Western Mindanao
(Region IX)

9 - - - - - - - - - - - - 9 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Northern Mindanao
(Region X)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Southern Mindanao
(Region XI)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Central Mindanao (Region
XII)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Autonomous Region in
Muslim Mindanao

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - * - - - - - - - - - - - 

Caraga

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 1161J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

14 Mar 2015
Table 598Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

206 -** -** -** -** -** -** -** -** -** -** -** -** 206 -** -** -** -** -** -** -** -** -** -** -**Weighted Base
206 - - - - - - - - - - - - 206 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 599Q1507. What is the highest level of education you have completed or the highest degree you have received?

Base: All Brazil Respondents And 21+ Years Of Age

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

341 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 341Unweighted Base
341 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 341Weighted Base

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Nenhum

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Alfabetizacao

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - * 

Fundamental incompleto -
fundamental I (1a. serie a
3a. serie)

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Fundamental incompleto -
fundamental II (4a. serie a
7a. serie)

4 - - - - - - - - - - - - - - - - - - - - - - - 4
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Fundamental completo

121 - - - - - - - - - - - - - - - - - - - - - - - 121
35% - - - - - - - - - - - - - - - - - - - - - - - 35%

Ensino Medio

173 - - - - - - - - - - - - - - - - - - - - - - - 173
51% - - - - - - - - - - - - - - - - - - - - - - - 51%

Superior

38 - - - - - - - - - - - - - - - - - - - - - - - 38
11% - - - - - - - - - - - - - - - - - - - - - - - 11%

Pos-graduacao
(Mestrado, Doutorado ou
Pos-doutorado)

341 - - - - - - - - - - - - - - - - - - - - - - - 341
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 600Q1538. What is the highest level of education you have completed or the highest degree you have received?

Base: All Mexican Respondents And 21+ Years Of Age

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

215 -** -** 215 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
215 -** -** 215 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No he estudiado

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria incompleta

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria completa

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Secundaria incompleta

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - * - - - - - - - - - - - - - - - - - - - - - 

Secundaria completa

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - * - - - - - - - - - - - - - - - - - - - - - 

Carrera comercial

10 - - 10 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

Carrera tecnica

7 - - 7 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

Preparatoria incompleta

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

Preparatoria completa

38 - - 38 - - - - - - - - - - - - - - - - - - - - -
18% - - 18% - - - - - - - - - - - - - - - - - - - - - 

Licenciatura incompleta

113 - - 113 - - - - - - - - - - - - - - - - - - - - -
53% - - 53% - - - - - - - - - - - - - - - - - - - - - 

Licenciatura completa

21 - - 21 - - - - - - - - - - - - - - - - - - - - -
10% - - 10% - - - - - - - - - - - - - - - - - - - - - 

Diplomado/Maestria

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - * - - - - - - - - - - - - - - - - - - - - - 

Doctorado

215 - - 215 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 601Q1574. What is the highest level of education you have completed or the highest degree you have received?

Base: All Chinese Respondents And 21+ Years Of Age

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1098 -** -** -** -** -** -** -** -** -** -** 1098 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1098 -** -** -** -** -** -** -** -** -** -** 1098 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

83 - - - - - - - - - - 83 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

High school or less

289 - - - - - - - - - - 289 - - - - - - - - - - - - -
26% - - - - - - - - - - 26% - - - - - - - - - - - - - 

College

639 - - - - - - - - - - 639 - - - - - - - - - - - - -
58% - - - - - - - - - - 58% - - - - - - - - - - - - - 

Bachelor degree

87 - - - - - - - - - - 87 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

Post graduate

1098 - - - - - - - - - - 1098 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 602QTRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Turkey Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
102 -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

Primary education

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

Middle school or junior
high school

26 - - - - 26 - - - - - - - - - - - - - - - - - - -
25% - - - - 25% - - - - - - - - - - - - - - - - - - - 

High school

63 - - - - 63 - - - - - - - - - - - - - - - - - - -
62% - - - - 62% - - - - - - - - - - - - - - - - - - - 

University

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
7% - - - - 7% - - - - - - - - - - - - - - - - - - - 

Masters degree or
doctorate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling completed

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 603QCOED. What was the last year of schooling that you completed?

Base: All Colombia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Unweighted Base
119 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 119 -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Pre-school

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Primary

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

Secondary

40 - - - - - - - - - - - - - - - - - - - - - 40 - -
34% - - - - - - - - - - - - - - - - - - - - - 34% - - 

Technical/Technology

51 - - - - - - - - - - - - - - - - - - - - - 51 - -
43% - - - - - - - - - - - - - - - - - - - - - 43% - - 

University

19 - - - - - - - - - - - - - - - - - - - - - 19 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

Post Graduate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Other

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 604QIDED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Indonesia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Unweighted Base
207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some elementary school

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - 

Elementary school

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Junior high school

204 - - - - - - - - - - - - - - - - - 204 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

High school or higher

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 605QJPED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Japan Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Unweighted Base
358 -** -** -** -** -** -** -** -** -** -** -** -** -** 358 -** -** -** -** -** -** -** -** -** -**Weighted Base

11 - - - - - - - - - - - - - 11 - - - - - - - - - -
3% - - - - - - - - - - - - - 3% - - - - - - - - - - 

Less than high school

121 - - - - - - - - - - - - - 121 - - - - - - - - - -
34% - - - - - - - - - - - - - 34% - - - - - - - - - - 

High school degree

49 - - - - - - - - - - - - - 49 - - - - - - - - - -
14% - - - - - - - - - - - - - 14% - - - - - - - - - - 

Junior College degree

177 - - - - - - - - - - - - - 177 - - - - - - - - - -
49% - - - - - - - - - - - - - 49% - - - - - - - - - - 

BA or University degree

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 606QNGED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Nigeria Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Unweighted Base
201 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No level completed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Completed FSLC (first
school leaving certificate)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Completed MSLC (middle
school leaving certificate)

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Vocational/COMM

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

JSS/O’Level

21 - - - - - - - - - - - - - - - - - - 21 - - - - -
10% - - - - - - - - - - - - - - - - - - 10% - - - - - 

Completed O’Level/SSS
(senior secondary school)

109 - - - - - - - - - - - - - - - - - - 109 - - - - -
54% - - - - - - - - - - - - - - - - - - 54% - - - - - 

Completed A’Level or
higher

66 - - - - - - - - - - - - - - - - - - 66 - - - - -
33% - - - - - - - - - - - - - - - - - - 33% - - - - - 

Other

201 - - - - - - - - - - - - - - - - - - 201 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 607QPLED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Poland Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
112 -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Incomplete primary or no
school education

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Primary

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
1% - - - - - - 1% - - - - - - - - - - - - - - - - - 

Basic vocational

38 - - - - - - 38 - - - - - - - - - - - - - - - - -
34% - - - - - - 34% - - - - - - - - - - - - - - - - - 

Secondary

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

Post-secondary

59 - - - - - - 59 - - - - - - - - - - - - - - - - -
53% - - - - - - 53% - - - - - - - - - - - - - - - - - 

Tertiary

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 608QRUED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Russia Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Unweighted Base
253 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 253 -** -** -** -** -** -** -** -**Weighted Base

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - * - - - - - - - - 

Incomplete secondary and
lower

11 - - - - - - - - - - - - - - - 11 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

Secondary general

41 - - - - - - - - - - - - - - - 41 - - - - - - - -
16% - - - - - - - - - - - - - - - 16% - - - - - - - - 

Secondary special

31 - - - - - - - - - - - - - - - 31 - - - - - - - -
12% - - - - - - - - - - - - - - - 12% - - - - - - - - 

Incomplete higher

169 - - - - - - - - - - - - - - - 169 - - - - - - - -
67% - - - - - - - - - - - - - - - 67% - - - - - - - - 

Higher (including
postgraduate)

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 609QKRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All South Korea Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Unweighted Base
204 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 204 -** -** -** -** -** -** -** -** -**Weighted Base

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Less than high school

51 - - - - - - - - - - - - - - 51 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

High school graduate

127 - - - - - - - - - - - - - - 127 - - - - - - - - -
62% - - - - - - - - - - - - - - 62% - - - - - - - - - 

College/University
graduate

23 - - - - - - - - - - - - - - 23 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

Post graduate degree

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 610QBRINC. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All Brazil Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Unweighted Base
370 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 370Weighted Base

73 - - - - - - - - - - - - - - - - - - - - - - - 73
20% - - - - - - - - - - - - - - - - - - - - - - - 20%

Less than 24,000 real

117 - - - - - - - - - - - - - - - - - - - - - - - 117
32% - - - - - - - - - - - - - - - - - - - - - - - 32%

24,000 to 50,999 real

116 - - - - - - - - - - - - - - - - - - - - - - - 116
31% - - - - - - - - - - - - - - - - - - - - - - - 31%

51,000 to 119,999 real

38 - - - - - - - - - - - - - - - - - - - - - - - 38
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

120,000 real or more

26 - - - - - - - - - - - - - - - - - - - - - - - 26
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

Decline to answer

370 - - - - - - - - - - - - - - - - - - - - - - - 370
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 611QCNINC. Which of the following income categories best describes your total monthly household income before taxes?

Base: All Chinese Respondents

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1110 -** -** -** -** -** -** -** -** -** -** 1110 -** -** -** -** -** -** -** -** -** -** -** -** -**Weighted Base

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Less than 1000 RMB

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

1001-2000 RMB

19 - - - - - - - - - - 19 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

2001-3000 RMB

42 - - - - - - - - - - 42 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

3001-4000 RMB

113 - - - - - - - - - - 113 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

4001-6000 RMB

364 - - - - - - - - - - 364 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

6001-10,000 RMB

555 - - - - - - - - - - 555 - - - - - - - - - - - - -
50% - - - - - - - - - - 50% - - - - - - - - - - - - - 

Over 10,000 RMB

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Decline to answer

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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 Banner * Banner Table 612

Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Total Consumers
Country

502 502 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY ACDEFGHIJKLMNOPQRSTUVWXY

US

200 - 200 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTWY ABDEFGHIJKLMNOPQRSTUVWXY

Canada

223 - - 223 - - - - - - - - - - - - - - - - - - - - -
4% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCHIJKLNOPQRSTUVWXY ABCEFGHIJKLMNOPQRSTUVWXY

Mexico

101 - - - 101 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDFGHIJKLMNOPQRSTUVWXY

Italy

102 - - - - 102 - - - - - - - - - - - - - - - - - - -
2% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEGHIJKLMNOPQRSTUVWXY

Turkey

100 - - - - - 100 - - - - - - - - - - - - - - - - - -
2% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BKLOQRY ABCDEFHIJKLMNOPQRSTUVWXY

Spain

112 - - - - - - 112 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BDIKLOQRY ABCDEFGIJKLMNOPQRSTUVWXY

Poland

220 - - - - - - - 220 - - - - - - - - - - - - - - - -
4% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDHJKLNOPQRSTUWXY ABCDEFGHJKLMNOPQRSTUVWXY

UK

201 - - - - - - - - 201 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTWY ABCDEFGHIKLMNOPQRSTUVWXY

France

250 - - - - - - - - - 250 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY ABCDEFGHIJLMNOPQRSTUVWXY

Germany

1110 - - - - - - - - - - 1110 - - - - - - - - - - - - -
18% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY ABCDEFGHIJKMNOPQRSTUVWXY

China

100 - - - - - - - - - - - 100 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BKLOQRY ABCDEFGHIJKLNOPQRSTUVWXY

Vietnam

206 - - - - - - - - - - - - 206 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDHIJKLOPQRSTWY ABCDEFGHIJKLMOPQRSTUVWXY

Philippines

358 - - - - - - - - - - - - - 358 - - - - - - - - - -
6% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY ABCDEFGHIJKLMNPQRSTUVWXY

Japan

204 - - - - - - - - - - - - - - 204 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDHIJKLNOQRSTWY ABCDEFGHIJKLMNOQRSTUVWXY

South Korea

253 - - - - - - - - - - - - - - - 253 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY ABCDEFGHIJKLMNOPRSTUVWXY

Russia

687 - - - - - - - - - - - - - - - - 687 - - - - - - -
11% - - - - - - - - - - - - - - - - 100% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY ABCDEFGHIJKLMNOPQSTUVWXY

India

207 - - - - - - - - - - - - - - - - - 207 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDHIJKLNOPQRTWY ABCDEFGHIJKLMNOPQRTUVWXY

Indonesia

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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Country

Total Philip- South Indone- South
Consumers US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6144 502 200 223 101 102 100 112 220 201 250 1110 100 206 358 204 253 687 207 201 105 103 119 110 370Total Consumers
201 - - - - - - - - - - - - - - - - - - 201 - - - - -

3% - - - - - - - - - - - - - - - - - - 100% - - - - - 
BCDIJKLNOPQRSWY ABCDEFGHIJKLMNOPQRSUVWXY

Nigeria

105 - - - - - - - - - - - - - - - - - - - 105 - - - -
2% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BDKLOQRY ABCDEFGHIJKLMNOPQRSTVWXY

South Africa

103 - - - - - - - - - - - - - - - - - - - - 103 - - -
2% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BKLOQRY ABCDEFGHIJKLMNOPQRSTUWXY

Egypt

119 - - - - - - - - - - - - - - - - - - - - - 119 - -
2% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDIJKLNOPQRSTY ABCDEFGHIJKLMNOPQRSTUVXY

Colombia

110 - - - - - - - - - - - - - - - - - - - - - - 110 -
2% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BDIKLOQRY ABCDEFGHIJKLMNOPQRSTUVWY

Argentina

370 - - - - - - - - - - - - - - - - - - - - - - - 370
6% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX ABCDEFGHIJKLMNOPQRSTUVWX

Brazil

_____________________________________________________
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.  
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1 1 Q75. Sample source
2 2 Q616. COUNTRY
4 3 Q620. LANGUAGE
6 4 Q264. In which country or region do you currently reside?
8 5 Q268. Are you...?
9 6 Q280. Respondent Age.

10 7 Q600. How many hours per week do you spend using the Internet?
11 8 Q640. COUNTRY QUOTAS
13 9 Q605. Have you ever registered a domain name?
14 10 Q610. Do you plan to register a domain name in the next 6-12 months?
15 11 Q700. Which of the following domain name extensions, if any, have you heard of?
18 12 Q705. Which of the following domain name extensions have you personally visited when going to websites?
21 13 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
24 14 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
27 15 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
28 16 Q711_1. How likely are you to visit websites with the following domain name extensions in the next 6 months?

1. .biz
29 17 Q711_2. How likely are you to visit websites with the following domain name extensions in the next 6 months?

2. .com
30 18 Q711_3. How likely are you to visit websites with the following domain name extensions in the next 6 months?

3. .info
31 19 Q711_4. How likely are you to visit websites with the following domain name extensions in the next 6 months?

4. .mobi
32 20 Q711_5. How likely are you to visit websites with the following domain name extensions in the next 6 months?

5. .net
33 21 Q711_6. How likely are you to visit websites with the following domain name extensions in the next 6 months?

6. .org
34 22 Q711_7. How likely are you to visit websites with the following domain name extensions in the next 6 months?

7. .tel
35 23 Q711_8. How likely are you to visit websites with the following domain name extensions in the next 6 months?

8. .asia
36 24 Q711_9. How likely are you to visit websites with the following domain name extensions in the next 6 months?

9. .pro
37 25 Q711_10. How likely are you to visit websites with the following domain name extensions in the next 6 months?

10. .coop
38 26 Q711_11. How likely are you to visit websites with the following domain name extensions in the next 6 months?

11. .cn
39 27 Q711_12. How likely are you to visit websites with the following domain name extensions in the next 6 months?

12. .vn
40 28 Q711_13. How likely are you to visit websites with the following domain name extensions in the next 6 months?

13. .ph
41 29 Q711_14. How likely are you to visit websites with the following domain name extensions in the next 6 months?

14. .jp
42 30 Q711_15. How likely are you to visit websites with the following domain name extensions in the next 6 months?

15. .kr
43 31 Q711_16. How likely are you to visit websites with the following domain name extensions in the next 6 months?

16. .ru
44 32 Q711_17. How likely are you to visit websites with the following domain name extensions in the next 6 months?

17. .in
45 33 Q711_18. How likely are you to visit websites with the following domain name extensions in the next 6 months?

18. .id
46 34 Q711_19. How likely are you to visit websites with the following domain name extensions in the next 6 months?

19. .ng
47 35 Q711_20. How likely are you to visit websites with the following domain name extensions in the next 6 months?

20. .za
48 36 Q711_21. How likely are you to visit websites with the following domain name extensions in the next 6 months?

21. .eg
49 37 Q711_22. How likely are you to visit websites with the following domain name extensions in the next 6 months?

22. .co
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50 38 Q711_23. How likely are you to visit websites with the following domain name extensions in the next 6 months?
23. .ar

51 39 Q711_24. How likely are you to visit websites with the following domain name extensions in the next 6 months?
24. .br

52 40 Q711_25. How likely are you to visit websites with the following domain name extensions in the next 6 months?
25. .it

53 41 Q711_26. How likely are you to visit websites with the following domain name extensions in the next 6 months?
26. .tr

54 42 Q711_27. How likely are you to visit websites with the following domain name extensions in the next 6 months?
27. .es

55 43 Q711_28. How likely are you to visit websites with the following domain name extensions in the next 6 months?
28. .pl

56 44 Q711_29. How likely are you to visit websites with the following domain name extensions in the next 6 months?
29. .uk

57 45 Q711_30. How likely are you to visit websites with the following domain name extensions in the next 6 months?
30. .fr

58 46 Q711_31. How likely are you to visit websites with the following domain name extensions in the next 6 months?
31. .de

59 47 Q711_32. How likely are you to visit websites with the following domain name extensions in the next 6 months?
32. .us

60 48 Q711_33. How likely are you to visit websites with the following domain name extensions in the next 6 months?
33. .ca

61 49 Q711_34. How likely are you to visit websites with the following domain name extensions in the next 6 months?
34. .mx

62 50 Q716_1. Why are you very likely to visit a website with each of these extensions in the future?
1. .biz

65 51 Q716_2. Why are you very likely to visit a website with each of these extensions in the future?
2. .com

68 52 Q716_3. Why are you very likely to visit a website with each of these extensions in the future?
3. .info

71 53 Q716_4. Why are you very likely to visit a website with each of these extensions in the future?
4. .mobi

74 54 Q716_5. Why are you very likely to visit a website with each of these extensions in the future?
5. .net

77 55 Q716_6. Why are you very likely to visit a website with each of these extensions in the future?
6. .org

80 56 Q716_7. Why are you very likely to visit a website with each of these extensions in the future?
7. .tel

83 57 Q716_8. Why are you very likely to visit a website with each of these extensions in the future?
8. .asia

86 58 Q716_9. Why are you very likely to visit a website with each of these extensions in the future?
9. .pro

89 59 Q716_10. Why are you very likely to visit a website with each of these extensions in the future?
10. .coop

92 60 Q716_11. Why are you very likely to visit a website with each of these extensions in the future?
11. .cn

95 61 Q716_12. Why are you very likely to visit a website with each of these extensions in the future?
12. .vn

98 62 Q716_13. Why are you very likely to visit a website with each of these extensions in the future?
13. .ph

101 63 Q716_14. Why are you very likely to visit a website with each of these extensions in the future?
14. .jp

104 64 Q716_15. Why are you very likely to visit a website with each of these extensions in the future?
15. .kr

107 65 Q716_16. Why are you very likely to visit a website with each of these extensions in the future?
16. .ru

110 66 Q716_17. Why are you very likely to visit a website with each of these extensions in the future?
17. .in

113 67 Q716_18. Why are you very likely to visit a website with each of these extensions in the future?
18. .id

116 68 Q716_19. Why are you very likely to visit a website with each of these extensions in the future?
19. .ng

119 69 Q716_20. Why are you very likely to visit a website with each of these extensions in the future?
20. .za
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122 70 Q716_21. Why are you very likely to visit a website with each of these extensions in the future?
21. .eg

125 71 Q716_22. Why are you very likely to visit a website with each of these extensions in the future?
22. .co

128 72 Q716_23. Why are you very likely to visit a website with each of these extensions in the future?
23. .ar

131 73 Q716_24. Why are you very likely to visit a website with each of these extensions in the future?
24. .br

134 74 Q716_25. Why are you very likely to visit a website with each of these extensions in the future?
25. .it

137 75 Q716_26. Why are you very likely to visit a website with each of these extensions in the future?
26. .tr

140 76 Q716_27. Why are you very likely to visit a website with each of these extensions in the future?
27. .es

143 77 Q716_28. Why are you very likely to visit a website with each of these extensions in the future?
28. .pl

146 78 Q716_29. Why are you very likely to visit a website with each of these extensions in the future?
29. .uk

149 79 Q716_30. Why are you very likely to visit a website with each of these extensions in the future?
30. .fr

152 80 Q716_31. Why are you very likely to visit a website with each of these extensions in the future?
31. .de

155 81 Q716_32. Why are you very likely to visit a website with each of these extensions in the future?
32. .us

158 82 Q716_33. Why are you very likely to visit a website with each of these extensions in the future?
33. .ca

161 83 Q716_34. Why are you very likely to visit a website with each of these extensions in the future?
34. .mx

164 84 Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?
1. .biz

166 85 Q718_2. Why are you very unlikely to visit a website with each of these extensions in the future?
2. .com

168 86 Q718_3. Why are you very unlikely to visit a website with each of these extensions in the future?
3. .info

170 87 Q718_4. Why are you very unlikely to visit a website with each of these extensions in the future?
4. .mobi

172 88 Q718_5. Why are you very unlikely to visit a website with each of these extensions in the future?
5. .net

174 89 Q718_6. Why are you very unlikely to visit a website with each of these extensions in the future?
6. .org

176 90 Q718_7. Why are you very unlikely to visit a website with each of these extensions in the future?
7. .tel

178 91 Q718_8. Why are you very unlikely to visit a website with each of these extensions in the future?
8. .asia

180 92 Q718_9. Why are you very unlikely to visit a website with each of these extensions in the future?
9. .pro

182 93 Q718_10. Why are you very unlikely to visit a website with each of these extensions in the future?
10. .coop

184 94 Q718_11. Why are you very unlikely to visit a website with each of these extensions in the future?
11. .cn

186 95 Q718_12. Why are you very unlikely to visit a website with each of these extensions in the future?
12. .vn

188 96 Q718_13. Why are you very unlikely to visit a website with each of these extensions in the future?
13. .ph

190 97 Q718_14. Why are you very unlikely to visit a website with each of these extensions in the future?
14. .jp

192 98 Q718_15. Why are you very unlikely to visit a website with each of these extensions in the future?
15. .kr

194 99 Q718_16. Why are you very unlikely to visit a website with each of these extensions in the future?
16. .ru

196 100 Q718_17. Why are you very unlikely to visit a website with each of these extensions in the future?
17. .in

198 101 Q718_18. Why are you very unlikely to visit a website with each of these extensions in the future?
18. .id
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200 102 Q718_19. Why are you very unlikely to visit a website with each of these extensions in the future?
19. .ng

202 103 Q718_20. Why are you very unlikely to visit a website with each of these extensions in the future?
20. .za

204 104 Q718_21. Why are you very unlikely to visit a website with each of these extensions in the future?
21. .eg

206 105 Q718_22. Why are you very unlikely to visit a website with each of these extensions in the future?
22. .co

208 106 Q718_23. Why are you very unlikely to visit a website with each of these extensions in the future?
23. .ar

210 107 Q718_24. Why are you very unlikely to visit a website with each of these extensions in the future?
24. .br

212 108 Q718_25. Why are you very unlikely to visit a website with each of these extensions in the future?
25. .it

214 109 Q718_26. Why are you very unlikely to visit a website with each of these extensions in the future?
26. .tr

216 110 Q718_27. Why are you very unlikely to visit a website with each of these extensions in the future?
27. .es

218 111 Q718_28. Why are you very unlikely to visit a website with each of these extensions in the future?
28. .pl

220 112 Q718_29. Why are you very unlikely to visit a website with each of these extensions in the future?
29. .uk

222 113 Q718_30. Why are you very unlikely to visit a website with each of these extensions in the future?
30. .fr

224 114 Q718_31. Why are you very unlikely to visit a website with each of these extensions in the future?
31. .de

226 115 Q718_32. Why are you very unlikely to visit a website with each of these extensions in the future?
32. .us

228 116 Q718_33. Why are you very unlikely to visit a website with each of these extensions in the future?
33. .ca

230 117 Q718_34. Why are you very unlikely to visit a website with each of these extensions in the future?
34. .mx

232 118 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF TOP 2 BOX

235 119 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF BOTTOM 2 BOX

238 120 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN

239 121 Q721_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
1. .biz

240 122 Q721_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
2. .com

241 123 Q721_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
3. .info

242 124 Q721_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
4. .mobi

243 125 Q721_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
5. .net

244 126 Q721_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
6. .org

245 127 Q721_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
7. .tel

246 128 Q721_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
8. .asia

247 129 Q721_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
9. .pro

248 130 Q721_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
10. .coop

249 131 Q721_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
11. .cn

250 132 Q721_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
12. .vn

251 133 Q721_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
13. .ph



14 March 2015
J45961a - ICANN Global Study - Consumers
Nielsen
Banner 1

TitleTablePage

252 134 Q721_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
14. .jp

253 135 Q721_15. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
15. .kr

254 136 Q721_16. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
16. .ru

255 137 Q721_17. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
17. .in

256 138 Q721_18. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
18. .id

257 139 Q721_19. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
19. .ng

258 140 Q721_20. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
20. .za

259 141 Q721_21. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
21. .eg

260 142 Q721_22. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
22. .co

261 143 Q721_23. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
23. .ar

262 144 Q721_24. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
24. .br

263 145 Q721_25. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
25. .it

264 146 Q721_26. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
26. .tr

265 147 Q721_27. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
27. .es

266 148 Q721_28. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
28. .pl

267 149 Q721_29. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
29. .uk

268 150 Q721_30. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
30. .fr

269 151 Q721_31. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
31. .de

270 152 Q721_32. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
32. .us

271 153 Q721_33. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
33. .ca

272 154 Q721_34. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
34. .mx

273 155 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.
SUMMARY TABLE OF TOP 2 BOX

275 156 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.
SUMMARY TABLE OF BOTTOM 2 BOX

277 157 Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.
1. .com

278 158 Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.
2. .net

279 159 Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.
3. .info

280 160 Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.
4. .org

281 161 Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.
5. .cn

282 162 Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.
6. .vn

283 163 Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.
7. .ph

284 164 Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.
8. .jp

285 165 Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.
9. .kr
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286 166 Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.
10. .ru

287 167 Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.
11. .in

288 168 Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.
12. .id

289 169 Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.
13. .ng

290 170 Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.
14. .za

291 171 Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.
15. .eg

292 172 Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.
16. .co

293 173 Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.
17. .ar

294 174 Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.
18. .br

295 175 Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.
19. .it

296 176 Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.
20. .tr

297 177 Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.
21. .es

298 178 Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.
22. .pl

299 179 Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.
23. .uk

300 180 Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.
24. .fr

301 181 Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.
25. .de

302 182 Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.
26. .us

303 183 Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.
27. .ca

304 184 Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.
28. .mx

305 185 Q730. To the best of your knowledge, why do some websites have different extensions?
309 186 Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
312 187 Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
315 188 Q736_1. What has your experience been like with websites that have the following domain name extensions?

1. .biz
316 189 Q736_2. What has your experience been like with websites that have the following domain name extensions?

2. .com
317 190 Q736_3. What has your experience been like with websites that have the following domain name extensions?

3. .info
318 191 Q736_4. What has your experience been like with websites that have the following domain name extensions?

4. .mobi
319 192 Q736_5. What has your experience been like with websites that have the following domain name extensions?

5. .net
320 193 Q736_6. What has your experience been like with websites that have the following domain name extensions?

6. .org
321 194 Q736_7. What has your experience been like with websites that have the following domain name extensions?

7. .tel
322 195 Q736_8. What has your experience been like with websites that have the following domain name extensions?

8. .asia
323 196 Q736_9. What has your experience been like with websites that have the following domain name extensions?

9. .pro
324 197 Q736_10. What has your experience been like with websites that have the following domain name extensions?

10. .coop
325 198 Q736_11. What has your experience been like with websites that have the following domain name extensions?

11. .cn
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326 199 Q736_12. What has your experience been like with websites that have the following domain name extensions?
12. .vn

327 200 Q736_13. What has your experience been like with websites that have the following domain name extensions?
13. .ph

328 201 Q736_14. What has your experience been like with websites that have the following domain name extensions?
14. .jp

329 202 Q736_15. What has your experience been like with websites that have the following domain name extensions?
15. .kr

330 203 Q736_16. What has your experience been like with websites that have the following domain name extensions?
16. .ru

331 204 Q736_17. What has your experience been like with websites that have the following domain name extensions?
17. .in

332 205 Q736_18. What has your experience been like with websites that have the following domain name extensions?
18. .id

333 206 Q736_19. What has your experience been like with websites that have the following domain name extensions?
19. .ng

334 207 Q736_20. What has your experience been like with websites that have the following domain name extensions?
20. .za

335 208 Q736_21. What has your experience been like with websites that have the following domain name extensions?
21. .eg

336 209 Q736_22. What has your experience been like with websites that have the following domain name extensions?
22. .co

337 210 Q736_23. What has your experience been like with websites that have the following domain name extensions?
23. .ar

338 211 Q736_24. What has your experience been like with websites that have the following domain name extensions?
24. .br

339 212 Q736_25. What has your experience been like with websites that have the following domain name extensions?
25. .it

340 213 Q736_26. What has your experience been like with websites that have the following domain name extensions?
26. .tr

341 214 Q736_27. What has your experience been like with websites that have the following domain name extensions?
27. .es

342 215 Q736_28. What has your experience been like with websites that have the following domain name extensions?
28. .pl

343 216 Q736_29. What has your experience been like with websites that have the following domain name extensions?
29. .uk

344 217 Q736_30. What has your experience been like with websites that have the following domain name extensions?
30. .fr

345 218 Q736_31. What has your experience been like with websites that have the following domain name extensions?
31. .de

346 219 Q736_32. What has your experience been like with websites that have the following domain name extensions?
32. .us

347 220 Q736_33. What has your experience been like with websites that have the following domain name extensions?
33. .ca

348 221 Q736_34. What has your experience been like with websites that have the following domain name extensions?
34. .mx

349 222 Q740_1. What made your experience with .biz very positive?
1. .biz

356 223 Q740_2. What made your experience with .com very positive?
2. .com

363 224 Q740_3. What made your experience with .info very positive?
3. .info

370 225 Q740_4. What made your experience with .mobi very positive?
4. .mobi

377 226 Q740_5. What made your experience with .net very positive?
5. .net

384 227 Q740_6. What made your experience with .org very positive?
6. .org

391 228 Q740_7. What made your experience with .tel very positive?
7. .tel

398 229 Q740_8. What made your experience with .asia very positive?
8. .asia

405 230 Q740_9. What made your experience with .pro very positive?
9. .pro
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412 231 Q740_10. What made your experience with .coop very positive?
10. .coop

419 232 Q740_11. What made your experience with .cn very positive?
11. .cn

426 233 Q740_12. What made your experience with .vn very positive?
12. .vn

433 234 Q740_13. What made your experience with .ph very positive?
13. .ph

440 235 Q740_14. What made your experience with .jp very positive?
14. .jp

447 236 Q740_15. What made your experience with .kr very positive?
15. .kr

454 237 Q740_16. What made your experience with .ru very positive?
16. .ru

461 238 Q740_17. What made your experience with .in very positive?
17. .in

468 239 Q740_18. What made your experience with .id very positive?
18. .id

475 240 Q740_19. What made your experience with .ng very positive?
19. .ng

482 241 Q740_20. What made your experience with .za very positive?
20. .za

489 242 Q740_21. What made your experience with .eg very positive?
21. .eg

496 243 Q740_22. What made your experience with .co very positive?
22. .co

503 244 Q740_23. What made your experience with .ar very positive?
23. .ar

510 245 Q740_24. What made your experience with .br very positive?
24. .br

517 246 Q740_25. What made your experience with .it very positive?
25. .it

524 247 Q740_26. What made your experience with .tr very positive?
26. .tr

531 248 Q740_27. What made your experience with .es very positive?
27. .es

538 249 Q740_28. What made your experience with .pl very positive?
28. .pl

545 250 Q740_29. What made your experience with .uk very positive?
29. .uk

552 251 Q740_30. What made your experience with .fr very positive?
30. .fr

559 252 Q740_31. What made your experience with .de very positive?
31. .de

566 253 Q740_32. What made your experience with .us very positive?
32. .us

573 254 Q740_33. What made your experience with .ca very positive?
33. .ca

580 255 Q740_34. What made your experience with .mx very positive?
34. .mx

587 256 Q745_1. What made your experience with .biz very negative?
1. .biz

589 257 Q745_2. What made your experience with .com very negative?
2. .com

591 258 Q745_3. What made your experience with .info very negative?
3. .info

593 259 Q745_4. What made your experience with .mobi very negative?
4. .mobi

595 260 Q745_5. What made your experience with .net very negative?
5. .net

597 261 Q745_6. What made your experience with .org very negative?
6. .org

599 262 Q745_7. What made your experience with .tel very negative?
7. .tel
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601 263 Q745_8. What made your experience with .asia very negative?
8. .asia

603 264 Q745_9. What made your experience with .pro very negative?
9. .pro

605 265 Q745_10. What made your experience with .coop very negative?
10. .coop

607 266 Q745_11. What made your experience with .cn very negative?
11. .cn

609 267 Q745_12. What made your experience with .vn very negative?
12. .vn

611 268 Q745_13. What made your experience with .ph very negative?
13. .ph

613 269 Q745_14. What made your experience with .jp very negative?
14. .jp

615 270 Q745_15. What made your experience with .kr very negative?
15. .kr

617 271 Q745_16. What made your experience with .ru very negative?
16. .ru

619 272 Q745_17. What made your experience with .in very negative?
17. .in

621 273 Q745_18. What made your experience with .id very negative?
18. .id

623 274 Q745_19. What made your experience with .ng very negative?
19. .ng

625 275 Q745_20. What made your experience with .za very negative?
20. .za

627 276 Q745_21. What made your experience with .eg very negative?
21. .eg

629 277 Q745_22. What made your experience with .co very negative?
22. .co

631 278 Q745_23. What made your experience with .ar very negative?
23. .ar

633 279 Q745_24. What made your experience with .br very negative?
24. .br

635 280 Q745_25. What made your experience with .it very negative?
25. .it

637 281 Q745_26. What made your experience with .tr very negative?
26. .tr

639 282 Q745_27. What made your experience with .es very negative?
27. .es

641 283 Q745_28. What made your experience with .pl very negative?
28. .pl

643 284 Q745_29. What made your experience with .uk very negative?
29. .uk

645 285 Q745_30. What made your experience with .fr very negative?
30. .fr

647 286 Q745_31. What made your experience with .de very negative?
31. .de

649 287 Q745_32. What made your experience with .us very negative?
32. .us

651 288 Q745_33. What made your experience with .ca very negative?
33. .ca

653 289 Q745_34. What made your experience with .mx very negative?
34. .mx

655 290 Q750. If you wanted more information about one of the current domain name extensions, where would you go?
657 291 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX
658 292 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX
659 293 Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative
660 294 Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge
661 295 Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme
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662 296 Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
4. Trustworthy

663 297 Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
5. Unconventional

664 298 Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
6. Practical

665 299 Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
7. Technical

666 300 Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
8. Confusing

667 301 Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
9. Overwhelming

668 302 Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
10. Useful

669 303 Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
11. For people like me

670 304 Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
12. Interesting

671 305 Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
13. Exciting

672 306 Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
14. Helpful

673 307 Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?
15. Informative

674 308 Q766_1. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
1. .com

675 309 Q766_2. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
2. .net

676 310 Q766_3. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
3. .info

677 311 Q766_4. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
4. .org

678 312 Q766_5. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
5. .cn

679 313 Q766_6. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
6. .vn

680 314 Q766_7. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
7. .ph

681 315 Q766_8. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
8. .jp

682 316 Q766_9. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
9. .kr

683 317 Q766_10. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
10. .ru

684 318 Q766_11. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
11. .in

685 319 Q766_12. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
12. .id

686 320 Q766_13. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
13. .ng

687 321 Q766_14. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
14. .za

688 322 Q766_15. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
15. .eg

689 323 Q766_16. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
16. .co

690 324 Q766_17. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
17. .ar

691 325 Q766_18. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
18. .br

692 326 Q766_19. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
19. .it

693 327 Q766_20. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
20. .tr
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694 328 Q766_21. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
21. .es

695 329 Q766_22. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
22. .pl

696 330 Q766_23. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
23. .uk

697 331 Q766_24. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
24. .fr

698 332 Q766_25. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
25. .de

699 333 Q766_26. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
26. .us

700 334 Q766_27. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
27. .ca

701 335 Q766_28. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
28. .mx

702 336 Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?
703 337 Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?
706 338 Q780. How do you determine whether a website is legitimate or not?
711 339 Q785. Have you ever tried to identify who created a particular website?
712 340 Q790. What did you use to try and figure this out?
716 341 Q800. Which of the following new gTLDs, if any, have you heard of?
717 342 Q805. Which of the following new gTLDs have you personally visited when going to websites?
718 343 Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF TOP 2 BOX
719 344 Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF BOTTOM 2 BOX
720 345 Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN
721 346 Q811_1. How likely are you to visit the following new gTLDs in the future?

1. .email
722 347 Q811_2. How likely are you to visit the following new gTLDs in the future?

2. .photography
723 348 Q811_3. How likely are you to visit the following new gTLDs in the future?

3. .link
724 349 Q811_4. How likely are you to visit the following new gTLDs in the future?

4. .guru
725 350 Q811_5. How likely are you to visit the following new gTLDs in the future?

5. .realtor
726 351 Q811_6. How likely are you to visit the following new gTLDs in the future?

6. .club
727 352 Q811_7. How likely are you to visit the following new gTLDs in the future?

7. .xyz
728 353 Q811_8. How likely are you to visit the following new gTLDs in the future?

8. .berlin
729 354 Q811_9. How likely are you to visit the following new gTLDs in the future?

9. .ovh
730 355 Q811_10. How likely are you to visit the following new gTLDs in the future?

10. .london
731 356 Q811_11. How likely are you to visit the following new gTLDs in the future?

11. .nyc
732 357 Q811_12. How likely are you to visit the following new gTLDs in the future?

12. .wang
733 358 Q811_13. How likely are you to visit the following new gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
734 359 Q811_14. How likely are you to visit the following new gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
735 360 Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
738 361 Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
741 362 Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
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744 363 Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?
4. .guru

747 364 Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?
5. .realtor

750 365 Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?
6. .club

753 366 Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?
7. .xyz

756 367 Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?
8. .berlin

759 368 Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?
9. .ovh

762 369 Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?
10. .london

765 370 Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?
11. .nyc

768 371 Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?
12. .wang

771 372 Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?
13. .xn-ses554g (Chinese for network address)

774 373 Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?
14. .xn-55qx5d (Chinese for company)

777 374 Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?
1. .email

779 375 Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?
2. .photography

781 376 Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?
3. .link

783 377 Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?
4. .guru

785 378 Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?
5. .realtor

787 379 Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?
6. .club

789 380 Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?
7. .xyz

791 381 Q817_8. Why are you very unlikely to visit a website with each of these gTLDs in the future?
8. .berlin

793 382 Q817_9. Why are you very unlikely to visit a website with each of these gTLDs in the future?
9. .ovh

795 383 Q817_10. Why are you very unlikely to visit a website with each of these gTLDs in the future?
10. .london

797 384 Q817_11. Why are you very unlikely to visit a website with each of these gTLDs in the future?
11. .nyc

799 385 Q817_12. Why are you very unlikely to visit a website with each of these gTLDs in the future?
12. .wang

801 386 Q817_13. Why are you very unlikely to visit a website with each of these gTLDs in the future?
13. .xn-ses554g (Chinese for network address)

803 387 Q817_14. Why are you very unlikely to visit a website with each of these gTLDs in the future?
14. .xn-55qx5d (Chinese for company)

805 388 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF TOP 2 BOX

806 389 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF BOTTOM 2 BOX

807 390 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF VERY LIKELY OR SOMEWHAT LIKELY FOR ANY DOMAIN

808 391 Q821_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
1. .email

809 392 Q821_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
2. .photography

810 393 Q821_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
3. .link

811 394 Q821_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
4. .guru
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812 395 Q821_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
5. .realtor

813 396 Q821_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
6. .club

814 397 Q821_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
7. .xyz

815 398 Q821_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
8. .berlin

816 399 Q821_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
9. .ovh

817 400 Q821_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
10. .london

818 401 Q821_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
11. .nyc

819 402 Q821_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
12. .wang

820 403 Q821_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

821 404 Q821_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

822 405 Q823. Which of the following would be most important to you in determining which gTLD to purchase.
824 406 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
825 407 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
826 408 Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.

1. .email
827 409 Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.

2. .photography
828 410 Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.

3. .link
829 411 Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.

4. .guru
830 412 Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.

5. .realtor
831 413 Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.

6. .club
832 414 Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.

7. .xyz
833 415 Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.

8. .berlin
834 416 Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.

9. .ovh
835 417 Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.

10. .london
836 418 Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.

11. .nyc
837 419 Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.

12. .wang
838 420 Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.

13. .xn-ses554g (Chinese for network address)
839 421 Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.

14. .xn-55qx5d (Chinese for company)
840 422 Q830. To the best of your knowledge, why have new gTLDs been created?
843 423 Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
844 424 Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
845 425 Q836_1. What has your experience been like with websites with the following new gTLDs?

1. .email
846 426 Q836_2. What has your experience been like with websites with the following new gTLDs?

2. .photography
847 427 Q836_3. What has your experience been like with websites with the following new gTLDs?

3. .link
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848 428 Q836_4. What has your experience been like with websites with the following new gTLDs?
4. .guru

849 429 Q836_5. What has your experience been like with websites with the following new gTLDs?
5. .realtor

850 430 Q836_6. What has your experience been like with websites with the following new gTLDs?
6. .club

851 431 Q836_7. What has your experience been like with websites with the following new gTLDs?
7. .xyz

852 432 Q836_8. What has your experience been like with websites with the following new gTLDs?
8. .berlin

853 433 Q836_9. What has your experience been like with websites with the following new gTLDs?
9. .ovh

854 434 Q836_10. What has your experience been like with websites with the following new gTLDs?
10. .london

855 435 Q836_11. What has your experience been like with websites with the following new gTLDs?
11. .nyc

856 436 Q836_12. What has your experience been like with websites with the following new gTLDs?
12. .wang

857 437 Q836_13. What has your experience been like with websites with the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

858 438 Q836_14. What has your experience been like with websites with the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

859 439 Q840_1. What made your experience with .email very positive?
1. .email

866 440 Q840_2. What made your experience with .photography very positive?
2. .photography

873 441 Q840_3. What made your experience with .link very positive?
3. .link

880 442 Q840_4. What made your experience with .guru very positive?
4. .guru

887 443 Q840_5. What made your experience with .realtor very positive?
5. .realtor

894 444 Q840_6. What made your experience with .club very positive?
6. .club

901 445 Q840_7. What made your experience with .xyz very positive?
7. .xyz

908 446 Q840_8. What made your experience with .berlin very positive?
8. .berlin

915 447 Q840_9. What made your experience with .ovh very positive?
9. .ovh

922 448 Q840_10. What made your experience with .london very positive?
10. .london

929 449 Q840_11. What made your experience with .nyc very positive?
11. .nyc

936 450 Q840_12. What made your experience with .wang very positive?
12. .wang

943 451 Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?
13. .xn-ses554g (Chinese for network address)

950 452 Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?
14. .xn-55qx5d (Chinese for company)

957 453 Q845_1. What made your experience with .email very negative?
1. .email

959 454 Q845_2. What made your experience with .photography very negative?
2. .photography

961 455 Q845_3. What made your experience with .link very negative?
3. .link

963 456 Q845_4. What made your experience with .guru very negative?
4. .guru

965 457 Q845_5. What made your experience with .realtor very negative?
5. .realtor

967 458 Q845_6. What made your experience with .club very negative?
6. .club

969 459 Q845_7. What made your experience with .xyz very negative?
7. .xyz
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971 460 Q845_8. What made your experience with .berlin very negative?
8. .berlin

973 461 Q845_9. What made your experience with .ovh very negative?
9. .ovh

975 462 Q845_10. What made your experience with .london very negative?
10. .london

977 463 Q845_11. What made your experience with .nyc very negative?
11. .nyc

979 464 Q845_12. What made your experience with .wang very negative?
12. .wang

981 465 Q845_13. What made your experience with .xn-ses554g (Chinese for network address) very negative?
13. .xn-ses554g (Chinese for network address)

983 466 Q845_14. What made your experience with .xn-55qx5d (Chinese for company) very negative?
14. .xn-55qx5d (Chinese for company)

985 467 Q848. How would you describe your satisfaction with the new gTLDs?
986 468 Q850. If you wanted more information about one of the new gTLDs, where would you go?
988 469 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX
989 470 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX
990 471 Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative
991 472 Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge
992 473 Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme
993 474 Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy
994 475 Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional
995 476 Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical
996 477 Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical
997 478 Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing
998 479 Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming
999 480 Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

10. Useful
1000 481 Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

11. For people like me
1001 482 Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

12. Interesting
1002 483 Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

13. Exciting
1003 484 Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

14. Helpful
1004 485 Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

15. Informative
1005 486 Q866_1. Do you expect there to be restrictions on purchasing the following new gTLDs?

1. .email
1006 487 Q866_2. Do you expect there to be restrictions on purchasing the following new gTLDs?

2. .photography
1007 488 Q866_3. Do you expect there to be restrictions on purchasing the following new gTLDs?

3. .link
1008 489 Q866_4. Do you expect there to be restrictions on purchasing the following new gTLDs?

4. .guru
1009 490 Q866_5. Do you expect there to be restrictions on purchasing the following new gTLDs?

5. .realtor
1010 491 Q866_6. Do you expect there to be restrictions on purchasing the following new gTLDs?

6. .club
1011 492 Q866_7. Do you expect there to be restrictions on purchasing the following new gTLDs?

7. .xyz
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1012 493 Q866_8. Do you expect there to be restrictions on purchasing the following new gTLDs?
8. .berlin

1013 494 Q866_9. Do you expect there to be restrictions on purchasing the following new gTLDs?
9. .ovh

1014 495 Q866_10. Do you expect there to be restrictions on purchasing the following new gTLDs?
10. .london

1015 496 Q866_11. Do you expect there to be restrictions on purchasing the following new gTLDs?
11. .nyc

1016 497 Q866_12. Do you expect there to be restrictions on purchasing the following new gTLDs?
12. .wang

1017 498 Q866_13. Do you expect there to be restrictions on purchasing the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

1018 499 Q866_14. Do you expect there to be restrictions on purchasing the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

1019 500 Q900. How would you describe the processing of registering a domain?
1020 501 Q905. What, if anything, would you change about the domain name purchase process?
1021 502 Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF TOP 2 BOX
1022 503 Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
1023 504 Q911_1. How much do you trust the entities that offer domain names to do each of the following?

1. Take precautions regarding who gets a domain name
1024 505 Q911_2. How much do you trust the entities that offer domain names to do each of the following?

2. Give consumers what they think they’re getting
1025 506 Q911_3. How much do you trust the entities that offer domain names to do each of the following?

3. Screen individuals/companies who register for certain special domain names
1026 507 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX
1027 508 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX
1028 509 Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers
1029 510 Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies
1030 511 Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies
1031 512 Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies
1032 513 Q916_5. How much do you trust the Domain Name industry compared to these other industries?

5. Computer hardware companies
1033 514 Q1000. Which devices do you use to access the Internet?
1034 515 Q1005. What is your experience with URL shorteners?
1035 516 Q1010. Why haven’t you used URL shorteners?
1036 517 Q1015. Why do you use URL shorteners?
1038 518 Q1020. What is your experience with QR codes?
1039 519 Q1025. Why haven’t you used QR codes?
1041 520 Q1030. Why do you use QR codes?
1043 521 Q1035. Which of these is the safest way to access a specific website?
1044 522 Q1040. How often do you remember the address of the website you want to visit so you can type it directly into the browser?
1045 523 Q1045. What was your preferred way of finding websites 2-3 years ago?
1046 524 Q1050. What is your preferred way of finding websites now?
1047 525 Q1100. Which types of abusive Internet behavior, if any, are you aware of?
1048 526 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF ORGANIZED GROUPS
1049 527 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF INDIVIDUALS
1050 528 Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?

1. Phishing
1051 529 Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?

2. Spamming
1052 530 Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?

3. Cyber squatting
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1053 531 Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?
4. Stolen credentials

1054 532 Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?
5. Malware

1055 533 Q1110_1. Who should be responsible for stopping these various types of abusive Internet behavior?
1. Phishing

1056 534 Q1110_2. Who should be responsible for stopping these various types of abusive Internet behavior?
2. Spamming

1057 535 Q1110_3. Who should be responsible for stopping these various types of abusive Internet behavior?
3. Cyber squatting

1058 536 Q1110_4. Who should be responsible for stopping these various types of abusive Internet behavior?
4. Stolen credentials

1059 537 Q1110_5. Who should be responsible for stopping these various types of abusive Internet behavior?
5. Malware

1060 538 Q1117. How common do you feel each type of abusive Internet behavior is?
SUMMARY TABLE OF TOP 2 BOX

1061 539 Q1117. How common do you feel each type of abusive Internet behavior is?
SUMMARY TABLE OF BOTTOM 2 BOX

1062 540 Q1117_1. How common do you feel each type of abusive Internet behavior is?
1. Phishing

1063 541 Q1117_2. How common do you feel each type of abusive Internet behavior is?
2. Spamming

1064 542 Q1117_3. How common do you feel each type of abusive Internet behavior is?
3. Cyber squatting

1065 543 Q1117_4. How common do you feel each type of abusive Internet behavior is?
4. Stolen credentials

1066 544 Q1117_5. How common do you feel each type of abusive Internet behavior is?
5. Malware

1067 545 Q1121. Have you ever been impacted by any of these types of abusive Internet behaviors?
SUMMARY TABLE OF YES

1068 546 Q1121_1. Have you ever been impacted by any of these types of abusive Internet behaviors?
1. Phishing

1069 547 Q1121_2. Have you ever been impacted by any of these types of abusive Internet behaviors?
2. Spamming

1070 548 Q1121_3. Have you ever been impacted by any of these types of abusive Internet behaviors?
3. Cyber squatting

1071 549 Q1121_4. Have you ever been impacted by any of these types of abusive Internet behaviors?
4. Stolen credentials

1072 550 Q1121_5. Have you ever been impacted by any of these types of abusive Internet behaviors?
5. Malware

1073 551 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF TOP 2 BOX

1074 552 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF BOTTOM 2 BOX

1075 553 Q1126_1. How scared are you of each of the following?
1. Phishing

1076 554 Q1126_2. How scared are you of each of the following?
2. Spamming

1077 555 Q1126_3. How scared are you of each of the following?
3. Cyber squatting

1078 556 Q1126_4. How scared are you of each of the following?
4. Stolen credentials

1079 557 Q1126_5. How scared are you of each of the following?
5. Malware

1080 558 Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
1. Phishing

1082 559 Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
2. Spamming

1084 560 Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
3. Cyber squatting

1086 561 Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
4. Stolen credentials

1088 562 Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
5. Malware
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1090 563 Q318. In what state, province or territory do you currently reside?
1108 564 Q320. U.S. Region-Harris Interactive Definition.
1109 565 Q437. What is the highest level of education you have completed or the highest degree you have received?
1110 566 Q437. What is the highest level of education you have completed or the highest degree you have received?
1114 567 Q410. Which one of the following best describes your employment status?
1115 568 Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?
1123 569 Q485. Racial Background.
1125 570 Q364. What is your marital status?
1126 571 QARREG. In which region do you currently reside?
1127 572 QKRINC. Which of the following income categories best describes your total 2014 household income before taxes?
1128 573 QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?
1129 574 QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?
1130 575 QININC2. Which of the following income categories best describes your total 2014 household income before taxes?
1131 576 QINSUB. Which of the following best describes the area in which you live?
1132 577 QINBUY. In the past month, did you purchase any products or services over the Internet?
1133 578 Q1500. In which province do you currently reside?
1136 579 Q1502. REGION CLASSIFICATION
1137 580 Q1580. What is your marital status?
1138 581 Q1503. In which state do you currently reside?
1141 582 Q1504. STATE CLASSIFICATION
1142 583 Q1550. What is the highest level of education you have completed or the highest degree you have received?
1143 584 Q1585. Do you consider yourself...?
1144 585 Q1505. In which governorate do you currently reside?
1146 586 Q1506. REGION CLASSIFICATION
1147 587 Q4005. Which of the following income categories best describes your total 2014 household income before taxes?
1148 588 Q4010. What is your current education level?
1150 589 Q4015. What is your current occupation?
1152 590 Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income
1153 591 Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure
1154 592 Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income
1155 593 Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure
1156 594 Q4025. SOCIO ECONOMIC CLASSIFICATION
1157 595 Q4027. In what region do you live?
1158 596 Q4030. What is your highest educational attainment?
1159 597 Q4035. At the present time, what is your occupation?
1160 598 Q4036. Please select the area in which you live?
1162 599 Q1507. What is the highest level of education you have completed or the highest degree you have received?
1163 600 Q1538. What is the highest level of education you have completed or the highest degree you have received?
1164 601 Q1574. What is the highest level of education you have completed or the highest degree you have received?
1165 602 QTRED. What is the highest level of education you have completed or the highest degree you have received?
1166 603 QCOED. What was the last year of schooling that you completed?
1167 604 QIDED. What is the highest level of education you have completed or the highest degree you have received?
1168 605 QJPED. What is the highest level of education you have completed or the highest degree you have received?
1169 606 QNGED. What is the highest level of education you have completed or the highest degree you have received?
1170 607 QPLED. What is the highest level of education you have completed or the highest degree you have received?
1171 608 QRUED. What is the highest level of education you have completed or the highest degree you have received?
1172 609 QKRED. What is the highest level of education you have completed or the highest degree you have received?
1173 610 QBRINC. Which of the following income categories best describes your total 2014 household income before taxes?
1174 611 QCNINC. Which of the following income categories best describes your total monthly household income before taxes?
1175 612 Banner * Banner
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